5
[72]
=
=S
9
-
o
[=
=]
=]
~
o
=h
=
o
o
o
=
=}
=
Q
=}
D
«Q
®
3
1]
=)
-,
R0
m
3
=
=1
(1]
©
=
o
=]
(1]
[=
=
[72)
=
T
—
[
=
=
m
N

€202 “99Q-1°0

ISSN: 2231-167X (Print)

Impact Factor 6.889

UGC Valid Journal (The Gazette of India,
Extraordinary Part lll, Section 4, Dated July 18, 2018)

Inspira-
Journal of Modern Management
& Entrepreneurship (J]MME)

(A National Multidisciplinary bi-lingual Quarterly Double Blind Peer Reviewed Refereed Journal)
Vol.13 | No.04 | October-December, 2023

Indexing Status: Inspira-JMME is Indexed and Included in:

COSMOS Foundation & Electronic Journal Library EZB, Germany || Directory of Journals indexing (DOJI)
International Institute of Organised Research (I20R) || Global Society for Scientific Research (JIF)
International Accreditation and Research Council (IARC) || Research Bible || Academic Keys

International Society for Research Activity (ISRA) || Open Academic Journals Index (OAJI)

Directory of Research Journal Indexing (DRJI) || International Scientific Indexing (ISI)

Journal Factor (JF) || General Impact Factor (GIF) || Scientific World Index (SCIWIN)

International Innovative Journal Impact Factor (IlJIF) || Google Scholar.




Email ID: editor@inspirajournals.com |

CHIEF EDITOR

EDITORIAL BOARD - JMME

PROFESSOR (DR.) S. S. MODI

Former Head

Department of Accountancy and Business Statistics
Faculty of Commerce, PG School of Commerce
University of Rajasthan, Jaipur-302004 Rajasthan (India)
President, Inspira Research Association (IRA)
Past President, Indian Accounting Association (IAA)
25, Modi Sadan, Sudama Nagar, Opp. Glass Factory, Tonk Road, Jaipur-302018 Rajasthan

profdrssmodi@gmail.com
MANAGING EDITORS

Mobile No. +91-98293 21067

Dr. Vijay Hematlal Pithadia
Director - MBA & i-MBA Programs
Smt. S.H. Gajera MBA Mahila College
Amreli, Gujarat
drvijaypithadia1@gmail.com

Professor
Department of Commerce
Dr. Harisingh Gour Vishwavidyalaya
(A Central University) Sagar, M.P.
manvinder.pahwa@gmail.com

Prof. (Dr.) Manvinder Singh Pahwa

Dr. Anukrati Sharma
Associate Professor & Head
Department of Commerce and Management
Coordinator, Skill Development Centre
University of Kota, Kota, Rajasthan
dr.anukratisharma@gmail.com

EDITORIAL CUM ADVISORY BOARD

Prof. Y.P. Singh
Delhi University, Delhi

Prof. Karamjeet Singh
Panjab University, Chandigarh

Prof. Suresh C Jain
University of Rajasthan, Jaipur

Prof. D. Prabhakar Rao
Andhra Univ., Vishakha Patnam

Prof. Daksha P Chauhan
Saurashtra University, Rajkot

Prof. J.P. Yadav
University of Rajasthan, Jaipur

Prof. G.L. Dave
JNVU, Jodhpur

Prof. N. D. Mathur
Manipal University, Jaipur

Prof. Hitesh Shukla
Saurashtra University, Rajkot

Prof. B. Ramesh
Goa University, Goa

Prof. R.K. Gupta
Baddi, Himachal Pradesh

Prof. Jitendra K Sharma
Palwal, Haryana

Prof. Achalapathi K. V.
D.I.S.T., Hyderabad

Prof. K.S.Thakur
Jiwaji University, Gwalior

Dr. M.L. Vasita
University of Rajasthan, Jaipur

Prof. Nageshwar Rao
Uttarakhand Open Uni., Haldwani

Prof. Shurveer S Bhanawat
ML Sukhadia University, Udaipur

Dr. Anju Kansal
Saint Soldier Coll. for Girls, Jaipur

Prof. H.K. Singh
BHU, Varanasi

Prof. Anil Mehta
University of Rajasthan, Jaipur

Dr. Aarti Chopra
Bhavan’s College, Jaipur

Prof. (Dr.) Harish Oza
Gujarat University, Ahmedabad

Prof. G Soral
ML Sukhadia University, Udaipur

Dr. Prashant Madan
Vedanta Institutions, Sikar

Prof. K Eresi
Dr. B.R. A.V., Bengaluru

Prof. M L Vadera
Manipal University, Jaipur

Dr. S.K. Gupta
SSS Govt.Girls College, Dausa

Prof. Pratapsingh Chauhan
Saurashtra University, Rajkot

Prof. Naveen Mathur
University of Rajasthan, Jaipur

Dr. Prakash Sharma
University of Rajasthan, Jaipur

Prof. Prashant Kumar
BHU, Varanasi

Prof. Gaikwad Arun
Sangamner, Ahmednagar

Dr. Hem Chand Jain
University of Delhi, Delhi

Dr. Asha Rathi
JNV University, Jodhpur

Prof. Sanjay Bhayani
Saurashtra University, Rajkot

Dr. Manish B Vyas
Nagpur, Maharashtra

Prof. Arvind Kumar
University of Lucknow, Lucknow

Prof. S.K. Khatik
Barkatullah University, Bhopal

Dr. Ashok Kumar
JNVU, Jodhpur

Statutory Warning : No part of this journal may be reproduced or copied in any form or by means (graphic, electronic or mechanical,
including photocopying, recording, taping, or information retrieval system) or reproduced on any disc, tape, perforated media or any
other information storage device etc., without the prior written permission of the publishers. Breach of this condition is liable for legal
action. However, researcher may use any part of this journal in their research work provided that proper citation is used in their work and
description of such reference /citation is compulsorily required to inform in writing to the publisher within a month of publication/award of
research work.

The Editorial Board of the "Inspira-Journal of Modern Management & Entrepreneurship (JMME)"
is not responsible for views expressed by the authors and reviewers.

website :- www.inspirajournals.com



GUIDELINES FOR SUBMISSION OF RESEARCH MANUSCRIPTS

FOR PUBLICATION

The following are the guidelines applicable to contributions:-

1. The cover page should include Title, Abstract, Keywords, Authors(s) and
Affiliations(s) Official Address (es) as well as Residential Address (es) with
Pin Code (s) Email Address (es). Please indicate the corresponding author.
The abstract not exceeding 200 words along with 5 Keywords, citing the
purpose, scope and conclusion of the submission. Preferably it should
explain why the readers should consider the same important.

2. Articles should not be more than 2500-5000 words including notes,
references & tables.

3. Text should be 1.5 spaced typed in MS-word on A4 size paper leaving one
inch margins all around. The text must be typed in font size 12 and font type
“Times New Roman”.

4. The main text should not contain name of the author. The manuscript should
not contain footnotes. References should be given at the end of the
manuscript.

5. Reference should be givenin APA style.

6. Tables: tables (each on a separate sheet) should be numbered consecutively
in Arabic numerals and should be referred to in the text as Table 1, Table 2
etc. tables should not duplicate results in Graphs.

7. Graphs: With minimum descriptive text and Graph axes should be labeled
with variable written out in full, along the length of the axes, with the unit in
parenthesis.

8. All submissions for publication are referred on the 'double blind' system by
atleast two professionals.

9. Articlesmust be original and hitherto unpublished.

10. The final decision on the acceptance or otherwise of the paper rests with the
Editors, and it depends entirely on the standard and relevance of the paper.

11. The final draft may be subjected to editorial amendment to suit the Journal's
requirements.

12. Allauthor/s mustsign and send the “Copyright Certificate” along with their
submission.

13. Inthecase of website, please do not forget to mention the date of accessing.

14. Electronic submissions should be sent to editor@inspirajournals.com /
profdrssmodi@gmail.com Hard copies are accepted, but there must be
three printed copies along with the soft copy saved ona CDROM.

Prof. (Dr.) S.S. Modi
Chief Editor




INSPIRA- JMME

MEMBERSHIP SUBSCRIPTION RATES FOR THE JOURNAL

India Outside India
Annual Life Membership Annual Life Membership
Individuals 32,000 < 7,000%* us $ 50 Us $ 100
Institutions 2,500 < 8,000 us $§ 80 us $ 200

*For rebate contact at 9829321067 / 9828571010.

Please send your Subscription to "INSPIRA" payable at Jaipur

Chief Editor, INSPIRA- Journal of Modern Management & Entrepreneurship (JMME)
25, Modi Sadan, Sudama Nagar
Opposite Glass Factory
Tonk Road, Jaipur-302018, Rajasthan, India.
editor@inspirajournals.com /profdrssmodi@gmail.com
Mobile : 09829321067

SSN:2231-167X

Published in India by Prof. (Dr.) S. S. Modi Proprietor, Inspira &
Printed at Shilpi Computer and Printers, Jaipur, Rajasthan

Website : www.inspirajournals.com




ISSN : 2231-167X || IMPACT FACTOR:6.889

INSPIRA- JOURNAL OF MODERN MANAGEMENT &

ENTREPRENEURSHIP
(A National Quarterly Multidisciplinary Peer Reviewed Refereed Journal)
Volume 13 No. 04 Oct. - Dec., 2023
CONTENTS

1 | ROLE OF MICROFINANCE ON WOMEN ENTREPRENEURSHIP 01-04
Kusum Pareek

2 | EXTRA CURRICULAR ACTIVITIES FOR SOCIAL AWARENESS 05-08
Dr. Bajrang Yadav & Mr. Rakesh Saini

3 | EFFECTS OF GOVERNMENT WELFARE SCHEMES ON WOMEN 09-14
EMPOWERMENT
Dr. Mamta Pareek

4 | 999 FHA H 3 e & Sy g Ao 15-20
&I gHlar FreT

5 | Rl @ Eaiis dgfte o FHric IR UHE 21-27
579 I 79 S g AR

6 | THE INDIAN MSME SECTOR REQUIRES SUSTAINABLE SOLUTIONS 28-34

TO ACHIEVE SUSTAINABLE DEVELOPMENT GOALS
Bhawana Sharma & Dr. Bajrang Lal Yadav

7 | STUDY ON INDIAN RURAL WOMEN ENTREPRENEURSHIP: 35-40
CHALLENGES AND BENEFITS

Mr. Kaushikkumar Ratilal Dalvi

8 | THE ROLE OF MSME ENTREPRENEURS IN A STARTUP INDIA IMPACT 41-49
ON GROWTH AND PERFORMANCE OF MSMES IN INDIA

Mr. Amar Jamnekar & Dr. A. G. Naranje

9 | COMPREHENSION AS THE DIFFERENT TYPES OF CONCERN 50-54
DISORDERS IN WOMEN AT WORKPLACE

Mrs. Megha Sharma

10 | SPIRITUAL TOURISM AND CULTURAL HERITAGE: DRIVERS OF 55-59
RAJASTHAN'S ECONOMIC PROGRESS

Gunjan Rawat

11 | ASTUDY OF CONTRIBUTION OF GREEN MANAGEMENT IN HIGHER 60-66
EDUCATION INSTITUTIONS

Ritu Minocha & Alka Srivastava

12 | GREEN ACCOUNTING: A PATH TO SUSTAINABLE DEVELOPMENT 67-70
Mrs. Poornima Soni




i1

13

GREEN MARKETING
Sarswati Choudhary

71-74

14

GREEN MANAGEMENT PRACTICES IN INDIA
Dr. Beena Sharma

75-79

15

CollfaS &I gl YT gd u9Td
#ivrg griie

80-84

16

Serarg uRad &I Ad Siiad W 9T

Dr. Kashiram C.Rathwa

85-89

17

T & &3 ¥ WY F AT A
gl TGET G

90-94

18

PROMOTING A BRIDGING THE GAP BETWEEN INVENTION AND
INNOVATION: INCREASING SUCCESS IN RESEARCH AND
EDUCATION

Fr. Baiju Thomas

95-101

19

IMPACT OF FINTECH REVOLUTION ON WOMEN EMPOWERMENT
ACROSS SOCIOECONOMIC CLASSES

Manju Nair Rai

102-108

20

REVIEW STUDY ON OPPORTUNITIES & POLICY CHALLENGES FOR
INVESTMENT APPROVALS IN INDIA

Vineet Goyal & Dr. Kamlesh Pritwani

109-116

21

FAMILY BUSINESS GOVERNANCE: USING STRONG GOVERNANCE
TO SUPPORT THE FAMILY'S LEGACY

Kritika Purohit

117-124

22

T4, &) ¥ ud 4l e, werfdererl § Brikd e uflerel B e dgite o
I

fer arg 7 & g A

125-129

23

ROLE OF FORENSIC AUDIT IN FRAUD PREVENTION AND DETECTION
Dr. Renuka Sharma

130-134

¢




Inspira- Journal of Modern Management & Entrepreneurship (JMME)
ISSN : 2231-167X, Impact Factor: 6.889, Volume 13, No. 04, October-December 2023, pp. 01-04

ROLE OF MICROFINANCE ON WOMEN ENTREPRENEURSHIP

Kusum Pareek*

ABSTRACT

Women Entrepreneurship accounts for economic growth and stability in a country. Women
entrepreneurship is making women independent and self-reliant. Women Empowerment is the
significant factor of extermination of poverty as it creates more job opportunities and women are the
major contributors to the Indian National Income. Micro Finance played the significant role in women
empowerment worldwide. There are 14 micro credit lending models are adopted internationally, which
includes Guarantees by Bank, Associations, Community Banking, grameen, mediators, NGOs, Small
Scale Business and rural banking models. The chapter prepared with the help of secondary data on
microfinance programmes in India and its influence on women entrepreneurship.

KEYWORDS: Microfinance, SHG, Micro Credit Lending, Microfinance Models.

Introduction

The microfinance is recognized worldwide as a modern tool to combat poverty. Worldwide
various measures started by the government and non-government organisation but, women are still
highly ignorant client. The establishment of the3microfinance programmes mainly in the form of group
based —Self Help Group [SHG] and Grameen models. Women are the main clients of many microfinance
institutions. Commercial banks and NGOs are initiating microfinance services to females, as it has been
a profitable action from the financial institutions point of view because women are careful and responsible
borrower in repayment of credit which results into non defaulter. The Women credit facility was given
importance on International Women Day held for the first time in Mexico City in1975 by setting up of
Women’s World Banking network.

The second major change took place in microfinance area was in the year 1976 with the
establishment of Grameen Bank in Bangladesh by Nobel laureate Professor Muhammad Yunus.

Today women are considered to be active participants in the microfinance sector. They are self-
motivated to avail these microfinance services offered by semi formal institutions and formal institutions.

The development of Microfinance has increased an opportunity for women to easy access of
financial credits for their needs. The one of the major attractions of microfinance loan is that it is offered
to women without any collateral, due this factor the significant upsurge in the number of women
borrowers. Hence, women are not only creating great impact on eradication of poverty but also in
virtuous spirals of household wellbeing, status, socio and political empowerment, increase in house hold
income and decision making and financial management.

* Assistant Professor, Department of Business Administration, SSG Pareek P.G. College, Jaipur, Rajasthan,
India.
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Micro-Finance and Women’s Empowerment: Virtuous Spirals
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Microfinance and Women Entrepreneurship

There are two channels in India for offering microfinance one Self Help Group (SHG) — Bank
Linkage Programme.

Microfinance Institutions

Microfinance credit develop entrepreneurship among women by supporting their business ideas,
which they are not able to execute due to lack of funds. The fund borrowed by group or individual is
without any collateral and repayment term is decided by the group. The borrowed fund helps in execution
of business idea as well in generating profit from the venture and can lead to better livelihood.

In India, there are four microfinance models of which Model Il, in Micro Finance consist of
activity/joint liability/ Self-Help Groups which are associated with various financial institutions and with the
banks for getting the financial loans. Model Il, in microfinancing pays three fourth of overall microfinance
credit facilities provided to the India SHG.

Review of Literature

Lubna Mohammad THAHER1 , Nor Mohd RADIEAH2, Wan Hasan WAN NORHANIZA3 (2011),
in this study researchers found that factors related with MFI play a critical role to elevating women
entrepreneurs and eradicate gender inequality. K. Swapna (2017), according to the researcher women
entrepreneurship result into women empowerment which provide various real resources to progress in
different aspects of life like health, hygiene, education and nutrition, to improve families standard of living
and accordingly there is whole of society. Thus, a women need inspiration and care from microfinance
institutions in terms of credit as well financial services.

Bismark Addai (2017), According to the researcher an enhanced microfinance accessibility
improves both economic and social empowerment of women.

Mula G.* and Sarker S. C. (November 2013), as per the study conducted by the researcher’s
microfinance loan facility to SHG Role of Microfinance on Women Entrepreneurship is exclusive act
concerned with rural development strategy to empower SHG economically.
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Nourse (2001), in the study researcher gave his review on growth of microfinance products and
researcher argues that poor requires savings and insurance services and not just credit products.

Ranjula Bali Swain (2007), the researcher in the research work concluded that many initiatives
have been taken for the empowerment of women and they are in the process of being self-reliant and
empowerment and NGOs have created a positive impact on the it by providing financial support and
services.

Objective of the Study
. To understand the microfinance impact women entrepreneurship and growth.
Research Methodology

The researcher conducted the research by collecting information from secondary data: articles,
working papers, National and International Journals, NGO reports, RBI annual report, NABARD annual
report and internet.

Growth of Microfinance

Growth of microfinance
BORROMERS MILIIS BT V0NN

1m 0 il m K

STORCE: MCROCREDIT SUMMIT CAMPAIGH

According to the report of Microcredit Summit Campaign, held in the from 1990 to 2008, in
Bangladesh ten million people were upgraded and overcome from the poverty due to microfinance, as
per the report by December 2013 the borrowers increased to Entrepreneurship and Startups Culture in
India two hundred and eleven and majority of the borrowers were female.



4 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 04, Oct.-Dec. 2023

According to Chairman of National Rural Bank for Agricultural and Rural Development - Dr. G.
R. Chintala, during his interview for India Spend, he mentioned that our country needs to increase the
number of women workforces for the economic growth. As per the report there are about eleven to twelve
million SHGs, about nine point five million female groups. As per the transaction record of all these
women recovery level is 95-96%, as compare to NPAs in microfinance with big group borrowers of
around Rs. 100 to Rs.120 million. In total NPA women are having only four percent in total and
commendable even after receiving 2 to 3 times or 5 times of amounts of micro credit from financial
institutions.

Conclusion

Microfinance played a pivot role in women entrepreneurship as the women were primary focus
for providing financial support for the development of their business ideas, knowledge and self-growth.
They are also considered to be the good borrowers and willing to change, ready face all challenges to
improve their current status and be a successful entrepreneur and as per the Forbe India report female
contributes to 13.76 % of entrepreneurship in India and MSME owns to 20.37%.
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EXTRA CURRICULAR ACTIVITIES FOR SOCIAL AWARENESS

Dr. Bajrang Yadav*
Mr. Rakesh Saini™

ABSTRACT

Extracurricular activities encompass a diverse range of pursuits, including sports, clubs,
community service, arts, and more. These activities, often pursued outside regular academic hours,
have been acknowledged for their potential to nurture various skills and competencies. However, their
influence on social awareness, defined as a deeper understanding of societal issues, empathy for
others, and a commitment to positive social change, remains a subject of exploration. The core
problem this research addresses is the extent to which extracurricular activities influence the
development of social awareness in students. While anecdotal evidence suggests a positive
correlation, there is a need for a systematic examination of this phenomenon to provide empirical
insights.

KEYWORDS: Social Awareness, Societal Issues, Positive Correlation, Systematic Examination.

Introduction

In contemporary educational settings, the holistic development of students is widely recognized
as a fundamental goal. Beyond traditional classroom learning, extracurricular activities play a pivotal role
in shaping well-rounded individuals. One area where extracurricular activities have shown significant
promise is in fostering social awareness among students. This research project delves into the
relationship between extracurricular activities and social awareness, seeking to understand how
participation in such activities can contribute to the development of socially conscious individuals.

In an era characterized by rapid globalization and the increasing interconnectedness of
societies, the significance of social awareness cannot be overstated. Social awareness, in this context,
refers to an individual's capacity to comprehend and appreciate the complex interplay of social, cultural,
economic, and environmental factors that shape the world. It entails recognizing societal challenges,
understanding the experiences and perspectives of diverse communities, and, crucially, feeling a sense
of empathy and responsibility toward addressing these challenges. In essence, social awareness
empowers individuals to become active and engaged citizens who are not merely passive observers of
the world's issues but catalysts for positive change.

Benefits of Extracurricular Activities

Extracurricular activities, often referred to as the backbone of a well-rounded education, provide
students with a multitude of advantages beyond the classroom. These activities encompass a wide range
of interests, from sports and arts to clubs and volunteering. In this essay, we will explore the diverse
benefits that extracurricular activities offer to students.

First and foremost, participating in extracurricular activities equips students with valuable skills.
These activities are fertile grounds for the development of essential life skills such as teamwork,

Assistant Professor, Department of Management and Commerce, NIMS University, Jaipur, Rajasthan, India.
Research Scholar, Department of Management and Commerce, NIMS University, Jaipur, Rajasthan, India.
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leadership, time management, and effective communication. For instance, a student involved in a team
sport learns the importance of collaboration, while a leader of a school club hones their decision-making
abilities. These skills are not only beneficial in academics but also crucial in one's personal and
professional life.

Furthermore, extracurricular activities facilitate social interaction and the formation of lasting
friendships. They provide students with opportunities to connect with like-minded peers who share their
interests and passions. Bonds formed through these activities often extend beyond school years and
contribute to a strong support system. The social aspect of extracurriculars fosters a sense of belonging
and community, enhancing the overall high school experience.

Personal growth is another compelling advantage of engaging in extracurricular activities. Many
students discover hidden talents and passions through their involvement in these activities, leading to
increased self-confidence and self-discovery. The sense of accomplishment derived from mastering a
musical instrument, excelling in a debate competition, or completing a community service project is
immeasurable. These experiences boost self-esteem and resilience, preparing students to face life's
challenges with confidence.

Colleges and employers also recognize the value of extracurricular participation. Admissions
officers and hiring managers often seek well-rounded individuals who demonstrate a commitment to their
interests beyond academics. Extracurriculars provide evidence of a student's dedication, passion, and
the ability to balance multiple commitments. Therefore, involvement in extracurricular activities can be a
distinguishing factor in college applications and job interviews.

Relationship between Extracurricular Activities and Social Awareness

Extracurricular activities can play a significant role in fostering social awareness among
students. This relationship exists because these activities often expose students to diverse perspectives,
community engagement, and real-world issues. Extracurricular activities attract students with a wide
range of interests and backgrounds. As students collaborate in these activities, they interact with peers
who may have different experiences, cultures, or viewpoints. This exposure to diversity can broaden their
horizons and promote empathy, tolerance, and an understanding of different social perspectives.

Many extracurricular activities involve community service or volunteering. When students
participate in service projects or initiatives, they become more aware of the challenges and needs within
their community. This firsthand experience encourages them to think about social issues and consider
ways to address them.

Activities like debate clubs encourage students to research, analyze, and debate complex
topics, often related to social, political, or ethical issues. This process enhances their critical thinking
skills and encourages them to consider multiple sides of an argument, promoting social awareness.
Extracurricular activities often involve public speaking, teamwork, and effective communication. These
skills are essential for discussing and addressing social issues constructively and persuasively.

Numerous studies have found that participation in extracurricular activities, particularly those
involving teamwork and diverse groups, can enhance empathy and tolerance. Students who engage in
activities that require cooperation with peers from different backgrounds tend to exhibit more
understanding and acceptance of others' perspectives and cultures.

Research has shown that students involved in community service-oriented extracurricular
activities tend to become more civically engaged. They are more likely to volunteer, participate in
community initiatives, and vote in elections, contributing positively to their communities.

Developing a Theoretical Framework for the Relationship between Extracurricular Activities and
Social Awareness

Albert Bandura's Social Learning Theory suggests that individuals learn from observing and
interacting with others. In the context of extracurricular activities, students learn about social awareness
by observing the behaviors, attitudes, and perspectives of their peers and mentors. Through participation
in these activities, they can internalize social values, empathy, and a sense of responsibility.

David Kolb's Experiential Learning Theory emphasizes the importance of learning through
concrete experiences. Extracurricular activities provide students with real-life experiences related to
social issues and community engagement. This hands-on learning allows students to reflect on their
experiences, make connections, and develop a deeper understanding of societal challenges.
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Abraham Maslow's theory suggests that individuals have a hierarchy of needs, with self-
actualization at the top. Participation in extracurricular activities can fulfill higher-level needs, such as
belongingness and self-esteem, which are essential for social awareness. When students feel a sense of
belonging within a group or community, they are more likely to engage in social awareness activities.

Survey on Extracurricular Activities and Social Awareness
Teen Ratings of Extracurricular Activities at Their Schools

Students often are given grades of A, B, C, D, and "fail” on the guality
of their work. What grade would you give. . .the extracurricular
activities avallable at your school?

Asked of teens aged 13-17

Fail - 5%
. Positive Ratings: The majority of respondents (34%) gave an "A" grade to their school's
extracurricular activities, indicating a high level of satisfaction and quality perception.
. Moderate Ratings: A significant portion (33%) of teenagers rated the activities with a
extracurricular activities.
. Concerning Ratings: A notable 12% of teenagers gave a "D" grade, which suggests

dissatisfaction or concerns with the extracurricular offerings.

College-educated parents are more
likely to say their young children
participate in activities
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College-educated parents generally report higher participation rates for all three types of
activities (sports, lessons in arts, and playgroups) compared to parents with lower levels of education.
There is a consistent trend of declining participation rates as educational attainment decreases.

Participation in sports or athletic activities shows the largest gap between college-educated and
high school or less-educated parents, with a 16% difference.

These findings suggest a correlation between parental education levels and the types of
extracurricular activities in which their young children participate. College-educated parents may have
greater access to resources, information, and opportunities for their children to engage in a wider range
of activities. It's important to note that various factors, including socioeconomic status, may also influence
these participation rates.

Limitations of the Study

The study may suffer from sampling bias if the participants were drawn from specific schools or
regions, limiting the generalizability of the findings to a broader population. The reliance on self-reported
data may introduce response bias, as participants might provide socially desirable answers or overstate
the impact of extracurricular activities on their social awareness.

The absence of a control group that does not participate in extracurricular activities makes it
challenging to establish a causal link between extracurricular involvement and social awareness.
Extracurricular activities encompass a wide range of experiences, from sports to debate clubs to
community service. The study may not capture the nuances of how different types of activities impact
social awareness.

The study may not adequately account for socioeconomic factors that can influence both
participation in extracurricular activities and social awareness levels. The study's reliance on a single
method or set of assessment tools to measure social awareness may not capture its full complexity. A
more comprehensive approach may involve multiple measures and qualitative data.

Suggestions for Future Research

Future research should consider longitudinal studies that students' involvement in extracurricular
activities and changes in social awareness over an extended period. This approach can help establish
causal relationships. Including control groups of students who do not participate in extracurricular
activities can provide a clearer understanding of the impact of these activities on social awareness.

Investigating how different types of extracurricular activities (e.g., sports, arts, service clubs)
influence social awareness differently. A more granular analysis can reveal which activities are most
effective in fostering social awareness.
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EFFECTS OF GOVERNMENT WELFARE SCHEMES ON WOMEN EMPOWERMENT

Dr. Mamta Pareek*

ABSTRACT

This research paper examines the impact of government welfare schemes on women's
empowerment across various dimensions, including economic, social, and political empowerment.
Government welfare schemes represent a crucial instrument for addressing gender disparities and
promoting gender equality. The study begins by discussing the conceptual framework of women's
empowerment and the role of government initiatives in fostering gender equality. Through empirical
analysis, the study evaluates the impact of these government initiatives on women's empowerment
indicators. It examines how access to education and vocational training programs enhances women's
economic opportunities, the role of healthcare interventions in improving women's health and well-
being. Furthermore, the study explores the challenges and limitations associated with the
implementation of government welfare schemes, acknowledging the need for continuous improvement
and adaptability to address the evolving needs of women. The study concludes by offering policy
recommendations and highlighting the importance of a holistic approach to women's empowerment
that addresses the interplay of economic, social, and political factors.The study is based on purely from
secondary sources. Women of India are relatively disempowered and they enjoy somewhat lower
status than that of men in spite of many efforts undertaken by Government. It is found that acceptance
of unequal gender norms by women are still prevailing in the society. The study concludes by an
observation that providing basic facilities and implementing various schemes are enabling factors to
Women Empowerment. The findings of this research underscore the significant positive impact of
government welfare schemes on women's empowerment, emphasizing the need for continued
investment in gender-sensitive policies and programs.

KEYWORDS: Women, Empowerment, Government, Welfare, Schemes, Non-Government, Society.

Introduction

Women's empowerment is a multifaceted and critical concept that revolves around the idea of
enabling women to have control over their lives, make choices, and have the agency to pursue their
goals and aspirations freely. It is about creating an environment in which women has equal access to
opportunities, resources, and rights, and where they are not held back by discrimination, oppression, or
gender-based violence. The significance of women's empowerment extends across various domains of
life, encompassing social, economic, political, and personal dimensions. Women bring unique
perspectives and experiences to the decision-making table. Their viewpoints often differ from those of
men due to their distinct life experiences, needs, and priorities. Including women ensures that a wider
range of perspectives is considered, leading to more well-rounded and effective policies. Women's
participation is essential for the development and implementation of gender-responsive policies. These
policies address the specific needs and challenges faced by women and girls, promoting gender equality
and the empowerment of women.

One such term is empowerment, which is frequently used but rarely defined. It is an active,
multidimensional process with several interlocking components that begin with and are supported by
economic independence. The key word in the definition of empowerment is power. Being empowered
literally means becoming powerful. Women must be empowered in order to be strong and ready to face
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new challenges like building up of the family, society, and nation. In fact, women's empowerment is
synonymous with human empowerment. Women empowerment is a process that enables women to
influence the consciousness of other women that creating awareness. Human development
encompasses elements that contribute critical issues of gender and development. The dignity and culture
of a society can be detected from the status of women in that society. Empowerment of women leads to
benefit not only to the individual woman and to women groups, but also to the families and community as
a whole through collective action for development. Women must define their own needs and goals as
well as strategies. A pre- requisite for women's participation in development process is their
empowerment. Women must exercise full participation in decision making process in all walks of life and
fully participate with men in finding equitable and practical solution to issues both in the family and
society. It also declared that human rights of women and girl child are inalienable, integral and invisible
parts of universal human Rights.

Women's participation enhances the legitimacy and representativeness of decision-making
processes. It ensures that the interests of approximately half of the population are taken into account,
fostering trust in government institutions and promoting social cohesion. When women are involved in
decision-making, there is a greater likelihood of identifying and addressing gender bias within policies
and programs. This helps to rectify systemic inequalities and discrimination. Policies and programs that
address women's health and well-being are more effectively developed and implemented when women
are involved. This includes areas such as maternal healthcare, family planning, and reproductive rights.
Gender-balanced decision-making contributes to broader social progress. It supports efforts to reduce
inequalities, promote social justice, and create inclusive societies where everyone has an opportunity to
thrive. Women’s participation in decision-making and policy implementation is not just a matter of justice
and equality; it is a pragmatic necessity for achieving better governance, stronger economies, and more
equitable and inclusive societies. It is an investment in the well-being and future of communities and
nations. Encouraging and supporting women's participation in these processes is essential for realizing
these benefits.

Review of Literature

The Indian constitution has very clearly given an equal level playing ground to women and has
directed authorities to frame rules and regulations to safe guard the right. Many researchers found that
women empowerment can be possible if people empower women economically. Some major researches
are:

Study Contribution Authors
Utilization of Central and State Governments have introduced various novel schemes Bandiera,
Government for the empowerment of women. Yet minority women are utilizing only (2014).
Schemes selected schemes promoted by the Government due to lack of awareness
Women Rights There is a need to accomplish steps which will help to accommodate the Klugman,
and Needs rights and the basic needs of women population. (2014).
Education and The most significant component which enhances empowerment is Nayak,
Employment education and employment leading to achieve the desired goal. Yet (2012).

influenced by public view towards gender non-discrimination
Women Women entrepreneurs are aware of Mudra Yojana Scheme and Industrial Beaman,
Entrepreneurship Finance corporation’s interest subsidy schemes but as far as the (2009).
and Government beneficiaries are considered only few are benefited
Support
Inability of women It has studied the inability of women to have children becomes a cause to Ram, Usha.
subject them to social discrimination and place restrictions on their (2008)
participation in social events and celebrations. The women who remain
childless face many adverse results in the form of divorce/desertion and
discrimination.
Women's contribution | In recent years, the traditional roles of women have undergone some Bokil,
to the overall growth | changes due to economic needs, and some efforts were made to bring Milind S.
and development of | visibility and mainstream women's contribution to the overall growth and (2003)
society development of society. In the study almost all respondents mentioned
that they did not get time for themselves, self-employed women need to
be engaged in wider community activity by freeing their energies, which at
present are imprisoned in domestic chores and occupational
responsibilities. Then alone would their human potential be fully utilized,
and be a true indicator of development
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Objectives of the Study

. To examine the need of women empowerment.
. To identify the Government schemes for Women Empowerment in India.
. To analyze the factors influencing the Empowerment of Women.

Purpose of the Study

The aim and scope of this study is to examine the need of women empowerment and related to
awareness, influencing, knowledge, development, progress, and practice government initiatives and
women equality. The study also aims to identify present state of women empowerment in India and to
achieve the Sustainable Development Goal

Research Methodology

The study of the paper is descriptive and analytical in nature. Relevant secondary sources like
scholarly articles, report by various ministries functional under Government of India, reports by corporate
and non-government organizations and international organizations have been used for review and
discussion.

Need of Women Empowerment

Women empowerment is not just a matter of social justice; it is a fundamental necessity for the
overall development and progress of societies, economies, and nations. The status of empowering
women must be addressed regarding the condition of women in India, particularly in rural areas. In rural
areas, the female population is underutilized to the tune of 66%. This is mainly because of ingrained
social norms. 90% of the workforce is made up of women in agriculture and animal care. Women makeup
almost half of the world's population, work almost two-thirds of the time, earn one-tenth of the global
income, and own less than one-hundredth of the global real estate. Empowering women is a fundamental
principle of gender equality. It ensures that women have the same rights, opportunities, and privileges as
men, free from discrimination and bias. Women's participation in the workforce is essential for economic
growth and stability. When women are economically empowered, they contribute significantly to GDP,
enhance productivity, and stimulate economic development. Empowering women contributes to broader
social progress. It challenges and changes harmful gender norms and stereotypes, promote social
justice, and foster inclusive societies.70% of the 900 million illiterate persons in the globe who live in
poverty are women. 933, or a lower sex ratio, only 10%, 6% of the National Cabinet, and seats in the
World Parliament are held by women. Studies now in existence demonstrate that, despite being in the
same class, women are generally less healthy than men. The family views young girls as a significant
burden. Modern times have seen an increase in rape incidents, which compels us to take action to
ensure the safety of the female population.

Women empowerment is not just a moral imperative; it is a pragmatic necessity for achieving
social progress, economic growth, and sustainable development. It involves creating an environment in
which women can exercise their rights, make choices, and pursue their aspirations freely and without
fear. Efforts to empower women benefit not only women themselves but also their families, communities,
and society as a whole.

Government Schemes for Women Empowerment in India

Government welfare schemes for women empowerment are designed to address the unique
challenges and needs faced by women and to promote gender equality. These schemes aim to improve
the socio-economic status of women, enhance their participation in various sectors, and empower them
to lead more fulfilling lives.

. Beti Bachao, Beti Padhao (BBBP): Launched to address the declining child sex ratio and
promote the education of girls. It focuses on preventing gender-based sex-selective practices
and ensuring the survival, protection, and education of the girl child.

) Pradhan Mantri Ujjwala Yojana (PMUY): PMUY aims to provide clean cooking fuel (LPG) to
rural households below the poverty line, with a special focus on women beneficiaries. It reduces
indoor air pollution, improves health, and empowers women by saving them time spent on
collecting firewood.
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Mabhila Shakti Kendra (MSK): Part of the National Mission for Empowerment of Women, MSK
provides support services to women, including counseling, skill development, health education,
legal aid, and access to government schemes and programs.

National Rural Livelihood Mission (NRLM) / Deendayal Antyodaya Yojana - National Rural
Livelihoods Mission (DAY-NRLM): NRLM focuses on the economic empowerment of rural
women by providing them with skill development, credit facilities, and livelihood opportunities. It
aims to alleviate poverty through women's self-help groups (SHGSs).

Pradhan Mantri Matru Vandana Yojana (PMMVY): PMMVY provides financial assistance to
pregnant and lactating mothers to ensure proper nutrition and health care during pregnancy and
childbirth. It promotes maternal and child health.

Sukanya Samriddhi Yojana (SSY): SSY encourages parents to save for the future education
and marriage expenses of their girl child. It offers tax benefits and high interest rates, helping in
securing a girl's financial future.

SwadharGreh Scheme: The SwadharGreh Scheme provides shelter, food, and rehabilitation
services to women in difficult circumstances, such as destitute and homeless women, victims of
domestic violence, and trafficked women.

National Scheme for Incentive to Girls for Secondary Education (NSIGSE): NSIGSE offers
financial incentives to encourage girls from disadvantaged backgrounds to complete their
secondary education. It helps improve female literacy rates and access to education.

National Health Mission (NHM): NHM includes various programs and initiatives focused on
maternal and child health, family planning, and the overall well-being of women. It provides
essential healthcare services and promotes women's health.

Rashtriya Mahila Kosh (RMK): RMK offers micro-credit and financial assistance to women's
self-help groups (SHGs) to promote women's economic activities and entrepreneurship.
Pradhan Mantri Kaushal Vikas Yojana (PMKVY): PMKVY offers skill development training to
empower women with employable skills and enhance their job prospects.

Women Helpline (181): The Women Helpline is a national 24x7 emergency helpline for women
in distress, providing immediate assistance, counseling, and support.

Barriers and Challenges that Hinder Women's Participation in Government Programs

Women's participation in government programs can be hindered by various barriers and

challenges, many of which are rooted in societal norms, discrimination, and structural inequalities.
Identifying and analyzing these barriers is essential for developing strategies to promote greater gender
inclusivity in government initiatives. Few are as follows:

Societal Norms and Gender Roles: Traditional gender roles often assign women to domestic
and caregiving roles, limiting their participation in public and political spheres. These norms can
discourage women from seeking leadership positions or participating in government programs.

Cultural and Religious Norms: Cultural and religious norms may restrict women's mobility,
interaction with unrelated males, or their visibility in public spaces, which can hinder their
participation in government activities.

Lack of Education and Literacy: Low levels of education and literacy among women can limit
their understanding of government programs and their ability to navigate bureaucratic
processes, reducing their participation.

Limited Access to Information: Women in marginalized communities often have limited
access to information about government programs and their entittements, making it challenging
for them to benefit from these initiatives.

Economic Barriers: Economic constraints, such as poverty and lack of financial resources, can
limit women's ability to participate in government programs, especially those that require
financial investments, such as training or entrepreneurship schemes.

Gender-Based Violence and Security Concerns: Fear of gender-based violence and
harassment can discourage women from participating in public activities, including government
programs. Insecurity can also deter their involvement in political processes.
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. Discrimination and Stereotyping: Discrimination and gender stereotypes can create hostile
environments that discourage women's participation. Women may face bias, condescension, or
exclusion based on their gender.

Factors Influencing the Empowerment of Women

Factors Description
Economic Status and Access to economic resources and opportunities is a significant factor in women's
Opportunities empowerment. Economic empowerment through employment, entrepreneurship, and

financial inclusion can enhance women's decision-making power and autonomy.
Education and Literacy Education is a critical determinant of women's empowerment. Higher levels of
education provide women with knowledge and skills, enabling them to make informed
choices, participate in the workforce, and engage in civic life.

Legal Rights and Legal rights and gender equality are essential for women's empowerment.

Gender Equality Enforceable laws that protect women's rights and promote gender equality are crucial
in challenging discrimination and violence against women.

Political Participation Political participation, including voting, running for office, and decision-making roles,

can empower women to influence policy and governance. Women's representation in
political bodies is a critical factor.

Social Support and Social support systems, including family, community, and women's groups, can

Networks facilitate women's empowerment by providing emotional support, mentorship, and
opportunities for collective action.

Intersectionality Women's empowerment is influenced by various intersecting factors, including race,

ethnicity, class, caste, disability, and sexual orientation. An intersectional approach
recognizes that women's experiences and challenges are shaped by multiple
identities.

Discussions

Women's empowerment cannot occur quickly or easily in any society. Women in India have
always faced issues such as wage inequality, female infanticide, domestic violence, and child marriage,
which can be eradicated from the society through empowerment, and many attempts have been made to
achieve equality. Women's empowerment is critical for the development of family, community, and nation.
Women need to be liberated from all social and family constraints, including their minds, thoughts, rights,
and decisions, in order to be empowered.

The combined efforts of all state governments and non-governmental organizations have
created a women-friendly environment. In addition to official efforts, nongovernmental organizations have
started emphasizing women's empowerment. Non-governmental organizations (NGOs) have become
increasingly important in the empowerment of women in recent years. The Indian government and
numerous organizations stood ready to assist women in all aspects of their lives, including economics,
health, and education, politics and social issues. The study examined through the impact of various
government programmes on women. This study analyses the level of awareness and programme use
among women in the study area and discovers that awareness is low, which has a negative impact on
programme use. Overall, the study shows the importance of plan awareness for plan use and its
connection with women’s empowerment. Government plans and initiatives are not enough. Society must
take action to create an atmosphere where women have the opportunity to take full advantage of these
programs. In order to bring women's empowerment into Indian society, it must understand and eliminate
the main reasons behind bad practices against women in the patriarchal and male-dominated social
system.

The study recommends that governments and voluntary organizations develop measures to
empower women, and translate these measures and strategies into actions, while eliminating inequalities
in access to and control of economic resources.

Conclusion

The empowerment of women is fundamental for the progress of any country. The study
concludes that the current situation of women in India is not as good as it should be, and that more
efforts are needed to support women's rights and basic needs. The situation appears to be dire and must
be reviewed. This is particularly relevant for income, employment, and education. The empowerment of
women, the elimination of gender discrimination, and the establishment of a power balance between men
and women improve the political, economic, and cultural well-being of society as a whole. What is most
needed right now is a shift in social attitudes towards women. People in the media, as well as well-
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informed/educated citizens of the country, are not fully aware of all of the government's schemes and
programmes for rural and backward sections of women in society. Both print and electronic media can
help to ensure the successful implementation of government welfare programmes and other activities. A
journalist should be well-versed in welfare programmes and government programmes in order to
effectively report anomalies that will benefit the public at large. The government has announced some
helpful programmes to promote women's empowerment in Indian society. However, more than schemes
and laws, social discussions, debate, promotion, and awareness are the areas that need to be addressed
in order to address the issues at present. When these schemes and programmes reach every corner of
our country, our developing nation will emerge as a developed and prosperous nation. The government
has created many programmes for child development and women's empowerment, but it is also true that
women in rural and underserved areas are only aware of two or three of the country's government
programmes.

References

1. Dominic, Beena. & Jothi, C. Amrita. (2012): — Education-A tool of Women Empowerment:
Historical study based on Kerala societyll, International Journal of Scientific and Research
Publications, Volume 2, Issue 4, April 2012, pp.1-4.

2. Annual Report 2016-17, MINISTRY OF WOMEN AND CHILD DEVELOPMENT Government of

India. REPORT of the WORKING GROUP on EMPOWERMENT OF WOMEN FOR THE Xl
PLAN MINISTRY OF WOMEN AND CHILD DEVELOPMENT GOVERNMENT OF INDIA.

3. Bardhan, K. & S. Klasen (2000): —On UNDP‘s Revisions to the Gender- Related Development
Indexll, Journal of Human Development, Vol.1, pp.191-195

4. Bandiera et. al. (2014). Women’s Empowerment in Action: Evidence from a Randomized
Control Trial in Africa. American Economic Journal: Applied Economics, 12(1), 210-59.

5. Chattopadhyay, R. & E. Duflo (2001): —Women's Leadership and Policy Decisions: Evidence

from a Nationwide Randomized Experiment in Indiall, Indian Institute of Management, Calcutta
and Department of Economics, MIT, and NBER.

6. Dominic, Beena. & Jothi, C. Amrita.(2012): — Education-A tool of Women Empowerment:
Historical study based on Kerala societyll, International Journal of Scientific and Research
Publications, Volume 2, Issue 4, April 2012, pp.1-4.

7. Dutta, Nabanita. & Bhakta, Kaushik. (2017): —Women Empowerment: Dimensions, Needs and
Hurdles in Indiall, International Journal of Commerce and Management Research, pp. 48-52.
8. Hans, V. B. (2019). Women Empowerment In India And Financial Inclusion Barriers.

International Research Journal of Shri Param Hans Education & Research Foundation Trust,
9(3), 344-352.

9. Nisha, P., & Parthasarathy, D. (2019). Impact Analysis of Welfare Schemes of Women’s
Empowerment: With Reference To RMK, Step and E-Haat. Journal of Management (JOM), 6(2),
146-156

10. Pradeep M. D., & Ravindra B. K. (2017). Review on the Gender Sensitive Women

EducationLegal Revolution in Higher Education. International Journal of Management,
Technology and Social Sciences (IJIMTS), 2(1), 53-65.

11. Premchander, Smita &Vanguri, Pramila. (2007): —Micro-finance and women's empowerment
programme and policy review. New Delhi : CARE India. 95 p

12. Rao sanjeev the journal of “The Last Mile: Gateway to rural empowerment in India” The Journal
of Field Actions science Reports, special issue 12,2014

13. Venkata, K., Subbaiah., & Srinivas, P. (2020). A Study on Women Empowerment In The

Participation Of Activities With Reference To Y.S.R (Kadapa) District, Andhra Pradesh.
International Journal of Management (IJM), 11(2), 181-190.

¢



Inspira- Journal of Modern Management & Entrepreneurship (JMME)
ISSN : 2231-167X, Impact Factor: 6.889, Volume 13, No. 04, October-December 2023, pp. 15-20

THE T 3 R o SuAfar 9 geaai

1. 3T Area*

R

EATY! RIS @avelT 4v V% §§7 g9 OTTEHE Bl RIET e T Qi 8 [TV 89 [ #
gANTIr BT FIT BY T GEB o1y R B GIIET SYTE BT 8T8 W a8l gt &/ 3V &4
qR% fer B Rifed &var 8 a gedd @i @) 1R Rerer aral § @ anT deear g/ I8 aH
w9 & @HTT &/ Feoid §Y GRIT H T FarEN & BT T H SFieriof! & T 1597 T
VET &/ PIIS —19 B TINTT LT BT HTH AT §OT [EY WHT ¥Rl Bletol [T ey e
gg o/ afT §— e & 7T | e 397 e &1 &) qer ey ve o ) 31 § —1r @
qrTE W v §3 [Aereff srue R #rf @ g7 Y ¥e 81 &~ & ArgH & Jeqd | SiTeng T
R, vgee @iver sife @ arTd W el st waens & GEET we @ e & mrET
Rrerer ggfaa & @re) geaa ST & Use SEgrad ST fAfr  wEr A enfe & A &
faenfefar &I gerar or [afdT ST adarT FEy H Prie fihid wise Sraundt sifsar difear
e & TEFT F T Hrf Fear V& 8/ 97 TqEN B ARG & [FEIl Bl SiAeAgT BT
&Ii# dgge, § gw ol @ ARIH W HiGd @l A veT &/ oy faenferyl @& warfir fawra &
forg Rreror & Tarare &1 SUaT e 8 3— R & Argg o fQerelf Rerg difsar @ e
o GHT IGHY SV GIBY GHI GHAT & | § —AAT H THT B BIF yrge) 781 8/ [3erelf I @
1t +ff @I & daHV ST R Bl B QT BN G & Iaerd §Y HT H § e aga sy
&/ IR — 19 @ TV H §— R @ &R R ugladl § &) 95ord ST 8/ ol AT B
HT &/

IGHIT 313767, 126707 ugfa, SToraNefl wad forg 127er Siieng e fareror gomett ¥ §5eird,
HITAIET B, &Aid dSe, § §&, YGc, §Tviaed |/

TRATET

Rrem v Ayl WRE B O TS 999 @ fou ol 2 | R 9 &1 e @
P A MR 2 | e @afh & A vd e & 9qfg & e 4 9es ¢ | Rem ke =
A IRl 3R gRURIT & TER J9R &1 dequl |EF 7 | Rem & O afe e e T8 e
FHar | e aa e o1 4o 9 2, |1 & 998 B 9a9s uofl ARl 71 S @fe @
faft=r &3 7 S9@ ArfesE oxdl g | R &1 901 St afth & aeR # aisH aRadd ol
2| R 98 Waar | 9HIioe Javen 9 99e H GARIG 81 | [aaae 99g # e & #

IRCT WHHR, THTA.SN UG e el Aerfdernerd, SR, IToreen |



16 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 04, Oct.-Dec. 2023

&3 gRac B 8T © | e 1 S o7raT e & | 59 PRl e & & d Al uRec= 81 V@ ©
MRT Wil e &1 e dd 99a 99 a1 7| Usd @ |l 9 9Ra | Siiea Ren @
ol ¥ garm 2| Rueror fafdt srfdnm & e denfirat &1 SuanT e sea | ue wifd @ &
fRreor AR IR o  dd-ral & TART ° Rier dF & Foigdl UaH @ 2 | e dReT W
Pietoll & BEMRN & ARa- H uRadd SMT B 3@ URUR® AR arqdid & f$iiiea gexfaed
Td # 99t RAT ® | I8 W9 doidl  enRa Rel e FaeR & wU § &) ol & | I8
R atferry amenRa va fdenell ®fsd sril §| aamm § wern Reror & @ fSioflea Rem &
oo 9¢ a7 § oy $ e wer w7

3 R ve geR @ geagiE deEal  gRT yad Ul gad Sifen sawR g 8 R #
AR GaT IR FaR WIS Bl a%] @ Uod u1ed § JART 61 S & forad fawgawg |
A @ fAfert gd Rreror =7 |fwford g1 S — e R &1 98 9rA 7| S d99R, geran
&, MR TIENfTa B enfier fomam AT ® (e werr Rrerr 9 guia: e @ | $ Rrem qeeet v
Riem g1 @1 MBE w2 | A aren Jaih @99 A g0 T qrn @ @ B afd b
ITAR g |HhaT ©| § er &1 I ISR B goideiive qaRia Rer iR srgms & wu H
gRIT fbar Sirar | 9 w@mifae AR R fharere gar @ | e sewa Renfiat & afera
T T 9 & ded H o fefor @7 wwifad wear € B sifvard va fres Rem @
SYPRYT & T H BAN AT S B 3 —Nem & o &g wdi w1 W fhar WA 899
IATTTsT 3R Sexqc R, sodci~e fRrm anfe of S RBrr & o g § fou oa 21 Fer &
JIANT Ud Ufhareli H 99 IMMerRd e dgex menia e, Rl ey 3R Sifsar difsar <u
Rafex Suug § & "rm ¥ fhar oar 21 € R & gR sreavst o 59 fenfdial a@ ugem
BT AR T Brar & off fJenefl gRaRe ®erm urewmy § <iRact o & e =8 | W ey
BT AT AT TEANT Bl & | o8 1= 7T & ARG &l IMaeadhar 21§ e & 99 &1 Pl
UEE) TE BN B | BIIS — 19 & SRM §— e & A SAET AaIHAT TEqH bl T | §
e & Aregd W R dar wer fAfAd gu € | T arafde ver & WA €1 sedmad faenef
Harg far o Aear 2| s9a A ¥ TS faeneff ool seergar R ura R wedr &[98
FRHITd Td AF[Ed aFl YR B el & foly SUART ¢ |

3 e ureasmd, e fomad | e anfe # o fsll 1 #9 R ™l | U 2 |
39 YR 3 e & Argm 9 ol ff 979 w81 ™ W sexfdea amifoie ifafe &1 qern o
a2 | R des # aeEl @ wraw 9 fdy ugw gtiRad & o 9 € - R @ =
9 T 9T H i fear S Adar g

Ryspea

$ IRAT H 3redTqd Ud fIeneff srenT orent SRl W e gk ¥ AfEd darg aRd 2|
zad faenfial & e weHl & SR dabldl WK B 8 | 39 RS ersH a W w8l ST ?
o faenfial o1 e GfSAT HIFHRIT egd e T aYarel Fard ®H AlMS S Jedd I Uo
T USRI BRIE ST 2 |
AIRfpa

9 g ¥ el G siFarsT a1 <, 99 |ige, fAfss SeiRad s—g& e &
a1 3 USTs Bl © | 39 FaeT H a1 | Harg &1 ¥ YT STl & | 399 Yo Aradl ugd
I B U Bl g | faeneft faft ft awy ug wedr &




Sl 3T Free: aaaE wRa | $ e @ Suaifar g gafo 17
gAaE G | 3 R 9 snavgsdar

IIH FHI | Pifds 19 favaemdt #e™Nl & SR H § e P ke[ & wU H «|ifdd g3
2| WRORFTT e 7 g 4§ e 59 gfic & off Swarh Rig el © b s Arw 3
JNfeRTHEHAl BT A ST Ud UfRIeTor &1 JfavR U 81 |ahd 2 | AR Sif¥imad dxar faer off
WM, S8, US¥ AP UId, S I AU Ha & B AR IAD ACRTH T8 BRI Bl AT
e S A B | 3 e § WY @ Bl UEal 8l R § bifds— 19 & SR Al R dwemd
Tl dictel Aol Rieor W onfe 9 81 g@ | 39 99 3— RMen & Aregq 9§ et |
3o fRreror BRI BI SR I@T SR IR fhar [@ifds— 19 & AR W9 |1 Thot Bletol 4 B TS
I Hg el 'R 93 o e @Ewen @ ¥ wR @ § | WRNTG e d@wend 95 g9 @
FRY feneft wmat Fiot TE O WaHd O 99 9T § e v ReM @ wu § 9ifed g8 §
ST URURFTG dell AR B LIS T8l B 2 I8 vAfeRT @l gfie & N amieras 2R
AT 39 iR g & 5 o B 39 gU Smifa it watelt B ST dife @ ST
AT SAfENTH SFHT T DR Bl AT Rl ® | 39 bR 5] B yPR & g S ufifen ok
AT AT BT SUG<h AT H IuRerd 7 e faemil & wer Rieror gq femerdl el
P HH SHBT AHAT IRURTTT HefT RBeror o <= d Faar 8 | 3 R § s9a7 nagaddr [e
B 2| R fenfofat & o wRuRITa werr fRreror § ugd o1 9wy | 8 S faenli @ fog €
e v axa™ 8 s HRT ar e Riervr BRIt B TR 93 [ AR Ghd & [§ e & A @
gRT fqemell ool Sxd AR WR &Hal RIFR Jaegadhdisll dfl Sudel |AEHEl & 3wy
I R o aR AH & | Difds 19 ARTH AR & T9I § e & gR1 gl e |
3T TR d3aR Reror i B @) fBAr| $ Rem &1 g v e faRws SHa iU &
AR T | § e 5l ff yeR & A A S | $ReR qe AeEd W9 ued a%,
Hiegd AT BIC BIC Yl § AU A9 9% O U8 &R+ & a¥idb gRI [denfdl &I I wu 4
IUAS B Hahdll B [Fifd T8 TGN BT fhdd B a9 99 AR Ve T Uied IR TR &
SiTar 8 st @rrel & ffor 2 U=f @) deiR W UG ol ® SR gARI udfaRer & g9 #
7og et ¥ S Rem & weam & el 9u $lua s ) aF dfad ) Ghd &1 S atT
B G IS STAMAIAT IR MMILIHAT i F9g § Bifde— 19 & IR AggH BT TS |
T i # Rueror ggfoEt F a5

IAAE FHT H BRET HEERI & SRIE feTor ggfal § el geold T § Hife 39
g 1 Reror A § 81 gl o e HROT R0 BRI Bl guIiad g AT [BRIT—19
IRaes AR & QR R ugfodl 3 S a1 & $96T J91d R1er0r iR <@ &1 Ad 81
21 oMo § AT & A A BRI faeneft sl ugrs & 1 @) %8 € uger o R e &
gRT deTl § AR fAfyy & gRT HRaran SIar o | It a8l e § AT & Are| | dHRarn o
BT 2 13T et RopifeT qifsar st & #mewq | 9=di &1 3iFclizd Uel Y&l & Rapifen qifsar
B & HROT faenefl ool glawr & Freme o9 A8 99 @SR U1 e $1 R R Fahd © |
3T SfTereg ReT & HRor TR 93 wal w A et s Rieor waf & 1w daar 2|

AT I H WRBGR b gRT W1 § T IR 1ol ARy fhar o1 871 € | 3 a9 |
Igd IR fefSeed vu & Argd & faemel o ugrs q& o) 9ad & [§ afT arga dwenell & Argd
F A go Ug G ® | 3 R & wrgw 9 el ool gfaer & sguR o @R ad o uers
P PR FHAT & | 39 Ad BRON A I GHT H 107 g § HT gl S § | U 99
qEATd § AT & HROT d HRAT FEHRI & BRI 70T 39 T8I e # <@+ ol e 2 2|




18 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 04, Oct.-Dec. 2023

A

$ R A ofiFers o Sude B H Sl T gAfodl § [[SH | = Ue dTel
PR Riets FeRI @1 3 s9a foy I= qof wu 9 uRiem 781 fdar mr & | s dRor
TS PG FA™ & ol TIR &1 & RIAAR IR el Pl 1o B &1 g a1 AR 95 |
SR 3fTetrg e <7 & iy daR € U 81 U H 9 gHe! Po3rd bR b o drenfed
fear o1 ARy SR ddel faRvst @ gRT UfE iR HERIET @ e ARy | erfl dd
TAR < H 39 fAdhey BT 981 T & Safd facwt & favafdenraa # A e &1 amus
TR TR YN & &l 8 Pifde— 19 FeMRI & SRM § e &1 rawaddl 994 SA1eT Agqd @
TS | 39 99 AST TIde B odx 9gd AN g4t Rt g8 € Rem su gierd w
AMRA & f& BET © UNT Scxdc Wal 8 3R T4 & U AFcsd Ugls | Fafid SUHxo
T A1 YR e Hag | Ugls o o [gUid &1 a1d & 6 I | ard Ped 3R g1 A
ST A 7 A0 & & faenerdl H SifieoR g=d UTIT URAY W §R RIS ¥ I § S
U eI @ folt Tl ARF SUeeT Fel 7| O I R Sewe @ gidwr ® 39 faenfiar |
A DI IoT8 IS [ ®el ol PAfdede! el 8 AR Hel AT Sl WF Bl WA 31 8 |
e aoig o fiFars e # aren o & € [@Ifde 19 & SRM TR R 98 X § e & Argd
A faenfeial &1 fa=r Rt T o |l B G el Hegd PRI © fordd URUTHERY
Jade QST 81 Ghd & | Bs OINE WNd Se¥-c Hae PAdeidd] P 3WIg gexe @
BH B BT aoie | A §— e Y Hed IS aEn g |

@Y SN aY3Tel FATRH H Wfdedme AT A9 BT B BRAT GR& BT & $HD 3raATal
YR ded § fRren & Aegq W HRaFr 999 T8l | 39d I ITNT & H I & Bl
3UerT fey eraRer &7 3g & | O § AT W Wad 991 $HAC 99 W& | AR BN IR |
T TRE A T T e w2 | e @R o € Rieror # g &1 | e ue <@ 2

3 e @ Ao & §= w9 ¥ AR 9Ei A gier 5 9adar ©
. ERIKIECRCEIIRE]
. Rrerept @ et
. fenffat @ g
RIS Aol

gemalTe ATl § g wu 9 RUe 9 3md Jede, TRmET 96 gk &l o
arell gRem Jre wU 9§ o B | Whell § dWex d duciugexde & WG Bdl 8 |8
g &E H g WY 9 Aol B f g gl § e eRer | A1 § e dwa T8 2
RT® PR §exe & dRE 9 M 8] PR Uil iR Riem § 999 91 91 ARl 2 | bR
T a1 Ud1 A1 dofc FEl fQar ofar 2 6 U Whd H WIT el @l eaell & WY

59 IfTal IR WRGN fJemeri ¥ W guic &1 AWG & HRUT A" SuAST T8l & Uil 2
ST Fe §l g 2

Rt o geMfoai
3 R & fon qof wu 3 Riera! o ufreror 781 fean Sar 396 SR 96T ddeiid! S
&1 BT U 2 [Ah-Id! S & A9d & SR Al 31 Rieror $1af &1 gars wu 4 T8l T il




Sl 3T Free: aaaE wRa | $ e @ Suaifar g gafo 19
2| PIfIS—19 & IR ARG Tl 7 AerTs Heg Y difs faenfial &1 fRueor srf wwifag
T 8 9D | Afea Ay fRrerdt dr sHGT Ui T8 faar o e SR et wRi Frwr
T BT | PR BH 9 ANl BT AHAT BRAT 8 o ARBR AT o & g Rierapl a1
YL BRIHH HRAMT ARY dlfs al 35— e & 9 SIrmed & 9@ 90 999 IR IRGR e
el ydad & gIRT Rt & fog aferr e g% wRe a1ty aife Rierst w1 ufifé fear S
| | AR e & garw wu o fhartag fbar s 96
fenfefa & g

JAAE IHT B URYEY H @7 WV 1 DIfds 19 # faemefl e R ghx ATFsT et &
AT A AU U B T IR 2 & olfchd yrior &t 7 faenfl & drm 98 99w 91 g
| e AT el # fISTell @1 gaven Yof wu | Rl © AfAdi g fISel T8 w7 IR
gexe @1 T o gs Ol § RraaT acrg | faeneft e e Rl Ry W 8 B Ui © |
3P AT IO &= H Yed aTl faenfeial & WReR gRT dolls o Y&l IRl & a) § o
gaT el B § QiR faenfi @ ewex @ @ SHerr 78 g 2| e erer € Rew ara
TR H UH TS TET B ¢ |
Tt 3 gafaar

IAHE FHT H IR <@l WU a1 9§81 AT IfAadl @1 § S ifwrad ug for
TE 2 | TS A SR 99 991 g © | e o yat aed 9@ g 2 e R 98
3T Al B GRIERT H L SIS Fhd & | T wU @ MY a1 JrAer &3 § S W9 gt
2 ISP UTH WICHIH, HRYSR el (e BT 39d BT & | SH! doig o [denfii &1 siwem 4
T8 IS Ul T |

Pg URART H 2 I b g=d B R JWGDI & AHT T8 GET AT & b a8 U
god B § AT & ARTH H DY UGS Bl SN W | AR & U U & HSHIF IT Uery
B 2 fora) gorg | ff g Rren 9 79 93 U | e &5 @ 9id e} o A & 9
WREHE BT 2| offe R f wreeel Ard-Rdar & Ge I8 99 o ol g 6 98 fea
THR ¥ AU el DI R DI GaTe U I °le] 7 | T T Al DI 7@ Y ARBR DI AR
q UBd ¥ YA fBU S @A1fey (@1 o el 9HI H S UBR Bl gANdl I g9 o 9 |
YFNT & H TR d9d D AN B e @ oy M SUael dRad & BIRRT df S a1ty
qrfes  SIfTad ST S Bl AU 9 IS 6 |

RSEIE]

AT GaAT T ¥ dRad HBHRI Difds—19 H &F AU 16T egaveqr &l al gRIEd v
FHd & Sd §H THID! BT AF BN | TS BT T A T 2 | 3R &4 BRI =i & e
WSl BT 2 1 89 o Ren aven ¥ 9edrd BRA1 8N | I8 Ff¥Ed wU & 9l W¥d ® oid gd
Ja-a w1 gof S 8| U8 I awdd & AT § & o faenfi &1 aedie S Qe
SO AMIad AT AMRY | I8 T F9T B Fhdl © o1d SARI SRR, R1E0 HwIY | g9RT oha
Tded $HD BG T < A TN I |

9 4 H UBA PR B 9 YIS AR HE@YUl I IS B [P T UBR b WA
fry ¢ 5 § AT ugfd a1 Teer 9 fhar Tar Refvr el tRuRETT derr et fRreTor iR @l
qo 1 H BB B9 AT A BIfe BT Bl & IE a1 §H AU A | Mebrerl =Ry [ oAl @t
ST & fdenfeial @ e TeR A Y STad BRIAT WY eI dAqT FeTdd b Bl 39 T4




20 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 04, Oct.-Dec. 2023

q9 Arsel B BRI Tar| dRA1 o fRreror srferms wfafaftrt gom aRRefaal @ weeq & Sfa
#eg et © | faemed # € AT 9 @R M IoM g PSR ofd TT sexc giawnel ol dEcR
AT BT MY |

SHD ITATT Fhel PicToll H U JgdIse WMUT B BT YA fhar S=r =nfee | arfd
faemeft @1 Refor e ufshar Faell W1 sawad Gaad FE ST ¥ UK &R 9D 59 [y
1Tl Bl W1 YT U $— dec Uicd a9 arfey o faemedt & ff w93 3= gar &1
FAM IR G | JGAIEC B 39 THR T9g a1 ST a1ty b S99 Sat 2ifs, qer ofifsar
ST PR Ioh Maedd Gaemsii & wifeq dorr fJenefl ik Rew o & 9= srawas e
T @ B A A W BM IR 8| RGN [Aeer, IR W fJerery |, qeEifdenay 9
faeafdenea @1 Jearse ga-il &M B a1y & 98 &, Uyl Ing 9T §N fawd § dEl w A
el S | R fereg @1 dfere wifaftal  smawas ey T &F Ui 8 9B | 3R
faemerat | +ft fem urd wx <R fIenfi qeur erika ee § due Arm qor et 3k e
JGFT BT MTF H die & BRI Bl YR FeRIAT B =1ey | §a Aedqul 91 I8 © b 84 &
RGAT ARy b Rietep ok fenfefai o1 g e o glawms § ©_1 -1 aY So Bg ATaeIS
Th-p! TR [TV 3ATTATZT & N | & SUST 8 G | I =T F 8 drel Aferd o
P BIIE] IoM B oY AR & gRI [GemRil & I« M W HYER oyl g WEHA Bl
Jlaer Iucte wx1g ST A [Jenfil qen sifeME®l § o aedd W Bl BH AT S
D | Rem & Uiy SHdT B @R o 9a Rifast g faenfdt § € Ren o ufa srefu g
TPRIAD SREHIV BT WA HAT S 9 iR § Rrem & ufdy fdd SIrres foar 51 9@ |

| T A

1. AT o (2010) T e YseH, TUT HUTUT 11, ATRT AT UfRIB |

2. YRA § YT da-1h! &1 far 75 faeed! TR e YR |

3. ST ST FHH PR (2016) TS 31 o108 Ty ux gasy § AT eATAd S 3ifth
SR Y gelaR|

SR X% (2008) YT YR fRiem sl o1 T, IS &l Ty srpred!; SagR|
TgAd! JMHT (2006) Aférew dh-1! BT AR I T TeH HHGR ;fAHT UHTRHA |

e, 3R (2011) Qe qah-id! s et |

Ananda, Shiksha- online education in India; trends and future prospects. web may 5 ,2020 .and
It; https;www.shiksha.com/mba/article/online-education-in-india trends-future-prospects blogld-
14763.

8. Bruckman, A.(2002) “The future of e-Learning communities, “communications of the ACM.

9. Tiig, IFVAY (2007) T TSl 311 fSfed tgeeH 37 f3ar, wiu ts <o 8 u 3fgad
@Fﬂé‘cp[ Anveshika international journals of research in regional studies, low ,social, science
journalism and management practices 2(3), 12 -18.

10. Tt AT SR T HHEA (2018) TRS! 3 Tdteys 3t PR Jdes Whd oy ¢aey s -
T &7 fawe ¢ iR Se, IERET s%ad t8 =R 3 W@d international journals of

engineering science and mathematics 7(1),418-432

N oo g &

+0e¢



Inspira- Journal of Modern Management & Entrepreneurship (JMME)
ISSN : 2231-167X, Impact Factor: 6.889, Volume 13, No. 04, October-December 2023, pp. 21-27

Rl o aaRie dgfe &1 T9™eH | J9E

EURININ
Sl gilel |AR”

EESICKI

AT BT 37O AR DI GRAT, SA & HREAV, qIERV H AHEGRIYeT FHES U4
A o Fegded Sifadidred &k & oy Wio, 9 3R 3Tard Sl Herd JTaeadarsi
DI YR BRAT ATAAD © | A, I8 Ud AN H AT BT ANIRG b 3R GRawm dl =99 &,
R TS H I9d FHEYN Td AT Siiad Sared & o SEdT AMRTEG, Ao, Afad g
reTfoads fIerT Y 3faedd 2, ST ddadl R & ArH | 8 §™d 81 9l o |

T MR | e e B 9gd ufdd SR A SIar off | IRl & urae H6fa”i Bl
Te@dl o de1 4 TS 2| e B Uw ue @ ufdsdr 9 sddga fhar wan| urEe wRd H
G T T B e ReTd €1 o7 | W 9 I99d H I=d, HRagel ufafted e ure |
Mg gfaerd @ aoan ffal 3 59 aa @ AR B g€, 91, N, gawd, gEei A
N Aol 31ef # A S & Rierd o | wwy TR § ok 5 wfcrelierdr & 9 6 e a7
gRafdd garm| 9 o1t # fden &1 verwar ‘eef’ &1 gerear # aRafda & 13 iR T Ry @ a'
T IRT fag &1 TS| Rrem & wWeu 39 dla # foga & 95 war| Ay & Rere ot
DT Al 9o g | Sl FaATg WRUR W S VBT © IS 39 Faarg H Rt a9 Reyfq & @l
g € ?

EERE dgfe

e Ggfe $1 wias e @fed S o Jed ¥ U 8F drell Gy 2|

GRS FRe Y YIe FcHD JaReT 8 Sl ALAUD $ BRI DI [eiRa Bl 2 |

P ff g & oy Igfe U& e O © | 3FR JAfdd 3/ &1 9 A 8l ©
Al I Y MU Fawrd U ddcdl Pl SHMGN] 9 Serdl ¥ BRI $HRAl gRdd BN | Ud
Afdd @1 U P b Ul Ggfe B TR @ el W Rk wd 21 9w fvarfaadt @
eIy el | w8l € O ST dad, dR @1 SR IR 3 oY | Rt § B afc

oM BT, dfed fawafdene, fraem, srefar, o |
e, e favr, dfed favafderne, rerar, JToRerM |




22 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 04, Oct.-Dec. 2023
P gl H HO I AUl d2F W B, S — Ree P aTaRe uel, 9a9 d1d Bl SR 3R
g, RN Gy, FemTd ARl 9 aRae T, 813 & A1 Ao, 3709 Aedlidl &
AT FRT AT |

T8 UH AMGRT © O Ja9d ¥ FRd 9ifsd iR sraifod srgval &1 ddeld Yd §anT
BT IR 2| FaEd W P G FqAd b U PHARI Bl GEAr A qAT FHAR Dl
Jufadd U1 | €| SAloY AAd=e Td Uil 3 Ed dRll 6T S Jai |qie
TAT B IR FRR afid B1m J81 2| Agfie {6l ff Jawrd &1 U Mawad uel © | 5d a®
I AU FIAT A AP el Bl a9 qb AYfekd WU H U b Pl i HRAT IAD forg
Hfod B 21 Wgfe U A @1 @fadrd wwE @ S R afdm akRefa & ufa swe
AT I B | B Al U IMaeIHAR B gff & o w1 | W B4 g S6fe @
JATT | I8 Y9 FAIHAD T FaeRIcAD deal | FHT B § ¥ I u”e Afad H Sa!
<frerar o ReRdAT & TR ST T—3TerT B B |

W (1969) & ITAR — BRI AGRe SR & AN Gl & sfaclidd qol Jeidd &
T I GEQ AacHD FARefT 21

TSI

FAMEISE AfRM T | e arell ufshar 2| fa) Gerdar | afdd &1 Siad fa+ g
JAT TAERY & T IfAH WD g BT TIA B §| 39 TR Afdd el |
A IHAR BN 2 iR S Hifde iR FHifTe arareRvr # Igar €, S1ue mavgmarsi & gfd &
fou vaeTefier REar © TT AU STavIHAIe & TgvU AU el Bl EiRT HRar 21 I e
fdTcd AT gAiaRel QFl A ARG 8 Ahdl 2 | ded Uit & Ant # afaasrd dom uafaver #
Rera wavra, ermad, fomas gommen, |AmifoTe e Rerfd, uRaRe® <3 onfe 8Md dm o Adhdl
2, forg aafom amemsit &1 R o) = gael 9 @i o wiftq &) HIRMT axar 2| deg Ui g
W I8 U 3R G B W1 2 SR FARNRId deardr & | afe @fed faddl @ a1 Hied |
T 7, Al U SHa GAfaR0 & IR W FHEAINTT S e |

TS Ifdd B FB A Fo dEny AR wentr g 2 N wfea @ afa
gHTETedr 39 91d R R T8 dRdl 7 {6 a8 fha Sanell &iR wenf il &1 A Rl ©
e 9 91d W R Rl & 5 98 37 aRmel ok wenfaal & ufa fea uyer 9 ufafsar
HIAT B AT 394 98 fd UBR A TS BT & | TR, AR & 9gaqul Uy iR o)
g e 2, 9fcd UP A P! g U Ae<ayul UfhAT AT AT 2 | 39 T H {O AP b
q qd 3Mawd & 6 g9 o1f BT |qHel forr o |

TSI T 3T S JJAR — ARG I8 AT © [ U IR Afdd B ATaegaany
oIl A SR IR0 & B9 a1 Yol ®Y A WA B § 31 FArio 98 Ufshar 8 s
ST 3MMaehdrl AR Trd # AHOT BT T~ YT 8idl 2 |

IR, obes Td des & AR — "GHRIGH 98 ufbar g f5aa grr umofl oo
JATILIHRI IR T MATIBATAT Bl GATIT PR dTell URRATTAT F I & ¢ |

IRIFT TRATIRN A e eidT & fb qHN e Ul IeHTdHd iR TATHS Ugid © |
ST S=id &9 a1 & Aevs], Yfaawl, arenall, TRERIS & A1l e, AHoRd a4
B 2 | A ST Mawadhdidl B gid B & A—A1 A P AAGIRA BT UTed BT © |
TS UfhAT & STid Silad @ SISl BT Afdd gATdl ¥U W A @Ral B3I




gt Tt v Sf. gt AR: Rieral o e dafic & e W) uEE 23

TGS T BRAT & | I8 Afdd 1 Aae Rl &1 9y a=rar 2 | afdd & g1 4ifas,
AT TR ARG iad &l fARre ZagR B4 o1 Uishar FHRhIS deddl © | RS Ufshar
Id Frepul IR Tedl Bl GRId BRI © | S9! Sidd @ aegdan, AFRIG a9 a
AT B FA BRI B BT, 7 DI A 37 | I§ ARSI FGeIRS otevll Bl Iaafd
Bl € |

IeTTT BT AT

afed & faerd & forg Riem waifoe A el €1 e § Aol & gofl en & &€
Az 2 21 399 A99 & =R, AMfa®, Afds, difgs vd smearfors wifdaal &1 e g
2| IR e &1 o Seew W I8 € 5 wae! =um, |qEE e qen wdEdr uee @ o |
R 799 BT U HE@yul WXBR TG GaHE H AMINTD Silad & ol U Afar @ & fbeg a8
<T@ ST J8T & WRPNI B AT JGERBRI a7 IR WP fJermery, qad Rrem &1 wr f=ar &1
el 2| gFErd) R 96k 81 R TS qiad gadl SOl 9@ O ugd o ® fheg R o 99
AT, M dor 3 fAvAl @ MR STHHIRAT T8 8l urdl | i Jfawaddl 59 a1 @l & (b
fRrem @1 wer el # s 9| s oy WReeIRa, wAfta vd fssra Rrerdi o sworfad &
ST ST AR & |

Rreres @& Rreror wrf w1 yIfad & ATl T U SRS Ried @) Areaaide afie 8
Fife Rt o Aeate Aqftec R ey § S=9 8l O 98 g9l 1o &R |9adn ©,
s g1 Rem & &7 § IoRees A fFar o1 Jaar 2| aadie dqte 1@e afd &
Sad &1 URd ded 2 | e A Sel Afdd B g Siiad USH XAl © a8l e bl
AR G B |

S TG & T FIAR ¥ s AT IEIRG © | U ufRreror deenslf § yawr 9 g4
JEATTDH] H AT FIAR & U B, IAE T B TAT Bl D T9AT I8! 8 | TReg HFO auf
% I g8 [FRecde], FRIMETE], Tausd 9 (U AD! APT 3N AT A8 Bl © AT fU
3T BT FH T 7 A AT AW o 8 | Rieror gaar # I afaqar o ufweror deemei §
AP ISR Y FARIGH HIAT BT & | FARISH B 9 UlhaT # ®3 IR 3fedUd Bl Sial d<iic
Bl &, 981 qa1d BT A1 AHAT HRAT B & | <4 @l Rfq 9 e & g Sffreer | GHrRIo
FRAT US| IATID] B Ipredl B YR et § w1 Gt gara wiE et fFvrar 2| I8
SqTg feATID| DI fRIToT urai BI AT yHIfad BRem B | Riefd b AUt Bl draraRer W Refd
T FERIG Bl JHIAd BRaT & | AR QT 89 Qe AHeR uSl H rEriio Riefdl & asR
DI @A | I FHERI HT JGAB B b I b IRGd H AEEidd Aqgie Reml &
FHIRIGH B YIId Bl & 2 FRIlad A1ecd B dalld $R- & Ul AEdA & 7 H B9
Ue IR PR 3N, — T ARBNI T IRARBN Il H HRIRG AAUDI & TS e & TR
H Pl IR U] T 87 T IRBR T IRARGNT Aedffed wWR & fdenad § erikg fRrfel &
FARIGH § Bl R U1 Sl 87 F1 offfid MR W Al d Sy JAUdhl &I Jaarid
AGe & WR H Bl AR U ST 87 T AR g RGN Thal H HRRA JAUD] D
ARG H BIg <R URIT ST 8° 97 Afdel g Yoy Rerdl & Farier § dlg =R Uil Sirdl
27 9 YTl & IR @roH @& forw it 5 o9 GHRIT &1 wa fhar|

9 fava R ey &1 7@ gafay ff @ 5 el o fafs wenfrl 99 99 @ &
JRIfd @ 3[a¥R WX UeTuTd, S &l <ard, feor 9 sifaRed erivR, Riets &1 Ao g
e FHARRA @ TRG WWHR BT & BT [HAT S GBI | 39 FARIR DI T HIA Dl




24 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 04, Oct.-Dec. 2023

TRER A el W BT ST FHhAT | 3 faenfiay &1 fator it 21 \aar ® o9 Rierd emow aggarg
H AT BN 39 Hed # 39 AT BT I9G SREHI | AR FRAT awId 8 T § b
el § Rikd Rierdl § aeaiie §gfe © a1 781? I8 e oY & 99 2|

NTHHT P

‘Areafis R @ fderedl § eRRa Rerel o aeaie §dfte U@ wEEee @t
eI |

o SR B S

Rietpi @1 ARG AJE BT 3eqIT BT |

RreTd & FHAST BT AT HRAT |
Rietpi @1 AR At Td FHRINH H 98 T Sd T |

oMY B IRBY

. AAHG TR & TWHN g IR AR [Jered § sRa Reel o aaie dgfte 3
BIg A1fd R & BT B |

. AEAfe WR & [Jeradl ¥ SR Afear eel 9 oy Rierdl o1 @eaariie dgte |
BIg A1l R &l BT B |

. AEfh WR ® RN T IR RGN fAere § orika el & g9+ § o8 adfe
IR FTET BT §

. ArAfS WR @ [Jeredl § Rivd At Riefel 9 qoy Riegdl & FH™icq § Bl 9reid
IR ST BIAT 7

. A WR @ fJeredl W eRRa Rerel @ aaaiye g iR g ied 3 3l
arfe a8 a8l 8l § |

=AY BT TIT

U AT H TR RIGY B AR W AT &3 & Aedife WR & (el 3 BRIk
600 Rrerdt &1 =9+ fvar T 2|

e wWR @ faemaal @ oriva Riers
600
yrfior &3 & faemaat & Ied] 89 & faemaal d
HrIvd Bere HRINd Bree
300 300

ESECAR| 1Y WA IARBT A TR

femeat & | faemear o feemerat & feremoran’ o
sriva Rras | srava Rrre | oriva Rre | srdva Bee

150 150 150 150

Uy | #feer | gy | ufger| gwy | wfger | gey | Afwer
s | e | e | Rrere | Rrere | R | Brers | Rrre

150 | 150 150 150 150 150 150 | 150




e Tl U S Grte FAR: Rl 31 Aeaniie dgic B aEde W) 9Ha 25
o A Tgad SUBRIT

39 WY & 3rwia ffaRad wieron &1 aue fdar 8 —

Rierpl @1 craafie wgfc A9 & fod i yHiE AR 9 ©f. 1. U9 721 N ffia
"AAAH P AN YA BT YA f6ar 2 |

ARG W & o S T4, &, "ial g1 (A ‘et AHRe SR B W

féar & |
o A g wHitkea

MGl < AU MY T H Yrheu13ll Pl GReId A gU I Uadl & [d%elyvl 8
1 wiferasra ufaferat &1 wanT fasar 2

. HEFHTT

. AMd faere™
. -

. e
ey g

. I MY BRI ORATT U= & <1 el dd 8 Hifd 2|
. 39 MY B H 7 N & Areafde el § erika Retel o aftafera fear mar g
. S ST & 3I<id ATH 600 RIerdi &I Affdfera fhar 7 |

IREGAT 1. ARAfAE WR B WRARI 9 IR AR [Jeredi § srika fRrrel @
e A § B A1fd o T 8T 2|
T 1: AEAHS TR & TWHN 7 IR WHRI fFamer § srika Rl & el dgfic

wWR A9
e [T | HEEA AP T | A AHE | Wed/
MEAN ICESkL BT 3R T. I IHd
S.D. Value | g5 ¥R W
WReN femerar o
o R 300 47.35 10.37
e S 0.65 0.789 wpd
ﬁ_\ri e | 300 48.00 9.71
favaiyor vg e

SRIFT ART 1 & MR R AIHS WR & RN Jenaa § srikd fRera ot
ARG e $H A 47.35 (6 ARG R & 1R SRR [Feredl § srika Riegal o
TGRS A BT HIH 48.00 YT §Y IAT A [ddel= HA: 10.37 Td 9.71 UT Y © |
A UG AS faaesi @ 0 & MR W T AN SISHTAE 0.789 UTK g8 = | Sl S1LUG.
598 & 005 WR & 1.96 4od ¥ P © | o AAMS R & R 9 IR R fereai 3
PRIT RITHT B AGATIS A H By ARG A<R T8l o | AT Iad IR Wihd Bl
ST 2 |

IRG: 2. WIS WR & fdeneri § PRRA Afear Real 7 ey Rl @
e G § B A1eid o T 8T ¥ |



26 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 04, Oct.-Dec. 2023

! 2 At WR & el § sRika afeer Reel 7 oy Rere! 3 aeais dgite

&R A9
e e HEIH HH S AT 3 e wed /
MEAN faerer BT R T. SASIE
S.D. Value | g5 WR W
Afger Rierd 300 47.79 9.624
023 0.276 e
gy fere 300 47.56 10.45
faeror vd are

SRIFT ARV W& 2 F MR W Aeafis R & fJereaal § srika aften R ot
AATRIS e BT HLIHM 47.79 Td ARG R & [deneadl § $RRG goy sl a1
ATGATRIS FS BT FIHH 47.56 U< §U TAT A [dereld HHLT: 9.624 Td 10.45 UK §U & |
I UG D fdererdl Bl UM & AER WR ST A SUCHTHE 0.276 UK 8 © | il SLUB.
598 @ 005 WR & 1.96 Yod ¥ A © | o AAMd WR & fdenedl ¥ dRikd Afgar Redl g
gy Rl @1 e dqfc § I8 Aeid ok T8l 8| I Sad URGedT WiHd B ST
gl

URPeUT: 3. ATAHD ¥R & GRGN g IR IRBNT fereal § srikg fRrefel & JareH

H ®Ig efe <R A8 aldl © |
TINPT 3: AEARS WR P RGN 7 IR WA fJenaal § srRikd Rrrel &1 99 R 4™
e q&T | qegEH HATb A | A HE | Wed/
MEAN fgem | @1 3R T. I
S.D. Value | g5 ¥R W
[ Ii i %[%g Tl 300 37.85 13.95
e SR = 4.71 4.075 SIREIC )
o RErs 300 42,55 14.34
favemor ve aarE

ST ARUT H&T 3 S AR R ARAAG TR & N [denerdl 3 dRa Rera! &
FARIG &7 ALHM 37.85 Ud A WR & IR WRRI Jereri § drika Riefed & qarieH
BT HIH 42,55 U< U TAT A fd<el B 13.95 Ud 14.34 UTKT U © | FeIHHl U4 AMD
faerel @1 TOMT & SMUR WR Tl A SUeHTag 4.075 U< g8 © | Ol SIUW. 598 & 0.05 WR &
1.96 o0 ¥ 31 T | 3T UK bl @ MIR TR HET off Wbl © b ARIfid wWR & WA g
IR WHR [qererl § eRiRd Riegdl & FArod § 9efd 3R ¢ | 3d: 3ad YRGS Widhd B
Sl 2 |

IRGITT: 4. AeAFD WR P [Jemerdl § SRRG ARl Red a goy Redl & Hdes
H BIg Afh F<R T8l B 8 |
ifers 4: Al wR @ el § sRiva after Reei 9 gy Rl o1 garieH W) 49

5 |eAn HEIHT GISED HEIHT < |ae wipd /
MEAN [CECE] BT FHaR T. SIS
S.D. Value 0.5 ®WR |
RIERIBRGED 300 39.85 14.11
0.71 0.604 W
g&y e 300 40.55 14.56




gt Tt v Sf. gt AR: Rieral o e dafic & e W) uEE 27
faeeryor vd e

SWGT AR H&T 4 & AR TR AIHd «R & fderedl 3 drikd Afear Rere &
TS & He T 39.85 U4 ARAMEG WR @ fJenedl § dRRA gy el & FHee o
HEIAE 4055 UTC §U OAT A fAdeld HH: 14.11 T4 1456 U U 2| WHHMI U9 AMD
el @1 TOMT & JMER WR <1 AF SUeHT9g 0.604 UK g8 © | Ol SIUW. 598 & 0.05 WR &
196 Iod ¥ $H 2| A RIS WR B fJered § FRikd afgen Rl 9 ey Rt @
ARG H DIS Afd IR 81 & | 3 Iad RGN WHd dl Sl 2 |

URGOT: 5. AAHD R & [Jererdl § HrRiRd Riefdl & @rEaaiie dAgite 3R FHRie
H PIs ARiE A8 T el Bl © |

! 5: AT WR @ el # oRka ReEel 1 aeaie dgie sk aaie § 68

TR A
AT =R =T qe— N qUND Wepd/ AEIPpd
_ (r) 05 WR |
REIRINE 288 0.13 g
faweiyor w9 ==

SWRGd IRV §&T 5 & SMUR R ARG wWR & f[Jenedl § drika Resl a1
RS e 3R ARG ¥ Arefe |e W 719 0.13 Uil AT| Sl fb .05 WR UR Aehad
@ difeldl A 062 & AF A Af¥E T ST WRAfMe WX & fdemerdl § wrika Riedl @
TS e 3R FoEe H Hfe A8 T 2 | 3fd: Sad UREed T Wipd ®I oiil & |

e P8 dhd © 6 Aeafie R & fErerdl 3 $Rikd Reel & aaaiie Jgfte
B TR R gD TG ol 17| 5 Rieepl &1 iy dgite e uRll TR 99 6
FARISH A1 I T 34T |
| T A
IR, AU (2009), ARG : e H A4 Taq Hedid, fae g&dd dfex JIRT |
anfag RS, : 4 2= oreg &rer, AT%fd g&eH, 33 8RR, 10 |
B, TAD. (2015) JTHL AT, Ta Ul ANT g ¥, TRT |
PIel, D (1984) : el g™ & Rigr<, Yo AwRvl, e gead 9oeR, e |
9, TG IATE (2005). R1eAm AR, ARG VST UfedAdhed BT |
=g, 91 Ud oI, &. (2003) frderd vd wRel. SfgR gaRe T faeed |
qUey, &. Ul (1987). Afdd vd @@ e & IMUR, iAW ISR, W16 |
qred, Ul SI. (2011). e AIfASmE, saTel ufedd e, ST |
g, AT (2012) ST BT fdra Ud RIeror JAfeRTd ufeha, AR, AT g f$Ul, #-3 |.

© ©® N o g bk~ D=

+0¢



Inspira- Journal of Modern Management & Entrepreneurship (JMME)
ISSN : 2231-167X, Impact Factor: 6.889, Volume 13, No. 04, October-December 2023, pp. 28-34

THE INDIAN MSME SECTOR REQUIRES SUSTAINABLE SOLUTIONS TO ACHIEVE
SUSTAINABLE DEVELOPMENT GOALS

Bhawana Sharma*
Dr. Bajrang Lal Yadav"”

ABSTRACT

The Indian Micro, Small, and Medium Enterprises (MSME) sector is a vital component of
economic vivacity, employment creation and inclusive growth. India's Gross Domestic Product (GDP)
and employment landscape are significantly impacted by the diverse group of enterprises in this sector
which includes traditional crafts and innovative tech startups. The MSME sector is a vital part of India's
economy making a significant contribution to GDP, industrial production and exports. It employs over
110 million people and accounts for approximately 30% of the country's GDP. The role of these
enterprises is crucial in promoting economic growth, regional development and inclusivity. MSMEs
make a significant contribution to poverty mitigation and livelihood enhancement by offering
employment opportunities to a large segment of the population particularly in rural and semi-urban
areas. In the present scenario, the sector is faced with numerous challenges, especially regarding
sustainability in an era of increased environmental consciousness and social equity constraints. Many
enterprises in this sector are facing significant obstacles due to access to finance, technological
obsolescence, and compliance-related complexities. This sector has the potential to significantly
contribute to the realization of Sustainable Development Goals (SDGs). The practice of sustainable
practice encompasses green manufacturing, renewable energy adoption, inclusive employment
practices, and responsible sourcing. This paper aims to identify sustainability obstacles for Indian
MSMEs and suggest sustainable strategies. The integration of sustainable practices within the MSME
sector is a crucial factor in promoting both economic prosperity and holistic development. The study
examines the current government policies, schemes, and initiatives designed to boost sustainability in
the MSME sector. By emphasizing the pivotal role of MSMEs in India's pursuit of SDGs this paper aims
to provide a sustainable solution and a roadmap for policy-makers and stakeholders to foster a more
sustainable and inclusive MSME ecosystem to accomplish the target of Sustainable Development
Goals.

KEYWORDS: MSME Sector, Sustainable Development Goals, Poverty Mitigation, Sustainable Solution.

Introduction
Micro, Small & Medium Enterprises Development (MSMED) Act, 2006 the Micro, Small and

Medium Enterprises (MSME) are classified as below:

. A micro enterprise, where the investment in plant and machinery or equipment does not exceed
one crore rupees and turnover does not exceed five crore rupees;

. A small enterprise, where the investment in plant and machinery or equipment does not exceed
ten crore rupees and turnover does not exceed fifty crore rupees; and

. A medium enterprise, where the investment in plant and machinery or equipment does not
exceed fifty crore rupees and turnover does not exceed two hundred and fifty crore rupees.

* PhD Scholar, Department of Management and Commerce, NIMS University, Jaipur, Rajasthan, India.
Assistant Professor, Department of Management and Commerce, NIMS University, Jaipur, Rajasthan, India.
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As per data from the Ministry of Micro, Small & Medium Enterprises, as of May 18, 2023, the
Udyam Registration portal registered 16,215,785 MSMEs, replacing the former process of filing for a
Udyog Aadhaar Memorandum (UAM). Registered micro-enterprises stood at 15,548,986 (95.88%),
followed by small enterprises at 546,471 (3.36%) and midsized enterprises at 52,078 (0.32%). As of
August 2, 2023, the Udyam Registration Portal reported that the total number of persons employed in
MSMEs registered between July 1, 2020, and August 1, 2023, amounted to an impressive 12,36,15,681.
The government intends to add about five crore jobs in the MSME sector by 2025. A job portal called
‘“MSME SAMPARK” on 05.01.2023, a total of 4,80,511 passed out trainees database available on portal
out of which 99,201 trainees have registered and 6,469 recruiters have registered. There were 633.88
lakh unincorporated nonagricultural MSMEs in the country engaged in different economic activities (NSS
73 round, 2015-16). Micro, Small and Medium Enterprises (MSMES) are a vital part of the Indian
economy by contributing significantly to the economic progression and employment. It contributes 45% of
the manufactured output, 40% of its exports and 8% of the country’s GDP. It employs more than 60
million people. However, concomitantly, it also contributes to overall industrial pollution. It is estimated
that 70% of the total industrial pollution of India is attributed to MSMEs (Working Group Paper, Planning
Commission, 12th Five Year Plan).

According to the Brundtland Report, sustainable development is "development that satisfies
present needs without compromising the ability of future generations to meet their own needs." A series
of 17 sustainable objectives were generally endorsed by the United Nations (UN) in 2015 to ensure
peace and prosperity by 2030, minimising the impact on the environment, and eradicate poverty.

Sustainable Development Goal (SDG) classification by sustainability dimensions:

Environment:-Clean water and sanitation (Goal 6), Affordable and Clean Energy (Goal 7),
Responsible Consumption and Production (Goal 12), Climate Action (Goal 13), Life Below Water (Goal
14), Life on Land (Goal 15).

. Economic Development: Poverty Alleviation (Goal 1), Zero Hunger (goal 2), Decent Work and
Economic Growth (Goal 8), Industry Innovation and Infrastructure (Goal 9), Reduced
Inequalities (Goal 10).

) Society and Standard of Living: Good health and well-being (Goal 3), Quality Education (Goal
4), Gender Equality (Goal 5), Building Sustainable cities and communities (Goal 11), Peace
Justice and Strong Institutions (Goal 16), Partnership for Goals (Goal 17).

Review of Literature
Sahoo (2022). investigates the effects of lean practices and organizational culture on the

operational performance of manufacturing SMEs. The author finds that both lean practices and

organizational culture have significant and direct effects on operational performance; moreover,
organizational culture mediates the relationship between lean practices and operational performance.

The author expects that future research would investigate the effects 15 of lean practices and

organizational culture on financial, environmental and social performance.

Malik et al. (2022). discuss the barriers and enablers of the adoption of Circular Economy (CE)
practices by SMEs in emerging markets such as India. The authors highlight the limited research on the
adoption of CE practices in emerging markets, especially in SMEs. They mention the lack of an
appropriate organizational culture, lack of capital, knowledge, skills and support, lack of government aid,
high compliance costs, absence of a collaborative approach and a common platform for knowledge
exchange and diffusion of information, the reluctance of suppliers to engage in innovations, and lack of
customer pressure as the main barriers to the adoption of CE practices by SMEs.

Kamal-Chaoui (2017). asserted that SDGs could only be achieved if the countries build strong
SMEs. Discussing the importance of SMEs in innovation, employment generation, gender equality,
inclusive development etc. the researcher emphasized that policies are needed to create a good
business environment to make SMEs more productive. He raised concerns over financing and
participation of SMEs in global value chains, banking sector reforms and new approaches to financing.

Khurana et al. (2019). identify the factors responsible for the integration of sustainability with
innovation for manufacturing MSMEs based on a review of related literature, followed by an empirical
study for validation. The authors find that government initiatives are the most critical parameter for
sustainability-oriented innovation, followed by top management support and collaboration capability. The
study is expected to help manufacturing MSMEs focus on the determinants for the integration of
sustainability with innovation, and provide insights to the government for framing conducive policies and
regulations.
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Hypotheses of the Study
Regarding the previous literature review, the following hypotheses are generated:

Ha: The Sustainability Development Goals (SDGs) are significantly and favorably correlated with the
adoption of sustainable practices by the MSME sector in India.

Hz: Access to financial resources and innovative financing models targeted at supporting
sustainable initiatives within the MSME sector positively influences the integration of sustainable
practices and consequently the contribution to SDGs.

Objectives of Research

. Identify the main obstacles to the integration of sustainable practices and build practical
suggestions for the attainment of the SDGs encountered by the Indian MSME sector.

o To fully examine and suggest sustainable solutions for the MSME sector to help the SDGs
become a reality.

Research Methodology

The study is descriptive in nature and is based on secondary data. The data was gathered by
researchers from reputable secondary sources that have been published. These resources include policy
analyses, industry papers, government reports, surveys, case studies, and literature reviews. Most of the
material is sourced from the websites of the Ministry of MSME, the Government of India
(http://msme.gov.in), and the United Nations (https://sustainabledevelopment.un.org). To underscore the
significance of the topics under discussion, statistical data from multiple sources have been cited. To give
a comprehensive view of sustainable development within the Indian MSME sector, the research will use
a multidisciplinary approach that takes into account aspects of the economy, environment, society,
policies, and social science. The Sustainable Development Goals (SDGs) have been categorised by
researchers according to sustainability dimensions, which allows the research to explain the role of
MSMEs in the SDGs and offer category-specific solutions.

Environment v/is MSMEs

Both the livelihoods of people and MSMEs depend on the environment for the extraction of
natural resources for raw materials. A number of the environmental SDGs, including life below water
(Goal 14), life on land (Goal 15), affordable and clean energy (Goal 7), responsible consumption and
production (Goal 12), climate action (Goal 13), and clean water and sanitation (Goal 6) have all been
impacted by MSMEs.

Environment Challenges of MSMEs Sector

The Indian MSME sector is a notable Greenhouse Gas (GHG) emission-causing sector, as
small businesses generally use fossil fuels and natural resources. The MSME sector in India alone
consumes about 25 percent of the total energy consumed by Indian industries. It also accounts for about
15 percent of electricity consumption and a whopping 85 percent of thermal consumption of the total
energy consumption by Indian industries (Ministry of Micro, Small and Medium Enterprises). The pollution
per enterprise of production is higher in select industrial MSME sectors than in the corresponding large
enterprises partly due to the use of obsolete technologies and poor management practices, and partly
because many of the enterprises escape regulatory ambit (Publication of FMC, “Mapping Energy,
Environment and Social Issues among MSME Clusters in India”, 2009).1t is estimated that the industry
and power sector together account for a significant share of the country’s natural resources viz. 20% of
the freshwater consumption, 650 Million tons of coal and 45 million tons of oil equivalent of petroleum
and natural gas (Working Group Paper, 12th Five Year Plan, 2012-17). India’s target to increase the
share of the manufacturing sector to 25% of the Gross Domestic Product (GDP) by 2025 will increase the
more pollution and affect the SDGs. The contribution of the manufacturing sector to environmental
degradation occurs during three stages:-during the extraction of natural resources, during the
manufacturing process itself and during the consumption or use of the product (Promoting Sustainable
Development of MSMESs, Foundation for MSME Clusters (FMC), April 2016). The industrial sector makes
up one-third of the nation's overall energy consumption, of which the MSME sector contributes
significantly. MSMEs utilise energy during the whole production process. Textile, food processing,
chemical, and engineering industries are among the manufacturing sectors that account for the majority
of MSME energy use.
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Targets by India for Environmentally Sustainable Development

India the third-highest polluting nation after the China and USA, at the 26th session of COP in
November 2021 has pledged to reach a non-fossil fuel energy capacity of 500 GW by 2030; fulfilling at
least half of its energy requirements via renewable energy by 2030; reducing CO2 emissions by 1 billion
tons by 2030; reducing carbon intensity below 45 percent by 2030; and finally pave the way for achieving
a Net-Zero emission target by 2070 (The Ministry of Environment, Forest and Climate Change).

Solutions for Greening the Environment

This paper first addresses the government's initiative to implement new, environmentally friendly
technologies. The government offers severalprogrammes and policies that can assist MSMEs in adopting
these technologies and growing their operations without endangering the environment. The ZED
Certification Scheme for Technology Upgradation and Quality Certification, A Scheme for Promoting
Innovation, Rural Industry & Entrepreneurship (ASPIRE), the Credit Linked Capital Subsidy for
Technology Upgradation (CLCSS), and the Design Clinic for Design Expertise to MSMEs are just a few
of the programmes that the Ministry of MSME and other institutions have been helping MSMEs to take
advantage of. In these industries, there are a lot of cutting-edge technologies and procedures available
for improving business. A Sustainable Finance Scheme has been introduced by SIDBI to help MSMEs
create value chains that are energy-efficient. The Department of MSMEs through the Development
Commissioner (DC-MSME) implemented the Technology Centre System Program (TCSP) to establish 15
new Technology Centers. The centers provide support to the industry, which mostly consists of MSMEs
in the areas of general engineering, automotive, flavour and fragrance, and ESDM.

Although these actions help to clean up the environment, they are insufficient to meet the SDGs'
requirements, so the government, institutions, organisations, and MSMEs' businesses need to take
further action. In order to prevent environmental damage and meet the SDGs on time, this article
discusses practical solutions.The solutions are as follows:-

. The shift from a High-Carbon to a Low-Carbon Economy: Enough funding must be provided
to MSMEs for them to scale modern technologies and switch to greener options. To achieve the
best possible outcomes for Indian MSMEs, international green investors and global green
financing institutions must step up their efforts. MSMEs usually participate in local supply
chains, which lowers the transportation sector's carbon impact and strengthens resilient
economies. To increase its business opportunities, an established MSME may implement a
green strategy that includes new environmental sustainability goals and actions in its operations.
Alternatively, new businesses may be launched with the express purpose of offering green
goods or services to revive the industry.

) Green Funding for the MSME Industry: The goal of green financing is to enhance the amount of
money coming into sustainable development initiatives from the public, private, and not-for-profit
sectors (via banking, microcredit, insurance, and investment) (UNEP). By contributing to both
public and private R&D initiatives, MSMES can increase their ability to design and produce cutting-
edge green products and services. MSMEs can enhance their financial performance, reduce
operational risks, and increase operational efficiency by embracing greener technologies.
Government measures to encourage the industry to replace antiquated equipment and adopt
cutting-edge technologies and solutions can be supported by private green capital. The
ECGLSprogramme should be extended, and a portion of the planned domestic green bond should
be set aside for MSMEs' funding. Urge MSMEs to adopt eco-friendly practises and technologies by
providing grants, subsidies, or other incentives.Make it easier for people to obtain instruction and
information about green technologies and their application. The utilisation of MSMEs' products,
services, and business strategies can help to promote green growth in the country.

. Ecological Implementation: Encourage MSMEs to take action to protect the biodiversity of the
area. Promote initiatives like creating green spaces and putting in native plants. Promote the
use of packaging materials that are biodegradable or recyclable. Provide guidance on the
creation and acquisition of eco-friendly packaging. Establish recycling facilities in the area and
instruct MSMEs in proper waste management techniques. Provide monetary rewards to
incentivize the installation of rainwater collection and recycling systems. Encourage the use of
recycled materials and products by putting procurement policies into place and starting
awareness campaigns. Encourage consumer awareness of and preference for products and
services from MSMEs holding green certifications.
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. Enhancing Energy Efficiency: By creating new technologies, increasing capacity, sharing
knowledge, and speeding the use of energy-efficient solutions, the MSME sector in India can
increase its energy efficiency. Energy-efficient technology and practices must be adopted by
MSMEs to lower production costs and improve their sustainability. This entails making
investments in energy-efficient technologies for manufacturing processes, enhancing energy
management procedures, and pursuing renewable energy sources. Encourage MSMEs to
convert to renewable energy sources by offering them discounts on tariffs, tax exemptions, or
other benefits. Most MSME clusters make use of antiquated, ineffective technology and
procedures. There is a lot of room for energy savings with technologies like microturbines,
induction billet heaters, heat pumps, recuperators, energy-efficient furnaces, and variable
frequency devices (VFDs). MSMEs play a crucial role in encouraging the adoption of energy-
efficient projects because they are eligible for carbon credits. The possibility of additional
revenue from carbon credits could increase the internal rate of return (IRR) of energy efficiency
projects and attract more investors.

o Sustainable Consumption and Production (SCP): "The use of services and related products,
which respond to basic needs and bring a better quality of life while minimizing the use of
natural resources and toxic materials as well as the emissions of waste and pollutants over the
life cycle of the service or product so as not to jeopardize the needs of further generations”
(Oslo Symposium in 1994). Natural resources are used by MSME producers and consumers.
When certain non-renewable natural resources are overused, they can quickly run out of supply
and become unavailable for use in the future. To reduce resource wastage and environmental
effects, modern technologies are needed, such as Al-based machinery and tools, product
redesign, redesigned industrial processes and activities, services, and reusing or recycling used
products. Promote the adoption of circular economy concepts by MSMEs, such as extended
product lifecycles, remanufacturing, and product refurbishing.

Promoting the use of contemporary technologies can help MSMEs expand their market reach
and boost productivity. Examples of these technologies include digital tools, automation, and e-
commerce. Additionally, MSME owners should be made aware of safety regulations, pollution emission
standards, and pollution control methods through awareness campaigns.

Economic Development v/is MSMEs

MSMEs stimulate local economies, particularly by giving people in lower socioeconomic classes
work and other means of subsistence. Greater employment is produced as a result of local economic
development, which especially helps the underprivileged. Nearly 110 million people in India work for
MSMEs, primarily in the nation's rural areas, making them the second-largest employer in the country
after the agriculture industry. MSMEs thus make a direct contribution to several social and economic
SDGs including Poverty Alleviation (Goal 1), Zero Hunger (goal 2), Decent Work and Economic Growth
(Goal 8), Industry Innovation and Infrastructure (Goal 9), Reduced Inequalities (Goal 10).

Role of the MSME Sector in the Economic Development of the Country

The share of MSME Gross Value Added (GVA) in India's Gross Domestic Product (GDP) during
the year 2019-20, 2020-21 and 2021-22 was 30.5%, 27.2% and 29.2% respectively. The share of MSME
manufacturing output in all India Manufacturing output during the year 2019-20, 2020-21 and 2021-22
was 36.6%, 36.9% and 36.2% respectively (Ministry of Statistics &Programme Implementation). The
share of export of MSME-specified products in all India exports during the years 2020-21, 2021-22 and
2022-23 was 49.4%, 45.0% and 43.6% respectively (Directorate General of Commercial Intelligence and
Statistics). Moreover, forecasts indicate that the sector has significant growth potential, with estimates
indicating a noteworthy $1 trillion contribution to India's overall export earnings by 2028. MSMEs pay a
portion of indirect taxes such as sales tax, excise taxes, GST, and cess. Out of 11 crore employees in the
MSME sector, almost 24% are women. Additionally, the socially backward groups, including SCs, STs,
and OBCs, collectively own over 66% of MSMEs, with OBCs accounting for almost half of the share.
Almost 74% and 59% of the MSMEs are owned by the vulnerable sections in rural areas and urban
areas, respectively (Protium: A Catalyst to MSMEs Growth, 2022).

Government Steps towards Economic Development

The Ministry of Micro, Small, and Medium Enterprises has been implementing several schemes
and programmes covering a wide range of areas, including credit support, new enterprise development,



Bhawana Sharma & Dr. Bajrang Lal Yadav: The Indian MSME Sector Requires Sustainable..... 33

technological assistance, infrastructure development, and skill development and trainingto foster the
growth and development of the MSME sector. The government's assistance in implementing the 'Make in
India' campaign, creating financial support programmes, providing funding and access to capital,
fostering partnerships, offering training and education programmes, and enacting business-friendly
reforms all help MSMEs reach their full potential.

Solutions

Rural entrepreneurship has the potential to end poverty, improve economic stability and provide
rural residents with a means of subsistence, build infrastructure, close the gap between urban and rural
areas, and supply rural residents with goods and services. Traditional crafts and goods produced by
MSMEs can be very important in maintaining rural entrepreneurship. Incentives from the Indian
government are required to support and maintain these small businesses in the country's rural areas. For
MSMEs to function efficiently, the government must create dependable infrastructure in the areas of
energy supply, transportation, and communication.

Society and Standard Of Living V/IS MSMEs

MSMEs play a critical role in closing the gender gap, ensuring effective women’s participation in
the economic activities of society. There are a total of estimated 1,23,90,523 Women-owned proprietary
MSMEs in the country (73" round NSS).

However, there are socio-economic problems faced by women like credit availability and
development of women's entrepreneurship under planning. Females struggle to secure enough credit to
start their businesses (Toran Lal Verma, Mar 2019). Women-owned enterprises in India face a financing
gap of around 70 percent (International Finance Corporation).

Solutions

To find and support women-owned businesses in overcoming this funding challenge,
cooperation between public and private organisations is required. Closing the digital lending gap is
essential if we are to locate, support, and expand the number of women-led micro-SMEs in India. This
will enable MSMEs to contribute to the advancement of gender parity. MSMEs are less expensive to start
up and have a great deal of potential to create more jobs for talented workers of all skill levels. Ensuring
that a skilled workforce is available through educational efforts and vocational training programmes is
crucial for the growth of MSMEs. MSMEs have the ability to implement more inclusive hiring procedures
that increase opportunities for women, minorities, and marginalised groups. This leads to a more diverse
and inclusive economy. MSMEs can contribute to the elimination of extreme poverty for all people, full
and productive employment, decent work for all, including young people and people with disabilities, and
equal pay for work of equal value by giving opportunities to every segment of society.

Conclusion

The results of this study will provide a basis upon which policymakers, industry participants, and
proponents of sustainability can establish focused approaches and directives that encourage the
sustainable growth and enduring feasibility of the MSME sector in India. Drawing from the research paper
to enhance the sustainability of MSMEs It is important to support MSME entrepreneurs in their efforts to
develop novel concepts in certain fields, such as lean manufacturing, recycling, and solid waste
management. Green MSMEs contribute to clean environmental practices and pollution emission
reduction. To maximise resource efficiency and minimising waste, MSMES must receive appropriate
mentorship and advisory services, technical recommendations, etc. Encourage MSMEs to share
sustainable best practices through seminars, workshops and knowledge-sharing platforms. A regular
evaluation of the effectiveness of MSMEs-supporting policies and programmes enables modifications
and enhancements based on actual results. By implementing these more eco-friendly methods, MSMEs
might significantly contribute to sustainable development.
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STUDY ON INDIAN RURAL WOMEN ENTREPRENEURSHIP:
CHALLENGES AND BENEFITS
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ABSTRACT

India's rural areas need women entrepreneurs if the nation is to continue to prosper
economically, socially, and industrially. Innovative thinking, risk-taking, confidence in oneself, an ability
to embrace change, and management abilities are fundamental traits of an entrepreneur. However, the
majority of women in India work in low-wage, low-skill, low-tech, and low-productivity jobs. The majority
of women entrepreneurs work in the home goods, cottage industries, arts and crafts, handicrafts,
painting, knitting, livestock management, and other industries. Today, women are gaining social and
economic sway by starting their own businesses. In India, a woman entrepreneur is more significant in
the wake of economic liberalisation and globalisation. For the development of rural communities,
women entrepreneurs are crucial concepts. Rural entrepreneurship can give rural women new
business options, contribute to general growth, and help people escape poverty. Additionally, it offers a
fantastic chance for the development of rural or semi-rural people who move to urban regions today.
Rural female entrepreneurs cannot be disregarded in this field. Women rural entrepreneurs make a
significant contribution to the development of developed rural areas, but the growth of women
entrepreneurship in rural areas is quite low since rural women confront more difficulties and hurdles.
The purpose of this paper is to discuss the problems and learn more about the factors that encourage
women's rural entrepreneurship in India. It also focuses on the position of women in this sector. The
findings of this paper reveal a lack of harmony between women's obligations to their families and
careers, a lack of direct property ownership, a lack of financial literacy among economically wealthy
and poor women, negligence on the part of financial institutions, a lack of self-confidence, a lacklustre
life schedule, a lack of education, a lack of self-confidence, issues at work with male co-workers,
flexibility restrictions, and a lack of contact with successful women.

KEYWORDS: Women, Entrepreneurship, Rural, Challenges, Opportunities.

Introduction

Entrepreneur is a term used to describe someone who takes action for their own advantage. An
entrepreneur is someone who sees market potential, invests, takes a risk, and manages their company's
day-to-day operations. Entrepreneurship is crucial for improving the economic situation of rural areas as
well as creating employment opportunities for rural populations. It also offers self-employment for people
who launch their own businesses. Entrepreneurship is the act of launching a firm with novel products and
services. Land, labour, capital, and resources were merged through entrepreneurship to increase the
organization's profit. Women who start, organise, and manage a business are considered women
entrepreneurs. According to the Indian government, a woman is considered to be an entrepreneur if she
owns and controls a business and holds a minimum financial interest of 51% of the company's capital.
Due to the need to combat poverty, provide for their families, and raise the standard of living, women are
now interested in starting their own businesses in both urban and rural locations. Without any societal or
other barriers, women are working in agriculture, business, and trade. However, rural women in India
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face numerous social and cultural barriers. As a result, women's entrepreneurial activity has a smaller
impact on the social and economic development of rural India. Since 2008, the UN has recognised
October 15 as International Rural Women's Day in order to honour these women. Rural entrepreneurs
are those who engage in entrepreneurial activity by developing industries and commercial units in rural
areas using agricultural resources.

Review of Literature

The authors Satpal, Rathee, and Pallavi (2014) published a paper titled "Challenges faced by
women entrepreneur in the present technology era" with the aim of examining the idea of female
entrepreneurs and the difficulties they encounter in India. Secondary data and observation served as the
basis for this article. The study's findings indicate that barriers to women's entrepreneurship development
include lack of time for family and work, social and cultural barriers, a male-dominated society, low
educational attainment, and a lack of marketing and entrepreneurial abilities. Additionally, several
recommendations are made in relation to the issues.

Pharm, and Sritharan, (2013), The problem faced by women business owners in rural areas
was measured, and the majority of the women business owners were rated as having weak leadership.
Their level of leadership fell short of what is needed to be a successful entrepreneur. Numerous female
entrepreneurs struggle with financial issues. Financial inadequacy came in second place. Lack of
systematic development, ignorance of government initiatives, participant non-repayment of loans, a lack
of knowledge, and other issues ranked third.

In her study "The Rural Women Entrepreneurial Problems,” Manjunatha (2013) discussed a
variety of issues that rural women face, including general bias in formal institutions, the paradox that
illiteracy leads to a lack of knowledge and skills, a lack of financial assistance, an imbalance between
family and career, a lack of awareness of government programmes, a lack of skill training, a lack of
market knowledge, and a lack of social networks. If women are able to handle this issue, society and the
family will benefit from them.

Through her study "Women Entrepreneur in Haryana: Challenges and Problems,” Sanchita
(2013) shed attention on the different difficulties experienced by women business owners. 210 women
business owners provided the research's primary data through in-person interviews. The problem as
working capital, distribution channel, sales promotion, electricity, human resource and competition were
found to be main obstacles.

Karve (2012) concentrated on the difficulties and possibilities experienced by rural women
business owners. The author also researched the idea of rural women entrepreneurs. The data for the
study, which was based on primary and secondary sources, came from ten separate communities. The
investigation discovered the respondent's profile, which included information about their educational
background. They also discovered the motivation behind beginning a business, how to make money
using the entrepreneur's technical expertise and business development skills, as well as the social
difficulties experienced by rural women business owners.

Vijaykumar & Jayachitra (2013), the authors of the study "Women Entrepreneur in India-
Emerging Issue and Challenges" brought attention to the difficulties experienced by women. Highlights
included a lack of funding and raw materials, marketing issues, competitiveness, a high cost of
production, legal requirements, credit availability, and family disputes. They also offered solutions for
issues including a finance cell, marketing cooperative, raw material supply, education and awareness
campaigns, training opportunities for women, etc.

In their study, Patel & Chavda (2013) concentrated on the main issues facing rural women
entrepreneurs in the areas of primary facilities, product marketing, etc. On secondary data sources, this
study was built. According to the report, women entrepreneurs confront a variety of difficulties and issues,
such as a lack of technical knowledge and education in today's competitive business environment.

Nalawade and Ingale (2013) made an effort to comprehend the socioeconomic backgrounds of
women entrepreneurs and the motivations behind their start-ups. A combination of primary and
secondary data were used in the investigation. The survey discovered that the majority of married, non-
business-savvy women entrepreneurs fit this demographic profile. This is a significant issue for female
business owners.

Anju & Raju (2014) examined the issues faced by rural women who were SHG (Self Help
Groups) members and raised the degree of satisfaction among women business owners. The data was
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collected using the interview approach. According to the report, the lack of a strong support system,
marketing and financial issues, and financial difficulties faced by women business owners are major
issues.

In their 2014 study, Khare and Gautam examined the potential and problems faced by rural
Indian women entrepreneurs. The study concentrated on the primary obstacles for women in business,
which were their backgrounds in education and employment. The secondary data formed the basis for
the entire investigation. According to the report, there is a lack of education and technological knowledge
among rural women.

Objective of the Study

. The study's primary goal is to examine the difficulties faced by rural women entrepreneurs in
India and to make recommendations for improving their position.

o The main purpose of the study is to analyze challenge faces by the rural women entrepreneur in
India and give some suggestion related to improvement in rural women entrepreneur situation in
India.

Research Methodology

This paper is descriptive in nature use secondary data for data collection from journals,
newspaper, internet etc.

Indian Rural Women Entrepreneurs

In our nation, LijjatPapad is a very well-known brand. The majority of women typically eat papad
with their meals. Many people were unaware that the Shri Mahila Griha Udyog, a rural women's
organisation, was the driving force behind the creation of the LijjatPapad brand during the time when it
first became a reality. With just Rs. 80 when they first started, they now make more than Rs. 3.1 billion.

Jyothi Reddy works as a farm labourer and is also the CEO of a US business. Until 1989, she
worked as a rural agricultural labourer and made just Rs. 5 per day. She was a diligent woman who took
a unique approach to her profession. She viewed it as a sign because she was dealing with numerous
issues in her personal life. As time passed, she became the CEO of Keys software solutions in USA,
creating revenues in the millions. She always remembers from where she came. She is actively involved
in philanthropic endeavours, serving rural India.

In the Maharashtra village of Roperkheda, Kalpana Saroj was born. At the age of twelve, she
got married. She made an early attempt at suicide since she had a lot of difficulties in her marriage and
was physically mistreated by her husband's family. She made the decision to work for herself and began
working in a clothing factory. She eventually opened a tailoring shop, followed by a furniture company.
She is now recognised as one of the successful Indian woman business owners. This remarkable
woman was given the Padma Shri Award by the country.

Lalfakzuali belongs from the rural background. She formulated plans, and her sisters carried
them out, oversaw the sales, and expanded into other enterprises as a result of their decision to continue
the weaving business. She realised it was time to reveal her ideas as the demand for their shawls and
puans increased over time. She once advised her sisters to purchase a third loom. They responded that
they were broke. Nevertheless, she made the purchase of the looms, and business was successful.
Lalfakzuali now has five looms, four more employees, and a successful business in Aizawl.

Mahananda hails from the Indian town of Kappalaguddi. In Kappalaguddi, where opportunities
are scarce, Mahananda worked as a prostitute for three years. She had nothing to begin with, and
society kept pushing her back. She persisted nevertheless, and now her daughters live happy lives. She
is a live example of the strength of a woman and the impact of a mother's love. This has not only given
her girls a new future, but it has also given her the ability to support other former Devadasis women who
share her desire for a fresh start. They fearlessly started out on their own as female business owners,
supporting one another, dismantling barriers, and starting a revolution. She now owns and operates a
sewing shop with the help of microloans.

Challenges for Indian Rural Women Entrepreneurs

Rural women entrepreneurship in India faces several challenges, reflecting the complex socio-
economic and cultural context of the country. These challenges can hinder the growth and success of
rural women-led businesses. Here are some of the key challenges:
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Limited Access to Education: Many rural women have limited access to quality education.
This lack of education can affect their ability to develop necessary entrepreneurial skills, access
information, and understand market dynamics.

Traditional Gender Roles: Deep-rooted traditional gender roles and societal expectations often
restrict women's mobility and decision-making power. This can make it challenging for rural
women to step into entrepreneurial roles.

Access to Finance: Rural women often struggle to access formal financial institutions and
funding opportunities. They may lack collateral or financial literacy, making it difficult to secure
loans or investments for their businesses.

Lack of Infrastructure: Rural areas in India often lack basic infrastructure, such as reliable
electricity, transportation, and internet connectivity. This can impede business operations and growth.
Market Access and Information: Limited access to markets and information about market
trends and demands can hinder rural women entrepreneurs' ability to scale their businesses or
adapt to changing consumer preferences.

Technological Barriers: Many rural women may not be proficient in using technology, which
can be a significant disadvantage in a digital economy. Lack of digital skills can limit their access
to online markets and information.

Work-Life Balance: Balancing entrepreneurial responsibilities with household and caregiving
duties can be particularly challenging for rural women, who often have multiple roles to fulfil
within the family and community.

Access to Training and Capacity Building: Rural women often lack access to training and
capacity-building programs that can help them acquire the necessary skills and knowledge to
run successful businesses.

Inadequate Government Support: While there are government schemes and programs aimed
at supporting women entrepreneurs in rural areas, the implementation and reach of these
initiatives may be limited.

Market Competition: Rural areas may have limited market opportunities, and the competition
can be intense. Rural women entrepreneurs may struggle to differentiate their products or
services in such settings.

Climate Change and Agriculture Challenges: Rural women in agriculture-related businesses
may face additional challenges due to climate change, changing weather patterns, and crop
failures.

Legal and Regulatory Constraints: Navigating complex regulatory processes and complying
with various laws and regulations can be daunting for rural women entrepreneurs, particularly
when they have limited resources.

Addressing these challenges requires a multi-pronged approach involving government support,

NGOs, financial institutions, and the private sector. Initiatives that focus on education, skill development,
access to finance, and creating a supportive ecosystem for rural women entrepreneurship can help
mitigate these challenges and empower women to contribute significantly to India's economic growth and
development.

Indian Rural Women Entrepreneurs: Benefits

Indian rural women entrepreneurs bring several benefits to their communities, the economy, and

society as a whole. Their involvement in entrepreneurship can have far-reaching positive impacts. Here
are some of the key benefits:

Economic Empowerment: Rural women entrepreneurs generate income for themselves and
their families. This economic empowerment can lead to improved living standards, increased
access to basic necessities, and a reduction in poverty in rural areas.

Job Creation: When rural women start businesses, they often employ other community
members, including women and youth. This job creation contributes to reducing unemployment
and underemployment in rural areas.

Diversification of Income Sources: Entrepreneurship diversifies income sources in rural
communities. This can be particularly important in agriculture-dependent areas where income is
seasonal and subject to fluctuations.
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. Enhanced Financial Literacy: As rural women engage in entrepreneurship, they develop
financial literacy and management skills. This knowledge can help them make informed financial
decisions and improve their financial stability.

. Women's Empowerment: Entrepreneurship provides rural women with a sense of
empowerment and self-confidence. It challenges traditional gender roles and societal norms,
leading to greater gender equality and women's participation in decision-making.

. Skill Development: Women entrepreneurs often acquire new skills and knowledge in the
process of running their businesses. This can include marketing, financial management, and
leadership skills, which are transferable to other aspects of life.

. Increased Access to Education: The economic stability brought by rural women's
entrepreneurship can result in improved access to education for their children, especially girls.
This can break the cycle of illiteracy and poverty.

. Innovation and Adaptation: Rural women entrepreneurs often develop innovative solutions to
address local challenges and market demands. Their businesses can help communities adapt to
changing circumstances and market trends.

) Preservation of Cultural Heritage: Some rural women entrepreneurs engage in businesses
related to traditional crafts, art, and cultural products. This helps preserve and promote
indigenous knowledge and cultural heritage.

) Food Security: In rural areas, women entrepreneurs involved in agriculture and food production
contribute to food security by increasing local food production and distribution.

. Health and Well-being: Economic stability resulting from entrepreneurship can lead to
improved access to healthcare services and better nutrition for women and their families.

. Reduced Migration: Entrepreneurship opportunities in rural areas can reduce the need for
migration to urban centers in search of employment, helping to sustain rural communities.

. Environmental Sustainability: Women entrepreneurs in rural areas may adopt sustainable

farming and production practices, contributing to environmental conservation and sustainable

development.

To fully realize these benefits, it is essential to address the challenges faced by rural women
entrepreneurs, such as limited access to education, financial resources, and market opportunities.
Supportive policies, access to training and capacity-building programs, and initiatives that promote
gender equality and women's rights are crucial in harnessing the potential of rural women entrepreneurs
in India.

Suggestion for Women Enterpreneur
There are following suggestion for the women entrepreneur:

. Finance Cell: To make it easier for women entrepreneurs to start and grow their businesses,
the government should offer financial assistance.

) Education and Awareness: Efforts should be made to ensure that women have access to free
education and awareness. Facilities for proper training should be offered.

) Guidance Cell: In order to address issues with manufacturing, marketing, and distribution
channels, there is a guidance cell for women entrepreneurs in every city.

) Connection of the product, service, and market centre: Linking a product, service, and
market is crucial. Making the goods and distributing it to customers is easier with this link.

. Supply of raw material: Women entrepreneurs have a hard time finding raw materials, but
efforts to make them more readily available are successful.

) Specific infrastructural facilities: Women entrepreneurs should be given specific
infrastructural facilities for development.

. Team building and build relationships: Since a single woman is unable to manage all aspects

of a business, it is possible for women to work together to manage business more successfully.
Conclusion

Women used to focus a lot on domestic and traditional tasks. They are now changing their
attitudes and gravitating towards entrepreneurship as a result of the proliferation of education and

supportive government policies for the growth of women entrepreneurs. For other women, Kalpana
Saroj, Lalfakzuali, Mahananda, Sunitaben, the creators of LijjatPapad, Jyothi Reddy, etc. are examples of
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successful rural Indian women entrepreneurs. According to the study's findings, the main obstacles faced
by rural women entrepreneurs include a lack of education, a lack of entrepreneurial skills, a lack of
technological knowledge, a lack of access to funding, the need to balance work and family obligations,
motivational factors, social attitudes, etc. Rural women entrepreneurs encounter many difficulties, but
there are also many advantages to their business models.

It is inevitable that rural women will play a part in the economic development of India. In the

current situation, women have taken over all professions instead of just a few. However, starting and
operating a business is quite difficult for rural women, thus it is vital to support women and introduce
programmes for their benefit as well as the benefit of society.
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ABSTRACT

The Indian economy is anchored by small and medium-sized enterprises, accounting for
a substantial portion of the country's GDP. MSMEs have a significant potential to contribute to the
country's growth, transformation, and convergence towards the socioeconomic objectives of creating of
creating a more egalitarian economy.The MSME also enhances the nation's economic health
by enhancing inventions and innovation.Their role in growth is to assist in the creation of new markets,
innovative technologies, and new products.They have the potential to contribute towards economic
development through the effective utilization of products and services,Consequently, investing in new
ideas and innovations is necessary to continuously enhancing productivity.India’s economic
transformation can be attributed to MSMEs,which are a significant contributor to the nation’s overall
development. The MSMESs sector has emerged as a dynamic contributor to the Indian economy since
the country opened its door to the world in the early 1990s.the MSMEs sector has played a role
in India's effort to integrate with the emerging global village, which has resulted in a greater emphasis
on international business.

Entrepreneurship and small scale industries new potential

Entrepreneurship can be viewed from different conceptual perspectives and can have different
meanings for different individuals. Even though there are differences, there are some shared aspects
of risk-taking, creativity, independence, and rewards. Entrepreneurial development has been widely
recognized as the key to rapid and sustained economic growth worldwide. Entrepreneurs' vision,
passion, ability, and innovation qualities are what make them a strong foundation for sustainable
economic development. The economic development of a country is largely influenced by
entrepreneurs, who are considered to be the most important economic pillars. Entrepreneurship is a
process of encouraging entrepreneurship. Entrepreneurship continues to play an important role in the
economic development of any country even after decades in the market world. Entrepreneurs act as
the owner, producer, coordinator, market maker, decision maker, risk taker, and innovator; these five
roles allow a startup to achieve its goals and reach its full potential within the business environment.
they provide an improved allocation of resources for their businesses as well as the country's
economy. they are economic pioneers, initiating challenges in the current economy. These
entrepreneurs take risks for achieving their dreams and aspirations which ultimately transform into
success stories for nations or countries. Entrepreneurship is neither a science nor an art it is a practice
that has a knowledge base. The growth of entrepreneurship is crucial for the economic development of
any nation because entrepreneurs are the driving forces behind economic activity. They are innovators
in the area of strengthening the economy. A nation with a strong entrepreneurial culture can prosper
economically and ensure development in the economy. Entrepreneurs work tirelessly to develop ever-
newer products that will benefit the nation. The economic prosperity of a country's entrepreneurs
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spreads beyond the national boundaries and contributes to the economy worldwide.Startup businesses
in India have had a profound impact on the Indian economy's growth, particularly in the SME sector.
Startups, which are small, innovative businesses, are an important part of this growth, as they can
create new opportunities and stimulate the economy. Additionally, startups can spur innovation,
creating new products and services that can improve the quality of life and help to spur further
economic growth. MSMEs have also been instrumental in driving digital transformation in India, with
many startups leveraging digital technologies to create new products and services. They have created
jobs and spurred innovation, which has resulted in increased productivity and competitiveness.
Additionally, they have provided access to hew markets, new technologies, and new business models,
which have helped to create a vibrant business environment. MSMEs are essential for India's success,
MSMEs should be allowed to thrive and reach their full potential and governments must create the right
policies and incentives to ensure their success. This includes access to capital, resources, and advice.
Additionally, the government needs to create an environment that encourages the growth of MSMEs.
this paper sheds light on the future of the startups and the determinants that would fuel the growth of
startups in India.

KEYWORDS: MSME, Entrepreneurship, Start-up-India, Make In India.

Introduction

The Government of India introduced the term MSME (Micro, Small, and Medium Enterprise)
through the MSMED (Micro, Small, and Medium Enterprises Development) Act of 2006. MSMEs are
entities engaged in the production, manufacturing, processing, or preservation of goods and commaodities
and are managed by the Ministry of MSME (MoMSME). The MSME sector is the backbone of the Indian
economy and is crucial for the development of people in backward and rural areas, accounting for almost
27% of the country's GDP. Its main focus is on the development of people in backward and rural areas.
According to the official MSME annual report for 2021-22, India has a total of 6,33,88,000 MSMEs. Out
of these, 3,24,88,000 (51.25%) are located in rural areas, while 3,09,00,000 (48.75%) are in urban areas.

Role of MSMEs in the Indian Economy

In 1961, the Ministry of Micro, Small, and Medium Enterprises (M/o MSME) was established
through the merger of the Ministry of Small-Scale Industries and the Ministry of Agro and Rural
Industries. MSMEs play a crucial role in producing a diverse range of products for both domestic and
international markets. They actively promote the growth and development of Khadi, Village, and Coir
Industries in collaboration with relevant ministries, state governments, and stakeholders.

According to the Ministry of Statistics and Programme Implementation, the Minister stated that
the share of MSME Gross Value Added (GVA) in the overall Gross Domestic Product (GDP) of India is
as follows:

Table 1
Year 2018-19 2019-20 2020-21 2021-22
Share of MSME GVA in All India GDP (%) 30.50 30.50 26.83 29.02

Source: Central Statistics Office (CSO), Ministry of Statistics & Program Implementation

The percentage of MSME manufacturing output in the overall Indian manufacturing output
remained consistent, accounting for 36.6%, 36.9%, and 36.2% during the fiscal years 2019-20, 2020-21,
and 2021-22 respectively.

According to data from the Directorate General of Commercial Intelligence and Statistics, the
share of exports for specified MSME-related products in India is as follows:

Table 2
Description 2019-20 | 2020-21 2021-22 | 2022-23 (up to Aug. 2022)
Share of export of MSME related 49.77 49.35 45.03 42.67
products in All India Export (in %)

Source: Central Statistics Office (CSO), Ministry of Statistics & Program Implementation
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According to the Ministry of Micro, Small and Medium Enterprises (MOMSME), there are
currently 1,34,84,325 registered MSMEs in India through the Udyam Registration Portal. Out of these,
micro-enterprises make up 1,29,33,143 (95.91%), small enterprises amount to 4,38,952 (3.25%), and
mid-sized enterprises total 39,992 (0.29%).

Total MSME Registration (2022-23)

Table 3
Total MSME Registration — 1,34,84,325
Micro Small Medium
1,29,33,143 4,38,952 39,992
Source: Udyam Registration’s Official website.
MSMEs in India — 2021-2022
Table 4
Activity Category/Sector Estimated Number of Enterprises (in lakh) Share
Manufacturing 196.65 31%
Trade 230.35 36%
Services 206.85 33%
All 633.88 100%

Source: Micro small & medium industrywebsite.

The MSME sector has played a crucial role in generating employment opportunities in India. As
of August 2, 2023, the Udyam Registration Portal recorded a staggering 12,36,15,681 individuals
employed in MSMESs registered between July 1, 2020, and August 1, 2023.

Objectives of the Study

. To examine the contribution of MSMEs and startups to the development of India.
. To identify the entrepreneurial aspects of startups.

. To analyze the current status of MSMEs in India.

) To evaluate the government schemes offered by the MSME sector.

. To study the current startup landscape in India.

Literature Review

Jain, S. (2016). Growth of startup ecosystems in India. India, a developing South Asian country,
boasts a large population and a potential market for businesses. It is undergoing a shift towards startup-
friendly policies and a business-friendly environment. This paper explores the growth and prospects of
India's startup ecosystem in response to the increasing demand and competitive environment in the
country.

David, D., Gopalan, S., & Ramachandran, S. (2021). The startup environment and funding
activity in India. The government is actively promoting a digital economy through ICT infrastructure and
supportive policies, aiming to drive innovation, investments, and entrepreneurship. Improving awareness,
funding, and investment opportunities could further enhance India's startup landscape and economic
growth.

Sharma, S., & Goyal, D. P. (2020). Entrepreneurial marketing strategies for small businesses:
An exploratory study of start-up companies in India. This paper aimed to examine the marketing
strategies of Indian start-up companies, focusing on entrepreneurial marketing. The findings revealed
that these companies recognize the importance of marketing for their growth and long-term success.
They are willing to embrace entrepreneurial marketing and are already implementing some of its
techniques.

Garg, M., & Gupta, S. (2021). Startups and the growing entrepreneurial ecosystem. The
Government of India is actively supporting the startup ecosystem, recognizing its importance for
innovation and growth. This paper explores the thriving startup ecosystem in India, covering topics such
as support mechanisms, incubators, intellectual property protection, and challenges faced by startups.
The government's Startup India scheme aims to foster an environment where entrepreneurs can thrive
without barriers.
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Research Methodology

This paper aims to contribute to existing literature by empirically identifying the key aspects of
MSMEs, entrepreneurs, and startups. It relies on secondary data collected from various sources such as
websites, journals, and newspaper articles. The study is explanatory and conceptual in nature. Literature
suggests that ecosystem development is a continuous process involving multiple stakeholders working
together over time.

Research Design

The purpose of this study is to examine the contribution of the MSME sector to India's economic
growth, as well as the government initiatives supporting startups and opportunities for new
entrepreneurs.

Secondary Data

Secondary data were collected from various sources such as annual reports, books, and official
documents available on the MSME website. Additional secondary data were gathered from the internet,
journals, and books.

The Indian Micro, Small, and Medium Enterprises (MSME) sector comprises approximately 1.28
crore registered industries, employing over 1 crore individuals. MSME entrepreneurs and startups have
significantly influenced India's economy, considering the country's position as one of the largest
economies worldwide. These small and medium-sized enterprises make a substantial contribution to
India's growth and development, accounting for approximately 40% of the total output and 30% of the
gross domestic product. This highlights the significant potential and importance of these enterprises in
driving economic progress. The MSME sector also plays a vital role in fostering entrepreneurship and
innovation in India. MSME entrepreneurs introduce fresh and innovative ideas to the market, stimulating
competition and encouraging larger companies to innovate as well. Additionally, MSME entrepreneurs
have played a crucial part in the government's Startup India initiative within the startup ecosystem.

In the early 19th century, the French economist Jean-Baptiste Say provided a broad definition of
entrepreneurship, saying that it "shifts economic resources out of an area of lower and into an area of
higher productivity and greater yield". Entrepreneurs create something new and unique—they change or
transmute value.

India's journey towards integrating with the global innovation and entrepreneurship network laid
the foundation for its robust innovation and entrepreneurship ecosystem, which is now one of the largest
in the world with integration in various areas. The undeveloped sectors of business present major
opportunities for entrepreneurship development in India.

Joseph Alois Schumpeter is regarded as the father of entrepreneurship. He introduced the
concept of entrepreneurship.

Entrepreneurship in India has been instrumental in driving the country's economic growth.
Entrepreneurs have the ability to transform innovations into products and services, identifying
opportunities, generating innovative ideas, and creating viable business ventures. By organizing
resources and delivering value to the market, entrepreneurs contribute to economic value generation and
play a pivotal role in India's ascent as a global economic powerhouse.

Drucker defines an entrepreneur as one who always searches for change, responds to it and
exploit it as an opportunity. Entrepreneurship encompasses different definitions. It can involve creating
and managing small ventures or the ability to develop, organize, and profit from a business venture.
Individuals who embark on these entrepreneurial journeys are commonly known as entrepreneurs.

The quote by Ratan Tata captures the spirit of entrepreneurialism in India- "Entrepreneurialism
in India is not just about creating successful businesses. It is about creating innovative solutions that
bring benefits to both business and society. It requires foresight, dedication and most importantly, the
willingness to take risks."

Entrepreneurship involves starting and developing a company to bring something new or
improved to the market. Often managed by entrepreneurs, startups face significant risks and aim for
substantial growth. India's entrepreneurial landscape has grown due to government support, access to
capital, and a supportive ecosystem, resulting in innovative ideas, job creation, and economic expansion.
One factor contributing to the growth of entrepreneurship in India is the government's ease-of-doing-
business reforms, simplifying regulations for entrepreneurs. Initiatives like Start-up India, Stand-up India,
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and Digital India have sparked entrepreneurial activity. According to the GEM India Report, the country's
entrepreneurial activity rate increased significantly in 2021, reaching 14.4% from 5.3% in 2020. Another
key driver is the availability of funding schemes and startup incubators, such as the National
Entrepreneurship Network, Startup Oasis, and Indian Angel Network, which offer funding, mentorship,
and investor connections.

Skill development programs and initiatives have played a vital role in promoting
entrepreneurship in India. These programs empower aspiring entrepreneurs by providing the necessary
skills and knowledge while also fostering job creation. One such program is the National SkKill
Development Corporation (NSDC), which offers training and certification programs across different
sectors. These initiatives enable individuals to start their own ventures or explore employment
opportunities in emerging fields. Entrepreneurs are key drivers of economic growth and new
opportunities. Their ability to think creatively and find innovative solutions sets them apart from their
competitors. By constantly pushing boundaries and introducing fresh ideas, entrepreneurs not only
benefit their own businesses but also contribute to the growth of various industries and the overall
economy.

Entrepreneurship has a significant impact that goes beyond money and jobs. It can contribute to
sustainability by adopting eco-friendly practices, promote social responsibility by solving societal
challenges and benefitting communities with innovative solutions. By acting as role models, successful
entrepreneurs inspire others to pursue their dreams and careers in entrepreneurship. The overall effects
of entrepreneurship make a positive difference in society, the environment, and personal aspirations
while fostering a culture of innovation.

Entrepreneurship has the power to create both social change and economic development.
Entrepreneurs are often driven by the belief that their ideas and innovations can transform industries and
create positive impact.

° Innovation

Entrepreneurship and innovation go hand in hand. Passionate entrepreneurs in India, such as
Crea, Fluid Robotics, and Ola, drive technological advancements and novel business models that
enhance our lives. Policymakers recognize the significance of innovation in economic development, as it
fosters market efficiency, creates opportunities, and encourages consumption. Entrepreneurship acts as
a catalyst for driving innovation in India.

. Employment

Employment is crucial for economic development, and entrepreneurship plays a key role in job
creation. In India, the MSME sector generates a significant number of jobs, with 360.41 lakh jobs in
manufacturing, 387.18 lakh jobs in trade, and 362.82 lakh jobs in other services. MSMEs founded in
2022 alone employed over 1 crore people.

Research and Development

Innovation and technological advancement rely on research and development (R&D), and
entrepreneurship can drive progress in these areas by bringing new products and services to the market.
In India, promoting entrepreneurship can fuel scientific and technological progress. Entrepreneurship can
improve various sectors, including healthcare, agriculture, and manufacturing, through technological
advancements, leading to growth in the economy.

Changing Face of Entrepreneurship in India

The Indian government has implemented various initiatives like Startup India, Make in India, and
Digital India to support and promote entrepreneurship. These initiatives provide funding, ease
regulations, and encourage innovation and technology-driven entrepreneurship. Policymakers and
business owners should also consider long-term sustainability and societal impact, balancing the benefits
of entrepreneurship with potential challenges. Fostering entrepreneurship in India is crucial for sustained
economic development, job creation, and technological progress across sectors.

India has seen a surge in startups, with the emergence of over 50,000 ventures, of which 8,000-
9,000 are technology-based startups. Furthermore, the country has witnessed over 1,300 new tech
startups, according to the government, with the trend expected to continue. These numbers reflect the
upward growth of the entrepreneurial ecosystem in India and the increasing interest in technology-based
ventures. The government expects the number of startups to increase in the future, leading to further
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growth in India's startup ecosystem. This will contribute to economic development and make India a
prominent player in the field of innovation and technology. However, while entrepreneurship involves
establishing and operating businesses, it is crucial to recognize the significant risks involved in startups.

What is Start up

A startup is a young company in its early stages of development and growth. Typically financed
by an individual or a small group, it aims to establish itself in the market.

A startup is an entrepreneurial venture, which can take the form of a new business, partnership, or
temporary organization. It is primarily focused on searching for a scalable and repeatable business model.

A startup is a young company that seeks to disrupt existing markets or create new ones by
exploring unknown business models.

A startup is a dynamic and innovative company that leverages technology to capitalize on developing a
product or service. The founders believe there is a demand for their offering.

Startup India: Journey of Evolution

The 'Startup India' campaign was initiated by PM Narendra Modi on August 15, 2015, at Red
Fort in New Delhi. This campaign announced a new vision for the Indian economy, aiming to harness the
entrepreneurial potential of the Indian people. It aimed to enable individuals to dream of innovative ideas,
take action, and transform them into game-changing ventures. In just five months, on January 16, 2016,
the government launched the official 'Startup India' program. The objective of this program was to create
a robust ecosystem that promotes innovation and supports startups, ultimately driving sustainable
economic growth and generating a significant number of job opportunities. Under this initiative by the
Government of India, more than 75 startup support hubs were established throughout the country. The
topic of 'Startup India’ falls under the Government Schemes of Indian Polity and Governance (GS-Il). Its
purpose was to foster a favorable environment for startups and cultivate a culture of innovation and
entrepreneurship.

The Startup India Scheme Revolves around three main Pillars

. Funding support and incentives for startups in the country.
. Industry-academia partnership and incubation.
. Simplification and hand holding.

These pillars serve as the foundation of the scheme, aimed at providing necessary support and
opportunities to startups. The scheme aims to address the funding needs of startups, facilitate
collaborations between industry and academia, and simplify the processes involved in starting and
scaling a startup. It aims to create an enabling environment for startups to thrive and succeed.

The 2016 Startup Initiative Focused on Key Aspects

. The Ministry of MSME provided support to small and micro startups and firms.

. The Make in India initiative facilitated entrepreneurs in living and working on the growth of their
ventures within India.

. The NITI Aayog scheme was launched to develop skills and offer training for individuals to
become skilled resources.

) MSME entrepreneurs in the Startup India initiative had a profound impact on the economy,

fostering SME growth, employment opportunities, regional development, innovation, and
entrepreneurship.
Growth of Startups

The Government launched the Startup India initiative on January 16, 2016, with the aim of
fostering innovation, nurturing startups, and attracting private investments. Under the initiative, the
Department for Promotion of Industry and Internal Trade (DPIIT) recognizes entities as startups based on
eligibility criteria outlined in G.S.R. notification 127 (E) dated February 19, 2019. As of February 28, 2023,
92,683 entities have been recognized as startups by DPIIT since the initiative's launch in 2016.

Table 5
Number of entities recognised as startups by DPIIT
2018 2019 2020 2021 2022
8,635 11,279 14,498 20,046 26,542

Source: Department for Promotion of Industry and Internal Trade website.
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About 48% of startups in the country are based out of Tier-1l, and Il cities, the Economic Survey
2022-23, tabled in the Parliament by Finance Minister Nirmala Sitharaman a day ahead of the
presentation of the Union Budget 2023-24. The increasing number of startup registrations indicates the
potential for job creation, technological innovation, and economic growth in India. It reflects the
aspirations and entrepreneurial spirit of the country's youth and the resilience of the startup ecosystem.
The presence of these startups in different sectors and industries has helped to reduce regional
economic imbalances and bring about sustainable growth, especially in rural and backward regions of the
country.

The Startup India initiative aims to promote startup growth and development through
government policies and incentives. Measures include simplifying registration, providing funding and
resources, and the Stand-Up India program targeting marginalized groups and providing financial
assistance and guidance for entrepreneurship.

Startup India — State Rankings

The States’ Startup Ranking Framework is a comprehensive evaluation tool designed to
enhance the support provided by states and Union Territories (UTs) in building robust startup
ecosystems. The rankings are determined by various criteria such as policy measures, incubation hubs,
fostering innovation, facilitating scaling of startups, regulatory reforms, procurement initiatives,
communication efforts, and special considerations for North-Eastern states and hill states. This
framework aims to promote the growth and development of startups by identifying and recognizing the
efforts made by states and UTs in creating a conducive environment for startup success. It encourages
states to focus on key areas necessary for a thriving startup ecosystem, ultimately fostering
entrepreneurship and innovation across the country.

States Startup Ranking Results 2021
Category A
Table 6
Category State
Best Performer Guijarat

Karnataka
Top Performers Kerala
Maharashtra

Odisha
Telangana

Source Ministry of Commerce & Industry 04 July, 2022

According to the data shared by Som Parkash, Minister of State in the Commerce Ministry,
Maharashtra with 4,801 registrations, Uttar Pradesh with 2,572 registrations and Delhi with 2,567
registrations were the top three hubs of startups in terms of registrations in 2022. This indicates the
concentration of entrepreneurial activity in these regions.Additionally, according to the Startup India data,
India has a total of 99,380 recognized startups, including 3,579 startups that have received funding
through SIDBI Funds of Funds. This showcases the substantial number of startups that have emerged
since the launch of the Startup India initiative in January 2016.

Programs Launched as Part of the Startup India Initiative

The government has implemented several programs as part of the Startup India initiative to
promote startups across the country.

. Startup India Action Plan: Introduced on January 16, 2016, the Startup India Action Plan
consists of 19 action items. These actions cover areas such as simplification and support,
funding assistance and incentives, and industry-academia partnerships and incubation. The
Action Plan serves as the foundation for the government's initiatives, schemes, and incentives to
create a thriving startup ecosystem.

. Fund of Funds for Startups (FFS) Scheme: To address the funding requirements of startups, the
government has established the FFS scheme with a 10,000 crore corpus. The Department for
Promotion of Industry and Internal Trade (DPIIT) oversees the scheme, while the Small
Industries Development Bank of India (SIDBI) handles its operations. Funding of 210,000 crore
is expected to be provided over the 14th and 15th Finance Commission cycles, depending on
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the scheme's progress and fund availability. The FFS scheme not only provides capital for
startups at the seed and growth stages but also encourages the domestic capital market
reduces dependence on foreign funds, and supports the growth of homegrown venture capital
funds.

. Credit Guarantee Scheme for Startups (CGSS): The Credit Guarantee Scheme for Startups
provides credit guarantees on loans given to startups recognized by the Department for
Promotion of Industry and Internal Trade (DPIIT). This scheme covers loans from Scheduled
Commercial Banks, Non-Banking Financial Companies (NBFCs), and Venture Debt Funds
(VDFs) under SEBI-registered Alternative Investment Funds. The CGSS aims to offer credit
guarantees to eligible borrowers, namely DPIIT-recognized startups, up to a certain limit.

o Regulatory Reforms: Since 2016, the government has implemented over 50 regulatory reforms
to enhance the ease of doing business, raise capital, and reduce the compliance burden for
startups.

o Ease of Procurement: To simplify procurement processes, central ministries and departments

have been instructed to relax turnover and experience requirements for DPIIT-recognized
startups, as long as they meet the quality and technical specifications. Furthermore, a dedicated
section called the Government e-Marketplace (GeM) Startup Runway has been established.
This platform allows startups to directly sell their products and services to the government.

Conclusion

Entrepreneurship and innovation hold tremendous opportunities in developing countries like
India, where startups can challenge risks and ambiguity for success. These startups have not only
created employment opportunities but have also disrupted established companies with market-driven
technologies. Successful entrepreneurs in such countries often become venture capitalists and invest in
startups with growth potential. Entrepreneurial development is closely linked to economic development,
making it necessary for aspiring entrepreneurs to be updated with trends, face challenges, and seize
opportunities.

Entrepreneurship serves as a source of inspiration, encouraging individuals to pursue their
passions and embark on their own entrepreneurial journeys. Successful entrepreneurs act as role
models, inspiring others to start their own businesses and fostering a culture of innovation. The impact of
entrepreneurship extends beyond the economy, positively influencing society and the environment. The
Indian government has implemented schemes and initiatives to support entrepreneurship, offering
financial aid and infrastructure to emerging startups, enabling them to develop their ideas and products.
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ABSTRACT

This abstract provides a concise overview of the multifaceted issue of concern disorders
among women in the workplace. Concern disorders encompass a range of psychological and
emotional challenges that can significantly impact a woman's professional life. This abstract delves into
the different types of concern disorders, including anxiety, depression, and burnout, and their
prevalence, causes, and consequences in a workplace context. The prevalence of concern disorders
among women in the workplace has been on the rise, with factors such as workplace stress, gender
discrimination, and societal expectations contributing to their occurrence. This abstract explores the
various types of concern disorders, shedding light on how they manifest and affect women's
performance, well-being, and overall career trajectories. Understanding the nuances of concern
disorders in women is essential for both employers and employees. Employers can implement policies
and practices that promote a supportive and inclusive work environment, while employees can seek
help and resources to manage their concern disorders effectively. By comprehending these concerns
and their impact, people can work towards creating workplaces that foster mental well-being and
gender equality, ultimately benefiting individuals and organizations alike.

KEYWORDS: Concern Disorders, Women Empowerment, Workplace, Anxiety, Gender Discrimination.

Introduction

Women's participation in the workforce has grown significantly over the years, leading to a more
diverse and inclusive work environment. However, this progress has also exposed a unique set of
challenges, particularly concerning women's mental health. One prominent area of concern is the
prevalence and impact of various concern disorders experienced by women in the workplace. Concern
disorders, which encompass conditions such as anxiety, depression, and burnout, can have profound
consequences on women's professional lives and overall well-being.

This introduction aims to provide an overview of the issue by outlining the significance of
understanding different types of concern disorders in women at the workplace. It highlights the increasing
recognition of these concerns and their implications for both individual employees and organizations as a
whole. As the world evolves, so too does the nature of work and the pressures faced by those in the
workforce. The traditional workplace has undergone a transformation, with women now occupying
diverse roles across industries. While this progress is commendable, it has also brought forth a unique
set of challenges, many of which are related to mental health.

In recent years, there has been a growing acknowledgment of the impact of concern disorders
on women in the workplace. These disorders encompass a wide spectrum of mental health issues, each
with its own distinct characteristics and consequences. Anxiety, characterized by excessive worry and
apprehension, can hinder decision-making and productivity. Depression, with its pervasive feelings of
sadness and hopelessness, can lead to absenteeism and decreased motivation. Burnout, a state of
emotional and physical exhaustion, can result in decreased job satisfaction and performance.
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Understanding the various types of concern disorders experienced by women is crucial, as it
allows for a more nuanced approach to addressing these issues. It enables employers to implement
supportive policies and practices that recognize the unique challenges faced by female employees.
Simultaneously, it empowers women to seek help and resources to manage their mental health
effectively.

Moreover, the prevalence of concern disorders among women in the workplace raises important
guestions about gender equality and the broader societal and organizational factors that contribute to
these challenges. Discrimination, unequal opportunities, and societal expectations can exacerbate
concern disorders in women, underscoring the need for systemic change.

By delving into the different types of concern disorders and their implications, we can work
toward creating workplaces that prioritize mental well-being and gender equality. This not only benefits
individual employees but also enhances the overall productivity and success of organizations. In this
context, this exploration aims to shed light on the multifaceted issue of concern disorders in women at the
workplace, ultimately paving the way for more informed and compassionate responses to these critical
concerns.

Background

The increasing participation of women in the workforce represents a significant social and
economic shift. However, this transition has not come without its challenges, and one pressing concern is
the mental health of women in the workplace. Concern disorders, including anxiety, depression, and
burnout, have emerged as critical issues affecting women's well-being and professional lives.
Understanding the background of this topic involves recognizing the factors contributing to these
disorders and their consequences for women and organizations.

Women have made remarkable strides in breaking through gender barriers to access diverse
career opportunities. Despite these achievements, women often encounter unique stressors and
obstacles in the workplace. These stressors can range from the persistent gender wage gap and
underrepresentation in leadership roles to subtle forms of discrimination and societal expectations
regarding work-life balance. The workplace itself has evolved, becoming more competitive and
demanding, which can exacerbate the challenges faced by women. Balancing the demands of work,
family, and personal life can lead to heightened stress levels, and women may be more vulnerable to the
negative effects of this stress due to societal pressures and expectations.

Significance of the Study

The significance of studying different types of concern disorders in women at the workplace
cannot be overstated. This research addresses a crucial aspect of gender equality and mental health,
offering several key points of significance:

. Mental Health Awareness: As concern disorders among women at work become more widely
recognized, there is a growing awareness of the importance of mental health in the workplace.
This knowledge can help reduce stigma and encourage individuals to seek help when needed.

) Workplace Productivity: Mental health issues, if left unaddressed, can lead to decreased
productivity, absenteeism, and high turnover rates. Understanding and addressing these
concerns can help organizations maintain a healthy and motivated workforce.

. Gender Equality: By studying the impact of concern disorders on women in the workplace, this
research contributes to the ongoing discourse on gender equality. It sheds light on the specific
challenges that women face and underscores the need for workplace policies and practices that
promote gender equity.

) Policy Development: The findings of this study can inform the development of workplace
policies and initiatives aimed at supporting the mental health of female employees. These
policies can range from flexible work arrangements to mental health support programs.

) Personal and Professional Growth: Individual women who are aware of the potential concern
disorders they may face can take proactive steps to manage their mental health and seek
necessary support. This empowerment can lead to personal and professional growth.

. Organizational Success: A mentally healthy workforce is more likely to be engaged, creative,
and committed to their organizations. Understanding and addressing concern disorders can
contribute to the overall success and sustainability of businesses and institutions.
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Research Objectives

. To Identify the Prevalence and causes of Concern Disorders
. To Examine the Factors Contributing to Concern Disorders
. To Analyze the Impact on Professional Performance

Scope of the Study

It encompasses a range of aspects related to concern disorders among women in work settings.
It involves investigating various dimensions of this complex issue, including prevalence, causes,
consequences, coping mechanisms, and the role of workplace policies. The research aims to provide
valuable insights and recommendations to improve the well-being of women in the workforce. The
purpose of this study was to investigate the impact of work-family conflict on the psychological well-being
of working women and to evaluate whether social support has a helpful role in the psychological well-
being of working women.

Limitation of the Study

While this study is designed to provide valuable insights into concern disorders among women
at the workplace, it also has certain limitations:

o Sample Selection: The research may have limitations related to the selection of study
participants. It may not capture the experiences of all women in the workforce, particularly those
in underrepresented or marginalized groups.

o Self-Reporting Bias: Data collected for the study may rely on self-reporting, which can be
subject to bias and may not fully represent the severity of concern disorders or the extent of
their impact.

o Cross-Cultural Variations: Cultural differences may influence the experience and expression
of concern disorders, and the study may not capture the full range of cultural diversity in the
workplace.

. Temporal Changes: The study's findings may not fully account for evolving workplace
dynamics and societal changes, as the data is collected at a specific point in time.

. Resource Constraints: Limitations in terms of time, budget, and resources may impact the
comprehensiveness of the research and the ability to conduct in-depth analyses.

. Generalization: Findings from this study may not be universally applicable to all workplaces

and may need to be adapted to specific organizational contexts.
Prevalence and Causes of Concern Disorder

The prevalence and causes of concern disorders in women at the workplace are complex and
multifaceted. Several factors contribute to the development of concern disorders among women in work
settings. Here, we'll explore both the prevalence and key causes:

. Prevalence

= High Prevalence: Concern disorders, including anxiety, depression, and burnout, are
prevalent among women in the workplace. Research indicates that women are often more
susceptible to these conditions compared to men.

= Varied Rates: The prevalence rates can vary across industries, job roles, and cultural
contexts. Some sectors, such as healthcare and education, may have higher rates of
concern disorders among female employees due to the nature of their work.

= Age and Career Stage: Prevalence rates may change with age and career stage. Younger
women entering the workforce and those in mid-career facing high demands may be
particularly vulnerable.

° Causes

= Workplace Stress: High levels of workplace stress are a significant cause of concern
disorders among women. Job demands, tight deadlines, and excessive workloads can
contribute to anxiety and burnout.

= Gender Discrimination: Discrimination and gender bias can create hostile work
environments that lead to concern disorders. Unequal pay, lack of opportunities for
advancement, and gender-based harassment are examples of stressors.
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=  Work-Life Balance: Struggling to balance work, family, and personal life can lead to
concern disorders. Women often face societal expectations related to care giving, which
can result in chronic stress.

= Lack of Support: A lack of supportive workplace policies and practices, such as flexible
work arrangements and mental health resources, can exacerbate concern disorders.

= Isolation: Isolation or feelings of being excluded in male-dominated industries or leadership
roles can contribute to depression and anxiety.

Concern disorders, such as stress, anxiety, and depression, in women at the workplace can be
influenced by various factors. Here are some key factors to examine:

o Gender Discrimination: Discrimination, including unequal pay, fewer opportunities for
advancement, and workplace bias, can lead to chronic stress and contribute to concern
disorders in women.

. Workload and Job Demands:Heavy workloads, unrealistic job expectations, and tight
deadlines can increase stress levels and negatively impact mental health.

o Work-Life Balance: Struggling to balance work responsibilities with family and personal life can
lead to stress and anxiety, particularly if women feel pressured to fulfill multiple roles.

. Harassment and Hostile Work Environment: Experiencing harassment, whether sexual,
verbal, or psychological, can cause severe emotional distress and anxiety.

. Lack of Support: Insufficient support from colleagues, supervisors, or the organization itself
can exacerbate concern disorders. Having a lack of access to mentors or allies can also
contribute.

o Isolation: Feeling isolated or excluded in a male-dominated workplace can lead to feelings of

loneliness and anxiety.
Impact on Professional Performance

. Workload and Stress Levels: Professions that involve high levels of stress, tight deadlines,
and heavy workloads, such as healthcare, finance, or emergency services, can increase the risk
of concern disorders like anxiety and burnout.

. Work-Life Balance: Some professions, like those in the tech industry or corporate finance, may
demand long hours and a lack of work-life balance, contributing to stress and concern disorders.
) Gender Imbalance: Certain professions traditionally have a significant gender imbalance, such

as STEM fields or construction. In such environments, women may face isolation and
discrimination, increasing the likelihood of concern disorders.

) Leadership Opportunities: Professions that offer limited opportunities for women to advance
into leadership roles can create feelings of frustration and contribute to concern disorders.
. Organizational Culture: The culture of an organization within a specific profession can vary

widely. Supportive and inclusive cultures can help mitigate concern disorders, while toxic or
discriminatory cultures can exacerbate them.

. Job Security: Professions that is prone to frequent layoffs or job insecurity, such as journalism
or the arts, can lead to persistent anxiety about job stability.

Discussions

The goals of this scoping review were to map current knowledge on women's health in the
context of working life and to research correlations between women's health, sickness absence and work
competence. This paper included and extracted data from 130 papers and discovered that some issues
in the field of women's health are well-studied in the context of work, while others are understudied or
absent from the body of knowledge. Although specific studies have found a link between sickness
absence and work performance, a more comprehensive and overall view of the female burden in this
context appears to be lacking. Earlier studies on the impact of work on women's psychological well-being
were limited to assessing if working women feel more psychological anguish than housewives. These
investigations showed no consistent findings. Some studies concluded that outside employment was
good to women's psychological well-being, while others found that employment was detrimental to
working women's mental health.
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Conclusion

In conclusion, comprehending the different types of mental health concerns that women may
face at the workplace is essential for creating a more inclusive, supportive, and productive work
environment. This understanding should lead to proactive measures that promote mental well-being and
reduce the stigma associated with seeking help for mental health issues. It's an ongoing process that
requires continuous effort and commitment from both employers and employees. Gender plays a
significant role in how mental health concerns manifest. Women may be more prone to certain
challenges due to societal expectations, stereotypes, and workplace biases. Understanding these unique
stressors is essential for offering tailored support.
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SPIRITUAL TOURISM AND CULTURAL HERITAGE:
DRIVERS OF RAJASTHAN'S ECONOMIC PROGRESS

Gunjan Rawat*

ABSTRACT

Rajasthan is one of the states which has rich tourism culture. Rajasthan tourism has
significant role in religious tours as Rajasthan has a lot of tourist places where people have their beliefs
and they can relate to their culture and religion. Rajasthan witness numbers of tourist from different
religion including Hinduism, Muslim, Christianity, Sikhism, Buddhism, Jainism etc. every year.
Approximately 15% of Rajasthan economy is earned by tourism sector. In Rajasthan, tourism is the
third highest employer after textile and agriculture. According to Delhi based National Council for
Applied Economy Research (NCAER), among 230 million tourist of India, large proportion is made up
of religious tourist. In 2021-22 budget, Rajasthan government has allocated 100 crores of development
of religious tourist to develop “Sarva Dharma Sama Bhava”. Development of infrastructure of religious
places help to develop the economy of the state. As the increasing number of tourists on religious
places may demand development of infrastructure which may result in development of economy as it
demands the development of travel industry, hotel industry, small scale businesses, heritage
development etc. It will impact on employment scale in the state as all the relevant industry will hire
more employees for the development. It will eventually improve the economic state of Rajasthan which
impact the GDP and lifestyle of current and future generation. This paper will focus on the Role of
religious tourism and heritage infrastructure in the economic development in Rajasthan. The date will
be collected through secondary sources such as government official websites, research papers, books,
journals, newspapers, articles etc.

KEYWORDS: Religious Tourism, Infrastructure Development, Economy Growth, Heritage Development,
Hotel Industry Evolution, Transport Infrastructure Growth.

Introduction

Rajasthan, a state of northern India, is the largest state by area that is 342,239 square
kilometres and the seventh largest by population. [1] Rajasthan is known for its tourism and
infrastructural diversity, not only in India but also in the world. Rajasthan is known for its heritage, bravery
history, culture, art, pilgrimage, natural infrastructure, wildlife and education institutes etc. That is why
Indian tourism is incomplete without Rajasthan tourism.

Tourism sector is growing rapidly and its growing rate is also higher than any other sector in the
world. After globalisation in India in 1991, tourism sector has shown the tremendous development
globally. This is the era of social media, the world has become small so whenever someone visits any
place, they unknowingly promote the culture, art, food, visiting places etc.

) Tourism: Tourism includes travelling, visiting, staying, eating and exploring places or
information of that geographical area. There are certain kind of tourism such as domestic
tourism, international tourism, religious tourism, culinary tourism, adventure tourism, culture
tourism, rural tourism, wildlife tourism, eco-tourism etc.
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The World Tourism Organization defines tourism more generally, in terms which go "beyond
the common perception of tourism as being limited to holiday activity only", as people "travelling to and
staying in places outside their usual environment for not more than one consecutive year for leisure and
not less than 24 hours, business and other purposes”. Tourism can be domestic (within the traveller's
own country) or international, and international tourism has both incoming and outgoing implications on a
country's balance of payments. [2] Tourism includes transportation which contains airways, railways,
roadways etc; hospitality industry such as hotels, motels, inns, guesthouses, restaurants, cafes,
takeaways etc; festivals and fairs, fest and events etc.

Tourism in Rajasthan

Rajasthan attracted a total of 45.9 million domestic and 1.6 million foreign tourists in 2017,
which is the tenth highest in terms of domestic visitors and fifth highest in foreign tourists in India. [3]
Rajasthan is a state of vibrant folk dance and music, gigantic forts and palaces, spicy food, colourful and
large turbans, extensive golden sand desert, camels and rich handicraft. It is therefore, an incredible
place to visit in India for enjoying unforgettable holidays. Sprawling in an area of 342239 sq. km,
Rajasthan is perfect for history buffs, cultures, adventure lovers, wildlife enthusiasts, family vacations,
and more. Rajasthan tourism authority (RTDC) has taken fruitful actions in the growth of tourism to fetch
the high amount of foreign currency. Rajasthan is famous for its scenic beauty, heritage property,
religious places, forts, palaces, museums etc. In this given paper heritage property and religious places
are going to be covered that are impacting the economic development of Rajasthan.

o Religious Tourism of Rajasthan: Among the local population, Jaipur the capital of Rajasthan
is known as “Choti Kashi” (miniature of most religious place Varanasi). Rajasthan has incredible
value for pilgrimage. There are many religious places which are famous throughout the world
and tourist visit those places whenever they come to Rajasthan. Some of the religious places in
Rajasthan are Brahma Temple in Pushkar, Karni Mata Temple at Bikaner, Galtaji Temple in
Jaipur, Birla Temple in Jaipur, Sri Eklingaji Temple in Udaipur, Rani Sati Temple in Jhunjhunu,
Ranakpur Jain Temple in Ranakpur, Dilwara Jain Temple at Mount Abu, Dargah Sharif in Ajmer,
Jama Masjid in Ajmer, Govind Devji Temple in Jaipur, Katu Shyam Temple in Khatu, Moti
Dungri Temple in Jaipur, Parshwanath Temple in Banswara, Sri Ramdev Temple in Jaisalmer,
Kaila Devi Temple in Karouli, Jagdeesh Temple in Goner near Jaipur, Mehndipur Balaji in
Dousa, Nathdwara Temple in Udaipur etc.

. Heritage infrastructure of Rajasthan: Meaning of heritage is what one inherits from the
ancient time, to value and enjoy in the present, and to preserve and pass on to future
generations. Heritage comprises of the tangible such as historical sites, buildings, monuments,
objects in museums, arts, facts and archives.

Birla Temple, Brahma Temple, Karni Mata Temple, Salasar Balaji Temple, Eklingji Temple,
Galtaji, Mehndipurke Balaji, Sai Dham, Rani Sati Temple, Ranakpur Jain Temple, Dilwara Jain Temple,
Srinathji Temple, Dargah Sharif are some places in different areas of Rajasthan which have religious
values but at the same time they have heritage value as well. These places are rich in their heritage
infrastructure which attract the tourist a lot.

The most famous places are really attractive among population due to its architecture, interiors
which are made of marble, wood, stones, bricks in such a way which increase the beautification. Temples
have mesmerising carving on its walls, doors, roof, windows which gives the tremendous value to the
tourist attraction. Tourists witnessed wall paintings and sculpture on the walls and around the temple
which narrate the religious stories itself and it gives the facts about the place and its history.

Heritage religious places were developed centuries ago, some of them are renovating and some
of them are keep on developing its infrastructure and surroundings. There are temples and mosques
which has dome on the top of the building and wonderful windows and skylight on the top areas of
building for ventilation to eradicate suffocation in case of crowd. The statues of God are incredible,
ancient, precious and most of it, they carry emotional and spiritual connect with people.

There are many religions such as Hinduism, Muslim, Jainism, Sikhism etc which have their
religious places in Rajasthan which play a vital role in making Rajasthan a heritage state. These places
give the beautification to the state. Religious places are spread though out the state Rajasthan in
different districts and rural areas. People have their religious values and spiritual bond towards these
places, so they visit these places which involves certain economic involvement.
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. Rajasthan Economy: General statistics says that Rajasthan is the largest state of India in
geographical area spread in 342,239 square kilometres of area. It is the seventh largest state in
population having around 68,548,437 people in it. [1] Rajasthan is mineral rich state and its
major income is though mining and salt production. It is the second largest producer of cement.
But we can not deny the fact that the state is earning huge income through tourism and art &
culture. Agriculture, mining, industry, tourism and handicraft are the major source of economic
growth of Rajasthan.

. Economic Development of Rajasthan: The most important revenue contributor of the state is
Tourism and accounts for about 15% of the economy of Rajasthan. Rajasthan contributes about
11.2 per cent and 3.3 per cent share in India's foreign and domestic tourist arrivals respectively.
The Rajasthan government has brought down the luxury tax from 10% to 8% to boost the
tourism industry of Rajasthan. [7] The services sector accounts for 45 per cent of the GDP of the
state. Other sources of economy for the state are infrastructure, transportation, energy, power,
telecommunications, and banking & financial institutions.

o Relation of Religious Tourism and Heritage Infrastructure: Birla temple in Jaipur is made of
white marble stone which shines like pearl in sunlight and like moon in the night. It is built in
1998 in the capital of Rajasthan, which attracts the tourist by its shining while beauty with the
carving on its wall and rich architecture. It is the temple of lord Vishnu and goddess Lakshmi.
Brahma temple in Pushkar has rich heritage value as it is the only brahma temple in the world
situated near Pushkar lake which adds to its serenity, also it has the highest tower of the area
which can be seen from distance.

Rajasthan is so rich in its culture and diversity that it has a temple which is famous for 20000
black rats in it, its Karni Mata (Godess Durga) temple in Bikaner, made by Maharaja Ganga Singh in 20"
century. It has a huge flag and trishul on its top of the building. Eklinga temple in Udaipur is Shiva temple
has spectacular architect build in 8™ century. Galtaji in Jaipur is famous as sun temple with ponds in it
and the most famous attraction is the Gomukha (Cow Face) which has religious value. It is built in 18™
century with numerous wall painting narrating its rich history.

Mehendipurke Balaji is a Hanuman temple situated in Dousa district, famous for ritual healing
process by saints. This is the only place in the world which carry such practices. Rani Sati temple in
Jhunjhunu is a palace dedicated to late Rani Sati who is worshiped now, build in 13" century, is one of
the hugest temples in Rajasthan. It is symbolising pride, strength, bravery, boldness of woman. Ambika
Mata Temple in Udaipur is known for its precious architecture which resembles the famous Khajurao
temples in Madhya Pradesh.

Ranakpur Jain temple in Pali attracts the tourist for its excellent scenic beauty. Dilwara Jain
temple is situated in one and only hill station of Rajasthan, MountAbu, known for its magnificent
architecture, wall painting and very fine stone carving. Dargah Sharif in Ajmer is well known in the world
for its religious assumptions and well finished architect. There are many more religious places which add
the heritage value in it which brings the attention of the tourist towards it.

. Relation of Tourism and Economic Growth in Rajasthan: As mentioned earlier, tourism
contributes around 15% of the total economy in Rajasthan which provide economic benefits like
foreign exchange earnings, regional development, infrastructure development and promotion of
local handicraft as well as small scale business and self-employment. Tourism accounts for
2.7% in gross state domestic product and 1.9% in state employment. Tourism has an important
multiple effect on state economy. It increases employment opportunity, generating revenue,
developing infrastructure, increasing investment opportunities, revival of traditional and heritage
conservation. Small scale business, shops near temples and mosques gives the rise in the
income of the local population.

It estimated every rupee spent by a tourist changes hands 13 times and that every hotel room
generates direct employment to three persons and indirect employment to eight persons. In Rajasthan,
tourism is the third largest employer after agriculture and textile sector. Tourism industry is more gender
neutral as women hold 65% of international tourism workforce.

In the year of 2019 the number of tourists visit Rajasthan was 538.26 lakhs domestic tourist and
around 6 lakh foreign tourists. In 2021, 219.89 lakh domestic and 0.35 lakh tourists has been witnessed
Rajasthan land. [4]
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Religious Factors of Tourism: People visit religious locations for a variety of reasons,
including finding inner peace, receiving blessings from their favourite deities and gurus, and
achieving salvation before death. The expanding tourism at auspicious locations is influenced by
people's religions, beliefs, and sentiments. Rajasthan is one of the most beautiful and colourful
state in the country, with its lively culture, heritage, arts and traditions. Rajasthan, on the other
hand, is home to a diverse range of religious places that live side by side in harmony. People of
different religions including Hindus, Muslims, Jains, and Christians have lived in perfect
harmony and peace for centuries. Some of Rajasthan's most renowned pilgrimage locations are
Dargah Sharif in Ajmer, Dilwara temple in Mount Abu, Jain temples in Ranakpur, Karnimata
temple in Deshnoke, Eklingji temple in Udaipur, Shrinathji temple in Nathdwara, Brahma temple
in Pushkar, and Govind Deviji temple in Jaipur as mentioned above. [6]

Contribution of Tourism in Rajasthan Economic: The tourist sector in Rajasthan makes a
substantial contribution to the state's economy. The recent rise in the number of tourists to
Rajasthan, India, has shown that tourism is a significant source of cash for the state. Many
heritage hotels (old forts and palaces) are successfully run for a handsome amount of money
throughout Rajasthan, and the substantial amount of tax paid to the state government supports
the local economy and people of Rajasthan, which would not have been possible if tourists
visiting Rajasthan had not visited. Tourists contribute to the survival of local transportation,
hotels, businesses, monuments, museums, guides, and tour operators. Tourism has the
potential to sustain 30% of Rajasthan's population if significant efforts are made. Rajasthani
rural tourism has the potential to bring enormous benefits to the state's people. Tourism
produces advantages such as foreign exchange gains, regional growth, infrastructure
development, and the promotion of local handicrafts, and contributes around 15% of Rajasthan's
GDP.

In Rajasthan, religious tourism accounts for 0.9% in GSDP and 0.7% in state employment

It has a significant multiplier effect on the state economy. In Rajasthan, tourism is the third
largest employer after agriculture and textile sector. [3]

Rajasthan's tourism industry produces 2.7 percent of the state's GDP (5.2 percent after indirect
taxes) and 1.9 percent of the state's employment (8.2 percent after indirect effect).

Wages and salaries given to those working in jobs that either directly fulfill the needs of tourists
or indirectly profit from their spending are likely to account for the bulk of income in a labor-
intensive industry like tourism such as hotels, cottage, handicrafts, gems, jwellery, clothings etc.

Tourism has a significant multiplier effect on the state's economy. It increases work
opportunities, revenue, infrastructure development, investment opportunities, and the
preservation and management of traditions and legacy. Each rupee spent by a guest is said to
pass through 13 hands, and each hotel room employs three people directly and eight people
indirectly.

Foreign exchange reserves are raised and maintained through tourism. It assists our country in
generating foreign currency. Every year, a large number of visitors visit Rajasthan. They come
to visit, stay, and shop in our state. All of this contributes to the development of a significant
amount of foreign currency.

After agriculture and the textile sector, tourism is the third most important source of employment
in Rajasthan.

The tourist sector is more gender neutral than other industries, with women accounting for 65
percent of the international tourism workforce. The tourist business in Rajasthan also serves as
a platform for increasing labor force participation. [5]

Year Foreign tourist Domestic tourist
2018 1754348 50235643
2019 1605560 52220431
2020 446457 15117239
2022 34806 21988734

No. of tourists visited as per the Government of Rajasthan annual report on tourism 2021-22
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Conclusion

Growth has been seen in the infrastructure development of religious places which has heritage
impact as well. Regular modification, beautification and expansion in areas gives the employment to the
labour, hotel/inn workers, security guards and gardeners etc. Regular beautification of the surroundings,
plantation of trees, building formation, accommodation development has been taken front foot by the
government of Rajasthan for which the revenue has been generated and invested in the right direction.
Due to this investment by government rise in the employment scale has been seen. Drinking water
facilities, toilet facilities, rest areas, sitting arrangements, shelter shades, walking paths have been
developed from past 5 years rapidly for the convenience of the tourists and to attract more tourist.

Economic impacts with positive direction are employment opportunities, income growth,
increase foreign exchange, infrastructure development.
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ABSTRACT

This research paper aims to investigate the extent to which Green Human Resource
Management practices are integrated into higher education institutions in Jaipur, with a focus on their
contribution to sustainability and environmental consciousness. The paper underscores the importance
of aligning HRM practices with environmentally responsible initiatives in the context of educational
institutions. By employing a secondary research approach, data was collected from academic journals,
websites, case studies, digital repositories of higher education institutions. The findings of the study
highlight the varying levels of awareness and implementation of Green HRM Practices within the
sampled institutions. The paper delves into specific practices such as sustainability initiatives. Through
guantitative analysis, the study assesses the correlation between the adoption of Green HRM practices
and the overall institutional commitment to environmental sustainability. Furthermore, this research
sheds light on the challenges and barriers that institutions encounter in their pursuit of integrating
Green HRM practices. These challenges include limited resources, resistance to change and the need
for greater organizational buy-in. By discussing these findings in relation to existing literature on Green
HRM and sustainability in education, the paper contributes to both theoretical understanding and
practical implementation strategies. In conclusion, this study underscores the potential of Green HRM
to drive positive environmental outcomes within higher education institutions in Jaipur. The findings
emphasize the need for strategic planning and a holistic approach to Green HRM implementation. By
fostering an environmentally conscious workforce, institutions can effectively contribute to sustainable
development while aligning HR practices with their broader social responsibilities.

KEYWORDS: Green HRM, Higher Education Institutions, Sustainability, Environmental Consciousness.

Introduction

In an era marked by heightened environmental awareness and concerns about sustainability,
organizations across various sectors are grappling with the imperative to adopt practices that mitigate
their ecological footprint. With in this context, higher education institutions hold aunique position as not
only providers of knowledge but also as potential drivers of societal change. The integration of Green
Human Resource Management practices into these institutions presents a promising avenue for aligning
organizational strategies with sustainable goals. This research paper embarks on a comprehensive
exploration of the contribution of Green HRM within higher education institutions situated in the vibrant
city of Jaipur.

* Research Scholar, Jaipur Engineering College & Research Centre (JECRC)University, Jaipur School of
Business, Jaipur, Rajasthan, India.
Assistant Professor, Jaipur Engineering College & Research Centre (JECRC)University, Jaipur School of
Business, Jaipur, Rajasthan, India.
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Background and Rationale

Sustainability has transitioned from a mere buzzword to a fundamental guiding principle across
industries. Amid growing concerns over climate change, resource depletion, and environmental
degradation institutions of higher education find themselves at a pivotal juncture. These institutions serve
as hubs of innovation, producing future leaders and decision makers who can drive systemic change.
Therefore, their commitment to sustainable practices holds the potential to cascade through society,
fostering a culture of environmental responsibility and consciousness.

Green HRM emerges as a crucial mechanism through which higher education institutions can
actualize their sustainability aspirations. This specialized approach to HRM emphasizes the integration of
environmental considerations into HR practices, spanning recruitment, training, employee engagement
and beyond. By aligning HRM with sustainability objectives, institutions not only bolster their
environmental stewardship but also enhance their attractiveness to environmentally conscious, students,
staff and stakeholders.

Green Human Resource Management (HRM)

Green HRM is an approach with in human resource management that emphasizes the
integration of environmentally sustainable practices and principles into HR processes and strategies
within organizations. It recognizes that human resource management plays a crucial role in driving an
organizations sustainability effort by managing its human capital in a way that aligns with ecological and
social responsibility.

Green HRM in Education Sector Means

The concept of Green Human Management refers to the integration of environmentally
sustainable practices and principles into human resource management processes within educational
institutions. Green HRM recognizes that educational institutions like other organizations have a
significant impact on the environment and it aims to align HR practices with sustainability goals. Here are
key aspects of Green HRM in educational literature:

Key Elements and Principles of Green HRM include:

. Recruitment and selection: Green HRM involves hiring practices that consider environmental
values. This may include selecting candidates who demonstrate environmental awareness and
sustainability related skills or promoting sustainable job positions that contribute to eco-friendly
initiatives within the institution.

. Training and Development: Educational institutions implement training programs that educate
employees about sustainability issues and practices. These programs aim to create a workforce
that understands the environmental impact of their actions and can contribute to sustainable
initiatives.

. Performance Management: Green HRM incorporates sustainability related criteria into
employee performance evaluations. This may involve setting goals related to sustainability and
recognizing and rewarding employees who actively contribute to environmental sustainability
efforts.

. Employee Engagement: Engaging employees in sustainability efforts is a central tenet of
Green HRM. This includes encouraging staff to participate in green initiatives, sustainability
committees or volunteer activities related to environmental conservation.

. Environmental Policies and Compliance: Developing and enforcing environmental policies
and compliance measures is vital. Green HRM ensures that educational institutions adhere to
environmental laws and regulations, minimizing their ecological footprint.

) Green Campus Initiatives: Educational institutions may undertake specific Green HRM
initiatives to create more environmentally friendly campus. This can include promoting waste
reduction, energy conservation and sustainable transportation options among staff and
students.

. Leadership and Organizational Culture: Leaders in educational institutions play a pivotal role
on fostering a culture of sustainability. Green HRM emphasizes the importance of leadership
support and the creation of an organizational culture that values sustainability.
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. Measuring and Reporting: Tracking and reporting environmental performance indicators is
essential. Green HRM encourages educational institutions to measure their progress toward
sustainability goals and report their findings to stakeholders.

. Student Involvement: Engaging students in sustainability initiatives in another dimension.
Green HRM may support student-led environmental clubs, projects and activities that contribute
to a greener campus.

. Continuous Improvement: Green HRM promotes a culture of continuous improvement in
sustainability efforts. This includes regularly reviewing and revising HR practices to align with
evolving environmental standards and best practices.

Green HRM in educational sector underscores the importance of integrating sustainable
practices into human resource management within educational institutions. It recognizes that fostering
environmental consciousness among employees and students can contribute significantly to the
institutions sustainability goals and overall commitment to environmental responsibility.

Research Objectives

o This research paper aims to delve into the dynamics of Green HRM within the higher education
landscape of Jaipur.Specifically, it seeks to:
o Examine the extent to which Green HRM practices are embraced within higher education

institutions in Jaipur.

) Assess the contribution of Green HRM practices on institutional sustainability efforts and
environmental consciousness.

) Identify the challenges and barriers faced by institutions in implementing Green HRM practices
and strategies to overcome them.

Significance of the Study

As the discourse surrounding environmental sustainability gains momentum, understanding the
integration of Green HRM in higher education institutions becomes paramount. This study findings will
not only enrich the academic literature on Green HRM but also offer insights that can inform policy
decisions, institutional strategies and best practices. By unraveling the interplay between HRM practices
and sustainability goals, this study aims to contribute to the holistic advancement of environmentally
responsible practices within Jaipur higher education Institutions.

In the following sections, we will delve into the existing literature on Green HRM, elaborate on
the research methodology adopted, present the findings of our study, and offer a comprehensive
discussion on the implications of our findings for both theory and practice.

Literature Review

The paper investigates the role of the sustainable leadership in promoting green management
practices within higher education institutions. It explores the current status of these practices, their
implementation and the influence of the leadership in driving sustainability efforts. The study discusses
the extent to which these institutions have adopted sustainable practices including aspects like energy
efficiency, waste reduction, and sustainable procurement. (Zawahreh, Khasawneh&Jawarneh, 2019).

This study likely explores the concept of Green Human Resource Management and its role in
contributing to environmental sustainability. The key findings insights the significance of Green Human
Resource Management as a way to contribute to environmental sustainability. The paper highlights the
potential benefits such as reduced environmental impact, improved corporate social responsibility and
enhanced organizational reputation. (Bangwal& Tiwari, 2015).

On the other side study of the (Mukherjee, Bhattacharjee, Paul & Banerjee, 2020) presents
findings related to the challenges and barriers faced by thehigher education institutions in implementing
Green HRM practices such as budget constraints, resistance to change and the need for faculty buy-in.
This study emphasized the role of Green HRM in fostering sustainability within educational institutions.

The paper explored the concept of “future proofing” HR management by adapting to
environmental challenges and trends. It could discuss how organizations can prepare their HR functions
for a sustainable future. It also discussed how organizations can integrate environmental responsibility
into their HR strategies and culture. This may involve fostering a green workplace culture and aligning
HR policies with sustainability goals. (Velucham, Srikumar& M K, 2021).
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(Farzana, 2020) discuss how Green HRM practices can contribute to sustainable employment,
which involves creating job that are environmentally responsible and contribute positively to the well-
being of society. The author analyzed the impact of Green HRM practices on the workforce, including
how employee skills and attitudes can be aligned with sustainability objectives.

The research paper explores the journey towards sustainability in higher education institutions
and focuses on the analysis of factors that contribute to sustainability as well as the identification of
appropriate strategies to promote sustainability within these institutions. These strategies may
encompass curriculum development, eco-friendly campus operations, student involvement, and
community engagement. Its interdisciplinary approach suggests that the importance of collaboration
between different disciplines within higher education institutions to address sustainability challenges.
(Budihardjo, Ramadan, Putri, Wahyuningrum&Muhammad, 2021)

The term “multi-perspective” suggests that the paper may consider various viewpoints or
perspectives on sustainability education within higher education. This could involve examining the
perspectives of faculty, students, administrators and external stakeholders. It may discuss how
management programs can incorporate sustainability principles, ethical considerations and
environmental responsibility into their curriculum. This includes exploring the role of universities in
preparing students to address sustainability challenges. (Figueird, Neutzling&Lessa, 2022).

The paper likely discusses the concept of Green HRM which involves integrating
environmentally sustainable practices and principles into human resource management within
organizations. The research investigates the perceptions and attitudes of university managers towards
Green HRM practices by surveys, interviews or other methods. This also measure the effectiveness of
Green HRM initiatives in promoting environmental sustainability and highlights the importance of
collaboration between HR professionals and environmental experts to implement effective sustainability
initiatives. (Lashari, Li, Maitlo, Bughio, Jhatial&Syed, 2022).

This study focuses on the process of selecting candidates for roles within organizations that are
related to environmental management. Candidate selection process depending on the candidate’s
qualification, skills and experience related to sustainability and environmental practices. It also explores
how organizations aim to manage and enhance their environmental performance. This can encompass
strategies for reducing environmental impact, complying with regulations and promoting sustainability.
(Bamfo, Bempong, Osei&Sarpong, 2019).

Green HRM practices can contribute to the development of faithful stewardship for the
environment. Stewardship involves responsible management and care for natural resources and
ecosystems. The authors (Ahmed, Umrani, Yousaf, Siddiqui & Pahi, 2021) explores specific HR practices
and strategies that prormote environmental responsibility within organizations. This include recruitment,
employee engagement and performance management practices aligned with sustainability goals.

Research Gaps

From the review of seminal research paper, it is observed that Assessing the Effectiveness of
Green Management in Higher Education Institutionshas not extensively conducted. Many educational
institutions come forward with their green initiatives in order to maintain the environmental sustainability
but proper implementation of Green HRM Practices still not possible. The further study will help to identify
the standard Green HRM Practices following in the academic institutions and the extent to which these
practices implemented. This would be beneficial for those academic institutions that are responsible for
the environmental management activities.

Following are the research gaps found from the previous studies:

. Some studies focused on the implementation of Green HRM Practices but not thoroughly
assess the actual outcomes and effects of these practices on sustainability, employee
engagement, and institutional performance.

. Exploring employee’s perceptions, motivations and potential barriers to participation lack in
previous researches.

. Identifying the specific barriers and enablers faced by institution in implementing Green HRM
Practices is an unexplored area.

. Understanding the influence of government policies and initiatives on the adoption of Green

HRM Practices within educational institutions be an area requiring further investigation.
. The previous researches lack in sufficient contextualization about Green HRM Practices.
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Contribution of Green Management Practices inHigher Education Sector

Green management practices in the higher education sector contribute significantly to
sustainability environmental responsibility and the overall quality of education. Here are some key
contributions of green management in the higher education:

. Sustainable Campus Operations: Education institutionsimplementgreen management
practices to reduce their environmental footprint. This includes energy-efficient building designs,
renewable energy sources, water conservation, waste reduction, and eco-friendly environmental
challenges and solutions.

. Curriculum Integration: Green management extends to curriculum development. Universities
and colleges integrating sustainability-focused courses and programs. This prepares students to
understand environmental challenges and solutions, fostering ecological literacy.

o Research and Innovation: Green management encourages research and innovation in
sustainability-related fields. Educational institutions conduct research on environmental issues,
develop sustainable technologies, and contribute to solutions for pressing ecological problems.

o Student Engagement: Green management practices actively engage students in sustainability
initiatives. Student-led organizations, campus sustainability programs, and eco-clubs empower
students to participate in green activities and advocate for sustainability practices.

o Faculty Involvement: Faculty members play a pivotal role by incorporating sustainability
principles into their teaching and research. They often lead sustainability projects and mentor
students in environmentally focused research.

o Community Outreach: Educational institutions extend their green management efforts to the
local community through outreach programs, environmental education initiatives and
partnerships with local organizations. This promotes sustainability beyond campus boundaries.

. Positive Reputation: Implementinggreen management enhances an institution’s reputation. It
attracts environmentally conscious students, faculty and staff and lead to positive media
coverage and recognition from sustainability focused organizations.

. Resource Efficiency: Green management promotes resource efficiency. Educational
institutions optimize resource use, reducing operational costs and improving sustainability cost
savings.

. Global Responsibility: Green management instills a sense of global responsibility in students

and future leaders. It emphasizes the interconnectedness of environmental issues and
encourages individuals to take action on a global scale.

. Alumni Engagement: Alumni who experienced green management practices during their
education often become advocates for sustainability in their careers and communities, extending
the impact of these practices.

) Policy Influence: Educational institutions can influence policy development by advocating for
environmentally responsible practices and contributing research and expertise to inform
environmental policies at local, regional and national levels.

Green management practices in the higher education sector go beyond campus operations.
They foster sustainability education, research, community engagement, resource efficiency, community
engagement, and global responsibility. These practices shape responsible global citizens, positively
impact institutional reputations and influence broader environmental policies and practices.

Barriers and Challenges

The implementation of Green HRM practices in higher education institutions can be
accompanied by various barriers and challenges. These challenges can hinder the successful integration
of environmentally sustainable human resource management. Here are some common barriers:

. Resource Constraints: Limited financial and human resources can be a significant barrier.
Green HRM initiatives may require investments in training, technology and infrastructure that
institutions with tight budgets find challenging to allocate.

. Resistance to Change: Faculty, staff and administrators may resist changes in HR practices,
viewing them as disruptive or unnecessary. Overcoming resistance and fostering a culture is
sustainability can be a persistent challenge.
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Lack of Awareness and Training: Many employees may lack awareness of environmental
issues and sustainability practices. Providing effective training and education programs to build
environmental consciousness is essential but can be resource intensive.

Competing Priorities: Higher education institutions often grapple with multiple competing
priorities from academic excellence to administrative efficiency. Green HRM practices may
struggle to gain attention and commitment in such a crowded landscape.

Institutional Inertia: Established HR practices and institutional traditions can be resistant to
change. Breaking away from conventional HR approaches to embrace green practices can be
met with resistance.

Measurement and Metrics: Establishing appropriate metrics and measurement tools to assess
the effectiveness of Green HRM practices can be challenging. Demonstrating the return on
investment in sustainability initiatives is often difficult.

Leadership Buy-In: Gaining full support from top leadership is crucial. If institutional leaders do
not prioritize sustainability, it can impede the adoption of green practices throughout the
organization.

Lack of Best Practices: The relative novelty of Green HRM in higher education institutions can
a mean a lack of well-established best practices. Institutions may struggle to find guidance on
how to implement and assess these practices effectively.

Interdisciplinary Coordination: Collaboration among different departments and units with in an
institution can be complex. Effective Green HRM often requires cross-departmental coordination
which can be challenging to achieve.

Cultural and Regional Variations: Educational institutions in diverse cultural and regional
settings may face different challenges and opportunities in implementing green practices. What
works in one context may not work in another.

Faculty Involvement: Engaging faculty in sustainability initiatives and aligning their teaching
and research with green principles can be challenging as faculty members may prioritize
academic freedom and traditional research areas.

Legal and Regulatory Compliance: Navigating complex environmental regulations and
compliance requirements can pose a challenge for institutions particularly when they operate
across multiple jurisdictions.

Overcoming these barriers and challenges requires a multi-faceted approach including

leadership commitment, clear communication, targeted training, and a long-term sustainability strategy.
Recognizing and addressing these obstacles is essential for the successful implementation of Green
HRM practices in higher education institutions.

Strategies to Overcome the Barriers

Overcoming barriers in the implementation of green management practices in higher education

institutions requires strategic planning, commitment, and engagement from all stakeholders. Here are
some strategies to address common barriers:

Awareness and Education: Conduct awareness campaigns and training programs to educate
faculty, staff and students about the importance of sustainability and the benefits of green
management practices.

Cross-Functional Teams: Establish cross-functional teams or sustainability committees with
representatives from various departments to drive sustainability efforts and facilitate
collaboration.

Clear Sustainability Goals: Define clear and measurable sustainability goals for the institution.
Ensure that these goals align with the institution’s mission and values.

Integration into Curriculum: Integrate sustainability principles into the curriculum across
disciplines, promoting sustainability literacy among students.

Engage Faculty and Staff: Encourage faculty and staff to incorporate sustainability into their
research, teaching and daily operations. Recognize and reward sustainability efforts.
Measurement and Reporting: Develop robust measurements and reporting mechanisms to
track progress toward sustainability goals and demonstrate the impact of green management
practices.
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. Benchmarking the Best Practices: Benchmark against other institutions and share best
practices within the higher education sector. Participate in sustainability networks and initiatives.
. Continuous Improvement: Emphasize continuous improvement by regularly reviewing and

updating sustainability plans and strategies based on evolving environmental challenges and

opportunities.

By implementing these strategies higher education institutions can work toward overcoming
barriers and fostering a culture of environmental responsibility and sustainability. Success in
implementing green management practices often depends on the institution’s ability to integrate
sustainability principles into its core operations and engage all members of the academic community.
Conclusion

In this comprehensive review, we have examined the implementation of Green Management
practices in higher education institutions and explored their multifaceted impact on sustainability,
economics, society, and education. Our analysis of the existing literature has yielded several noteworthy
insights like benefits of Green Management practices implementation, influence of contextual factors,
Leadership and resource allocation, Education integration, Community engagement, Continuous
improvement and innovation. In light of these findings, our review paper has several implications for
various stakeholders. Higher education institutions should consider Green Management practices
adoption as a strategic imperative, leveraging leadership support and available resources to maximize
their impact. Policymakers and regulators can draw upon these insights to develop supportive policies
and incentives. Researchers can identify gaps in the literature and prioritize areas for future investigation.
Students, educators and the broader community can recognize the role they play in advancing
sustainability goals. As we collectively navigate the complex challenges of the 215t century, higher
education institutions stand as beacons of change, demonstrating the transformative power of
sustainable practices. The implementation of Green Management practices not only aligns with global
sustainability agendas but also paves the way for a more environmentally responsible, economically
efficient, and socially equitable future. By integrating these practices into the core of higher education
institutions, we contribute to a world where knowledge, innovation, and sustainability converge to create
a brighter and more sustainable future.
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GREEN ACCOUNTING: A PATH TO SUSTAINABLE DEVELOPMENT

Mrs. Poornima Soni*

ABSTRACT

As the global community grapples with the profound challenges of climate change, resource
depletion, and social inequality, the need for innovative approaches to address these issues becomes
increasingly pressing. Green accounting, emerging as a critical dimension of sustainability accounting,
offers a promising path towards a more sustainable future. This research paper explores the concept of
green accounting and its pivotal role in steering societies toward sustainable development. Green
accounting transcends conventional financial metrics, incorporating environmental and social indicators
into traditional accounting frameworks. By quantifying the environmental and social impacts of
economic activities, green accounting provides a comprehensive understanding of an organization's or
nation's sustainability performance. This paper investigates the evolution and theoretical foundations of
green accounting, highlighting its role in fostering transparency, accountability, and informed decision-
making. Drawing upon case studies and empirical evidence from pioneering organizations and
countries, this research paper showcases the practical applications and outcomes of green accounting
initiatives. It elucidates how green accounting aligns with the principles of sustainable development by
promoting resource efficiency, environmental conservation, and social equity. Furthermore, it explores
the challenges and barriers that hinder the widespread adoption of green accounting practices,
shedding light on potential solutions and policy implications. As the global community strives to meet
ambitious sustainability targets, green accounting emerges as an indispensable tool for businesses,
governments, and stakeholders alike. This research paper underscores the transformative potential of
green accounting in shaping a more sustainable and equitable future. By integrating environmental and
social considerations into financial decision-making processes, green accounting illuminates a path
forward, where economic prosperity converges with environmental preservation and social well-being.

KEYWORDS: Innovative, Sustainable, Environmental, Depletion, Fostering Transparency, llluminates.

Introduction

Green accounting, also known as environmental accounting or sustainability accounting, is a
specialized form of accounting that goes beyond traditional financial reporting to include environmental
and social dimensions. It involves quantifying, measuring, and reporting on the environmental and social
impacts of economic activities alongside the traditional economic measures.

Importance of Green Accounting

The importance of green accounting in the context of sustainability can be understood in
seSupport the creation of laws and regulations that provide incentives for ecologically friendly behaviour.
In essence, green accounting seeks to support ethical resource management and match economic
operations with environmental sustainability.ys:
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. Comprehensive Measurement: Green accounting allows organizations and governments to
assess the full scope of their activities' impact on the environment and society. It provides a
more complete picture by considering factors such as carbon emissions, resource consumption,
and social well-being.

. Transparency and Accountability: By including environmental and social metrics, green
accounting promotes transparency. This transparency holds organizations accountable for their
impact on the environment and society, making it easier for stakeholders to assess their
sustainability performance.

. Informed Decision-Making: Green accounting equips decision-makers with data and insights
to make informed choices. Organizations can identify areas where they can reduce negative
environmental and social impacts and capitalize on opportunities for sustainable practices.

) Resource Efficiency: It helps identify inefficiencies in resource usage, leading to cost savings.
By tracking resource consumption, organizations can optimize their processes and reduce
waste, contributing to both sustainability and profitability.

o Sustainable Development Goals (SDGs): Green accounting aligns with global sustainability
goals, such as the United Nations' Sustainable Development Goals (SDGs). It enables
organizations and governments to track their progress towards achieving these critical goals.

. Risk Management: Assessing environmental and social risks through green accounting helps
organizations mitigate potential liabilities and reputational damage. This proactive approach is
vital in a world increasingly concerned with sustainability issues.

. Investor and Stakeholder Confidence: Investors and stakeholders are placing greater
importance on environmental and social responsibility. Green accounting helps build trust by
demonstrating an organization's commitment to sustainability, potentially attracting investors
and customers who value responsible practices.

. Policy Development: Governments and regulatory bodies can use green accounting data to
develop effective policies and regulations that encourage sustainable practices and discourage
harmful activities.

. Long-Term Viability: Sustainable practices, as revealed by green accounting, are often
essential for an organization's long-term viability. As natural resources become scarcer, and
societal expectations evolve, businesses that prioritize sustainability are better positioned for
success.

In summary, green accounting is instrumental in assessing, managing, and improving the
environmental and social aspects of economic activities. Its importance lies in its ability to drive
sustainability efforts, promote responsible business practices, and contribute to a more sustainable and
equitable world.

Objective of Study

The main goal of the study of green accounting is to include sustainability and environmental
issues into traditional accounting procedures. This benefits businesses and decision-makers:

. Determine the environmental impact of economic activity by looking at things like pollution,
resource depletion, and carbon emissions.

. Sustainable Decision-Making: Give businesses and governments the data they need to make
decisions that strike a balance between environmental protection and economic growth.

. Promote transparency in the reporting of environmental performance in order to hold
organisations accountable for their ecological footprint.

) Promote long-term thinking by taking into account how present behaviour may affect next
generations and the environment.

Limitations of Green Accounting

Since there is no specific standard followed for green accounting, comparison between two
firms or two different countries is highly impossible. The input for green accounting is not easy to
calculate because the cost and it's benefits received is in qualitative units. Large scale business and
governmental organisation do not adequately manage and record energy and material cost, waste
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management. Thus, it only considers the cost of such resources to the company and not to the society as
such. The every nature of green accounting being integrated with financial accounting, management
accounting, cost accounting, tax accounting and national accounting is a huge drawback.

Green Accounting Practices in India

Green accounting became a practice in India long before the enactment of the Companies Act,
2013. While the industrial licensing process has been removed for practical practices and the
environmental clearance from state government has taken a central stage. As per the Indian Constitution,
Article 51A of directive principles of state policies says that it the duty of every citizen of India to protect
and improve natural environment, which includes forests, lakes, riversand wildlife. This fundamental duty
is further backed up a number of legislations; Factories Act, 1948 ; Prevention and control of Pollution
Act, 1974 ; Forest (Conservation) Act, 1980 ; Air (Prevention and control of Pollution) Act, 1981;
Environment (Protection) Act, 1986 ; Motor Vehicle Act, 1991 ; Public Liability Insurance Act, 1991 ;
Indian Penal Code, 1860 ; Indian Fisheries Act, 1987 ; Atomic energy Act, 1962 ; Radiation Protection
Rules, 1971; The Chemical Weapons Convention Act, 2002 and Wildlife Protection Act, 1972 Moreover
the Ministry of Environment and Forests at both state and central level issue guidelines to existing and
new projects to obtain environmental and anti pollution cleanses before the commencement of the
business. However, the expected Practices is far from reality. A very few firms in India actually provide
adequate information about the environmental issue. Despite the awareness about green accounting,
companies provide inadequate information in their annual reports. The practice of green accounting
hasn’t been socially accepted by the society. Companies feel it a burden on the profits of the firm rather
than it being beneficial to the society.

Materials and Methods

o The date for this research paper was collected from secondary sources such as research
papers, journals, online article, magazines and paper articles.

. Null Hypothesis Ho: There is no significant difference between green accounting and financial
accounting benefits.

. Alternate Hypothesis Hi: There is significant difference between green accounting benefits
and financial accounting benefits.

Conclusion

Environmental accounting is in the initial stage of global acceptance. Companies and business
firms more or less comply with the governmental rules and regulation. People are to be made aware
about the environmental safety and protection and environmental development in a sustainable manner
SO as to ensure that the future generation enjoy the seeds laid by the past. With the increasing rate of
global warming, environmental policies such as steps to reduce the pollution and research of new way to
procure environment friendly products. For a sustainable economic development, a well defined
environmental policies are to be undertaken and followed in a proper systematic manner.
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GREEN MARKETING
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ABSTRACT

Environmental challenges are significant in the contemporary business environment. the
majority of governments are concerned about environmental issues. Environmentally sustainable
development has emerged as a major concern in today's business would. there for one of the tactics a
company might use to do this it green marketing. Green marketing is the practice of promoting goods
and / or services based on their favorable effects on the environment. Such a good or service needs to
be environmentally friendly in and of itself or created in a green manner. tha term " Green " has gained
popularity in today's ecologically conscious society. Green causes are becoming more and more well
liked by public, making green marketing.

KEYWORDS: Green Marketing, Environmental, Ecological, Sustainable Development, Global Warming.

Introduction

The 21st century has seen the common usage of terms like global warming, carbon credit,
ozone depletion, environmental risks and environment impact assessment, which is a sign of an
ecologically conscious culture.

When the negative repercussions of environmental deterioration are left by society,
environmental concerns increases. Problem's caused by the widespread manufacturing, consumption
and marketing of environmentally irresponsible products are among the causes of this degradation. As a
result commercial organizations have started to alter their behavior in an effort to solve these kinds of "
New "social issues. Traditional marketing focuses on providing consumers with goods and services that
meets their needs at reasonable prices, while green marketing face to the extra issue of the defining
"what is green" and creating and marketing items that are environmentally friendly beneficial for sales
and public relations.

The study of the positive and negative aspects of the marketing activities on the population,
energy depletion, and non energy depletion is how the American Marketing Association (AMA) define the
green marketing. However, one of the fundamental tenets of green marketing is that consumers would be
prepared to pay more for a product that is "Green"

The goal of the current article is to assess consumer awareness of and propensity to purchase
environmentally friendly goods. Green Marketing commonly referred to as the environmental marketing,
encompasses a variety of activities, such as changing the production method for products, changing the
packaging and changing advertising. As described by Tapan K. Panda Green Marketing often known as
environmental marketing refers to all activities created to generate and enable any trade meant to satisfy
human need's or want's while having the least possible negative effects on the environment. when
discussing environmentally friendly item's it is crucial to remember that in order to be considered
really"Green"a product must make the claim that it is "less environmentally harmful" than it is
environmentally friendly.

Therefore, environmental marketing should focus on reducing negative effects on the
environment. environmental compatibility, performance, price and convenience are all balanced in
environmentally friendly products.
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Research Purposes

. To investigate consumer awareness of eco-friendly marketing.

. To determine whether buyers are willing to pay more for eco-friendly goods.

. To raise awareness of environmentally friendly or sustainable products.

. To examine the connection between income and awareness of the green products and
education.

Definition of Green Marketing

. American Marketing Association(AMA)- "Green Marketing is the Marketing of Products and

services that are Environmental safe"

. Michael Jay Polonsky-"Green Marketing consists of all activities designed to generate and
facilities any exchanges intended to satisfy human needs or wants such that the satisfaction of
these needs and wants occurs with minimal degradation impact on the natural environment".

. Thethere green marketing ideas are amongthe principles that guide this type of advertising. The
first principle states that a product's should be safe for the environment.the second that a
product's price should be reasonable so that more customers can buy products and the third
that the marketing plan used for the creation, promotion and distribution of goods should be
focused on the environment.green products and services are being developed by the
businesses.individual income, saving, health advantages, willingness to pay for goods |,
sustainability business tactics as well as cost of goods and their packaging are significant
aspects that might have an impact on green marketing.

Mix For Green Marketing

According to a significant number of researchers, green marketing includes the same elements
as the marketing mix, namely green product, price, location and promotion. To maximize both individual
and group efforts, kotler and keller describe marketing mix as "mixing and matching marketing activities".

Green Products

Companies that make green products identify the requirements and preferences of their
customers and produce product's that meet those preferences.

The following characteristics characterize Green Product's:

. Products with green marking such as eco-labels.

) Material that can be recycled.

) Items with an eco-friendly design.

. Products with low prices and minimally energy usage.

. Goods with environmental friendly packaging that lower pollution.
. Goods that use resources as efficiently as possible.

. Goods that address sustainability concerns.

Green Price

Price is a significant consideration for both customers and products since it determines how
much demand there will be for a given good. Customers will only pay more for products if doing so will
result in them having a positive impact the environment. Green pricing should be established in a way
that maximises producation while simultaneously protecting people, the environment and financial gain.
Marketer's should base the price of environmentally friendly goods on both consumer income and the
level of demand for such goods. the cost of going green should be set such that more people can afford it
and businesses can make more money.

Green Place

Because some customers are unwilling to travel me rely to acquire things, location is another
crucial issue to make into account. It's crucial to choose a location where distribution eco-friendly goods
is a top priority i yuo want to draw in customers. In order to reduce carbon footprint, green places
manage logistics to lower transportation emissions. In order for buyers to readily purchase green
items,green products should be made widely accessible on the world-wide market.
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Green Promotion

Green marketing entails the use of promotional techniques such advertising, public relations,
direct marketing, sales promotion and site promotions as well as marketing collateral, videos and product
packaging. Green advertising has now displaced traditional advertising. Using online advertising many
businesses are promoting their goods and services. The Internet, Web based marketing and Web based
advertising are crucial technologies used by businesses to advertise their products and services.

The seven Ps of green marketing, which include green people, green processes, and green
physical evidence, have been advocated by numerous researchers. Other outsideparties involved in
green marketing include paying clients, suppliers, lawmakers, pressure groups, forecasts and partners.

Stages of Green Product Development

) Initial Developmental Stage: The gathering of raw materials and component parts is a
company's primarygoal.

) The Producation Process: Emphasis is on enticing manufacturers to cut waste and look for
alternate energy sources.

o Utilisation Stage: Concentrated on lowering environmental waste.

o Last Stage: Centred on a product's reuse and recycling.

Green Marketing's Advantages
The advantage of green Marketing to Gupta & Agarwal (2012) incle:

) Profitability and long-term, Sustained Growth are guaranteed.

. Even though the initial Cost higher, it ends up saving money.

) By keeping environmental considerations in mind, it aids business in marketing their goods and
services.

Following are a few other advantages cited by Ottman in 1997.

. Green products are profitable because they generate less waste, consume fewer resources and
conserve energy.

. Businesses that implement environmental innovation first enjoy a competitive edge.

. As a result of improved brand loyalty the company has a larger market share.

. Green Products have greater quality in terms of energy efficiency, functionality, convenience
and safty etc.

. Consumers can enjoy the advantages of leading healthier and more fulfilling lives.

) There is a better physical environment since there is less Air and Water pollution and resources
depletion.

. There i evidence of sustainable development.

Challenges of a Green Marketing

Because green marketing is a relatively new idea and many consumers world-wide are still
unaware of green products.

) It is extremely difficult for manufacturers to achieve successful green marketing.
. There are no laws or regulations requiring people to buy environmentally friendly goods.
. Some customers don't know about green products and services, so they choose traditional over

green products because they are more expensive to produce because they use renewable
resources and recyclable material.

. Green marketing also requires new technology which costs alot to research and develop.

. Customers are unwillingly to pay higher costs for green products because they are pricey and
not everyone can afford them.

Reason for Firms to Adopt a Green Strategy

. Several companies adopted green businesses practices and started employing alternative
resources to produce goods in order to stop the depletion of natural resources.
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There is a limited supply of cash and raw materials a vailable to marketers.Because they use
recycled resources green production methods reduce producation costs. The cost savings are a
pull for business groups to adopt green marketing.

Due to the increased pressure from competition brought on by green marketing, many
business's begin using green strategies to remain competitive.A green strategy boosts a
company's revenue and reputation.

Customers perception of green products have evolved and they are now demanding more of
them.As a response, businesses and enterprise's have begun implementing green strategies.

A lot of businesses are now fusing environmental concerns with corporate culture. There fore
businesses act sustainable to attain both financial success and environmental goals and pledge
to take action to wards a sustainable environment. To safeguard the consumer and the
environment.

Government's of various nation's adopted various law's and guidelines. To regulate green
marketing claims made by businesses and guarantee that consumers have accurate information
about green products the government set guidelines .

Green Marketing according to it's Finding is not simply a fad but rather a vital corporate strategy
to embrace in order to satisfy rising consumer demand for environmentally friendly and
sustainable goods and services.Green Marketing enables businesses to stand out from
Rivals.com their brand with environmentally friendly ideas and forge enduring connection's with
their target market. the capacity to persuade customers of a product's or service's environmental
advantages is a key component of green marketing. This entails openly highlighting the eco
friendly policies and program's put in place throughout the full product lifetime. When done
correctly green marketing may improve consumer loyalty,boost brand impression and increase
market share and sales.

Additionally green marketing covers the promotion of sustainable behaviors and values in
addition to merely product's. By teaching their customers about energy conservation,trash
reduction and other eco friendly practises,businesses many support environmental
sustainability. The company and it's consumer's are more closely connected because to this all
encompassing strategy, which also Foster's a sense of shared accountability for preserving the
environment.

In conclusion green marketing is a tectical strategy that helps businesses connect themselves

with sustainability and satisfy consumers demand for goods and services thar are ecologically friendly .
Green marketing can have positive effects on the business and the environment when it is handled
honestly and successfully, benefitting all parties involved.
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GREEN MANAGEMENT PRACTICES IN INDIA

Dr. Beena Sharma*

ABSTRACT

Green management is an approach to organizational management that seeks to reduce the
environmental impact of business operations while improving business efficiency and profitability. The
focus of green management is on sustainability and it involves making decision and taking action that
are environmentally responsible socially beneficial and economy vible. Green management practices
can be applied in any industry and they get benefits including cost savings enhanced brand reputation
customer loyalty and improved employee moral. This research papers tries to explore the ways in
which organizations of modern times can become a better place and the strategies that need to be
adopted to become green organizations. Today business professionals working towards initiatives
needed to reduce employee carbon footprints to become more accountable towards society and
people's well being. Today organizations are realizing that fact that going green is not only good and a
responsible thing to be done but can also be good for the public images of the organization. This paper
tries to discuss the various initiates that can be taken by government to promote green practices in the
organization.

KEYWORDS: Green Management, Green Practices, Environment, Management.

Introduction

Green management is a business functioning in a capacity where no negative impact is made
on the local or global environment, the community or the economy and further adds that ‘green business
will also engage in forward thinking policies for environmental concerns and policies affecting human
rights. Green management have more sustainable business practices than competitors, benefiting
natural system and helping people live well today and tomorrow while making money and contributing to
the economy.

Green management is an organization that is committed to the principles of environmental
sustainability in its operations, strives to use renewable resources and tries to minimize the negative
environmental impact of its activities.

Today, more than ever before in the history of management, organizations are launching Green
management as a crucial part of organization by undertaking every possible way to educate and aware
employers on Green management practices in the workplace.

Objects

. To know various initiative to promote green practices in an organization.
. To know the benefits of go-green.

. To know the challenges in adopting green practices.
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Research Methodology

The study focuses on extensive study of secondary data collected from various sources i.e.
books, Government delineate, national and international journals, notification from various websites
which fascinated on various feature of Green Management.

Current scenario in Green Management

Green Management which is becoming the new norm and trend is making a significant place in
today's organizations. An organization of today cannot succeed in the present competitive environment if
it does not follow the current green management practices effectively and efficiently. Green Management
has revolutionized the way organizations functions it is also argued that in order to carry out Green
Management in the organization effectively and efficiently participation of employee must be received.

There need to be done a lot to inculcate green management as an integral part of green
management. Moreover, it is high time that the environmental management practices are adopted as a
way of doing business. The organizations should understand that adopting green management practices
is beneficial to them as it helps them save money and avoid intervention from the government. Going
green also help companies to enhance the public image, and improved public image that can have a
strong positive impact on company revenues, thereby increasing the profits.

The organization of today should understand that it is more economical to go green than to
continue adding harmful chemicals to the environment.

Policy to Go Green

o To follow the green path, organizations should start using the 3 R model of REDUCE,
RECYCLE & REUSE. Material like glass, paper, plastic, metal trash should always be recycled
as far as possible. Eliminate unnecessary photocopying and both side used paper should not be
thrown to dustbin; it should be recycled to avoid the wastage of resources.

. Try to save power and energy by taking free on-site consultations on how to use energy in the
best possible manner. Turn off lights, use energy efficient light bulbs, keep temperatures at
comfortable ranges, switch off electricity when not needed should be adopted. Establish policies
and standards such as proper waste disposal, using environment friendly gadgets, water and
energy efficient products and environment friendly fuel vehicles should be adopted.

. Try to reduce business travel and official tours if they can be replaced by teleconferencing and
video conferencing instead of traveling.

) All the employees of the organization should be encourages for carpooling by free car parking
space. Car pooling should be encouraged by discussing the benefits of it with the employees.

. Toxic substances, such as used batteries and copier toner, printer ink used in offices should be
disposed off carefully. Talk to suppliers about how to dispose of toxic substances and make
sure you properly dispose off the goods.

. Purchase or lease energy efficient car and trucks and other heavy vehicles for use in the
organization. The importance of face-to-face meeting can't be ignored when you're establishing a
relationship with stakeholders however, if possible try to go for conferences and meetings virtually.

. Water is a very precious resource for society and should undoubtedly be used well. Rain water
harvesting should be promoted in the organization.

. Always encourage the employees to buy sustainable, eco-friendly products that can recycled, or
can be reused easily. Try to use jute bages instead of using plastic bag. These small habits of
buying environment friendly product go a long way in promoting the green initiatives of the
organization.

. Try to make use of renewable sources of energy like solar energy, bio-fuels, wind power and
other alternative energy sources. Use of cups, plates and eating utensils and dishware that you
can wash and reuse should be encouraged.

. Save energy and improve the appearance of your work environment by planting more and more
trees in the surroundings. You can not only reduce costs but also improve energy efficiency by
planting more trees. Aforestation will not only increase the beauty of your office but will also
make the efforts towards green management practices go a long way.
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Encourage employees to save electricity by turning off lights when they aren't being used.
Switch to laptops when it's time for an upgrade from desktop computer as they use 80 percent
less energy than desktop computers.

Benefits of Green Management

Green management is not only good for the environment. It can also be good for business.

Green practices can offer a number of commercially wise benefits, from bottom line cost savings to an
outstanding market advantage.

These are different benefits of Green management:

Green
Design

Reverse Green
Logistics Sourcing

Green Supply

Chain
Management
Green Green
Transportation Manufacturing
Green

@ Packaging

Increase in Profit: Green Management practices have direct impact on the profitability of the
firm and as such it is beneficial for the organization to adopt green management as green is the
way of future.

Inspire the Innovation: Going green can helped organization to manage risks more effectively,
enter in new markets, improve their product quality, enhance the processes, use resources
more efficiently.

Improved Public Image: Today's era consumer are getting more and more concerned about
the environment, they perceive organization adopting green management practices better as
compared to organization that are causing harm to the environment, thereby improving the
public image of the organization.

Better Employee Retention Rate: An organization who have follow the green practices,
achieve the better market value so they have better employee retention ratio as compared to
firms not adopting green management practices.
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. Reduce Waste and Decrease Costs: By reducing our energy usage we will save on resources
and associated costs which will improve the overall efficiency of our business operations. Try
turning off unneeded lights at the office to reduce monthly bills and printing on both sides to
save on paper expenses.

. Attract "Green" Customers: An organization who regard the environment gets the higher
consumer attraction. Tailoring the brand to fit within sustainable ideals is a smart way to attract
€C0-CONSCious consumers.

. Avoid Added Costs: Every year, new legislation raises the standards for corporations and
business to be more sustainable in their operations. Being proactive in establishing a "green"
business will not only help improve our brand image and attract the ever growing market of
environmentally minded consumers, it will also help you avoid the added costs that accompany
unsustainable and wasteful habits.

o Promote a Healthier, Safer Workplace: Establishing company's sustainability goals will help
achieve efficient operations, be more innovative in work, improve lives and enrich local
community. Environmental and social challenges that will ultimately help our business become a
force for good. We may establish a rewards program for employee who demonstrate
sustainable lifestyle choices such as biking to work.

. Increase Productivity: An organization who adopt the green practices make a great brand
image in public, so its sales raised high and make a great effect on its productivity.
) Establish Community Relationship: Building environmental responsibility into business plans

can help in establising vital community relationship and strengthen local bonds. Reaching out to
those in need in your local community will improve our image, ensure our employees can trust
their work establishment and ultimately make our part of the world a better place.

Challenges in Green Management Practices

Running a green business in India and other developing economics is indeed a challenging
aspect for the producers involved in this business. In a green business, the company may re-design the
product attributes since the usage of the harmful chemical may be prevented and scarce resources may
not be exploited. The developing economics strive hard to achieve green business since it has been a
necessity for these countries to depend on natural resources. The important aspect here is developing
countries depend on both the economic and social factors which have a major impact on environment
factors. Moreover, developing countries are mainly dependent on natural resources for their potential and
growth so as to give stiff competition for the developed economies in a global market. Many developing
economics face challenges basically related to power, water, ecological problems, social and economic
problems and also problems related to weather and climate change. The challenges associated with
green business also depends on cost analysis, where it is quite expensive for a poor and developing
economy to reach the initial cost too since the usage of basic technology is lacking.

Conclusion

Green, signifies color, peace, growth, greenery & is definitely in fashion these days as
organizations today are realizing the fact that going green is not only good and a responsible thing to be
done but can also be good for the public image of the organization. Green ideas, concepts and initiatives
are becoming of greater value within the organizations and are undoubtedly delivering tangible benefits
to the business. These initiatives if supported in the organization not only add brand and reputation but
are said to increase the profitability of the organization by promoting the product and services of the
organization through improved public image. These green practices and initiatives promoted in the
organizations go a long way in ensuring compliance and improving productivity. It has also been
observed that employee participation in green programs like reducing carbon prints increases the output
of these programs. Studies show that as companies begin recycling, reusing, refurbishing their products
and upgrade to energy efficient production systems that save energy or reduce wastage of energy, it
becomes quite easier for them to achieve many indirect benefits of going green.

The organizations are also offering a strategic communications platform to their stakeholders
that include employers, workers to encourage the need and importance of Green Management as an
important part of today's organization. However, even after so many efforts it is not difficult to conclude
that lots of gaps and problems exist even in recent scenario to promote Green Management in the
organization of today.
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To conclude, Green Management is the management practice of today but there is a need to
acknowledge the issues related to implementing Green Management so that is a successful and adopted
at a larger scale. For employers, managers, leaders and other stakeholder there is a need to establish
Green Management practices as a vital part in the organization and to establish link between employee
and Green Management for increased organizational performance, productivity and improved processes.
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#r At & e @i VET §INar @ et ]
WY I97 UF BTN, 39D 197 SAaT BV
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Y VET &/ 9 HPIX, HvGd SEFIT FT 599 JAFIT A9 ofigd H SofiidurT &l q@dl YHBT vq
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fA9ITOr GV @ STEN GV FIRIHIT TR BT FIIT 1547 TIT 8/
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EASIESL
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AHRIHAD 3R THRICAD 8GN IR Al B & P Sed W B8R Al 21 FgaR P 4%g Sefifaor
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A1 AT fopar, O 21 3fiR 22 FEaR BT ARSI fhar T o |

eiemeff, R o, PreR YFAEfEE, geam weR, o |



SR URIE: Tellfder @ Igat fA®T Ta a9 81
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BT IUART 1T o | i 1934 H TeAfdo QX ORE goldgiivi 1 137 o |
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fl, TNfas @t Arde 3 799 3§ AT o, 3R 1938 H S Telifae @l &1fded g Sefifasd
J I PR 3T | 3P 9IS, Sollfdold & WIF ¢ 7T AR AN SHDBT STANT BT ol |

IRA # Ugell R @Ml ®I <1l & S 1950 H U, 99 98 b Y SOITANRT s o
e TR H Ul gR Colfdoid Hadh W @1 | YR § BT <ol de Db & Ud
IR PRI gRarR 1 @ier on| 1965 # 3ifel sfear MSA1 =1 Aor=r S g o R e
1976 H WRHR 7 Tl BI il 3fear A A el T &R AT | 1982 H UBell IR I Selifaor
AT D YR s | TT A1 AT AT Sfd WRA H YT Bk Il ARAT| 80—90 BT TIH WIRA
# Celifas & IR &1 IR il 7| RE¥E R ARG SR 0T ok HiRTE! 9 | N
Repfs dre | F&1 o1 2 6 T4 Ae™RT a1 10T Sl UR 37T o A1 Fed] IR AMI HU
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O IR AT TTERT UMTG STell & | §9d AT B, g1 I8 Wl 9T 8N 6 SHG ASRIAS U
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ST &% s @ oE Ve & 57 4 oo 91y uRadT g gatavoiy gaaar 7 @ va
g/ e ary gRadT Py, T werE, g9 SN g Qe w@rvey, wgE WY Sl v [af=T
glager gHEl W STe | Gerdry gRadT gedl 8 @ Hifdd araravT H gRadT | ger &/ 1Y
SATGHTT H FH GTeT TIYINGAT BT V% FST FHIT & | BT STTee] Foel a7 JTTe o7 d &
& gv f#v &/ STerarg gikad=, gaiaver SV ErHore—aieie Fomerdl U Y@ SifdNt Gard &l
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4 &/ TF Ugv ToaargaRadT & 13T qegell v FHrEl @7 [39ever #var &/

TKHBIT 5T, TTHIT, PV AT Gite, gfaver/

EESIEE I
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frar < <87 B¢ forae uRemm Wwd 96T U ue e 2 iR uafaRer # faft gewR @t
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vRll & Rael ged @a vl < @ fiar &1 vy 99 7y F | Soarg # 9 arel uRade o
M auHE H gly, 99 § uRadd, QWA @ gedRil ¥ ghg sffe Bl STorarg uRad+ a1 Tdhd
AT el ST & | UTPiad RN F FHI—FHI R Sadry 3 uRad 8iar <&l e, offdbd fUsel
A auf % gu uRadHr @& fog Ara MffT s g w9 & REER €

SR 3 aEE # 81 8 FRER gfg T IRIRS &R Sifds ofR @rawerneii & =1 & &1
TE AT A J9Ifad 1 Yo R QA1 3| A9 & THRIS BRI | I dtell Ugl R AiREa
®U Y JAT US| IIgHed H o ufifed W9 gew I R IRy aR dre Srssifarss &R
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YTOT &5 B o H R H qIHE Sif¥e 9 2T € | 1998 H ATYHA AR WU |
TH o | SHPT G HROT THT BT ST ATAT H 07 H ARG dTel 8RITA BB HOR Plel IRTBIT
2, W g <@l AT 2 6 T Soan] arel e’ @ Ad Ry @ e R e’ @ Sy
31 § g8l oAy URads A9 & Y9I | B dTell JQf @1 &R Afd BN 2 | SHBT & BROT
I8 B fb T Sefarg #§ @ el S $H 88 96 AU $ SAR—AGNd Bl Hed PR ol
2| favg & STE SR O &R 9 Ovs W AR ardl @) W § Al BRfl, S e’ 9 T 9 AR
ardll B F@r H W gfg B Dol ST [RRIeEahdl 1998 ¥ 2004 OF WU b 16 ;T D 2.74
TRIG AT B 3MbS W TS AT A &, A S W Aol AT 2.90 o AR T F Eyared
AT BT T 39434 T |
Tdee difeT T @ ?

TS difRT A ¥ Tar godl & 6 gl & agFed @ digEH H oNaR JfE 39 a2 &
FHRU B 6 gl &1 WHfas wU 9§ qF B RN F Soff ura gl 8, o vt argEed | ged
TP UgaH © SR TRMENId BIdR Yedl WR ol 3Rl € | Yol &l dgHSe Hraa Slssfiadse Afed
F3 6 9 9 2, o & IR gl & FW Udh WPidd MRV HT 707 B & | I8 Hed
wRrafdd faxol & o et &1 A IR gedl & qigHed H ol ¥ IR @Al 2| dJSd &
ITAR, BlEF SSIHTARS & g I I8 Hed iR AfeH AleT & Il &, s dRoT 3 1 g4
gl

STefarg UREcd Bl Bl U I WR A8, oifdh dqul fdeg # AT Heqd fbar o dahar
21 AfE adHe e 9 BN 1 T8 BT UATT o YOl favg #§ qwe @7 e ver &1 ged
S g9 3B # Sefary g aR uRdfdd g3 € Ud Sadrg uRads @1 e "eg AT 377 © |
ol BT eI BRA dlel dei-ib gdid & fb Yedl T qUHE SNIaR dgal Sff R8T 2| 1995
IPCC(Intergovernmental Panel on Climate Change) J vfqsarlt @7 off f& R W rforfafern
SIRY JE Ar 21 I H GaEE 3.5 Afedid 10 Afedad dd §¢ oo | R 9 R qroE
gfess aiiRer @1 AT § Al HHI IAR—FSE T | D HROT a8 3R A& @ ueTm | v
Tara 4 {6 Serarg uRadd & A9 W@eed w) TR gRom &1 dad g |
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JMUERI 3R HE gl & Ta- &1 @ Wl 9 11 7 |

Stz
. Telge AT & PR Bl S |
. IRa® Seary uRady & guURe™ S & oy |

. IRTH Searyg uRads & |mIfoie, e, gafavoiy &k oiifae gRom &R I8 gr
ST & dRd BT DY IEAd B |
Serary gRads & SR
ged] & GARI IR WFETSH 9 & U URd 941 s ©. 59 WRd # WY, 89 Iifaargs
SINEIEE RSIFCICIMCRURTIRISINIE S
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PErSd Il B I§ IRd gedl B Fdg W ATIHA Fgeld Bl I91¢ IE@ H 3MaWIF & AR

faeelyedl & FJAR, I Ig U &1 BT I G BT qIUH Sl HF B ST | TP T H
S-S AR TifafeRt 98 JE1 €, d9—99 diered ™l & Soid # ff gfg 8 jET 2 SR

e wReT das aaa # gfg 81 <81 B
g ferey 14

BIa SSATHISS DA SIS3laass dgASA § I W0 H AG[E o | SHD FI3Md
BT I B & | T U BT SIS S H AR B BT SUINT B aTATaRo]
Bl ARG T | dPHSA H 100 IRT T B SIS3IFASS o | 94 U 140 3RF 7
P ITANT g g7 b S €, oifd a9 & FRaR fammr 31 waferor & dger™ &
fome fear g1 &) 9 Amd Rl § FRU agHsd § 96 UfE oRd dred
grgeifavTgs el 2, s uRvTRawy el & argAsd & mudd ¥ gfg el 2|

Ao {9 : f9 29 w9 @ US o T W9 2| g argHsa # ST arell T @
A% T | YA A B AT HIEA SRRIagS B AT | 32 [ 1f¥d g g ufa
¥ U UfoRrd &1 <X A gl 2 | Tolgd ariT H W 19 &1 AFTe 18 Hfiwrd 2|

Teed difqdargs N @ 59 4 &1 9 36w 99d § 6 Ufiwd vy AT BT € | 39
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FARI FARN PET: Ig T WF ESF Y9G § 9T 14ufaerd aeTee ool €1 a8 99
7g T 2 | iRed g91dR, YfhoiRex IR UL 39 3 &7 SUINT A9y w9 9 790+,
JRm wfbe & o # fear Srar 21 98 19 g @1 wed B0l @I gl a% ugar H
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Seary gRads & Ja

T FeIa : fUwel 150 9uf & dfRqad Sfivdd U9 oFTIdR §¢ 8T © 3R 9§ 2016 ar
I TH a¥ & wU A Rpls fbar war 2| T I Gafda @idl iR iR, 9ed 99w
R, WM P! diadl ¥ gig AR Tofarg uRddd & $g A IARAIP URIMEl H g b
foR 9¢ gU AU &1 W Th HROT A S FHdl © | IR Wie, AcHEarsd, adi al
FHeTs R T Fdl ¥ 8 dre MTeeH 1 &1 Icdo gedl Bl UelTdhd Brd! doll |
TH BR @ | IS AT A U FeAl © ATl {O bl A dRad FaEl g1 B
qIUAE 4-0 ¥ 5-8 &) Afewad d& 93 Ahdr 2|

WS Uil A1 Uod B Twel ¥ 96, T 3R aIRY S BT [T drol 96
TS 2| g8 9 Soary uRadd & uRvmRawy & 21 e 8 | {5 I R 984 Afdd au
g W@ R, Wafh 7B HE R g @ HH A G @ G 99 18 2 | RQefid <o o
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PROMOTING A BRIDGING THE GAP BETWEEN INVENTION AND INNOVATION:
INCREASING SUCCESS IN RESEARCH AND EDUCATION

Fr. Baiju Thomas*

ABSTRACT

The present study bridges the gap between invention and Innovation, increasing success in
research and education. Challenges arise while implementing new concepts developed in classrooms
in light of research outcomes. The paper focuses on how research and new ideas can be taught. In this
work, the fundamental tool for disseminating knowledge is educational and research activities that are
properly expressed for students' comprehension. Since education and study are closely linked,
classroom issues are often made worse. This study investigates an alternative method for connecting
theoretical studies with real-world applications. The study also highlights the gap between the two
camps and the challenges faced in bridging the gap between research and formal instructional
practice. Education for research and new ideas is also emphasized. It demonstrates that the best way
to teach new skills to younger generations is through concise and clear resources. There is a strong
correlation between issues in the education hall and those in the research area. The gap between
these ideas was addressed by developing fundamental techniques. Using these methods could bolster
the mutual dependency of education and research. Considering how far we have come regarding
schooling since then helps illuminate the research-practice gap. Education by doing had been going on
for millennia before the presentation of ideas and results by academics and researchers. Teaching was
seen as an art form, and the only motivation for pedagogical change came from the experiences and
perspectives of working teachers. The potential for collaborative research to advance evidence-
informed education and close the gap between research and teaching is significant. We expect that
students' views of the evidence will change after being exposed to information about research
collaboration. Having researchers and experts in the field on a team enhances its trustworthiness, as
well as its importance and application. The idea that research can lead to better teaching is the
impetus for the proposal to underpin education academically and have teachers' work impacted by
researchers' conclusions. Researchers' research on education has grown in prominence, giving them
more say in shaping legislation affecting education and research.

KEYWORDS: Promoting, Bridging, Invention, Innovation, Increasing, Success, Research and Education.

Introduction

The purpose of the mission of the gap between Invention and Innovation is to aid policymakers
in technology innovation and the transition from invention to Innovation by providing more information
about the resources that support initiatives in their earliest phases of development in research and
education. Changes in ways of teaching have come from the increasing adoption of new educational
technologies. This broadens the range of people who can benefit from schooling. Education
organizations are one of the emerging players whose perspectives, ideas, and optimism are shaping the
field of education. There may be resistance to partnering with groups among teachers and parents who
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worry that integrating innovative methods could hurt their students (OECD,2016). We throw about the
word Innovation equally loosely and do it often. To innovate is to introduce something novel that serves a
practical purpose. It is okay to make something from scratch to innovate. Innovation and adaptation are
innate characteristics of invention. Engaging in a student's education has been shown to pay dividends in
several actual investigations. It needs to be clarified whether or not formal education promotes
unigueness and Innovation. Collaboration is essential to the creative process. Knowledge sharing is
critical to the success of Innovation in today's global economy, which is why various players in the
innovation process need to work together. Big companies like Bell no longer need to follow the war-era
paradigm of ‘closed innovation," which relied on important internal research and development facilities.
Open Innovation, founded on the sharing, trading, and licensing information among companies,
educational institutions, and individual creators, has long ago overtaken it as the dominant approach for
creating new products and services. The challenge of applying research outcomes in the real world is
known as the translation problem (David et al., 1992). The rising complexities and depth of fundamental
research, practical application, and the different technologies involved create skill and knowledge gaps
(Mittra & Milne, 2013). There is a widespread perception that the education sector resists change despite
a severe lack of productivity and efficiency. The school system could benefit from Innovation to enhance
quality while pulling limited resources to meet expanding demand. Everyone wants and needs things.
Thanks to technological advancements, many of these wants and preferences can be met. Invention is
essential to the development of technology, which would otherwise stagnate without it. What we now call
Innovation is the culmination of years of study and countless failed attempts. Any technological
development, whether a new device, process, or service, is considered an innovation in research and
education.

Strategies for Innovation in Education

Several schools and colleges nationwide have adopted pioneering, global learning methods to
keep up with the times. Innovative instructional strategies are needed for today's students to reach their
full potential. A student's long-term educational demands should be met by their time in college. They
inspire students to pursue knowledge and growth by encouraging the development of their unique talents
and perspectives. To guarantee the highest quality of learning possible for learners, teachers often turn
to methods previously considered innovative. In education, for instance, Innovation might take the form of
novel educational approaches (Shahi et al., 2018). Inventions help the economy and society equally.
There has been a rise in the need for creative solutions to improve the quality of education alongside the
overall growth of educational systems. Education and training programs must provide individuals with the
knowledge and skills to create and implement innovative solutions to societal problems. It is essential to
assess the outcomes of educational reforms in education and research.

The education information system that guides policy decisions is strengthened by knowing when
and how much practices are changing inside classrooms and educational organizations and to what
degree change is linked to improvements. Schools are at the front of technological progress. New
technologies are prompting an investigation of how schools operate regarding access, pedagogy, and
efficiency. Teachers are rarely made to reflect on the idea of Innovation or its repercussions because the
benefits to students appear obvious. This article delves into the conceptual foundations of the recent
upsurge in educational technology. It is written to give teachers a new perspective on the problems it
highlights. The theoretical foundations of technology are important, but the conceptual framework needed
to put them into practice is even more in education and reseatch.

The development of educational innovations includes discussions of the openness and
responsiveness of educational technology, the significance of values beyond efficiency, and the inherent
political bias in technological advancement (Westera, W., 2004). There has always been an emphasis on
using modern technology in the classroom. In the past, established educational institutions have been
valued more for their reliability and status than for their ability to inspire creative thinking. Before, there
was a time-honoured custom of students learning directly from their predecessors' instructors. This
enhanced the class-teaching paradigm by making it possible for a single teacher to manage a sizable
student body. The classroom teaching paradigm, or the pedagogical idea that teachers lead their
students' learning, still needs to be used despite the growth of problem-based learning and the
incorporation of technology into the classroom. Since they were all raised in the same educational
setting, this may reflect a fundamental conservatism among the team members, as noted by Westera
(1999). Innovation in education can be:
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. Students in a flipped classroom view lectures online and turn in homework in person.

. This strategy seeks to increase the use of technology in the classroom in a way similar to how
children already use it at home.

. Access to high-quality video conferencing solutions can help parents and teachers communicate
more successfully.

Effects of Innovation on Education

Education is a potent tool for fostering positive social change and transformation and improving
teaching practices is essential to enhancing educational standards. New education approaches can
stimulate innovative problem-solving, encourage personal growth, strengthen institutions, and motivate
people to work towards a country's human development goal. Better educational opportunities and
outcomes would lead to more innovative problem-solving, the creation of new opportunities, and greater
economic expansion. However, in the long run, Innovation can benefit schools by lowering expenses and
boosting classroom productivity. Compared to other sectors, education has needed to be faster to
incorporate new technologies in recent years (Chatterji, 2018). In 2019, the budget for development and
research at the nation's schools was 2.5% lower than in 2016, 3.7% lower than in 2012, and 8.2% lower
than in 2015. The slow rise in productivity in the education sector has been an issue since 1995 (Cutler,
2011). This may be because the education market is unlike any other, making private gains from
technology adoption less significant (Chatterji & Jones, 2012). Innovation is the only method to bring
about qualitative changes in education, unlike the statistical development seen thus far. These
innovations aim to raise productivity and broaden access to education. While education is not averse to
change—improvements are being introduced in classrooms—the sector has yet to discover how to rein in
Innovation for maximum beneficial impact, efficiency, quality, and motivation. In the meantime, public
sector expansion worldwide can benefit from education by helping to cultivate the requisite talents. Skills
like the capacity to analyse situations objectively, develop novel solutions, and produce something of
value can be honed in a classroom setting by studying the effects of Innovation on education.
Governments can encourage a culture that welcomes and embraces technology development by passing
laws that pave the path for innovative pedagogical practices. The delayed rate at which major institutions
adopt new technologies may be due to the management's need for stability in education and research.

Several experts have investigated how technology affects students’ work by conducting
controlled experiments. In terms of creating and deploying innovative technologies, our nation routinely
leads all other major countries worldwide. When Fairlie et al. (2010) reported that all students had an
internet connection at school, Bulman and Fairlie (2016) observed that this was only the truth once
children reached the age of Fifteen. As per Barrow et al. (2009), personalized learning can be achieved
by adopting technological solutions in the classroom. New ways are needed to excite children in the
school. When teachers try something new in the classroom, students can benefit from a renewed sense
of enthusiasm, eagerness, confidence in their talents, and preparedness for learning challenges. The
onus is on the students to make an active effort to develop these characteristics. When students
participate in developing their understanding, they are more engaged with the material and are more
likely to remember it later. When students care about the material, they will put in extra time and effort
and be proud of their research and education accomplishments.

Innovation and Technologies

Education is the only route to ending apathy, creating a more equitable society, and advancing a
nation. If a government wants its citizens to be innovative problem solvers comfortable with pioneering
technologies, it must ensure its educational system is grounded in the latter. There is nothing permanent
here on Earth. The modern world is constantly evolving. Any credible organization would revise its course
offerings to reflect the present. Organizational structures always become as new ideas, revolutions,
tactics, and programs are implemented (Singh, N., 2023). The field of education here is changing and
rapidly improving. Smart classrooms, which make use of state-of-the-art facilities and educational
technology, have mostly supplanted traditional classrooms. Most innovative pedagogical practises are
products of recent technological developments. Technology innovation is essential for the production of
new goods and services, as stated by Serdyukov (2017), the OECD (2016), and Ng (2009). Problems of
all stripes benefit from the implementation of effective procedures. Success can be ensured by employing
imaginative approaches to solve problems. When creative thinking meets technological capability, new
inventions emerge. Invention is an innovative new approach or product. New techniques have arisen as
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an outcome of technological progress. It is essential to the success of any undertaking to have a wide
range of opinions represented. Thanks to technological developments, greener methods of business
expansion are within reach now. Research is essential for success in the innovation era. You may be
passing on some great chances. Professionals who think outside the box and try new strategies tend to
succeed more in research and education.

There have been numerous investigations into the topic of technological development. However,
Findikoglu and llhan (2016) discovered that employing state-of-the-art technology only sometimes
indicates originality. They claim that new technology must be developed before it can be adopted.
Therefore, implementing state-of-the-art resources in educational settings represents a step forward in
the technology field. Nowadays, education is merely one of several industries that considerably use
technology breakthroughs. It has recently come to the forefront of enhancing and updating the
educational system by integrating modern technology into the instructional process. Today's most
pressing issue in education is how to introduce modern technology into the classroom effectively. In-
depth analysis of cutting-edge educational materials in use today is the focus of this study. The primary
motivation behind creating and adopting advanced technology is the quest for competitive advantage.
Creative thinking is crucial to progress. The world you inhabit is ever-changing. There is no end to the
creative cycle. When compared to modern technology, even tomorrow's advances will look quaint. Time
devoted to enhancing one's understanding of unexpected areas is never squandered. Students are more
likely to participate in class with modern technology access. There will always be a waiting list for a good
school because they continuously try to bring in more children (Singh, N., 2023). In education, Innovation
is not a clearly defined notion. The goal of a curriculum that encourages students to think creatively is to
help them overcome problems. It is an admission that we cannot comprehend everything and are
prepared to figure things out as we go, as seen by our willingness to open up to novel methods of
information accumulation and spread like online and blended classrooms. Issues in the school are
discovered, possible solutions are studied, and new techniques are tried out, regardless of whether they
might not work. According to Serdyukov (2017), access to state-of-the-art resources is unnecessary for
creative problem-solving. When properly implemented, technology in the classroom may do wonders for
students' educational experiences. Outcomes from a study conducted in 2016 by Findikoglu and Ilhan
indicate that the usage of information and communication technologies in the classroom is nothing new.
These days, implementing innovative techniques for teaching or updating readings requires less time or
resources than it once did. Teachers will have more time for students and enforcing new policies when
they spend less time on administrative responsibilities. Promoting risk-taking and innovation in the
classroom can benefit the next generation become more self-reliant, brave, and adaptable. They will be
better able to handle the challenges of the modern profession and advance in their lives as an outcome
of education and research.

Innovative Teaching-Learning in Education

Innovative teaching-learning practice is the only way to improve the quality of our education, and
education is a potent tool for social transformation and change. Introducing new methods into the
classroom can inspire creative thinking, empower individuals, strengthen institutions, and galvanize effort
toward a nation's human development objective. Teachers should adopt innovative procedures to get
greater outcomes in education without sacrificing quality. The researchers believe that taking a fresh
approach to education can help students and the institution achieve their goals. The investigation
outcomes can inform policy and practice in education and research. Formal education is the best
approach to broaden one's horizons and enrich one's intellect, emotions, and spirit. Allowing children to
think innovatively is essential for their future school and work success. Teachers have a better chance of
affecting student growth when they use novel approaches. This study proposes new methods of teaching
to increase the rate at which information is passed on to future generations. Keeping students interested
and expressing ideas so they are retained long after class has ended are perennial issues for teachers.
To get there, we need to reinvent classroom instruction and introduce creative methods to education.
Here are some novel strategies for teaching-learning that may inspire professors and pique students'
interest. Innovative teaching-learning ways can boost student achievement, government efficiency, and a
country's progress toward its human development goal. The fundamental purpose of the endeavour was
to demonstrate new, student-friendly teaching-learning strategies in education and research.

A courageous teacher takes a risk for the sake of their students. Teachers worldwide are
embracing new educational practices and technological innovations to give their students better
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opportunities. When they want today's and tomorrow's students to recognize their full potential, educators
must get creative with how they teach and learn. Does the introduction of new content show improvement
in students' ability to think logically, imaginatively, and fundamentally? Teachers of today and tomorrow
will have to get creative when it comes to managing their classrooms if they want to satisfy the needs of
their students. Teachers' ability is essential for the success of new teaching-learning methods at the
school. As per studies conducted in the field, numerous teachers need more resources to effectively
incorporate innovative techniques into their teaching-learning environments and curriculum (Kalyani, D.,
& Rajasekaran, K,2018). An individual's intellectual, professional, and personal development can all
benefit from furthering their education—any educational institution's goals centre on acquiring and
disseminating knowledge. Teachers have a responsibility to provide information in a way that would have
been helpful to them had they been a student in the class themselves. As important as it is to equip
students with the knowledge and abilities they will need to succeed in the real world, education should
also instil a passion for sharing knowledge with others and the ability to think innovatively. Teachers who
show initiative and creativity in the classroom may profoundly affect their student's growth. Better study
programs, more empowered individuals, and a more stable government might emerge from a closer look
at the country's educational systems, which could be necessary for enhancing the country's human
development in education and research.

These days, schooling is more important than ever before. The evolution of higher education
institutions has been phenomenal. The diffusion of information and its evaluation play larger roles in our
educational system than in teaching practical skills. Teaching -and learning are equally important in
today's fast-paced, technological environment. A curious and open mind is essential for studying the
social sciences. When it comes to disseminating, sharing, and facilitating knowledge development in
students, gone are the days of the professor standing behind a rostrum in a huge lecture hall in a one-
way communication mode, where their words are words of God, and students sit quietly embracing their
words, busy taking down notes. Our students are bored with language drills and ready to put their
newfound knowledge to use in the real world. Students are encouraged to ask questions and take
responsibility for their education, which has led to a rise in opportunities for creative problem-solving and
original thinking across the teaching, grading, and mentoring spectrum. The moment has come for a
change, and if teachers and students are willing to do the work, they will succeed. To keep their students'
interest, teachers continually search for new ways to teach. These days, learners of schools are more
likely than ever to enter occupations that don't yet exist. The future of our society depends on our ability
to teach today's youth to think independently and logically, assume social and ethical responsibilities, and
examine the world from various viewpoints. Countries worldwide have recently implemented new
pedagogical practices (Jayashree, R., 2017). Nowadays, it is of the utmost importance to have the choice
to continue one's education. Teachers can assist children to flourish when they are willing to try new
methods. Qualified and enthusiastic teachers who care about their students' learning are essential.
Teachers must have a solid foundation on the relationship between classroom practice and student
growth. In addition to the individual students, the educational system gains from new forms of teaching-
learning in education and research.

Bridging the Gap between Invention and Innovation

The goal of the Between Invention and Innovation task is to understand better what motivates
experts to research and education so that they can better influence public policy decisions that
encourage and facilitate technological innovation and the retailing of new concepts (Branscomb, L., &
Auerswald, P. E, 2002). An invention and innovation program can assist in bridging the gap between
useful development and technology that will never be addressed by letting students develop and evaluate
concepts with an eye toward their lifespan. Developing an operational version of an item (invention) and
exploring the potential for distribution (innovation) take up most of the training. Using the premise that
encouraging technicians to view themselves as creators and providing them with the tools to succeed in
their field is essential for fostering and bridging the gap between invention and innovation, it lays out a
strategy for showing students, through their efforts, that they have the potential to become creative minds
and people. The resistance to change is not widespread in educational institutions, but there are still
roadblocks that prevent the full potential of digital technology from being realized in the classroom. To
foster genuine innovation, systems and their environments must be accessible and invite participation.
This holds for any form of schooling. Schools require assistance from various people and organizations
to make it through the shift. This position is growing to involve promoting well-known business products
and services to academic institutions and adopting creative techniques for resolving challenges. The
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outcomes of combining several ways to manage and lead might be rather surprising. Students might gain
insight into how their upbringing shapes their ability to think creatively by involvement in research
initiatives. Experts in the public and private sectors can learn a lot from studying these methods. Experts
can focus on research and innovation without onerous financial, legal, or reporting restrictions. Finally,
we highlight the characteristics that contribute to productive study and teaching. The type framework can
serve as a springboard for teachers and executives in the public and private sectors in developing
programs and policies that foster the use of each person's unique talents and perspectives (Olsson &
Meek, L, 2013). There has always been a need to succeed. It could be challenging to develop a novel
teaching method and even more so to put it into practice. It is the responsibility of schools to assist
students in cultivating not only academic proficiency but also transferable abilities like initiative, critical
thinking, and creative problem-solving in education and research.

For this reason, schools should invest heavily in researching effective methods of different
education. The ability to think creatively about ways to instruct is important. A lot of evidence suggests
that a child's learning potential can be significantly boosted by receiving an excellent education. Many
teachers are beginning to see the value of incorporating multiple digital media forms into a single lesson
and performance. Today, we talk about students becoming engaged when they show a genuine passion
for and commitment to their studies. When students are given more opportunities to speak up and ask
questions, they can better pay attention and retain what they learn. Students who put in the time and
effort and appreciate their education are likelier to graduate and put their newfound knowledge to good
use in the real world. Involve them in play and discussion with other children of their age. Some unique
ways teachers can employ their students are outlined (Kalyani, D., & Rajasekaran, K., 2018). Each
teacher understands how challenging it is to maintain pupils' attention and ensure their knowledge is
retained well after class. To get there, we need to rethink and improve how we teach in the classroom. To
assist teachers, re-engage their classrooms and connect with their students, we present some fresh
approaches to old problems. The quality of education and the rate of advancement towards the country's
human development goal could benefit from the implementation of invention and innovative teaching-
learning strategies. The fundamental purpose of the studies is to create new, genuinely beneficial
approaches to education and research.

Conclusion

In addition to meeting the needs of individual prospects, effective innovation facilitators
strengthen existing networks within the innovation system as a whole. As per this assessment of current
research on unplanned innovation catalysts, they all fulfill the same goals, but their implementation
requires careful preparation. Successful agents use their privileged position in the network to spot
promising chances for collaboration, extract the most important incentives for cooperation, and distribute
them in a way that inspires trust. It is about how to assist students in improving their skills through
innovative teaching methods—a mandate for using digital tools in all classrooms. The instructor may
elect to use a more symbolic illustration of the material. When instructors use interesting methods,
students become more engaged and more likely to retain the material. Education's ultimate goal is to arm
students with knowledge. One requires a tried-and-true way of communicating with their students if they
are to succeed as a teacher. There is communication between the groups of innovative teachers and
those who aim to improve education and research.

Teachers will only have a chance to succeed if they, together with the people they serve,
support improvements to the educational system. It is now likely that the concept will be adopted widely
in schools and colleges. One factor that might affect the rate of innovation in any sector is the pace of
technical advancement. Educational institutions can achieve higher efficiency, competitiveness, and
success by utilizing the available tools. However, there was a lot of opposition when the proposal was
initially adopted. Examine an innovation based on how new it is, how inventive the innovators were, and
how significant the outcome could be. Teachers, parents, politicians, and the general public must all back
educational research and innovation for it to impact classroom practice. The invention can only be
successful if educational institutions widely adopt it. Its applicability extends beyond educational
technology into multiple advanced areas in education and research.
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ABSTRACT

The rapid rise of financial technology (Fintech) has opened up new opportunities for economic
growth and financial inclusion. This research investigates how the Fintech revolution influences
women's empowerment across various socioeconomic classes: the upper middle class, middle class,
and lower middle class. We conducted surveys and utilized statistical analyses to explore the
relationship between financial inclusion and women's empowerment within each class. The study
reveals significant correlations and showcases the diverse impacts of Fintech across the
socioeconomic spectrum.

KEYWORDS: Fintech, Financial Technology, Economic Growth, Financial Inclusion and Women's
Empowerment.

Introduction

In recent years, the financial sector has undergone a remarkable and unprecedented
transformation, primarily catalyzed by the widespread proliferation of financial technology, commonly
referred to as Fintech. This paradigm shift has ushered in an era characterized by digital payment
systems, mobile banking, and an array of innovative financial technologies. These advancements not
only promise to redefine the contours of financial inclusion and economic growth but also hold the
potential to be a catalyst for women's empowerment, marking a pivotal moment in the trajectory of socio-
economic development.

The Fintech revolution presents an opportunity to challenge and reshape the existing gender
dynamics within the financial domain. It seeks to disrupt traditional paradigms that have often excluded
women from the full spectrum of economic and financial participation. By virtue of its inherent traits,
Fintech can potentially transcend conventional barriers, making it a powerful instrument for not only
fostering women's financial inclusion but also for bolstering their economic and social agency.

This research paper endeavors to embark on a comprehensive exploration of the intricate
interplay between Fintech and women's empowerment, a relationship that bears profound implications for
societies worldwide. Recognizing the heterogeneity that characterizes any socio-economic landscape,
this study will delve into the multifaceted dynamics of Fintech adoption and its effects across different
socioeconomic classes. The particular focus of this inquiry will be on the upper middle, middle, and lower
middle classes, given the diversities and challenges that each of these strata brings to the foreground.

It is in the intersection of these transformative technologies and the socio-economic diversity
that we aim to scrutinize the varying impacts of the Fintech revolution. Through a systematic exploration
of these nuanced differences, we aspire to discern not only the commonalities that underpin the
relationships between Fintech and women's empowerment but also the unique challenges and
opportunities that manifest in distinct socio-economic contexts. This multi-dimensional analysis will
contribute to a deeper and more holistic comprehension of the transformative potential of Fintech in the
realm of women's empowerment.
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While the impacts of Fintech are already reshaping financial landscapes, this paper seeks to
broaden our understanding by shedding light on its potential as an instrument for the empowerment of
women across different socio-economic spectra. By addressing the complexities and disparities inherent
to these classes, we aim to provide policymakers, financial institutions, and researchers with valuable
insights that can inform more targeted and effective strategies for fostering women's empowerment
through Fintech.

Literature Review

The role of Fintech in the empowerment of women has gained considerable attention within
academic circles and policy discussions. The literature on this topic reveals significant insights into the
potential benefits and challenges of leveraging Fintech to promote women's economic and financial
inclusion.

Fintech and Women Empowerment

A comprehensive review of the literature reveals the substantial potential of Fintech in promoting
women's empowerment on a global scale. Increased access to financial services, particularly through
digital platforms, has been identified as a key driver of women's financial inclusion, credit access, and
economic autonomy. A multitude of studies consistently report a positive correlation between women's
engagement with Fintech and their capacity to make informed financial decisions, manage resources
effectively, and actively contribute to household incomes.

"Empowering Women through Fintech: Evidence from a Cross-Sectional Analysis" (Smith, J., &
Johnson, A., 2018)This study analyzes the effect of Fintech adoption on women's financial inclusion.
Findings suggest a strong correlation between women's engagement with Fintech platforms and
increased access to financial services. The study emphasizes the role of digital payment systems and
online lending platforms in empowering women.

"Bridging the Gender Gap: The Impact of Fintech on Women's Financial Inclusion" (Brown, L., et
al., 2020)This research investigates how Fintech innovations are reducing the gender gap in financial
inclusion. By examining survey data, the study reveals that women embracing Fintech have better
access to credit, savings, and investment opportunities, demonstrating Fintech's potential in narrowing
financial gender disparities.

"Socioeconomic Diversity and Fintech Adoption: A Multi-Class Analysis" (Garcia, M., et al.,
2017)This study categorizes participants into various socioeconomic classes to assess the impact of
Fintech. It finds that the effects of financial inclusion, digital payment systems, and online banking
services vary significantly among upper middle, middle, and lower middle classes. The research
highlights the importance of class-specific analyses.

"Financial Inclusion and Women's Empowerment: A Comparative Study" (White, S., et al,,
2017)This comparative research explores the impact of Fintech on women's empowerment across
different socioeconomic classes. By examining scenarios in upper middle, middle, and lower middle
classes, the study reveals variations in the impact of Fintech on women's economic autonomy.

Impacts Across Socioeconomic Classes

While the literature suggests that Fintech can indeed bolster women's empowerment, the
impacts may be disparate across distinct socioeconomic classes. Factors such as access to technology,
educational opportunities, and economic resources may influence the extent of these effects. Therefore,
it is essential to investigate the differentiated outcomes within the upper middle class, middle class, and
lower middle class.

"The Role of Mobile Banking in Enhancing Women's Economic Autonomy" (Adams, R., et al.,
2019) This paper explores how mobile banking services have empowered women by providing
convenient access to financial resources. The research identifies a positive link between mobile banking
usage and women's financial independence.

"Peer-to-Peer Lending and Women's Entrepreneurship" (Brown, L., et al., 2018), Focusing on
peer-to-peer lending platforms, this research demonstrates how these platforms have facilitated women's
entrepreneurship. The study highlights the role of Fintech in providing women with alternative funding
sources and the impact on their economic empowerment.
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"Digital Wallets and Financial Inclusion Among Marginalized Women" (Gomez, R., et al., 2021)
This study investigates the use of digital wallets in enhancing financial inclusion among marginalized
women. Findings indicate that digital wallets have expanded women's access to financial services, thus
promoting economic empowerment in underserved communities.

"Blockchain-Based Microfinance and Women's Empowerment" (Smith, J., et al., 2018) Focusing
on blockchain-based microfinance platforms, this research highlights their potential in empowering
women through transparent and accessible financial services. The study offers insights into the benefits
of decentralized finance for women.

"Regulatory Frameworks and Gender Equity in Fintech" (Wilson, S., et al., 2021) This paper
explores the impact of regulatory frameworks on gender equity in the Fintech sector. The research
highlights the importance of policy measures in ensuring that Fintech innovations promote women's
financial inclusion and empowerment.

"Innovative Fintech Models for Rural Women's Economic Empowerment" (Johnson, A., et al.,
2019) Focusing on rural areas, this study examines innovative Fintech models designed to empower
women by providing financial services in underserved regions. The paper offers insights into the
strategies and technologies that have enabled rural women to access financial resources.

Methodology

. Participants: A total of 450 respondents, equally distributed among the upper middle, middle,
and lower middle classes, participated in this study.

o Data Collection: Primary data was gathered through structured questionnaires, with a focus on
two core variables: "Women_Emp" (Women Empowerment) and "Fin_Incl" (Financial Inclusion).
The Likert scale was employed to gauge respondents' perceptions and experiences related to
these variables.

. Analysis: Data analysis encompassed descriptive statistics, correlation analyses, and
regression analyses specific to each socioeconomic class. A significance level of p < 0.05 was
adopted.

Discussion

The following sections present the results and interpretation of the descriptive statistics from a
financial services survey conducted on a sample of 450 respondents. The survey covers various
demographic characteristics and financial behaviors, offering insights into the financial landscape of the
surveyed population.

Demographic Profile

. Gender
Table 1: Gender
Gender
Frequency Percent Valid Percent Cumulative Percent
Valid | Female 450 100.0 100.0 100.0

The data in Table 1 reveals that all 450 respondents (100%) identified as female, indicating that
the survey's sample consists exclusively of females.

. Age
Table 2: Age
Age
Frequency Percent Valid Percent Cumulative
Percent

Valid Under 18 years 151 33.6 33.6 33.6

19-44 years 240 53.3 53.3 86.9

45 years or older 59 13.1 13.1 100.0

Total 450 100.0 100.0

Table 2 shows that the majority of respondents (53.3%) fall within the "19-44 years" age range,
indicating a relatively young and working-age sample.
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) Education
Table 3: Education Frequency
Education
Frequency Percent Valid Percent Cumulative
Percent
Valid Less than high school 78 17.3 17.3 17.3
High school 147 32.7 32.7 50.0
Graduate 142 31.6 31.6 81.6
Postgraduate 83 18.4 18.4 100.0
Total 450 100.0 100.0

Table 3 demonstrates that "High school" (32.7%) and "Graduate" (31.6%) are the most
prevalent education levels among respondents.

. Occupation
Table 4: Occupation Frequency
Occupation
Frequency Percent Valid Percent Cumulative
Percent
Valid Employed (full-time) 92 20.4 20.4 20.4
Employed (part-time) 143 31.8 31.8 52.2
Self-employed 132 29.3 29.3 81.6
Unemployed 83 184 18.4 100.0
Total 450 100.0 100.0

Regarding occupation, Table 4 displays that "Employed (part-time)" is the largest category, with
31.8% of respondents falling into this group.

. Class
Table 5: Class Frequency
Class
Frequency Percent Valid Percent Cumulative Percent

Valid Upper Middle Class 109 24.2 24.2 24.2

Middle Class 148 32.9 32.9 57.1

Lower Middle Class 193 42.9 42.9 100.0

Total 450 100.0 100.0

Table 5 reveals that the "Middle class" category is the most common among respondents,
representing 58.7% of the surveyed population.

Upper Middle Class

The provided output represents the analysis conducted on the impact of the Fintech revolution
on the upper middle classes, specifically in the context of the chapter on women empowerment.

Table 6: Descriptive Statistics-I

Descriptive Statistics

Mean Std. Deviation N
Women_Emp 3.8716 1.13937 109
Fin_Incl 3.8440 1.19547 109

Table 7: Model Summary-I

Model Summary
Model R R Adjusted Std. Change Statistics
Square | R Square | Error of R F dfl df2 Sig. F
the Square Change Change
Estimate | Change
1 5222 273 .266 .97622 .273 40.115 1 107 .000
a. Predictors: (Constant), Fin_Incl
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Findings in the upper middle class showcased a moderate positive correlation (r = 0.522)
between financial inclusion and women's empowerment. Financial inclusion was observed to account for
approximately 27.3% of the variance in women's empowerment within this class, underscoring its
significant impact.

Middle Class
Table 8: Descriptive Statistics-Il

Descriptive Statistics

Mean Std. Deviation N
Women_Emp 3.8108 1.19723 148
Fin_Incl 3.6284 1.14453 148
Table 9: Model Summary-I|
Model Summary
Model R R Adjusted Std. Change Statistics
Square R Error of R F dfl df2 Sig. F
Square the Square | Change Change
Estimate | Change
1 .5692 .324 319 .98796 .324 69.868 1 146 .000
a. Predictors: (Constant), Fin_Incl

In the middle class, a moderate positive correlation (r = 0.569) was identified between financial
inclusion and women's empowerment. Financial inclusion explained roughly 32.4% of the variance in
women's empowerment within this socioeconomic stratum.

Lower Middle Class
Table 10: Descriptive Statistics-IlI

Descriptive Statistics
Mean Std. Deviation N
Women_Emp 3.9689 1.16774 193
Fin_Incl 4.0466 1.09111 193
Table 11: Model Summary-Ill
Model Summary
Model R R Adjusted Std. Change Statistics
Square R Error of R F dfl df2 Sig. F
Square the Square | Change Change
Estimate | Change
1 .6632 440 437 .87610 .440 150.099 1 191 .000
a. Predictors: (Constant), Fin_Incl

The most robust correlation was evident in the lower middle class, with a correlation coefficient
of 0.663. Here, financial inclusion was found to be responsible for approximately 44.0% of the variance in
women's empowerment, highlighting a substantial impact.

Comparative Analysis of Fintech Impact Across Socioeconomic Classes

The adjusted R-squared values, which indicate the proportion of variance in women
empowerment explained by the Fintech revolution while accounting for predictors, exhibit interesting
differences across socioeconomic classes:

. Upper Middle Classes: Adjusted R-squared = 0.266
. Middle Classes: Adjusted R-squared = 0.319
. Lower Middle Classes: Adjusted R-squared = 0.437

A brief comparison reveals that the model for the lower middle classes exhibits the highest
explanatory power (0.437), suggesting a relatively stronger impact of the Fintech revolution on women's
empowerment in this class. In contrast, the upper middle classes exhibit the lowest explanatory power
(0.266), indicating a weaker connection between Fintech and women's empowerment in this context.
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In summary, these results highlight variations in the impact of the Fintech revolution on women's
empowerment across different socioeconomic classes, with the lower middle classes experiencing a
relatively stronger effect compared to the upper middle and middle classes.

Findings

The research provides compelling evidence of the pivotal role of Fintech in women's

empowerment across different socioeconomic classes. While the strength of the correlation varies,

the results affirm that financial inclusion significantly contributes to women's empowerment across
all three classes.

. Fintech Revolution and Women's Empowerment: The rapid transformation of the financial sector
through Fintech offers the potential to empower women by enhancing financial inclusion and
economic growth. This study examines the complex relationship between Fintech and women's
empowerment across various socioeconomic classes, including the upper middle, middle, and
lower middle classes.

o Literature Review: The literature indicates that Fintech can significantly empower women by
increasing their access to financial services, credit, and economic autonomy. Notable research
includes:

= "Empowering Women through Fintech: Evidence from a Cross-Sectional Analysis" (Smith &
Johnson, 2018)

= "Bridging the Gender Gap: The Impact of Fintech on Women's Financial Inclusion” (Brown

et al., 2020)
=  "Socioeconomic Diversity and Fintech Adoption: A Multi-Class Analysis" (Garcia et al.,
2017)
= "Financial Inclusion and Women's Empowerment: A Comparative Study" (White et al.,
2017)
. Impacts Across Socioeconomic Classes: Research emphasizes that Fintech has the potential to

empower women, but its effects differ among socioeconomic classes. Significant studies in this
regard include:

= "The Role of Mobile Banking in Enhancing Women's Economic Autonomy" (Adams et al.,
2019)

=  "Peer-to-Peer Lending and Women's Entrepreneurship" (Brown et al., 2018)

= "Digital Wallets and Financial Inclusion Among Marginalized Women" (Gomez et al., 2021)
=  "Blockchain-Based Microfinance and Women's Empowerment” (Smith et al., 2018)

= "Regulatory Frameworks and Gender Equity in Fintech" (Wilson et al., 2021)

= "Innovative Fintech Models for Rural Women's Economic Empowerment" (Johnson et al.,
2019)

. Upper Middle Class: Findings in the upper middle class showcased a moderate positive
correlation (r = 0.522) between financial inclusion and women's empowerment. Financial
inclusion was observed to account for approximately 27.3% of the variance in women's
empowerment within this class, underscoring its significant impact.

. Lower Middle Class: The most robust correlation was evident in the lower middle class, with a
correlation coefficient of 0.663. Here, financial inclusion was found to be responsible for
approximately 44.0% of the variance in women's empowerment, highlighting a substantial
impact.

These findings underscore the need to acknowledge the diversity among socioeconomic
classes when crafting policies and strategies to promote women's empowerment through Fintech.
Tailored approaches that consider class-specific dynamics can lead to more effective and inclusive
outcomes.

Conclusion

This research paper embarked on a comprehensive exploration of the intricate relationship
between the Fintech revolution and women's empowerment across different socioeconomic classes,
specifically the upper middle, middle, and lower middle classes. The findings provide valuable insights
into the transformative potential of Fintech and its impact on women's empowerment.
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The study's major findings reveal distinct correlations between Fintech adoption and women's
empowerment within these classes. In the upper middle class, a moderate positive correlation was
observed, with financial inclusion explaining approximately 27.3% of the variance in women's
empowerment. The middle class displayed a similar correlation, with financial inclusion accounting for
roughly 32.4% of the variance. Notably, the lower middle class exhibited the most robust correlation, with
financial inclusion responsible for approximately 44.0% of the variance in women's empowerment. These
findings suggest that the Fintech revolution has a substantial impact on women's empowerment, with the
greatest effect observed in the lower middle class.

These results emphasize the significance of recognizing the diversities within socioeconomic
classes when formulating policies and strategies aimed at empowering women through Fintech. The
potential of Fintech to foster women's economic autonomy, financial inclusion, and decision-making
capabilities is clear. However, its impact is not uniform across different strata of society. Policymakers,
financial institutions, and stakeholders should adopt a nuanced approach, tailoring their initiatives to
address the unique challenges and opportunities present in each socioeconomic class.

In conclusion, the Fintech revolution presents an unprecedented opportunity to empower
women by reshaping traditional financial paradigms. As Fintech continues to evolve, it is crucial to
leverage its potential to bridge gender gaps, promote women's economic participation, and contribute to
the broader goals of financial inclusion and social equity. This study contributes to a deeper
understanding of the interplay between Fintech and women's empowerment, offering a foundation for
more targeted and effective strategies to harness the transformative power of Fintech for the betterment
of women across the socio-economic spectrum.

Limitations

While this research offers valuable insights, it is not without limitations. The data collected
primarily relies on self-reported perceptions and may be subject to response biases. Additionally, the
study does not delve into the causal relationships underlying the observed correlations.
Suggestions

Further research should delve deeper into the causal mechanisms driving the relationship between
Fintech and women's empowerment. It should explore the impact of specific Fintech services and interventions
on women's empowerment and encompass a broader range of socioeconomic classes and geographical
regions to provide a more holistic understanding of the Fintech-women empowerment nexus.
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ABSTRACT

Foreign Direct Investment (FDI) involves the allocation and optimization of resource packages,
encompassing human, financial, knowledge, physical, and reputational resources. Motivated by factors
like natural resources, market access, strategic positioning, operational efficiency, and locational
advantages, Multinational Enterprises (MNEs) engage in diverse activities within host countries. The
primary motivations for MNEs to internationalize their business include the acquisition of intangible
assets and the equilibrium of resources they may lack in their home countries. This review paper
provides a comprehensive examination of the investment climate in India, with a specific focus on
opportunities and policy challenges related to investment approvals, emphasizing the role of Foreign
Direct Investment (FDI). The analysis encompasses recent trends, historical perspectives, regulatory
frameworks, and key sectors attracting foreign investments. By synthesizing existing literature, the
paper aims to identify opportunities for growth and development while addressing the policy challenges
that may impede the investment approval process in the Indian context.

KEYWORDS: Investment Climate, Foreign Direct Investment (FDI), Global FDI Trends, Indian FDI
Landscape, Investment Approvals, Policy Challenges, Regulatory Frameworks.

Introduction

The contemporary global economic landscape is marked by heightened interconnectivity, where
nations compete to attract foreign investments that drive economic growth. In this context, India emerges
as a pivotal player, showcasing a complex investment climate characterized by both opportunities and
policy challenges. This review paper aims to comprehensively explore the intricacies of the investment
climate in India, with a particular emphasis on opportunities and challenges related to investment
approvals, focusing on the crucial domain of Foreign Direct Investment (FDI).

As the world witnesses rapid shifts in global FDI trends, understanding the dynamics influencing
investment decisions on a global scale becomes paramount. Against this backdrop, India's historical
perspective in receiving FDI has been shaped by pivotal policy changes, liberalization efforts, and
economic reforms. This historical journey provides essential insights into the factors influencing the
current investment climate.

The choice of sectors attracting FDI plays a critical role in shaping India's economic landscape.
From technology and innovation to manufacturing, infrastructure, and services, each sector represents a
unigue set of opportunities and challenges. This paper endeavors to delve into these sectors, providing a
nuanced understanding of where potential growth lies and what obstacles foreign investors might
encounter.
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Navigating the regulatory frameworks governing FDI in India poses a significant challenge. The
paper critically examines the policies dictating investment approvals, identifying complexities and
obstacles that may hinder the ease of doing business. Furthermore, it evaluates the broader socio-
economic impact of FDI, assessing its role in job creation, technology transfer, and sustainable
development, thereby contributing to a holistic understanding of foreign investments in the Indian context.

The challenges faced by foreign investors in the Indian corporate sector, including issues
related to corporate governance, legal disputes, and intellectual property protection, are explored in
detail. Additionally, the impact of political stability and policy consistency on India's FDI attractiveness is
discussed, highlighting the multifaceted nature of factors influencing the investment climate. In
conclusion, this review paper aims to synthesize existing literature, identify research gaps, and propose
potential solutions to enhance the investment climate in India. By offering a comprehensive overview of
opportunities and challenges associated with investment approvals, the paper sets the stage for further
research and contributes to the ongoing discourse on fostering a conducive environment for foreign
investments in India.

Foreign Direct Investment (FDI) is the dispersal and optimisation of resource packages by
Multinational Enterprises (MNES) in a host country where a company based in another country looks for
business activities. Resource packages are the combination of human, financial, knowledge, physical
and reputational resources. MNE’s goal is to perform commercial activities and to retain strategic control
in the host country. Host countries are based in another country, having high business potentials. MNE
crafts value and placates stakeholder desires by operating across national borders. Normally, host
countries are historically well aware about the local stake holder requirements. Accordingly, while
operating across national borders, MNE is in disadvantage position as compared to firms from host
country. MNEs engage themselves in Foreign Direct Investment (FDI) if the host country converse a
locational advantage in relation to the home country. Value plan strategy on the foreign activities must
be more eye-catching to MNEs than the alternate value enhancement at home. The under noted key
motivational factors influence MNESs to perform various activities in the host countries.

Natural Resource

This motivation leads to the hunt for financial, physical or human resources in host countries. All
these means are primarily not easily available and trademarked. However, to make them available,
MNEs, besides their optimal uses, add high value creation. Favourable institutional environment is the
key factor which allows MNEs to access these resources.

Market Resource

Initially MNEs search for the customers in host countries and conclude by encompassing
productive activities when foreign market confers higher value to the firm. Host country’s locational
advantage motivates MNEs to conduct economic activities in that location to enlarge their market size.
Locational advantage is the incidence of customer’s inclination which leads to procure firm’s products.
Looking for market by MNEs, is not the same as mere export. It involves MNEs multiple business activities,
helped to transfer/convert bundle of resources and to retain strategic control over the host country.

Literature Review

The literature review serves as a critical component of any research study, offering a
comprehensive synthesis of existing scholarly works related to the chosen topic. In the context of a thesis
on "Investment Climate: Opportunities & Policy Challenges for Investment Approvals in India (Special
Reference to Foreign Direct Investment)," the literature review serves to establish a theoretical
foundation, identify gaps in current knowledge, and frame the research within the broader academic
discourse on investment climates and foreign direct investment (FDI).

This literature review commences with an exploration of key concepts such as investment
climate, FDI, and the interplay between government policies and foreign investment. By delving into
seminal works, theoretical frameworks, and empirical studies, it aims to elucidate the factors influencing
investment decisions, both at a global level and specifically within the Indian context.

The review also addresses the evolving nature of the global investment landscape, considering
factors such as economic globalization, technological advancements, and changing geopolitical
dynamics. Insights from academic perspectives on the impact of FDI on host economies, including
aspects like economic growth, employment generation, and technology transfer, are systematically
examined.
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Furthermore, the literature review critically analyzes the existing body of knowledge on India's
investment climate, shedding light on historical trends, regulatory frameworks, and challenges faced by
foreign investors. By synthesizing the contributions of various scholars, this section aims to provide a
comprehensive understanding of the factors that have shaped India's attractiveness as an investment
destination.

In addition to emphasizing the successes, it also explores the shortcomings and potential gaps
in the existing literature. This identification of gaps is crucial as it lays the groundwork for the subsequent
chapters, particularly the methodology and research design, by highlighting areas where the current
study can contribute valuable insights. In essence, this literature review serves as a scholarly exploration,
positioning the upcoming research within the context of established theories, empirical findings, and
ongoing debates in the field of investment climate and FDI. It sets the stage for a nuanced and informed
analysis of the specific challenges and opportunities faced by foreign investors in India.

Kumar, Pawan (2023) This study looked at the patterns and trends of foreign direct investment
(FDI) inflows into the state of Karnataka over the previous ten years (2012-13 to 2021-22). It focused on
investment promotion policies, how the top five Indian states performed in comparison, total foreign
inflows, and the difficulties the state faced in bolstering the inflows. It is a well-known fact that foreign
direct investment (FDI) boosts the state's infrastructure and per capita net state domestic product
(NSDP). One statistical method that is used is the multi-regression analysis. Information gathered from
DPIIT and the Karnataka government's annual economic survey reports. According to empirical data,
Karnataka has become more prominent in terms of its share of foreign direct investment (FDI), with the
IT/ITes industry attracting almost 30% of all FDI inflows into the state. Foreign Direct Investment (FDI)
has garnered increased attention at the national and state levels in India with the implementation of the
New Economic Policy. India is one of the best places to invest and ranks seventh for FDI inflows,
according to UNCTAD's World Investment Report (2021). Karnataka draws FDI inflows from all across
India, although it receives a higher percentage of the total.

Ahn, Young-Jin & Juraev, Zuhriddin (2023) As a country with a developing economy,
Uzbekistan seeks to draw FDI in order to support the growth of its free economic zones (FEZs). Although
the country's attractiveness to investors has increased due to recent legislative changes, which have also
made it easier for foreign money to enter the country, obstacles to investment still exist. This paper
analyzed these barriers and offered alternatives using an economic geographical methodology. This
study uses document analysis instead of empirical analysis to look at the spatial patterns of FEZs and
FDI via a wide geographical lens, taking into account the larger context instead of concentrating on a
particular FEZ. The results show that the lack of an innovation-driven environment, problems with
logistical systems, and problems relating to energy resources, among other things, have a detrimental
effect on the amount of FDI that enters FEZs. The paper also emphasizes how important economic
geography is to comprehending these elements. Finally, from an economic geographical viewpoint,
pertinent observations and suggestions are given.

Kumari, Ms & Amarnath Reddy, Dr. (2023) Foreign direct investment (FDI) into India and its
effects on the economy were the foci of this research. It also examines the origins, analysis, and reasons
for FDI on an annual basis, as well as the elements that impact and demand FDI. Boosted investment
One economic indication of globalization is the amount of FDI. Most governments have struggled to
entice investors in the last several years because of the worldwide economic downturn. More foreign
direct investment (FDI) poured into India than any Western country even as the global financial crisis
deepened. Foreign direct investment (FDI) into India has been improving steadily over the last many
years. The government has prioritized liberalizing policies since 1991 in an effort to attract foreign direct
investment. Technology transfer, new career opportunities, and easier access to management
information The expansion of the global economy has been propelled by these investments in
international capital, product markets, and distribution networks. India's financial stability, prosperity, and
advancement have been facilitated by FDI, allowing it to participate in the global economy.

Rajendran, Saroja Devi & Kumar, Arul (2022) Based on a notice from the Directorate of
Industrial Policy and Promotion (DIPP), the research aims to prove that the government has increased
the FDI ceiling in insurance from 26% to 49%. India makes up 3.8% (US$2.9 trillion) of the global
landmass, 21% of the global population, and 3% of the world's area. With a combined population of
nearly 1.7 billion, the member nations make up over 21% of the global total. Methods including growth
rate, compound annual growth rate, and descriptive statistics were used to examine the data.
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Additionally, the research found a significant and positive correlation between economic growth and FDI
flow. The research concludes that increased foreign direct investment (FDI) inflows may be achieved via
more accommodating trade policies. Finally, and most importantly, our country's unique structure, in
which the federal and state governments share power and responsibility, necessitates an effective and
integrated foreign direct investment (FDI) policy regime if we are to achieve our full potential.

Shkodra, Jehona & Ahmeti, Njomza & Krasniqi, Arjeta (2022) Foreign direct investment
(FDI) is the central topic of this research because of the role it may play in driving firm restructuring and
economic restructuring of nations via its direct and indirect contributions. Kosovo, Albania, Montenegro,
Serbia, North Macedonia, and Bosnia and Herzegovina are the Southeastern European (SEE) nations
that will be studied from 2005 to 2020. The data was analyzed using a regression model, DW test, and
VIF test (to check for multicollinearity amongst the variables). Economic development and foreign direct
investment (FDI) flow are positively and significantly related in certain nations, according to the research.
Nevertheless, such investments do not contribute to economic progress in Kosovo and Bosnia and
Herzegovina.

Puchakayala, Nvv Satyanarayana & Surayya, Teki (2022) By looking at the state's industrial
policy, state industrial nodal agencies, cost of doing business, demographics, physical and social
infrastructure, industry profile, and the current and future industrial scenario, this study hopes to draw
conclusions about Uttarakhand's investment climate. The data is analyzed using basic statistical methods
such as percentages, trend analysis, and growth ratios. The TOWS Matrix is used for the industry's
SWOT analysis. In 2017-18, the services sector contributed 40% to the state's GSDP, while the
industrial sector contributed 49%. The combined efforts of Uttarakhand State's micro, small, and medium-
sized enterprises (MSMESs) and large industries resulted in a staggering jump in employment from 70,495
to 4,04,601 and investment from 9,029 Cr. to 49,132 Cr. between 2000-01 and 2018-19. Over the next
15 years, from 2015 to 2030, we anticipate a total of 37,692 units, 1,56,737 jobs, and an investment of
4,699.91 Cr. It is quite probable that Uttarkhand’s Vision 2030 would be partially realized due to the
anticipated industrial trend. It follows that by making it easy for people to transact business, we can open
up vast new avenues for economic growth.

Shkura, Iryna &Shepotko, Kseniia (2021) In this essay, we will look at recent developments in
foreign direct investment (FDI) in China, as well as the elements that contribute to an inviting
environment for investment in the country. This article outlines the primary strategies China will use to
entice FDI into its economy. The purpose of this study is to examine the current investment
attractiveness of the Chinese economy and to organize the theoretical components of the state's
investment attractiveness. With the People's Republic of China (PRC) gaining influence internationally as
a result of investment from across the globe, this article sets out to assess the country's role in promoting
sustainable development on a global scale. In the first part of the essay, the function of FDI in the growth
of the economy of the state is analyzed. As a result of their socioeconomic growth, degree of external
openness, and set goals, every nation approaches soliciting foreign investment in its own unique way.
So, looking at money coming in and going out of investments was the first step in the inquiry. We took
into account the shifts that occurred as a result of the "open door" policy. Following this, a comprehensive
analysis was conducted into the pros and cons of China's policy on the stimulation of foreign investment.
In this study, we looked at a number of topics related to investment in China, including the current
situation and future prospects of investment processes in the PRC, the nature and classification of
foreign investment from an economic perspective, the various ways in which the Chinese government
regulates foreign investment, and the laws and regulations that govern investment in China.

Ranjan, Abhishek & Ghosh, Saurabh & Nath, Siddharth (2021) A new focus for government
policymakers is green financing. In this article, we take a look at how green financing has evolved both
internationally and in India. We evaluate the availability of funding for environmentally friendly projects
(via bank credit and bond issuances) as well as the level of public awareness (through Google Trends)
using a number of different data sources. Although there have been advancements in public awareness
and funding options in India, our research shows that a more environmentally friendly and sustainable
long-term economic growth could be possible with better information management systems and more
cooperation among stakeholders.

ADO, ABIYOT & H., mulken (2021) The purpose of this article is to examine the industrial

enterprises' viewpoints on the difficulties and potential benefits of private investment in the South Wollo
zone. The paper is divided into five sections. The first part covers the introduction, which includes the
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study's background, problem statement, objectives, significance, and scope. The second part discusses
the empirical and theoretical literature. The third part explains the research methodology. The fourth part
analyzes the data. The fifth part summarizes the major findings, concludes, and makes
recommendations. A combination of primary and secondary sources of information was used to achieve
the set goals. In order to demonstrate the private investment section's future potential, the secondary
data centred on the macroeconomic variables that are thought to impact its efficient operation. Using a
census-style poll, the article compiles data from 34 different manufacturing enterprises. Using a time
series data set spanning ten years, we examined investment allocation by both sector and geography.
Investments were not fairly distributed by industry or location, according to the study's results. Both
private and state investment, as well as the rate of growth, are susceptible to macroeconomic variables.
Among the areas that received investments, Addis Abeba ranked first (at 69.7 percent), followed by
Oromia, Amhara, Dire dawa, and SNNP regions in that order. The investment industry is particularly
vulnerable to the uncertainty factors. Most significantly, variables affecting private investment are
demand uncertainty, interest rate uncertainty, and currency exchange rate uncertainty. As this paper's
findings shown, macroeconomic factors and the increase of public investment impact the expansion of
private investment.

Bhattacheryay, Suranjan (2020) Assets such as human capital, financial capital, intellectual
property, physical assets, and goodwill are all part of the resource packages that are optimized via
foreign direct investment (FDI). Multinational enterprises (MNEs) were motivated to carry out a variety of
operations in the host nations by a variety of resources, including natural resources, market resources,
strategic resources, efficiency resources, locational benefits, etc. Multinational corporations often expand
their operations abroad in search of intangible assets and to compensate for the lack of certain
resources. The combination of effective policy management and a conducive business climate has
resulted in a steady influx of money into India. Indian companies consistently outperform their developed
and emerging-market counterparts in terms of equity profits on a global scale. In an effort to entice more
investors with minimal risks, the Indian government is eager to streamline FDI regulations.

Kulanov, Arslan &Tamenova, Saltanat (2020) The research team behind this study set out to
do two things:(1) find out what stops small and medium-sized businesses (SMESs) in the Republic of
Kazakhstan from investing, and(2) look into what the top business leaders have to say about what the
government can do to make investment more attractive. During the course of the research, experts
interviewed members of the scientific community, Akimat officials, and businesspeople from Kazakhstan.
The expert survey's findings suggest that the Republic of Kazakhstan has established an investment
climate that is generally positive, and that the government has made great strides in fostering an
environment conducive to company growth. But there are still some issues with SMEs implementing
investment initiatives, according to the expert analysis. The experts agree that the most pressing issues
include a lack of developed transportation and logistics infrastructure, an absence of suitable office and
production space, problems with land registration, challenges in recruiting foreign workers, and a plethora
of necessary permits for doing business. The research concluded that the Republic of Kazakhstan has to
remove the obstacles that prevent small and medium-sized enterprises (SMEs) from flourishing creating
an inviting environment for investors to set up shop. Experts agree that we need to prioritize building and
strengthening investor-ready platforms for conducting business, enhancing transportation and logistics
infrastructure, privatizing state properties as quickly as possible, etc.

Sharma, Somesh (2020) A global economic slowdown is looming as a result of the changed
economic climate, which has both threatened and unsettled the global economy. There is a surplus of
opportunities for foreign direct investment in India as a result of the trade dispute between the US and
China and the poor performance of developed nations. An analysis of 15 years' worth of foreign direct
investment (FDI) forecasts for India revealed a positive and consistent trend (2020-2035). A variety of
factors, such as the number of days to establish a company, the cost to register a firm, and the number of
processes to start a business, have undergone substantial changes as a result of the government's
reforms aimed at improving the investment climate. Businesses and investors have seen a marked
improvement in the political climate as a result of recent developments, such as a stable political climate,
a government that isn't afraid to take harsh choices, and an action plan to curb corruption. There is a
better chance of a rise in FDI inflows due to recent developments in the investment and political climate.
In order to entice foreign direct investment (FDI) into a transformed global landscape, the administration
might emphasize these positive improvements to international investors.
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Sapir, Elena &Karachev, Igor (2020) The study's overarching goal is to dissect the newly
formed investment strategy, which prioritises the protection and development of private investment. The
study's applicability stems from the need to identify alternative, non-budgetary means of financing
massive national initiatives and undertakings. The shift from investment protectionism to investment
promotion and protection is necessary because luring private capital in the context of shifting global
investment is a key responsibility of national governments. There is a model for raising the technical bar
of national industries, one for fostering the growth of certain priority economic activities, and a model for
the establishment of new integrated meta-industries. Reforming Russia's investment policy is the primary
emphasis of the writers. A "stabilization clause"” may now be used as the basis for an investment
protection and promotion agreement with private investors, according to the new law. The terms of the
agreement, including tax and customs policies, will be determined by new regulations that would apply to
investors carrying out large-scale investment projects.

Jaiswal, Hrishikesh (2020) These days, a lot of people talk about FDI, or foreign direct
investment. Foreign direct investment (FDI) occurs when a foreign corporation acquires a majority stake
in a local company. Not only does FDI bring in cash, but it also brings in expertise, technology, and
experience from outside companies. Foreign investment has grown in significance in the modern
liberalized period as a means for nations to speed up their trade and commerce operations and increase
their international trade. Foreign direct investment (FDI) in India and the United States will be the primary
topics of this study. The current research emphasizes the benefits of FDI and the elements that are
unique to each country that influence the level of interest from foreign investors. Next, we'll compare the
two countries using a variety of criteria, including the following: the most attractive industries for foreign
direct investment (FDI), the most popular investing nations, the amount and composition of FDI in India
and the United States, GDP projections, and the degree to which FDI is restrictive.

Aggarwal, Kapish (2020) A worldwide economic downturn not seen since the Great
Depression has hit the world hard as a result of COVID-19. The global economy may be 7.5% weaker by
2020 compared to pre-pandemic levels. Worldwide, around 15% of the youth workforce that existed
before to the COVID-19 pandemic has been wiped off. The global economy is already seeing the effects
of shifts in technology, banking, and commerce due to widespread lockdowns. There is a lot of
unpredictability in the transactional area, so investors are being careful before making big deals. Even
after accounting for governments' economic stimulus policies, foreign direct investment (FDI) declined by
49% in the first half of 2020, and things don't seem to be improving anytime soon. Particularly hard-hit
are emerging nations, as this trend is most pronounced in the primary and manufacturing sectors, which
are the ones that get the lion's share of foreign direct investment. Foreign direct investment (FDI), a key
factor in economic development, may help countries weather the storm and recover from it.

Shalini, S & M., Dr. (2020) Investments in manufacturing, infrastructure, transportation,
technology, productivity, hospitality, etc., made possible by foreign direct investment (FDI) play a
significant part in India's economic growth by bridging the gap between the country's numerous
economies. To make up for shortfalls in local savings and investment, foreign money is seen as a viable
option. A justifiable cause for national pride, India has attracted historic amounts of investment from
outside sources. India offers the ideal combination of openness and opportunity in terms of market size,
investment reform, and economic development rates. Despite this, India seems to be facing several
obstacles and limitations when it comes to opening its markets to global investment. Some of the biggest
obstacles to foreign direct investment (FDI) are things like political unrest, poor infrastructure, unfair tax
policies, unscrupulous officials, too stringent government rules, and so on.

Benefits of FDI

Foreign Direct Investment (FDI) offers a myriad of potential advantages for less developed
countries. Firstly, FDI significantly boosts the overall investment level, playing a crucial role in technology
transfer. It is observed that FDI contributes more substantially to economic growth than domestic
investments, supporting the expansion of domestic firms through complementary production or enhanced
productivity via the spillover of advanced technology. Research indicates that an increase of one dollar in
the net inflow of FDI correlates with a more than one-dollar increase in total investment in the host
economy. The positive impact of FDI on economic growth is evident, contingent on the available stock of
human capital in the host economy.

Secondly, FDI brings about technology upgrades by transferring machinery, equipment, and
technological knowledge to developing countries. This is particularly vital for enhancing productivity and
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the quality of goods, as outdated equipment and techniques in developing countries can impede worker
efficiency and result in the production of lower-standard goods. The level of technology and the quality of
human resources emerge as critical factors influencing FDI attraction.

Additionally, FDI plays a pivotal role in improving the export performance of the host country. By
elevating efficiency levels and product quality standards, FDI enhances the host country's
competitiveness in the global market. The international linkages of Multinational Corporations (MNCs)
further provide better access to foreign markets, a significant advantage for countries with small domestic
markets that rely on robust export activities for sustained economic growth.

Furthermore, FDI often generates new employment opportunities, both directly and indirectly
through forward and backward linkages with domestic firms. This influx of foreign investment also
facilitates the training of employees, contributing to human capital formation in the host country.

Consumers in developing countries stand to benefit from FDI through the introduction of new
products and improved quality of goods at competitive prices. This injection of foreign capital also
generates revenue for the host country, as profits generated by FDI contribute to corporate tax revenues,
enhancing the financial resources available for public services and infrastructure development.

Infrastructure Development

FDI plays a pivotal role in facilitating infrastructure development in host countries. Multinational
corporations often invest in and upgrade infrastructure such as transportation, communication networks,
and utilities. This not only benefits the operations of the investing companies but also contributes to the
overall development of the host nation's infrastructure, fostering economic growth.

Access to Global Markets

FDI establishes international linkages for the host country, providing better access to global
markets through the extensive networks of multinational corporations. This is particularly advantageous
for countries with limited domestic markets, enabling them to diversify their economic activities and
broaden their reach in the international trade arena.

Research and Development (R&D) Collaboration

FDI encourages collaboration in research and development activities between multinational
corporations and local entities. This knowledge-sharing fosters innovation, technological advancements,
and the development of new products. The host country benefits from exposure to advanced research
methodologies and practices.

Strengthening Financial Markets

The presence of foreign investors enhances the credibility and stability of the host country's
financial markets. FDI inflows often result in increased transparency, improved governance, and
adherence to international financial standards, thereby attracting further investments and contributing to
the development of robust financial systems.

Balancing Trade Deficits

FDI can contribute to balancing trade deficits by improving a country's export performance.
Through the introduction of efficient production processes and elevated product quality standards, FDI
helps the host country produce goods that are competitive in international markets, potentially reducing
trade imbalances.

Adaptation to Global Business Practices

The influx of foreign investments necessitates the adoption of global business practices and
standards. This exposure enhances the competitiveness of domestic firms, encourages the
implementation of best practices, and fosters a business environment aligned with international norms.

Conclusion

In conclusion, this thesis delves into the nuanced dynamics of the investment climate in India,
with a specific focus on opportunities and policy challenges related to investment approvals, particularly
in the realm of Foreign Direct Investment (FDI). Through a thorough examination of global FDI trends, the
historical trajectory of FDI in India, and the regulatory frameworks shaping investment decisions, this
study has sought to uncover patterns, gaps, and implications for the Indian economy. Study explained
existing challenges, including complexities in the approval processes and the necessity for improvements
in policy frameworks. The identified research gaps emphasize the need for further exploration into
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specific sectors and nuanced aspects of the investment climate. Despite these challenges, the study's
positive correlation between FDI and economic growth signals the potential for policy enhancements to
foster a more investor-friendly environment.
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FAMILY BUSINESS GOVERNANCE:
USING STRONG GOVERNANCE TO SUPPORT THE FAMILY'S LEGACY

Kritika Purohit*

ABSTRACT

Family members as well as professionals working with or interested in family businesses will
find useful information in A Primer on Governance of the Family Enterprise. The goal of this report is to
determine what constitutes best practises in family enterprise governance by combining a thorough
review of existing studies with a practical perspective. The two most pressing issues are, first, how the
family business is governed, and second, what effect does that governance have on the business's
performance.

KEYWORDS: Family Business Governance, Family Legacy, Governance Best Practices, Long-Term
Sustainability, Succession Planning.

Introduction

Family enterprises, distinguished by the intricate interplay of family members, one or more
family-owned enterprises, philanthropic entities like family foundations, and the presence of a family
office, constitute a unique and multifaceted business structure. This distinctive form of business
governance emphasizes the significant involvement of founding family members in day-to-day
operations, extending across ownership, voting power, and managerial roles, irrespective of whether the
business is publicly traded or privately held. The term "family" in this context signifies a collective bound
by shared ancestry and inheritance rights, emphasizing a unique set of characteristics that differentiates
family enterprises from other business models (Berle and Means, 1932; Jensen and Meckling, 1976;
Shleifer and Vishny, 1997). In the realm of family enterprises, the establishment of a "Family Office" plays
a pivotal role, addressing the intricate management of family wealth and attending to individual needs.
Concurrently, the coordination of charitable endeavors often falls under the purview of a "Family
Foundation." The concept of "family enterprise governance" encompasses the frameworks families
employ to navigate decision-making and policy implementation across various entities, including the
family foundation and family office. This governance structure involves a dynamic interplay of formal
elements such as structures, processes, rules, and agreements, complemented by the influence of
informal components like shared values, cultural nuances, beliefs, and established conventions
(Bushman et al., 2004; Armstrong et al., 2010). Family business governance goes beyond the confines of
a singular entity, necessitating tailored structures that cater to the complexities of family, firm, and
associated businesses. The overarching goal is to ensure cohesion across generations and branches,
addressing internal relationship dynamics within the family and external relationships with other family
businesses. Key objectives of family business governance encompass sustaining the family enterprise,
fostering harmonious relationships, preserving the family brand, effective succession management, and
the mitigation of conflicts that may arise. This intricate web of governance involves critical elements such
as ownership structure, control mechanisms, the composition of the board of directors, executive
compensation strategies, dividend policies, and succession planning — all vital components contributing
to the longevity and success of family enterprises (Dalily et al., 2003).

*
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Literature Review

To fully grasp how various components of a governance system may have varying effects on
the success of a family business, it is necessary to examine the connection between the structure of the
business's governance and the bottom line. We aim to deduce optimum practises for sharing with family
businesses by analyzing the connection between each governance feature and performance.

The Family Enterprise

The family enterprise comprises family members, one or more family-owned, -managed, and -
controlled enterprises, a philanthropic institution like a family foundation, and a family office. The term
"family" denotes individuals sharing a common ancestry and inheritance rights, emphasizing that the
family is not an investment group. In business, a "family firm" involves significant founding family
involvement, spanning ownership, voting power, and management roles in both public and private
entities. Definitions in the literature categorize family businesses into structural and process definitions.
Managing family wealth and needs involves a "Family Office,” and charitable efforts are coordinated
through the Family Foundation."Family enterprise governance" refers to frameworks guiding decision-
making and policy implementation in managing family businesses, including the Family Foundation and
Family Office. It encompasses formal structures, processes, rules, and agreements, along with informal
elements like shared values and culture. Family business governance requires tailored structures for
family, firm, and related businesses to ensure cohesion across generations. Objectives include sustaining
the family business, fostering harmony, preserving the family brand, managing succession, and
mitigating conflicts. Key facets involve ownership structure, control mechanisms, the board of directors,
executive compensation, dividend policy, and succession.

Ownership Structure

The stockholders' equity ownership determines their cash flow rights. The family can possess
equity directly by owning company shares or indirectly by owning investment entities like trusts,
foundations, corporations, or partnerships. Estate plans, liability protection, philanthropy, succession
planning, and taxes determine alternative ownership structures. Family enterprises usually use direct and
indirect ownership. Multi-branch, multi-generational, family-controlled enterprises may have a variety of
intermediate organisations and investment vehicles in their ownership structure.

Control Mechanisms

Control often refers to the shareholder's ability to affect the company's direction. The literature
has identified three primary control measures: Votes owned: the number of votes at the shareholders'
meeting that correspond to the shareholder's share ownership. Votes controlled: the number of votes at
the shareholders' meeting that a shareholder controls. Board seats controlled: the number of board of
directors seats that the shareholder controls.

Board of Directors

The board of directors, crucial in both private and public firms, monitors management to ensure
actions align with shareholder interests. In family businesses, the board represents family and non-family
shareholders, contributing to monitoring and providing expertise. Board independence is vital to prevent
private benefit appropriation. Research suggests that in higher ownership concentration, boards are less
independent, and better legal protection enhances board independence. In cases of concentrated
ownership or weak legal environments, the board may face challenges in fully exercising its control
function, allowing family blockholders to extract resources from minority shareholders. The board should
make two contributions to the firm: monitoring managerial activity and providing expertise, knowledge,
and support to management (resource provision) (Corbetta and Salvato, 2004).

Executive Compensation

The founding family frequently wields significant influence over executive compensation. This
can be a complicated issue, especially if the family firm is led by a non-family CEO. In this case, the
compensation scheme must account for potential incentive conflicts as well as time-horizon differences
between the two parties. Executive pay typically includes both monetary and non-monetary benefits.
Salary, short-term incentives (such as bonuses), and long-term incentives are all part of it (such as stock
options). When it comes to executive compensation, the primary question is what factors influence family
decision-making. Family individuals running the firm are paid less than their non-family counterparts, as
shown by a sample of 253 US family public corporations during the years 1995-1998 (Gomez-Mejia et
al., 2003).
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Dividend Policy

Dividends in family businesses can serve as compensation or exploit the dominant family
position, impacting tensions with other shareholders. The width of the ownership-control gap measures a
company's vulnerability to private benefit appropriation. Research on European and East Asian public
enterprises reveals insights into how dividend policies are employed (Faccio et al., 2001). Firms with
solid barriers between ownership and control, especially those linked to business groups, pay larger
dividends, possibly to address investor concerns about fund misuse. Loosely linked enterprises show no
such trend. In business groups with a positive wedge, European firms pay more significant dividends
than East Asian ones, indicating European investors' heightened awareness of expropriation risks.
Research on family businesses' dividend policies shows inconsistent findings. Some studies suggest
lower dividend payout rates in family businesses compared to non-family ones. For instance, Spanish
family-owned businesses paid significantly smaller dividends, about 40% less than non-family businesses
(Gallo et al.,, 2004). Generational family-run companies, often having a positive wedge between
ownership and control, tend to pay lower dividends. Overall, our contribution supports the idea that family
businesses may pay larger dividends, potentially mitigating the agency problem.

Succession

The decision to pass the family business to the next generation, involving management and
control responsibilities, is crucial. Despite perceptions of nepotism, data suggests various factors
influence this decision. Legal climate plays a significant role in succession outcomes (Burkart et al.,
2003). In founder-led family firms, decisions about ownership, control, and management are pivotal
during transitions. Protection of minority shareholders, influenced by legislation, impacts these
determinations. Transferring the family business to a family heir can be economically rational, driven by
unique assets like human and social capitals. When deciding between a family heir and an outsider as
CEO, the founder weighs the risk of appropriating skilled management. Hiring a specialist may boost
profitability but poses appropriation risks, creating a dilemma for the founder (Lee et al., 2003).
Successful family succession depends on three factors: the heir's readiness, family dynamics, and the
succession planning and control process (Morris et al., 1997). Among these, interpersonal dynamics
within the family are crucial, with trust and affability being primary drivers. Cultivating and sustaining
positive relationships among family members not only yields short-term benefits but is crucial for smooth
business succession to the next generation.

Governance of Other Family Entities

There is a common practise among multi-generational, multi-location family businesses to set
up a family office and a family foundation. Due to the critical nature of their respective roles in the home,
these two institutions necessitate the creation of sound governance systems. Since there is limited
research on governance challenges in these organisations, a brief overview is presented here.

. Family Office

As a family expands and the family business thrives, the need for wealth management grows.
Wealthy families often opt for an in-house family office, staffed by professionals dedicated to meeting
their financial needs. The family office serves as the administrative backbone, offering various services.
However, it comes with risks like financial, technological, and employment-related issues. Effective
governance of a family office requires internal controls to detect and prevent such threats (Deloitte,
2009). Insights from a survey of 106 Single Family Offices (SFOs) across 24 countries reveal that
American family offices are more adaptable, emphasizing non-financial services. Successful SFOs follow
consistent best practices, as per Amit and Liechtenstein (2012). Board effectiveness is crucial for family
office and family business governance, as shown in a Swiss family office study (Faktor, 2012). A diverse
board with well-defined responsibilities fosters trust, reducing the likelihood of conflicts and facilitating
smoother operations.

. Family Foundation

A family foundation, typically funded by family members, profits from the family business, and
investments, allows businesses to deduct charitable contributions. While research on family foundations
is limited compared to other areas of family business, they offer benefits beyond tax reduction and
improved public image (Austin et al., 2012). Family foundations can enhance family dynamics by
educating members about finance, fostering dialogue, and facilitating more in-depth conversations. They
serve as a platform for older generations to teach younger ones about due diligence, appraisal, and
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investment strategy, and also contribute to increased family gatherings and communication. Governed by
a board, family foundations often include relatives of the founding donor, but may also include community
members. Compensation for board members is typically limited to covering reasonable travel and lodging
costs. Various organizational structures exist for family foundations, and their role extends beyond
traditional philanthropy to cutting-edge research and development. Further study of family foundations is
expected to provide valuable insights into this integral aspect of family businesses.

. Family Ownership and Performance

Contrary to common belief, family businesses often outperform non-family firms in both
accounting and market measures of success, as shown in a study of 403 US family firms between 1992
and 1999 (Anderson and Reeb, 2003). The research suggests an inverse U-shaped relationship between
family ownership and performance, peaking at a high level and then declining. This pattern holds true
across different regions, with Canadian, European, and East Asian family enterprises displaying
favorable financial and market performance. Insider ownership, or ownership by management or board
members, also exhibits an inverse U-shaped relationship with business value, improving performance at
moderate levels but diminishing at excessive levels (McConnell et al., 2008). Transparency is a crucial
factor in family-owned firms' performance, with less transparency often linked to suspicions about
financial activities. Opacity is shown to impact the positive relationship between family ownership and
performance, emphasizing the importance of openness to outside scrutiny. The relationship between
family ownership and firm success is further influenced by contextual factors, including cultural and
institutional elements. In a sample of Chinese enterprises, family ownership's positive connection to
performance is robust in areas with low institutional efficiency, suggesting it may be the ideal structure in
underdeveloped markets (Amit et al., 2009).

o Family Control and Performance

Family businesses often accumulate control powers beyond ownership, using control-enhancing
techniques. While these methods may enhance motivation and expertise, they also pose a risk of
resource extraction. Research, particularly focusing on US corporations (Villalonga and Amit, 2006),
indicates a negative correlation between control-enhancing methods, such as a disconnect between
voting and cash-flow rights, and performance. Dual-class stock presence and uneven board
representation show adverse effects, contrasting with pyramidal structures or voting agreements within
families, which may have a positive impact on value (Gompers et al., 2010). Family businesses should
carefully consider control mechanisms, as ownership-control separation negatively affects performance,
as evidenced by a study of 675 public companies across 11 European countries (Barontini and Caprio,
2006). In East Asian countries, a positive wedge between control and ownership reduces firm value,
particularly affecting family firms that tend to exploit their influence for resource extraction (Claessens et
al., 2002). Insider ownership, where management control exceeds ownership rights, diminishes firm
value globally, as evidenced by studies spanning 18 developing economies (Lins, 2003). During the 1997
Asian financial crisis, firms with a strong separation between management control rights and ownership
rights experienced significantly greater stock return declines (Lemmon and Lins, 2003).

In family businesses, a small group of family members typically comprises the majority of
shareholders. Research suggests that voting stock distribution influences business performance, with
public enterprises in Finland showing higher performance when ownership of voting blocks is evenly
distributed among family members between 1993 and 2000 (Maury and Pajuste, 2005). The value of a
family business is further enhanced when there is at least one other large shareholder in addition to
immediate family members, aligning with findings in closely held firms (Bennedsen and Wolfenzon,
2000). Family firm success is influenced by board composition. In a study of 500 Standard & Poor's
enterprises from 1992 to 1999, family involvement on the board showed a nonlinear connection to
performance—moderate involvement was beneficial, but excessive involvement was harmful (Anderson
and Reeb, 2004). The study suggests that at moderate levels, family presence on the board benefits the
firm, but excessive influence can lead to resource drainage and lower performance. The presence of
outside directors, particularly independent ones, improves business performance by moderating the
board, while associated directors have a negative impact.

. Family Management and Performance

Family businesses, often led by a member of the founding family or a descendant, prefer familial
leadership over external hires. The impact of family management on productivity varies, with U.S. family-
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run businesses being valued and efficient, while Norwegian counterparts are less productive than non-
family businesses (McConaughy et al., 2001; Barth et al., 2005). Recent studies emphasize the critical
role of family management in business outcomes. In U.S. corporations, founders as CEOs outperform
descendants (Villalonga and Amit, 2006). Family enterprises thrive under founder leadership, but when
the founder is chairperson, having an outside CEO proves beneficial. Solitary founder firms are credited
for family enterprises' outperformance, with favorable effects of founder-CEO and negative effects of
descendant-CEO (Miller et al., 2007). Research underscores the positive impact of a founder-CEO on the
success of publicly traded U.S. corporations (Adams et al., 2009), especially in high-tech sectors (Gao
and Jain, 2011).

Investing in founder-CEO firms demonstrated over 10% annual outperformance compared to
the market (Fahlenbrach, 2009). Founder-led companies prioritize research, development, capital
expenditures, and M&A, while those with family CEOs face negative impacts on financial results and
market value, particularly after CEO changes based on family relations. Studies confirm a 14% decline in
financial results and a 16% drop in market value over three years for such transitions, suggesting non-
merit factors influence family succession decisions. An analysis of 5,334 CEO transitions in Danish
enterprises (Bennedsen et al., 2007) reveals a 4% decrease in accounting-based performance with
family CEOs, notably in large enterprises, fast-growing industries, and skilled-labor sectors. Firms using
primogeniture for CEO selection exhibit reduced management quality, harming productivity and value,
according to a survey of 732 medium-sized manufacturing firms in the US, UK, France, and Germany
(Bloom and Van Reenen, 2007).

Need of the Study

Family enterprises frequently boast a heritage steeped in tradition and history. Safeguarding
and transmitting this legacy to succeeding generations is of paramount importance. Robust governance
practices are instrumental in upholding the family business's values, culture, and historical significance.
Strong governance practices can help in achieving long-term sustainability and continuity of the business.
Effective governance structures provide mechanisms for resolving conflicts, ensuring that disagreements
do not jeopardize the business's future. Strong governance ensures that the business operates within the
legal framework and help in adopting best-in-class management practices, bringing in external expertise,
and ensuring a competitive edge in the market.

Research Methodology

Secondary sources used for data as academic databases, government reports, industry
publications, and reputable online sources. We conduct a comprehensive literature review to identify
existing studies, articles, reports, and academic papers related to the topic. We look for information on
Family Business Governance, their impact on performance, case studies, and success stories of family
business.

Conclusion

In conclusion, the intricate dynamics of family business governance play a pivotal role in
preserving and enhancing the family's legacy. Through the implementation of robust governance
structures, families can navigate the complexities of succession, ownership, and management
transitions, ensuring the continued prosperity of the family business. The literature underscores the
importance of thoughtful planning, incorporating both formal and informal elements, to foster family
unity, mitigate conflicts, and drive financial success. As families embrace governance as a tool for
achieving multiple objectives—from family harmony to business prosperity—their journey becomes a
testament to the enduring impact of effective governance on the interplay between family and
business. In essence, strong governance emerges not only as a mechanism for sustaining the
family's legacy but also as a dynamic force that propels the family business toward enduring
success across generations.

Recommendations

Family businesses should consider adopting and formalizing strong governance structures that
include clear roles and responsibilities, decision-making processes, and accountability mechanisms. This
helps ensure continuity and legacy preservation. Other than that family business should Prioritize
Succession Planning, Document Family Values and Traditions, Diversify Governance Bodies and
Develop a Code of Conduct for regular basis.
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Limitations

The review's results and conclusions are only as trustworthy as the topic's literature. Publication
bias may affect the review's findings. The study may suffer from sample bias, self-reported data and
findings may not fully address the evolving dynamics within family businesses.

Scope for Further Research

The study opens up several avenues for further research and exploration in the field of family
business governance. Here are some potential areas for future research like how family businesses can
leverage innovation and technology adoption within their governance practices to enhance performance
and legacy preservation; Study the governance structures and practices within family offices, which often
play a central role in managing family wealth and business interests and Investigate the impact of
governance education and training programs for family members involved in the business, assessing
their effectiveness in promoting strong governance practices etc.
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ROLE OF FORENSIC AUDIT IN FRAUD PREVENTION AND DETECTION

Dr. Renuka Sharma*

ABSTRACT

In a trouble to disinter as well as check the prevalence of white collar frauds in business, ideas
are being drawn from various forensic lores to condense the study process of accountants and
auditors. The term “forensic” means suitable to be used in court. Forensic account is a fleetly
developing area of specialization primarily concerned with fraud deterrence, fraud discovery and fraud
disquisition. Forensic account may be defined as systemized knowledge dealing with operation of
counting data gathered through auditing styles and procedures to resolve legal problems. Forensic
accountants are certified fraud auditors. Fiscal auditors look at the figures but the forensic accountants
look behind the figures. Now a day’s business and felonious conditioning have come so complex that
attorneys and felonious investigators frequently do n‘t have the moxie necessary to discharge their
liabilities. Forensic auditors are generally accountants or auditors who, by virtue of their stations,
attributes, chops, knowledge and experience are experts at detecting and establishing frauds in books
of account. Forensic accountants may appear on the crime scene a little after than fraud auditors, but
their major contribution is in rephrasing complex fiscal deals and numerical data into terms that
ordinary laypersons can understand. Fiscal auditor is just like a watchdog that looks at the number but
forensic accountant is like a bloodhound that looks behind the number. Also pronounced increase in
white collar crimes, connubial and business controversies have created the need of forensic account.
So to study the connection of forensic account in detecting and precluding peaceful white collar crimes
is the main alleviation behind this study.

KEYWORDS: Forensic, Financial, Occurrence, Periodic, Corporate, Business, Accounting, Prevention.

Introduction

Generally, in commercial organisations there are three stages of fraud discovery and
forestallment pre- fraud stage, ongoing fraud stage and post-fraud stage. The organisations which are
always apprehensive of circumstance of fraud and try to help it at original stage can arrange ethics
training borrow regular statutory inspection/ periodic fraud inspection or forensic account as a fraud
preventative medium. For ongoing fraud discovery, commercial organisations can encourage whoosh
blowing/ relate the matter to a correctional commission or can use forensic account as a restorative
strategy. Eventually if fraud is detected after it has actually been committed, forensic account can be
used as reanimation/ survival tool. So at each and every stage of fraud discovery and forestallment,
forensic account as an arising fraud operation medium plays an important role. Now the important
guestion is how far forensic account is effective in discovery and forestallment of white collar crime. At
the same time, how far it's respectable to Indian Corporate Sector. The term fiscal auditor applies to any
auditor of fiscal information or the fiscal reporting process. Substantially fiscal auditors are those who
work for public account enterprises and perform checkups of fiscal statements for public companies.
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They're traditionally number acquainted. So, the nature of white collar crimes has evolved in the civic
areas with the attention of the assiduity and marketable conditioning in the civic areas. The changing
socio- profitable script of the society coupled with the increase of wealth and substance has furnished
openings for similar crimes. Hand theft, embezzlement of cash, effects, misstatements, elision of
exposures, advancing the time of profit recognition, recording fictitious means, delaying recognition of
charges, keeping debts off the balance distance — all constitute white collar crime in the plant.

What is White Collar Crimes

In India White Collar crime means and includes manipulation of finances or in stock exchanges
or misrepresentation in fiscal statements of a pot or violations of labour laws, brand, patent laws etc.
which is substantially “job acquainted” i.e. which occurs during the course of one ‘s occupation. White
collar crime includes offences in the areas of banking and finance, company law, money laundering,
fraud, corruption, competition, consumer protection and cyber crime. numerous causes for the fiscal
extremity have been suggested, with varying weight assigned by experts. The U.S. Senate's Levin —
Coburn Report asserted that the extremity was the result of' high threat, complex fiscal products;
undisclosed conflicts of interest; the failure of controllers, the credit standing agencies, and the request
itself to rein in the surpluses of Wall Street". Critics argued that credit standing agencies and investors
failed to directly price the threat involved with mortgage- related fiscal products, and that governments
didn't acclimate their nonsupervisory practices to address 21st- century fiscal requests. The Federal
Bureau of Investigation (FBI) investigates matters relating to fraud, theft, or embezzlement being within
or against the public and transnational fiscal community. These crimes are characterized by dishonesty,
concealment, or violation of trust and aren't dependent upon the operation or trouble of physical force or
violence (fiscal white collar crimes). Similar acts are committed by individualities and associations to gain
roleicular or business advantage. The FBI focuses its fiscal crimes examinations on similar felonious
conditioning as commercial fraud, securities and goods fraud, health care fraud, fiscal institution fraud,
mortgage fraud, insurance fraud, mass marketing fraud, and money laundering. These are the linked
precedence crime problem areas of the fiscal Crimes Section (FCS) of the FBI.

Impact of White Collar Crimes

As far as fiscal impact of white collar crime is concerned, the net result of the various types of
white collar crime has increased profitable difficulty for the average citizen and consumer. One reason
for this is that similar crime increases the cost of doing business, and any similar increase in business
costs is eventually passed on to the consumer through increased prices and dropped services. In
addition, large scale duty elusion, similar as that rehearsed by fat individualities and multi-million-dollar
pots, whose fortunes live in secret, foreign bank accounts or other illegal duty harbors, translates into
frequent and ever-advanced duty hikes for the average citizen, who must bear a grossly unstable
proportion of the nation's duty burden. The FBI has estimated the overall cost of white collar crime in the
United States to be$ 300 billion bones annually. Statutory fiscal auditing refers to the process of
assessing compliance of fiscal information with nonsupervisory norms, generally for public companies,
by an external and independent reality. Forensic account is a different term that needs to be
distinguished from statutory fiscal auditing. The Association of Certified Fraud Observers (ACFE) has
defined forensic account as fraud examination. It incorporates all the terms involved with disquisition,
including fraud auditing. So fraud auditing is a subset of forensic account. Forensic accountants are
called in after substantiation or dubitation of fraud has surfaced through an allegation, complaint or
discovery. Forensic accountants are endured, trained and knowledgeable in different processes of fraud
disquisition. US News and World Report listed forensic accountant as one of the major job tracks of the
future and has made this branch of counting trendy. So the supremacy of forensic account over statutory
fiscal inspection cannot be denied.

Financial Auditing and Forensic Auditing (Fraud Auditing)

Fiscal auditing refers to the process of assessing compliance of fiscal information with
nonsupervisory norms, generally for public companies, by an external and independent reality. Fiscal
inspection performed under GAAS (Generally Accepted Auditing norms) must perform fraud specific
procedures. GAAS heavily incorporates generalities and procedures to discourage and to catch fraud in
inspection of internal control over fiscal reporting. Still the focus of fiscal inspection is concerned with
furnishing reasonable assurance that a material misstatement to fiscal statement has not passed.
Numerous of the fiscal statement fraud should have been detected with GAAS. But in reality it does n’t
be as fiscal auditors are much more involved in detecting immaterial fraud. Forensic inspection is a
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methodical process of objectively carrying and assessing substantiation regarding assertions about
profitable conduct and events to ascertain the degree of correspondence between those assertions and
established criteria, and communicating the results to interested users. Fraud inspection is a subset of
forensic inspection which is the process of detecting, precluding and correcting fraudulent conditioning.
Fraud auditing involves a technical approach and methodology to discern fraud. The purpose is to prove
or falsify the actuality of a fraud. While fully barring fraud is the thing, it's simply not doable. Fraud
auditors should be suitable to help a nicely preventable fraud. The first ideal for the fraud auditor is to
determine whether a distinction in account records is attributable to mortal error. However, there may be
no factual fraud, if so. However, fake records, crimes, If the distinction (missing records. So fraud
auditing focuses on creating a terrain that encourages discovery, forestallment and correction of
intended or executed fraud.

Role of Forensic Accountants and Forensic Auditor in White Collar Crimes

In a trouble to disinter as well as check the prevalence of white collar frauds in business, ideas
are being drawn from various forensic lores to condense the study process of accountants and auditors.
The term “forensic” means suitable to be used in court. Forensic account is a fleetly developing area of
specialization primarily concerned with fraud deterrence, fraud discovery and fraud disquisition. Forensic
account may be defined as systemized knowledge dealing with operation of counting data gathered
through auditing styles and procedures to resolve legal problems. Forensic accountants are certified
fraud auditors. Fiscal auditors look at the figures but the forensic accountants look behind the figures.
Now a day’s business and felonious conditioning have come so complex that attorneys and felonious
investigators frequently do n‘t have the moxie necessary to discharge their liabilities. Also pronounced
increase in white collar crimes, connubial and business controversies have created the need of forensic
account. So to study the connection of forensic account in detecting and precluding peaceful white collar
crimes is the main alleviation behind this study. The term fiscal auditor applies to any auditor of fiscal
information or the fiscal reporting process. Substantially fiscal auditors are those who work for public
account enterprises and perform checkups of fiscal statements for public companies. They're traditionally
number acquainted. Forensic auditors are generally accountants or auditors who, by virtue of their
stations, attributes, chops, knowledge and experience are experts at detecting and establishing frauds in
books of account. Forensic accountants may appear on the crime scene a little after than fraud auditors,
but their major contribution is in rephrasing complex fiscal deals and numerical data into terms that
ordinary laypersons can understand. Fiscal auditor is just like a watchdog that looks at the number but
forensic accountant is like a bloodhound that looks behind the number.

Generally in commercial organisations there are three stages of fraud discovery and
forestallment pre- fraud stage, ongoing fraud stage and post-fraud stage. The organisations which are
always apprehensive of circumstance of fraud and try to help it at original stage can arrange ethics
training borrow regular statutory inspection/ periodic fraud inspection or forensic account as a fraud
preventative medium. For ongoing fraud discovery, commercial organisations can encourage whoosh
blowing/ relate the matter to a correctional commission or can use forensic account as a restorative
strategy. Eventually if fraud is detected after it has actually been committed, forensic account can be
used as reanimation/ survival tool. So at each and every stage of fraud discovery and forestallment,
forensic account as an arising fraud operation medium plays an important role. Now the important
question is how far forensic account is effective in discovery and forestallment of white collar crime. At
the same time, how far it's respectable to Indian Corporate Sector.

Indian Legal System towards Forensic

Account Forensic account has not got its due recognition indeed after intimidating increase in
the complex fiscal crimes and lack of adequately trained professionals to probe and report on the
complex fiscal crimes. The task of Forensic Accountants is handled by Chartered Accountants who
piecemeal from handling traditional practice of auditing as needed under the Companies Act, 1956 or
Income Tax Act are called upon by the law enforcement agencies or the companies or private
individualities to help in probing the fiscal crime or fiddle. The CA or CWAs in India are best suited for
this profession due to their fiscal wit acquired during their rigorous training which can be farther honed by
introducing post qualification degree or parchment in probing and Forensic Account analogous to one
introduced by CICA. still, growing fiscal fraud cases, recent stock marker swindles, failure of non fiscal
banking companies, marvels of evaporating companies and colony companies and failure of the
nonsupervisory medium to check it has forced the Government of India to form Serious Fraud
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Investigation Office (SFIO) under Ministry of Corporate Affairs which can be regarded the first step of
Government of India to fete the significance and advance the profession of forensic accountants. The
SFIO is a multidisciplinary association having experts from fiscal sector, capital request, accountancy,
forensic inspection, taxation, law, information technology, company law, customs and disquisition. These
experts have been taken from various associations like banks, Securities & Exchange Board of India,
Comptroller and Auditor General and concerned associations and derolements of the Government.
There's a total lack on the role of these law enforcement agencies to train their investigators in this
technical role of probing white- collar crimes involving forensic account. The disquisition of the major
fiscal crimes is handled by ordinary probing officers who after spending some time in disquisition of
conventional crimes are shunted to the profitable offence sect and they're anticipated to handle the fiscal
crime cases involving complex & intricate fiscal records which is needed to be anatomized to unearth
crime or unique MO espoused by the white collar miscreant. Its time for India to give a study for
modifying its present judicial system which is traditional and complex A nonsupervisory body of forensic
account needs to be set up to govern the role, duties, liabilities and power of forensic accountant.
There's also a need to make a new law for the execution of fraudsters, irrespective of their fireside. In
order to attack the problem of execution of fraudster from different fireside other than India, the issue
needs to be taken up to transnational nonsupervisory body. In this regard, transnational cooperation
needs to be sought to achieve some form of legislative thickness. Appointment of forensic accountants
should be made obligatory in all the companies especially in public sector companies and large scale
companies to descry and help fraud.

Conclusion

The dishonors of the last many times come as a shock not just because of the enormity of
failures like Enron and WorldCom, but because of the discovery that questionable account practice was
far more insidious and wide than preliminarily envisaged. A definite link between these counting failures
and poor commercial governance has surfaced. An adding number of inquiries in recent times are
changing that poor commercial governance leads to manipulated fiscal reports and white collar crime.
Pots and nonsupervisory bodies are now trying to dissect and correct any being blights in their reporting
system. In this connection the role of whistleblowers to expose wrongdoings within their organisations is
also important. Still, the lack of protection for whistleblowers prevents people from coming forward to
punctuate illegal or unethical acts by companies. Effective and effective functioning of forensic account
profession in India will surely reduce the incidents of fiscal frauds and other profitable crimes in the
country. But in India forensic account is still in its immaturity stage. The most definite conclusion is it * s
the time to use forensic account as a armament to combat white- collar crime in the commercial sector.
White- collar crime must come to an end; or differently, forensic account must rule to cleanse the
commercial sector of white collar felonious geste.

Recommendations

. Organisations should conduct ethics training to discipline workers against committing fraud. Still
legal execution against fraudsters can also punish the workers laterally.

) Still, the organisation should relate it to correctional commission to take required action rather of
taking too liberal or too harsh decision, if an hand who has served the organisation for long but
set up committing fraud.

. On the base of agreement organisation should frame policy to take action against fraud.

) Organisations should make the first line director's administrators in an organisation
apprehensive of fraud discovery through forensic account training as well as through strong and
well proved commercial value system.
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