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ABSTRACT 
 

Social networking sites (SNS) are now fundamental to modern society because of the impact they 
have on people's communication, engagement, and information sharing. This research digs into the multi-
faceted relevance of SNS in the modern day by concentrating on crucial aspects including influence, 
community building, information sharing, and connection. The effects of social media on communication, the 
spread of ideas, and societal and political dynamics are the subject of this literature analysis and case study 
investigation. Some of the most important concepts related to social media include influence, community, 
social media, information dissemination, and connectivity. 
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Introduction 

 A social network is a system of interconnected people who have some kind of shared interest, 
either directly or indirectly. The network is shown with vertices representing groups of individuals. An 
important turning point in human history came with the rise of social media websites. As far back as the 
Stone Age, when people would assemble around campfires to tell tales or paint on cave walls, the social 
network has been present. Their social media consisted of these activities and the tools they utilised, 
which included words, paintings, signals, smoke, stone arts, etc. As social beings, we humans are 
hardwired to fit in. The communities have developed around shared interests. Such networking and 
connection has become very simple with the rise of internet communication. Members of these groups 
were able to establish a virtual identity, keep in touch with friends and family, and build an online 
presence. The advent of the internet has made global communication feasible at the touch of a button.   

 Without a doubt, the origins of digital social media or online platforms are relatively modern, 
coinciding with the realisation that computers might facilitate human connection. From 1978 until 1994, 
CompuServe, AOL, and the Prodigy network were the primary milestones for group creation [3]. Each of 
these three online services—discussion boards, file sharing, and e-mail—was essential in bringing low-
cost Internet access to the homes of Americans and popularising online conservation efforts.   

Literature Review  

The revolutionary impacts of social networking sites (SNS) on human connection, 
communication, and information consumption have given them great influence in the modern day. This 
research delves into the complex function of SNS, including both their beneficial and detrimental impacts 
on people and communities.   

Using Social Media for Your Benefits By allowing users to communicate with friends and 
relatives all around the world and find others who share their interests, social networking services help 
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people get closer to one another and form communities. Different social groups get vital support 
networks, and a feeling of community and belonging is encouraged. Both the Ellison et al. (2007) and the 
Wellman et al. (2002) studies Disseminating Information, Ideas, and News: Sharing and disseminating 
information, ideas, and news is made easy on social networking platforms. They help get the word out 
quickly, which in turn helps public awareness campaigns and social movements gain traction. 
Mahadevan et al. (2015) and Bakshy et al. (2012)   

Social networking sites (SNS) play an essential role in online education, group projects, and 
knowledge exchange in the information and academic fields. The works of Junco et al. (2011) and Song 
et al. (2017) are referenced. Marketing, consumer interaction, and brand development are a few of the 
many ways in which businesses use social media for promotional purposes. Some demographics could 
be the focus of our interactive marketing. The works of Constantinides and Lorimer (2014) and Kaplan 
and Haenlein (2010) Problems with Social Media Many people are worried about their privacy and being 
overwhelmed by the amount of information that people share on social media. As a consequence of 
having too much information at their fingertips, people may experience information overload and find it 
difficult to identify credible sources. Anxiety, despair, and social disengagement are signs of social media 
addiction, according to research published in Substance Abuse and Mental Health by Przybylski et al. 
(2013) and Marwick and Boyd (2014). You risk developing poor self-esteem if you constantly evaluate 
yourself in relation to other people's polished online identities. (According to Kuss and Griffiths, 2017 and 
Przybylski et al., 2013) "Fake news" and other forms of disinformation are becoming more of a problem 
on social media. A potential danger owing to algorithms is the formation of "echo chambers," when 
people only see content that supports their own opinions. Based on studies conducted by Vosoughi et al. 
(2018) and Pariser (2011), Because users may remain anonymous while using SNS, it's possible that 
cyberbullying and other types of online abuse flourish there. The sufferers' psychological and emotional 
health can take a hit as a result. (Wolak et al., 2007; Hinduja and Patchin, 2007)   

Research Methodology   

Surveys have advanced much from their infancy as written documents. In order to collect data 
from respondents, the majority of researchers nowadays employ online questionnaires. You may easily 
send and receive online surveys using email, and respondents can complete them all in one place. 
These are accessible via portable electronic devices such as smartphones, tablets, iPads, and others like 
them. Respondents are given a certain period of time to complete and return a survey after it has been 
sent out. A survey's ability to glean useful information from respondents depends on the balance it strikes 
between closed- and open-ended questions. If the survey is too long, people will lose interest and not 
finish it. Respondents should be recognised for the time and effort they put into filling out surveys and the 
useful information they provide when the surveys are successfully completed. Typically, organisations or 
corporations may provide respondents gift cards from well-known brands that they can use for future 
purchases. One common method of gathering information from a small sample of individuals is the usage 
of focus groups, which typically consist of no more than one hundred participants. People who are 
knowledgeable in the field being studied are gathered in a focus group. A focus group's moderator guides 
the group's conversations to elicit more in-depth responses. Companies and organisations may use this 
strategy to learn more about a certain subset of customers by identifying niche markets. Unlike 
secondary research methods, this primary research approach does not include the researcher interacting 
directly with the customer or subject under study. A researcher takes notes while watching a subject's 
responses.   

Reactions are recorded using either trained observers or webcams. All observations are made 
in a controlled environment. If a bakery chain is interested in the reception of its new biscuits, for 
instance, an observer may record the first response of buyers and then use the aggregated data to make 
conclusions.   

Data Analysis  

Recent years have seen the rise of social networking sites as important hubs for people and 
companies alike, influencing how we work together and do business. Insights driven by data analysis 
enable strategic decision-making, content personalisation, and targeted advertising, all of which are 
essential to realising these platforms' full potential. In order to better understand user attitude, 
preferences, and behaviour, social media platforms collect and analyse massive volumes of user-
generated data, such as demographics, interests, and interactions. Algorithms and features that 
encourage user involvement, community development, and genuine connection-making are developed 
with this analysis in mind.  
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Table 1: Social Networking Sites in the Recent Era 

Metric Description Time Period Data 

Active Users   Number of monthly active social 
media users worldwide  

Billion  

2019 3.49 

2023 (est.) 4.78 

2027 (proj.) 6.11 

Social Media Usage Time  
  

Average daily time spent on social 
media per user    

Minutes  

2020 145 

2023 (est.) 155 

Social Commerce Revenue 
  

Global retail sales influenced by social 
media  

Billion USD  

2020 890 

2023 (proj.) 1.8 Trillion 

Social Media for News 
Consumption   

Percentage of people who get news 
on social media  

%  

2019 62 

2023 (est.) 68 
  

 

Figure (a): Social Networking Sites in the Recent Era 

Projections indicate that there will be 6.11 billion active users of social media by 2027, 
highlighting the meteoric rise of these platforms. With an expected income of $1.8 trillion USD by 2023, 
social media's impact on business is evident, and daily use time is likewise on the increase. A rising 
number of people are turning to social media for news updates, which has a significant influence on news 
consumption overall.  

These tendencies show that social media have been very influential in the last few years.  

Table 2: Social Networking Impact on Specific Demographics (2024) 

Age 
Group 

Time Spent on Social 
Media Daily (Hours) 

Top Activities on Social Media 

18-24 2.7 Sharing content, Messaging, Watching videos  

25-34 2.1 Following brands/influencers, Engaging in communities  

35-44 1.8 Reading news, Networking for professional purposes  

45-54 1.5 Connecting with family/friends, Sharing hobbies/interests  

55+ 1.2 Consuming news, Researching products/services  
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Figure (b): Social Networking Impact on Specific Demographic 

Figure – (b)  delve into the ways in which one's age influences their use of social media. People 
in their mid-career years (25–44) place a premium on brand engagement and professional networking, 
while younger users (18–24) dominate content sharing and video viewing. When people start using social 
media in their late 40s and beyond, it's mostly to keep in touch with family and friends and to discover 
new things about themselves. And lastly, people in this age bracket are more likely to use these sites to 
read news and look at items.   

Objectives  

The study has the following objective. They are:   

• Researching the most popular social media platforms in our culture.  

• To learn why individuals sign up for social media.  

• To learn the effects of social media on today's youth  

• Evaluate the positive and negative effects of social media on individuals  

Conclusion   

Hopefully, this short overview of social networking and its pros and cons has been helpful. We 
also looked for the difficulties and effects of social networking on organisations and society. And how the 
examination of social networks might provide light on the interconnections between various groupings. It 
is possible to analyse social networks using a variety of models. This review therefore provides a 
synopsis of the idea of social networks. Decisions have been made based on the following:On a 
fundamental technical level, social networking sites (SNS) include social networking, contact 
management, and profile creation. Unlike other apps, they let users showcase themselves and share 
data with others. Social networking sites may seem identical, but they really serve diverse purposes and 
attract different kinds of users.Although social media may seem to have some detrimental impacts on 
society, the benefits outweigh the drawbacks.  Banning social media sites is not the answer to any 
societal issue or danger that involves individuals. I frequently see that young people who use the internet 
are smart enough to figure out new methods to access social networking sites.   

• Social networking sites (SNS) may be significantly influencing the social conduct of young 
people, according to my investigation. There have been both good and bad outcomes. The good 
things that come out of using social media include, among other things, closer bonds with loved 
ones, easier access to information, and the opportunity to provide a hand to those in need. 
Some of the negative outcomes include bullying incidents and varying degrees of addiction.   
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• Finally, the rise of SNS is crucial to comprehending the changes in ICT as well as the monetary 
and social effects of these innovations. The ever-changing nature of SNS, as noted by several 
commentators, presents both fresh possibilities and new worries. In light of the many social 
trends and their effects brought about by the advent of SNS in the modern day, this study has 
endeavoured to make some minor contributions in this area.    
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