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ABSTRACT

Today's customers favor environmentally and socially conscious goods over their traditional
counterparts. The research study addresses that there are low entry-level standards to become an
entrepreneur for a variety of environmentally sensitive companies, making it one of the factors for youth
unemployment and sustainability issues. It has been argued that green businesses are developed at a
small scale and fit the needs of rural regions. These sustainable startups offer companies with new
prospects not limited to the urban areas. Green entrepreneurship research in India focuses on
coordinated promotion for green entrepreneurs. Financial and technological support is required for
developing startups. The State has been able to encourage entrepreneurship through key businesses in
the region.
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Introduction
The notion of green entrepreneurship is not only to respond to evolving market demands but

also to engage in the procedure of sustainable development in the long way(N Kumar, 2015). Largely
green companies are organizations that examine the relationship between innovation and sustainability
and thus make a competitive advantage of their firms/businesses by selling environmentally friendly
products and services. Some environment-friendly goods may be either environmentally or
environmentally recycled (Khurana, S., Haleem, A., Mannan, 2019). Both the sustainable marketing
tactics and the ones based on sustainability in this competitive climate. The idea of green
entrepreneurship is highly important for contemporary and any entrepreneurs(Sarkar, 2012). Green
management is now becoming a big problem in every field of life. The conception of green
entrepreneurship is largely unknown, little known, and commonly overlooked compared to
entrepreneurship (M. Dadhich et al., 2018).

A lot will still need to be achieved in the coming years of researching the issues of green
entrepreneurship i.e., environmental quality, social welfare, creativity, the sustainability of resources,
technological growth, and wholesome economic development(Thanki, S.J., Thakkar, J., 2018).
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Figure 1: Components of Green Entrepreneurship

Review of Literature
The papers explore the notion of green entrepreneurship using secondary tools including

scholarly papers, articles, and interviews on the internet. (Gupta & Nagpal, 2020)has calculated an
economy-sensitive productivity index adjusting the economy-sensitive productivity index for emissions
downward. This is change beyond traditional 'orthodox' economic growth and into a 'sustainable' or
'green' economy. More in-depth research of the topic is required.

(Kaswan & Rathi, 2020; Nguyen et al., 2019) measured competitiveness and work in the
green economy by incorporating and evaluating theory and practice. They are tackling the claim on
decreasing productivity in a post-growth economy and describe the productivity trap that results from a
systematic pursuit of labor productivity. (Thanki, S.J., Thakkar, J., 2018)suggest that the green revolution
will prove to be a significant step to be able to feed the entire planet.

(Manish Dadhich et al., 2019; Rao, 2017) discusses how political economy and the green
movement both go hand in hand. Green Revolution symbolizes the drive towards rising agricultural
productivity in Third World countries. An increase in rice production can be achieved by replacing
conventional rice varieties with high yielding varieties and using modern farming technology.
Research Methodology

This analysis is a theoretical one and focused on secondary sources of knowledge. The sources
include journals, magazines, newspapers, annual surveys, reports, books, white papers, etc. This paper
adopts the approach of literary analysis.
Objectives of the Study

This study delves into green entrepreneurship to decide what forms of green entrepreneurial
opportunities exist in India. The paper also considered the changes in marketing initiatives about
entrepreneurship and innovation in India.
Discussion and Conclusion

Owing to environmental considerations, there would be an improvement in consumers'
preference on which goods to use, buying only green or eco-friendly commodities. Green consumption
trends due to increasing environmental consciousness, have led to several emerging markets for green
product innovation(Sharma & Dadhich, 2014). By creating green business opportunities, more and more
people emerge as green entrepreneurs guided by social, environmental, and economic goals. Green
technologies, green designs, and greening the supply chain have facilitated entrepreneurs to break
current manufacturing and supply chains. This would certainly build up the competitive advantage of
firms on the economic and social front. The role of the state in entrepreneurship development can be a
key to spark job creation and economic growth. The State serves as a significant stakeholder for
promoting green technology developments that will positively impact private sector growth (Birda, 2019).
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The government realized the importance of economic technologies and industry 4.0 innovation
in every field of business life to retain the competitive place in the international economy. According to
the 2011 census figures, about 41 percent of the total population of the nation is less than 20 years old
and about 50 percent of the population falls in the age range of 20 to 59 years old (FIRSTPOST, 2016).
India's demographic dividend reveals that 28 percent of the population in the 15–29-year-old age group
(Registrar General and Census Commissioner of India, 2011).

In recent times, the Indian government considered various forms of incentives for the youth
including technology-based green entrepreneurship(M. Dadhich et al., 2018). The establishment of this
industry will contribute to economic growth by creating jobs. If India wants to maintain rapid and inclusive
development(Kumar & Dadhich, 2014).As per the Global Innovation Index, India has shown considerable
improvement as it moved up from 81st (2015) to 66th position out of a total of 128 countries in 2016. The
Government initiatives, as well as the role of the private sector in strengthening tertiary education, corporate
R&D, promotion of software exports, and market sophistication, are recognized as the reasons for India's
better performance. However, the existence of a fragmented policy environment and lack of policy
implementation, inadequate investment in R&D, complex and elaborate funding procedures, low levels of
Angel investments, venture capital and early-stage seed funding, weak linkages between the various
stakeholders of the knowledge economy, and the market, the inadequate orientation of education system
towards innovation and entrepreneurship, lack of rural infrastructure, risk aversive behavior of entrepreneurs
and weak Intellectual Property Rights regime are recognized as the key challenges faced by the State in
making innovation ecosystem conducive and enhancing entrepreneurship development in India.

According to the World Bank’s 2016 report, India ranks 130 among 190 nations in terms of Ease
of Doing Business. The rank of India for Ease of Doing Business is estimated based on 11 parameters as
mentioned in Table 1.

Table 1: India’s Rank on Ease of doing Business
S. No. Indicators Rank (out of 190)

1 Starting a business 155
2 Dealing with constant permits 185
3 Getting electricity 026
4 Registering property 138
5 Getting credit 044
6 Protecting minority investors 013
7 Paying taxes 172
8 Trading across borders 143
9 Enforcing contracts 172
10 Resolving insolvency 136
11 Ease of doing business 130

Source:www.doingbusiness.org/rankings

Although the World Bank statistics have proved that India's ranking for startups is hardly
commending, yet the Indian government has taken several measures to boost it (Franchise India, 2019).
Too little training opportunities, expertise, and capital impede the growth of new enterprises (Desai,
2008). Numerous policy changes that have been set up in Singapore have supported the growth of
startups and companies in Singapore. Recently India has got 3rd rank in the number of technology
startups. The number of startup companies in India is rising sharply and is set to generate 80,000 to
85,000 job openings in the year 2015. According to the latest entrepreneurs' statistics in 2016, there exist
over 20,000 tech-enabled businesses out of which over 5000 startups have been set up over the year in
2015. (Bhargava, 2016).
Initiatives to Develop Innovation and Entrepreneurship in India
 Mudra bank: Indian government set up a program called Micro Units Production Refinance

Agency (MUDRA) Bank to support small business enterprises. For the growth of small and
medium enterprises, the ministry of New and Renewable Energy (MNRE) has released a
provision of approximately Rs. 20,000 crores for the MUDRA bank for granting credit to
banks, NBFCs, and MFIs (MUDRA Loan).

 Ministry of Skill Development and Entrepreneurship: The Ministry of Skill Development
and Entrepreneurship was established in November 2014 that holds responsibility for the
coordination of all the efforts regarding skill development, training, development, and
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promotion of entrepreneurship athwart India. The Ministry also works for the introduction of
policies to remove the existing disconnect between demand and supply of human resources
or skilled manpower, building the framework for Vocational and Technical training, skill up-
gradation, and promotion of new skills, and developing innovative thinking.

 National skill development mission: Launched on the World Youth Skills Day, 15th July
2015, the National Skill Development Mission aims to generate convergence among various
sectors of the economy and states as a whole in terms of skill development and training
activities to materialize the ‘Skilled India’ Vision.

 National Policy on Skill Development and Entrepreneurship, 2015: The crux of this
policy is to link skill development to higher productivity and employability by providing an
umbrella framework to various skill development activities that are being carried out within
India and to even them up as per common standards(Manish Dadhich, 2017). The policy
aims at linking skill development and entrepreneurship with demand centers.

 Entrepreneurship Development Scheme: The Entrepreneurship Development scheme is
presently being developed by the Ministry of Skill Development and Entrepreneurship. Massive
Open Online Courses opened the door of a new-age system to be skilled, 50 nodal E-Hubs,
and incorporation of entrepreneurship education into the curriculum of more than 3000
colleges will uphold a spirit of innovation and entrepreneurship in India. The vital objective is to
promote women entrepreneurs by fostering social entrepreneurship and encouraging
universities and academic organizations to commence online courses based on social
entrepreneurship and laying momentum on grassroots innovation by collaborating with
National Innovation Foundation and other institutions will be the propel areas of this scheme.

 Make in India: The 'Make in India' initiative was launched by the Government of India on
25th September 2014 to promote skill development and job creation in 25 sectors of the
Indian economy by motivating domestic as well as multinational companies to manufacture
their products in India.

 Startup India, stand up India: The 'Startup India, stand up India' initiative of the
Government of India was launched on 16th January 2016 to foster a strong startup
ecosystem by nurturing innovations and entrepreneurship in India. This flagship initiative has
set forth an Action Plan to accelerate the Startup movement. The Action Plan is segmented
across the following areas:
 Funding support and incentives
 Simplification and handholding
 Industry-academia partnership and incubation

Conclusions
Entrepreneurship is very dynamic in nature. The debates surrounding the emergence of green

entrepreneurs is stimulating conversation about the different aspects of this emerging class of
entrepreneurs in low-income communities. The study highlights the positions of green entrepreneurs and
their efforts to incorporate new methods to produce their goods while creating jobs. Green
entrepreneurship offers solutions for youths’ unemployment and sustainability by not having low entry-
level criteria and empowering youth entrepreneurs to seek creative business solutions and strategies. It
has been reported that green businesses are set up on a small scale and cater to rural-based people
(Kaswan & Rathi, 2020). Thus, such business startups provide new job opportunities that are not
restricted to cities alone. There is a need for government intervention as well as environmental
awareness programs to develop a systematic approach towards green entrepreneurship. It has realized
that nurturing a green business by creating awareness among entrepreneurs regarding opportunities
arising from green business models in India. There is also a need for institutional support to emerging
entrepreneurs via the provision of financial and technical support such as business development services
and micro-finance for startups. Although the State has played a significant role in fostering an innovation
and entrepreneurship ecosystem in the country in the recent decade however there is a lack of policies
and incentives that focus specifically on promoting green entrepreneurial ventures rather than developing
entrepreneurship in general. The study claims that there are serious prospects for green businesses in
the current chaotic green market and examines the different advertising schemes for green businesses.
These green entrepreneurs may serve as catalysts in creating changes in the field of trade and
commerce and furthering the effects of the environment and economy.
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