ISSN : 2395-7069 || Impact Factor: 6.289

INSPIRA- JOURNAL OF COMMERCE, ECONOMICS AND
COMPUTER SCIENCE

(A National Quarterly Peer Reviewed Refereed Journal of Inspira-IRA)

VOLUME 09 NO. 01 JANUARY-MARCH, 2023

CONTENTS

1 | ACOMPARATIVE STUDY OF FINANCIAL INCLUSION AND EXCLUSION 01-04
IN INDIA

Dr. Ramesha V

2 | IMPACT OF COMMUNICATION ON DEVELOPMENT OF RURAL 05-08
ECONOMY

Dr. Renu Nainawat

3 | PRACTICE OF ACCOUNTING CARBON CREDIT: AN INITIATIVE OF 09-12
ACCOUNTING TOWARDS ENVIRONMENT

Himanshu Khinchi

4 | PUBLIC ENTERPRISE CHALLENGES IN HARYANA FOR EQUAL 13-16
ACCESS TO HIGH-QUALITY EDUCATION

Dr. Mukesh Kumar & Dr. Naina Vohra

5 | ASTUDY ON THE CREDIT REPAYMENT BEHAVIOUR IN 17-27
FINANCIAL INSTITUTIONS
Ms. Parimi Akshaya & Ms. Rajaswi Batish

6 | AGRICULTURE COST ACCOUNTING (COST OF WHEAT & BAJRA IN 28-36
HARYANA AND RAJASTHAN STATE W.E.F. 2014 TO 2018)

Dr. Mukesh Kumar

7 | PROSPECTS AND CHALLENGES OF ONLINE EDUCATION 37-40

Dr. Dimple Batra

8 | FERTILIZERS USE IN INDIAN AGRICULTURE AND ITS IMPACT ON 41-45
ENVIRONMENT

Ms Komal Bansal




i1

A CRITICAL REVIEW OF ENVIRONMENTAL ACCOUNTING PRACTICES
IN BHARAT PETROLEUM CORPORATION LIMITED

Dr. (CA) Nikhar Goyal

46-50

10

A STUDY OF GOVERNMENT SUBSIDIES AND ITS EFFECT ON
AGRICULTURE SECTOR IN INDIA

Dr. Subhash Chander Naval

51-54

11

famTaeiia e @ srefaraRe & fory SNueT &1 "8

55-59

12

DIfTS—19 & AMIH YHTE: ASIGR] BT T Yd a2 f98R IT9 & faRiy Hew o

60-64

13

f$fSee g 4 AgeaR =IaT U gie
PATT T" HAT

65-67

14

i faeRell & sMaR wR UMl Ud fa<ii AR & yawe &l o eid
NI (Fed @ wU # R gewiiol foafics ik wa.d1emg.d)

ST 897 Yav IGrad

68-71

15

CASHLESS ECONOMY IN INDIA: PRESENT SCENARIO

Dr. Nitu Maan

72-77

16

MERCHANT BANKER IN INDIA: A CRITICAL EVALUATION
Dr. Chandra Prakash Kulshreshtha

78-82

17

ROLE OF E-GOVERNANCE ON PREVENTION OF SEXUAL
HARASSMENT

Dr. Tajinder Kaur

83-86

18

MOBILE BANKING AND ITS CONTRIBUTION IN CHANGING ERA

Dr. Nupur Saboo

87-90

19

CASH LESS ECONOMY: A STEP FORWARD IN DIGITAL INDIA MISSION

Dr. Pradeep Kumar Saini

91-94




iii

20 | ASTUDY ON RURAL MARKETING AND ITS INNOVATIONS 95-99
Dr. Deeksha Chandawat, Dr. Ati Jain & Mrs. Megha Sharma

21 | ASTUDY OF INCOME AND EXPENDITURE PATTERN OF MIDDLE 100-104
CLASS
Dr. Krishna Murari Modi

22 | INTRODUCTION: E-BANKING 105-108
Dr. Renu Jangid

23 | DIGITAL INNOVATION IN EDUCATION AND ITS GROWTH 109-113
Dr. Vibha Maheshwari

24 | MAKE IN INDIA: THE COMMERCIAL INDEPENDENCY OF INDIA 114-118
Dr. Pankaj Pareek

25 | ASTUDY ON CUSTOMER SATISFACTION IN PRIVATE SECTOR 119-121
BANKS
Arun Mondal

26 | SUCCESS FACTORS IN E- GOVERNANCE: A STUDY OF RURAL 122-127
RAJASTHAN'S E-GOVERNANCE PROJECTS
Neha Solanki

27 | AN ANALYSIS OF SHARE PRICE REACTIONS TO M&A IN THE INDIAN 128-136
MANUFACTURING INDUSTRY
Shravani & CMA Dr. Jeelan Basha V

28 | ROLE OF SOCIAL MEDIA IN LEARNING AND ACQUIRING KNOWLEDGE | 137-140
Dr. Anita Sharma

29 | CORPORATE SOCIAL RESPONSIBILITY AND HUMAN DEVELOPMENT 141-146

INDEX: A STUDY ON TATA STEEL LIMITED

Dr. (CA) Nikhar Goyal




v

30

MULTIDISCIPLINARY EDUCATION: A PATHWAY TO A HOLISTIC AND
EFFECTIVE EDUCATIONAL SYSTEM

Dr. Anju Lata Joshi

147-152

31

EMERGING E-COMMERCE TECHNOLOGY INNOVATIONS

Dr. Neelam Maggu

153-156

32

A STUDY ON INDIAN EXPORT OF AGRICULTURAL PRODUCT WITH
RESPECT TO ITS TRADE PERFORMANCE

Mr. Nitesh M.Pinjani & Dr. Vijaykumar M. Gawai

157-160

33

STUDY OF APPROACHES OF DEEP LEARNING IN SPEECH
RECOGNITION

Ramesh Kumar

161-164

34

E-WASTE RECYCLING: A RESOURCE-SAVING APPROACH

Aastha Dubey

165-171

35

IMPACT OF SOCIAL MEDIA ON DECISION MAKING OF CONSUMER

Dr. Ravi Kant Modi

172-175




