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ABSTRACT 

The goal of the current study is to comprehend the significance of women as decision-makers 
when it comes to household spending on family consumption. Data collection methods include direct 
interviewing and surveys. The responses to their opinions from twelve years ago and now have been 
attempted to be recorded. The information obtained through the approach of a personal interview has 
also been utilised to comprehend the circumstances of the women respondents in their family twelve 
years ago and today, as stated by them. The paired t-test was performed using the data obtained from 
the questionnaire. The change in answer provided by participants has been evaluated using the paired 
t-test technique. The suggestions of the female members are being taken more seriously at the present 
time as compared to their suggestions twelve years ago. 

 

KEYWORDS: Decisions –Makers, Family Members, Interviewing and Survey, Assist from Bank. 

_______________ 

Introduction 

 Indian traditional society places extremely little value on the opinions of female household 
members when it comes to making decisions. The male-dominated family mentality always implies that 
the female members of the household are incapable of making decisions. This mindset has its origins in 
women's lower levels of education. The idea that women are less than their male counterparts stems 
from a vicious circle of misinformation. Girls in homes have less access to educational resources than 
their male counterparts, and as a result, they are less educated. Again, due to their lower level of 
knowledge, their opinions will have less of an influence on how decisions are made in the home, 
furthermore, because females participate less than in household decision-making procedures. 

 In the society, both men and women have certain roles, and the structure of household decision-
making is determined by hierarchies based on generation and gender. Women are an essential 
component of the family and a driving force behind socioeconomic advancement, for example. 
Depending on their financial status, the size of their family, the type of jobs they have, and a variety of 
other criteria, women carry out a variety of responsibilities. At all levels, women have historically had less 
say in decision-making. Men typically make decisions on a variety of family-related issues. Women are 
frequently not even consulted. 
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In our patriarchal culture, it is customary for males to make judgments on all manner of domestic 
and societal issues, with women just being expected to follow them. Despite the fact that this convention 
has been evolving, it has not done so at the necessary rate. Women are underprivileged not because 
they lack the capacity to contribute to production, but rather because they lack the opportunities to do so 
or because their domestic work is not valued as a source of income. The objectives of equality, progress, 
and peace cannot be attained without the active engagement of women and the inclusion of women's 
opinions at all levels of decision-making. 

Changing Role of Women in the Society 

Women in society now have new chances because of the new information technology era and 
how quickly it is spreading, especially in rural areas of developing countries like India. India is a 
developing country like many others around the globe, and women there have less access to educational 
resources than men do. This research is focused on the underdeveloped Indian state of Haryana. As a 
result, women in society face higher barriers to education, and their position in the decision-making 
process is further hampered by their limited access to education. However, the growth of information 
technology has given women the chance to get educated and gain equality with their male colleagues. 
Government of has taken many initiatives after independence for the betterment of women those 
initiatives have allow women to connect themselves from new and more promising outer world. 

Review of Literature 

Every country in the globe has a population that is around 50% female. About 50% of Indians 
belong to this group, however their positions in homes do not correspond to their proportion in the 
population. In the majority of houses where males predominate, views of women as household members 
are not taken seriously. According to the information supplied by the female household members during 
our survey for this research, it was at least a circumstance that existed ten years prior. However, the 
subject of this research paper is whether or not things have changed for the better. By questioning 
women about their influence on the household's decision-making process, this research seeks to 
understand how women's roles are evolving. 

Women identify differently depending on the social choices they make. The dominant position of 
women in our predominantly male culture is difficult for males to understand. However, women are 
incredibly valuable human resources for the advancement of any community, and their underutilization 
can seriously impede a country's growth. 

The key to advancing any segment of society is education. The fact that women are 
comparatively less educated than their male counterparts accounts for women's backwardness in 
society. They have been kept out of school and other opportunities as a result of the male-dominated 
society in our country. Their lack of education has further set them back in terms of family decision-
making. The ability of the family's female members to make decisions has been severely hampered by 
their little exposure to the outside world. But the less fortunate members of society have been able to, 
thanks to modernization and the expanding availability of new information technologies. 

The Status of Women in Indian Society 

In our tradition Indian literature, which demonstrates the great appreciation of women in society, 
women were seen as the source of power and riches. Women are exalted as goddesses in a segment of 
our literature that is specifically dedicated to their worship. Unfortunately, women have always been seen 
as the family's property—a possession that males may own—instead of as anything more than a tool for 
reproduction. and can be moved at the men's discretion from one hand to another. Some of the most 
horrible acts ever perpetrated by males against women may be found in history books. Thus, when we 
discussed the so-called advanced civilization of India, it had a flaw. 

Fortunately, though, the issue is becoming better in our contemporary day. Although it may not 
have arrived on time, it is definitely improving. New doors for the advancement of women have been 
opened by the modern educational innovations supported by modern thought. 

Numerous national and international organizations have released assessments on how women 
fit into society's various spheres. Aside from their conventional passive roles as mother, daughter, etc., 
women can play important roles in the development of many areas of society. Leading experts have 
pushed for a more significant role for women in society, starting in the home. 
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The goal of the current study is to comprehend the function that women play in a household's 
decision-making process regarding its consumption habits. The ladies have been asked to compare and 
contrast their current and ten-year roles in decision-making. They gave the same answers when asked 
about their roles both now and ten years ago. 

Data and Methodology 

 Direct interviews with female respondents served as a source of data for the study, as did the 
distribution of the special questionnaire created just for it. Personal interviews, particularly with women 
over the age of 36, made it clear that these women had seen a major shift in their ability to make 
decisions. According to the personal interviews, the family's female members' opinions are now treated 
more seriously than they were twelve years ago. 

Limitations of Study 

 A thorough examination of female customers is required, along with a close examination of 
actual circumstances and the causes of each and every dimension. Even if the researcher promised that 
the information would only be used for research and an academic purpose, all the information gleaned 
from the respondents is complex. Additionally, there is a guarantee that no questions about risk factors 
will be posed. This made the interview last longer. Even though they were quite cooperative, they 
required each question to be explained for the study's underlying purposes, which added time to the 
procedure. 

Problems of the Statement 

 Highly engaged female customers make up a significant portion of the Indian market. Women 
customers make up a rising portion of the market. Indian women actively participate with their families in 
all purchasing decisions. Indian businesses recognized her buying power and reached out to her via all 
available channels in an effort to persuade her. In order to identify women as a valuable customer 
category, marketers and manufacturers have begun to develop concepts and make goods that are 
centered on women. Despite having a significant impact on the market as buyers, sellers, and 
consumers, women nevertheless face challenges on a cultural, social, emotional, and psychological 
level. 

A desire to purchase things and services more wisely is the foundation of the social and 
economic command known as consumerism. However, it is not the reality many women, particularly in 
rural areas. They are in a position to make thoughtful judgments in all areas, which will result in a lack of 
self-satisfaction because their choices primarily benefit and satisfy their families and society rather than 
themselves. Therefore, even though marketers and manufacturers saw women as a valuable customer 
group, the benefits did not really accrue to that group. As a result, this study focuses on the women 
shoppers in the Vellore area who follow a specific pattern while making purchases for their homes. 

Finding  

The goal of the current study work is to comprehend the significance of women as decision-
makers when it comes to household spending on family consumption. Data collecting methods include 
direct interviewing and surveys. The respondents' replies addressing their opinions from twelve years ago 
and now have been attempted to be recorded. The information obtained through the approach of a 
personal interview has also been utilised to comprehend the circumstances of the women respondents in 
their family twelve years ago and today, as stated by themselves. The paired t-test was performed using 
the data obtained from the questionnaire. The change in replies provided by participants has been 
evaluated using the paired t-test technique. To determine the change in the replies gathered by the 
surveys, a paired t-test has been performed. If the N is the same regardless of the number of 
respondents, the paired t-test statistic is a trustworthy instrument for determining the change in the data. 

Result and Discussion 

Due to their responses to the questions, it was discovered that the women customers in the 
Gurugram district were a diverse bunch from another location. 58 percent of the respondents said that 
they purchase goods and services without paying for them because they are unaware of the risks 
involved. Affected parties cannot file a lawsuit without the bill if the acquired item has any flaws or has 
physically harmed the customer. In order to conserve the money provided by their husband, women, 
particularly Indian homemakers, haggle with the vendor while buying goods, according to more than half 
of the survey participants. 
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When compared to their family's monthly income, respondents with incomes up to Rs. 5000 
indicated that cash purchases were their preferred method of payment. There is also a considerable 
disparity between the respondents' favorites method of payment and their level of income. Nowadays, 
practically all manufacturers have established service centers around the nation to offer reliable support. 
For instance, Nokia gives emphasis to services for mobile phones. Nearly 88 percent of the respondents 
claimed to use a licenced service facility. 

Suggestions 

The recommendations are founded on the data taken from the study. It has been discovered 
that businesses and service providers deceitfully lure customers to pay nothing for goods and services in 
order to avoid paying taxes on them. Since the customer cannot take advantage of any warranty 
advantages and the government will lose indirect tax income, both the general public and the government 
are impacted. It is notable that more than half of respondents claimed to occasionally haggle over price 
while making a purchase. Thus, it is evident that there isn't a set pricing for a lot of goods. When 
compared to those who negotiate, those who lack the ability to do so pay more than the asking price and 
are therefore exploited. 

Scope for Future Research 

Since the current study's focus is only on female customers in the Gurugram district, it might 
serve as a model for future research comparing males to women, men within the Gurugram district, and 
districts in Haryana and other Indian states. 

Conclusion 

The living levels of various social classes in various places are same under the current Indian 
economy. Even consumers who aren't particularly wealthy can buy something new to demonstrate their 
status within the affluent heritage. A client receives an immediate thrill when they buy a pricey item to 
raise their social standing. As it is observed that the Vellore district is changing as a result of numerous 
influencing factors, where the people prefer making cash purchases and only approach authorized 
service centers when a product has a defect, they also check the product's quality requirements for 
purchase as well as its expiration date. 

Even if the purchasing habits of women customers in the Gurugram district have changed, there 
are still aspects that still need to be developed if the area is to have a chance of competing with 
neighboring cities in terms of the quality of life for its residents. It is also discovered that there is still a 
need to raise people's standards in many areas, including education, occupation, and income level, 
particularly for women who live in the Gurugram district. 
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ABSTRACT 

Earth is the home of many living and non-living things. It is our planet. It is our foremost 
responsibility to save our earth. Global waning and pollution is increasing day by day. To save the 
planet we need to reduce the global warming and different kinds of pollution i.e. air pollution, land 
pollution, noise pollution, water pollution etc. Green management is a practice to save the bio-diversity, 
natural resources from pollution, global warming and other acts that can deplete the environment. In 
green management organization uses those practices that can reduce the pollution, waste production 
etc. it also focus on sustainable development of natural resources and fully the social responsibili ties. 
In this competitive environment, if organization wants to run for long time and earn profit in long term it 
needs to focus on economic and at the same time it need to fulfill its environmental responsibilities. 
Environment protection directly connects with the bio-diversity. The organization can plays vital role by 
opting green management in saving the environment that will directly save the bio-diversity as well. 
There are many companies like Apple, Amazon, Google, General Motors etc. have changed their way 
of operations to take a step ahead towards greener future. Companies need to focus to produce 
products that are bio-degradable and recyclable. Originations use natural resources so it’s their 
responsibility to give back to the society. Under social responsibility companies need to plant the trees 
and judicially they should use the natural resources. Glass bottles and plastic bottles should recycle. It 
is not only the responsibility of organizations only to save the environment but society is equally  
responsible for the same. 

 

KEYWORDS: Global Warming, Pollution, Green Management, Bio-Diversity, Recyclable. 

_______________ 

Introduction 

 Green management is a process where companies reduce the waste and move towards 
environmental sustainability. Companies look at their supply chain and identify the source of waste 
production and try to reduce them. Companies reduce the use of harmful chemicals in their production 
process. Reuse and recycling are two important techniques that companies use to reduce the waste. 

• Reuse: Plastic, paper, glass bottles etc. are the major materials that people use in their day to 
day life. On an average India produce 3.5 million tons of plastic annually with 25,490 per capita. 
Plastic is non-biodegradable material and glass does not decompose. If people use these 
materials again for their use in any form it will reduce the waste generation. Another method of 
reusing these materials is recycling. If these materials go under recycling process it can change 
the form of these products and can be reused again. 

• Recycling: Paper is biodegradable but the major raw material comes from trees. Deforestation 
increases due to paper industries. Therefor it is required to recycle the paper. On and average 
Indian recycling industries required 14 million tons of waste paper to meet the current demand 
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of population. India’s plastic recycling market is increasing every year. In the financial year 2021 
is 6.06 million tons and it will increased by 12.43 million tons by 2023. In India approximately 
only 45% glass waste gets recycled every year. As glass is not decomposing so it’s required to 
recycle it. It’s a good part that glass can be recycled almost 100% without losing its purity and 
quality. 

Scope of Green Management 

 Earth is our planet and it’s our mutual responsibility to save our planet. Changing lifestyle, 
industrial development etc. have increased global warming, climate change carbon emission etc. we 
need to protect the earth and should move towards sustainable development. Companies like Apple, 
Amazon, General Motors, Google and many other brands are moving towards sustainability by changing 
their business operations and ensuring for a greener future.  

 Companies need to observe their business operations and try to improve it that creates no harm 
or less harm to the environment. Companies should involve ethics in business. Earn profit but don’t harm 
the environment.  

Steps for Green Management 

• Reduction in pollution 

• Introducing those activities that can reduce the waste and recycle the waste 

• Initiatives for sustainable supplier and improved chains for production 

• Step towards renewable and sustainable energy 

• Work towards tree plantation programs, environmental charities and other green initiative 
activities 

• Find out new ways in green technologies 

Benefits of Green Management 

 Green management is a step towards sustainable development and improved production facility 
that not harm the environment. Industries are the major source of pollution. They are the major cause of 
water, land, air and noise pollution. If the industries adopt the green management especially in production 
process it can reduce the pollution and save the environment. Through adopting greener technology the 
health of living organism will improve and we can be benefited by the natural environment. If 
organizations use the natural resources in sustainable manner then they can be preserved for future use 

as well. 

On legal part the organizations are bound to save the environment otherwise they bear the 
financial penalties. For different industries different limits are fixed under air, water, noise and land 
pollution. The organizations cannot discharge the pollutants beyond their decided permissible limits.  
Organizations use resources from the environment for their operations they need to return it back and 
simultaneously they should use them in sustainable manner, to fulfill Corporate Social Responsibility 
(CSR) is mandatory for the organizations. In Corporate Social Responsibility companies’ work towards 
society, environment and other related tasks where companies return back to the society and 
environment of what they use. Companies with CSR activities enhance their brand image, employee 
retention and employee well-being. Customers also prefer those company’s products that are 
environment friendly and fulfill their Corporate Social Responsibilities. Many global companies like Apple, 
Google, and Facebook are working towards reducing carbon footprints and claiming that they have 
adopted the supply chain that is 100% carbon neutral. By adopting green management and green 
initiatives companies actually opens new ways of doing business that leads towards innovations and 
open new sources of development that could enhance the revenue for the organizations. Going greener 

can develop new features in the existing products or even entirely new product.   

Toyota is presenting an example for the same where the company identifies the demand of new 
and more energy. This led to Toyota to develop a hybrid car that was fuel efficient and could run on fuel 
and electricity. Toyota launched this hybrid car named Prius in the year 1997. After launching the car 
Toyota set the new age for competitors and opened new market for fuel efficient cars that can attract 
environment friendly drivers. 
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A Step towards Greener Workplace 

There are various benefits for an organization with green management. Now companies should 
establish an environment that is energy efficient and environment friendly. This can be achieving from 
inside the organization. Companies should develop a workplace that takes the organization towards 
green management. This can be achieving by following some steps those are as below: 

• Company should assess its current position: Company should audit its current working 
practices and behavior and assess the impact of each activity on the environment. This exercise 
can highlight those areas that impact on the environment and where company is required to 
change and modify its working process. For an example company can shift towards paperless 
work, identify the material that is really required, and reduce unnecessary purchase and waste 

generation. Here company simply identify the areas where is need to change. 

• Company should set the specific and measurable goals for environment: In the step 
company identify its areas that impact on the environment now in second Step Company should 
set the goals for itself to reduce the impact on environment. These goals should be specific, 
measurable and achievable. Here company should monitor its activities that it’s really working 
towards reducing the impact on environment and control the process as per requirement. The 
easiest way to analysis is cost-benefit analysis. The company can compare the greener 
practices with previously used practices and can compare it on cost-benefit ratio.  

• Company should rethink before purchase: There are many products that company purchase 
in their day to day activities. These products can be for production purpose or for run the day to 
day activities or business operations. Every product that organization purchased is required or 
not that need to be analyzed. Many times it happened that company purchase the product 
without checking its necessity and stock. In such cases company purchase those items that are 
not actually required or already in stock, in both the cases company increase the waste 
generation. Company should adopt reuse and recycling process. For an example for printing 
any not so required document company can reuse the paper, in washrooms company can place 
cloth towel instead of paper towel or electric hand drier machine. These simple things can save 
the money and reduce the waste as well. Therefor before make any purchase the company 
should rethink about its purchase that this product is really required or any environment friendly 
product can be purchased. 

• Company should go for recycling process: Here company need to educate the employees of 
the organization. Company should educate the employees about recycling process, products 
that can recycle and benefits for recycling. Company can identify some recycling points where 
employees can get aware about the products that can and cannot recycle. Company should 
also educate the employees about dispose of the hazardous waste such as electronic waste 
and batteries. For example if the old version computer is not in use by organization it can be 
donate or company can install the latest version  (if possible) in the computer for further use. 

• Company should keep watch on its usage of power: Office generally works more then 8-9 
hours. In these hours lights, fan AC, air purifier etc. continuously work. These products run on 
electricity and it cannot be avoided. Companies can use energy efficient items such as LED 
bulbs, solar lights, energy saver AC etc. this change can save the electricity almost 70-75 
percentage and reduce the heat production by 50 times. It’s a duty of every employee that if the 
lights and other electric equipment are not in using that needs to be turned off. Company can 
install automatic light system in washrooms and conference hall where electric equipment can 
switch off when they are not in use. These processes will not only save the electricity but also 

benefited the company in terms of cost. 

• New ways of energy suppliers: Company should identify the new ways of energy suppliers. 
Company can install solar system, micro wind turbine to generate electricity. These energy 
suppliers can fulfill the day to day need of electricity of an office.  

• Tree plantation: As we know for all living organisms oxygen is essential element for their 
survival. Trees are the major source of oxygen supply. In the process of photosynthesis trees 
use carbon dioxide and release oxygen. This oxygen is the element of air that living organism in 
breathing process. There are many companies that cut the trees in any form for their businesses 
and pollute the environment. It’s the responsibility of the organization plant the trees to make the 
balance of the environment. 
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• Reduce the use of vehicles: Company can reduce the pollution by adopting the car pooling 
methods. Employees who live in almost same areas can use carpooling methods. Employees 
can use small vehicle rather than big cars; bicycle use is one of the most environment friendly 
methods. After Covid employees understand the importance and methods of work from home. if 
the physical presence of employees is not required company should give liberty to its employee 
to work from home. If face to face meeting is really not required than avoid journey and use 
technology to conduct virtual meetings, job interview, conferences etc. 

• Review your efforts: Time to time company should analysis the process and technology it is 
using. Company should be flexible enough to shift on the latest technology if required. 

• Inspire others: In case company is able to achieve its energy efficient goals it should educate 
and inspire other to move towards eco-friendly technology and methods. Saving the 
environment is our collective efforts and we need to work together to save our planet. 

Conclusion  

 Green management definition is differing in various minds but the right definition is to save the 
environment and use eco-friendly technology for sustainable development. Organizations should check 
and analyses their working practice and identify the waste generated areas and try to reduce them. 
Recycling and reuse are two most important methods to reduce the waste. Saving the environment is our 
mutual efforts that need to spread and efforts should be made for the same. 
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ABSTRACT 

Accessing banks over long distances might be a significant development hurdle.  This 
research paper focuses on the importance of the geographic proximity of home loan borrowers to their 
financial lending institutions and how the distances between lending institutions and their home loan 
beneficiaries have changed in India over time. In addition to this, the housing loan behaviour of the 
borrowers towards proximity is also examined. Primary data was collected from banking clients who 
had availed of home loans from the banks in India. While secondary data is gathered from a survey of 
the literature and the banks' official websites. This research paper has found that customers prefer a 
lending institution that is closer to their house than one that is closer to their place of business. 
According to the survey, the distance between borrowers of mortgage loans and their lenders has 
gotten longer over time as a result of spreading houses to the wider areas and technological 
improvements. Further, internet banking is an additional option for banks that can help them increase 
their geographic reach at a far cheaper cost.  This research paper also revealed a general tendency 
toward less face-to-face communication between lending organizations and borrowers of house loans. 
There is evidence, nonetheless, that these modifications might not have had an equivalent impact on 
all banks as well as on borrowers. Furthermore, the difference between the housing loan behaviour of 
borrowers from the banks and non-banking financial lending instiution is examined by considering their 
demographic profiles. 

 

KEYWORDS: Proximity, Home Loan, Banks, Financial Lending Institution, Non-Banking Financial 
Lending Institution. 

_______________ 

Introduction 

The geographic area over which banks are willing to extend credit has important implications for 
competition in bank lending and the application of antitrust policy. There is some evidence that 
improvements in information technology, most notably credit scoring, may have increased the ability of 
banks to lend to distant business borrowers. Such a shift could expand the size of a geographic market, 
but if this effect is limited to larger lenders, a possible consequence is that the market becomes 
segmented and that lending distance at more local banks actually decreases. Significant developments 
have happened in the technology used by banks to provide financial services, as well as in the regulatory 
framework in which they operate, during the last several decades. Changes in technology have included 
both advances that allow banks to connect more effectively with consumers or potential customers and 
those that help banks to more properly monitor and manage risk, such as credit scoring and loan 
securitization. Simultaneously, banking regulation has reduced many of the regulatory hurdles that 
restricted the geographic areas in which banks may operate. The modifications varied from fewer 
limitations on branching activities to increased freedom for banks to offer financial services to a wide 
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distance without additional regulatory burden. Technical and regulatory advances have certainly 
influenced the structure of the banking business. Nonetheless, the banking business in India remains 
vast, with the bulk of banks focusing on servicing their local community and clients. As a result, there is 
much dispute on whether legislative and technical developments have transformed the techniques of 
providing financial services sufficiently to break families' and small companies' traditional reliance on local 
providers. Proximity may provide lenders with screening prospective borrowers and monitoring loans, 
particularly in the case of home loans. Lenders must rely on "soft" information gathered informally 
through connections between the lender and the borrower in the absence of "hard" information. The 
physical distance between the borrower and the lender has received a lot of attention in recent studies on 
commercial banking (for a review, see Alessandrini et al., 2009), (Alessandrini et al., 2010), but it has 
gotten very little attention in the housing loan borrowers and their lender bank. Therefore, in this research 
paper, the focus is on why geographical proximity matters and how the proximity between financial 
lending institutions and their clients has altered in the Indian banking sector. The difference between 
behaviour of banking borrowers and non-banking borrowers regarding proximity to the lending institution 
is also highlighted. Specifically, several rationales for why geographic closeness may be a significant 
component in the supply of banking services, as well as whether these rationales remain relevant in the 
current banking environment are investigated. Then, concentrating on home loan borrowers, which have 
garnered the greatest attention in the banking industry. we studied the literature survey to see how the 
geographic distances between banks and their home loan borrowers evolved. 

Literature Survey 

According to Kwast, Starr-McCluer, and Wolken (1997), 92.4 percent of small firms utilize a 
depository institution within 30 miles. Furthermore, these authors discovered that the typical distance 
between a small business and its lender for lines of credit, mortgage loans, equipment loans, motor 
vehicle loans, and other loans is six miles or fewer. Capital leases were the only traditional lending 
product with a longer median distance, at 39 miles. Using more recent data from the National Federation 
of Independent Business's Credit, Banks, and Small Business Survey, Scott (2003) discovers that in 
2001, the average distance (measured in travel time) between a small business and its primary financial 
institution was 9.5 minutes, with a median of 5 minutes. The theoretical literature has advanced two 
distinct arguments for why distance should be used as a disincentive to lending. The first is borrower trip 
cost, which is derived from classic models of spatial competition. Prospective borrowers must suffer 
travel expenses in order to conduct business with a lender, in much the same way that a depositor must 
spend travel costs to do business with one depository institution rather than another. This type of 
argument may be found in papers by Chiappori, Perez-Castrillo, and Verdier (1995) and Park and 
Pennacchi (2003). The lender incurs costs in gathering this soft information since it may need several site 
visits by a loan officer to the small business or specialist understanding of the local market in which the 
firm operates. Furthermore, banks may get information about small businesses through the supply of 
non-loan-related banking services, such as checking accounts, which are often offered by local vendors. 
In these cases, a business is more likely to acquire favourable loan conditions from lenders located 
closer to the firm, because close lenders pay lesser expenses to gather soft information. Almazan (2002) 
illustrates this sort of paradigm. The theoretical models of Dell'Ariccia& Marquez and Hauswald& 
Marquez (2002) are most immediately applicable to questions pertaining to how changes in the 
competitive environment may modify the link between distance and lending. If large banks have access 
to a cheaper source of money; this may allow them to extend loans to more distant markets, even if the 
large banks may be at a disadvantage in terms of knowledge compared to closer, local financial 
institutions. Hauswald and Marquez (2002) provide a model that focuses on "informational distance" and 
its link to lender investments in information collection technologies in a companion study. As competition 
develops, one conclusion of their model is that banks may respond by moving their resources to loans 
with more informational closeness. If informational closeness corresponds to physical proximity, then as 
competition develops, the gap between borrower and lender may shrink. While this theoretical research 
demonstrated why distance is significant and how changes in the competitive environment may influence 
the value of distance, relatively few empirical investigations have studied the developing link between 
distance and bank lending. Petersen and Rajan (2002) conducted research that looked at how the link 
between distance and lending has changed through time. Using the 1993 SSBF, the authors argue that 
the gap between small businesses and their lenders is growing with time and that this phenomenon is 
linked to increases in bank productivity. These conclusions are based on the authors' "synthetic panel" 
generated from the 1993 SSBF cross-section, in which the distance between borrower and lender is 
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compared to the period when respondents in the 1993 SSBF say the loan relationship began. Wolken 
and Rohde (2002) did a more direct temporal comparison that looked at more recent years, comparing 
the findings of the 1993 and 1998 SSBF surveys. They discover that the average distance between the 
business's headquarters and the financial institution granting the loan climbed from 115 miles in 1993 to 
244 miles in 1998, while the median distance increased from 9 to 10 miles over the same period. This 
substantial disparity between mean and median changes is clearly caused by a sharp rise in the distance 
in the distribution's upper tail. Decomposition by loan type suggests that this phenomenon has been most 
prevalent for capital leases and motor vehicle loans. Degryse and Ongena (2002) investigated the link 
between distance and lending over time. The authors investigate whether the distances between 
borrowers and the bank have changed over time in a work that examines how the distance between a 
borrower and a lender impacts the interest rate paid on loans from a big Belgian bank. They come to the 
conclusion that the gap between the bank in their research and the European enterprises it served did 
not grow much between 1975 and 1997. Taken together, the findings of the first two empirical 
investigations support the assumption that the distance between lender and borrower has increased over 
time for "Intermarket" loans or loans made across larger distances. While this rise in distance may be due 
to advances in broad-based screening procedures, it does not indicate a trend in distances for more 
local, relationship-driven" loans. Similarly, the findings of Degryse and Ongena (2002) indicate that the 
trend in the impact of distance may not be universal. While it is likely that the innovations that have led to 
the rise of longer-distance "intermarket" loans are also at work to increase distances associated with 
shorter-distance "Intermarket" loans, this does not have to be the case. Indeed, the extant empirical 
literature's findings do not contradict the predictions of Dell'Ariccia& Marquez and Hauswald& Marquez 
(2002) about the asymmetric effects on the link between distance and lending. 

Objectives of the Study 

• To examine the changes in proximity between borrowers and financial lending institutions over 
time. 

• To compare housing loan availing behavior regarding proximity to the financial lending 
institutions.  

Methods and Material 

Sampling 

A total sample size of 480 borrowers in India is used for this study, with 240 respondents 
selected by stratified random sampling from banks and NBFCs each. We split the population into smaller 
subgroups or strata to give equal representation. India is considered as a research location reason being 
it is separated into four regions: north, south, east, and west. Two cities from each region are selected by 
using random sampling. Furthermore, borrowers who have taken out home loans from public banks, 
private banks, and non-banking financial firms that will be in operation at the time of data collection will 
be considered for the research. 

Data Collection and Statistical Tools 

The current study relied on both primary and secondary data. Secondary data was gathered 
from existing proximity literature, reputable publications, and official websites. A well-designed 
questionnaire is used to obtain primary data from the respondents. To meet the study's aims, the 
acquired data is examined using several relevant statistical approaches. The SPSS 20.0 software version 
is used to run tools like mean and independent t-test. 

Results and Discussions 

A review of the literature explains the theoretical reasons why distance may be relevant in 
lending and evaluates the empirical data, with an emphasis on research that specifically addresses how 
the link between distance and lending may change over time. Further, the study finds that distances 
grew, although the magnitude of the rise varied significantly depending on the types of financial services 
provided and the organizations that provided them. 

Changes in the proximity between borrowers and their financial lending institutions 

Proximity varies greatly between lenders and borrowers; the majority of loans given to 
borrowers are provided by local institutions. Furthermore, most of the borrowers avail loans within five 
miles of the financial institutions. The proximity of clients to their financial lender providers, as well as the 
frequent usage of in-person engagement, indicate that geographic proximity is still important. The second 
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conclusion drawn from the literature review is that value of geographic proximity appears to differ 
significantly depending on the kind of organization providing loans. Even when the kind of service is 
controlled, the proximity between borrowers and non-banking financial lending institutions is much larger 
than the proximity between borrowers and banks. The third conclusion from the literature survey is that 
the geographical relationships between borrowers and their lenders are shifting over time. During the 
decade under consideration, both mean and median distances between most institution types and 
borrowers rose. Further, a general trend toward decreased in-person engagement between clients and 
their loan providers has appeared. Disparities in proximity and the preference for in-person engagement 
varied between institution kinds and loan seekers therefore; the extent to which distances altered during 
the decade. Any technical improvements that may have contributed to these greater distances and 
decreased utilization of in-person engagement appear to have had differing degrees of impact on 
different institutions and borrowers. Another conclusion is that, while distances between borrowers and 
their loan providers have usually grown, the increases throughout the decade have not always been 
monotonic.  

Statements Examining Housing Loan Behaviour of the Respondents towards Proximity 

The geographical proximity between the borrower and the lending institutions is referred to as 
proximity. It is the most important thing to consider when choosing a lending organization to obtain a 
home loan. Generally, financial lending organizations that are closer to the borrowers are chosen since 
they are easier to visit. However, when other considerations are included, its significance may alter, since 
it is believed that distance will raise the cost of taking out loans. The greater the physical distance 
between the lending institution and the borrower, the higher the cost as well as the borrowers' discomfort. 
As a result, it is critical to investigate the proximity behaviour of borrowers when they get a home loan. 
Respondents are asked to assess the four propositions on a Likert scale of 1 to 5. To take the study to 
the next level, the consistency of the statements is evaluated using Cronbach's alpha, and the results are 
documented in the table below. 

Table 1: Reliability Statistics 

Cronbach's Alpha N of Items 

0.792 4 
Source: Primary Data 

 The dependability value in Table 1 is 0.792, which is greater than the necessary level. As a 
result, the scale can be utilized for future investigation. The difference in respondents' housing loan 
behaviour based on proximity to the lending institution is examined using a mean score and an 
independent t-test, and the findings are shown below: 

Table 2: Respondents’ Proximity Behaviour towards Housing Lending Institution 

Sr. 
No. 

Statements 

Mean Scores among 
Respondents t-value 

BANKs NBFCs 

1 
I availed housing loan from that lending institution which 
was closest to my house 

4.27 3.04 12.124** 

2 
I availed the housing loan from that lending institution 
which was closest to my office 

4.15 3.66 4.286** 

3 
Proximity to a lending institution was an important factor 
that I considered while choosing a lending institution 

3.97 3.80 2.587** 

4 
Lending institution should be within the locality/Block of 
the customer 

3.95 3.86 1.458 

*Significant at 5% level, **Significant at 1 % level 

 Table 2 shows that banking respondents prefer the bank's proximity to their home when 
applying for a home loan, with a 4.27 mean score, as opposed to NBFCs, where the mean score is 3.04. 
Borrowers from banks have also considered the distance from their workplace to the bank when 
choosing a lending institution for a house loan, however borrowers from NBFCs are more flexible than 
banking borrowers, with a 3.66 mean score. Furthermore, clients prioritise closeness when choosing 
banks over NBFCs, with a 3.97 mean score while NBFCs capture a 3.80 mean score. Last but not least, 
bank customers believe that lending institutions should be located near the customer's 
neighborhood/block, with a 3.95 mean score, whilst NBFC borrowers agree with a 3.86 mean score. 
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H0:  There is no significant difference between the housing loan behaviour of banks and NBFCs 
borrowers towards proximity to lending institutions. 

H1:  There is a significant difference between the housing loan behaviour of banks and NBFCs 
borrowers towards proximity to lending institutions. 

 Independent t-tests revealed that there is a difference in the housing loan behaviour of 
respondents of banks and NBFCs in relation to proximity of lending institutions in all statements except 
lending institution should be within the customer's locality/block. As a result, at the 5 percent level of 
significance, the null hypothesis has been rejected in all assertions except the one specified. 

Proximity Behaviour Across Demographics: Statistical Analysis 

 This section of the study shows how respondents behave in terms of closeness to housing loan 
lending institutions when obtaining housing loans. Hypothesis as well as their statistical analysis; with 
mean scores for banks and NBFCs based on gender, age, marital status, work status, educational 
qualification, place of residence, type of family, and self-income are shown as follows. 

H0:  There is no significant difference between the demographic variables of the bank borrowers and 
NBFCs borrowers with respect to housing loan proximity behaviour. 

H1:  There is a significant difference between the demographic variables of the bank borrowers and 
NBFCs borrowers with respect to housing loan proximity behaviour.   

Gender-wise Analysis 

 In order to determine whether there is any statistically significant difference in respondents' 
behaviour in terms of housing loan proximity in both banks and NBFCs, an independent sample t-test is 
used in this section on statements assessing proximity behaviour of customers across gender. 

Table 3: Proximity Behaviour Across Gender 

Sr. 
No. 

Statements Gender 
Banks 
Mean 

NBFCs 
Mean 

t-value 

1 
I availed housing loan from that lending institution which was 
closest to my house 

Male 4.31 2.99 11.327** 

Female 4.17 3.18 4.799** 

2 
I availed the housing loan from that lending institution which 
was closest to my office 

Male 4.22 3.57 4.957** 

Female 4.00 3.95 0.220 

3 
Proximity to a lending institution was an important factor that I 
considered while choosing a lending institution 

Male 3.99 3.82 2.395* 

Female 3.90 3.75 1.159 

4 
Lending institution should be within the locality/Block of the 
customer 

Male 4.02 3.85 2.221* 

Female 3.79 3.88 0.808 
*Significant at 5% level, **Significant at 1 % level 

 According to table 3, males from banks and NBFCs obtained a home loan from the lending 
institution nearest to their home with 4.31 and 2.99 mean scores, respectively, while females secured 
4.17 for banks and 3.18 for NBFCs. In the event of obtaining a home loan from the lending institution 
nearest to my workplace, the males of banks administrate 4.22 mean scores and NBFCs males capture 
3.57 mean scores. Furthermore, banking men believe proximity to be a more crucial feature when 
selecting a lending institution, with a 3.99 mean score and 3.82 mean score for NBFCs. In addition to 
this, banking men's behaviour is more favourable for local lending institutions by administrating a 4.02 
mean score in comparison with NBFCs. 

The table 3 clearly shows that males and females from both domains namely banks and 
NBFCs, are significantly different for all claims except females. In the cases of 'I obtained the housing 
loan from the lending institution that was closest to my office,' 'Proximity to lending institution was an 
important factor that I considered while choosing a lending institution,' and 'Lending institution should be 
within the customer's locality/block,' females from banks and NBFCs do not behave significantly 
differently at the 5 percent level of significance. 

Age-wise Analysis 

 The purpose of this section is to illustrate the differences in borrowers' housing loan behaviour 
with regard to housing loan proximity for banks and NBFCs depending on their age groups. The T-test is 
used to generate the results, which are shown below. 
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Table 4: Proximity Behaviour Across Age 

Sr. 
No. 

Statements Age 
Banks 
Mean 

NBFCs 
Mean 

t-value 

1 
I availed the housing loan from that lending 
institution which was closest to my house 

30 years and Below 4.32 3.04 6.418** 

31 – 40 years 4.25 3.03 7.190** 

41 – 50 years 4.38 3.14 5.405** 

51 years and Above 4.00 2.86 3.606** 

2 
I availed the housing loan from that lending 
institution which was closest to my office 

30 years and Below 4.02 3.46 2.323* 

31 – 40 years 4.17 3.96 1.195 

41 – 50 years 4.33 3.74 2.384* 

51 years and Above 3.96 3.57 0.937 

3 
Proximity to the lending institution was an 
important factor that I considered while 
choosing a lending institution 

30 years and Below 4.00 3.85 1.323 

31 – 40 years 3.98 3.74 2.197* 

41 – 50 years 3.98 3.80 1.106 

51 years and Above 3.81 3.76 0.252 

4 
Lending institution should be within the 
locality/Block of the customer 

30 years and Below 4.00 3.79 1.418 

31 – 40 years 4.00 3.90 0.887 

41 – 50 years 3.88 3.97 0.657 

51 years and Above 3.85 3.90 0.269 

*Significant at 5% level, **Significant at 1 % level 

 It is clear from table 4 that all age groups have significantly different proximity behaviour when 
compared to banks and NBFCs when it comes to availing housing loans from the closest lending 
institution, as their mean score for the age group of '30 years and below' is 4.32 for banks and 3.04 for 
NBFCs, for the age group of '31 to 40 years' is 4.25 for banks and 3.03 for NBFCs customers, and for the 
age group of '41 to 50 years' is 4.38 and respondents from banks and NBFCs of age '30 years and below' 
and '41 to 50 years' behave significantly different in order to take a housing loan from the closest lending 
institution to the office, with 4.02 and 3.46 mean scores for the former age category and 4.33 and 3.74 
mean scores for the latter age category. 

Marital Status-Wise Analysis 

There are two marital status categories: married and unmarried/single. In the table below, 
hypothesis testing is used to analyze and highlight variations in housing loan availing behaviour among 
different subgroups of banks and NBFC borrowers based on proximity to housing loans. 

Table 5: Proximity Behaviour Across Marital Status 

Sr. 
No. 

Statements 
Marital 
Status 

Banks 
Mean 

NBFCs 
Mean 

t-value 

1 
I availed the housing loan from that lending institution 
which was closest to my house 

Married 4.28 3.02 10.129** 

Unmarried 4.22 3.07 5.819** 

2 
I availed the housing loan from that lending institution 
which was closest to my office 

Married 4.19 3.59 4.178** 

Unmarried 4.00 3.75 1.095 

3 
Proximity to lending institution was an important factor 
that I considered while choosing lending institution 

Married 3.98 3.66 2.175* 

Unmarried 3.89 3.81 0.847 

4 
Lending institution should be within the locality/Block of 
the customer 

Married 3.97 3.79 1.522 

Unmarried 3.87 3.85 0.003 
*Significant at 5% level, **Significant at 1 % level 

 According to table 5; the proximity behaviour of married respondents in both domains, namely 
banks and NBFCs, differs significantly when it comes to availing a housing loan from the closest lending 
institution to their home, with a mean score of 4.28 for bank married respondents and 3.02 for NBFCs 
married respondents. In the case of unmarried respondents, the mean score for banks is 4.22 and 3.07 
for NBFCs. Furthermore, married clients of banks and borrowers of NBFCs behave significantly different 
when taking out a home loan from the lender closest to their office with a 4.19 mean score for banking 
customers and a 3.59 mean score for borrowers of NBFCs.  



Kiran Saroe & Dr. Apar Singh: Geographic Proximity to Financial Lending Institutions Providing Access to..... 15 

Furthermore, respondents from both sectors have the same behaviour when it comes to viewing 
proximity as a significant criterion when choosing a lending institution, as well as favourablebehaviour for 
having a lending institution in the same block and region as the clients' place of residence. 

Educational Qualification Wise-Analysis 

 There are four levels of education: 12 or less, Graduate, Postgraduate, and Doctoral. Using an 
independent t-test, the table below illustrates the difference in respondents' reactions to the lending 
organizations' home loan proximity. 

Table 6: Proximity Behaviour Across Educational Qualification 

Sr. 
No. 

Statements 
Educational 
Qualification 

Banks 
Mean 

NBFCs 
Mean 

t-value 

1 
I availed the housing loan from that lending 
institution which was closest to my house 

12 or Below 4.20 3.19 5.066** 

Graduate 4.41 2.86 10.995** 

Post Graduate 4.15 2.95 5.132** 

Doctoral 3.88 3.29 1.379 

2 
I availed the housing loan from that lending 
institution which was closest to my office 

12 or Below 4.14 3.52 2.852** 

Graduate 4.31 3.59 3.732** 

Post Graduate 3.98 3.85 0.536 

Doctoral 3.62 4.00 0.865 

3 
Proximity to lending institution was an important 
factor that I considered while choosing lending 
institution 

12 or Below 4.09 3.85 2.039* 

Graduate 3.95 3.78 1.615 

Post Graduate 3.90 3.71 1.433 

Doctoral 3.88 3.90 0.120 

4 
Lending institution should be within the 
locality/Block of the customer 

12 or Below 4.09 3.84 1.982* 

Graduate 3.88 3.89 0.140 

Post Graduate 3.96 3.84 0.943 

Doctoral 4.00 3.86 0.667 
*Significant at 5% level, **Significant at 1 % level 

Table 6 highlights that the entire groups of educational qualifications except ‘Doctoral’ of 
banking and NBFCs customers have significantly different behaviour at the time of availing of housing 
loan from the closest lending institution to their house. However, in the case of getting a housing loan 
from the nearest lending institution to the respondents’ office; two groups namely ‘12 or below’ and 
‘graduation’ have significantly different proximity behaviour. Further, respondents from ‘12 or below’ are 
also behaving significantly different regarding the consideration of proximity as an important factor while 
choosing a lending institution as well as when the respondents agree to the fact that the lending 
institution should be in the locality of the customers. 

Employment Status Wise-Analysis 

Respondents from both sectors are classified into four work status subgroups: salaried, 
businessperson, professional, and agriculturist. These groupings are then contrasted between banks and 
non-bank financial companies. The results are summarised in the table below. 

Table 7: Proximity Behaviour Across Employment Status 

Sr. 
No. 

Statements 
Employment 

Status 
Banks 
Mean 

NBFCs 
Mean 

t-value 

1 
I availed the housing loan from that lending 
institution which was closest to my house 

Salaried 4.24 2.93 7.861** 

Business Person 4.15 3.16 4.800** 

Professional 4.36 3.11 5.731** 

Agriculturist 4.38 2.90 4.997** 

2 
I availed the housing loan from that lending 
institution which was closest to my office 

Salaried 4.14 3.74 2.447* 

Business Person 4.05 3.62 1.722 

Professional 4.23 3.77 1.919 

Agriculturist 4.19 3.40 2.001 
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3 
Proximity to lending institution was an 
important factor that I considered while 
choosing lending institution 

Salaried 3.96 3.83 1.297 

Business Person 4.12 3.66 3.763** 

Professional 3.87 3.98 0.783 

Agriculturist 4.00 3.83 0.747 

4 
Lending institution should be within the 
locality/Block of the customer 

Salaried 3.96 3.83 1.348 

Business Person 4.15 3.85 2.396* 

Professional 3.81 4.00 1.393 

Agriculturist 3.95 3.73 0.824 
*Significant at 5% level, **Significant at 1 % level 

As per table 7, all groups of the employment status of banks and NBFCs clients behave 
significantly different while seeking a housing loan from the nearest lending institution to their home. In 
the event of obtaining a house loan from the nearest lending institution to the respondents' office, 
however, salaried persons exhibit significantly different proximity behaviour. Furthermore, business 
people behave considerably different when it comes to considering proximity as an important element 
when choosing a lending institution, respondents also believe that the lending institution should be in the 
clients' neighborhood. 

Nature of Family-Wise Analysis 

 There are two kinds of families: joint families and nuclear families. Based on this, the following 
study of house loan proximity is performed. 

Table 8: Proximity Behaviour Across Nature of Family 

Sr. 
No. 

Statements 
Nature of 

Family 
Banks 
Mean 

NBFCs 
Mean 

t-value 

1 
I availed the housing loan from that lending institution 
which was closest to my house 

Joint 4.36 2.99 8.954** 

Nuclear 4.13 3.06 7.406** 

2 
I availed the housing loan from that lending institution 
which was closest to my office 

Joint 4.24 3.75 2.873** 

Nuclear 4.03 3.62 2.514* 

3 
Proximity to lending institution was an important factor 
that I considered while choosing lending institution 

Joint 3.99 3.76 2.202* 

Nuclear 3.94 3.82 1.294 

4 
Lending institution should be within the locality/Block of 
the customer 

Joint 3.95 3.85 1.035 

Nuclear 3.96 3.86 1.015 
*Significant at 5% level, **Significant at 1 % level 

 Table 8 shows that all respondents from all types of family groupings of banks and NBFCs 
clients have significantly different behaviour when it comes to obtaining a home loan from the nearest 
lending institution to their home. Furthermore, when it comes to receiving a home loan from the nearest 
lending institution to the respondents' office, borrowers living in a 'joint family' and borrowers living in a 
'nuclear family' have significantly different proximity behaviour with regard to banks and lending 
institutions. Furthermore, respondents from all clusters exhibit the same behaviour when it comes to 
considering proximity as an essential feature when choosing a lending institution, as well as when 
respondents believe that the lending institution should be in the region and block of the housing loan 
borrowers. 

Self-Annual Income-Wise Analysis 

The part of the research is taken to investigate housing loan availing behaviour in relation to 
housing loan proximity among selected bank and NBFC customers' income categories. 

Table 9: Proximity Behaviour Across Self-Annual Income 

Sr. 
No. 

Statements Income 
Banks 
Mean 

NBFCs 
Mean 

t-value 

1 
I availed the housing loan from that lending 
institution which was closest to my house 

Below 2,50,000 4.27 3.08 5.406** 

2,50,000 – 5,00,000 4.13 2.95 7.083** 

5,00,000 – 10,00,000 4.20 3.02 5.994** 

Above 10,00,000 4.73 3.33 4.810** 
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2 
I availed the housing loan from that lending 
institution which was closest to my office 

Below 2,50,000 4.07 3.41 2.597* 

2,50,000 – 5,00,000 4.04 3.77 1.465 

5,00,000 – 10,00,000 4.20 3.55 2.698** 

Above 10,00,000 4.48 4.24 0.901 

3 
Proximity to lending institution was an 
important factor that I considered while 
choosing lending institution 

Below 2,50,000 4.05 3.78 2.236* 

2,50,000 – 5,00,000 4.00 3.82 1.634 

5,00,000 – 10,00,000 3.91 3.74 1.299 

Above 10,00,000 3.85 3.90 0.325 

4 
Lending institution should be within the 
locality/Block of the customer 

Below 2,50,000 4.00 3.86 1.047 

2,50,000 – 5,00,000 3.96 3.85 1.032 

5,00,000 – 10,00,000 3.96 3.90 0.414 

Above 10,00,000 3.85 3.81 0.192 
*Significant at 5% level, **Significant at 1 % level 

Table 9 clearly shows that there is a significant difference in the proximity behaviour of 
respondents of banks and NBFCs from all categories of self-annual income when they avail of housing 
loans from the nearest lending institution to their house, with the mean score for banking respondents 
belonging to Below 2.5 lakh, 5 to 10 lakh, 5 to 10 lakh, and above 10 lakh annual self-income being 4.27, 
4.13, 4.20, and 4.76, respectively, whereas for NBFCs, the respect. Furthermore, respondents from both 
domains exhibit significantly different behaviour when classified based on income less than 2.5 lakh and 
self-annual income between 5 lakh and 10 lakh at the time of taking a housing loan from the closest 
lending institution to their office, with a 4.05 mean score for banking customers and a 3.78 mean score 
for NBFCs borrowers. 

Conclusion 

Geographic proximity appears to differ significantly depending on the kind of organization 
providing loans. Even when the kind of service is controlled, the proximity between borrowers and non-
banking financial lending institutions is much larger than the proximity between borrowers and banks. 
During the decade under consideration, both mean and median distances between most institution types 
and borrowers rose. Further, a general trend toward decreased in-person engagement between clients 
and their loan providers has appeared. The analysis highlighted that males and females from both the 
domain viz. banks and NBFCs are significantly different for all the statements except females. It was 
evident from the research that all categories of the age have significantly different proximity behaviour 
when they are compared with respect to banks and NBFCs at the time of availing housing loans from the 
closest lending institution. The customer survey highlighted that the proximity behaviour of married of 
both the domains namely banks and NBFCs is significantly different when we talk about behaviour of the 
respondents regarding availing housing loans from the closest lending institution to their house. 
Moreover, married banks and NBFCs respondents have significantly different behaviour when they take 
a housing loan from the nearest to their office. The extracted data from educational qualification showed 
that the entire groups of educational qualifications except ‘Doctoral’ of banking and NBFCs customers 
have significantly different behaviour at the time of availing of housing loan from the closest lending 
institution to their house. The analysis indicated that the entire groups of the employment status of 
banking and NBFCs customers have significantly different behaviour at the time of availing of housing 
loan from the closest lending institution to their house. However, in the case of getting housing loan from 
the nearest lending institution to the respondents’ office; salaried people have significantly different 
proximity behaviour. Further, business persons are also behaving significantly different regarding the 
consideration of proximity as an important factor while choosing a lending institution as well as when the 
respondents agree to the fact that the lending institution should be in the locality of the customers. The 
extracted data exhibited that all the respondents from all types of family groups of banking and NBFCs 
customers have significantly different behaviour at the time of availing of housing loan from the closest 
lending institution to their house. Moreover, in the case of getting housing loan from the nearest lending 
institution to the respondents’ office; borrowers living in ‘joint family’ and residing in ‘nuclear family’ also 
have significant different proximity behaviour with respect to banks and lending institution. In addition to 
this, respondents from all the clusters have same behaviour regarding the consideration of proximity as 
an important factor while choosing lending institution as well as when the respondents agree to the fact 
that lending institution should be in the locality and block of the housing loan borrowers. It is observed 
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that there is a significant difference in the proximity behaviour of respondents of banks and NBFCs from 
all the categories of self-annual income when they avail housing loan from the nearest lending institution 
to their house.  

References 

1. Adams RM, Brevoort KP, Kiser EK (2007.) Who competes with whom? The case of depository 
institutions. Journal of Industrial Economics. 55(1), 141–167. 

2. Almazan A (2002). A model of competition in banking: Bank capital vs. expertise. Journal of 
Financial Intermediation. 11, 87–121. 

3. Alessandrini P, Croci M, Zazzaro A (2005). The geography of banking power: The role of 
functional distance. Banca Nazionale del Lavoro Quarterly Review.LVIII(235), 129–167. 

4. Alessandrini P, Presbitero AF, and Zazzaro A. (2010). ‘Bank size or distance: what hampers 
innovation adoption by SMEs?, Journal of Economic Geography. 10(6), 845–881. 

5. Alessandrini P, Presbitero AF, Zazzaro A (2009). Banks, distances and firms’ financing 
constraints. Review of Finance. 13, 261–307. 

6. Amel DF, Brevoort KP (2005). The perceived size of small business banking markets. Journal of 
Competition Law and Economics. 1(4), 771–784. 

7. Berger AN, Udell GF (2002). Small business credit availability and relationship lending: The 
importance of bank organizational structure. Economic Journal. 112, 32–53. 

8. Beck T, and Demirgüç-Kunt A. (2008). ‘Access to finance: an unfinished agenda. World Bank 
Economic Review. 22(3), 383–396. 

9. Brevoort KP, Hannan TH (2006). Commercial lending and distance: Evidence from Community 
Reinvestment Act Data. Journal of Money, Credit, and Banking. 38(8), 1991–2012. 

10. Behr P, Entzian A, and Guttler A. (2011). ‘How Do lending relationships affect access to credit 
and loan conditions in microlending?. Journal of Banking & Finance, forthcoming.  

11. Degryse H, Ongena S (2004). The impact of technology and regulation on the geographical 
scope of banking. Oxford Review of Economic Policy. 20(4), 571–590. 

12. Degryse H, Ongena S (2005). Distance, lending relationships, and competition. Journal of 
Finance. 60(1), 231–266. 

13. Dell’Ariccia G, Friedman E, Marquez R (1999). Adverse selection as a barrier to entry in the 
banking industry. The RAND Journal of Economics. 30(3), 515–534.  

14. DeYoung R, Glennon D, Nigro PJ (2006) Borrower-lender distance, credit scoring, and the 
performance of small business loans. FDIC Center for Financial Research, 2006-04. 

15. Khan, B. (2004). Consumer adoption of online banking: Does distance matter?. University of 
California at Berkeley Department of Economics. Working Paper No. E04-338. 

16. Petersen MA, Rajan RG (2002). Does distance still matter? The information revolution in small 
business lending. Journal of Finance.  57, 2533–2570. 

17. Pedrosa J, and Do Q-T. (2011). ‘Geographic distance and credit market access in Niger. African 
Development Review. 23(3), 289–299. 

18. Wolken, J. & Rohde, D. (2002). Changes in the location of small businesses’ financial services 
suppliers between 1993 and 1998. Federal Reserve Board Memo. 

 

⧫⧫ 



Inspira- Journal of Modern Management & Entrepreneurship (JMME) 19 

ISSN : 2231–167X, Impact Factor: 6.889,  Volume 13, No. 01, January-March 2023, pp. 19-31 

 
 

A REVISIT TO ORGANIZATIONAL CREATIVITY MODEL IN THE  
POST-PANDEMIC TIMES:  A STUDY OF MINDFULNESS AND  

ORGANIZATIONAL LEARNING IN RELATION TO ORGANIZATIONAL CREATIVITY 
  

Santosh Sabharwal 

Kavita Singh** 
 
 
 
 
 
 
 
 
 
 
 
 

 
ABSTRACT 

Creativity in humans is the key to adaptation, survival and growth and is an ongoing 
phenomenon. The same goes for organisations. The objective of this paper is to analyse the 
determinants of organisational creativity with specific reference to an established theory of 
organisational creativity. The paper also aims to identify some additional components that are seen to 
be of crucial significance in the Volatile, Uncertain, Complex and Ambiguous (VUCA) world, especially 
in the context of the post-pandemic period and which are not picked up by the existing theory. These 
components are mindfulness and organisational learning. Therefore, focusing on organisational 
creativity as a dependent variable in this paper a model is proposed connecting mindfulness, 
organisational learning and organisational creativity to be studied to examine the association of 
mindfulness and organisational learning in relation to organisational creativity. Any results coming out 
of the analysis proposed in the study may be of significant use for the organisation to manage their 
human resources in a better way to achieve organisational goals through creative ways. 

 

KEYWORDS: Stress, Emotional Disturbance, Mindfulness, Organisational Learning, Organisational 
Creativity. 

_______________ 

Introduction 

Humans are born creative. The capability to invent and to have imagination makes humans 
takecredit forthe evolution of society over the years. As we all know change is the only constant in this 
world, the adaptability to change becomes the only key to success. 20 years back who thought that one-
day people would be holding the entire world’s information in their palms in a barely 200 grams device 
that is their smartphone. 2 years before who thought the entire education sector will become dependent 
upon this tiny smartphone and few mobile applications and the process of imparting knowledge will 
continue uninterruptedly and quite effectively during the lockdown. The bazaars will be replaced by e-
markets almost completely and will do wonders sitting at home. Consumers sitting at home will get their 
requirements fulfilled inthe blink of an eye. Most of the innovative products and ideas successful today 
and successful recovery from the pandemic is the result of creativity in the organisations. The study 
by(Kapoor & Kaufman, 2020) discusses that creativity doesn’t lead to growth only but helps one deal with 
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difficult situations as well.The latest crisis of Covid-19 faced by the entire world has made us realise one 
thing that any of the crisis situations in life of an individual or any organisation is impossible to be handled 
and overcome without creative thinking along with a positive attitude, acceptance, awareness, patience, 
collective efforts and action oriented learning keeping pace with stressful situations. 

Organisation, be it of any type, is a collective body of humans and is also supposed to be 
creative and innovative (T. M. Amabile, 1996). The nonstop advancement in technology, global climate 
threats and the recent Covid-19 experiences have established the need to deal with overnight and 
unforeseen changes in the world creatively not only for growth and development but for the survival as 
well. Organisational creativity is indeed is a very important factor for ensuring organisational success. 
Any firm’s strategies may become predictable without creative updating of the processes, products and 
services and may pose the risk of losing competitive strength. Only creativity can lead to unique and 
distinctive solutions to consumer and business issues. 

This research paper is a conceptual paper with a descriptive literature review to understand the 
importance of organisational creativity and its major determinants in the VUCA world, having a  review of 
the famous Woodman Model of organisational creativity  (Woodman et al., 1993a) to give a proposed 
model to relate the concept of mindfulness and organisational learning to organisational creativity as the 
important variables in the post-pandemic period. 

Determinants of Organisational Creativity 

A Literature Review 

Organisational creativity is producing better products and services with existing and available 
resources to meet the new and ongoing demands of present and prospective customers of the business. 
Generally, innovation and creativity are seen as similar concepts in management but still one can say 
that they differ (T. M. Amabile, 1996). Creativity is the idea generation and innovation is the 
implementation of the idea in practice. These are two aspects of the same coin and complement each 
other (Sirkova et al., 2014; Styhre & Sundgren, 2005). Organisational Creativity is an ongoing concept. 
It’s not something new, but yes, it is gaining more importance day by day in view of the prevailing 
competition and the ever-changing demands of the world.  

 Taking organisational creativity as a dependent variable, enumerable studies have taken place 
identifying and defining factors affecting or determining organisational creativity in business. Rather it 
won’t be wrong to say that it is almost impossible to include and study all possible variables affecting 
organisational creativity in just one study.  Pradip N. Khandwalla defines creativity as the novelty that 
works (Khandwalla & Mehta, 2004). It can be seen as expressive, elaborative, entrepreneurial, essence, 
existential and empowerment creativity. Real-life situations call for two or more combinations of creativity 
(Khandwalla, 2016). The concept of creativity varies between the individual, group, organizational, 
management and societal levels also. Being creative is not one time job. Constant enhancement is also 
required for sustainable creative achievements (Khandwalla, 2016). 

 Where Woodman, Sawyer and Griffin gave a break-through multi-level approach to understand 
organisational creativity in detail way back in 1993(Woodman et al., 1993a), many other authors and 
researchers later have gone deeper into one or more aspects of the same model and have seen its 
adaptation to specific situations with redefining the constructs at different levels. (Oldham & Cummings, 
1996) gave insights into the personal level factors and contextual factors at work to study organisational 
knowledge and core competencies. The study by(Zhou & George, 2003)  explores the process of 
extraordinary group creativity process via emotional intelligence of leaders that can influence, enable and 
promote creativity of employees in organisations. It emphasised group creativity as breakthrough process 
to generate ideas to achieve extraordinary success through creativity. Creativity cannot be seen in 
isolation. Collection of creative ideas may become collective creation and is a result of operationalisation 
of many factors (Leopoldino et al., 2016). The study by (Drazin et al., 1999) came out with a multilevel 
theory of organisational creativity analysing intra individual factors viz a viz intra organisational level 
factors. 

Another multi factor construct study by (Nanda & Singh, 2009) including support and innovation, 
group task orientation, participative management and vision establishes the supportive environment for 
innovation. The study by (Ford, 1996), examines the psychological perspective of organisational 
creativity and looks at different perspectives such as individualistic creativity perspective, intrapersonal 
and interpersonal creativity, social creativity, employment driven creativity. Where most of the studies 
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have seen organisational creativity at two levels, individual and collective levels in the organisations, 
some findings have shown the interesting impact of demographic factors as well on the creativity levels in 
the organisations. (Mostafa, 2012) analyse creativity as an interesting multi factor concept getting 
affected by life stage of organisation, gender, marital status, work experience, functional responsibility 
and age etc.  

So, one can see that enumerable studies on organisational creativity have been done over the 
past many decades, and many models have come up. Ranging from where (T. M. Amabile, 1996) talked 
about individual creativity and innovation, leading to (Woodman et al., 1993b) and (Bharadwaj & Menon, 
2000) to have multi-factor and multi-level study of the concept. A brief insight into the Woodman model is 
given in the next section with a few related researches for the three levels given the named model. 

• The Woodman Model (1993): A Multilevel Approach to Organisational Creativity 

 It is not easy to look at organisational creativity through one angle or one approach. Though 
significant but it is a very complex concept to understand and analyse to know antecedents and 
predictors of organisational creativity under one roof. A little simplified approach to organisational 
creativity can be found way back in 1993 in Woodman model which explains and studies organisational 
creativity at multilevel, namely personal level, group level and organisational level. The model is given in 
(Figure-1), which is a mosaic of personal level characteristics, collective level characteristics and 
organisational level characteristics. There is supposed to be a complex interface amongst different level 
factors that gives rise to organisational creativity. According to Woodman the combined impact of the 
interaction of factors at multilevel such as personal level, group level and organisational level are 
responsible for any successful innovation and growth.  

 Although, the model suggested by Woodman is a breakthrough but is only a structured pathway 
to understand organisational creativity in detail. It is very difficult to have a comprehensive, all-inclusive 
and all-pervasive understanding of the personal, group and organisational level. It can be seen as a 
general framework that may need customisation from time to time and situation to situation keeping the 
baseline of defining the multi-levels used in the model intact. Many studies have used and supported the 
Woodman model later. (Gupta & Banerjee, 2016) also gave a system of multi-level antecedents of 
organisational creativity. 

 

Figure 1: Woodman, Sawyer and Griffin Model of Organisational Creativity 
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 Factors such as intrinsic motivation, personality of individual, group cohesiveness, cognitive 
inhibition, leader-member exchange, the culture and climate of organisation are some important 
antecedents of organisational creativity as per few relatedkinds of researchto the concept in the past. 
Following is a little detailedglimpse of the multi-levelsgiven in the Woodman model. 

Personal / Individual Level Factors  

 An individual is the core of any organisation. Every individual has different personality traits 
which are in turn affected by various internal and external factors (T. M. Amabile, 1996). The personality 
of an individual has a significant bearing on creativity at the individual level(Woodman et al., 1993). The 
study by(Aguilar-Alonso, 1996)identified various components of creativity and related them to big five 
traits of personality. (Furnham & Bachtiar, 2008) also analysed the impact of individual personality 
variableson thecreativity of employees. (Fisher et al., 2004)looked into the big five traits to see the impact 
of positive unusual thoughts and ideas of individuals on making them more creative. Extraversion and 
agreeableness were found to have a positive impact on the creative content of individuals. 
Characteristics grouped into motivational factors, knowledge and personality are seen to be explaining 
factors from an organisation’s context for employee creativity (T. M. Amabile, 1996; Barron et al., n.d.; 
Woodman et al., 1993b).The personal level factors interact with group, social, organisational level and 
the collective impact gets affected by norms, task responsibilities, team cohesiveness, learning 
environment. (T. Amabile, 1988; Nijstad & de Dreu, 2002) 

Group / Collective Level Factors 

 Creativity at the group level gets affected by group cohesiveness, leadership, size of the group 
directly or indirectly (Anderson & King, 1993; THORNBURG, 1991). A study (Burkhardt & Brass, 
1990)explored the impact of individual and collective values on the process of change management 
through creative idea generation and found that groups work better than individuals in bringing innovation 
to organisations.(Anderson & King, 1993; Damanpour, 2017; Tushman & Nelson, 1990)listed factors 
such as availability of resources, mission and goal of the company, technology, incentive plans, climate 
and culture of the company as crucial factors affectinggroup-level creativity. A study by(Pearsall et al., 
2008) considered the demographic factors’ effect on group creativity. Gender based perception of 
competence leads to emotional conflict and stress among the group and may adversely affect the group 
creativity. (Bolinger et al., 2009; Wiltermuth, 2009)  found that idea generation may get reduced in the 
group if members hold dominant characteristics. Whereas (Nemeth et al., 2004) interestinglyidentified 
that a conflict in the group has a contributing and positive factor for better group creativity with healthy 
argumentation and opinion differentiation. Many factors that affect group creativity are sometimes beyond 
the control of management especially related to individual traits and social values of individuals.  

Organisational Level Factors 

 Among the organisational level factors, organisational culture has been found to be playing a 
vital role in injecting the creative culture amongst the population of organisations(Woodman et al., 
1993b). Besidesculture, leadership and allocation policy of resources also contribute as significant 
determinants for overall creativity in the organisation (McLean, 2016; Syed & LIN, 2013). The research by 
(Shalley et al., 2000) studied environmental factors of organisation to check the impact on creativity of 
employees and also on satisfaction and loyalty towards organisation. They found that complexity in job 
and a good supportive control with supervision enhances creativity and job satisfaction in employees. 
The leader-member exchange process develops a trust in the relationships of superior-subordinates. 
Training and development programs are also necessary to foster organisational creativity by giving a 

constant learning environment to employees. 

The Impact of the Pandemic at Multi-Level Factors of Organisational Creativity: A Need to Study 
Mindfulness and Organisational Learning  

 The recent pandemic has had vast and long-lasting impacts on humans, society, nation and the 
world. Although in today’s fast-changing times human memory has become very short and people tend to 
become normal soon forgetting the agony of painful times, still one needs to be aware of the 
hiddenimpacts of Covid-19 on the mindsets of employees, working conditions and business 
environments to gain normalcy to the fullest. In the following section, the impact of Covid-19 is seen in 
detail at the personal and organisational level only to identify the rationale to include mindfulness and 
organisational learning as significant factors affecting organisational creativity in times of crisis. The 

impact at the collective or group level is kept out of the scope of the study for this research paper. 
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• Impact of Covid-19 at the Personal Level: Stress, Depression and Emotional Disturbance 

No one of the current age might have had the stress levels earlier that were witnessed during 
the first and especially the second wave of Covid(Benfante et al., 2022; del Rio et al., 2020). The vast 
population got affected by the virus exposure physically as well as mentally. People started to lose faith 
and confidence in the systems of nature seeing the random allocation of the impacts of the virus 
exposure and massive death rates and panic created in the world. 

No doubt, the virus brought different long lasting adverse physical health conditions impacting 
different or multiple organs making patients ‘long-haulers’(del Rio et al., 2020), it has also brought 
damage tothe social and mental well-being of people. The stigma of being a positive case, isolation as if 
the untouchability concept got revived, brought hopelessness, distress, loneliness and emotional 
disturbance amongst individuals. 

From human resource management point of view also it has become a mandate to understand 
and deal with the long lasting and deep impacts of Covid-19. Where the perception of virus impact, 
unavailability of medical support, stigma and isolation played as  the main stressors during this period at 
the individual level, the job and income insecurity took the charge as the foremost stressor at employees’ 
job level(Hamouche, 2020). The acute stress of Covid along with loss of income brought emotional 
instability, reduced desire to work, hopelessness and depression amongst individuals at family and job 
level.  

The impacts are not only for the current employees but they are going to be seen in the future 
set of employees who are the students of pandemic phase. Most of the students became victims of 
lockdown with long hours of study with screen, no involvement with their friend circle, no outings, missing 
crucial phase of their lives in schools and colleges. (Cureus & 2020, n.d.; Kumar Dhar et al., 2020; 
Pragholapati, 2020)have studied the impact of the pandemic on the mental and psychological well-being 
of students majorly to find stress and depression as the outcomes. Many more evidences can be found to 
become aware of the problems of stress, depression and health issues in the present and prospective 

employees at the individual level.  

Impact of Stress on Creativity 

The chronic life strains, diminishing self-concepts, lack of emotional support, depression come 
together to define the process of stress (Pearlin et al., 1981).  The scorecard of stress and creativity is 
negative especially when stress is arising from health, relationship and job-related issues (Talbot et al., 
1992). Studies by (Byron et al., 2010; Rich, 2016)have shown the adverse impacts of stress and 
emotional issues on the creative and innovation outcomes in organisations. Creative abilities get affected 
by acute stressors in the life of an individual. There can be varied reasons for stress and outcomes can 
be seen in physical and mental weaknesses leading to compromise on the innovativeness of and 
individual (Kassymova et al., 2019). 

Mindfulness as a Rescue 

Mindfulness can be defined as reconnecting with our bodies and the sensations they experience 
which means waking up to the sights, sounds, smells and tastes of the present moment. It is a state of 
acceptance, awareness and being in the present moment (Bateman, 2012; Dekeyser et al., 
2008).Mindfulness has come asa new buzz in society to counter the adverse effects of stress, anxiety 
and depression in humans. It may seem that business and mindfulness have nothing in common. But the 
fact is, mindfulness practices are increasing rapidly in the business world. The work of (Ray et al., 2011; 
Tobin, 2018) shows that most innovative educational institutions are now a days devoting much attention 
to spiritual talks and mindfulness for their students to enable them deal with their future personal and 
professional liveseffectively. The number of research studies is on the constant rise establishing the 
significance of mindfulness practices such as meditation for leaders and employees to ensure success 
and growth of the business. Mindfulness is proving to be fruitful for businesses (Jiménez-Picón et al., 
2021).  

Impact of Mindfulness on Stress and Emotional Stability 

Mindfulness is a state of mind that is related directly to cognitive flexibility and creative insights 
into the happenings in the life of an individual through enabling emotional strength (Zhou & George, 
2003). In recent years, numerous studies have provided empirical evidence for the effectiveness of 
mindfulness meditation on emotion regulation and stress management.  The studies by (Choi et al., 
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2012; Janssen et al., 2018; Sharma & Rush, 2014) have established that mindfulness practitioners could 
be happier and more satisfied, less anxious, less depressive, and have a greater chance of experiencing 
the feeling of equanimity, healthier than non-mindfulness practitioners. Moreover, some studies have 
provided evidence that mindfulness training increased cognitive capacity and also improved the social 
cognition and emotion regulation of individuals. 

Mindfulness and Creativity 

A calm and composed mind is necessary for better thinking and a better emotional approach to 
life at the individual level. The emotional stability of employeesleads to better sustainable growth that 
may result in helping the business meet the challenges of the internal and external environment with 
creative solutions. A study by (Choi et al., 2012) found that people following mindfulness practices tend to 
be happier than those who are not.  It is a much-required attribute or quality in employees in the modern 
workplace. It is supposed to build unique cognitive abilities enabling creativity in individuals and 
enhancing positivity and happiness in their world leading to better innovative ideas. It is directly a 
trainable quality that has the tendency of increasing workplace creativity (Kudesia, 2015). The study by 
(Henriksen et al., 2020) established the relationship between mindfulness and creativity relationship with 
interpretative discussion and implications for educational research and practices that can be of great use 
for the corporates in question. Mindfulness training has been found to positively impact creativity in the 
moment and over time (Byrne & Thatchenkery, 2019). There have been shreds of evidence that 
mindfulness training enhances an individual’s level of attention and awareness in daily activities which in 
turn affects the creative outcomes in an organizational setting. 

• Impact of Covid-19 at Organisational Level Factors: Learning to adapt to the Needs of 
Crisis 

 The work from home style during lockdown impacted the organisational work settings and 
environment significantly. Many organisations lost their physical existence and were run in the virtual 
world. Higher dependency on the electronic devices called for newer learnings in the area of job 
processing and product & service deliveries (Fletcher & Griffiths, 2020).  One couldn’t have sustained 
commercial life without the ability to adapt to the newer working conditions. Learning moulds our 
behaviour significantly. If one cannot learn, one cannot improve, and without constant improvement and 
adaptation, growth and even survival cannot be possible.  

Organisational Learning and Quick Adaptation to Pandemic’s need to Survive 

 Organisational learning is the process of gaining knowledge and experience for constant 
improvement for better achievement of goals. Such knowledge and experience need to be exchanged 
among the employees of the organisation. Organisational learning is a complex concept having 
significant implications for human resources and organisational practices (Popova-Nowak & Cseh, 2015). 
The world witnessed that systems of organisations that gave sufficient space to learning, training facility, 
motivation and support to its employees to learn newer and immediate ways to deal with crisis situations 
could sail through the problematic phase with ease. The health, education and FMCG sectorsaresome of 
the biggest examples. A study by (Orlov et al., 2021) analysed the mode of learning can be adaptive to 
situations without losing its effectiveness. In the health industry, a quick learning system, liberal rules to 
deliver quick care services rather than holding to the conventional systems would not have helped deal 
with the critical situation effectively(Learning Systems: Managing Uncertainty in the New Normal of 
Covid-19 | Catalyst Non-Issue Content, n.d.). Many scientific studies have been done on educational 
systems across the world to see the effective adaption to online learning systems during Covid-
19(Engelbrecht et al., 2021). The model of functioning in organisations had to undergo changes overnight 

as the Covid situation broke out. A study (Laitinen  & Ihalainen, 2019) examines the adaptation of 

different sector organisation through the organisational learning process. The relationship of operational 
performance and learning in organisation is explicitly examined in select organisations to find positive 
relation during crisis period in study by (Tortorella et al., 2021).Life in the whole world would have come 
to a halt without learning to adapt and learning environments provided by organisations. 

Organisational Learning and Creativity 

 At the organisational level, amongst the culture and climate and many other components, one 
major factor to stand as a pillar of study is organisationallearning contributing to 
organisationalcreativity significantly. Organisational learning is emerging as a new management 
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paradigm to understand the need of VUCA world and constant adaption to the same(Burnes et al., 
2003).Studies by  (Lafuente et al., 2019; Vihari et al., 2019)have explored many determinants of 
organisational learning and also checked organisational learning itself as a major determinant of 
innovation in organisations.(LLoréns-Montes et al., 2004)have shown that the innovative capacity, 
personal mastery, operational performance and  organisational learning are highly positively related to 
each other. The concept of organisational learning has been redefined to include the positively 
correlated aspects of radical innovation and organisational creativity by (Wang & Ahmed, 2003).  The 
study by (Appuhami, 2019) explored managers’ creativity through the mediating role of organisational 
learning. Organisational learning was found to be directly related to creativity. Furthermore, the 
intervening function of organisational learning has been studied in relation to organisational climate, 
creative performance and knowledge management processes by (Sahibzada et al., 2020). The classic 
Peter Senge’s five disciplines of organisational learning are seen to be showing the relationship 
between creative thinking, organisational learning and systems thinking through a workshop reflective 
process (Ragsdell, 2001). The concept of organisational creativity and innovation would remain 
incomplete without adhering to the process of organisational learning with the involvement and 
interaction of individuals, groups, departments at intra and inter organisational levels for the 
accomplishment of targeted goals. 

Research Gap 

The discussion above has established the significance of organisational creativity, 
mindfulness and organisational learning, especially in the post-pandemic period. But while doing the 
literature survey it has been found that there is a lack of sufficient studies to examine the collective 
impactof all these three dimensions of organisational performance simultaneously to check their 
mutual correspondence.  

In line withthe classic model of organisational creativity given by Woodman, a study of 
mindfulness at the personal level, organisational learning at the organisational level would be useful and 
interesting to be done with reference to organisational creativity and would be of great use to the 
business world. 

There is the existence of separate work done on different variables of organisational creativity 
but connectingthe dotsis needed and thus presents the research gap to learn the collective impact of 
what is most needed in today’s VUCA world after having been through one of the scariest pandemic 
situations seen recently. Following is the proposed conceptual framework and study plan to bridge this 
gap.  

Proposed Conceptual Framework and Research Design 

• Objectives and Research Questions of the Study 

 The research problems, questions and objectives of the proposed study relating the concepts of 
mindfulness, organisational learning and organisational creativity taking organisational creativity as the 
dependent variable and mindfulness and organisational learning as independent variables can be defined 
in identifying the effect of ‘mindfulness on organisational creativity’, ‘mindfulness on organisational 
learning’ and ‘mediating effect of mindfulness on the relationship of organisational learning and 
organisational creativity’. Similarly, one can also study the effect of ‘organisational learning on 
organisational creativity’, ‘organisational learning on mindfulness’ and also the mediating effect of 
‘organisational learning on the relationship of mindfulness and organisational creativity’.It would also be 
of significant use to learn and understand the impact of demographic factors such as age and gender as 
moderators on the proposed relationship study of mindfulness, organisational learning and organisational 
creativity.  

• The Conceptual Model 

 The following (Figure-2) is the likely conceptual model for the study proposed with mediating 
and moderating variables for organisational creativity. To examine the corresponding association of the 
listed three variables following assumptions/propositions can be drafted: 
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Figure 2: The Proposed Conceptual Model 

The assumptions or hypothesis would be framed on the following lines to be tested in this study: 

Proposition 1: Higher the levels of mindfulness amongst employees higher is going to be 
organisational creativity quotient in the organisation. 

 Proposition 2: Presence of organisational learning mediates the relation of mindfulness and 
organisational creativity. 

 Proposition 3: Better environment of learning in organisations lead to more creative and 
innovative processes. 

 Proposition 4: Mindfulness mediates the relation of organisational learning and organisational 
creativity. 

• The Proposed Research Design 

 An empirical and evidence-based study would be conducted through primary data collection in 
select organisations. The sample may be drawn from one sector or it can be cross-sectional study as well 
to see the different impact of the relationship of the selected variables. For the purpose of analysis either 
the existing standard instruments would be adopted or a new scale would be developed to measure the 
considered constructs, especially in the post-pandemic times. The size of the sample would be decided 
according to the depth of the scale developed or according to the size of the population to be referred as 
per the standard norms. The data collected would be tested using techniques and statistical measures of 
correlation, factor analysis, ANOVA and structure equation modelling and any other measure as per the 
then requirement. 

Managerial Implications of the Proposed Study 

Times have come where the concepts of Employee-Centric Organisations are now studied more 
than customer-centric approaches (Hoogervorst, 2017). Many top companies have come up with work 
models to have the most loyal and contributing employees. The needs and concerns of employees 
cannot be overlooked to ensure smooth and efficient product and service delivery process. It has become 
a necessity these days to keep the employee happy and stress free to maximize  his performance giving 
him enough avenues to grow not only in terms of financial aspect but also in terms of competencies and 
knowledge in order to be competitive, innovative and sustainable. The recent pandemic has taught the 
world many things like learning to adapt, accept the situation and cope with circumstances but has given 
traumatic experiences to the employees at large as well.  The management has to show concerns for 
making employees overcome these impressions at the earliest.  

 The results of the proposed study can have significant implications for management’s concerns 
about stress amongst employees, knowledge building and training and development needs to achieve 
the organisational goals.   
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ABSTRACT 

Country’s economy depends upon its youth and youth is a dynamic consumer. Online 
shopping is the important part of a youngster’s life, in today’s era of marketing. Online shopping makes 
it easier for the consumers to provide the goods and services to their doorstep without going to market. 
Online shopping has now become very convenient and easy task, all thanks to the emerging internet, 
mobile Smartphone’s and online shopping apps. Almost all urban youth use Smartphone’s, online 
shopping apps and sites for purchasing their daily shopping requirement. Marketers try harder to fulfill 
the expectations of the young consumers. As youth as consumers keeps on changing their preferences 
and this makes a big challenge for the online shopping companies to provide the goods and services 
according to their expectations. Urban youth is more educated and more technology driven which 
makes them smart and tricky consumers’. With time online shopping companies and young consumers 
are facing the challenges for the online shopping after covid-19. Covid-19 as we know has changed the 
way we use to shop goods and the way we experienced the services. In this research paper various 
issues and challenges are studied and understood that are faced by both online shopping companies 
and the urban youth after the advent of the covid-19, also various suggestions are provided in this 
paper . This paper is based on the secondary data collected from the various sources. 

 

KEYWORDS: Online Shopping, Urban Youth, Challenges, e-Commerce. 
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Introduction 

 Internet has made drastic change in our life with regards to shopping and marketing. Online 
shopping is the way we can do shopping without going anywhere, just staying at home. with the 
increasing completion in the market ,the companies are making all possible efforts to make online 
shopping better and more user friendly to the consumers all credit goes to the fast developing internet 
facilities, which has made it possible. Online shopping not only provide greater product comparison of 
different brands and companies in a single click, but the mode of paying for the online shopping has also 
developed, now there are various options of payments are available for making payments while shopping 
online . Online shopping not only provides ease of shopping and convenience to the consumer but it 
provides a thrill to the consumers, as the online shopping companies provide various discounts and 
schemes to the consumers shopping online. Online shopping sites are reaching the urban youth more 
quickly and easily, as urban youth is more active in the use of internet and in social media. Almost every 
urban youth have access to the internet, smart mobile phones and most importantly they are more 
educated and technology driven as compared to the rural youth  
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What is Online Shopping and it’s Beginning in India? 

When the goods and services are bought on the internet is termed as online shopping. Online 
shopping evokes the physical analogy of buying the goods and services from the regular shops malls and 
the retailers .with the growing internet connections and the service providers online shopping has made a 
strong hold in the consumers mindset .Online shopping has made revolutionary boom in the past few 
years as it provides with multiple payment options ,best range of products to compare and convenience 
to shop products or services online .Online shopping have various alternative names like “E-telling ,E-
shopping , E-web store , E-store , web-shop ,online store and virtual store etc.  

With the emergence of the internet has developed the online shopping as we know it today. 
I.B.M’s online transaction processing (OLTP) was one of the earliest forms of trade conducted online and 
was developed in the1960’s.then after that American Airlines developed computerized   ticket reservation 
system, which they called (SABRE) semi-automated business research environment).Earlier it was only 
provider of a plat form for advertising of the companies, slowly it turned out to be an actual market place 
on the internet. Since 1994 the secure shopping channels have developed on the internet after the vast 
and established growth of the internet.  

In India the introduction of the internet has made the beginning of the new era of online 
shopping in the early 1995, and then gradually it got popularity during the internet boom period i.e. 1995-
2000.In India “online shopping” during its starting phase was more restricted to metro cites and big cities 
with larger internet users, the rural part f the country was indeed not having even the internet connections 
or computers.  In India with the advent of the mobiles and cheep internet plans, in the pas t few years has 
made the online shopping and e-commerce to larger population of the country, and that to the youth of 
the country which includes the rural youth which have larger base of the India’s young population. Youth 
find it convenient to purchase online as they get great deals from the various online companies. In the 
year 2002, government of India introduced IRCTC (Indian Railway Catering and Tourism Corporation 
Limited) that was based on E-commerce platform for online passengers reservation system .it provided 
the customers of the railway to book tickets any time and from anywhere . 

 In the year 2003 Airlines companies like Indian airlines, Spice jet, Air Deccan etc started online 
booking of the tickets. with the beginning of the year 2007 the Indian consumers were more attracted 
towards online shopping of products and services and e-commerce and online shopping got large scale 
acceptance by the Indian people. The growth of the Indian e-commerce business increased from 5.3 
billion to 21.4 billion till the year 2015. This shows that the Indian consumers have accepted the online 
shopping and ecommerce in there day to day life. The experts predict the Indian market for online 
grocery to reach 26.93billion us$ in the year2027 from 3.95billion us$, and Indian digital economy to 
become 1trilion us$ by 2030.  According to grant Thornton, India’s e-commerce is expected to become 
188bilion us$ by 2025.  

Popular Online Shopping /E-Commerce Companies in India 

• Amazon: Was in its initial years started as a online book store that provided its customers with 
wide variety of books and novels online. .in India it started its journey in the year 2010 and with 
passages of time the online shopping by the consumers, has made the Amazon a leading online 
shopping site in India. now around 85% of the Indian online consumers use the services of the 
Amazon  

• Myntra: It started in India as a personalized gifting site in the year 2012. with the time myntra 
has now added products of around 350 brands, along with international brands. myntra was 
acquired by the flipkart in the year 2014 

• Shopclues: Provides heavea discounts and offers on wide range of the products , which has 
become the leading factor of its success in the initial years . the base of the shopclues is more 
confied in the teir 3 and tier 2 cites. 

• Flipkart: Filpkart have strong market presence in the Indian online shopping market. Started in 
2007 as a privately hosted online shoppin/e-commerce platform which specializes in online 
retail, mobile phones and fashion . in India Amazon is the biggest competitor of the flipkart.  

• Pepperfry: is an online shopping site that sells home and lifestyle products, it sells furniture, 
home decor items, office decor items and many more in the list. it was founded by 
AmbareeshMurty, Ashish Shah. 
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• Firstcry: is the online shopping website for the baby care products. Firstcry was founded by 
Supam Maheshwari and Amitavasaha in the year2010.firstcry has over 400brick–and-mortar 
locations across the country. As of 2022 it has more than 200,000 products from 5000+ 
manufactures. 

• Nykaa: Started as a pure ecommerce platform but later it expanded, and now it has over 76 
brick and mortar store across the country nykaa is famous for is cosmetics and beauty items in 
India . Nykaa has over 3lack products from over 2000 nation land international brands. 

• AJIO: Is India’s one of the popular online shopping site for fashion, lifestyle and home products 
from international as well as Indian brands. This is somewhat similar to myntra.    

Review of Literature 

Sivasankaran, S(2013)in this paper "Digital marketing and its impact on buying behaviour of 
youth." analyses that the youth have the great influence in the buying decisions of the family .it analyzed 
that every  online marketer needs to grab the youth’s psychology ,so that the  online shopping companies 
can tackle the increasing market  demands and expectations of the youth . This will also help the 
consumers to shift towards technological customer oriented marketing approach from the customer 
oriented marketing approach. 

 Kuriachan, J. K. (2014). In this paper  “Online shopping problems and solutions”  the various 
problems  which are faced by the  consumers are discussed and various solutions are also suggested for 
the online shopping consumers .  this paper shows that only consumers are not facing problems in the 
online shopping but the in some situations the online shopping companies also faces many challenges. 

 Kumar, S. (2015). In this Paper “Online shopping-A literature review” the prevailing 
situations and status of the online shopping is discussed and the problems which the online 
consumer faces are identified and various solutions to those problems are suggested in this paper. it 
concludes that more and more consumers are getting attracted towards online shopping , as it saves 
their precious time and energy. this research paper also suggests the bright future of the online 
shopping in the country . 

 Reddy, R. J.(2018).  In this paper “Online shopping-its growth and status in India ”the author 
has analyzed the world  along with india’s trends of the online shopping markets, its growth and  its 
current status. This study shows the problems and various hindrances that comes in the growth of the 
online shopping. this paper also forecasts the future scope of the online shopping in the india as well as 
the world. 

Raja, M. R., Sudha, K., Sathyanarayanan, S. R., & Harikrishnan, V (2021). In this paper “A 
Study on Opportunities and Challenges of Online Shopping in India.” The author has analyzed the 
various opportunities and challenges to the online shopping in India and also provided the various 
solutions to the various challenges that the companies and the consumer face while shopping online. 
This paper also provides the various opportunities that can be availed by the consumers and the 
companies of the online shopping. 

Pandey, A. (2022). In this paper “Consumer Protection in the Era of E-Commerce: Issues and 
Challenges ”the author has summerised the various legal problems that the consumer faces while 
shopping online ,like fake products ,misleading advertisements, payments isuues ,privacy related 
concerns ,etc . this paper shows that there are various laws related to the online shopping and e-
commerce but they fails to protect the consumers due to poor implementation.this paper identifies the 
problems related to online shopping laws ,their loopholes and also suggest the solutions for the same .it 
also concludes that the usage of the internet and the online shopping has increase in the country and the 
laus related to the online shopping failts to implement and protect the consumers that are being 
victimized by the online fraudsters.  

Singh, A. K., & Srivastava, S. (2022). In this paper ”Consumer perception towards online 
grocery store.” The author analyses that the Ecommerce and online shopping has emerged as an igniting 
opportunity for the marketers and consumers. the consumers get the orders related to E-grocery sites 
and apps, and this has helped the consumers by providing them grocery items to their doorsteps at a 
most affordable price. The various factors which attracts consumers towards online shopping are offers 
on the different grocery products, discounts, variety of options available, free home delivery of the 
purchased products, cash on delivery options etc.   
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Objective of the Study 

• The objective of this particular study is to understand 

• The online shopping issues and its challenges  

• Problems faced by the urban youth in online shopping  

• Benefits of the online shopping to the urban youth in their life  

Research Methodology 

This research paper is prepared using the secondary data which is collected from different web 
sources, to understand the online shopping concept and the issues and challenges faced by the urban 
youth while shopping online. Along with the status of the online shopping in India. 

Influencing Factors of the Online Shopping that Attracts Urban Youth 

• Delivery of the goods that are not locally available attracts the urban youth to purchase their 
goods requirements from online shopping sites. 

• Payment for the online purchases has become super easy and Quick to make, this attracts the 
urban youth to shop online with various payment modes and options even some online 
shopping sites’ provide ‘emi’ options to their customers. 

• While shopping online the comparison of the different products becomes easy task, which 
attracts the young consumers to make their purchases online. 

• And mostly young generation finds online shopping more convenient, cost and time saving as 
compared to the conventional shopping from the markets. that is also an attracting factor for the 
online shopping online shopping is available 24*7 to the young consumers ,they can shop online 
within notime. 

Major Issues and Challenges Faced by Urban Youth in Online Shopping 

• The major challenge that the urban youth faces while shopping online is that the companies 
generally include extra charges to the online products and keeps fluctuating their prices 
according to market offers and demands  

• Urban youth finds it more expensive to pay extra delivery charges for the low priced goods 
which becomes a challenge for tem while shopping online 

• Many a times the urban consumers get frustrated, when they receive the wrong or differentiated 
product, different from what actually ordered. This becomes a challenge or a big issue for the 
urban youth while shopping online. 

• Delayed delivery of the products ordered online is also a challenge for the urban yout while 
shopping online. 

• Cancellation of the delivery of the online products is also a challenge for the urban youth while 
shopping online and many a times the consumer don’t get the product and feels cheated  

• Payment realted issues is a very big challenge in the online shopping. many times young 
consumers find it difficult to avail cash on delivery services from the online sellers ,and that 
becomes the challenge for the urban young consumers as they find it difficult to trust the new 
online seller . 

• Online Scams and frauds in the online shopping is a major big challenge that the urban youth 
faces while shopping online. 

Social Impact of Online Shopping on Urban Youth in India 

• Through social media urban youth is getting more inclined towards online shopping and 
marketing companies specially social media marketing companies are targeting urban youth as 
they are more active on social media, which ultimately increasing the consumers of the online 
shopping companies  

• The urban youth have better standard of living as compared to the rural youth and are more 
inclined towards online shopping and e-commerce. Urban youth is now more aware of latest 
fashion and trends in the Indian as well as international markets, which ultimately attracting 
urban youth towards online shopping   
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Conclusion 

Online shopping is a necessity of our daily life and this has eased our life completely with not just 
saving our precious time and energy, online shopping has also provided us with the convenience to 
shopping experience. In urban areas of the country online shopping is a more routine task and that too 
especially for the urban young consumers, all credit for this tremendous growth of the online shopping goes 
to the fast internet and the smart mobile phones, along with the social media, which gas popularized the 
online shopping very efficiently. But with all the benefits the rural youth finds it challenging in shopping 
online with some issues like delayed deliveries, online scams, wrong products, payment related issues etc. 
And from the above paper all such issues, problems and challenges are brought into light. But even after so 
many issues and challenges many new online shopping companies are emerging and the no of the 
consumers are increasing day by day, especially in the urban parts of India.  
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ABSTRACT 

The average person today saves more and more of their income, both for now and in the 
future, so that they can afford to maintain a certain level of comfort in their daily lives. However, putting 
money away in savings accounts is not a viable long-term strategy because it does not generate 
additional funds. This is where financial investments are made. It's a way of motivating oneself to save 
more money and put that money to use in other ways. The question that arises, however, is where one 
should put their hard-earned money. whether he or she should put their money in a safe place like a 
bank, gold, real estate, or the post office, or take a chance on a potentially lucrative long-term 
investment in something like shares, mutual funds, debentures, or the stock market. A person's 
investment decision is based on many considerations, including risk, return, time, and cost. However, 
investment awareness is one of the most important factors to consider before making any investments. 
The current research is an effort to gain insight into the investment knowledge and behaviour of the 
salaried population. Three hundred salaried residents of the Marathwada district in the Indian state of 
Rajasthan were surveyed for this purpose. The amount of time an investor spends keeping an eye on 
his investments is another area of interest for the present investigation. This study is quantitative in 
nature and is a primary source. 

 

KEYWORDS: Investment Awareness, Salaried Individuals, Investment Pattern, Investment Avenues, 
Basic Bank Account, Mutual Funds. 

_______________ 

Introduction 

The handling of one's financial resources is not a game. Investing your money in a variety of 
different activities might not always yield the returns you anticipate. Both inexperienced traders and 
seasoned professionals are susceptible to being taken aback by the stock market on occasion. A person 
who is the primary provider for his household is expected to not only meet the family's immediate 
requirements but also work toward the accumulation of wealth for the family's financial future. That 
individual handleall of the family's financial management responsibilities. 

 That person is not only responsible to save money and spend money on their essential needs, 
but also responsible to generate more money with their income by investing it in the appropriate 
avenues.You need to understand the inner workings and activities of the financial markets in order to 
generate income from earning. One must also think about a lot of other things as well, such as whether 
an investment is necessary, how much risk he is willing to take, how much time he is willing to wait for 
return, what the person's expectations are, and in what kind of business he can invest his 
money.Individual has every right to be protective of the resources he has worked so hard to 
acquire.Consideringthe aforementioned, the objective of this study is to conduct an investigation into the 
level of awareness salaried individuals have regarding the numerous investment opportunities and tax-
saving schemes that are currently on the market. This research will also concentrate on the investment 
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strategies utilized by these individuals during their investment endeavours. In addition, the focus of this 
research will also be on the numerous tax reduction strategies that people use to lessen the burden of 
taxation while avoiding tax evasion, which can lead to unethical or illegal behaviour. 

Review of Literature 

 The review is a significant component of the overall analysis for the current study. It provides 
useful information as well as the findings of research that was carried out by other researchers in a 
manner that is comparable to the one described here. The current literature review will be helpful in 
studying investment awareness among individuals regarding a variety of investment avenues, as well as 
studying the investment pattern that investors typically follow. In addition, studying the choices that 
investors make regarding various tax-saving strategies when they are taking their financial situation into 
consideration will find this review to be of great assistance. 

Kumar, J., Prasad, S., & Anand, P. (2021)studied the performance of Tax Saving Mutual Fund 
Schemes and concluded that this scheme is very helpful for the small investors to pool their money and 
that they also get a tax deduction on this scheme. Further, it is also found that when compared to the 
public sector mutual funds, the private sector has shown superior performance.  

 Vinod, M. P. (2020) found that majority of the investors choose to invest their money for the 
purpose of retirement and select life insurance as an option for tax saving schemes. In addition to this, 
they discovered that investors have high levels of self-assurance regarding their investments, although 
awareness programs are still encouraged. 

 Sadavarte, B., & Arora, A. (2019) conducted on Indian households, they investigated the 
savings and investment patterns of those households. They concluded that single people save more 
money than married people do. In addition, they revealed that men and women are equally likely to 
choose the same investment option, regardless of whether it is risky or safer. 

 Charkha, S. L., &Lanjekar, J. R. (2018) Concluded that majority of investors are familiar with 
the investment opportunities in Pune city. They also found that people with higher incomes are more 
knowledgeable about the various investment opportunities than people with lower incomes, and investors 
are placing a greater emphasis on mutual funds than they are on other investment opportunities. 

 Dey, S. K., & Varma, K. K. (2016) conducted a study to investigate the level of knowledge that 
individuals in Odisha possess regarding tax saving schemes. They discovered that people are not very 
knowledgeable about the tax saving schemes, and they are also not knowledgeable about the 
characteristics and advantages of these schemes. 

 Srivastava, S. (2017) concluded that Equity Linked Saving Schemes are an excellent choice for 
people who are interested in engaging in long-term investment activities. It has also been discovered that 
these schemes are helpful in reducing the tax burden of tax payers. 

 Lokhande, M. A. (2015) carried out a survey on rural investors in order to determine the 
investment awareness and patterns of savings. They concluded that both genders (Male and Female) 
show the same level of awareness regarding investment avenues, and the majority of rural investors 
choose to put their money into basic bank accounts, followed by gold, and then real estate. The 
researcher also suggests that financial literacy programs be carried out for the rural population, with the 
goal of spreading information about shares, debentures, bonds, and mutual funds. 

 Palanivelu, V. R., &Chandrakumar, K. (2013, March) Studied investment avenues preferred 
by salaried people and concluded that investors allocate their capital in accordance with the level of 
income they receive from their jobs. Other demographic characteristics, such as age and education level, 
also play an important part in the activities involved in investment. 

 Gupta, R. (2012)concluded thatadditional changes are required to the personal tax structure in 
order to provide incentives for individuals to save and invest money. It will also be helpful in the 
individuals' economic growth as well as the economic growth of the country as a whole. 

Objectives and Hypotheses 

This article's primary aims are to investigate the level of awareness that salaried individuals 
possess regarding the various investment avenues, and it will also investigate the investment pattern of 
salaried individuals. In addition, this article will investigate the various tax savings strategies that salaried 
individuals prefer to utilize in order to lessen the burden of taxation. Taking all of this into consideration, 
the following is a list of the objectives that the research paper hopes to accomplish in the end: 
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• To investigate the Investment Awareness towards the various investment avenues among 
salaried people. 

• To examine the investment pattern of the salaried people. 

• To examine the financial planning of the salaried people regarding tax savings schemes.  

Hypotheses 

Taking into account the objectives that were outlined earlier, the hypotheses that are going to be 
investigated in this research article are as follows: 

Ho (1): All the salaried people exhibit same investment awareness towards the various investment 
avenues. 

Ha (1): All the salaried people exhibit different investment awareness towards the various investment 
avenues. 

Ho (2): All the salaried people of the present study follow the same investment pattern. 

Ha (2): All the salaried people of the present study follow the different investment pattern. 

Ho (3): All the salaried people choose same tax saving scheme while doing investment planning.  

Ha (3): All the salaried people exhibit different behaviour while choosing tax saving scheme during 
investment planning.  

Research Methodology for the Present Study 

• Research Design: The exploratory research design was utilized for the purpose of analysing 
the behaviour and pattern of salaried people regarding tax saving schemes while they were 
engaged in financial planning. 

• Period of the Study: The study lasted for a total of two months, during which time it was 
actually carried out in its entirety. 

• Study area: The research is being carried out in the Jodhpur Region and other nearby 
locations. 

• Sampling Method: In the process of selecting a sample from the larger overall population, a 
researcher will use a specific technique that is referred to as a sampling method.  

The selection of a total of three hundred distinct salaried individuals from the Jodhpur Region 
and other nearby locations was accomplished using accidental sampling. 

Data Collection 

 Both primary and secondary sources of information were consulted in order to fulfil the 
requirements of this investigation. For the purpose of compiling the primary data that was collected, the 
Questionnaire schedule was utilized. For this reason, the researcher decided to conduct interviews with a 
few different people in order to learn about their strategies for managing their finances and their level of 
awareness regarding various methods of tax reduction. The secondary data were compiled using 
information obtained from a wide variety of sources, including the internet, books, and journals. The 
period of time from the 29th of September to the 27th of November in the year 2022 was allotted for the 
collection of information. 

Data Analysis 

The data were analysed with the assistance of the SPSS 22.0 software. In order to conduct an 
analysis of the data that was gathered, the appropriate statistical methods were utilized. In this study, the 
frequency, mean, and standard deviation were utilized for descriptive analysis. 

Data Analysis and Interpretation 

Table 1: Time Spend by Salaried Individuals on Investment Activities 

Time Spend on Investment Activities Frequency Percent 

Valid 

As little time as possible 43 14.33 

2-5 hrs/year 42 14 

2-5 hrs/month 37 12.3 

2-5 hrs/Week 55 18.33 

Most of my spare time 123 41 

Total 300 100.0 
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Interpretation 

Table 1 displays the amount of time spent on investment activities by investors who took part in 
the survey the researcher conducted as part of the current research project. Most investors in this study 
(41%) spend the majority of their spare time engaging in investment-related activities. This is followed by 
18.33 percent of investors who claimed to spend between 2 and 5 hours per week engaging in these 
activities, and 14.33 percent of investors who spent as little time as possible engaging in investment-
related activities. The amount of time an investor devotes to participating in these activities can be a good 
indicator of how serious and committed they are as investors. 

Table 2: Main Concern of salaried people behind investment Activities 

Main Concern behind investment Activities Frequency Percent 

Valid 

Risk involved 124 41.33 

Return they give 90 30 

Past Performance 63 21 

Future Growth 23 7.67 

Total 300 100.0 
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Interpretation 

Above table-2 shows the main concern behind investment activities by investors who have 
participated in the survey conducted by researcher as a part of the current research. A majority of 41.33 
percent of the investors claimed to consider the risk involved as their primary concern in investment, 
while 30 percent of investors looked over their investments on the basis of their returns. Only 7.67 
percent of investors considered future growth as major concern in making investments. 

Ho (1):  All the salaried people exhibit same investment awareness towards the various investment 
avenues. 

Table 3: Investment Awareness among Salaried People 

Description Mean Std. Dev. Skewness 

I am aware with the benefits accrue from investments. 2.26 1.235 .766 

I have complete knowledge of investment markets. 2.56 .949 .262 

I have complete knowledge of available financial instruments. 2.57 1.042 .152 

I am aware with the possible limits of investment in different 
portfolios/available options. 

2.50 1.259 .725 

I find it interesting to explore investment opportunities for my money. 2.63 1.326 .248 
 

Interpretation 

The results of the Mean test against responses collected from investors in relation to investment 
awareness behaviour are displayed in Table 3. The previous analysis revealed that the statement "I find it 
interesting to explore investment opportunities for my money" elicited the highest mean response, while 
the statement "I am aware with the benefits that accrue from investments" elicited the lowest mean 
response. Both the findings are presented in the following table. Based on these findings, it appears that 
the majority of the investors were interested in learning about new investment opportunities. 

Table 4: Investment Awareness towards the Various Investment Avenues 

Investment Avenues/ 
Level of Awareness 

Highly 
Aware 

Aware Cannot 
say 

Less 
Aware 

Not Aware 
at all 

Total 

Basic Bank Account 231 53 0 14 2 300 

Share/ Debenture 84 23 44 27 122 300 

Fixed Deposits 274 12 0 10 4 300 

Life Insurance/ General 
Insurance 

228 47 5 12 8 300 

Mutual Funds 141 22 17 27 93 300 

Real Estate 178 56 17 28 21 300 
 

Results  

Table-4 reveals the results of the present study regarding the awareness level of salaried 
individuals regarding the various investment options available in the market. The basic bank account was 
mentioned by the vast majority of the respondents as being the topic about which they have the greatest 
level of awareness, followed by fixed deposits, life insurance, and real estate. Mutual funds and the stock 
market are relatively unknown topics to the most of the people. Based on these findings, it appears that 
most salaried people have a good understanding of the investment vehicle in which they put the majority 
of their money and which poses the least amount of risk. A significant part of investors' awareness is also 
determined by demographic factors such as investors' income, gender, age, and level of education. 

Ho (2): All the salaried people of the present study follow the same investment pattern. 

Table 5: Investment Pattern of Salaried People 

Investment Products where salaried people invested their money 

Investment Products   Yes No Total 

Basic bank accounts  289 11 300 

Real Estates 158 142 300 

Bonds/Shares/ Mutual Funds 123 177 300 

Gold 235 65 300 

Guaranteed investment certificates(NSS, NSC, PPF, KVP) 262 38 300 
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Interpretation 

Above table shows opinions about the choice of investment products by salaried people who have 
participated in the survey conducted by researcher as a part of the current research. majority of investors 
have decided that gold, personal provident funds (PPF), and basic bank accounts will fulfil their needs best 
as investment products. However, other investment products such as real estate, bonds, shares, and 
mutual funds were not widely accepted as investment products. One possible explanation for these findings 
is that most people would rather put their money into investments that carry less risk but guarantee a lower 
rate of return. On the other hand, they have the option of investing in assets with a high level of risk, but 
they should only do so if they are prepared to accept losses and have the ability to be patient. 

Ho (3): All the salaried people choose same tax saving scheme while doing investment planning. 

Table 5: Tax Savings Schemes Prefer by Salaried Individuals 

Tax Savings Schemes Yes No Total 

Employee Provident Fund (EPF) 203 97 300 

Public Provident Fund (PPF) 227 73 300 

National Pension Schemes 188 112 300 

Home Loans 112 118 300 

Fixed Deposit 281 19 300 

Life Insurance 239 61 300 

Medical Insurance 207 93 300 

Mutual Funds 108 192 300 

National Savings Certificate (NSC) 147 153 300 

National Pension Schemes 123 177 300 

Education Loan 177 123 300 

Donations to Charitable Trust 37 263 300 
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Interpretation 

Table 5 presents the findings of the current research regarding the preferences of salaried 
people regarding different tax-saving strategies. The majority of the respondents stated that, in order to 
lessen the impact of taxes on their lives, they would first put their money into a fixed deposit, then into life 
insurance, and finally into a public provident fund. When it comes to investing money to reduce the 
financial burden of taxes, very few people think about making donations, investing in mutual funds, or 
taking out home loans. 

Findings 

• According to the findings of this study, most of the salaried people in the Marathwada district of 
the Rajasthan state spend the majority of their time keeping an eye on their investments. This 
percentage was found to be 41%. It demonstrates that these individuals have a high level of 
awareness regarding their investments and seek out additional opportunities to improve the 
performance of their investments. 

• When it comes to the main concern behind the investment in various avenues, salaried people 
gave first preference to the option how much risk an avenue involved (41.33%). It was followed 
by the option of how much return that avenue give (30%), then the option of how well an avenue 
performed in the past (21%), and finally the option of how well an avenue will grow in the future 
(7.67%). It was clear from what was said that whenever they make a decision regarding their 
investments, the first thing they do is evaluate the risk involved, and if the risk is greater than 
what they were anticipating, they move on to the next possible avenue. 

• A further finding of this study is that people find it interesting to search for more options for their 
money to invest it and to explore these options. In addition, they have a deep understanding of 
the advantages and benefits of basic bank accounts, gold, and real estate; however, they 
struggle with the concept of investing their money in shares, bonds, debentures, and other 
forms of investment available on the financial market. 

• Researchers looked into the habits of salaried people when investing and found that they put 
their money in safe havens like savings accounts, government bonds, and gold rather than the 
more volatile markets of mutual funds and stock trading. 

• According to the findings of a recent study, salaried individuals would rather invest their money 
in fixed deposits, life insurance, and public provident funds (PPF) than pay the additional tax 
burden. Very few people ever give any thought to investing in mutual funds, making charitable 
contributions, or taking out a mortgage. 

Limitations of the Study 

The research was carried out on a very limited number of people from the Marathwada region in 
the state of Rajasthan. The present study only revealed the investment awareness and patterns of 
salaried people regarding tax saving schemes.  

 It is possible that the findings of the present study cannot be generalized to all the salaried 
expertstowards the investment activities due to the sample that was used for the study. Because the 
current study is based on accidental sampling, which is a non-probability sampling method, the findings 
cannot be generalized to the entire population of salaried people living in the Jodhpur district. The current 
study did not cover each salaried person in the district. Due to the sensitive nature of the subject matter, 
there were only a small handful of salaried individuals who were willing to voice their opinions regarding 
investment activities. 

Conclusion 

You can put your money to work quickly and easily, but finding the right place to plant your feet 
takes more effort.Money kept in a home safe is not only ineffective, but also a security risk.It is analogous 
to water that is stagnant in a pond and will eventually evaporate as a result of the passage of time.It is 
important for money to continue moving and flowing like the water in rivers, which is always clean and 
can be consumed.Therefore, it is necessary for everyone to invest their money in order for it to grow, and 
also necessary to invest their money in the appropriate avenue in order to ensure that they will not regret 
their investment in the future.The current study aimed to investigate the investment pattern and 
awareness of the salaried person. It found that people have a high level of awareness regarding those 
avenues in which they invest their money, such as bank accounts, fixed deposits, gold, and so on. They 



44         Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 01, Jan.-Mar. 2023 

are also interested in investigating additional possibilities for the enhancement of their financial growth. 
People invest their money for several reasons, including the reduction of their overall tax liability as well 
as the potential for future financial gain. In order to accomplish this, they put their money into a variety of 
tax-saving investment schemes, such as life insurance, EPF, PPF, National Pension Schemes, NSC, and 
education Loans. Using things like mutual funds, savings schemes, and the like are all legal ways to get 
around paying taxes without evading them. It not onlyinspires people to save and invest their money, but 
also inspired people to build wealth. Consequently, investment is beneficial to both the economic growth 
of the individual and the growth of the county. 
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ABSTRACT 

There are a lot of small to medium enterprises that experience crucial human resource 
difficulties, but in the same manner, human resources also play a main role in developing and 
sustaining their competitive resources through employee performance. Small- to medium-sized 
enterprises have been found to differ from large enterprises in terms of the implementation of green 
HR. The shortcoming could be the result of fear and ineffective communication, limited finance, and 
human resources. However, GHRM in small and medium enterprises helps achieve higher employee 
job satisfaction, improve employee retention rates, and increase business opportunities. The present 
study is an attempt to discuss various popular green HRM practises adopted by some companies and 
the challenges faced by them in implementing these practices. This study helps HR professionals 
prepare for the implementation of the GHRM system. 

 

KEYWORDS: GHRM, Eco-System, Green HR, Employee Performance, Medium Enterprises. 

_______________ 

Introduction 

 Green HRM involves environmentally friendly human resource policies and practises that will 
help an organisation achieve its monetary goals and also protect the environment from any negative 
impacts. Green HR initiatives result in greater effectiveness, lower costs, and the retention of employees. 
It helps to reduce paper usage and enhance the value of the employees and the company. Green HR 
initiatives help companies find alternative ways to cut costs without losing their top talent. It is essential 
for a manager in an organisation to develop a new organisational culture through GHRM practices. This 
culture can affect employee behaviour and introduce certain values that build an internal culture. It also 
helps generate enormous operational savings by reducing their carbon footprint. The contribution and 
interest of employees and the association of workers are fundamental to the realisation of the concept of 
"green human resource management." Fayyazia et al. (2015) said that “there is a requirement for the 
amalgamation of environmental management with human resource management because it is essentially 
or very important rather than just desirable”. Successful environmental management in an organisation 
needs special efforts from human resource management. 

Objectives of the Study 

• To provide knowledge about green HRM  

• To discuss about practises in green HRM  

• To suggest appropriate green HRM initiatives for organisations 

• To increase awareness among the individuals working in the organisation 

• To study the effectiveness of GHRM 

 
  Assistant Professor, Commerce (BADM), S S Jain Subodh PG Mahila Mahavidhalaya, Jaipur, Rajasthan, 

India. 
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Research Methodology 

The study is primarily based on secondary data. The data relevant to the topic is collected from 
different databases, websites, journal articles, magazines, newspaper articles, and other available 
sources. 

Review of Literatures 

P Mishra   in his article titled (2017) “Green human resource management: A framework for 
sustainable organizational development in an emerging economy “try to explore the status and 
challenges of green human resource management practices in India, an under-researched area. Further, 
it proposes a theoretical framework to fill the identified gaps and build a sustainable organization. 

SK Mousa, M Othman in his articles (2020) “The impact of green human resource 
management practices on sustainable performance in healthcare organisations: A conceptual 
framework”This paper aims to assess the level of implementation of green human resource management 
practices in Palestinian healthcare organisations, and their impact on sustainable performance in this 
important service sector. A mixed research approach was adopted by conducting 14 semi-structured 
interviews with human resource managers, operational managers, and chief executive officers within a 
range of areas in the healthcare sector in the West Bank.  

Susan E Jackson, Douglas WS Renwick, Charbel JC Jabbour, Michael Muller-Cameni in 
his research paper titled (2011) “State-of-the-art and future directions for green human resource 
management: Introduction to the special issue”seek to stimulate the field of HRM to expand its role in the 
pursuit of environmentally sustainable business.  

Guiyao Tang, Yang Chen, Yuan Jiang, Pascal Paillé, Jin in his research paper titled 
(2018)“ Green human resource management practices: scale development and validity” measure main 
human resource practices for environmental management, which can provide broader focus for further 
research and for practitioners. 

Charbel José Chiappetta Jabbour, Ana Beatriz Lopes de Sousa Jabbour in his article 
titled (2016)” Green human resource management and green supply chain management: Linking two 
emerging agendas” emphasizes the implications of GHRM-GSCM integration for scholars, managers, 
and practitioners in the areas of organizational sustainability and truly sustainable supply chains. 

Yong Joong Kim, Woo Gon Kim, Hyung-Min Choi, KulladaPhetvaroonin his research 
paper (2019) “The effect of green human resource management on hotel employees’ eco-friendly 
behavior and environmental performance” examines how to improve employees’ eco-friendly behavior 
and hotels’ environmental performance through green human resource management. 

Shoeb Ahmad. In his article to the (2015)“ focuses upon the various Green Human Resource 
Practices pursued by the organizations all over the world and, explains the simplified meaning of GHRM.  

Crucial Green HRM Practises that Protect the Eco-System 

With the help of HRM policies Green HR promotes sustainable use of resources in an 
organisation to make it eco-friendly and promotes environmental economic sustainability practises to 
keep a healthier environment by increasing employee commitments and awareness on the issue of 
sustainability. It helps an organisation find alternative ways to cut costs without losing its talent, important 
resources, etc. Following are some HRM practises that identify sustainability and the natural environment 

at the workplace: 

• Green Recruitment and Selection 

Green recruitment and selection are essential parts of green HRM practices. This process 
includes employing environmentally conscious individuals without papers. Environmentally friendly 
people respect organisational policies regarding environmental protection. This will also benefit the 
organisations by giving them a competitive advantage over their competitors. For green recruitment and 

selection: 

▪ Online Recuritment 

▪ Provide online offers, acceptance letters, and join letters, which reduce a large amount of 
paper work. 
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• Learning and Development 

Learning and development practises include programs, workshops, and sessions to facilitate 
employees' acquiring and improving knowledge of environmental management skills and attitudes. 
Organizations are investing in learning and development programmes for their workers. Nowadays, on-
demand courses have increased enormously all over the world. With the help of the internet, everybody 
can learn anything from anywhere 

•  Performance Management and Appraisal 

Performance management is the process by which employees are prompted to enhance their 
professional skills that help achieve the organization's goals in a better way. Green targets, tasks, and 
responsibilities can also be considered an important part of performance appraisal. Management should 
suggest environmentally friendly methods to the employees and must be responsible for the proper 
implementation of those policies. 

• Employment Security 

Companies can benefit from employment security because it helps them retain their employees. 

• Teamwork 

Teamwork helps create a productive and successful organisation. Teams bring benefits 
because they are formed up of individuals who think differently but work towards a common objective. 
There are four elements to effective teamwork: commitment, communication, contribution, and 
collaboration. Teamwork fosters creative and new ideas and also improves employee engagement and 
well-being. 

• Open Communication 

Open communication is when people can openly express their thoughts and ideas to one 
another. This improves productivity, increases employee loyalty, and reduces cultural gaps between 
employees. Open communication transforms employees into co-entrepreneurs. 

• Conservation of Energy 

Conservation of energy leads to an increase in economic capital, environmental worth, security, 
and human comfort. This includes any behaviour that results in the use of less energy. By replacing 
electrical appliances with energy-efficient appliances, the use of solar and wind energy, and using power 
more efficiently, conservation of energy can be achieved. 

• Paperless offices 

A paperless office is a work environment with minimal paper-based processes. Paperless 
offices are not only environmentally friendly but also help increase productivity and efficiency in an office. 

• Compensation 

Green rewards mean encouraging employees to take up eco-friendly initiatives. An organisation 
should appreciate the efforts of its employees in gaining sustainable advantages and give them 
compensation and rewards. An organisation needs to redesign the work so as to give employees the 
opportunity to perform well and find meaning in what they do. 

• Green Building 

A "green building" is also known as a "sustainable" or "high-performance" building. Green 
buildings are designed to reduce the overall impact of the built environment on human health and the 
natural environment by reducing waste and pollution, protecting occupant health, and maximising the 
efficient use of energy. 

The effects of GHRM practises are multifaceted and require constant monitoring to recognise 
their potential impact on HRM issues. The future of HRM appears promising for all stakeholders, like 
employers, employees, practitioners, and academicians. 

Indian Company and Initiations Taken towards Green 

There are only a few of the many Indian companies practising sustainability and working 
towards a greener and better future: 
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• Wipro Technologies: It was the first IT company to launch eco-friendly desktops and 
notebooks in India. It introduces renewable energy-based hot water systems. It also takes 
initiative towards water management and waste management treatments. 

• Idea Cellular:   Idea Cellular Limited is the fastest-growing telecom service provider in India. 
This company is taking steps towards a green pledge to save paper and trees and is also 
setting up bus shelters with planted walls. 

• Indusland Bank: Indusland Bank was the first private sector bank in India, setup in Mumbai in 
1994. This company is committed to minimising the environmental impact of its operations on 
the planet. Through solar ATMs, solarized premises, green operations, and supply chains, this 
company is taking steps towards going green. 

• Maruthi Suzuki: Maruthi Suzuki understands that green technology is needed today. The 
company identifies the processes that can affect the environment and develops strategies to 
mitigate these impacts. This company has adopted the ISO 14001 standard and promotes it 
among its tier-I suppliers as well. The company also ensures compliance with the 2016 
Biomedical Waste Management Rule. 

• ONGC:  The Oil and Natural Gas Company has been an active participant in the national gas 
hydrate programmes. It also puts a special focus on reducing carbon emissions. 

• BHEL: BHEL has actively planted trees, harvested rainwater, and undertaken many such 
initiatives in the vicinity of its manufacturing plants and project sites. Bharat Heavy Electricals 
Limited (BHEL) is committed to continuous improvement in the workplace and environment. 

• HCLHarit: The Green Initiative is a flagship programme for environmental action. This company 
is taking initiatives, first by launching antimony and beryllium-free laptops and then by collecting 
e-waste from customers through its "Green Bags" campaign.  

Challenges of Adopting Green HRM in the Organisation 

• Lack of organisation support: The infrastructure of organisations is not enough to adopt new 
technological changes that are eco-friendly. 

• Lack of awareness: This is a major challenge to create green awareness among the 
employees and encourage them to adopt a green work-life balance. 

• High cost: A lot of money is required to spread awareness and provide training on 
environmental issues. 

• Explore opportunities to implement alternative energy sources: evaluate opportunities for 
using solar energy, biofuel, wind power, and other alternative energy sources. 

• Detoxify: Many organisations have toxic substances such as used batteries and copier toner. 
On the other hand, talk to supplier about alternatives to toxics. 

• Effective communication: inform suppliers and customers about the organisation's eco efforts 
and keep employees and shareholders/investors informed about green progress. 

Green HRM has the potential to offer new insights into the transformation of the forms and 
means of management, employment, and organising not only in Asia but across the world. 

Recommendation of the Study 

Green Human Resources focuses on eco-friendly HR practises that minimise paper work and 
preserve knowledge assets. Rewards, honor, and compensation should be provided to those employees 
who achieve their targets. HR managers can use social media sites to spread awareness about 
environmental issues. The company should be transparent in describing what it is actually doing for 
green HRM. by increasing awareness about the green HRM concept, green practices, proper utilisation 
of resources, and retaining the resources for future generations. An organisation can attract talented 
people. The government gives subsidies, incentives, and rebates to encourage green HR. 

Conclusion 

Today, the need for green human resource management is important all over the world. The 
study concludes that Green HRM can help the employee and their organization's practises and 
behaviours in relation to the environment. Green HRM practises would attract individuals to an 
organisation and improve employer attitudes and behaviour within the organisation. Green HR will play 
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an important role in making the employee aware of and concerned for the preservation of natural 
resources, contribute to waste management, and manufacture eco-friendly products. The changing focus 
of the organisation towards green business is posing new challenges to the present green HR managers. 
Green HRM is still in the growing stage; more organisations should adopt it for it to become a world-class 
organization. In countries where the government is investing heavily in green initiatives, green hiring is 
growing fast. Many organisations have a concern for environmental sustainability, like Idea, HCL, BHEL, 
etc. The study is done to discover the concept of green HRM, green practices, and challenges facing HR 
professionals. 
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izLrkouk 

ekuosUnz ukFk jkW; dh x.kuk vk/kqfud Hkkjr ds ,sls fopkjdksa esa gksrh gS] ftUgksaus jktuhfrd] 

lkekftd] vkSj vkfFkZd iz'uksa dh ekSfyd O;k[;k dhA mUgksaus lkE;okn ds O;k[;kdkj ds :i esa fo'oO;kih 

[;kfr vftZr dhA fdUrq mUgksaus ekDlZoknh ;k ysfuu oknh <kaps ls ca/k dj lkE;okn dh O;k[;k,a ugha dhA 

muds fpUru esa iz[kj ekuorkoknh Loj loZ= Nk;k gqvk gSA blfy, mUgksaus vius ekSfyd jktuhfrd n'kZu 

dks *uo ekuorkokn* dh laKk nhA 

 ekuosUnz ukFk jk; dk ewy uke ujsUnz ukFk FkkA mudk tUe if'peh caxky ds pkSchl ijxuk ftys 

esa v[kksfy;k xzke esa 21 ekpZ] 1887 dks gqvk FkkA muds firk ia- nhucU/kq HkV~Vkpk;Z /kkfeZd izòfr ds Ldwy 

f'k{kd FksA ujsUnz dh f'k{kk&nh{kk fpaxjhiksVk esa gqbZ] tgk¡ muds firk dqN lEifr [kjhn dj cl x;s FksA 

,UVSªl ijh{kk ikl djus ds i'pkr~ ujsUnz us dydrk ds us'kuy dkWyst esa izos'k ys fy;kA ckn esa mUgksaus 

caxky VsDuhdy bUlVhV~;wV esa izos'k fy;k fdUrq ogka os viuk v/;;u tkjh ugha j[k ldsA fo|ky; ds 

fnuksa ls gh ujsUnz dh Økafrdkjh vkUnksyu vkSj xfrfof/k;ksa esa :fp gksus yxh FkhA ujsUnz ml le; 

Hkxon~xhrk cafde pUnz pVthZ ds vkuUneB] vjfoUn ?kks"k dh jpuk Hkokuh efUnj rFkk foosdkuUn dh 

iqLrdksa dks :fpiwoZd i<+rs FksA 

yksdra= dh /kkj.kk 

 jk; ds vuqlkj yksdra= ,slh 'kklu iz.kkyh gS] ftlesa 'kklu dh 'kfDr okLro esa turk ds gkFkksa esa 

fufgr gksrh gSA os ml iz.kkyh dks yksdra= ds :i esa ifjHkkf"kr djrs gS] ftlesa O;fDr dh Lora=rk dk 

vigj.k fd;s fcuk rFkk mldh uSfrd psruk ij ckgjh izfrcU/k vkjksfir fd;s fcuk gh] mlds HkkSfrd 

dY;k.k dks lqfuf'pr fd;k tk;sA jk; ds er esa euq"; dh uSfrd Lora=rk dh v{kq..krk ds izfr vkxzg rFkk 

euq"; ds HkkSfrd dY;k.k ds izfr leiZ.k yksdrkfU=d 'kklu dk eeZ gSA 

jk; dks bl rF; ij xEHkhj osnuk Fkh fd fo'o esa yksdra= dh izpfyr iz.kkfy;ka okLrfod 

yksdrkfU=d Hkkouk ds vuq:i ugha Fkh mudk er Fkk fd yksdrkfU=d 'kklu iz.kkfy;ksa ds dk;Z dj.k esa 

fl)kUr o O;ogkj ds e/; xEHkhj vlaxfr fo|eku FkhA mUgksaus dgk ^^lHkh yksdra= dh ckr djrs gS] fQj 

Hkh dgha Hkh gesa turk ds }kjk 'kklu ds izR;{k n'kZu ugh agksrsA 19 oha 'krkCnh esa yksdra= ds fo"k; esa 

izfrikfnr lS)kfUrd fopkjksa vkSj vkn'kksZa rFkk vkt fo|eku OkkLrfod Lo:i ds e/; xEHkhj vlaxfr 

n`f"Vxr gksrh gSA**1 

jkW; us bl rF; ij fpUrk izdV dh fd turk dh lEizHkkqrk dk yksdrkfU=d fl)kUr ] vk/kqfud 

yksdra=ksa es mu bus&fxus yksxksa ds gkFkksa esa 'kfDr;ksa ds dsUnzhdj.k ds :i esa ifjofrZr gks tkrk gS] tks fd 

okLro esa 'kklu dks lapkfyr djrs gS] vkSj jkT; dh 'kfDr dk mi;ksx djrs gSA Qyr% iztkra= es turk 

 
  lgk;d izksQslj] jktuhfr foKku] ifj"dkj dkWyst vkWQ Xykscy ,Dlhysal] ekuljksoj] t;iqj] jktLFkkuA 
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dh lEizHkqrk dsoy lkafo/kkfud ?kks"k.kkvksa rd lhfer gks tkrh gS] vkSj O;ogkjksa esa O;fDr dks jktuhfrd 

'kfDr esa lkFkZd Hkkxhnkjh] ekuo vf/kdkjksa ls Hkh oafpr dj fn;k tkrk gS vkSj ;gka rd fd xfjek ls Hkh 

oafpr dj fn;k tkrk gSA2 

jkW; us dgk fd O;fDrxr Lora=rk yksdra= ds fl)kUr dk izFke fcUnq gS] fdUrq O;ogkj esa vkt 

izpfyr yksdrkfU=d iz.kkfy;ksa esa bl vkn'kZ dk lokZf/kd guu gksrk gSA 

jkW; us yksdra= dh izpfyr iz.kkfy;ksa ds O;ogkj dh gh vkykspuk ugha dh] vfirq mUgksaus :lksa tSls 

jktuhfrd nk'kZfudksa dh Hkh vkykspuk dh] ftUgksaus 'kklu }kjk turk dh bPNk ij] vius laLFkkxr 

fu;U=.kksa ds vkjksi.k dks lS)kfUrd lEefr iznku dhA mUgksaus vk{ksi yxk;k fd :lksa us ^lkekU; bPNk* ds 

fl)kUr ds ek/;e ls yksdra= ds fl)kUr vkSj O;ogkj ds e/; vUrj dks ikVus dk iz;Ru fd;k] fdUrq bl 

iz;kl esa mUgksaus O;fDr dh bPNk ds i{k esa cfy p<k fn;kA mUgksaus dgk fd :lks ds n'kZu dh vlaxfr 

mldh bl ekU;rk esa fufgr gS fd ^^yk[kksa yksxksa dh viuh bPNk,a gks ldrh gSa fdUrq jk"Vª dh ,d lkekU; 

bPNk gS tks fd jk"Vª dk fuekZ.k djus okys lHkh O;fDr;ksa dh bPNkvksa dh rqyuk esa vf/kd egRoiw.kZ gSA mu 

lHkh yksxksa dks viuh bPNk dks lkekU; bPNkvksa ds v/khu eku ysuk pkfg, vkSj lkekU; bPNk dh ;g 

vk/;kfRed /kkj.kk okLro esa fujadq'krk ds fy;s uSfrd Lohdf̀r ds :i esa :ikfUrfjr gks ldrh gSA3 

lalnh; iztkra= dh vkykspuk 

jkW; lalnh; iztkra= dh dVq vkykspd FksA muds er esa lalnh; iztkra= dks okLro esa iztkra= 

ekuuk gh vlaxr gSA lalnh; iztkra= ds izfr jkW; dh vkifŸk;ksa dks vxzkafdr :i esa lw=c) fd;k tk 

ldrk gS % 

• lalnh; iztkra= esa jktuhfrd izfØ;k esa O;fDr dh mis{kk dh vkykspuk  

 yksdra= esa fl)kUrr% 'kklu dh 'kfDr turk esa fufgr gksrh gSA jkW; dk vk{ksi gS fd lalnh; 

iztkra= esa yksdra= dh bl lS)kfUrd vis{kk dk fuokZg ugh gks ikrkA mudk er gS fd lalnh; iz.kkfy;ksa 

esa] O;ogkj esa 'kklu dh 'kfDr turk ds gkFkksa ls fudy dj dk;Zikfydk ds gkFkksa esa dssfUnzr gks tkrh gS 

vkSj O;fDr jktuhfrd izfØ;k dk ewd vkSj vlgk; n'kZd cu dj jgk tkrk gSA4 

• turk dh 'kfDr ds tu&izfrfuf/k;ksa ds gkFkksa esa izR;k;kstu dh vkykspuk 

jkW; us lalnh; iztkra= lfgr izfrfuf/k 'kklu dh lHkh iz.kkfy;ksa ds bl i{k dh xEHkhj vkykspuk 

dh fd blesa turk dh lEizHkq 'kfDr] izfrfuf/k;ksa ds gkFkksa esa dsfUnzr gks tkrh gSA mUgksaus bl fLFkfr dks 

oLrqr% iztkra= dk gh fu"ks/k crk;kA mUgksaus dgk fd ,d ckj vius izfrfuf/k;ksa dks fuokZfpr dj ysus ds 

i'pkr~] lalnh; iztkra= esa turk dk izfrfuf/k;ksa ds vkpkj.k ij dksbZ fu;U=.k ugha jgrkA O;ogkj es aturk 

viuh leLr 'kfDr;k¡ izfrfuf/k;ksa ds gkFkksa esa lefiZr dj nsrh gS vkSj os turk ds lsod cus jgus dh vis{kk] 

'kkld cu tkrs gSA jkW; us vk{ksi yxk;k fd lalnh; iz.kkyh esa fof/k&fuekZ.k] iz'kklu rFkk uhfr&fu.kZ;ksa esa 

turk dh dksbZ izHkkoh Hkkxhnkjh ugha jg ikrhA mUgksaus dgk ^^laln esa izfrfuf/k ,df=r gksrs gS] laln 

ljdkj dk xBu djrh gS vkSj laln o ljdkj nksuksa gh 'kuS%&'kuS% lS)kfUrd :i ls lEizHkq le>s tkus 

okyh turk ls nwj gksrs gh pys tkrs gSA**5 jkW; ds vuqlkj lalnh; iztkra= turk ds fy;s ,sls 'kklu ls 

vf/kd dqN ugha gS] ftlesa fd turk dh lnSo mis{kk dh tkrh gS vkSj turk dh Hkwfedk pkj ;k ikap lky 

esa ,d ckj izfrfuf/k;ksa ds pquko esa oksV nsus rd lhfer gksrh gSA 

jkW; ds vuqlkj lPps yksdra= dks rHkh lqfuf'pr fd;k tk ldrk gS tcfd lŸkk ij turk dk 

okLrfod vkSj izHkkoh fu;U=.k fujUrj cuk jgsA mUgksaus dgk fd ;fn vkSipkfjd :i ls 'kfDr turk esa 

fufgr gksrs gq, Hkh] turk dks vf/kdka'k le; vius gh }kjk fuokZfpr izfrfuf/k;ksa dh bPNkvksa ds v/khu 

'kkflr gksuk iM+s rks ;g okLro esa iztkra= ugha] vfirq mldk e[kkSy gSA6 
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• 'kfDr;ksa ds dsUnzhdj.k dk fojks/k 

jkW; ds vuqlkj lalnh; iztkra= esa 'kfDr;ksa dk dqN yksxksa ds gkFk esa dsUnzhdj.k gks tkrk gSA 

mUgksus vk{ksi yxk;k fd turk dh 'kfDr;k¡ izfrfuf/k;ksa dh laLFkk ^laln* ds gkFkksa esa gLrkUrfjr gks tkrh gS] 

laln esa cgqer ds vk/kkj ij tks ny ;k xqV lŸkk es vkrk gS] fo/kkue.My dh 'kfDR;k¡ oLrqr% mlds gkFkksa 

es dsfUnzr gks tkrh gS] rFkk nyh; vuq'kklu ds dkj.k ,d ny fo'ks"k ds fo/kk;dksa dh 'kfDr;ka Hkh 

efU=ifj"kn~ ;k dk;Zikfydk esa dsfUnzr gks tkrh gS % vkSj vUrr% 'kklu dh leLr 'kfDr iz/kkueU=h dgs tkus 

okys ,d O;fDr ds gkFkksa esa dsfUnzr gks tkrh gSA jkW; dk vkjksi gS fd O;ogkj esa lalnh; iztkra= ,d 

O;fDr dh fujadq'krk vFkok vf/kd ls vf/kd laln esa cgqer izkIr ny ds usr`Ro dh fujadq'krk esa ifjofrZr 

gks tkrk gSA7 jkW; us dgk fd lalnh; iztkra= ds O;ogkj esa turk ds izfrfuf/k;ksa dh Hkh uhfr&fuekZ.k esa 

dksbZ lkFkZd Hkwfedk ugha jgrh] vfirq egRoiw.kZ uhfr fu.kZ;] ukSdj'kkgh] fo'ks"kKksa dh lfefr;ksa rFkk 

dk;Zikfydk }kjk fy;s tkrs gSA laln esa dk;Zikfydk dk xBu djus okys ,d ny vFkok xqV ds cgqer ds 

vk/kkj ij izfrfuf/k;ksa dh laLFkk ^laln* dh Hkwfedk ek= jcj dh eksgj tSlh jg tkrh gSA 

• lalnh; iztkra= esa ny&O;oLFkk dh Hkwfedk dh vkykspuk  

lalnh; iztkra= dk dk;Z dj.k ny&O;oLFkk ij vk/kkfjr gksrk gSA laln ds pquko nyh; vk/kkj 

ij yM+s tkrs gS] rFkk laln esa cgqer izkIr djus okyk ny gh ljdkj cukrk gSA bl izdkj ny O;oLFkk 

lalnh; iztkra= ds fy, vfuok;Z gSA jkW; vk/kqfud iztkra= esa ny&O;oLFkk lalnh; iztkra= ds fy, 

vfuok;Z gSA jkW; vk/kqfud iztkra= esa ny&O;oLFkk ds dBksj vkykspd gSA mudk vk{ksi gS fd ny&O;oLFkk 

esa okLro esa iztkra= dks fod`r dj fn;k gSA mUgksaus vkjksi yxk;k fd nyksa dk laxBu gh turk dks izHkkoh 

cukus] vFkok turk dh xfjek o vf/kdkjksa dh vis{kk lŸkk ij dCtk djus ds mn ~ns'; ls izsfjr gksrk gSA 

jkW; dk dFku gS fd lalnh; iztkra= esa jktuhfrd ny cgqer tqVkus ds fy, dSls Hkh gFkd.Ms viuk ysrs 

gSA ifj.kke ;g gksrk gS fd os tuer dh tkxf̀r ds lkFkZd midj.k cukus dh vis{kk] lŸkk dh va/kh nkSM+ esa 

Hkkx ys jgs lgHkkxh cu tkrs gSA8 

• llanh; iztkra= esa tu lk/kkj.k ds fgrksa dh mis{kk 

jkW; us vk{ksi yxk;k fd lalnh; iztkra= okLro esa /kuk<~;ksa o lEiUu oXkZ ds yksxksa ds fgrksa dh 

iwfrZ djrk gSA muds vuqlkj lk/ku&lEiUu yksx izfrfuf/k;ksa dks vius i{k esa izHkkfor dj ysrs gSA blds 

vfrfjDr pqukoksa esa jktuhfrd nyksa dks iwathifr;ksa ds vkfFkZd leFkZu dh vko';drk iM+rh gSA bl dkj.k 

lRrk esa vkus ds i'pkr~ os iwathifr;ksa ds fgrksa ds fo:) dksbZ Hkh uhfr&cukus esa leFkZ ugha gks ikrsA jkW; ds 

vuqlkj lalnh; iztkra= ij iwwathifr;ksa ds izHkko dk ifj.kke ;g gksrk gS laln vkSj dk;Z ikfydk] lekt es 

avkfFkZd vkSj lkekftd lekurk LFkkfir djus ds y{; ds izfr lefiZr jgus dh vis{kk] iwathifr;ksa ds fgrksa 

dh iwfrZ vkSj lekt esa ;Fkk&fLFkfr dks cuk;s j[kus ds ek/;e cu tkrs gSA jkW; us dgk fd vkfFkZd lekurk 

dks lqfuf'pr fd;s fcuk yksdra= dk dksbZ vFkZ ugha gS] vfirq og ,d /kks[kk gS] vkfFkZd lekurk ds fcuk 

yksdra= okLro esa /kfudksa dk 'kklu gS tks xjhcksa dk 'kks"k.k djrs gSA9 

cqfu;knh yksdra= dh /kkj.kk 

jkW; dh ekU;rk Fkh fd yksdra= dh fo'o esa izpfyr iz.kkfy;ksa esa O;fDr dh mis{kk gksrh gS rFkk 

jktuhfrd lŸkk O;fDr ds gkFksa es au jgdj] lŸkk ds dsUnzhdr̀ fudk;ksa es afufgr gks tkrh gSA jkW; yksdra= 

dh ,slh iz.kkyh ds i{k/kj Fks] ftles aturk lEizHkq 'kfDr dk fujUrj mi;ksx dj ldsA 

jkW; ds vuqlkj ;g rHkh lEHko Fkk tcfd O;kid rkSj ij turk 'kklu dh 'kfDr;ksa dk izR;{k :i 

ls mi;ksx djsA ;fn lhfer iz;kstu ds fy, 'kklu ds laxfBr vkSj dsUnzhd̀r fudk; vko';d Hkh gks] rks 

muds laxBu dk;Z iz.kkyh o 'kfDr;ksa dk fu/kkZj.k bl izdkj fd;k tk;s fd os fujad'k vFkok ve;k Zfnr :i 
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ls 'kfDr;ksa dk iz;ksx u dj ldsaA yksdrkfU=d O;oLFkk esa O;fDr dh lEizHkqrk vkSj laxfBr 'kklu dh 

vko';drk ds e/; leUo; djus ds fy;s jkW; us ^cqfu;knh yksdra=* ;k *laxfBr yksdra=* dh /kkj.kk dk 

izfriknu fd;kA jkW; dk er Fkk fd cqfu;knh yksdra= esa O;fDr dh xfjek o Lora=rk dks lqjf{kr j[krs gq,] 

mlds O;fDrRo ds lokZxh.k fodkl dh lEHkkoukvksa dks lqfuf'pr djuk izeq[k y{; gksxkA laxfBr yksdrU= 

dh jkW; dh /kkj.kk ds fof'k"V i{kksa dk foospu vxzkafdr :i ls fd;k tk ldrk gS %& 

• lRrk dk fodsUnzhdj.k  

jkW; dk ^cqfu;knh yksdra=* lRrk ds fodsUnzhdj.k ij vk/kkfjr gSA jkW; ds vuqlkj ;g fodsUnzhd`r 

yksdrkfU=d iz.kkyh] 'kklu ds vf/kdre dk;ksZ esa O;fDr dh izR;{k Hkkxhnkjh ij vk/kkfjr gksxhA bl O;oLFkk 

esa orZeku lalnh; iz.kkfy;ksa ds vkSipkfjd fudk;ksa dh vis{kk jktuhfrd iz.kkyh dks NksVs lgdkjh leqnk;ksa 

dh ,d Jà[kyk ds :i esa laxfBr fd;k tk;sxkA10 jkW; ds vuqlkj bl iz.kkyh es aokLrfod jktuhfrd 'kfDr 

jk"Vªh; Lrj ij laxfBr ljdkj vFkok izkUrh; ljdkjksa esa ugha] vfirq O;kid rkSj ij LFkkuh;] rkyqdk vkSj 

ftyk Lrj laxfBr tu&lfefr;ksa esa fufgr gksxhA bu tu&lfefr;ksa esa turk izR;{kr% viuh 'kfDr dk 

iz;ksx djsxh vkSj vius fo"k;ksa dk Lo;a fu/kkZj.k djsxhA jkW; ds vuqlj bl O;oLFkk esa jktuhfrd 'kfDr dk] 

leqnk; esa fodsUnhzdj.k gks tk;sxk rFkk O;fDr ds thou es afxus&pqus {ks=ksa es gh ljdkj dk gLr{ksi jgsxkA 

jkW; us dgk fd bl O;oLFkk es jkT; vkSj leqnk; ds e/; dksbZ Vdjko ugha gksxkA leqnk; esa O;fDr dh 

Lora=rk iqf"ir vkSj iYyfor gksxh] rFkk jkT; O;fDrxr Lora=rk dk vigj.k drkZ cuus dh vis{kk] O;fDr 

dh Lora=rk dks lqjf{kr djus dk midj.k cusxkA11 jkW; }kjk izLrkfor bl O;oLFkk esa O;fDr dh lEizHkqrk 

dks lqjf{kr fd;k tk;sxk] D;ksafd O;fDr vius dk;ksZ ds fy, ewyr% jkT; ;k ljdkj ds izfr mŸkjnk;h gksus 

dh vis{kk] vius tkx`r vUr%dj.k ds izfr mŸkjnk;h gksxkA 

• jktuSfrd nyksa dk mUewyu  

jkW; iztkrakaf=d O;oLFkk esa jktuhfrd nyksa dh Hkwfedk ds dVq vkykspd gSA muds vuqlkj 

jktuhfrd ny lŸkk ij fu;U=.k djus dh gksM+ esa] mfpr&vuqfpr fdlh Hkh izdkj ds lk/kuksa dks viukus ds 

fy, rS;kj jgrs gS] vkSj tu lkekU; ds fgrksa dh mis{kk djrs gSaA 

jkW; ds cqfu;knh iztkra= esa nyksa ds LFkku ij tu lfefr;ksa dk xBu fd;k tkuk izLrkfor gSA jkW; 

ds vuqlkj ;s tu&lfefr;kW LFkkuh; Lrj ij turk }kjk izR;{kr% fuokZfpr gksxhA LFkkuh; Lrj dh 

tu&lfefr;ksa ds Åij] mi&[k.Mh; vkSj ftyk Lrjh; tu&lfefr;ksa dk laxBu fd;k tk;sxkA12 

• fodsfUnzr jktuhfrd iz.kkyh dk laxBukRed <kapk  

jkW; dh izLrkfor ;kstuk es aLFkkuh; lfefr;ksa dk fuokZpu turk }kjk] tkfr] fyax bR;kfn ds 

HksnHkkoksa ds fcuk] o;Ld erkf/kdkj ds vk/kkj ij fd;k tk;sxkA muds vuqlkj izR;sd 50 ernkrkvksa dh 

la[;k ij ,d izfrfuf/k dk fuokZpu gksXkkA13 mi&[k.Mh; tu&lfefr;ksa es ami&[k.M dh izR;sd LFkkuh; 

lfefr }kjk fuokZfpr izfrfuf/k gksaxs] rFkk ftyk Lrjh; tu&lfefr esa izR;sd mi&[k.Mh; tu&lfefr }kjk 

fuokZfpr 5&5 izfrfuf/k gksaxsA14 jkW; us Li"V fd;k fd mi&[k.Mh; vkSj fty Lrjh; lfefr;ka LFkkuh; 

Lo'kklu ds nkf;Roksa dk fuokZg djsaxhA LFkkuh; tu lfefr;kW gh oLrqr% yksdrkfU=d lRrk vkSj laizHkq 'kfDr 

dk iz;ksx djus okyh eq[; fudk; ekuh tk;saxhA15 jkW; us izLrko fd;k fd izkUrh; Lrj ij ^izkUrh; yksd 

ifj"kn* xfBr dh tk;sxh] ftlesa xouZj vkSj turk ds izfrfuf/k lfEefyr gksaxsA 

jkW; ds vuqlkj izkUrh; 'kklu ds fy, xouZj dk o;Ld erkf/kdkj ds vk/kkj ij 5 o"kZ ds fy, 

fuokZpu gksxk] rFkk izkUrh; dkSafly ds izfrfuf/k 4 o"kZ ds fy, o;Ld erkf/kdkj ds vk/kkj ij turk }kjk 

fuokZfpr fd;s tk;saxsA16 jkW; ds vuqlkj izkUrh; dkSafly esa fo/kk;h vkSj dk;Zikfydk nksuksa 'kfDr;ksa fufgr 

gksaxh vkSj dk;kZikfydk vkSj O;oLFkkfidk ds e/; 'kfDr;ksa dk i`Fkddj.k ugha fd;k tk;sxkA 
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jkW; us lq>ko fn;k fd bl O;oLFkk es ,d efU=&ifj"kn gksxh] fdUrq dk;kZikfydk 'kfDr 

efU=&ifj"kn ds gkFkksa es dsfUnzr ugha gksus nh tk;sxhA efU=&ifj"kn ds gkFkksa esa 'kfDr;ksa ds dsUnzhdj.k dks 

jksdus ds fy, jkW; us izkUrh; ifj"kn dh LFkk;h lfefr;ksa dks xfBr djus dk lq>ko fn;k] tks ljdkj ds 

fofHkUu foHkkxksa dh xfrfof/k;ksa ij fu;U=.k j[ksxhA17 jkW; us lq>ko fn;k fd fo|eku ds izLrko] 

efU=&ifj"kn dh vksj ls dkSafly ds le{k lh/ks izLrqr ugha fd;s tk;saxs] vfirq os lacaf/kr LFkk;h lfefr ds 

ikl Hksts tk;saxs rFkk mldh vuq'kalk ij gh lnu esa izLrqr gksaxsA18 

bl ;kstuk esa jkW; us xouZj dh 'kfDr;ksa vkSj Hkwfedk ij izdk'k ugha Mkyk] fdUrq ;g vo'; 

izLrkfor fd;k fd xouZj dks fu;fU=r j[kus ds fy, izkUrh; lfefr ds 40 izfr'kr lnL;ksa }kjk mldks 

inP;qr fd;s tkus dh ekax dh tk ldsxh] vkSj mldh inP;qfr ij vfUre fu.kZ;] izkUr dh leLr O;;Ld 

turk }kjk tuer laxzg ds ek/;e ls fd;k tk;sxkA 

laxfBr iztkra= ds dsUnzh; Lrj ij] jkW; us loksZPp tu&ifj"kn ds xBu dk izLrko fd;k] tks fd 

ljdkj ds fo/kk;h vkSj dk;Zikfydk laca/kh leLr d`R;ksa ij vfUre vuqeksnu djsxhA jkW; ds vuqlkj loksZPp 

tu ifj"kn f}&lnuh; gksxhA ,d lnu ^l/kh; lHkk* gksxk vkSj nwljk lnu ^jkT;&lHkk*A jkW; ds vuqlkj 

bu nksuska lnuksa ds la;qDr vf/kos'ku dks gh ^loksZPp tu&ifj"kn* dgk tk;sxkA19 jkW; ds vuqlkj bl la?kh; 

ljdkj dk xouZj tujy ns'k dh o;Ld turk }kjk 5 lky ds fy;s fuokZfpr fd;k tk;sxkA20 jkW; us 

izLrko fd;k fd ^xouZj tujy*] loksZPp tu&ifj"kn ds la;qDr l=ksa dh cSBd cqyk;sxk vkSj mldh 

v/;{krk djsxkA 

jkW; us izLrko fd;k fd la?kh; lHkk esa la?k dh O;oLFkkfidk 'kfDr;kW fufgr gksxhA bl lHkk esa iwjs 

la?k dh turk ds izfrfuf/k lfEefry gksaxsA jkW; ds vuqlkj la?kh; lHkk dk fuokZpu pkj o"kZ ds fy;s fd;k 

tk;sxkA 

la?kh; loksZPp ifj"kn ds nwljs lnu ^jkT;&lHkk* ds laca/k esa jkW; us lq>ko fn;k fd bldk xBu 

lHkh izkUrksa ds izfrfuf/k;ksa }kjk fd;k tk;sxkA izR;sd izkar dks lEkku la[;k esa izfrfuf/k fuokZfpr djus dk 

vf/kdkj izkIr gksxkA jkW; ds vuqlkj ^jkT; lHkk* ds lnL;ksa ds fuokZfpu gsrq fof'k"V O;olkf;d leqg tSls 

& bfUtfu;j] vFkZ'kkL=h] oSKkfud] fpfdRld] fof/k'kkL=h vius lewg&fo'ks"k ds O;fDr;ksa ds ukeksa dk isuy 

izLrqr djsaxsA izR;sd O;olkf;d lewg }kjk lw>k;s x;s ukeksa esa&ls&nks O;fDr;ksa dks ljdkj ^jkT; lHkk esa nks 

,sls lnL;] ftUgksaus dh lekt foKku vkSj n'kZu esa vk/kqfud fpUru ds {ks= esa ;ksxnku fn;k gks] euksuhr 

gksaxsA blds vfrfjDr 3 flfoy lsodksa dks Hkh jkT; lHkk esa euksuhr fd;k tk;sxkA 

la?kh; Lrj ij Hkh jkW; us xouZj tujy dh 'kfDr;ksa o Hkwfedk dk Li"Vhdj.k ugha fd;kA jkW; us 

;g Hkh Li"V ugha fd;k fd ;g ^xouZj tujy lalnh; iz.kkyh ds uke ek= dh dk;Zikfydk ds lerqY; 

gksxk] vFkok ;g dk;Zikfydk dh 'kfDr;ksa dk okLrfod mi;ksx djsxkA 

• laØe.k dkyhu O;oLFkk 

jkW; bl rf; ls voxr Fks fd nyh; jktuhfr dks] nyfoghu iztkra= esa cnyuk lEHko ugha gSA os 

;g tkrus Fks fd jktuhfr dk ;g ekSfyd :ikUrj.k 'kuS%&'kuS% gh fd;k tk ldrk gSA 

jkW; us lq>ko fn;k fd nyfoghu iztkra= dh LFkkiuk gks ikus ds iwoZ laØe.k dkyhu voLFkk esa 

rkuk'kkgh dh vis{kk lalnh; iztkra= dh vf/kd mi;qDr gksxkA mUgksaus lq>ko fn;k fd laØe.k dky esa 

lalnh; iztkra= ds nks"kksa dk 'kuS%&'kuS% fuokj.k djus dk iz;kl fd;k tk;sxkA mudk er Fkk fd laØe.k 

dky esa 'kklu ds inksa ij foosd'khy l`tukRed {kerkvksa ds /kuh fu"Voku vkSj uSfrd ewY;ksa ds izfr izfrc) 

yksxksa dks izfrf"Br djds lalnh; iz.kkyh ds Lo:i es alq/kkjksa dks lEHko cuk;k tk ldrk gSA 
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jkW; dk ;g er Fkk fd nyfoghu iztkra= dh LFkkiuk] blds fy, turk ds ekufld vkSj ckSf)d 

Lrj dks 'kuS%&'kuS% fodflr djds gh dh tk ldrh gSA blfy;s mUgksaus jktuhfrd iz.kkyh dks nyfoghu 

yksdra= esa ifjofrZr djus ds fy, nks vfuok;Z iwoZ 'krksZ dh vko';drk ekuk %& 

▪ turk dh f'k{kk & jkW; ds vuqlkj turk dks f'kf{kr cukdj gh  mlesa vkRefuHkZjrk vkSj 

vkRe lEeku dk Hkko fodflr fd;k tk ldrk gSA vkSj mls vius vf/kdkjksa o nkf;Roksa ds 

izfr tkx:d cuk;k tk ldrk gSA jkW; us Li"V fd;k fd f'k{kk ls mudk rkRi;Z dsoy v{kj 

Kku dk rkRi;Z gS & O;fDr esa viuh {kerkvksa foosd vkSj mŸkjnkf;Roksa dks fodflr djus dh 

{kerk rFkk bu lc dks O;ogkj esa mrkjus dk leqfpr izf'k{k.kA21 

 jkW; f'k{kk ds }kjk ,d oSpkfjd Økafr ykuk pkgrs Fks] ftlds ek/;e ls O;fDr viuh xfjek] 

vf/kdkjksa vkSj nkf;Roksa ds izfr lpsr gks lds vkSj lkeqnkf;d thou esa vius leqfpr LFkku dks le>us esa 

l{ke gks ldsA jkW; dk er Fkk fd bl izdkj nk'kZfud Økafr ds mn~ns'; ls izsfjr f'k{kk dh iz.kkyh u dsoy 

jktuhfrd O;oLFkk ds :ikUrj.k dk ekxZ iz'kLr djsxh] vfirq blls lkekftd ifjorZuksa dk ekXkZ Hkh lqxe 

gksxkA 

▪ vkfFkZd :ikUrj.k %& jkW; ds vuqlkj cqfu;knh yksdra= dh LFkkiuk rHkh lEHko gS] tcfd 

lekt esa blds fy, mi;qDr vkfFkZd ifjfLFkfr;kW fo|eku gksaA mudk Li"V er Fkk fd tc 

rd vkfFkZd vlkeurk vkfFkZd 'kfDr;ksa dk dqN gkFkksa esa dsUnzh;dj.k vkSj 'kks"k.k fo|eku gS 

rc rd lPps yksdra= dh LFkkiuk lEHko ugha gSA mudk er Fkk fd 'kuS%&'kuS% vFkZ O;oLFkk 

dks bl izdkj :ikUrfjr fd;k tkuk pkfg, fd mlesa dsUnzhdj.k vkSj 'kks"k.k dh lEHkokuk,a 

de gksrh tk,a vkSj leqnk; ds izR;sd lnL; dh HkkSfrd vko';drkvksa dh iqfrZ dks lqfuf'pr 

fd;k tk ldsA mudk er Fkk fd bl :ikUrfjr vFkZ O;oLFkk esa mRiknu vkSj forj.k ekuoh; 

vko';drkvksa ds vuqlkj gksuk pkfg,A bl nf̀"V ls mUgksaus vFkZO;oLFkk ds lkekftd fu;kstu 

ij cy fn;k( fdUrq mUgksaus bl fo"k; esa Hkh lrdZ jgus dk lq>ko fn;k fd fu;kstu ds uke 

ij] O;fDr dh Lora=rk vkSj Lok;rrk dk guu ugha fd;k tk;sA mUgksauss dgk ^^u;k lekt 

foosd vkSj Kku ij vk/kkfjr gksxkA vr% LokHkkfod :i ls fu;ksftr gksxk] fdUrq fu;kstu esa 

O;fDr dh Lora=rk dks izeq[k mn~ns'; ekuk tk;sxkA22 

ewY;kadu  

ekuosUnz ukFk jkW; vk/kqfud Hkkjrh; jktuhfrd fparu dk ,d fof'k"V vk;ke izLrqr djr sgSA jkW; 

dk jktuhfrd fparu yEch oSpkkfjd ;k=k dk ifj.kke gSA os fdlh fof'k"V fopkj/kkjk ls ca/ks gq, ugha jgsA 

jkW; dk fparu ,d ,slh O;oLFkk dh [kkst ds izfr lefiZr vkxzg dk ifj.kke gS] ftlesa O;fDr dh xfjek dks 

v{kq..k j[krs gq,] mldh HkkSfrd vkSj vkfFkZd mUufr dks lqfuf'pr fd;k tk,A 

lkjr% ;g dguk mfpr gS fd vfroknh vkxzgksa] dfri; vlaxfr;ksa vkSj fujUrjrk ds vHkko ds 

i'pkr~ Hkh jkW; dk fpUru ekuorkokn dh mRdV vfHkO;fDr gSA Hkkjrh; jktuhfrd fpUru ds izfr muds 

;ksxnku dk egRo vlafnX/k gSA 
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dqcsjukFk jk; ds fuca/kksa esa i;kZoj.k psruk 

  

M‚- iwj.k çdk'k tkVo 

 
 
 

izLrkouk 

ç—fr vkSj lekt dk ,d nwljs ls /kfu"B laca/k gS tks ,d nwljs dk iwjd Hkh gS blfy,  iz—fr 

dk izHkko ekuo ij iM+rk gS vkSj lekt dh ?kVuk,a Hkh ç—fr ij çHkko Mkyrh gSa lekt vkSj ç—fr dk 

tqM+ko gekjs lekt dh jh<+ le>s tkus okys yksd laL—fr esa Hkh feyrk gSA ç—fr vkSj lkfgR; ds laca/k dks 

>wByk;k ugha tk ldrk gSA fganh lkfgR; ds yfyr fuca/kksa es fo'ks"kdj yksd lkaL—frd yfyr fuca/kksa esa ;g 

fp=.k O;kid :i ls ik;k tkrk gSA gekjh laL—fr ds yksdkpkj R;ksgkj yksd fo'okl vkLFkk vkfn vf/kdka'k 

ij ç—fr ls tqM+h gSa vkSj mUgsa gekjs fganh lkfgR; esa yfyr fuca/kdkjksa us vius yfyr fuca/kk sa esa vf/kdkjksa ds 

:i es latks;k gS vkt bl xaxk unh ds çnw"k.k dks nwj djus ds fy, 2 gtkj djksM+ #i;s Hkh de iM+ jgs gSa 

mlh unh dks ekrk ekurs gq, dqcsjukFk jk; us ÞmÙkjdq#ß fuca/k es fy[kk Fkk] unh ekrk ! ifrr ikouh ! 

foey okfj dk 'kkar /khjs foLrkj! /;ku rjaxkf; :i dgha fodyrk ugha\ ;g unh ,d /khjk ukf;dk gSA ij 

gS ukf;dk egkrki lh gksrs gq, Hkh vax&çR;ax ls ukf;dk gSA gekjh Hkkjrh; tkfr dh ije Le`fr esa ;qxkarj 

ls çokgeku ,d fcEc A ç—fr ds nksgu ds Hk;adj ifj.kkeksa dh vksj /;ku fnykrs gq, dqcsjukFk jk; us 

Þ[kkSyrh unhaß Þukx vkSj fd'kksjß fuca/k esa fy[kk gS fd jktuhfr vkSj ukSdj'kkgh dk gS vifo= xBca/ku bl 

ns'k dks mlh jkLrs ij cM+h gh lw{e /kwrZrk ds lkFk [ksyrs gq, ys tk jgk gSA 

dqcsjukFk jk; iwjs Hkkjr gh ugha cfYd if'peh txr dks 'kkfey djrs gq, oSf'od Lrj ij i;kZoj.k 

laj{k.k ds çfr viuh fpark O;ä djrs gq, dgrs gSa fd &Þvkt gekjs fy, t:jh gS fd ge vius dkeuk ;k 

bPNk'kfä dks lgh <ax çPNkfyr vkSj larqfyr dj ysA fuca/kdkj vkU;k;Z jkepUæ 'kqDy us dgk gS fd ;fn 

fdlh dks vius ns'k ls çse gS rks mls vius ns'k ds euq";] i'kq&i{kh] yrk] xqYe] isM+] iÙks] ou] ioZr] unh] 

fu>Zj] lcls çse gksxk lcdks og pkg Hkjh –f"V ls ns[ksxkA ç—fr&çse vFkkZr~ i;kZoj.k çse ls gh ns'k çse 

gksrk gSA ns'kkuqjkxh eu i;kZoj.k ds oSHko dks ns[kdj >we mBrk gSA Hkkjrh; okaXe; bldk lk{kkr~ çek.k gSA 

u dsoy fuca/kdkjksa us cfYd dfo;ksa] dFkkdkjksa] ukVddkjksa vkSj fuca/kdkjksa us ç—fr lkSan;Z ds çfr fo'ks"k 

yxko dk ifjp; fn;k gS ,oa fofHkUu :iksa esa i;kZoj.k dk o.kZu fd;k gS vkSj i;kZoj.k laj{k.k ds çfr fpark 

O;ä djrs gq, mlds mik; Hkh crk, gSA vr% ;g dguk loZnk lkFkZd gh gS fd i;kZoj.k psruk ds fodkl 

esa fofHkUu lkfgR;dkjksa ,oa muds lkfgR; dh egrh Hkwfedk jgh gSA ftuesa yfyr &fuca/kdkjksa ds yksd 

lkfgR; ij vk/kkfjr yfyr&fuca/kksa dk Hkh egRoiw.kZ ;ksxnku gSA 

fç;k uhyd.Bh vkSj jl vk[ksVd ds ;'kLoh —frdkj Jh dqcsjukFk jk; dk ,d vkSj 

laxzg&xU/keknuA xU/keknu dk vfHk/kkFkZ gksxk & tks lqxU/k dk }kjk eknu djsA çLrqr laxzg ds fuca/k okD

;ksa ds os panu ¼dk"B½ gSa ftUgsa fueZy] rjy eu nsdj f?klus ij Hkkoksa vkSj fopkjksa dh lqxa/k çkIr gksrh g SA 

fnueku us fy[kk Fkk ;fn laLdkj ijEijkoknh gks rks D;k –f"V vk/kqfud gks ldrh gS] ;kfu vki vius 

çkphu dks vkRelkr~ dj] ipkdj dqN ,slk dgs tks orZeku ls bruk leku/kehZ yxs fd vki mldh ck¡g 

Fkkedj Hkfo"; dh vksj c<+ lds]a bl ç'u dk ftruk lkQ mÙkj dqcsjukFk jk; ds fuca/k i<+dj feyrk gS 

mruk fgUnh esa fy[kh x;h fdlh —fr dks i<+dj ugha feyrk gSA bu fucU/kksa dks i<+uk ,d vuqHko ikuk gSA  

 
  lgk;d vkpk;Z & fgUnh] Lo- jkts’k ik;yV jktdh; LukrdksÙkj egkfo|ky;] ck¡nhdqbZ] nkSlk] jktLFkkuA 
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ekuo ds LFkwy HkkSfrd 'kjhj dk fofuekZ.k ftu ik¡p rÙoksa ls gqvk gS] os ç—fr ds gh ewyHkwr vax 

gSA vr%& ekuo eu esa ç—fr ds çse vuSlfxZd ugha gSA oLrqr ç—fr ls fofufeZr gksdj] mlds rRoksa ls 

iksf"kr gksdj vkSj var esa mlh esa foyhu gksuk ekuo thou dh fu;fr gSA lkfgR; ds uke ls çkphure 

ltZuk,¡ ç—fr ls gh çkjaHk gksrh gSA euq"; vkSj i;kZoj.k dk ijLij xgjk laca/k gSA vfXu] ty] i`Foh] ok;q 

vkSj vkdk'k ;gh fdlh u fdlh :i esa thou dk fuekZ.k djrs gS] mls iks"k.k nsrs gSaA bu lHkh rRoksa dk 

lfEefyr Lo:i gh i;kZoj.k gSA i;kZoj.k laj{k.k ik¡p Lrjksa ij lEHko gksxk- 1- ekuo ç—fr ,oa ijes'oj~ ds 

lEcU/k 2- ekuo vkSj vU; tho&tUrqvksa dk laca/k 3- ekuo vkSj ç—fr ds fofo/k :iksa dk lEca/k 4- euq";ksa esa 

vkilh laca/k 5- orZeku ih<+h dk Hkfo"; dh ih<+h ds lEca/kA tSls& tSls euq"; ç—fr ds vuqnkuksa ls 

ykHkkfUor gksrk x;k] mlds yksHk esa Hkh c<+ksrjh gksrh x;hA yksHk dh o`fÙk us J)k ds Hkko dks de dj fn;kA 

blds lkFk gh ç—fr ij vkf/kiR; tekus dh lksp c<+rh x;hA ç—fr ij vkf/kiR; tekus dk eryc ;g gS 

fd ge ç—fr dks fdruk Hkh uqdlku igq¡pk,¡] bldh rfud Hkh fpUrk ughaA bl Øe esa ;wjksih; vk/kqfud 

fo/kk ds egRoiw.kZ fopkjd Ýk¡lhlh csdu us rks ;gk¡ rd dg Mkyk fd euq"; dk çeq[k dk;Z ç—fr ij 

fot; çkIr djuk gS vkSj mls xqyke cukuk gSA vR;Ur l'kä vkSj pqEcdh; 'kSyh esa fy[ks Jh jk; ds bu 

fuca/kksa dks vki Hkh 'kk;n oSls gh i<+s tSls fç;k uhyd.Bh ds fuca/k cPpu th us i<s vkSj fQj mUgha ds Loj 

esa vki Hkh dgsa& 'kk;n gh fdlh miU;kl dks Hkh bruh :fp ls i<+k gh fdlh le; fQj i<+us dh bPNk gSA 

çR;sd lq#fp&lEiUu O;fä ds fy, iBuh; fuf/k gSA 

dHkh i<+k Fkk fd O;kdj.k Hkk"kk dk iqfyleSu gSA tc dksbZ 'kCn okD; ds Hkhrj dqekxZxkeh gksrk gS 

rks mldh vkokjkxnhZ dks Bhd djus ds fy, O;kdj.k ml ij ykBhpktZ djrk gS] vÜkq&xSl NksM+rk gS vkSj 

fxj¶rkj djrk gS] ftlls okD;&lafgrk dk Bhd&Bhd ikyu gksrk jgsA rc Hkh dqN dkfynklksa vkSj 

'ksDlfi;jksa dh 'kg ikdj dqN 'kCn uDlyiUFkh jkLrk vf[r;kj dj gh ysrs gSa vkSj ckn esa viuh Økafr dh 

laoS/kkfud Loh—fr Hkh ik tkrs gSaA rc cspkjk O;kdj.k viuk&lk eq¡g ysdj jg tkrk gSA rF; rks ;g gS fd 

dkSrqde;h 'kCn:ik okDJh O;kdj.k dh pkSdhnkjksa esa jgrs gq, Hkh mlds ik'k&vadq'k ds ;k mlds 

ykBh&fcYys ds vk/khu ughaA ;g rstkse;h pVqy p{kq% 'kCn Jh viuh xfjek dks NUnc) vkSj NUneqä nksuksa 

:iksa esa çdkf'kr djrh gSA NUn ;k fu;e ekuuk blds fy, vko';d ugha gSA 

,d vfodflr v/kwjh Hkk"kk dks ysdj dksbZ Hkh O;fä ;k tkfr fodflr mUur vkSj m/okZxkeh ugha 

gks ldrhA lH;rk dh çxfr dk bfrgkl bl gok&ikuh] i'kq&i{kh] isM+&iYyo dks fuoSZ;fäd l`f"V ls 

vyx gksus dh] ,d O;fäRo vkSj uke ikus dh lk/kuk dk bfrgkl gSA tSls&tSls euq"; vkxs c<+rk x;k] 

mldk viukiu feVrk x;k] mlds uke ds lkjs ckSf)d ekufld vkSj vkfRed dVko] lkjs uksd] lkjh 

uDdk'kh Li"V ls Li"Vrj gksus yxhA blh ls vkt euq"; ekus ^O;fä^ ij xk;s ekus xk;] beyh ekus beyh 

vkSj vke ekus vkeA euq"; O;fäokpd laKk rd fodflr gks x;k tcfd 'ks"k l̀f"V ckSf)d& vkfRed& 

ekufld –f"V ls tkfrokpd rd gh lhfer jg x;hA  

budh oSpkfjd ì"BHkwfe esa Hkkjrh; lkfgR; dh Dykfldy ijEijk] 'kkä oS".ko] euksHkwfe vkSj 

vk/kqfudrk&cks/k ;s rhuksa gh jgs gSa] ijarq ijLij iwjd :i esaA fo"k;çk;% vklikl ds ysdthou ls gh fy;s 

x;s gSa vFkok Hkkjrh; lkfgR; lsA rc eSa vle esa Fkk vkSj dydÙkk& xksgkVh lkaL—frd –f"V ls ijLij 

laos| :i esa tqM+s gq, Fks] vr% ogk¡ dh gok esa Hkh Þ{kqf/krih<hß dh xa/k FkhA blds ?kks"k.kk&i= esa dgk x;k 

Fkk fd ge ^{kqf/kr^ gS vkSj gekjh {kq/kk ^jl^ dh {kq/kk gSA pwafd {kqf/kr O;fä [kk|&v[kk| dh ijokg ugha 

djrk] oSls gh gesa Hkh ^jl^ ds lUnHkZ esa 'yhy&v'yhy dh ijokg ughaA ijarq esjs futh oS".ko laLdkj mudh 

bl ifjHkk"kk dks Lohdkj dj ldus esa vleFkZ FksA ^fç;k uhyd.Bh^ vkSj ^jl& vk[ksVd^ esjh çk;ksfxd Lrj 

dh jpuk,¡ gSA ^fç;k uhydaBh^ Þjl vk[ksVd ,oa xU/keknu ;s rhuksa esjs Øfed fodkl dks O;ä djrs gSA 

xa/keknu rd vkrs vkrs eSa viuk futh vkfRed ewyk/kkjß (Spiritual Base) igpku x;k vkSj rc ls eSa 



M‚- iwj.k çdk'k tkVo% dqcsjukFk jk; ds fuca/kksa esa i;kZoj.k psruk 59 

viuh ewy ç—fr ls fopfyr ugha gqvk gw¡A ^jl vk[ksVd^ chp dh dMh gSA Jh jk;  fy[krs gS] Þesjk mís'; 

jgk gS fgUnh & ikBd ds fganqLrkuh eu dks fo'ofp= ls tksM+uk vkSj mudks ekufld _f) çnku djukA 

esjs fuca/k Hkkjrh; eu vkSj fo'oeu ds chp ,d lkeatL; mifLFkr djus dh dksf'k'k djrs gSAß bl 

çfrc)rk ds ihNs mudh ;g fuHkZzkr le> gS fd Þeuq"; dh lkFkZdrk mldh ^nsg^ es ugha] mlds ^fpÙk^ esa 

gSA mlds fpÙk xq.k dks mldh lkspus&le>us vkSj vuqHko djus dh {kerk dks foLrh.kZ djkrs pyuk gh 

^ekufodh^ ds 'kkL=ksa dk] fo'ks"kr% lkfgR; dk ewy/keZ gSAß 

bl /keZ ds fuoZgu vkSj fo"k; ds vuq:i dqN de çpfyr 'kCnksa dk ç;ksx muds lkfgR; esa ns[kus 

dks feyrk gSA bl fcuk ij Jh jk; lkgc dh Hkk"kk ds laca/k esa ;g çpkfjr dj fn;k x;k gS fd os çk;% 

fDy"V Hkk"kk dk ç;ksx djrs gSaA bldk fujkdj.k djrs gq, mUgksaus Lo;a fy[kk gS] ^fuca/kdkj dk eq[; dÙkZO; 

gksrk gS ikBd dh ekufld _f) vkSj ckSf)d f{kfrt dk foLrkj djukA esjs lEiw.kZ lkfgR; esa bl dksfV ds 

nks ntZu ls T;knk 'kCn ughaA bruk fdlus ugha fd;k gS! eSus tgk¡&tgk¡ ,slk fd;k gS ogk¡ mlh okD; esa 

;k vkxs mldk vFkZ [kksyrk x;k gw¡A lp rks ;g gS fd vk/kqfud ih<+h dk viuh fojklr vkSj yksd ls 

ifjp; gh uke ek= dk jg x;k gSA ,sls nfjæ 'kCn&HkaMkj ysdj Jh jk; ds fuca/k& dkarkj dh ;k=k nqxZe 

rks gksxh ghA Jh jk; us vius ,d fuca/k ÞHkk"kk cgrk uhjß esa Hkk"kk dks ^,oa çogeku unha^ ^cgrs gq, ty^ dh 

laKk nh tks ckou rksys iko jÙkh lgh gSA 

 njvly mudk ;g dFku Hkk"kk dh cgqlekos'kd {kerk dh vksj ladsr djrk gSA Hkk"kk dk ikV tc 

pkSMk gksrk gS rc og cgqr dqN dks vius esa lesVrs&feykrs gq, xfreku gksrh gSA bl çfØ;k esa foosd ds 

lkFk 'kCnksa dk laxzg&R;kx Hkh pyrk jgrkA njvly Jh jk; eu ds nfjæhdj.k vkSj oa/;kdj.k dks lekIr 

djus ds fy, Hkh m|r os fy[krs Hkh gSa& ÞeSa xk¡o&xk¡o] unh&unh] ou&ou ?kwe jgk gw¡A eq>s njdkj gS Hkk"kk 

dhA eq>s /kkrq tSlh Bu&Bu xksiky Vdlkyh Hkk"kk ugha pkfg,A eq>s pkfg, unh tSlh fueZy f>jfej Hkk"kk] 

eq>s pkfg, gok tSlh v:i Hkk"kkA eq>s pkfg, mM+rs MSuksa tSlh lkglh Hkk"kk] eq>s pkfg, dkd&p{kq tSlh 

ltx Hkk"kk] eq>s pkfg, xksyh [kkdj pÍku ij fxjs xqjkZrsa gq, 'ksj tSlh Hkk"kk] eq>s pkfg, Hkkxrs gq, pfdr 

Hkhr èx tSlh rky&çek.k >ai ysrh gqbZ Hkk"kk] eq>s pkfg, o`"kHk ds gq¡dkj tSlh xoksZUur Hkk"kk] eq>s pkfg, HkSals 

dh g¡dM+rh Mdkj tSlh Hkk"kk] eq>s pkfg, 'kjndkyhu T;ksRLuk esa tacqdksa ds ea= ikB tSlh fcQjrh gqbZ Hkk"kk] 

eq>s pkfg,] lwj ds Hkzejxhr] xkslkbZ th ds v;ks/;kdkaM] vkSj dchj dh ^lk[kh^ tSlh Hkk"kk] eq>s pkfg, 

xaxk&tequk&ljLorh tSlh f=xq.kkRed Hkk"kk] eq>s pkfg, daByXu ;Kksiohr dh çrhd gfoHkqZtk lkfo=h tSlh 

Hkk"kk---]ßvxj jk; lkgc gtkjh çlkn f}osnh vkSj fo|kfuokl feJ dh rjg vU; fo/kkvksa dh vksj mUeq[k gq, 

gksrs] ftudh muesa {kerk Fkh] rks mudh ifjf/k ds jpukRed vk;keksa dk cgqfo/k foLrkj gqvk gksrk vkSj 

lkfgR; dh ç—fr dks vkSj fudVrk ls os le> lds gksrsß Þeq>s yxrk gS fd ç'udrkZ fganh lkfgR; txr~ 

dh uSlfxZd jktuhfr ds vkrad ds lk;s ls mcj ugha ik;k gSA mudh fpark Hkkjr dh fpark gSA fo/kk flQZ 

,d ek/;e Hkj gS] ml fpark dks O;ä djus dhA ;g ekuh gqbZ ckr gS fd ftl Hkh tkfr ds çKk&iq#"kksa dk 

bfrgkl&cks/k ç[kj ugha gksrk] ftudk vius xfr'khy lkaL—frd&nk; dk cks/k ugha gksrk os va/kJ)k vkSj 

ijaijk ls xzLr gksdj tYnh gh voufr ds xrZ esa lek tkrs gSaA bl ckr ls dkSu vifjfpr gS fd Hkkjrh; 

laL—fr ds nk; dks fo—r djus dk ç;kl 'krkfCn;ksa ls pyrk vk jgk gSA gekjs iwoZt mu foijhr 

ifjfLFkfr;ksa esa Hkh jgdj viuh vfLerk dks cpkus esa jgs lQy jgsA  

 ij vkt dh yM+kbZ FkksMh fHkUu gSA vius gh vUnj ds t;pUnksa us LokFkZ dk ,slk furaMkokn [kM+k 

dj fn;k gSA fd mlls yM+ ikuk eqf'dy gks jgk gSA Jh dqcsjukFk jk; dh cukoV gh vn~Hkwr gSA mudks 

fdlh dh ijokg ugha gSA gkj&thr ls os Åij gS &Þvkf[kj bruk çdk'k ys dj D;k gksxk] v[kaM çdk'k 

vkSj v[kaM tkxj.k fdruh cM+h ;a=.kk gSA eSa rIr vkSj r`f"kr gw¡A eq>s va/kdkj dh r`"kk gS] ?ku?kksj fuæk dh 

r`"kk gSA ekuk fd çdk'k lqj{kk gS] Kku gS] ve`r gS&lc lghA muds fparu dk /kjkry cM+k mnkÙk gSA Jh 
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jk; dk jkLrk gh vyx gSA mudh ilan gh dqN vkSj gS& Þ'kksHkk vkSj Ük̀axkj ds çrhd bu iq"iksa ds jgrs gq, 

Hkh eSa uhe ds iq"i xqPN dk frjLdkj ugha dj ikrk gw¡A---------- uhe dk ekewyh Qwy lkfgR; dh ml u;h fo/kk 

dk çrhd gS] tks lewph fujk'kk vkSj ijkt; dk vfrØe.k djds thou esa thus ;ksX; {k.kksa ds nkuksa dks ,d 

& ,d djds pqu jgh gSA Þblfy, os vfojke ;k=k ij vdsys py iM+s gSaAß tUe ls ej.k rd bl iapHkksX;k 

;kKlsoh l`f"V dk ifj/kku ij ifj/kku gj.k djrs tkvks] ^Lo^ dk nq%'kklu Fkd tk,xk ijUrq blds Hkhrj dk 

lkj dgk¡ gS] irk ughaA 

 Jh dqcsjukFk jk; dk i;kZoj.kh; fparu bruk fo’kqn~ gS fd ml s lexzrk esa çLrqr djuk vklku ugha 

gSA muds fuca/k i;kZoj.k laj{k.k dk fparu djus dks ck/; djrs gSaA ,slk blfy, laHko gks ik;k fd mudh 

dksbZ futh yksHk ;k r`"kk ugha Fkh & ÞeSaus prqfnZd g¡lrh jkdk&fuf'k esa fdlh dk gkFk idM+dj dksbZ çfrKk 

dh Fkh] ij {kekghu vFkZO;oLFkk vkSj 'kklurU= ds chp dqN dj ugha ik;k vkSj nfer dkeuk dk iki gksrk 

gqvk bPNkvksa ds Qwy tSls f'k'kqvksa ds fujarj gR;k djrk gqvk th jgk gw¡ vkSj var esa ,d fnu pqipki pys 

Hkh x,Aß eq>s tkuk gh gksxk D;ksafd dgha dksbZ çsf"kRkifrdk :i esa ân; ij ueLdkj eqæk esa tqM+s chl u[kksa 

ds v{kr vkSj vius ukfj;y ;qXe fy, esjh çrh{kk djrh gksxhA tkuk gh gksxk D;ksafd ;g dke :fi.kh l̀f"V 

dgha Hkfo"; dh ekr`dk cudj rks dgha Hkfo"; dh çsfedk cudj çrh{kkjr gSA------------- e`xf'kjk dh nqigfj;k 

esa dks;y dwd tk;sxh] ij eSa ugha jgw¡xkA i;kZoj.k dk fouk'k Lo;a ds var% dj.k dk fouk'k gSA 

1- dqcsjukFk jk;] t; Jh ^[kkjk&ikuh^ 

2- dqcsjukFk jk;] ^mÙkjdq#^ 

3- dqcsjukFk jk;] xU/keknu 

4- dqcsjukFk jk;] fiz;kuhyd.Bh  

5- dqcsjukFk jk;] jl vk[ksVd 

 

⧫⧫ 
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'kkjhfjd o ekufld mRihM+u >syrh dkedkth efgyk,sa 

  

iq"ik 'kekZ 

 
 
 
 
 
 
 
 
 
 
 

izLrkouk 

l'kDr ukjh] vkRefuHkZj ukjh] Lora= ukjh vkt lkeus vkbZ gSA bu 'kCnksa dk vFkZ ,d ,slh efgyk 

ls gS tks vkfFkZd :i ls Lora= gSA vU; phtksa ds fy, ,d efgyk dks vHkh Hkh vius ifr o ifjokj dh 

t:jr le>k tkrk gSA mls fookg vkSj ifjokj dh ekeyksa ls eqDr ugha fd;k tk ldrk gS vU;Fkk mls 

lekt }kjk Lohdkj ugha fd;k tk;sxkA tc ge gekjs lekt esa dkedkth efgykvksa dh leL;kvksa ij fopkj 

djrs gS rks mldk ?kjsyw thou rqjar /;ku esa vkrk gS vkSj ;g fopkj vkrk gS fd ,d dkedkth efgyk 

dSlh gksrh gS] ,d dkedkth efgyk dk v/kqfud thou dSlk gksxk] ,d dkedkth efgyk dk ?kjsyw thou 

dSlk gksxkA efgyk,sa vius ?kjsyw thou vkSj dkedkth thou esa lkeatL; csBkrs gq, Lo;a dks ,d vkRefuHkZj 

ukjh ds :i esa LFkkfir djus esa vuojr yxh jgrh gSA  

efgyk dk dkedkth ,oa ?kjsyw thou 

vkt dh dkedkth efgyk,sa lekt dh fuEu] e/;e ;k mPp oxZ dh gks ldrh gSA fuEu oxZ o 

e/;e oxZ dh efgyk,sa vkfFkZd dkj.kksa dh otg ls dkedkth gksrh gS] tcfd mPp oxZ dh efgyk,sa VkbZe 

ikl djus ds fy, ;k vkRe eukscy c<k;s j[kus ds fy, dke djrh gSA vkfFkZd dkj.kksa ls dke djus okyh 

efgykvksa dks dbZa leL;kvksa dk lkekuk djuk iM+rk gSA mUgsa fdlh la?kBu ;k dk;kZy; esa iw.kZdkfyd dehZ 

ds :i esaa dke djuk gksrk gSA vdlj mudk etkd cuk;k tkrk gSA yksx muds ikl tkrh gS vkSj muds 

dke dh vksykpuk flQZ blfy, djrs gS D;ksafd og ,d efgyk gSA pkgs efgyk vius dke dks fdruh gh 

esgur ls djsaA muds dkeksa esa dfe;ka fudkyus ds fy, yksx lnso rS;kj jgrs gSaA efgykvksa dks dk;kZy;ksa esa 

csotg gh dkQh ijs'kkfu;ksa dk lkeuk djuk iM+rk gSA bUgha la?kBuksa ,oa dk;kZy;ksa esa dke djus okyh 

dkedkth efgykvksa esa ls vf/kdrj efgykvksa dks 'kkjhfjd ,oa ekufld mRihM+u tSlh ifjfLFkfr;ksa ls 

xqtjuk iM+rk gS vkSj fuEu oxZ ,oa e/;e oxZ dh efgyk,sa viuh ukSdjh ;k lgdfeZ;ksa] ifjokj] lekt dh 

utj esa viuh izfr"Bk [kksus ds Mj ls bu yksxksa ds fo:) dksbZ dk;Zokgh ugha dj ikrh gSA dkedkth 

efgykvksa dks gj le; pkdw dh /kkj ij pyrs jguk iM+rk gSA budk ?kjsyw thou Hkh Bhd izdkj ls lqpk: 

ugha jg ikrk gSA n¶rj dh ukSdjh ds dkj.k dkedkth efgyk dks ?kj ds dkeksa ls dksbZ jkgr ugha feyrh 

gSA mls ?kj ds dke fuiVkus ds fy, lqcg tYnh mBuk iM+rk gS] cPpksa dks Ldwy ds fy, rS;kj djuk iM+rk 

gS] cPpksa ,oa ifjokjtu ds fy, uk'rk] Hkkstu bR;kfn rS;kj djuk iM+rk gS] ?kj dh lkQ&lQkbZ] diM+s] 

crZu bR;kfn djus gksrs gS] rc tkdj mls vkWfQl tkus ds fy, Lo;a dks rS;kjh djuh gksrh gSA ?kj ds dkeksa 

esa ifr dh enn djus dh if'peh vo/kkj.kk us vHkh rd gekjs ns'k esa txg ugha cukbZ gSA tc dkedkth 

 
  'kks/kkFkhZ] fof/k] ';ke ;qfuoflZVh] ykylksV] nkSlk] jktLFkkuA 
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efgyk,sa 'kke dks Fkd gkjdj ?kj vkrh gS rks mUgsa vius cPpksa dh i<+kbZ esa enn djuh gksrh gSA 'kke dk 

Hkkstu rS;kj djuk gksrk gS vkSj ifjokj ds lnL;ksa ,o esgekuksa ds lkeus lq[kn fn[kus dk iz;kl vuojr 

djrs jguk gksrk gSA dksbZ Hkh ;g lkspus rd dh dksf'k'k ugha djrk gS fd og Hkh balku gS] mudh Hkh dqN 

vko';drk,sa gSA  

dkedkth efgyk,sa lnSo nks nqfu;kvkas ds chp >wyrh jgrh gS vkSj mudk thou ,d e'khu tSlk 

gks tkrk gSA dkedkth efgyk,sa viuh {kerk ds vuqlkj vius dk;ksZ ,oa drZO;ksa dk ikyu djus dh gj 

laHko dksf'k'k djrh jgrh gS] fQj Hkh ;fn muls dksbZ xyrh gks tkrh gS rks ifjokjtu] lektca/kqvksa ds rkuksa 

dh cksNkj lnSo muds Lokxr ds fy, vkrqj jgrh gSA  

,d vkuUne; ?kjsyw thou thus okyh dkedkth efgyk dh vo/kkj.kk dks vHkh rd lekt us 

Lohdkj ugha fd;k gSA bl lnh esa ,d efgyk dk;Z LFky esa lfdz; :i ls Hkkx ys jgh gSA dbZa efgyk,sa bl 

nqfu;k esa Hkfo"; ¼dfj;j½ vkSj LFkku pkgrh gSA os vkRefuHkZj efgyk cuuk pkgrh gS rFkk Lora= vkSj eqDr 

thou thuk pkgrh gSA orZeku le; esa dfj;j ds lHkh {ks=ksa esa efgyk,sa dk;Zcy esa lekurk gkfly djus 

dk iz;kl dj jgh gSA vius n`< ladYi ds ek/;e ls efgyk,sa vc lekt }kjk muds fy, cukbZ xbZ fyax 

Hkqfedkvksa ls ckgj fudyus dh {kerk j[krh gSA dk;ZLFky esa efgykvksa dks izHkkfor djus okys eqn~nksa esa ls 

,d efgykvksa dh :<hc)rk gSA lewps bfrgkl esa efgykvksa us x`g.kh] eka vkSj ikyu iks"k.k djus okyh 

Hkwfedk fuHkkbZ gSA efgykvksa dks ?kj ij jgus vkSj ?kj o cPpksa dh ns[kHkky djus ds fy, :<+hoknh ekuk 

tkrk gSA [kkuk cukuk] diM+s /kksuk] cPpksa ds Ldwy dh xfrfof/k;ksa dk izca/ku djuk fo'ks"kr% mudk dke jgk 

gSA vkt Hkh ekr`Ro dks efgykvksa dh izkFkfed Hkwfedk ekuk tkrk gS] tks efgyk,sa bl Hkwfedk dks ugha fuHkkrh 

gS mUgsa LokFkhZ le>k tkrk gS] tks efgyk,sa ?kj ls ckgj dfj;j LFkkfir djus dh lksprh gS] mUgsa lkyksa ls 

LokFkhZ vkSj vkRedsfUnzr ekuk tkrk jgk gSA D;ksafd vkt Hkh efgyk,sa lekt dh utj esa iq:"kksa ds ihNs gh 

pyrh gS vkSj mUgsa izca/kd ;k fdlh Hkh is'ksoj :Ik esa tYnh ls Lohdkj ugha fd;k tkrk gSA vkt Hkh 

efgykvksa ds lkFk iq:"kksa ds leku O;ogkj ugha fd;k tkrk gSA ,d {ks= tks Li"V :i ls bl mRihM+u dks 

n'kkZrk gS og gS ^^leku dk;Z ds fy, leku osru^^A ,d vU; {ks= ftlesa efgykvksa dks dk;ZLFky ij 

uqdlku gksrk gS og gS ^^HksnHkko^^A efgykvksa ds fy, ;g ,d vlgt fLFkfr gks ldrh gSA ,d vU; izeq[k 

{ks= ftlus dk;Z LFky esa efgykvksa dks cgqr vf/kd izHkkfor fd;k gS og gS ^^;kSu mRihM+u^^A ;kSu mRihM+u 

dk ;kSu HksnHkko ls xgjk laca/k gSA ;kSu HksnHkko efgykvksa dks de osru okyh ukSdfj;ksa ds fy, etcwj djrk 

gS vkSj ;kSu mRihM+us mUgsa ogka cuk;s j[kus esa enn djrh gSA vr% Li"V gS fd leL;k pkgs ;kSu mRihM+u 

dh gks ;k ;kSu HksnHkko dh] leL;k dk;ZLFky ij lnSo ekStwn jgrh gS] ftlls ruko iSnk gksrk gS vkSj 

dkedkth efgykvksa dk dke djuk vf/kd dfBu gks tkrk gSA  

fiNys n'kd esa dqN daifu;ksa us buesa ls dqN eqn~nksa ij viuk /;ku dsafnzr fd;k gSA efgykvksa dks 

bl Nfo dks nwj djus dh t:jr gS fd os laosnu'khy yksx tks viuh Hkkoukvksa dks vius fnekx ij fu;a=.k 

djus nsrs gSaA mUgsa ;g lkfcr djus dh vko';drk gS fd tc os O;olk; dh ckr djrh gS rks og vius 

fnekx ls lksp ldrh gS u fd vius fny lsA  

dkj.k 

gekjs lekt esas dkedkth efgy,sa gj jkst] gj iy ekufld vkSj 'kkjhfjd mRihM+u dh f'kdkj 

gksrh gS] blds ckotwn Hkh os bu dR̀;ksa ds laca/k esa f'kdk;rsa ugha dj ikrh gSA fdlh dks yksd&ykt dk Mj 

gksrk gS rks fdlh dks tkudkjh dk vHkko gksrk gS] fdlh dks ukSdjh pys tkus dk Mj lrkrk gS rks fdlh dks 

?kj ijfokj dh fpark lrkrh gSA ;gh lc dkj.k gS fd dkedkth efgyk,sa dk;ZLFky ij 'kkjhfjd ,oa 

ekufld mRihM+u >syrh jgrh gS] ftlesa ls fuEu dkj.k eq[;r% gS & 
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• iq:"k iz/kku lekt & lkekftd ifjfLFkfr;ksa ds vuqlkj gekjs lekt esa iq:"k iz/kkurk pyh vk jgh 

gSA efgykvksa dks iq:"kksa ds ihNs pyus ek= dh dBiqryh ekuk tkrk gSA efgykvksa dks lekurk dk 

ntkZ dkuwuksa ds rgr rks fn;k x;k gS] ijUrq lekt esa efgykvksa dks vHkh rd lekurk ugha fey 

ikbZ gSA Hkkjrh; lafo/kku Hkh efgykvksa dks ySafxd vk/kkj ij fo'ks"k vkj{k.k rks iznku djrk gS] 

ijUrq lekt esa lafo/kku ds vuqlkj lekurk ds volj vkSj ySafxd lekurk efgykvksa dks ugha fey 

ikbZ gSA  

• :<+hoknh lksp & gekjs lekt esa vkt Hkh :<+oknh lksp O;kIr gSA efgykvksa dks ?kj esa dke djus 

okyh ?kjsyw L=h ds utjh;s ls ns[kk tkrk gSA efgykvksa ds ckjs esa lekt esa ;g O;kIr gS fd 

efgyk,sa vPNh eka gks ldrh gS] vPNh cfgu gks ldrh gS] vPNh iRuh gks ldrh gS ijUrq vPNh 

iz'kkld ;k dkfeZd gksuk laHko ugha gSA ;g :<+hoknh fopkj efgykvksa dks vkRefuHkZj cuus ls dgha 

uk dgha jksdrk gS vkSj tks efgyk,sa dk;ZLFky ij dk;Z dj jgh gksrh gS] muds izfr lekt dk 

xyr joS;k mUgsa ekufld vkSj 'kkjhfjd mRihM+u >syus ij etcwj dj nsrk gSA  

• tkx:drk dk vHkko & efgyk,sa Lo;a dks vkRefuHkZj cukus ds fy, rFkk vius Hkfo"; dks cukus ds 

fy, dk;ZLFkyksa ij tkuk rks izkjaHk dj nsrh gS] ijUrq tkx:drk ds vHkko ds dkj.k mUgsa efgyk 

dkuwuksa dk Kku Hkh ugha gksrk gSA ,slh fLFkfr esa os efgyk dkuwuksa }jk mUgsa iznRr lqj{kk ,oa 

lqfo/kkvksa ds ckjs esa Hkh vius dk;ZLFky ij ckr ugha dj ikrh gS u gh dkuwuksa }kjk mUgsa iznRr 

lqj{kk vkSj lqfo/kkvksa dh ekax dj ikrh gSA tkx:drk ds vHkkko esa gh efgyk,sa dk;ZLFky ij 

ekufld vkSj ;kSu mRihM+u >syrh jgrh gSA  

• fof/kd mipkjksa dh f'kfFkyrk & gekjs ns'k esa lafo/kku us efgykvksa dks fo'ks"k LFkku fn;k gSA 

efgykvksa dh lqj{kk gsrq vyx vyx vf/kfu;e vkSj dkuwu Hkh cuk;s x;s gS] ijUrq mu dkuwuksa dh 

Bhd izdkj ls ikyuk esa f'kfFkyrk gksus ds dkj.k efgykvksa dks mu fof/kd mipkjksa dk ykHk ugha 

fey ik jgk gSA vkt Hkh efgyk,sa lekt esa viuh bTtr cpkus ds Mj ls dk;ZLFky ij gksus okys 

mRihM+u ds ckjs esa f'kdk;r ugha dj ikrh vkSj tks efgyk,sa dqN fgEer fn[kkdj f'kdk;r dj Hkh 

nsrh gS rks mUgsa lgh le; ij mfpr U;k; ugha fey ikrkA ;g lc dqN fof/kd mipkjksa dh 

f'kfFkyrk ,oa dk;Zikfydk dh mnklhurk dk urhtk gSA  

fu"d"kZ  

dk;ZLFky ij efgykvksa ds izfr lekt dk utfj;k /khjs&/khjs cnyus yxk gSA efgyk Jfedksa ds 

fy, vkt igys ls dbZa vf/kd volj fn[kkbZ nsus yxs gSA dkedkth efgykvksa ds lkFk vleku O;ogkj dks 

cnyus esa lkyksa yxsxsa] ysfdu cnyko gks jgk gSaA ;g fo"k; rc rd cuk jgsxk rc rd yksx efgykvksa ds 

lkFk mudh {kerkvksa ds vk/kkj ij leku O;ogkj vkSj Hkqxrku ugha djsxsA dk;ZLFky esa efgykvksa ds izfr 

gksus okys vU;k; dks nwj djus ds fy, dk;ZLFky esa dbZa lqfo/kk,sa miyC/k djkbZ xbZ gSA ;|fi dk;ZLFky ij 

efgykvksa ds fy, dbZa lq/kkj gq, gS] ysfdu iq:"kksa dh rqyuk esa efgykvksa ds fy, vHkh Hkh dbZa vlekurk,sa 

gSA dk;ZLFky esa fu"i{k vkSj leku Hkwfedk lqfuf'pr djus ds fy, dbZa mik;ksa dh vko';drk gSA ;g 

cnyko iwjh rjg ls rHkh gks ldrk gS tc ge efgykvksa ds izfr gj O;fDr ds utjh; dks cny nssaA tc ge 

bls iwjk dj ysxsa rks ge vUrr% dk;ZLFky esa ySafxd lekurk gkfly dj ldrs gSA g~;weu jkbZV~l okWp }kjk 

tkjh ,d fjiksVZ ds vuqlkj Hkkjr ljdkj }kjk ;kSu mRihM+u dkuwu dks iwjs rkSj ij ykxw djus esa foQyrk us 

dk;ZLFky ij efgykvksa dks fcuk jkgr mik;ksa ds mRihM+u dk f'kdkj gksus ds fy, NksM+ fn;k gSA ljdkj dks 

pkfg, fd dk;ZLFky ij efgykvksa dk ;kSu mRihM+u ¼jksdFkke] fu"ks/k vkSj fuokj.k½ vf/kfu;e 2013 ;k ikW'k 

vf/kfu;e tSlk fd ;g uke ls gh yksdfiz; gS] rqjUr vuqikyu lqfuf'pr djsaA  
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Hkkjrh; lekt esa ;qokvksa esa c<rh u’kk [kksjh 

  

MkW- >Ccwjke oekZ 

 
 
 
 
 
 
 
 

izLrkouk 

 Hkkjr esa gh ugha oju fo’o ds lHkh ns’kksa esa ;qokvksa esa u’kk [kkSjh c<rh tk jgh gSaA u’ks ds fy, 

dsoy 'kjkc dk gh iz;ksx ugha fd;k tkrk gSaA oju~ vU; oLrq,a tSls vQhe] xkatk] ekfjtqvkuk] Hkkax ektwu] 

ekjQhu] iSFkksfMu vkfn dk Hkh lsou fd;k tkrk gSaA bu lc eknd inkFkkZsa ,oa nokvksa dk iz;ksx O;fDr vkt 

gh ugha dj jgk gSaaA cfYd gtkjksa o"kksZa ls O;fDr budk lsou dj jgk gSaaA 8oha ,oa 9oha lnha esa u’khyh 

oLrqvksa dk fuekZ.k QS’ku ds #i esa fd;k tkrk FkkA ,oa vk;Z yksx lksejl dk iku djrs FksA orZeku esa 

'kjkc ,oa u’khyh nokvksa dk iz;ksx lkekftd ,oa /kkfeZd ØhMkRed mRlo] R;kSgkjksa] vfrfFk&lRdkj fe= dh 

fonkbZ fookg ds volj ij nqYgu ds fy, 'kqHk dkeuk izdV djus ds fy, ukedj.k djus ,oa uoo"kZ dks 

eukus vkfn voljksa ij fd;k tkrk FkkA 'kjkc vkSj u’kk dsoy O;fDr ds fy, gh ugha oju~ mlds ifjokj 

vkSj O;kid #i lss lekt dss fy, Hkh gkfudkjd gksrs gSA fo’o LokLF; laxBu dh ,d fo’ks"k desVh us 

bldh ifjHkk"kk bl izdkj nh gSA u’ks dh vknr dHkh&dHkh ;k yxkrkj u’kk djus ls iMrh gSaA tks O;fDr  

vkSj lekt nksuksa ds fy, gkfudkjd gSA ;g vknr ckj&ckj u’khyh oLrq [kkus ;k ihus ls curh gSaA ;g 

u’khyh oLrq izk—frd #i esa ¼fdlh isM dh iÙkh ;k Qwy½ gks ldrh gSaA ;k cukbZ gqbZ 'kjkc bR;kfn gks 

ldrh gSA u’ks dh vknr O;fDr dks etcwj dj nsrh gSSA fd og u’kk djs bl fy;s 'kjkch O;fDr fdlh Hkh 

lk/ku ls u’khyh vkS"kf/k izkIr djus dh dksf’k’k djrs gSA u’ks esa ,d izòfÙk ;g Hkh gksrh gSa fd bldh ek=k 

yxkrkj c<+rh tkrh gSaA   

u'ksckt dk eu ¼euksoSKkfud n`f"V ls½ vkSj dHkh&dHkh 'kjhj Hkh u’ks ds izHkko ds v/khu gks tkrk 

gSaA bl izdkj nks izdkj ds u’ks gksrs gSa A 'kjkc rFkk vU; izk—frd ifÙk;ka tSls Hkkax xkatk bR;kfn tks uhn 

ykus okyh gksrh gSaA 'kjkc vkSj ++nwljs izdkj ds u’kksa dk izHkko blls mRiUu fo?kVu yxHkx ,d&lk gh gksrk 

gSA dsoy rhozrk dh xfr esa fHkUurk gksrh gSaa A 'kjkc dk u’kk cgqr rst gksrk gSA dbZ ckj O;fDr bu u’kk 

[kksjh  ds bruk vf/ku gks tkrk gSa fd mlds fcuk og viuh fnup;kZ ;k dk;Z gh ugha dj ldrk gSaA O;fDr 

bu eknd inkFkksZa  ij fuHkZj 'kkjhfjd fuHkZjrk ls rkRi;Z gSa fd eknd inkFkkZssa ds fujarj iz;ksx ugha fd;k 

tkrk gSa rks 'kjhj dk nnZ] cspSuh vkSj #X.krk eglwl gksrh gSA ;kfu eknd nzO; O;ld og n’kk gSaA ftlls 

'kjhj dks dk;Z djrs jgus ds fy, eknd inkFkksZa iz;ksx dh vko’;drk eglwl gksrh gSaA ;kfu eknd inkFkkssZ 

dk iz;ksx can dj fn;k tkrk gSaA rks lapkyu es ck/kk iSnk gksrh gSaA dbZ ckj O;fDr bu u’khyh inkFkksZ dk 

bruk vf/kd gks tkrk gSaa fd mlds fcuk og jg ugha ikrk gSaaaaaa blesa O;fDr dks eknd inkFkZ xzg.k djus dh 

'kjhj }kjk rhoz bPNk ;k vko’;drk O;Dr gks tkrh gSA ftls og gj laHko lk/ku }kjk izkIr djus dk iz;Ru 

djrk gSA blesa [kqjkd dh ek=k esa mrjksÙkj òf) dh izo`fr gksrh gSA eknd inkFkksZ ds izHkkoksa ij ekufld 

,oa 'kkjhfjd fuHkZjrk iSnk gksrh gSaA bldk O;fDr ,oa lekt ij gkfudkjd izHkko iMrk gSA  

 
  lg vkpk;Z lekt'kkL=] Lo- jkts’k ik;yV jktdh;- LukrdksRrj egkfo|ky;] ckWnhdqbZ] nkSlk] jktLFkkuA 
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;qok ih<h ns’k dk Hkfo"; gSa D;ksafd fd ;qok gh vkus okys lekt dk vkbZuk gSaA ns’k dh  laiw.kZ 

ckxMksj ;qokvksa ij gh fuHkZj gSaA ;qokoLFkk og voLFkk gSA ftlesa 'kkjhfjd ifjorZu vkrk gSA vkSj cPps dk 

'kjhj iztuu {kerk ls ;qDr O;Ld ds 'kjhj esa cny tkrk gSaA ;qokoLFkk efLr"d }kjk ;kSu vaxksa dks gk ekSu 

ladsr Hksts  tkus ls 'kq# gksrh gSA vk;q oxZ ds vk/kkj ij ;qok dh vk;q dks 15&25 o"kZ ekuk x;k gSA ;qok 

og gSa tks ;qok fo|kFkhZ ,oa xSj&fo|kFkhZ ds chp varj djsaA ;qok Hkkjrh lekt O;oLFkk ds vuqlkj og gSA tks 

ifjek.kkRed rFkk xq.kkRed ,oa lkaL—frd ifjo`Ùkksa ij ppkZ djsa vk/kqfud lekt esa ;qokvksa esa vlarks"k gSaA 

D;ksafd ;qokvksa dks dbZ leL;kvksa ls lkeuk djuk iM jgk gSA og vk/kqfud f’k{kk csjkstxkjh] vkfn leL;k,a 

mlds vlarks"k dh fLFkfr dks tUe ns jgh gSA  vk/kqfud lekt esa ;qokvksa ds fy, ;g le; pqukSrhiw.kZ gSA 

D;kssafd vk/kqfud egaxh f’k{kk iz.kkyh ,oa f’k{kk dk jkstxkj Hkw[kh de gksuk ,oa csjkstxkjh dk cgqr T;knk 

c<+uk ;qokvksa ds fy, ,d lcls c<h leL;k gSA vkSj ;g leL;k ;qokvksa dks ruko xzLr dj nsrh gSA ,sls esa 

ruko ls eqDr gksus gsrq ;qok O;fDr u’kk [kksjh vknrksa dks viukrk gSaA vkSj og vk;s fnu vQhe pjl xkatk 

Hkkax ,oa 'kjkc vkfn dk lsou djus yxrk gSaa 

• vQhe %& vQhe dks ikuh esa ?kksydj vFkok mldh xksfy;ka cukdj [kk;h tkrh gSA ,sls esa yksx ;k 

dqN ;qok O;fDr vQhe dks ikpu laca/kh jksx dQ nnZ]  ihM+k rFkk vfunzk dh chekjh ls eqfDr ikus 

ds fy, vQhe dk iz;ksx nok ds #i esa fd;k tk jgk gSA xzkeh.k {ks=ksa esa ekrk,a cPpksa dks lqykus 

ds fy, o nLr can djus ds fy, vQhe nsrh FkhA  

• pjl %& pjl pjl ds ikS/ks ls izkIr gksrh gSaA blds iÙks ,oa Qwy dk iz;ksx u’ks ds fy, fd;k 

tkrk gSA bldk u’kk Hkh iq#"k ,oa ;qokvksa ds fy, ?kkrd gSaA  xkatk ,oa Hkkax nksuksa dk ,d gh isM+ 

gksrk gSaA ftldh iÙkh Hkkax ,oa Qwy xkatk dgykrh gSA Hkkax dk iz;ksx ikuh esa ?kksydj xksfy;k¡ 

cukdj] idkSM+h] dpkSMh] yM~Mw vkSj ;qok oxZ easa bldh vknr c<+rh gh tk jgh gSA xkats dks O;fDr 

rackdw dh rjg fpye esa Hkjdj fi;k tkrk gSaA Hkkax] xkatk] vQhe o pjl dk iz;ksx rEckdw esa 

i.Mksa ] iqtkfj;ksa Qdhjksa] larksa] lisjksa ] uVksa vkfn ds }kjk fd;k tkrk jgk gSA Hkkaxk dk iz;ksx yksx 

mRloksa rFkk R;kSgkjksa ,oa gksyh ds volj ij djrs gSaaA tSls f’ko jk=h ij f’koHkDr djrs gSaA Hkkax 

gYdk u’kk iSnk djrh gSA vkSj 'kjhj ds fy, vf/kd gkfudkjd ugha gSA blds ihus ij rUnzk dh 

voLFkk cuh jgrh gSA ljdkj us bldh [ksrh ,oa O;kikj ij izfrca/k  yxk fn;k vkSj ykblsal 

izk.kkyh ykxw dj cspk tkus yxh gSaA  

• dksdhu %& dksdhu dks Hkh dksfQu uked isM dh ifÙk;kas ls izkIr fd;k tkrk gSA bldk iz;ksx 

vf/kdrj mPp oxZ ds yksxksa tehnkjksa ] eqfLyeksa uokcksa ,oa ckn’kkgksa }kjk fd;k tk jgk gSaA nkar 

dk nnZ ,oa vU; jksxksaa ds fy, Hkh dksdhu dk iz;ksx nok ds #i esa gksrk gSaA 

• 'kjkc %& 'kjkc lkekU;r% vukt isM dh Nky ,oa Qwy ftlesa fo’ks"k dj egok ds Qwyksa ls cukbZ 

tkrh gSaA ,oa vU; [kkn~; inkFkZ Hkh iz;ksx esa ykrs gSA ;fn 'kjkch vf/kd ek=k esa 'kjkc ihrk gSaa rks 

mlls nq?kZVuk 'kkjhfjd uqdlku ;k gSax vksoj gks ldrk gSaaA ogh vxj jkstkuk cgqr vf/kd 'kjkc 

ihrk gSa rks ân; dSalj fyoj fdMuh ;k fnekx laca/kh chekfj;ka gks ldrh gSa A D;ksafd ;g isV vkSj 

NksVh vkar ds ek/;e ls CySM LVªhe esa tkrh gSaA vkSj 'kjhj ds fy, ?kkrd gks ldrh gSaA  

u'kk [kksjh O;fDr o lekt ds fy, ,d vfHk’kki gSA 

 tgka ,d vkSj u’kk O;fDr dks dqN le; ds fy, fpUrkvksa ,oa leL;kvksa ls eqDr  dj nsrk gSA 

ogh ;g O;fDr lekt ifjokj ,oa vU; O;fDr;ksa ij bldk bl i zHkko Hkh iMrk gSaA fo’ks"kdj ;qok L=h;ksa ,oa 

o`)ksa ij bldk izHkko vf/kd iMrk gSA  
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• 'kkjhfjd izHkko %& uk’kk [kksjh ls O;fDr dh ’kkjhfjd {kerk ?kV tkrh gSaA ,oa vf/kd lsou ls 

nqcZyrk iSnk gksrh gSaA vusd jksx mRiUu gksrs gSaA tks O;fDr bldk vf/kd iz;ksx djrs gSaA mudk 

'kjhj fuf"Ø; ,oa detksj gks tkrk gSaA xSl cUus yxrh gSaA ukfM;ksa ls lacaf/kr [kjkch xfB;k Ropk 

jksx csgks’kh vkfn chekfj;ka iuius yxrh gSaA u’k s dk vf/kd iz;ksx djus ij efLr"d ds rarq futhZo 

gks tkrs gSaa A ftlls pDdj vkus yxrs gSA ,sls esa O;fDr dh jksxksa ds dhVk.kqvksa ls eqdkcyk djus 

dh 'kfDr {kh.k gks tkrh gSA  

• oS;fDr fo?kVu %& u’kk O;fDr fo?kVu dk ladsr ,oa dkj.k  nksuksa gSaa D;ksafd vf/kdrj u’kk djus 

okys yksx chekj vkSj ekufld #i ls ihfM+r gksrs gSA ;fn bldk lsou u fd;k tk;s rks O;fDr 

u’ks ckt ugha cu ldrk ,sls u’kk djus okys viuh laifÙk 'kjkc esa u"V dj nsrs gSA vkSj fe= ,oa 

vifjfpr ls >xM+k dj cSBrs gSaA vkSj mudk O;olk; ?kkVs esa o os vius fe=ksa dk /;ku ugha j[k 

ikrs gSaA os iRuh dks ihVrs gSaA vkSj ij L=h&xeu djrs gSaA os lkekftd thou vuqdwyu djus esa 

vleFkZ gksrs gSA ,oa lkekftd izfrekuksa dh vogsyuk djrs gSaA os lkekftd fLFkfr;ksa ls larqyu 

cSBkus esa vleFkZ gksrs gSA ftlls buesa xjhch ,oa csjkstxkjh dh leL;k,a Hkh c<+us yxh gSA  

• ekufld chekjh %& yxkrkj u’khyh nokvksa ds lsou ls O;fDr esa ekufld {kerk dh deh gks tkrh 

gSA efLr"d detksj gks tkrk gSA vkSj Luk;q rarq u"V gks tkrs gSA blls euq"; dh HkkokRed ,oa 

ckSf)d 'kfDr {kh.k gks tkrh gSA og xanh ,oa mÙkstd Hkk"kk dk iz;ksx djrk gSA rFkk  vR;kf/kd 

Øks/kh gks tkrk gSA buds  fo"k; esa rhoz ludhiu ikxyiu fejxh ukMh dh lwtu vkfn jksx iSnk 

gks tkrs gSA  

• ikfjokfjd fo?kVu %&  u’kk [kksjh ikfjokfjd fo?kVu dk Hkh ,d izeq[k dkj.k gSA ,d u’ks ckt 

O;fDr dHkh&dHkh gh ,d vPNk ikfjokfjd O;fDr gksrk gSaA mldk iRuh ,oa cPpksa ds izfr dksbZ 

Lusg ugha gksrk gSA ,slk O;fDr ds  fy, viuk /ku] le;] 'kfDr bruk [kpZ djrk gS fd ifjokj ds 

fy, dqN Hkh 'ks"k ugha jgrkA dqN O;fDr tks ;qok voLFkk dh ngyht ij ikao j[krs gh budk 

cgqr vf/kd lsou djus yxrs gS] os ;k rks 'kknh djrs gh ugha djrs gSa ;k fookg ds v;ksX; gksrs 

gSaA muds LokFkhZ] vkØked ,oa lekt&fojks/kh gksus ls yksx mUgsa ilan ugha  djrs A ,sls O;fDr;ksa 

esa dbZ y{k.k gksrs gSa] ftuds dkj.k os fookg ds v;ksX; gksrs gSa] tSls LoIu ysuk] vifjiDork] 

fo"ke&fyafx;ksa ls Mjuk] vkØked ,oa vlkekftd gksuk] ?kfu"B fe=ksa dk u gksuk] 'kadkyq] vlaHko 

vkn’kZfork] vUreZq[kh] lalkj ls Hkkouk ,oa ekufld #i esa cpus dh izòfÙk gksuk] vkfnA 

vf/kd u’ksckt O;fDr ifr ;k iRuh ds #i esa vius lkekftd nkf;Roksa dh iwfrZ lQyrkiwoZd ugha 

dj ldrkA ifr&iRuh ,d&nwljs ds fy, cgqr dqN gksrs gS] os fe= ,oa lkFkh ls ysdj x`gLFkh rd dh 

ftEesnkjh dks laHkkyrs gSaA u’ksckt O;fDr viuh lkekftd Hkwfedkvksa dks ml #i esa ugha fuHkk ikrk ftl 

#i esa lekt mlls vk’kk djrk gSaA u’kk ifjokj ls >xM+ksa ,oa rukoksa dks iSnk djus okyk dkjd gSaA u’kk 

djus ij O;fDr dks gks’k ugha jgrk vkSj mlds vU; O;fDr;ksa ls ’kkjhfjd laca/k gksus dh laHkkouk jgrh gSaA 

gks’k vkus ij csgks’kh esa dh x;h =qfV;ksa ds dkj.k fe=ksa ,oa iRuh ls l?k"kZ ds volj jgrs gSaA  

 dbZ ekrkvksa dks tc muds cPps lekt esa u’ksckt ds uke ls tkus tkrs gSa rks ghu Hkkouk eglwl 

gksrh gSA firk ds u’ksckt gksus ij dHkh&dHkh cPpksa ,oa iRuh dks Hkh[k ekaxuh iM+rh gSaaA cPpsa HkxksMs vkSj 

vokjk gks tkrs g SA u’kk ifr&iRuh esa rykd ,oa >xM+s dh tM+ gSA fuEu vkfFkZd ,oa lkekftd fLFkfr okys 

yksxksa dks tk s dkuwu dk Kku ugha j[krs rFkk rykd ds ckjsa esa ugha tkurs] u’ks dkj.k dbZ d"V mBkus iMrs 

gSA ifjokj ikjLifjd n`<+rk rks cuk, j[krk gSa] fdarq mldk uSfrd lkeaTkL; VwV tkrk gSaA  
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• lkekftd leL;k %& vkfne vkSj NksVs lektksa esa u’khys inkFkkZsa dkd iz;ksx lke wfgd mRloksa rFkk 

R;kSgkjksa] vkfn ds le; fd;k tkrk gSaA Qly dkVus] clar ds vkxeu ,oa fof’k"V voljksa ij bu 

inkFkkZsa dk lsou lkewfgd #i ls fd;k tkrk gSaA buds iz;ksx ls tc O;fDr vius vki dks fe=ksa] 

ifjokj ds lnL;ksa ,oa lekt esa i`Fkd ikrk gSa vkSj vlqjf{kr eglwl djus yxrk gSa rks ,slh n’kk 

lkekftd fo?kVu dk lwpd gSA buds iz;ksx ls izkFkfed laca/k VwV tkrs gSSaA  

• lkekftd fo?kVu vusd #iksa eas izdV gks ldrk gS %& lcls egRoiw.kZ #i og gSa ftlesa izkFkfed 

lewgksa dk egRo ?kVrk vkSj }Srh;d lewgksa dk c<+rk gSA ;g ckr ifjokj ds cnyrs izdk;ksaa esa ns[kh 

tk ldrh gSaA /keZ esa ySfddhdj.k c<+rk gSa] vkfFkZd tfVyrk c<+rh gSa rFkk euksjatu dk 

O;kikjhdj.k gksrk gSA bl izdkj ds ifjorZu O;fDr ds ifjokj] iMksl rFkk fe= lewgksa ds ?kfu"B 

laca/kksa esa i`FkDdj.k iSnk djrs gSaA tks O;fDr lkekftd n`f"V ls iF̀kd gksrs gSa] os {kfriwfrZ ds #i esa 

u’ks dk lgkjk ysrs gSA u’ks ds lgkjs gh O;fDr vius dks vLFkk;h rksj ij ekufld larks"k iznku 

djrs gSA u’ks ds dkj.k pksjh] MdSrh] gR;k] vkRegR;] vigj.k] cykRdkj] ekjihV] vkfn vijk/kksa esa 

o`f) gksrh gSa] lkekftd ,oa uSfrd ewY; detksj iM+ tkrs gS] lkekftd ijaijk, ,oa ek;kZnk,a VwVus 

yxrh gSaA blls ;qok oxZ ds pfj= dk iru gksuss yxrk gSaa] Hkz"Vkpkj iuirk gSa] dkuwu dh vogsyuk 

c<+rh gSa vkSj lkekftd&vkfFkZd leL;k,a iSnk gksrh gS tks O;ofLFkr lkekftd thou dks u"V dj 

nsrh gSA  

lanHkZ xzUFk lwph 

1- lekt'kkL=h; 'kk[kkvksa dk ifjp; Mk-W xksiky d`".k vxzoky 

2- vkgqtk jke Hkkjrh; lekt jkor ifCyds’kUl  

3- ledkyhu Hkkjr esa lkekftd leL;k,a fojsUnz izdk’k 'kekZ-  

4- dq#{ks= 

5- bf.M+;k VwM+s  

6- ;kstuk  

7- nSfud HkkLdj  

8- jktLFkku if=dk 

 

⧫⧫ 
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tukafddh lajpuk% ,d v/;;u 

  

foØe flag 

MkWa- ,e- ,e- ’ks[k** 

 
 
 
 
 

lkj 

 

tula[;k esa o`f) gksuk ,d izkdf̀rd ?kVuk gS] ijUrq yksxksa dk ,d LFkku ls nwljs LFkku ij 

LFkkukUrj.k ,d vyx dkj.k gSA t;iqj ftys dh tula[;k esa of̀) dk nwljk dkjd izokl gS ftlus izHkkoh 

Hkwfedk fuHkkbZ gSA ;g izof̀Ùk tula[;k of̀) nj dks mPp Lrj ij c<+k jgh gSA 1991 esa ftys dh tula[;k 

38]87]895 FkhA tcfd 2001 esa ;g c<+dj 52]51]071 gks xbZA bu 10 o"kksZ esa 13]63]176 O;fDr;ksa dh o`f) 

gqbZ gSA blh izdkj ftys dh tula[;k 2011 esa c<+dj 66]26]178 gks xbZ vFkkZr~ n’kdh; òf) 13]75]107 jgh 

gS] tks fd tula[;k dh mPp o`f) dks n’kkZrh gSA t;iqj uxj esa jkstxkj ,oa tkWc lqfo/kkvksa ds fy,] 

vklikl ds xkaoksa ,oa ftyksa ls LFkkukUrfjr tula[;k dk ifj.kke gSA 

 

'kCndks'k% tula[;k o`f) nj] tukafddh lajpuk] ekuo lalk/ku] izkdf̀rd lalk/ku] HkkSxksfyd v/;;uA 

_______________ 
 
 

izLrkouk 

/kjkry ij eq[; :Ik ls nks izdkj ds lalk/kuksa ds ikjLifjd lEcU/k ls gh fofHkUu oLrqvksa dk 

fodkl ,oa mi;ksx lEHko gksrk gSA ;s lalk/ku gS ¼1½ izkd̀frd lalk/ku&/kjkry] ty] ok;q] eǹk] ou] Qlysa] 

Ik’kq/ku] oU; izk.kyh bR;kfn ¼2½ ekuo lalk/ku ftuesa iq:"k] cPps] tutkfr;ksa vkfn lHkh lfEefyr gaSA 

orZeku HkkSxksfyd v/;;u esa euq"; lHkh izdkj dh xfrfof/k;ksa dk dsUnz fcUnq gSA euq"; viuh vko’;drkvksa 

dh iwfrZ ds fy, okrkoj.k esa miyC/k izkd̀frd lalk/kuksa dk mi;ksx djrk gSA 

Rkkfydk 1% tula[;k dh nl o"khZ; of̀) ¼1931&2011½ 

Ø- la- o"kZ tula[;k nl o"kZ dk vUrj izfr’kr of̀) ¼$½ ;k ¼&½ deh 

1 1931 813631 & & 

2 1941 926153 $112522 $13-83 

3 1951 1186745 $260592 $28-14 

4 1961 1508009 $321264 $27-07 

5 1971 1993463 $485454 $32-19 

6 1981 2802414 $808951 $40-58 

7 1991 3887895 $1085481 $38-73 

8 2001 5251071 $1363176 $35-06 

9 2011 6626178 $1375107 $26-19 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA  

 
  ’kks/kkFkhZ] Hkwxksy foHkkx] egkjktk xaxkflag fo’ofo+|ky;] chdkusj] jktLFkkuA 
**  'kks/k funsZ'kd] lg vkpk;Z] Hkwxksy] jktdh; yksfg;k egkfo|ky;] pw:] jktLFkkuA 
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;fn ge xzkeh.k tula[;k ds fiNys 10 o"kZ ds o`f) vkadM+ksa ns[krs gaS] rks ekywe pyrk gS fd ;s 

’kgj ¼t;iqj½ dh rqyuk esa dkQh de gSA 1991 ls 2001 dh vof/k esa t;iqj ftys ds xzkeh.k {ks= esa 25 -

81 izfr’kr dh o`f) gqbZ tcfd uxjh; tula[;k esa 46 -07 dh o`f) ntZ dh xbZ] tks fd xzkeh.k tula[;k 

ls yxHkx nk s xquk vf/kd gSA vr% t;iqj ftyk rhoz ,oa mPp tula[;k o`f) nj ds ’kgjksa dh lwph esa 

’kkfey gSA 

jkT; ljdkj us vf/klwpuk tkjh dj t;iqj fodkl izkf/kdj.k vf/kfu;e] 1982 ds rgr ?kksf"kr 

t;iqj jhtu dks t;iqj egkuxj {ks= ?kksf"kr fd;k gSA Hkkjrh; lafo/kku ds 74os a la’kks/ku ds eqrkfcd nl 

yk[k ls vf/kd vkcknh okys {ks= dks egkuxj {ks= ¼esVªksiskfyVu ,fj;k½ ?kksf"kr djus dk izko/kku gSA t;iqj 

dh vkcknh MsuekdZ 55-58 yk[k] xzhuyS.M 51-74 yk[k] U;wthyS.M 43-93 yk[k] ukosZ 49-49 yk[k] tkWMZu 64-7 

yk[k ds yxHkx led{k gSA 

tula[;k ÄuRo 

 

vkjs[k 1% t;iqj ftys esa rglhyokj tula[;k ?kuRo ¼2011½ 

tula[;k ?kuRo dh x.kuk fdlh {ks= esa izfr oxZ fd-eh- esa jgus okyh tula[;k ds vk/kkj ij gh 

dh tkrh gSA t;iqj ftys dk vkSlr tula[;k ?kuRo 595 O;fDr izfr oxZ fd-eh- gSA ;gk¡ ftys esa tula[;k 

dk forj.k leku ugha gSA rglhyksa dk {ks=Qy Hkh vyx&vyx gSA t;iqj rglhy dk tula[;k ?kuRo 

4361 O;fDr izfr oxZ fd-eh- gS tks fd lokZf/kd gSA nwnw vkSj Qkxh rglhyksa dk tula[;k ?kuRo fuEure 

Øe’k% 159 vkSj 172 O;fDr izfr oxZ fdeh- gSA  

jktLFkku ds vU; ftyksa dh rqyuk esa t;iqj ftys dh tula[;k esa rhozxfr ls òf) ntZ dh xbZ 

gSA ;g of̀) nj ns’k ds dbZ jkT;ksa ds led{k gSA iM+kSlh jkT;ksa esa m-iz- vkSj iatkc ls Hkh vOoy t;iqj 

ftys dh tula[;k o`f) nj gSA dsoy t;iqj o lkaxkusj rglhyksa dk tula[;k ?kuRo vkSlr tula[;k 

?kuRo ls vf/kd gSA vU; rglhyksa dk ?kuRo ftys ds vkSlr ?kuRo ls de gSA t;iqj ftys esa nwj njkt ds 

{ks=ksa esas tgka vkt Hkh ewyHkwr lqfo/kkvksa dh deh gS] mu rglhyksa esa tula[;k dk de ?kuRo ik;k x;k gS] 

’ks"k lHkh rglhyksa esa fojy tula[;k gh ikbZ tkrh gSA  
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iznf’kZr vkadM+ksa ds vuqlkj t;iqj ftys dh nf{k.kh rglhyksa nwnw] Qkxh o pkdlw esa fuEure 

tula[;k ?kuRo n’kkZ;k x;k gSA t;iqj ls yxh gqbZ lakxkusj rglhy esa Hkh mPp tula[;k ?kuRo 1382 

O;fDr izfr oxZ fd-eh- n’kkZ;k x;k gSA dksViwryh] pkSaew o ’kkgiqjk esa e/;e tula[;k ?kuRo iznf’kZr fd;k 

x;k gSA 

rkfydk 2% t;iqj ftys esa rglhyokj tula[;k ?kuRo ¼2011½ 

Ø- la- rglhyksa ds uke tula[;k {ks=Qy ¼izfr oxZ fdeh½ ?kuRo 

1 dksViwryh 413256 814-34 507 

2 fojkVuxj 166087 482-36 344 

3 ’kkgiqjk 272632 530-96 513 

4 pkSewa 395009 683-61 578 

5 Qqysjk&lkaHkj 444105 1470-48 302 

6 nwnw&ekStekckn 213016 1338-56 159 

7 Qkxh 191126 1114-34 172 

8 Lkkaxkusj 969696 701-75 1382 

9 Tk;iqj 2298782 527-16 4361 

10 vkesj 452005 891-22 507 

11 teokjkex<+ 303236 1033-7 293 

12 cLlh 283594 654-69 433 

13 Pkkdlw 223634 811-77 275 

 ;ksx 6626178 11143 595 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA  

tula[;k forj.k 

tux.kuk 2011 ds vuqlkj jktLFkku dh tula[;k 6-86 djksM+ FkhA jktLFkku ds lHkh uxj ,d 

leku :Ik ls forfjr ugh gaSA izks- ckbMy&Mh&yk&Cyk’k us fy[kk Fkk fd “Humanity did not spread as 

a sheet of oil but it grew in like clumps like corals. vFkkZr~ ekuork rsy dh cwan ds leku lc txg 

leku forfjr ugha gS] ;g ewaxs ds leku ,d gh LFkku ij fodflr gksrh gS blfy, ftl LFkku ij mitkÅ 

e`nk] ikuh dh cgqyrk] lery /kjkry] vikj [kfut Hk.Mkj] vkS|ksfxdhdj.k] uxjhdj.k] mRre LokLF;izn 

tyok;q ,oa izkdf̀rd lalk/kuksa dh izpqjrk ekuoh; LoHkko dks vkdf"kZr djrh gSA  

vr% ,sls LFkkuksa ij ekuo LoHkkfod :Ik ls vf/kd jguk ilUn djrk gSA t;iqj esa tula[;k forj.k ds 

fy, fuEufyf[kr dkjd izeq[k :i ls mRrjnk;h gaS%& 

mPpkop 

i`Foh ds /kjkry ij tgk¡ dksbZ Hkh LFkku lery gksrk gS] mlh LFkku ij tula[;k vf/kd fuokl 

djrh gSA fo"ke /kjkry ,oa igkM+h {ks=ksa esa yksx de jguk ilUn djrs gSaA igkM+h {ks=ksa esa Ik’kqikyu ,oa d`f"k 

dk;Z vklkuh ls ugha gks ikrk gSA  

fdlh Hkh izdkj ds m|ksx ,oa ifjogu dks fodflr djus esa le; yxrk gS D;ksafd ogka vk/kkjHkwr 

lqfo/kkvksa dk vHkko gksrk gSA t;iqj ftys ds vjkoyh ioZrh; {ks= esa tula[;k dk fojy teko ik;k tkrk 

gS tcfd lery] mitkÅ {ks=ksa esa vkcknh vf/kd ikbZ tkrh gSA  

e`nk dh moZjk ’kfDr 

t;iqj ftys dh unh&?kkfV;ksa ,oa eSnkuh {ks=ksa esa vR;f/kd tula[;k dk teko ns[kus dks feyrk gS] 

D;ksafd bu {ks=ksa esa mitkÅ eǹk ikbZ tkrh gSA df̀"k ,oa Ik’kqikyu esa t;iqj ftys dk fdlku lEiUu ekuk 
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tkrk gSA t;iqj ftys dh e`nk dkQh mitkÅ gS] tks d`f"k dk;Z dh n`f"V ls mi;ksxh ekuh tkrh gSA dqN 

{ks=ksa dks NksM+dj t;iqj ftys dh lHkh rglhysa d`f"k iz/kku gh ekuh tkrh gaSA e`nk dh moZjk ’kfDr ds 

vfrfjDr jkstxkj ,oa Hkfo"; dh laHkkoukvksa dks ysdj Hkh t;iqj ftyk egkuxjksa esa ’kqekj gks x;k gSA 

ty dh miyC/krk 

**ty gh thou gSA** uk dsoy t;iqj ftys esa pfjrkFkZ gksrh gS] cfYd lEiw.kZ dk;Z LFkyksa ij ykxw 

gksrh gSA jktLFkku esa ty dk vR;f/kd egRo jgk gS vkSj Hkfo"; esa jgsxkA iqjkus le; ;s izR;sd xkao] <k.kh] 

?kj esa o"kkZ dk ikuh ,df=r djus ds fy, Vkadk cuk;k tkrk FkkA Vkads esa o"kkZ dk B.Mk] ehBk vkSj 

LokLF;izn ikuh miyC/k jgrk FkkA  

ijUrq orZeku le; esa ugjksa] cka/k] ,uhdV] rkykc bR;kfn ls is;ty vkiwfrZ dh tkrh gSA t;iqj 

ftys esa Hkh Hkwfexr ty 5&10 ehVj rd uhps pyk x;k gSA lrgh ikuh rks Vkads] cka/k >hy ,oa rkykc esa 

,df=r dj fy;k tkrk gSA  

tgk¡ ikuh gS vkSj unh izokfgr gksrh gS ogk¡ vkcknh vo’; fuokl djrh gSA t;iqj <wa< unh ds 

fdukjs ij clk gqvk gSA gfjr Økafr ls lEiw.kZ jktLFkku esa ,d cwe vk x;k Fkk] ftlesa  t;iqj ftyk Hkh 

’kkfey gSA blfy, ikuh feyus ls bl {ks= esa tula[;k dh l?kurk ikbZ tkrh gS D;ksafd ;gk¡ mitkÅ ènk] 

lery Hkwfe ,oa ikuh dh miyC/krk gSA  

tcfd vU; {ks=ksa esa fojy tula[;k ikbZ tkrh gSA tyok;q ekuo ds [kkuiku] os’kHkw"kk] ,oa vf/kokl 

ds fuekZ.k dks gh izHkkfor ugha djrh oju~ mlds jgus ;ksX; LFkkuksa dh la[;k dks Hkh izHkkfor djrh gSA  

ekSle dh tkudkjh lEcfU/kr {ks= esa DykbeksxzkQ cukdj nh tkrh gSA jktLFkku ds ftu {ks=ksa esa 

rkieku 450 ls Åij jgrk gS] ogka fojy tula[;k dk forj.k ik;k tkrk gSA  

feyj egksn; us dgk fd “climate is by for the most potent factor among all including the 

distribution of population in any geographical region. 

izksQslj M~Mys LVkEi us fy[kk gS fd “There is no doust that climate is the primary determining 

factor in the present distribution of population”. 

blhfy, mi;qZDr ftyksa esa tula[;k rqyukRed nf̀"V ls de ikbZ tkrh gSA lnhZ esa bu LFkkuksa dk 

U;wure rkieku *’kwU;* ;k fgekad fcUnq ls Hkh uhps pyk tkrk gSA fo"kerkvksa ,oa mn~Hkstu ls eqDr tyok;q 

esa euq"; de fuokl djrk gSA tSls o"kZ 2001 esa pw: ftys dh tula[;k 19-22 yk[k] tSlyesj dh dsoy 5-

09 yk[k tcfd t;iqj dh 52-52 yk[k FkhA tgka mRre] ykHkizn ,oa LokLF;izn tyok;q dh iz/kkurk gS] ogka 

ij rqyukRed :Ik ls vf/kd tula[;k fuokl djrh gSA t;iqj ftys ds iwohZ ,oa nf{k.kh iwohZ Hkkx esa vf/kd 

tula[;k ikbZ tkrh gSA 

[kfutksa dh miyC/krk 

ftl LFkku ij [kuu dk;Z vf/kd gksrk gS] ogka ij tula[;k dk vf/kd tekoM+k ik;k tkrk gSA 

tSls ued mRiknu ds dkj.k lkaHkj] laxejej ds dkj.k edjkuk] rkacs ds dkj.k [ksrM+h] lhlk&tLrk ds 

dkj.k nsckjh] ’kqxj fey ds dkj.k ds’kksjk;ikVu] cyqbZ iRFkj ds dkj.k fg.MkSuflVh rFkk vHkzd ds dkj.k 

HkhyokM+k esa vR;f/kd vkcknh ikbZ tkrh gSA 

jkt/kkuh {ks= esa fLFkr gksus rFkk vPNs [kfutksa dh miyC/krk ds dkj.k t;iqj ftys esa vf/kd 

tula[;k ikbZ tkrh gSA xqykch iRFkj ,oa yksgs v;Ld ds {ks= ¼eksjhtk&ckuksy½ esa Hkh vf/kd teko ik;k 

x;k gSA 
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rkfydk 3% rglhyokj tula[;k ¼tux.kuk o"kZ 2011½ 

Ø-la- Rkglhy dqy tula[;k iq:"k L=h vuq-tkfr vuq-tutkfr 

1 dksViwryh 413256 217764 195492 58011 27598 

2 fojkVuxj 166087 87069 79018 26354 12621 

3 ’kkgiqjk 272632 143387 129245 39880 12582 

4 PkkSewa 395009 205667 189342 46619 19993 

5 Qqysjk&lkaHkj 444105 230074 214031 83502 14665 

6 nwnw&ekStekckn 213016 109983 103033 41749 7647 

7 Qkxh 191126 99226 91900 41214 8641 

8 Lkkaxkusj 969696 510393 459303 177215 74495 

9 Tk;iqj 2298782 1206497 1092285 268452 65921 

10 vkesj 452005 236469 215536 67837 51070 

11 teokjkex<+ 303236 158429 144804 46974 93590 

12 CkLlh 283594 147383 136211 58279 91394 

13 Pkkdlw 223634 116166 107468 47216 47749 

 ;ksx 6626178 3468507 3157671 1003302 527966 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA 

rkfydk 4% uxjokj tula[;k ¼tux.kuk o"kZ 2011½ 

Ø-la- Ukxj dqy 

tula[;k 

iq:"k L=h fyaxkuqikr vuq-tkfr vuq-

tutkfr 

1 Tk;iqj ¼uxj fuxe½ 3046163 1603125 1443038 900 392285 115258 

2 pkSewa 64417 33850 30567 903 6324 1046 

3 lkaHkj 22327 11517 10810 939 6255 45 

4 dksViwryh 49202 26051 23151 889 4888 2927 

5 Qqysjk 26091 13574 12517 922 6764 762 

6 Pkkdlw 33432 17378 16054 924 6856 501 

7 Tkkscusj 11354 5926 5428 916 3579 576 

8 fojkVuxj 20568 10797 9771 905 2191 1129 

9 ’kkgiqjk 33895 17836 16059 900 3678 667 

10 Ckx: 31229 16259 14970 921 6029 878 

11 fd’kux<+ jsuoky 29201 14993 14208 948 5612 297 

 ;ksx 3367879 1771306 1596573 901 444461 124086 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA  

tula[;k dh O;kolkf;d lajpuk  

viuh vkthfodk ds fy, ,oa thou;kiu ds fy, izR;sd O;fDr fHkUu&fHkUu O;olk; ,oa dk;ksZa ls 

tqM+k gqvk gSA ;g ’kkfUr iwoZd thou thus ds fy, vko’;d gSA vkS|ksfxd ,oa O;kolkf;d vk/kkj ij 

tula[;k dh dk;Z’khyrk esa cgqr cM+k vlUrqyu ik;k x;k gSA o"kZ 2011 esa yxHkx 72 izfr’kr tula[;k 

d`f"k ,oa df̀"k ls lEcfU/kr dk;kasZ esa yxh gqbZ gSA tc fd m|ksx ,oa [kuu esa ek= 10 izfr’kr tula[;k rFkk 

ifjogu] fuekZ.k dk;Z] lapkj rFkk O;kikj vkfn esa 18 izfr’kr tula[;k yxh gqbZ gSA  

o"kZ 2011 esa ftys esa 33]89]342 O;fDr vdk;Z’khy gSa] tks dqy tula[;k dk 64-33 izfr’kr gSA 

tcfd 2]80]385 O;fDr lhekUr gSa tks 5-34 izfr’kr gSa] ,oa 1582661 O;fDr dk;Z’khy gaS tks dqy tula[;k 

dk 30-13 izfr’kr gaSA  
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vkjs[k 2% O;kolkf;d lajpuk vuqlkj tula[;k forj.k& 2011 

rkfydk 5% O;kolkf;d lajpuk& 2011 

Ø-la- dk;kasZ dk oxhZdj.k tula[;k tula[;k dk izfr’kr 

Ikq:"k L=h dqy iq:"k L=h dqy 

1 dk'rdkj  381284 363090 744374 22-23 48-42 30-20 

2 [ksrhgkj etnwj  58158 73365 131523 3-39 9-78 5-34 

3 ikfjokfjd m|ksx  61526 29485 91011 3-59 3-93 3-69 

4 vU; dk;Z djus okys  1213979 284006 1497985 70-79 37-87 60-77 

L=ksr% tux.kuk izfrosnu] 2001 jktLFkkuA  

rkfydk esa n’kkZ, x;s pkj izdkj ds O;olk;ksa esa eq[; mRiknd esa 36-13 izfr’kr dk;Z’khy O;fDr 

gh gSaA ftys esa vU; dk;Z djus okys O;fDr 46-19 izfr’kr gaS ijUrq ;s vusd O;olk;ksa ls tqM+s gq, gSa gkykafd 

t;iqj ftys esa d`f"k vk/kkfjr m|ksxksa] [kfut vk/kkfjr m|ksxksa] Ik’kq vk/kkfjr m|ksxksa dh foiqy laHkkouk,sa ikbZ 

tkrh gaSA tse ,oa vkHkw"k.k m|ksx dh Hkh laHkkouk gSA gsUMywe] gLrdyk] njh] xyhpk] dk;ksZa esa Hkh Je dks 

yxk;k tk ldrk gSA  

Ik;ZVu] f’k{kk] LokLF; rFkk vU; dk;ksZa esa Hkh yksxksa dks yxk dj ftys dh vkfFkZd] lkekftd ,oa 

lkaLdf̀rd izxfr dks c<+k;k tk ldrk gSA e/;e ,oa y?kq m|ksxksa ds fodkl ls Hkh yksxksa dks jkstxkj 

miyC/k djok;k tk ldrk gSA vr% budk vyx&vyx O;olk; ds vuqlkj foHkktu dj fn;k tk, rks 

ftys esa lokZf/kd la[;k dk’rdkj ¼43-51 izfr’kr½ dh gksxhA D;ksafd jktLFkku dh vf/kdka’k tula[;k d̀f"k 

,oa d`f"k ls lEcfU/kr dk;ksZa esa layXu gS vkSj ewy :Ik ls xzkeh.k {ks=ksa esa LFkk;h :Ik ls fuokl djrh gSA  

vdsys t;iqj ftys esa 2463 xkao gS rFkk ;gk¡ yxHkx 70 izfr’kr tula[;k d`f"k dk;ksZa ls tqM+h gqbZ 

gSA ftys esa 5-87 izfr’kr tula[;k [ksrhgj etnwjksa dh gS rFkk yxHkx 4-43 izfr’kr tula[;k fofHkUu izdkj 

ds ikfjokfjd m|ksxksa ls tqM+h gqbZ gSA 
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rkfydk 6% O;kolkf;d lajpuk vuqlkj tula[;k forj.k& 2011 

Ø-la- Rkglhy dk;Z’khy tula[;k lhekUr tula[;k vdk;Z’khy tula[;k 

Tkula[;k izfr’kr Tkula[;k izfr’kr Tkula[;k izfr’kr 

1 dksViwryh 123445 29-87 38954 9-43 250857 60-70 

2 fojkVuxj 52167 31-41 18035 10-86 95885 57-73 

3 ’kkgiqjk 82479 30-25 22611 8-29 167542 61-45 

4 pkSewa 129667 32-83 32648 8-27 232694 58-91 

5 Qqysjk&lkaHkj 131105 29-52 48277 10-87 264723 59-61 

6 nwnw&ekStekckn 73890 34-69 24936 11-71 114190 53-61 

7 Qkxh 66509 34-80 22131 11-58 102486 53-62 

8 Lkkaxkusj 302811 31-23 28332 2-92 638553 65-85 

9 Tk;iqj 693008 28-36 54610 2-31 1551164 69-33 

10 vkesj 138481 30-50 27457 6-26 286067 63-24 

11 teokjkex<+ 91531 33-49 47101 12-07 164604 54-44 

12 CkLlh 94224 34-48 21048 7-53 168322 57-99 

13 Pkkdlw 80693 36-08 18743 8-38 124198 55-44 

 ;ksx 2060010 31-09 404883 6-11 4161285 62-80 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA  

Lkk{kjrk dk Lrj  

Lkk{kjrk fdlh Hkh ns’k] izns’k ,oa ftys ds yksxksa ds ’kS{kf.kd Lrj dks n’kkZrh gSA lu~ 2011 ds 

vkadM+ksa ds vuqlkj t;iqj ftys dh lk{kjrk 70-63 izfr’kr gS ftlesa 83-58 iq:"k ,oa 56-18 izfr’kr efgyk,a 

lk{kj gSaA efgykvksa dk lk{kjrk izfr’kr iq:"kksa dh rqyuk esa dkQh de gS tks fd fpUrk dk fo"k; gSA blds 

fy, jkT; ,oa dsUnz ljdkj nksuksa dks feydj l a;qDr iz;kl djus gksaxsA izns’k dh jkt/kkuh gksus ds dkj.k 

lk{kjrk dk Lrj c<+kuk gh gksxkA Ukxjh;dj.k ,oa lk{kjrk esa /kukRed ;k ldkjkRed lEcU/k ik;k tkrk gSA 

vf/kd uxjh; tula[;k dk gksuk] mPp lk{kjrk dks ,oa de uxjh; tula[;k dk gksuk fuEu lk{kjrk dks 

n’kk Zrk gSA Tk;iqj rglhy] tks fd vf/kd uxjh; tula[;k dks n’kkZrh gSA mPp lk{kjrk 82-69 izfr’kr dks 

iznf’kZr djrh gSA tks fd t;iqj ftys esa lokZf/kd gSA ftys dh dksViwryh rglhy tks fd 71-71 izfr’kr 

lk{kjrk dks iznf’kZr djrh gSA ;gk¡ rhoz xfr ls uxjh;dj.k esa o`f) gks jgh gSA  

rkfydk 7% lk{kjrk nj ¼2011½ 

Ø- la- rglhy iq:"k lk{kjrk ¼izfr’kr 

esa½ 

Ekfgyk lk{kjrk 

¼izfr’kr esa½ 

dqy lk{kjrk 

¼izfr’kr esa½ 

1 dksViwryh 84-95 57-12 71-71 

2 fojkVuxj 80-75 47-65 64-93 

3 ’kkgiqjk 85-19 53-99 70-29 

4 pkSewa 86-76 58-24 72-97 

5 Qqysjk&lkaHkj 84-30 56-45 70-83 

6 nwnw&ekStekckn 76-41 45-30 61-29 

7 Qkxh 76-25 46-17 61-70 

8 Lkkaxkusj 89-79 73-00 71-12 

9 Tk;iqj 88-67 76-13 82-69 

10 vkesj 85-01 56-87 71-52 

11 teokjkex<+ 81-22 46-37 64-49 

12 cLlh 83-86 51-14 68-07 

13 Pkkdlw 79-55 47-80 64-23 

 ;ksx 86-05 64-02 75-51 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA  
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rkfydk 8% tula[;k esa lk{kjrk dk izfr’kr ¼xzkeh.k o ’kgjh½ 

Ø- la- Rkglhy xzkeh.k uxjh; 

O;fDr iq:"k L=h O;fDr iq:"k L=h 

1 dksViwryh 70-50 84-20 55-42 80-46 90-34 69-49 

2 fojkVuxj 64-25 80-14 46-88 69-69 85-03 53-05 

3 ’kkgiqjk 69-21 84-60 52-35 74-63 87-57 60-59 

4 pkSewa 71-52 85-97 45-10 79-39 90-21 67-74 

5 Qqysjk&lkaHkj 68-39 82-66 53-13 80-45 90-81 69-47 

6 nwnw&ekStekckn 61-29 76-41 45-30 & & & 

7 Qkxh 61-70 76-22 46-17 & & & 

8 Lkakxkusj 72-14 84-80 58-82 83-86 90-83 76-12 

9 Tk;iqj 74-19 86-24 61-33 83-18 88-81 77-00 

10 vkesj 69-15 84-20 53-01 77-21 86-93 66-33 

11 teokjkex<+ 69-49 81-22 46-37 & & & 

12 cLlh 68-07 83-86 51-14 & & & 

13 Pkkdlw 62-81 78-60 45-86 72-29 84-94 58-77 

 ;ksx 67-62 82-46 51-67 82-47 89-20 75-08 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA 

rkfydk 9% f’k{kk& 2020 

Ø-la- f'k{k.k laLFkk,¡ Lak[;k fo|kFkhZ 

1 izkFkfed fo|ky; 2085 85952 

2 mPp izkFkfed fo|ky; 3280 359615 

3 Ekk/;fed fo|ky; 1371 286634 

4 mPp ek/;fed fo|ky; 2376 1014959 

5 mPp f’k{kk& lkekU; 320 205838 

6 Rkduhdh f’k{kk 337 52162 

 ;ksx 9769 2005160 

L=ksr% ftyk lkaf[;hdh :ijs[kk] t;iqj& 2021 

lu~ 1991 esa jkT; dh lk{kjrk 60-41 izfr’kr Fkh tks fd lu~ 2011 dh tux.kuk ds vuqlkj 

c<+dj 67-06 gks xbZA bl lk{kjrk esa o`f) ds dkj.k jktLFkku dks o"kZ 2001 esa jk"Vªh; lk{kjrk fnol ds 

volj ij **fMdsM fyVjslh vokMZ ,oa fMdsM dk;Z fyVjslh vokMZ** ls lEekfur fd;k x;kA jkT; ljdkj 

us vFkd iz;kl dj lk{kjrk dks c<+kok nsus ds fy, izR;sd ftys esa xgu lk{kjrk vfHk;ku pyk;s x;s] 

ftlds ifj.kkeLo:Ik] vtesj jktLFkku dk izFke iw.kZ lk{kj ftyk cuk gSA  

fyaxkuqikr  

rkfydk 10% fyaxkuqikr&2011 

Ø- la- Rkglhy tula[;k {ks=Qy ¼izfr oxZ fdeh½ fyaxkuqikr 

1 dksViwryh 413256 814-34 898 

2 fojkVuxj 166087 482-36 908 

3 ’kkgiqjk 272632 530-96 901 

4 pkSewa 395009 683-61 921 

5 Qqysjk&lkaHkj 444105 1470-48 930 

6 nwnw&ekStekckn 213016 1338-56 937 

7 Qkxh 191126 1114-34 926 

8 Lkkaxkusj 969696 701-75 900 

9 Tk;iqj 2298782 527-16 905 

10 vkesj 452005 891-22 911 

11 teokjkex<+ 303236 1033-70 914 

12 cLlh 283594 654-69 924 

13 Pkkdlw 223634 811-77 925 

 ;ksx 6626178 11143 910 

L=ksr% tux.kuk izfrosnu] 2011 jktLFkkuA 
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fyaxkuqikr dks iq:"k vkSj efgyk ds e/; ijLij lekuqikr ds }kjk ifjHkkf"kr fd;k tkrk gSA blls 

izfr gtkj iq:"kksa ds ihNs efgykvksa dh la[;k dh x.kuk dh tkrh gSA jktLFkku ds lHkh ftyksa esa fyaxkuqikr 

leku ugha ik;k tkrk gSA Mwaxjiqj esa lokZf/kd vuqikr izfr gtkj iq:"kksa ij 994 fL=;kWa ikbZ tkrh gSa rFkk 

U;wure fyaxkuqikr 2011 dh tux.kuk ds vuqlkj /kkSyiqj esa ek=k 846 gSA lu~ 2011 dh tux.kuk ds 

vuqlkj jkT; ds 15 ftyksa esa fyaxkuqikr jkT; ds vkSlr 928 ls de gSA tcfd vU; ftyksa esa vkSlr ls 

vf/kd gSA  

Tk;iqj ftys esa dqy tula[;k 6626178 gS] ftuesa 3468507 iq:"k o efgyk,a 3157671 gSaA iq:"k 

dqy tula[;k ds 52-35 izfr’kr o efgyk,a 47-65 izfr’kr gSaA fyaxkuqikr 910 efgyk,a izfr ,d gtkj iq:"kksa 

ij gSA ;g fyaxkuqikr jkT; ds fyaxkuqikr 928 efgyk,a izfr 1000 iq:"kksa dh rqyuk esa dkQh de gSA ;g 

de fyaxkuqikr ftys esa uxjh; tula[;k ds mPp ek=k esa gksus ds dkj.k gS] D;ksafd ftys esa iq:"k jkstxkj 

ds fy, xkaoksa ls ’kgjksa dh vksj LFkkukUrfjr gks jgs gSaA t;iqj rglhy esa cgqr de fyaxkuqikr 905 gS tks 

fd uxjh; tual[;k ds mPp ek=k ds dkj.k gSA  

tcfd nwnw rglhy esa mPp fyaxkuqikr 937 uxjh; tula[;k ds fuEu ek=k esa gksus ds dkj.k gSA 

mijksDr fyaxkuqikr ;g n’kkZrk gS fd vf/kd uxjh; tula[;k de fyxkauqikr dks iznf’kZr djrh gSA tcfd 

de uxjh; tula[;k vf/kd fyaxkuqikr dks iznf’kZr djrh gSA  

lanHkZ xzUFk lwph 

1- t;iqj ftys dh :ijs[kk ¼2020½] dk;kZy; mifuns'kd] vkfFkZd ,oa lkaf[;dh] t;iqjA 

2- vkfFkZd leh{kk ¼2019&20½] vkfFkZd ,oa lkaf[;dh funs'kky;] t;iqjA 

3- ekeksfj;k prqHkZqt ,oa nkaxh larks"k dqekj ¼2019½] tula[;k Hkwxksy] lkfgR; Hkou ifCyds’ku] vkxjkA 

4- [kaMsyoky uhye ¼2017½] tula[;k Hkwxksy] vafdr ifCyds’ku] okjk.klhA 

5- vkf/kdkfjd osclkbV] t;iqj ftykA 
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ABSTRACT 

Social Stock Exchange are financial institution that has emerged in some countries as a 
supportive financial mechanism for the headway of social enterprises. The history of its evolution 
begun in 2013, having purpose or mission of the platform, the device employed to regulate social 
business issuers, its regulatory status and devices employed to regulate investors. Under this research 
paper data analysis shows about changes and opportunities to social entrepreneurship in India. 

 

KEYWORDS: Social Entrepreneurship, Stock Exchange, Financial Institution, Financial Mechanism, 
Data Analysis. 

_______________ 

Introduction 

Social impact and entrepreneurship are deeply grounded in the Indian culture. The best 
examples of such entrepreneurship are cooperative and community-owned business models like Amul 
and Fabindia that have existed in India since the 1950s. Such Social Enterprises (SE) are largely 
dependent on the funding received via Corporate Social Responsibility (CSR), philanthropic donations, 
crowdfunding activities, Social Incubators/Accelerators etc. The prospective investors of the Indian 
Financial ecosystem do not have enough information about such Social Enterprises (SE) and this lack of 
knowledge often impedes the flow of funding. 

Social entrepreneurship is a growing trend, alongside socially responsible investing (SRI) and 
environmental, social, and governance (ESG) investing. A social entrepreneur is interested in starting a 
business for the greater social good and not just the pursuit of profits. Social entrepreneurs design their 
thinking around the 6 P's of launching an idea: people, problem, plan, prioritize, prototype, and pursue. 

A social entrepreneur is a person who pursues novel applications that have the potential to 
solve community-based problems. These individuals are willing to take on the risk and effort to create 
positive changes in society through their initiatives. For development of social entrepreneurship social 
stock exchanges paly vital role. Social stock exchange is the new trends for capital funding in social 
enterprises. 

Social Stock Exchanges (SSE) 

Social Stock Exchanges (SSE), provides a unified funding channel, to the listed Social 
Enterprises (SE) thereby giving the potential to uplift those enterprises that are at the bottom of the socio-
economic pyramid. This novel concept of Social Stock Exchange (SSE) gained momentum during the 
pandemic, bringing the spotlight on the need for social capital for enterprises and voluntary organizations 
that are working for social welfare. The idea of establishing a Social Stock Exchange (SSE) in India was 
first floated by the Finance Minister in her budget speech for the year 2019-20 and the Board has 
subsequently approved the creation of such an exchange with the objective, to take capital markets to 
the masses specifically, organizations working towards social welfare, in order to make it easier for them 
to raise funds. 
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Key Concepts Under the Social Stock Exchange Framework 

• For-Profit Social Enterprise refers to a company or a body corporate operating for profit, which 
is a Social Enterprise for the purposes of the Securities and Exchange Board of India (Issue of 
Capital and Disclosure Requirements) Regulations, 2018 and does not include a company 
incorporated under section 8 of the Companies Act, 2013. 

• Not for Profit Organization means a Social Enterprise which is any of the following entities: 

▪ Charitable trust registered under the Indian Trusts Act, 1882 

▪ Charitable trust registered under the public trust statute of the relevant state 

▪ Charitable society registered under the Societies Registration Act, 1860 

▪ Company incorporated under section 8 of the Companies Act, 2013 

▪ Any other entity as may be specified by the Board. 

• Social Enterprises refers to either a Not-for-Profit Organization or a For-Profit Social Enterprise 
that meets the eligibility criteria specified in the Chapter X-A of the Securities and Exchange 
Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018. 

• Social Stock Exchange refers to a separate segment of a recognized stock exchange having 
nationwide trading terminals permitted to register Not for Profit Organizations and/ or list the 
securities issued by Not-for-Profit Organizations in accordance with provisions of the Securities 
and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 
2018. 

• Zero Coupon Zero Principal Instruments are instruments issued by a Not-for-Profit 
organization that will be registered with the social stock exchange segment of a recognized 
stock exchange. Issuance of Zero Coupon Zero Principal Instruments for specific project or 
activity which should be completed within the duration specified in the fundraising document and 
subject to such specific project or activity coming under the purview of the list of eligible 
activities 

▪ Donations through Mutual Funds Schemes 

▪ Any other Board specified means 

▪ Issuance of Equity shares on the main board, SME platform, or innovators growth platform 
or issuing equity shares to an Alternative Investment Fund including a Social Impact Fund 

▪ Issuance of Debt Securities 

▪ Any other Board Specified means 

Table 1: Trends in social services expenditure by General Government (Combined Centre and States) 

(` crore) 

Items 2015-16 2016-17 2017-18 2018-19 2019-20 2020-21 2021-22 2022-23 

Total Expenditure 3760611 4265969 4515946 5040747 5410887 6353359 7453320 8008684 

Expenditure on 
Social Services 

915500 1040620 1139524 1278124 1364906 1479389 1944013 2132059 

Education 391881 434974 483481 526481 579575 575834 681396 757138 

Health 175272 213119 243388 265813 272648 317687 516427 548855 

Others  348348 392527 412655 485829 512683 585868 746191 826065 

As per cent of GDP 

Expenditure on 
Social Services 

6.6 6.8 6.7 6.8 6.8 7.5 8.2 8.3 

Of which: 

Education 2.8 2.8 2.8 2.8 2.9 2.9 2.9 2.9 

Health 1.3 1.4 1.4 1.4 1.4 1.6 2.2 2.1 

Others 2.5 2.6 2.4 2.6 2.6 3.0 3.2 3.2 

As per cent of total expenditure 

Expenditure on 
Social Services  

24.3 24.4 25.2 25.4 25.2 23.3 26.1 26.6 

Of which: 

Education 10.4 10.2 10.7 10.4 10.7 9.1 9.1 9.5 

Health 4.7 5.0 5.4 5.3 5.0 5.0 6.9 6.9 

Others 9.3 9.2 9.1 9.6 9.5 9.2 10.0 10.3 
Sources: Budget Documents of Union and State Governments. 
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Conclusion 

Total expenditure on social services increases from 915500 (Crore) to 2132059 (Crore) in last 8 
years. Out of which education services increases from 391881 to 757138 Crores respectively. Health 
services increases from 175272 to 548855 Crores respectively. Other social services increases from 
348348 to 826065 crores respectively. This shows percentages changes of GDP from 6.6 percent to 8.3 
percent in last 8 years. So lot of opportunities are available in social enterprises sector for which social 
stock exchange is source for implementation of new trends of social entrepreneurship. 
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ABSTRACT 

An instrument (Financial Derivative), which allots the right but not an obligation to its holder, to 
sell or buy the underlying index, at a pre- decided price, is known as an index option. Actual stocks are 
not bought and sold through this instrument. Speculation on trends of a complete equity market, by the 
traders is possible through index options, and there is no need to trade in options on individual 
securities. Index options are always subject to cash settlement and are European- style options, i.e. 
their settlement happens only on the date of maturity and there is no faci lity for early exercise. There 
are two types of index options, i.e. call and put. The potential for profit through index call options is 
unlimited, but the risk is limited to the amount of premium paid. The level of risk is also limited in case 
of index put options, as in the case of index call options, but the potential profit is maximum at the 
index level minus the premium paid, as the index can never reach below zero. 
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Introduction 

In this research paper efforts are made to analyze the performance of National Stock Exchange 
and Bombay Stock Exchange in terms of index options turnover. Derivative trading has encountered a 
huge increment in the recent years, because it do have a number of benefits and investors are also 
getting more aware about their uses and benefits. It is very important for the investors to have a deep 
and proper knowledge of derivatives trading, before entering into the market for the same, because it is 
very risky and can lead to huge losses. Businesses are becoming global these days, and one of the main 
reasons for such increased globalisation is increased liberalization. When trade do take place crossing 
the boundaries of countries, the level of risk increases and that is when, instruments like derivatives 
comes into use. Points like more liquidity, less expenditure, more leverage, makes derivatives trading 
attractive for the investors and investors prefer to trade in derivatives rather than trading in the underlying 
asset. The environment of the Indian stock market provides a systematic and regulated place for 
derivatives trading. Both, the National Stock Exchange and the Bombay Stock Exchange plays an 
important role in the trading of derivatives in India. If, the stock market of a country works efficiently, it is 
also good for the overall health of the economy. Stock market is also a good source of foreign exchange 
inflow for the country, and helps in making a country competitive in the global market. 

Objective 

• To compare the performance of NSE and BSE, in terms of Index Options turnover. 

Literature Review 

An effort was made by Yalavatti (2015) study to track the level of development and growth in 
the Indian financial derivatives. The study contains information regarding different types of Financial 
products introduced in the form of derivatives, the author also analyzed the aspect of development and 
growth of Indian financial derivatives and a comparison of the performance of derivatives segment of 
NSE & BSE was also done in the study. The author found that the derivatives market in India is not well 

 
  Research Scholar, Department of Management and Commerce, Banasthali Vidyapith, Rajasthan, India. 
**  Assistant Professor, FMSM, Department of Management and Commerce, Banasthali Vidyapith, Rajasthan, 

India. 



84         Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 01, Jan.-Mar. 2023 

developed, the availability of financial derivatives products is limited in case of BSE and when the 
turnover of Financial derivatives is considered, the turnover of derivative segment of NSE is higher than 
that of BSE. But, NSE also needs to improve the performance, to make it satisfactory. 

Along with investors, regulators also play a vital role in trading of derivatives. Previously, major 
amount of studies were conducted from investor’s point of view but, through the study by Subbalakshmi 
(2016), efforts were made to analyze the regulatory framework for derivatives market. Through this study 
the researchers analyzed policies, rules and regulations followed for development of derivatives trading 
in India. For the purpose of analysis, derivatives traded on NSE were considered. The study focused on 
the topics like Exposure margin for exchange traded equity derivatives, physical settlement of stock 
derivatives, options on USD-INR spot rate, etc. the point of globalization affecting trading of derivatives in 
different countries, has also been taken into consideration. The author found that the derivative segment 
on NSE showed an increasing trend and also suggested the need for greater investor awareness in the 
Indian derivatives market. 

In 2016, Gupta attempted to analyze the impact of introduction of stock index future on cash 
segment of stock market in India and to study the relationship between the cash segment and the trading 
turnover of stock index future, for specified period. The authors found that there was neither an impact on 
the cash segment of stock market in India, of the introduction of stock index future nor there was any 
relationship between the cash segment and the trading turnover of stock index future. 

As the area of research started becoming wider, the scope of the research work also started 
covering comparative studies along with analytical studies. In his research, Srivastava (2016) tried to 
compare various stock exchanges of the world. The researcher found that the governance system of the 
Indian stock exchange is good enough, but it needs to be implemented in a better way for better results. 
Integration of market have started. The situations prevailing in the world has a whole or the situations 
prevailing in any specific country do affect various markets. 

In this era where along with detailed analysis, relationship between different variables present in 
stock market was also studied, during this time one such study was also done which attempted to study 
the impact of introduction of financial derivatives on the price discovery in India. The research paper by 
Mishra (2017) analysed whether there was any improvement in the price discovery in India due to 
introduction of financial derivatives. The research paper contains information regarding various concepts 
like Market Micro Structure (MM), Market Efficiency and Price Discovery and relationship of the value of 
derivatives to spot price.  A brief description of bodies like NSE and BSE in relation to their price 
discovery process as well as of the Indian F&O segment was also given. Related data of the Indian F&O 
segment was also mentioned. The authors concluded that due to increase in STT, there was a decrease 
in future’s market’s dominance over options-market, while there was an increase in dominance of spot-
market over futures and options. 

Another comparative analysis was done by Singh (2018) and this work is a comparison 
between equity derivative segment of NSE and BSE. The authors concluded that although there was 
growth in each product of F&O segment of both the exchanges in terms of turnover, after the 
introduction, but the growth of F&O segment of NSE is much more than that of BSE. There is a scope for 
improvement in the performance of F&O segment of both the exchanges but, BSE need to improve more. 
The aim of the study was to analyse turnover value, growth rate of turnover value and the extent of 
correlation between different variables of NSE and BSE. 

Performance Analysis 

Table 1: Derivative Segment of Index Options of BSE (Turnover in Crore) 

Year Call Put 

No. of 
Contracts 

Notional 
Turnover (₹ 

crore) 

No. of 
Contracts 

Notional 
Turnover (₹ 

crore) 

2010-11 0 0.00 10 0.25 

2011-12 72,06,514 200,089.59 1,75,69,130 418,252.79 

2012-13 11,63,24,195 3,230,231.91 14,09,09,766 3,797,249.17 

2013-14 18,26,85,008 5,705,316.57 11,36,74,567 3,349,884.08 

2014-15 24,42,03,156 10,112,605.17 25,40,31,531 10,016,621.27 

2015-16 5,87,73,325 2,560,540.64 4,46,54,651 1,825,708.15 
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2016-17 24,433 1,254.89 63,916 3,214.45 

2017-18 82 5.92 32 2.28 

2018-19 19,158 1,308.50 11,298 884.63 

2019-20 20,32,161 200,440.06 4,80,178 45,522.52 

2020-21 9,84,63,305 10,028,161.51 9,49,17,467 8,045,014.72 

Mean   2912723.1600  2500214.0282 

Standard Deviation  3989071.4132  3541810.9087 

Coefficient of Variance   1.3695  1.4166 
Source: SEBI-Hand Book Statistics 

Table 2: Derivative Segment of index options of NSE (Turnover in Crore) 

Call Put 

Year No. of 
Contracts 

Notional Turnover 
( crore) 

No. of 
Contracts 

Notional Turnover 
( crore) 

2010-11 31,45,33,244 9,090,701.86 33,61,05,313 9,274,663.86 

2011-12 42,80,34,677 11,554,300.80 43,59,83,059 11,165,730.82 

2012-13 40,85,30,477 11,581,485.21 41,23,46,672 11,200,088.98 

2013-14 45,20,47,068 13,823,059.39 47,65,18,107 13,944,281.93 

2014-15 70,14,16,670 20,771,438.52 67,72,26,193 19,151,224.96 

2015-16 83,76,83,830 26,063,790.64 78,58,44,656 22,888,139.94 

2016-17 54,87,35,127 38,097,964.38 51,85,09,789 34,699,323.31 

2017-18 78,33,12,918 71,028,905.39 73,17,21,304 63,892,970.90 

2018-19 139,10,27,617 107,726,326.75 126,14,29,870 95,576,078.14 

2019-20 248,04,71,005 169,696,653.70 209,58,99,292 140,995,315.62 

2020-21 281,27,42,661 189,135,795.34 254,69,01,586 167,628,813.16 

Mean   60779129.271  53674239.238 

Standard Deviation  66096763.428  56684469.008 

Coefficient of variance  1.0875  1.0561 
Source: SEBI-Hand Book Statistics 

The above tables includes the number of contracts and total turnover in the index option 
segment of NSE for call and put options separately. For the purpose of comparative analysis following 
statistical tools are used: 

Put Option 

• Mean: this statistical tool for data analysis will help in finding an average or center value. This 
value of mean will also help in finding the standard deviation, hence will also help in further 
analysis. 

For the purpose of calculating mean (BSE, put option) we need,  

 Total turnover in derivatives segment of index options of BSE: 27502354.31  

 Number of years: 11 

Mean: Total turnover in derivatives segment of index options(put) of BSE/ Number of years 

It implies,27502354.31 /11 

 = 2500214.0282 

 For the purpose of calculating mean(NSE, put option) we need, 

 Total turnover in derivatives segment of index options of NSE : 590416631.62 

Number of years: 11 

 Mean: Total turnover in derivatives segment of index options(put) of NSE/Number of years 

It implies, 590416631.62/11 

 = 53674239.238 

Analysis and Conclusion 

It is to be noticed that the mean value of the turnover in the derivatives segment of index 
options(put) of NSE is substantially high than that of BSE. So, it can be concluded that on an average 
basis the performance of NSE is far better than that of BSE, when it comes to index options(put), 
turnover. 
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• Standard Deviation: this statistical tool will help in measuring the extant of dispersion in the 
data, in relation to the mean. For the purpose of calculating standard deviation we need, 

 

 = population standard deviation 

 = sum of… 

 = each value 

 = population mean 

 = number of values in the population 

Putting the values in the formula we find that, standard deviation of: 

BSE=3541810.9087 

NSE= 56684469.008 

Analysis and Conclusion 

From the values of standard deviation it can be noticed that the data of  derivatives segment of 
index options(put) turnover is more spread out in case of NSE, if compared to BSE, as standard deviation 
in quite higher in case of NSE. The data with reference to NSE is scattered and having major 
fluctuations.  

• Coefficient of Variance:   it represents standard deviation divided by mean. This tool is used 
for the purpose of estimating spread of values present in a set of data. It is helpful in getting an 
idea about the volatility. For the purpose of calculating coefficient of variance we need the 
following details: 

Coefficient of variance: standard deviation/mean 

 Putting the values in the formula, we find that coefficient of variance of  

 BSE(put) = 3541810.9087/ 2500214.0282 

 = 1.4166 

 NSE(put) = 56684469.008/ 53674239.238  

  = 1.0561 

Analysis and Conclusion 

Higher coefficient of variance in case of BSE shows that dispersion level, in proportion of mean 
is relatively higher than that of NSE, around the mean, when the foreign exchange contribution is 
considered. It is a relative measure of dispersion and not an absolute measure like standard deviation. 

Call Option 

• Mean: this statistical tool for data analysis will help in finding an average or center value. This 
value of mean will also help in finding the standard deviation, hence will also help in further 
analysis. 

 For the purpose of calculating mean(BSE, call option ) we need,  

 Total turnover in derivatives segment of index options(call) of BSE: 32039954.76  

 Number of years: 11 

Mean: Total turnover in derivatives segment of index options(call) of BSE/ Number of years 

It implies,32039954.76 /11 

 = 2912723.16 

 For the purpose of calculating mean(NSE, call option) we need, 

 Total turnover in derivatives segment of index options(call) of NSE : 668570421.98 

 Number of years: 11 

Mean: Total turnover in derivatives segment of index options(call) of NSE/Number of years 

It implies, 668570421.98/11 

= 60779129.271 
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Analysis and Conclusion 

It is to be noticed that the mean value of the turnover in the derivatives segment of index 
options(call) of NSE is substantially higher than that of BSE. So, it can be concluded that on an average 
basis the performance of NSE is far better than that of BSE, when it comes to index options(call) turnover. 

• Standard Deviation: this statistical tool will help in measuring the extant of dispersion in the 
data, in relation to the mean. For the purpose of calculating standard deviation we need, 

 
 = population standard deviation 

 = sum of… 

 = each value 

 = population mean 

 = number of values in the population 

Putting the values in the formula we find that, standard deviation of: 

 BSE (call) = 3989071.4132  

 NSE (call) = 66096763.428 

Analysis and Conclusion 

From the values of standard deviation, it can be noticed that the data of turnover of derivatives 
segment of index options(call) is more spread out in case of NSE, if compared to BSE, as standard 
deviation in quite higher in case of NSE. The data with reference to NSE is scattered and having major 
fluctuations.  

• Coefficient of Variance:   it represents standard deviation divided by mean. This tool is used 
for the purpose of estimating spread of values present in a set of data. It is helpful in getting an 
idea about the volatility. For the purpose of calculating coefficient of variance we need the 

following details: 

Coefficient of variance: standard deviation/mean 

 Putting the values in the formula, we find that coefficient of variance of  

 BSE(call) = 3989071.4132/2912723.16 

 = 1.3695 

 NSE(call) = 66096763.428/60779129.2709 

  = 1.0875 

Analysis and Conclusion 

Higher coefficient of variance in case of BSE shows that dispersion level, in proportion of mean 
is relatively higher than that of NSE, around the mean, when the turnover is considered. It is a relative 

measure of dispersion and not an absolute measure like standard deviation. 
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ABSTRACT 

Manufacturers of medical devices confront a special and difficult product life cycle of 
development since finished items need to be thoroughly examined and certified before they can be 
available for sale. Regulation compliance and target audience attractiveness must be balanced in 
medical device marketing. Small and medium sized medical device companies frequently face 
unthinkable marketing challenges. Each business' success depends on its ability to attract and identify 
its target clients through marketing. In order to grab customers' attention, stimulate their interest in their 
product, and motivate them to perform actions that result in product sales, effective marketing entails a 
number of tasks. In order to attract the proper attention at the right moment for medical device 
marketing, the most efficient methods should be employed. The papers that help to identify the 
promotional strategies for the medical devices in Tamil Nadu. 

 

KEYWORDS: Promotional Strategies, Medical Devices, Marketing, Awareness, Purchase, Innovation 
Process. 

_______________ 

Introduction 

 To thrive in today's market, it is crucial to have an effective and thorough marketing strategy. 
Every marketing strategy is unique and depends on the product, the business, and the market 
environment. Anyone who has taken at least a basic marketing course should be capable of envisioning 
what a marketing strategy for a consumer good, such as clothing or food, would look like. It might be 
more difficult to develop a marketing strategy for medical devices, which are high-tech, specialised items 
offered in a highly competitive market. The development of a marketing strategy for medical devices is a 
crucial and challenging task. When the medical firms introduce a new item every year and that is the 
reason why it is necessary for them to consistently develop and adapt the process to constantly changing 
circumstances on marketplaces. The study will assist the business in realising the crucial milestones in 
the launch process and provide potential fixes for present issues that may not arise in the future and what 
they are not addressed before. 

 Today's marketing objectives include having a long-term strategic development based, for 
instance, on worldwide strategic relationships created, in addition to increasing market share, profitability, 
or gaining more clients at the expense of the immediate competitors. Maintaining positive client 
relationship is crucial for the medical sector. This is known as relationship marketing, which is a subset of 
customer relationship management. This aids in developing a number of profitable, long-lasting, one-to-
one relationships between a business and its clients. 
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This study's goal is to provide a thorough overview and model representation of the medical 
device development process, including all of its many steps and choices. There are two factors driving 
this work. First, engineers and other professionals can carry out the bench-to-bedside process of product 
development most successfully if they have a solid awareness of the many streams of tasks and 
responsibilities in research and applications. The development team may better anticipate external needs 
and their consequences for decision-making by knowing the complexities and challenges of development 
and commercialization. With the abundance of startup businesses that supply innovation in the medical 
device market, this can greatly contribute to successful product innovation. 

If a marketing plan fits into the market environment and if the offering satisfies the needs of 
potential clients is a key determinant in whether it succeeds or fails at any level. Because of this, the 
marketing manager must first track and assess possibilities and risks brought on by external forces 
before assessing the firm's own strengths and shortcomings. The key to developing a good marketing 
strategy is doing an objective and thorough review of both internal and external issues. The SWOT 
analysis is the most well-known sort of analysis that marketing managers may utilise. A SWOT analysis 
examines the internal issues that affect the business. The firm's strengths and weaknesses, which are 
crucial components in the implementation of the strategic plan, should be objectively assessed. These 
elements demonstrate to the business which areas it can base its future success on and which areas it 
should try to improve. 

 

 However, SWOT analysis also examines factors that are external to the company. To get a 
long-lasting competitive edge, marketing managers must comprehend prospective long-term possibilities 
and threats, foresee them, and be aware of the strengths and weaknesses of the rivals. The medical 
corporation is the producer, and the patient is the end user, but there are still two other extremely 
significant parties that must be considered: the doctor and the administration of the hospital where the 
doctor works.  
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These opposing parties each have their own demands and desires. The most crucial and 
challenging challenge for medical firms and their sales staff is to find a solution between these conflicting 
needs. The CDSCO, a division of the Directorate General of Health Services in the Ministry of Health and 
Family Welfare, is responsible for managing medical device registration in India. With a significant 
contribution from device imports, India is currently one of the largest international markets for medical 
devices. Before, medical device makers in India were free to sell their products wherever. Since 2006, all 
medical devices entering India must adhere to the CDSCO's Indian Medical Device Rules. For some 
types of medical devices governed by the Medical Device Regulations, there is now a formal procedure 
for medical device registration in India. 

The following are the main governing organisations in India that are in charge of CDSCO 
Medical Device Registration: 

• The manufacture approval of specific pharmaceuticals, such as blood products, vaccines, high 
volume parenteral, r-DNA derived), specific medical devices, and innovative drugs, is the 
responsibility of the Drug Controller General of India (DCGI); 

• The primary regulating authority for pharmaceuticals and medical devices in India is the CDSCO 
(Central Drug Standards Control Organization); 

• The Medicines and Cosmetic Acts and Regulations of India govern the import, sale, 
manufacture, and distribution of medical equipment in that country. 

• MRI, CT scanning devices - The Federal Food, Drug, and Cosmetic Act applies to Magnetic 
Resonance Imaging (MRI) and other scanners as both medical equipment and radiation-
emitting technological items. MRI scanners are covered by the general rules of the Act as 
medical devices, including establishment registration, device listing, premarket notification, 
record-keeping requirements, good manufacturing practises, and premarket notification. MRI 
scanners are Class II (moderate risk) medical devices under the FDA's risk-based approach to 
medical device regulation, hence an MRI producer must submit a 510(k) notification before 
selling their MRI System. 

• The basic guidelines of the Electronic Product Radiation Control sections of the Act, such as the 
upkeep of records and reports, notice of flaws, repurchase, repair, or replacement, and 
importation, apply to MRI scanners as radiation-emitting electronic devices. 

Objectives of the Study 

• To analyse the promotional strategy of the medical devices for home usage. 

• To propose different strategies and managerial implications for the medical devices’ companies 
based on the findings. 

Methodology 

This section includes various topics related to the dependent and independent variables of the 
study. With 1 being "strongly disagree," to 5 being "strongly agree", each statement was provided as a 
five-point Likert scaled answer question. The data sources are either primary or secondary in nature. 
Hence, the study adopted the methods of analytical and descriptive in nature. The probabilistic random 
sampling technique has been used for the survey. Medical devices which are being used by clients 
namely patients, hospitals, and physicians had been the part of the survey process. 390 samples were 
made up the entire sample. Initial sample size was 390 considered for the Pharmacist, medical 
representatives and doctors.  
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Classification of Medical Devices in India 

In India, there are several categorization systems for IVD and medical devices, and each of 
these systems is divided into 4 groups according to the degree of risk associated with these devices. The 
table listing the four different types of Indian medical devices is below: 

Table 1: Medical Device Classes 

Sl. No. Device Class Risk 

1. Class A Low Risk 

2. Class B Moderate Risk 

3. Class C High and Moderate Risk 

4. Class D High Risk 
Data: Secondary data obtained from the website 

Most of the countries are segregated the medical devices to be mentioned above in the table. 
Numerous requirements and documentation are needed for medical device registration in India under 
CDSCO. To comply with such requirements and documentation may prove to be very challenging for 
new applicants. So, it is advised to get in touch with any medical equipment in this situation so they can 
advise you on each step of the licensing process. By taking care of all the legalities on behalf of our 
esteemed clients, the product streamlines the procedure for them. The researcher has compared the 
class I, II, III, IV medical devices with the US, India, Australia, Canada.  

Table 2: Comparison Analysis using the Medical Devices 

Country 
Name 

Pre and Post Market 
Supervision 

Risk Analysis System of Approval 

US 

Within FDA, the Center 
for Devices and 
Radiological Health 
(CDRH) is primarily 
Accountable 

Three-tiered system (Class 
I-lowest risk; 
Class II-intermediate risk; 
Class III 
highest risk) 

Class I device: general controls 
Class II devices : premarket 
notification 
510(k) process class III devices 
need 
premarket approval (PMA) 

Europe 
NBs have the authority 
to grant the CE mark. 

Four-class scheme (Class 
I (including Is 
and Im), IIa, IIb, and III) 

Medical device manufacturers 
need to exhibit CE marking on 
their products in order to ensure 
that devices are safe and fit for 
their intended use 

Australia 
The Therapeutic Goods 
Administration (TGA) 

Class I devices include 
those that are provided 
sterile, class I devices that 
incorporate measuring 
devices, class IIa, class 
IIb, class III devices, and 
active implantable medical 
devices (AIMD) 

A manufacturer must 
demonstrate that the 
therapeutic good law is followed 
with regard to both the device 
and the manufacturing method 
used to create the device. 

Canada 

Therapeutic Products 
Division 
(TPD) of Health 
Canada. 

Four-tier classification 
(Class I 
pose the lowest risk and 
Class 
IV poses the highest risk) 

Class I devices: only post 
market monitoring. Class II 
devices: safety, efficacy, quality 
and the post market control; 
Class III and IV: premarket 
safety and efficacy assessment 

Data: Secondary data obtained from the e-journal “Journal of Young Pharmacists”,   Vol. 8, Issue 1, January - March, 2016”. 

To offer the medical device sector a chance to fully realise its potential, the requirements for 
medical device approval must be unified. The Global Harmonization Task Force (GHTF) was formed in 
1993 with this goal in mind. The European Union, Japan, and the United States, together with Canada 
and Australia, are the GHTF's founding members. Through several GHTF Study Groups, the GHTF's 
primary goal is to consolidate and unify regulatory procedures. The GHTF also promotes innovative 
technology and streamlines global trade. The formulation and issuance of unified regulatory advice is a 
crucial step in achieving its goals. 
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Medical device costs may rise as a result of the complexity, unpredictability, delays, and lengthy 
processes involved in their assessment and approval. To remove irrational costs and impediments, 
regulators should simplify the regulatory processes. The creation of economical and cutting-edge medical 
equipment will be made easier by the faster approval procedure for medical devices, which will result in 
significant time and financial savings. 

Promotional Strategy of Medical Devices 

Promotion is a communication strategy that reaches a target audience with a message. It 
consists of five general categories, including advertising, sales promotion, public relations, sales force, 
and direct marketing, which are covered in more depth below. Businesses have a choice of two 
alternative message delivery methods.  

 

The push approach is one tactic that focuses on interaction and communication between 
producers and distributors or retailers. Manufacturers make an effort to motivate their distributors to 
advertise their brands to consumers (by providing favourable shelf space, enabling promotions in the 
stores, and so on). 

The pull technique is the second tactic. It focuses on interactions and lines of communication 
between producers and consumers. Manufacturers work to develop a brand that consumers want, and in 
doing so, they indirectly persuade intermediaries to carry that brand. Advertising, sales promotion, public 
relations, and direct marketing are common pull strategy tools. 

 They must differentiate themselves from the numerous other brands that have flooded the 
medical device market. The business must not only get in front of the client, but also make an impression 
strong enough to be remembered and eventually prompt a purchase. Another factor to take into account 
is that the choice to buy is typically made by a number of people, including CEOs, department heads, 
administrators, and doctors. 

 Earlier Drug corporations and medical consultants depended on direct interactions with doctors 
to sway their prescribing practises. Drug firms are catching up to do the same as the majority of sectors 
today develop significant marketing plans to increase their sales. In the past, the medical sales staff 
continuously gathered data and information to prepare the medical representatives for their fieldwork. 
There are now a variety of ways for medical professionals to effectively communicate with doctors. The 
entire pharmaceutical selling system has to be renovated and overhauled, otherwise the sector would fall 
far behind and undergo apoptosis. 

The researcher conducted the survey with doctors and pharmacist, totally the sample collected 
with 390. Most of the population were used the medical device brands are: 

Table 3: Population using the Brand of Medical devices 

Personal Background of the 
Respondents 

Particulars 
Number of 

Respondents 
Percentage 

Medical Device Brand 

AccuSure 23 5.8 

Novartis AG 9 2.3 

IS IndoSurgicals 17 4.3 

Dr Morepen 112 28.7 

Apollo Product 147 37.69 

Omran 52 13.3 

Philips 20 5.12 

Beurer 0 0 

One touch Verio Flex Blood 0 0 

Meditive 4 1.02 

Control D 2 0.51 

Newnik 1 0.25 

Generic 3 0.76 

Total 390 100 
Source: Primary Data 

In the final, a doctor's job and reputation depend on both their technical proficiency and the tools 
they choose to use to their patients. To be told, there are effective medical gadgets on the market; 
otherwise, there wouldn't be.  In order to know the level of awareness and utilization for the entire 13 
variables the one sample t test is applied and the result is shown in Table – 3. 
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 One sample t test is the parametric test. It is used to measure the mean difference between the 
sample and known value of the population mean. The “t” value denotes the computed mean value. 
Degrees of freedom are calculated by subtracting the value of one from the total sample size. The test 
value is considered as three and scaling technique is 5 points. The upper and lower limit ranges help to 
determine the mean difference value. It determines the two tail possibilities of either mean value is 
greater than three or less than three.  

Table 4; Promotional Strategies of Medical Devices - One Sample Test 

Sl. 
No. 

Particulars T DF Sig.               
(2-tailed) 

Mean 
Difference 

Results 

1. To strengthen the brand 38.285 389 .000 1.29 Significant 

2. To schedule impactful Webinar, 
conference 

19.728 389 .000 1.00 Significant 

3. Keep brand top of mind via online 
advertising 

20.518 389 .000 .96 Significant 

4. Insurance schemes and loans to 
purchase medical devices 

33.809 389 .000 1.42 Significant 

5. Identify brand purpose 40.551 389 .000 1.45 Significant 

6. Include the brand strategy 43.902 389 .000 1.54 Significant 

7. Integrate the brand in video 9.423 389 .000 .66 Significant 

8. Build industrial relationship 9.458 389 .000 .66 Significant 

9. Embrace digital technology 9.576 389 .000 .67 Significant 

10. Medical Representative play role 18.606 389 .000 1.30 Significant 

11. Researching every perspective is the 
key 

32.596 389 .000 1.84 Significant 

12. Communicating with doctors should 
the main priority 

28.596 389 .000 1.64 Significant 

13. To decide whether to focus on 
medical Professional and facilities 

21.692 389 .000 2.01 Significant 

14. To give the free trial in the initial 
stage 

23.674 389 .000 1.08 Significant 

Source: Primary Data 

Table - 4 represents the “t” values for all 13 variables such as 38.285, 19.728, 20.518, 33.809, 
40.551, 43.902, 9.423, 9.458, 18.606, 32.596,23.674 and 28.596 are positive values that indicates 
sample mean is mentioned above with the population mean of test value is statistically significant at five 
percent level and all the “t” values are positive with consistent standard. Hence it is concluded that all 13 
variables are significant at five percent level. 

Component Factor Analysis 

By eliminating features that contain the same information as provided by other characteristics, 
Principal Component Analysis (PCA) is a technique that eliminates dependence or redundancy in the 
data. Therefore there is no dependence between the resulting components. By eliminating features that 
contain the same information as provided by other characteristics, Principal Component Analysis (PCA) 
is a technique that eliminates dependence or redundancy in the data. Therefore there is no dependence 
between the resulting components. 

Where the items are described as To strengthen the brand (0.591), To schedule impactful 
Webinar, conference( .0.501), Keep brand top of mind via online advertising (0.673), Insurance schemes 
and loans to purchase medical devices (0.922),  Identify brand purpose (0.871), Include the brand 
strategy (0.749), Integrate the brand in video (0.533), Build industrial relationship (0.497), To give the free 
trial in the initial stage (0.671), Embrace digital technology (0.584), Medical Representative play role 
(0.568), Researching every perspective is the key (0.837), Communicating with doctors should the main 
priority (0.967). 
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Table 5: Principal Component Analysis 

Construct Variables 
Factors 
Loading 

Eigen 
Value 

% of 
Variance 
Explained 

Cronbach’s 
Alpha 

Pull 
Strategy 

To strengthen the brand 0.591 

9.331 46.231 0.737 

To schedule impactful Webinar, 
conference 

0.501 

Keep brand top of mind via online 
advertising 

0.673 

Insurance schemes and loans to 
purchase medical devices 

0.922 

Promotion 

Identify brand purpose 0.871 

10.378 62.587 0.842 
Include the brand strategy 0.749 

Integrate the brand in video 0.533 

Build industrial relationship 0.497 

Push 

To give the free trial in the initial stage 0.617 

8.654 68.361 0.743 

Embrace digital technology 0.584 

Medical Representative play role 0.568 

Researching every perspective is the 
key 

0.837 

Communicating with doctors should 
the main priority 

0.967 

Source: Primary Data 

The above table - 5 explained that the two components that make up the total variance are the 
common variance and the unique variance, the latter of which is made up of the specific and error 
variance. 

 Therefore, the researcher has named the three factors as “Pull strategy with loaded the Eigen 
value as (9.331), “push strategy” with Eigen value as (8.654), Promotion as (10.378). The percentage of 
total variance explained as “Pull strategy” as (.46.231), “Promotion” as (62.587), “Push Strategy” as 
(68.361) and finally, the Cronbach Alpha has greater than 0.7, it shows that the reliability value is highly 
fitted. 

Validity Test 

The test's ability to accurately assess a certain attribute is referred to as its validity. A test's 
validity indicates if the trait it is measuring is connected to the prerequisites and factors listed below. 

 CR AVE MSV MaxR(H) 1 2 3 4 5 6 7 8 9 10 11 12 13 

1 0.72 0.87 .19 .981 0.943             

2 0.74 0.81 .12 .954 .131** 0.941            

3 0.81 0.73 .24 .971 .153*** .158*** .100           

4 0.73 0.74 .13 .932 .128** .135** .157*** .937          

5 0.77 0.70 .22 .984 .131** 0.241*** 0.105* .066* .927         

6 0.89 0.75 .28 .974 .127*** .158*** .217*** .153** .271*** .970        

7 0.72 0.84 .27 .901 .128** .145** .197*** .233***. .107** .669* .981       

8 0.74 0.71 .11 .966 .239*** .230*** .129** .276*** .241** .128** .287*** .100      

9 0.83 0.85 .21 .920 .196** .235*** .152*** .140** .174*** .187*** .038* .281*** .960     

10 0.79 0.72 .25 .973 .134** .105** .287*** .254*** .312*** .203*** .057* .219*** .09* .933    

11 0.73 0.71 .18 .931 .287*** .197*** .067* .211*** .057* .138** .102** 0.08* 0.194*** .159*** .100   

12 0.76 0.72 .26 .907 .164** .141** .271*** .262*** .027* .273*** .219*** .058* .176*** .265*** .217*** 1.00  

13 0.81 0.83 .15 .988 .294*** .231*** .211*** .157*** .103** .101** .145** .230*** .253*** .289*** .298*** .271*** .980 

Source: Primary Data 

The discriminant validity is referred with the AMOS 21. All the parameters ranges were 
suggested by the Bentler (1999). Hence the variables are satisfied by the validity test. All the items are 
between +/- 3 and the convergent validity are greater the 0.7. The confirmatory factor analysis made 
using pattern matrix indicates the there is a convergent validity among the variables and associated 
factors as all the noted variable has loading more than 0.6 associated with its factors (Standard Value > 
0.6).  

Multiple Regression Analysis 

Table - 7 shows the model summary of regression analysis, the value of R Square represents 
the dependent variable explained by the predictors. In the above table, the representation of R Square 
value denotes that .704 variance in the promotion strategies of medical devices to be sold out successful.  
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Table 7: Model Summary Fit Index 

Model R R 
R 

Square 
Adjusted 
R Square 

Std. Error of 
the estimation 

Change Statistics 

DF1 DF2 Sig. 
Durbin-
Watson R Square 

change 
F Change 

1 .721 .704 .701 2.159 .761 94.407 13 389 .000 1.930 

Source: Primary Data 

The above table – 7, represents that the Durbin-Watson value is.1.930 which will be extremely 
close to 2 as mentioned in the table 7 represents the freedom of error item. There was no multi 
collinearity, as the acceptance statistics were above 0.2. 

Figure 1: Promotional Strategy of Medical Devices 

 
Source: AMOS version in SPSS 2.1 

A push promotional technique is a form of marketing in which businesses bring their goods 
directly to customers. With the use of trade exhibits and point-of-sale displays, this technique aims to put 
the product in front of consumers directly. The most widespread push promotion techniques now in use 
are as follows: 

• Direct Marketing 

• Show Promotional activities 

• Display design and so 

 Among the medical devices providers are looking for details about their offering. Pull marketing 
often has shorter sales cycles and greater conversion rates. Also, it causes buyers to seek out additional 
details. Information is exposed to people through creative marketing to those who actively seek 
knowledge according to current demands. In other words, they are explicitly searching for solutions, 
alternatives, knowledge, and/or resources. 

Most the medical equipment manufacturers were created a number of community websites, 
including those that are just focused on specialised divisions, like our division for healthcare practitioners. 
They provide a partially public Directory of Medical Product Suppliers and Service Providers for our 
healthcare provider members. This serves as a tool for research, and we have always welcomed 
requests from healthcare professionals for further details on certain products. Either directly by way of 
introductions to the sales representatives of the producers or by way of a private enquiry for further 
details on a product or service. An end user's request for information about a product, such a healthcare 
provider, shows increased interest. 

Push Strategy - widespread dissemination of disruptive messages with the intention of attracting 
interested persons, regardless of whether the target is open or receptive. With a push marketing strategy, 
creating excitement through distributors is another option. (Increased incentives, commissions, and profit 
margins for distributors.) Over the past century, push marketing has been the standard in the advertising 
and marketing sector. Large businesses rely on broad market penetration to meet expectations, develop 
brands, and raise consumer knowledge of their products. 

Regression Weight 

It is important to strike a balance between push and pull marketing tactics in the medical and 
healthcare sectors. In the ideal scenario, combining "pull" and "push" marketing techniques may 
considerably increase your business's total marketing efficacy in the medical and healthcare sector. Pull 
strategies increase demand and encourage clients to look for a good or service. 

Table 8: Promotional Strategies of Medical Devices 

Regression Weights: (Group number 1 - Default model) 

   Estimate S.E. C.R. P 

Promotion <--- Pull Strategy 0.667 0.035 19.164 *** 

Promotion <--- Push Strategy 0.286 0.045 6.335 0.66 
Source: Primary Data 

There is a relation between the pull strategy influences to the promotional activities in the 
marketing segment. There is a significant difference between the push and the promotional strategy. 
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Findings and Suggestions  

Although these qualities are all functions of medical device firms and are not held by one brand 
within their sector, marketers frequently utilise them as part of their sales pitch. These attributes are 
probably already present in the strongest medical device brand in their industry. So, it is not a good idea 
to highlight them as their only advantages when a competitor's name will pop into their head. 

• Strengthen the Brand: It is not well acknowledged that manufacturers of medical devices build 
powerful brands in the marketplace. In Inte rbrand's global rankings of the top 50 brands, not a 
single pure medical device firm was listed. Cross-industry businesses like Siemens and Philips 
were included on the list. Johnson and Johnson came in at number 77, but mostly because of its 
consumer segment. They did not include their medical device businesses, such Ethicon, which 
seldom ever uses the Johnson and Johnson name. 

In the end, a brand should establish trust with the client, provide value, and set you out from the 
competitors. Do our brand's mission, values, personality, distinctive position, and brand voice come 
through in it? To make sure the right message is being sent, a strong brand strategy that has been put to 
the test by customers is necessary. The next stage is to put a sound strategy into action and assess its 
worth. To maintain loyalty among a constantly expanding market, a company's brand concept and 
everything that it encompasses should evolve together with it. 

• Plan frequent impactful webinars: A platform for improving service and support in the medical 
device sector is provided via webinars. Hosting webinars increases the strength of their brand 
by teaching clients about specific issues, gadget usage, or processes. Three advantages of 
using webinars to build your brand are as follows: 

• Use social media and internet advertising to keep the company brand front of mind: Their 
business will be able to be found by clients seeking for a medical equipment similar to the top 
firms' brands by investing in website optimization, SEM, and being active on social media. It will 
also help their brand be found if they link to published medical publications and articles and 
social media postings that mention their medical equipment. 

• Determine the goal of the brand and integrate it in the firm brand strategy: There is no 
longer a choice but to include your company's mission in your branding approach. Customer 
expectations have created this expectation, making the function of purpose-driven content 
inside an organisation crucial for the expansion of a corporation. According to a global research, 
94% of customers think it's critical that the businesses they do business with have a clear 
mission. 82% of customers claim to have encouraged others to support a company with a noble 
mission by sharing their positive experiences. By relating shared values and issues with 
customers instead of just pushing product qualities, marketers may build stronger relationships 
with customers by strategically infusing their brand mission. Increased brand recognition, client 
retention, and expansion into new markets will be advantageous for medical device firms. 

 Start by examining how different people inside the business are describing your brand mission. 
Work collaboratively with your product managers, social media team, and public relations department to 
develop powerful tales that are consistent with the brand's mission. To find the origin of the business and 
its original objective, you can even delve further into its past. Recognize that your company's choices 
about how to conduct business are motivated by values rather than just corporate social responsibility. 

 After your brand's mission has been established, include it into your overall content marketing 
strategy so it is visible and can be used to support the company's content marketing goals. This value 
system may be expressed both internally in business communications and outside through marketing 
campaigns. There are chances to amplify the message through corporate-level speeches, investor 
relations reports, and product-specific blogs. 

• Put your brand into a video: As visual material makes up  human engagement, watching a 
video rather than reading text will increase the probability that a customer will connect with your 
business. Videos promote long-lasting relationships by fostering trust. Most of the consumers 
reporting that seeing a brand's video inspired them to purchase a good or service, the likelihood 
of sales will also rise. A video on your website has higher chance of showing up first in a Google 
search. 
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 With all the advantages of using videos, they should include your brand's mission and 
emphasise what it stands for in every one that is made. Animations of processes, client testimonials, and 
case studies are just a few examples of video material. These films may be utilised in SEM tactics, email 
campaigns, social media postings, and on your website. 

• Making Use of Technology: by implementing fresh and effective marketing techniques to 
develop a strategic marketing vision and guiding principles that will affect patient and customer 
behaviour. The finest marketing tactic that will result in a strong company model is the 
employment of new technologies, digital media, Internet marketing strategies, and social 
networking sites. They must increase their first investment and implement new technology with 
their direct sales force workforce if they wish to increase early profitability. 

• Efficient medical representatives' marketing techniques: Earlier Drug corporations and 
medical consultants depended on direct interactions with doctors to sway their prescribing 
practises. Drug firms are catching up to do the same as the majority of sectors today develop 
significant marketing plans to increase their sales. Preparing and executing inputs and actions 
while simultaneously developing powerful marketing strategies will aid medical reps in learning 

about the unique requirements of the physicians and customer issues. 

• The secret is to research every viewpoint: A successful medical rep should have a thorough 
understanding of the product, rivals' products, individual physicians' wishes and purchasing 
habits, patients' needs, and the general market environment. This may be accomplished by 
ongoing market research and persuasive sales strategies. 

• Doctor communication should be the first focus: It is crucial to communicate with the 
doctors in a professional manner through conferences, meetings, workshops, and other means. 
To acquire comments and follow-ups, you should always call them and contact the chemists. 

• Improving one's demeanour and outlook: Medical sales representatives should seem nice, 
professional, and have real manners in addition to being courteous since nobody buys from an 
untidy and unprofessional individual. Keeping in your pocket any relevant information that could 
be required, such as a list of the doctors, stockists, chemists, and area/location where you'll be 
working that day. abide by the code of conduct, refrain from abusing samples and promotional 
materials, and don't make commitments that the business hasn't approved. wearing clean 
clothing and having a cheerful outlook. Always give the physicians a polite smile-off. 

Conclusion 

There are several different ways that medical devices are regulated globally. Throughout the 
past twenty years, there has been an increase in the quantity, variety, and complexity of medical 
equipment. The need for a steady regulatory perspective has led to advancements in the regulation of 
these devices as well. With their involvement in the GHTF, the majority of nations are attempting to 
standardise the regulatory standards for medical devices. In order to harmonise the regulatory standards 
for medical devices, the GHTF's initiatives, and the Asian Harmonization Working Party (AHWP), will be 
crucial. To draw the conclusion that the availability of high-quality products will result from unified medical 
device regulation. Serious problems might arise if medical device regulations are not harmonised. The 
current surge in medical gadget recalls is another problem. Publicly available research demonstrate the 
need for regulatory reforms to encourage the use of high-quality data in the approval of more dangerous 
technologies. Knowing their target is the first step in every well-thought-out, carefully carried out 
marketing campaign, but for producers of medical devices, moving past this stage can be surprisingly 
difficult. Patients or physicians are the two possible markets for medical device producers. One of the 
most crucial strategic choices medical device makers must make is choosing which of these two to 
target, and the solution is rarely simple. While patients have the authority to discuss a specific medical 
treatment with their doctor and ultimately decide whether to proceed with a procedure, they are far more 
likely to purchase a medical gadget that has been suggested by a physician. 

Patients are quite inclined to heed their doctors' advice, however doctors ultimately hold the key 
to medical care. In actuality, a patient's choice of therapy is most strongly influenced by a doctor's advice. 
On their way to the facility their doctor recommended, patients will typically pass by six healthcare 
facilities that can provide the same care for a lower cost; this indicates that doctors still have a significant 
influence over their patients' medical decisions, even in the era of patient centricity. As a result, getting to 
know and trust one doctor might also mean getting to know and trusting a lengthy list of patients, making 
physicians, in many situations, a more effective target for advertising. 
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ABSTRACT 

Start-ups are the engines of exponential growth, manifesting the innovation with catalytic 
effect of technology. Large populations in India live are the ones with high percentage of middle-
income group, learned youth with technical as well as non-technical background. These tend to be 
some of the major drivers for broadening the scope of start-up revolution in India. With the entailing 
risk, the start-up initially tends to have a lot of challenges such as capital pooling, infrastructure, 
marketing sources and most importantly sourcing the right employees for the job and their welfare. 
They create more jobs which means more employment, and more employment means an improved 
economy. Not only that, start-ups can also contribute to economic dynamism by spurring innovation 
and injecting competition. Human resource plays a major role in achieving mission and vision of every 
organisation. The success of an organisation depends on its human resources. In a start-up, the HR 
decisions play a significant role which involves – roping in top talent, managing employees record, 
creating fool proof HR policies, enabling organizational learning, intentionally  nurturing a culture in the 
company and so on. None of these however are accomplished without passing a number of hurdles. 
The study has been conducted with an aim to understand the challenges in human resources 
especially in start-up companies. This project is undertaken with an objective to analysis and 
understands the concept of HR challenges faced by start-up. The study was taken on the basis of 
secondary data, literature of start-up, company reports, institutional reports etc. 

 

KEYWORDS: HR Challenges, Start-ups, Scope of Start-ups, Human Resources. 

_______________ 

Introduction 

 Startups, in India as in many other parts of the world, have received increased attention in 
recent years. Their numbers are on the rise and they are now being widely recognised as important 
engines for growth and jobs generation. Through innovation and scalable technology, startups can 
generate impactful solutions, and thereby act as vehicles for socio-economic development and 
transformation. Every year thousands of new startups emerge in the hope of success and become one of 
the businesses experiencing great success in a limited time. 

 As startups develop to grow and become larger and more complex organizations, attracting, 
managing and maintaining talented employees becomes a main challenge.Hiring the right people to do 
the job and implementing solid practices will help you retain your top performers.HR teams across 
organisations have been at the forefront, swiftly guiding and helping employees acclimatizing with this 
new way of working and keeping their sprits and productivity high during remote working.HR function has 
a daunting task at hand as it needs to look ahead and rethink workforce planning, policies, practices, etc. 
and align them with the new norm of working. 
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From the beginning to the growth stage, these startups are inevitably faced with various 
challenges and obstacles. A solid HR solution for startups can solve this problem. So, simple structure 
changes so that the need to specialize in operations will increase the importance of HRM's role in these 
circumstances. Therefore, the role of HRM for startups becomes more import critically more complex and 
must deliver good results to stakeholders. Here, the importance of a deeper focus on human resources 
as a prominent factor in gaining a competitive edge and distinguishing companies from each other is 
becoming increasingly apparent. pany as well as how to try to meet them. HRM in startups can have a 
variety of visions and missions where startup life depends on human resources. In addition, HRM 
practices should be more scientific and tailored to the needs of companies to increase the impact of 
individuals on startups. Today, the biggest challenge facing startups is attracting and retaining top talent. 
start-ups compete with large organizations to attract and retain top talent. Understanding employer and 
employee perspectives HRM's role in startup growth can help employers to take steps to align employee 
perspectives with the company's HRM mission and practices.Human resources are one of the most 
important aspects in production without which we cannot run a successful business, even if we have 
other resources such as materials, machinery, and money. 

Objectives of the Study 

The study has been conducted with the following objectives: 

• To understand the concepts of start-ups in India. 

• To study the various HR challenges faced by the start-ups in India. 

• To underline the challenges of human resources for start-up companies 

Methodology 

The researchers have a core interest in the area human resources (especially in Indian start-up 
companies) and HR challenges. Hence the researchers have reviewed various literatures in this area. 
Several research works have been referred in order to find the HR challenges in Indian start-ups. Totally 
10 research papers (journals) have been reviewed in which 6 papers are significantly studied and 
considered for the review. Literatures in the field of human resources, HR challenges are reviewed. 
Secondary data from articles in website, journals are collected and used for the study.the close review of 
the main research fields organizational development and the human resource management in startups 
revealed that in general there is relatively little research available that combines the two fields that are of 
interest in this study. 

Journals Reviewed 

Author Title of the 
work 

Journal details Outcome of the study Remarks 

Jikku 
Susan 
Kurian and 
V.Hema 
Abhinaya 
 

A Study on 
Indian Start-
Ups and HR 
Challenges   
 

Asian Journal of 
Multidisciplinary 
Studies, 4(12) 
November, 2016 
 

Here the researcher gave 
more scope to explore the role 
of HR challenges in start-up 
business. The study aims to 
investigate how managers and 
employees of start-up 
companies face HR 
challenges. In his research he 
found that start-up should 
more focus on retaining the 
best talent in an organisation 
and also stated that the best 
person should be recruited in a 
right place. In his research he 
stated that an organisation 
must communicate with its 
employees about the 
organisational goals and 
visions etc. 

To face the HR 
challenges in start-ups 
mainly there should be 
a better communication 
between the HR 
professionals and the 
employees. The newly 
started business should 
more focus on 
recruiting the right 
person to right position 
and also retain a 
talented person for the 
further development 
and to compete with the 
existing successful 
companies. 

V. Hema 
Abhinaya, 
Jikku 
Susan 
Kurian 

A Study on 
Indian Start-
Ups and HR 
Challenges 

International Journal 
of Research in 
Commerce & 
Management, 
Volume No. 8 

In this research paper the 
researcher tested the 
hypothesis and conducted the 
chi-square test and found that 
there is a significant difference 

In an organisation there 
should be a human 
resource management 
department to solve the 
problems of employees 

https://www.bamboohr.com/small-business/
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(2017), Issue No. 11 
(November) 
 

between the nature of issues 
happening in company and 
designation. Here the 
researcher found that 
motivating the employees by 
providing training and 
development, then solving the 
conflicts between the 
employees are the main HR 
challenges in start-ups.The 
major problematic area in 
maximum start-ups is 
compensation management. 
Researcher stated that to 
solve the HR challenges full-
fledged HR manager should 
be hired. 

and to undertake a 
proper and suitable 
training and 
developmental 
programs to its 
employees. In newly 
established companies 
to proper guidance to 
its employees training 
facilities are necessary. 

Gauri 
Dwivedi1, 
Pankaj 
Singh 
 

Entrepreneursh
ip and HR 
Intervention 

International 
conference on 
innovative research 
in science, 
technology and 
management 
(ICIRSTM-17), 
January 2017 

Researcher stated that to run a 
start-ups in a successful way 
simple HR strategy should be 
followed like hiring the best 
employees, keeping the team 
in a focused direction, 
maintaining a well-managed 
relationship with the 
employees and that there 
should be affective dealings 
with the people with whom we 
are working. Finally, 
researcher found that bad 
hiring cost more than just 
money, they dent morale too 
and bad management will 
break the team and now a 
days, the biggest challenge 
faced by the start-up 
companies is to attract best 
talent and retain it. Funding is 
no longer a big challenge for 
the emerging companies. 

Better human resource 
management will helps 
lead a better team work 
and there by helps in 
face the HR challenges. 
In the research, 
researcher stated that 
in present situation 
funding is not a big 
challenge compared to 
HR challenge. But in 
reality, to conduct 
training and 
developmental 
programs to the 
employee’s start-up 
companies should have 
a sufficient fund. 
Therefore, to face the 
HR challenges fund is 
necessary. 

Avneet 
Kaur 

A study of role 
and challenges 
faced by HR in 
start-ups 

International Journal 
for Emerging 
Research & 
Development, 
(Volume1, 
Issue1)2018 
 

Bad hiring cost more than just 
money, they dent morale too. 
So,the start company should 
hire the right person to right 
place. By doing research, 
researcher found that the start-
ups also face the challenges 
like, Not hiring and firing smart   
Having a “Too small to matter” 
mentality, 
Keeping employees happy, 
Employee motivation to 
enhance productivity and 
efficiency of employees. 

It is true that hiring the 
right person and 
making the employees 
happy and motivating 
them to take a active 
participation in the 
organisational functions 
are the main HR 
challenges in start-up 
Indian companies.  

Vikram 
Valmikam 

A Study on 
Challenges for 
Start-ups in 
India with 
Special Regard 
to Human 
Resources 

International Journal 
& Magazine of 
Engineering, 
Technology, 
Management and 
Research Volume 
No. 2 (2015) 

Start-ups bring new products 
to the new markets. It is 
difficult for entrepreneurs to 
get experienced employees. 
Hence it would be challenging 
for start-ups to possess the 
sufficient human resources. 
The start-ups cannot define 
standard job roles and 
responsibilities therefore it 

It is true that in a start-
up company they will 
not get experienced 
employees, as well as 
the employees those 
who were recruited in 
start-up company will 
shift to another 
company by seeking 
the better opportunity 
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would be difficult to 
compensate the employees 
appropriately and it may 
increase employee turnover 
rate. 

and salary. So 
recruiting experienced, 
talented employees and 
retaining them in start-
up companies are the 
major HR challenges. 

Dr Tanuja 
Kaushik, 
Renu 
Girotra 

Person-
Organization 
Fit: Important 
Aspect of 
Talent 
Acquisition for 
Start-Ups 

ISSN 2394-0409; 
DOI: 
10.16962/EAPJHRM
OB/issn.2394-0409; 
Volume 4 Issue 1 
(2017)   

The primary objective of this 
research was to identify the 
importance of assessing 
person to organization fit while 
acquiring talent for the various 
roles by the start-ups, hence 
supporting other areas of 
HRM. The survey done with 
the Human resource personnel 
suggests that the 
organizations though define 
the jobs well, discussing job 
related challenges and 
candidates’ expectations to 
consider the fit from both sides 
is still not practiced well. This 
is depicted from the survey 
which shows that most of the 
incumbents who leave within a 
year of joining leave because 
of high expectation from the 
management and mismatch of 
value congruence. These can 
be tackled if the things are 
openly discussed while hiring.   

Employees can be 
retained in an 
organisation by making 
an agreement at the 
time of hiring. But after 
the completion of the 
agreement the 
employees definitely 
shift to another job 
when they get better job 
offer from other 
companies. So, making 
the employees to retain 
in our company itself is 
the major HR 
challenge. 

 

Articles Reviewed 

Reyhaneh Khalilpour, in her article what are specific HR challenges that start-ups face? Stated 
that Start-up companies will face many HR challenges. She claimed that since most of the employees in 
start-up companies are come from references, they are not competent and talented and they create more 
problem to the business as they are not competent and right person to the recruited job. 

So, the company should recruit the necessary candidate by considering their skill, talent and 
ability not by anyone’s pressure and recommendation. 

Miloni Shah, in her article what are the biggest challenges for Indian start-up companies?, The 
biggest challenge that the start-up owner comes across is that they have to keep search for the right 
candidates and reject the unsuitable candidates. The most important thing into hiring is asking the 
question to know about the abilities of prospective employees. 

So, the start-up companies should highly focus on acquisition of talented and suitable right 
person to the right position. 

Conclusion 

The conceptual paper here has critically examined and evaluated the existing literature to 
understand the HR challenges in Indian start-ups. This paper helps to understand the HR 
challenges faced by the newly established companies. This study is pointed towards the key 
challenges faced by start-ups . We were forced to adopt digitalization in our everyday life. One of 
the key factors being the concerns over job security of the candidates as the start-ups are usually 
unheard of during initial years and they also have a reservation about the start -up’s stability during 
initial year. To conclude, one can easily interpret from the present era that in India start -up 
companies are gaining more importance as well as facing many challenges especially in the area of 
human resources. So, the start-up companies should focus more on its employees. Because the 
success of an organisation depends on its available human resource and managing them in a better 
way itself is one of the HR challenges in Indian start-ups. 
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ABSTRACT 

Rajasthan has 10.6% of livestock population of India where as it has 1.16% of surface water. 
The State has about 60% area under desert so livestock rearing is important source of livelihood for 
population living in that area. Dairying is morelabour intensive than crop production. It provides a 
remunerative outlet for family labour. Ample labour and small land base encourage farmers to practise 
dairying as an occupation subsidiary to agriculture. Rajasthan Livestock sub sector has grown at much 
higher rates every year as compared to crop production sub sector. The growth rate in livestock sub 
sector has been higher than that in crop husbandry even during corona pandemic period. There is vast 
scope for improving the income of farmers through improving the productivity of milch animals and 
dairying activities. Rajasthan is the second largest milk producing State in India, still animal husbandry 
and dairying sector face numerous challenges, which hinder the optimum growth in this sector. There 
lies big potential to increase milk production, improve access of milk producers to organized market, 
more processing of milk and higher marketing of Value added products and to improve availability of 
quality milk and milk products to consumers. Dairy cooperative institutional structure is three 
tiersystemin Rajasthan. Rajasthan cooperative dairy federation at the state level, Distric t Dairy 
cooperative milk unions at the district level and dairy cooperativesocieties at the village level are 
playing important and positive role in supporting milk pourers in various ways to increase their income 
levels. 

 

KEYWORDS: Breed Improvement, Livestock Productivity, Production by Masses, Rural Livelihoods, 
Disease Management, Marketing Surplus, Women Empowerment, Poverty Alleviation, Economies of 

Scale, Cooperative Institutions, Remunerative Prices, Extension Services, Credit Linkage, Income 
Enhancement, Cost of Production. 

_______________ 

Introduction 

The Dairy sector in India has grown substantially over the years. India ranks first among the 
world's milk producing nations, achieving an annual output of 198.40 million tonnes during the year 2019-
20 as compared to 187.75 million tonnes during 2018-19 recording a growth rate of 5.68%. This 
represents a sustained growth in the availability of milk and milk products for the growing population.  

Rajasthan has the largest area in India and has 10.6% of livestock population of  India as per 
latest census and 1.16% of surface water. Animal husbandry is not merely a subsidiary to agriculture but 
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it is a major economic activity, especially in arid and semi-arid areas of Rajasthan, thus providing much 
needed insurance against frequently occurring drought conditions. Dairy farming increases economic 
viability and sustainability of animal husbandry particularly in rain fed areas. Rajasthan is endowed with 
the finest drought resistant milch breeds (Rathi, Gir, Sahiwal and Tharparkar) . Despite the large number 
of good breeds, more than 80% of the cattle population belongs to the non-descript. With population 
growth, rising income of people and urbanization, the demand for dairy products will increase. Thus 
dairying is very important activity for Rajasthan state. 

  Table – Composition of GVSA of Agriculture in Rajasthan 

Gross State Value Added of Agriculture sector and it Contribution in 2021-22 at Current Prices 

 
Sector 

GSVA for 2021-22 
at Current Prices 

(RsinLakh) 

Contribution in 
total GSVA 
(Percent) 

Contribution in 
Agriculture Sector 

(Percent) 

Agriculture, Forestry & Fishing 33722107 30.23  

Crops 15493593 13.89 45.94 

Livestock 15595864 13.98 46.25 

Forestry&Logging 2508772 2.25 7.44 

Fishing 123878 0.11 0.37 
Source: Directorate of economics and statistics 

Contribution of Livestock and dairying at current prices in 2021-22 is about 13.98% of GSVA in 
the state of Rajasthan. 

Thus, livestock is very important sector in Rajasthan and has great potential for growth. 

Objective of the Study 

To study the impact of Dairy Cooperatives in increasing income of milk pourers of Rajasthan  

Research Methodology 

Primary data regarding sale of milk to dairy cooperative societies have been collected from 
Bikaner, Udaipur, Alwar, and Jaipur district milk unions. The farmers have been selected from rural areas 
of these districts. Rates of milk sold to Dairy cooperative societies and private entities were collected 
from members of DCS, who were giving milk to DCS. Secondary data have also been collected from 
various sources like department of Animal Husbandry, Gopalan and fisheries, Government of Rajasthan, 
Rajasthan Cooperative Dairy Federation, National Dairy Development Board, Planning department, 
Government of Rajasthan, Jaipur district cooperative milk union, Alwar district cooperative milk union, 
Bikaner district cooperative milk union and Udaipur district cooperative milk union.  

Secondary data were collected for last ten years from2011-12 to 2021-22 pertaining to 
procurement rates, procurement quantities, marketing processing capacities, profitability etc. for various 
district milk union of RCDF. Personal interviews have been done with officials working at various levels in 
RCDF.Discussions have been done with workers working in processing plants at various locations. 
Discussions have also been done with personnel working in processing plants of milk unions located at 
various places in state. Interviews have been done with personnel working in cattle feed plants also. 
Detailed interviews have been done with officials engaged in procurement and marketing operations at 
RCDF level and at union levels. Discussions have been done with elected representatives also on 
various aspects of unions The procurement rates are determined by individual District Dairy Cooperative 
unions, overall considering market demand of liquid milk in market and its dairy products and capacity of 
marketing of liquid milk of individual district dairy unions, interests of milk pourers, financial position of the 
milk union etc. 

Table 2: Milk procurement in cooperative Dairy sector in Rajasthan 

RCDF: 

Average Milk Procurement (TKGPD) 

Year AJM ALW BNS BAR BHR BHL BIK CHT CHU GNG JAL 

2010-11 131 89 8 14 5 138 62 46 21 120 40 

2011-12 160 91 6 14 8 157 85 48 22 146 37 

2012-13 174 89 3 14 6 189 98 56 22 130 40 

2013-14 232 102 5 13 7 193 96 59 20 139 50 

2014-15 281 123 13 16 13 228 97 82 23 156 55 
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2015-16 267 143 8 12 9 226 80 101 16 127 53 

2016-17 280 154 7 13 7 229 54 98 13 121 44 

2017-18 311 170 13 16 13 269 85 100 16 122 44 

2018-19 316 162 16 15 12 300 69 124 12 104 41 

2019-20 284 146 12 13 7 275 56 113 12 106 35 

2020-21 273 132 10 11 8 288 55 81 12 100 30 

2021-22 311 135 14 12 10 343 63 104 18 133 36 

 
RCDF: 

Average Milk Procurement (TKGPD) 

Year JPR JHL JDH KTA NGR PLI SKR SWM TNK UDP TOTAL 

2010-11 638 6 40 37 17 55 68 5 29 58 1,627 

2011-12 617 8 42 40 18 73 70 7 32 60 1,741 

2012-13 725 6 47 54 16 84 68 6 36 68 1,931 

2013-14 906 4 45 63 14 94 93 7 29 74 2,245 

2014-15 958 8 65 80 19 123 82 13 25 86 2,545 

2015-16 1,026 18 63 92 17 129 84 1 28 101 2,601 

2016-17 1,061 11 59 83 13 108 74 6 32 99 2,568 

2017-18 1,136 19 63 91 22 114 85 15 37 105 2,845 

2018-19 1,044 18 66 90 23 125 87 12 37 116 2,791 

2019-20 1,140 12 49 72 23 95 78 11 37 92 2,668 

2020-21 1083 7 69 76 18 89 78 8 40 84 2,552 

2021-22 1995 9 76 73 17 100 75  50 102 2888 
 

 
Source: RCDF 
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Above mention rates are average rates of procurement. Every district cooperative milk union 
gives different rates to milk pourers. Jaipur district cooperative milk union was giving Rs. 750 /kg fat plus 
Rs 2 per kg fix amount. Now Jaipur dairy has increased procurement rates to Rs 800/Kg fat plus Rs. 2 
per Kg fixed. This is one of the highest rates being given to milk pourers in India. 

Analysis  

The Rates of the Milk Procurement given to producer farmers by Dairy Cooperative are 
determined by respective District Cooperative Milk union. The financial position of Dairy District 
Cooperative milk unions varies from union to union. The unions with good financial positions are in a 
better position to give better rates to producer farmers of milk. The unions with poor financial positions or 
incurring losses are not in a position to give better rates to farmers. The financial position of every union 
has been examined in detail and relation with procurement rates has been seen. Thus overall prices of 
milk in rural areas remain benchmarked with procurement prices given by dairy cooperatives. The role of 
dairy cooperatives become very important in increasing the income of farmers on a large scale. This 
impact was visible during corona period. Private players reduced or stopped procurement drastically but 
dairy cooperatives did not reduce prices drastically. Dairy Cooperatives tried their best during lockdown 
period to maintain their marketing levels as much as they could. Not a single district dairy unions in the 
state put blanket ban on procurement even in lockdown period despite huge reduction in quantity of sale 
of liquid milk. Thus it was great help to farmers during lockdown period. It proved that dairy cooperatives 
protected interests of milk producing farmers even in bad times of lockdown when private players 
disappeared from the scence. 

 Most of the milk pourers reported higher rates of milk from DCS as compared to sale to private 
entities. 

There are 21 (Now 23) Cooperative milk unions working in Rajasthan. They are Ganganagar, 
Sikar, Udaipur, Rajsamand, Barmer, Churu, Tonk, Chitorgarh, Jaipur, Bhilwara, Jodhpur, Pali, Jalore, 
Ajmer, Bharatpur, Bikaner, Banswara, Alwar, Nagaur, Jhalawar, Kota, SawaiMadhopur, Jaisalmer. Each 
union has its own union policy for giving various types of benefits to milk producers of its area. These 
milk producers are members of dairy cooperative societies working with particular district milk union. 
Some union have strong presence in milk procurement, processing, marketing and giving benefits to milk 
producers.  
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Findings and Conclusions of the Study 

Primary data reveal that total income from sale of milk to dairy cooperatives has been higher as 
compared to sale of milk to private sector. The rates realized by producer farmers on sale of milk per litre 
has been higher in case of dairy cooperatives as compared to rates realized from sale of milk to private 
sector. Milk is perishable item so producers want regular purchase from buyers and want better rates as 
well as guarantee of payment. Demand for milk and dairy products keeps on changing in the year. 
Private entities generally do not buy at higher rates and on regular basis .There are strong reasons for 
that. This is where role of dairy cooperatives becomes very crucial in terms of regular purchase, correct 
quality measurements and assured payment. Producer farmers selling milk to dairy cooperative societies 
also got Rs. two perlitre extra under CM Dugdhsambal scheme up to 31 March 2022 from Government of 
Rajasthan. This amount of assistance under CMDugdhaSambalYojana has been increased to Rs.5 per 
litre from 01-04-2022 for producer farmers who are selling their milk to Dairy CooperativesSocieties. This 
adds to their extra income. District milk unions also provide various benefits to members of Dairy 
Cooperatives Societies. as has been mentioned earlier. These benefits also add extra income in the 
hands of families of producer farmers. These extra benefits do vary from union to union but many unions 
are providing such extra benefits to their members of Dairy Cooperatives Societies. Such types of 
benefits are not given by private entities which buy milk from producer farmers. Thus, it is clearly proved 
that income of producer farmers of Rajasthan has been higher where they are linked as members of 
Dairy Cooperatives Societies. as compared to the producer farmers who are not members of Dairy 
Cooperatives Societies. 

 Every milkunion is running various schemes for the benefit of milk pourers to DCS. RCDF is also 
giving benefit to milk pourers of DCS.Jaipur district dairy is running various social security schemes for 
benefit of milk pourers in DCS. Important of the schemes are as follows: 

• Raj SarasSurakshaKavach Insurance Scheme 

• SarasSurakshaKavach, Accident Insurance Scheme 

• Saras Group Health Insurance Scheme 

• SarasLadoYojna 

• MamtaYojana 

• Sparsh Trust 

Feedback from Milk Producer Farmers 

The transparency in fixing of rates, quality testing, measurement of quantity, paymentsystem, 
timelypayment, certainty of payment are important factors which influence the decisions of farmers of 
selling milk to Dairy Cooperative Societies or to private sector. The rate of milk in rural areas depends on 
many factors. The purchase of milk by Dairy Cooperatives Societies is through out the year and payment 
is also regular. Dairy Cooperatives Societies make the payment on the basis of fat content in the milk. 
The assurance in the minds of farmers about correct measurement of the fat content and quantity and 
timely payment plays very important role. There are certain days in a year on which the demand of milk 
and milk products increases. Private milk purchasers give better rates on such days to increase the 
quantity. They pay less priceson rest days of the year. The location of village also becomes important. 
The villages with better connectivity of road to urban areas have more chance of getting better rates of 
milk. In case of any downward trend in the demand of milk, the private players reduce the purchase of 
milk immediately and do not take care of interests of farmers. 

Strengths of the State in Livestock 

• Huge Cattle and buffalo population. 

• Large number of families involved in rearing animals. 

• Distribution of livestock more equitable. 

• Man power availability – technical. 

• Infrastructure and network of field level units. 

• Technology required for the intervention is available. 

• Women empowering-has potential for gender equity. 

• Rural self employment 
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Policy Suggestions  

Better credit linkage of interested farmers will enable them to buy productive animals that will 
use available resources in efficient manner. Procurement of available marketable supply of milk will 
ensure better realization in the hands of farmers on sustainable basis. 

 The income levels of farmers need to be improved. Economy of Rajasthan is influenced to a 
great extent by the rainfall. With growing population, increasing educational levels and rising aspirations 
of people, there is an urgent need for increasing income levels of house holds living in rural areas . Large 
population is still dependent upon agriculture, animal husbandry and dairying activities. The cooperative 
institutions in dairy sector can play very important role in increasing income of rural households who are 
engaged in animal husbandry and dairying activities. Dairy cooperative institutions can procure more 
quantity of marketable surplus of milk. They can also organize more dairy cooperative institutions at the 
village level. More dairy cooperative institutions can be organized in remote areas where no institutions 
exist for purchase and sale of milk. These dairy cooperatives can procure milk in the morning as well as 
in evening. There may be issues of higher transportation cost of milk from distant areas. Enhanced 
quantity of milk will reduce the average cost of transportation. Dairy institutions can provide better 
services to producer farmers of milk in more efficient manner. These servicesconsist of better A.I. 
services, disease management, better nutrition services and better herd management. The capacity 
building of women in animal and dairy activities will bring down the cost of milk production and increase 
productivity of animals . The quality of milk has great bearing on its price so all aspects related to quality 
production of milk need to be enhanced among all women groups. The surplus laborsavailable in 
households will become productive and income of household will increase. Efficient use of all inputs for 
milk production will increase productivity of animals. People will take care of animals and the number of 
stray animals will reduce. The department of animal husbandry and gopalan need to work in close 
coordination with needs of animal rearing farmers. The research institutions engaged in animal rearing 
and dairying need to work as per needs of milk producer farmers. 

There is also need to increase processing capacity of milk in organized sector. Production of 
milk is seasonal in nature. The production of milk increases in flush reason and reduces in lean season 
(summer). More processing capacity will enable the organized sector especially dairy cooperatives to 
procure more quantity of milk from farmers in flush season. It will benefit producer farmers as they will be 
in position to sell their milk in flush season also. Consumers will get benefit in lean season as supplies of 
liquid milk can be maintained with use of skimmed milk powder. This will enable more value addition of 
milk and give benefit to consumers. Organized private sector also needs to increase their procurement 
capacity , processing capacity ,value addition capacity and marketing capacity. Rajasthan being very 
close to nation capital region has huge market for various kinds of dairy products in, national capital 
region, Looking to negligible presence in market of NCR region in marketing of milk and dairy products 
,there lies high opportunity for marketing of milk and various products in NCR. The way all the activities 
are being done at present need to be changed. Latest technology is to be used in this sector for better 
supply chain management and marketing penetration. Saras brand is quite popular band in northern 
India so its reach can be expanded with better marketing strategies. 

There is need to do capacity building of women for all aspects of animal rearing and dairying. As 
women do many activities related to animals rearing and dairying in the state. Coordination among 
various departments such as ICDS, womenempowerment department, education, Panchayati raj and 
Rural development and animal husbandry department is needed so that output basedapproach can be 
taken up. Strengthening of dairy cooperative institution in Rajasthan will go a long way in promoting 
interest of, milk pourers to dairy sector. 

References 

1. Annual  Report  of Rajasthan  Cooperative  Dairy  Federation  Jaipur Rajasthan 2019-20 

2. Annual  Report  Rajasthan  Cooperative  Dairy  Federation  2020-21   

3. Annual  Report  Jaipur  District  Cooperative  Milk  Union  2018-19 

4. NitiAyog: Report  on  Doubling  farmers  Income.   

5. Economic  Review  2018-19 , 2019-20 and 2020-21,  Government  of  Rajasthan. 

6. Vision  document  :  Government  of  India. 

7. Ahluwalia M. 1990. Policies for poverty alleviation. Asian Development Review. 8 (7): 111-132. 

8. 2011. Census of India 2011.Ministry of Home Affairs, Government of India, New Delhi. 



110         Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 01, Jan.-Mar. 2023 

9. Annual Report 2019 -20.Department of animal husbandry, and dairying . 

10. Indian Dairy Sector , Development Schemes and programmes . 

11. Department of animal husbandry, dairying and Fisheries. 

12. Government of India. 

13. National Action Plan on Fodder and Feed Security Programme 

14. Department of animal husbandry, dairying and Fisheries. 

15. Government of India.  

16. White Revolution 3.0  

17. By Mihirkumar Singh, Joint Secretary,Cattle and Dairy Development,Government of India  

18. Jaipur District Cooperative Dairy Federation 

19. Alwar District Cooperative Dairy Federation 

20. Sri Ganganagar District Cooperative Dairy Federation 

21. MBA, Department of Agribusiness, Institute of Agribusiness Management, SK Rajasthan 
Agricultural University, Bikaner, Rajasthan, India 

22. Research Scholar, Department of Agribusiness, Institute of Agribusiness Management, SK 
Rajasthan Agricultural University, Bikaner, Rajasthan, India 

23. Income and employment generation of Dairy Cooperatives in Southern Rajasthan, India.By 
Asian Journal of Dairy and Food Research 2013 Volume-32 No, PP-46-49 By 
SeemaJhagrawarMPUAT, Udaipur. 

24. D.Kumar*.K.S.Kadian.A.K.Tripathi.A.Roy() Comparative Analysis of the Socio-Economic Status 
of the Members of Dairy Co-Operatives and Private Dairies in Rajasthan ICAR-RC for NEH 
BarapaniMeghalaya,Indian Journal of Hill Farming June 2016, ISSN: 0970-6429,Volume 29, 

Issue 1,Page 36-43A. 

25. Shiv Raj Singh and K.K. Datta*(2013) Future of Smallholders in the Indian Dairy Sector – Some 
Anecdotal Evidence, Ind. Jn. of Agri. Econ. Vol.68, No.2, April-June 2013 

26. SRIKANTH K. N.- Performance of dairy cooperatives and their impact on milk production, 
income and employment in kolar district – an economic analysis, India: Increasing demand 
challenges the dairy sector, AGRICULTURAL ECONOMICS 

27. Baban Bayan (2018) Impacts of dairy cooperatives in smallholder dairy production systems: a 
case study in Assam. Agricultural Economics Research Review 2018, 31 (1), 87-94. 

28. Sarker Manish and Hideki Tanaka (2007) The impact of Dairy cooperative on Women 
Empowerment, Sabaragamuwa University Journal, vol 7, no. 1, pp 64-77. 

29. Dr.SeilanAnbu(2011) Dairy Cooperatives and Dairy Development in India. Novel Corporation, 
Chennai, India, ISBN No. 978-81-904529-9-1, Page: 428-440. 

30. DarshnabenMahida et.al.,(2018) Potential Impact of Dairy Cooperatives on Sustainable Milk 
Production: Evidence from Gujarat, India, Indian Journal of Economics and Development , DOI: 
10.5958/2322-0430.2018.00088.4.  

31. Ashoke Kumar Ghosh and KeshavLallMaharjan (2014) Development of Dairy Cooperative and 
Its Impacts on Milk Production and Household Income: A Study on Bangladesh Milk Producers’ 
Cooperative Union Limited, Journal of In Sarker Manish and Hideki Tanaka (2007) The impact 
of Dairy cooperative on Women Empowerment, Sabaragamuwa University Journal, vol 7, no. 1, 
pp 64-77. 

32. H.-D. Belitz · W. Grosch · P. Schieberle, (2009) Milk and Dairy Products, Springer 2009, Page 
498-521. 

33. Shiv Raj Singh and K.K. Datta (2013) Future of Smallholders in the Indian Dairy Sector – Some 
Anecdotal Evidence, Ind. Jn. of Agri. Econ.Vol.68, No.2, April-June 2013, Page 182-193. 

34. Falendrakumar Sudan (2019) Role of Dairy Cooperatives in Achieving the Economic Dimension 
of the SDGs,. Report Vision2022. 

35. Economics survey 2018-19 Directorate of Economics and Statistics,Jaipur Rajasthan. 

36. Economics survey 2019-20 Directorate of Economics and Statistics,Jaipur Rajasthan. 

37. Annual report Rajasthan Cooperative Dairy Federation,Jaipur,Rajasthan,2018-19 

38. Monthly report of Rajasthan Cooperative Dairy Federation,Jaipur,Rajasthan,2018-19. 

⧫⧫ 



Inspira- Journal of Modern Management & Entrepreneurship (JMME) 111 

ISSN : 2231–167X, Impact Factor: 6.889,  Volume 13, No. 01, January-March 2023, pp. 111-117 

 
 

CAPACITY BUILDING FOR TEACHERS AND ADMINISTRATORS 
  

Gixy Joon 

 
 
 
 
 
 
 
 
 
 
 

 
ABSTRACT 

No prize for guessing how much the world around has changed. Homo sapiens have altered 
the environment they live in drastically. Today, we live in a technology-driven world. A nation’s 
progress is not measured by how much land she has conquered but by how much progress she has 
made in the field of science & technology; and where they stand in the human development index. 
Post-independence, India has made a huge stride in educating her masses which came out of a 
thousand-year slavery. Today, we are facing a new challenge. Our work places have gone through a 
sea change. We have moved away from dusty desks with huge piles of files and paper with 
paperweights on them to sophisticated computers enabling the work. But, our classrooms that equip 
our workforce to work efficiently remain more or less the same and we need to catch up with the 
changes at a pace we are not used to. To get around this dichotomy, the empirical studies of the 
education systems of the world should drive the changes in today’s education system. Any structural 
changes in the systems are often met with resistance from the stakeholders. The teachers and 
administrators who bear the brunt of these changes should be empowered to facilitate the changes that 
enable our education system that in turn gives shape to the brightest minds that will lead this glorious 
civilisation to the next level. This paper is an endeavour to explore the ways and means that would 
empower our educators and administrators to transform the education system. 

 

KEYWORDS: Capacity Building, Educators, Administrators, Stakeholders, Empirical Studies. 

_______________ 

Introduction 

• Capacity Building: One can define capacity building in myriad ways. Before we define the term 
“capacity building”, we must define the goal and the resources that we need to scramble to 
achieve it. For teachers and educators the goal is to impart education that plays a crucial role in 
shaping a better future in the ever changing technological landscape of the world. 

As far as teachers and administrators are concerned, capacity building can be defined as 
innovating, developing and improvising the skills, abilities, processes and resources to impart the value 
based education to achieve its goal. Needless to say that it must be sustainable and achieve tangible 
results. 

Why do Need to Focus on Capacity Building? 

“If a doctor, lawyer, or dentist had 40 people in his office at one time, all of whom had different 
needs, and some of whom didn't want to be there and were causing trouble, and the doctor, lawyer, or 
dentist, without assistance, had to treat them all with professional excellence for nine months, then he 
might have some conception of the classroom teacher's job.” ---Donald D. Quinn 

 
  Research Scholar, IIS (Deemed to be University), Jaipur, Rajasthan, India. 
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“Education essentially happens in non-competitive environment” - Unknown 

A closer look at the Indian educational landscape reveals that it is highly content oriented and 
nothing much has changed as far as the quality of teaching and pedagogy since independence. The 
entire system needs a complete overhaul. 

The burden to improve the quality of education obviously lies with the teachers. Therefore the 
teachers have to be adequately trained. The numerous government reports reveal that the teachers 
undergo the same training which doesn’t equip them to become the true champions of cause. It doesn’t 
result into capacity enhancement, content enrichment and increased motivational level of the teachers. 
The extant training modules should be designed keeping in mind the specific training goals and 
objectives. The modules should instill skills that make teachers innovative and creative. The teaching 
process should kindle make do spirit among the learners instead of being didactic and merely content 
oriented. 

This paper explores the best practices and training programme to enhance the capacity of the 
teachers is in play across the world. 

Needs Analysis for Teachers 

Training needs assessment has to take a 360 approach to determine the kind of capacities 
needed to be built in teachers to meet the well-defined objectives of education. The need for capacity 
building in teachers can be assessed in the following ways: 

• Findings based on the Assessment of Students: The assessment of students’ performance 
shall be meticulously documented and analysed. It helps us determine whether we have met the 
objectives set by the curriculum or not. We must observe if we are teaching what is supposed to 
be taught; whether the students are learning or not. It should reveal the gap between the 
objective and level of learning among the students. 

• Findings Based on the Assessment of the performance of the teachers: Since any 
profession or service always needs constant improvement to meet the challenges posed by 
changing scenarios, teachers need feedback that can help find the improvement areas. A 
periodic SWOT analysis of teachers would determine the training needed for capacity building 
among the fraternity. 

• Input from the Teachers: A sound mechanism to take constant inputs from teachers can 
reveal a lot about the environment in which they operate. Their inputs shall be based on the 
clear objective of improvement of their performance rather than any other issue. 

• Focus Group Meetings: Periodic focus group discussions among teachers, students, parents, 
and school management will throw some interesting light on the need for capacity- building 
exercises. 

• Vision Exercises: Every stakeholder in any process has a vision of his own. Vision- sharing 
exercise enables the schools to decide their priorities. The institutions discover highly creative 
ideas about what an ideal school should be and how educators can make this dream come true. 
This exercise can make teachers future-ready. 

• Live Classroom Observations: This is one exercise that gives a blow-by-blow account of the 
classroom. It throws some interesting light on the teacher-student interaction in the classroom. It 
reveals a lot about both verbal and non-verbal communication between teachers and students. 
All the classroom activities including lesson planning, delivery, and engagement with the 
students also need personalized training needs of the teachers. 

Review of Literature of OECD’s PISA 

The OECD programme for international students’ assessment (PISA) is a rigorous, 
comprehensive, and revered assessment which examines the level of learning among students from 
across the globe in reading, mathematics, and science. It enables educators from across the globe to 
learn about the best practices adopted by schools and teachers. The results of the PISA survey - 2018 
are available on OECD’s official website https://www.oecd.org/pisa. Six volumes analyzing the results 
from the 2018 assessment: Volume I: What students know and can do, Volume II: Where all students 
can succeed, Volume III: What school life means for students' lives, Volume IV: Are students smart 
about money?, Volume V: Effective Policies, Successful Schools and Volume VI: Are students ready to 
thrive in an interconnected world? 
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 Unfortunately, India did not participate in the PISA activities. However, Finland's education 
system has drawn the attention of educators from across the world. 

 It is not how the best schools fare in the OECD assessment but the gap between the best and 
worst-performing schools is carefully documented. Finland has the least gap between the two. 

 Unlike India where education is too content-heavy and has a factory-oriented approach. The 
education system in Finland has well-trained teachers who inculcate a make-do spirit and sense of 
responsibility among the students. Teachers act as entrepreneurs and pick the books and customised 
lessons that meet the national standard for shaping students. 

 At the Norse School, a model campus in Jyväskylä, a city in central Finland, Visitors and trainee 
teachers can watch from the classroom balcony and instructors observe from far what is going on in the 
classroom. The Finnish education system takes a back-to-basics approach. Teachers enjoy exceptional 
operational freedom. The schools are run like training or education laboratories where every school takes 
800 trainee teachers. The selection process for teachers is highly competitive and rigorous. Teachers are 
paid at par with those paid in the USA, though salaries are not the highest in the world. 

Some of the basic features of the educational environment in Finland are: 

• Teachers and students address each other by their first names. 

• Students don’t get more than half an hour of homework. 

• Focus on the weakest students in the class rather than pushing the brightest ones ahead of 
everyone else. 

• The brightest students help the average ones improve their performance without compromising 
their own. 

• Students are allowed to have a nap in the classrooms but are not completely ignored. 

• Parents of newborn babies are gifted a pack of books that's why Fins love to read. 

• Libraries are attached to shopping malls and mobile bus libraries for remote areas. 

The Lesson Study: The Core of Japanese Professional Development 

The second curious case is that of Japan. Leading education researcher Catherine Lewis has 
studied the practice of Lesson Study in the Japanese School Education System at length. She was 
introduced to the practice when she realized that teachers all across Japan are very effective at teaching 
science. When she asked a large number of teachers where they learned how to teach science, she got 
the same answer: “jug you kenkyuu” - lesson study or research lessons. 

She found the following characteristics integral parts of Japanese classrooms: 

• Research lessons are planned for a long time. 

• Research lessons are observed by other teachers. 

• Research lessons are designed to bring to life a particular goal and vision of education. 

• Research lessons are recorded. 

• Research lessons are discussed. 

A group of teachers carefully plans lessons on a particular topic keeping in mind the learning 
objectives. In the next step, the teachers conduct these lessons. The execution is observed by other 
teachers and recorded for future reference. The entire exercise is followed by a seminar where teachers 
discuss, analyze and share the learning experience drawn from the experiment with their peers. 
Catherine Lewis shares the details of the lesson on levers from the Komae School No 7 which is a 
normal public school. The vision that was kept in mind while delivering this lesson was “letting students 
value friendship and yet build their perspectives and ways of thinking.” In this context, the teachers chose 
to “introduce levers in a way that motivates the student’s desire to learn, and that encourages and 
emboldens them to develop their perspectives.” The teachers discuss the way they had delivered the 
lesson before and discuss the various methods that will help them meet the desired objectives while 
planning a lesson. The teachers decided to take a fresh approach which they had never tried before. 
They threw a challenge for the students to lift a 100 kg bag of sand. They formed different groups of 
students who had similar ideas to carry out the task and asked them to put their thoughts into practice. 
They wanted to find out if the new approach will promote independent thinking among the students. 
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The teachers observe the students put their ideas into action, take notes of the process, and 
record student interaction and how they ask questions. Once the lesson is over, teachers organize a 
colloquium and share their experiences. The next step involves open-form discussion. That’s how a 
lesson gets discussed at length and different points of view are shared with all the teachers. 

Catherine Lewis has gained great insights while analyzing the Japanese research lesson 
planning in Japan. She listed nine ways in which these research lessons have an impact. The following 
four ways are relevant to the Indian context. 

• Professional Development of Individual Teachers: The feedback obtained from observers 
serves as an extremely valuable tool for the professional development for the teachers. Newbies 
can get direct help from their more experienced colleagues when they encounter any difficulty. 
Since it directly comes from the teachers the input is highly effective and paves the way for 
greater professional development. 

• Learning by Observation: One of the biggest impacts of Research Lessons is that the 
teachers gain insight into the behaviour of the students in the classroom. Teachers also get a 
clear understanding of the performance parameters of the class. In Japanese research lessons, 
data is often collected on student eagerness, student interaction, and even aspects like 
moments of surprise in the students or excitement as evidenced by shining eyes! This aspect is 
often ignored in Indian schools. These observations are often discussed and shared and it 
steadily improves the understanding of the teachers. 

• Development of New Content and Approaches: Research lessons allow ideas and 
approaches to be shared quickly among the teachers. Schools managements that struggle with 
the attitude of the teachers where staffroom interaction of teachers hardly about teaching has a 
great tool at their disposal to provide an invigorating forum where ideas and teaching methods 
are discussed and shared. 

• Honouring the Central Role of Teachers: Finally, the research lessons put the teachers at the 
centre stage of the entire education system and give them the primary role in ensuring the 
inculcation of quality learning among the students. While textbooks serve as an important tool 
for teaching, the teacher is the right person to judge how much the students are learning and 
where they need to improve. Research lessons not only improve the level of learning among 
students but also have a great impact on teachers. 

 In the Indian context, every school that implements changes in the teaching methods and 
culture faces insurmountable challenges as we have a low adaptation level. Our teachers are known for 
resisting changes and want to maintain the status quo. We must use all the creative tools at our disposal 
to enforce the changes. Lesson Study is an interesting paradigm that seems to have a lot of relevance to 
the Indian situation. It focuses on improving the very aspects that trouble us the most. The original article 
is available at www.lessonresearch.net/aera2000.pdf, in which Dr. Lewis further analyses conditions that 
help Research Lessons flower. 

Technology Solution to Capacity Building 

As India chugs along fast on the technology lanes and high-speed internet is available even in 
the remotest part of the country, it enables our educators to have access to the tools of professional and 
personal development. Teachers have unlimited availability to online platforms like YouTube and 
Telegram channels. Teachers can get access to the content taught by the best of the teachers from 
across the country and abroad. 

Role of Administrators 

All administrators have a huge task to foster empowerment. They need a different level of 
competence and proficiency as they assume different roles. There are five distinct roles by which values 
are directly processed to foster empowerment. These five roles bring us to a new stage of development. 

• Leaders: cultivate institutional development. 

• Mentors: facilitate employee development. 

• Managers: ensure institutional integrity. 

• Deciders: provide alignment. 

• Builders: expand the capacity of the students, the employees, and the organization. 
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Leaders Cultivate Institutional Development 

Administrators manage the day to day affairs of an institution or a department within an 
institution. They set the direction for the institution or they align the work of their department with that of 
the institution. To develop a vision that is grounded in that which can be projected about the future, this 
role requires strong skills in environmental scanning, listening to critical stakeholders, anticipating future 
conditions, and providing a mental model (Senge, 1994) that others find compelling. Kouzes and Posner 
(2002) describe this role as one with a kinesthetic feel as people are asked to move from one state of 
being to another to a new order. Skilled leaders galvanize and empower their team-mates to achieve 
shared goals. Stephen Covey (2004) calls on leaders to be pathfinders and to model that which they 
proclaim; trust in leaders is achieved when there is consistency in demonstrating both confidence in 
one’s ability and decisions and competence shown through actions. 

Mentors: Facilitate Employee Development 

As a mentor, one of the very significant roles of an administrator is to drive the commitment of 
every employee which requires a servant-leader mindset. According to Greenleaf (2002), servant 
leadership implies that leaders primarily lead by serving others: employees, customers, and the 
community. Such service is realized through mentoring relationships that require good listening, honesty, 
empathy, and encouragement while challenging performance. They set very high standards for a mentee 
and provide feedback based on periodic assessments leading to her personal and professional growth. 
Mentors provide a strong perspective, are professionally accessible to share relevant experiences, and 
are willing to take significant risks to support the right type of advocacy for the mentee (4.2.1 Overview of 
Mentoring, 4.2.2 Becoming a Self-Grower, and 4.2.3 Personal Development Methodology). 

Managers: Ensure Institutional Integrity 

Administrators lead by example and from the front. “Administrators strive to do things right 
themselves and assure that those responsible to them do so as well. Skills are applied to those things 
that require controls.” as Warren Bennis (2001) puts it. Stephen Covey identifies three categories of 
things needing control: money (costs, information, and time), structure (systems, processes, and 
inventory), and physical resources (facilities and tools). Deft application of these skills leads to 
institutional integrity. 

Deciders: Provide Alignment 

The biggest challenge in today’s highly competitive environment where all the stakeholders in 
an organization have their priorities which often run in conflict with each other and are usually 
compounded by limited resources is the ability to make informed and sound decisions are extremely 
important. The decisions must have the desired effect that meets the vision of the institution. George 
Weathersby (1999) identifies the need to make decisions that allocate scarce resources against an 
organization’s objectives, set priorities, and design work to achieve results. Administrators gain credibility 
when they make well-informed decisions. They are respected based on their ability to make decisions 
that are fair and square even if they are very unpopular. 

Builders: Expand the Capacity of the Students, the Employees, and the Organization 

Being a team player and having the expertise and generosity of spirit to serve as a consultant 
are the two essential attributes to build both human and institutional capacity. No great feat is achieved 
by a single man; there must be a good team that works as well as well-oiled machinery. Being a team 
player is seen as one of the core competencies for fresh graduates which leads to higher productivity, 
critical thinking, problem-solving, social interaction, self- esteem, etc. (3.3.2 Cooperative Learning). 
Proponents of Total Quality Management have repeatedly shown the benefits of teaming in the world of 
work. At times administrators have also stepped into the role of a consultant to guide the team. A firm 
understanding of the processes, behaviours, and tools associated with successful transformational 
change is critical to the toolset of a quality administrator if organizational capacity is to be expanded and 

realized (1.3.8 Successful Institutional Change—The Human Dimension). 

Conclusion 

 We are the witness of an era where India’s aspiration to become a developed country are so 
close. This transition has been championed by science and technology. To develop an ecosystem where 
science and technology take centre stage we must have a robust education system. The above paper is 
an effort to understand the key areas of improvement to realise the vision of an education system that 
delivers. Our education system must integrate the best practices from across the world that enables our 
educators and administrator to achieve the vision of India having the best education system in the world. 
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ABSTRACT 

After covid-19, in Indian economy have many drastic changes in marketing management. 
Service marketing is an integral part of Indian economy. In   21-century lot of opportunities developed 
in area of marketing research. Sustainable development Service marketing have many new offer and 
opportunities before the customer. Service sector increase national domestic business as well as 
attract foreign investment business activities. Service marketing in all areas included banking, 
insurance, hotel, hospital, education, communication, transport railways; airways real state etc. in 
present dynamic environment have many facilities in Digital India campaign. Banking sector have 
adopt all transaction in digital ways, customer prefer their new options and facility through the online 
payments. They have feel satisfaction with the anytime anywhere used and take advantage in online 
banking system. Business activities in service marketing is online shopping with the various available 
platform such as Amazon, snap deal, mantra flip cart, mashu have provided the shopping facility 
through the variety and different choice of product and service at home delivered. In service, marketing 
used marketing mix product, price place, promotion combination. Service marketing is an intangible 
form of the product. The Central Government of India has recognizes the importance of promoting 
growth in service sector and provided several incentives across a wide variety of sectors like health 
care, tourism, education engineering, communication information technology, finance and 
management. In May 2021 increase GDP almost 67 % digital service field. 

 

KEYWORDS: Intangible Sustainable Development, Campaign Transaction Investment GDP, 7p CRM. 

_______________ 

Introduction 

 Service is an intangible performance of a particular thing, in present scenario has changed in 
marketing management. Traditional methods and system in business environment have drastic changed 
due to covid-19 pandemic period. Indian economy has increase 67 percent in GDP by service industry. 
During this period customers have to change their preference and choice in online shopping and product. 
Indian government have promoted initiative for digital India campaign. government have announced May 
2020 make in India atmnirbharbharat vocal for local campaign for sustainable development in Indian 
economy. Growth of service industry depends on various new trend and innovation in market. Such as 
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banking, insurance education health care communication, tourism, real state, hotel hospitality, transport 
in all sector have new trends and innovation through the service marketing. Service organizations range 
in size from huge international corporations based on such enterprises as airline banking insurance, 
telecommunication hotel, chains and freight transportation to a vast array of locally 0wned and operated 
small business including restaurants, laundries, taxi companies internet cafes, travel-agents, courier 
service etc. In addition, numerous business-to-business services, franchised service outlets in fields 
ranging from foods to education services-combine the marketing the characteristics of a large chain that 
offers a standard product with local ownership and operation of a specific facility. Many firms that create 
a time –sensitive physical product, such as printing or photographic processing, are now describing 
themselves as service business because much of the value added is create by speed, customization and 
convenient locations. Some government and non-profit organizations are also in the business of 
providing services. The hospital and college, school church and museums are in public ownership or 
non-profit organization extent of such involvement may very large scale one nation to another nation, 
reflecting tradition and cultural and political values.in this study focus on new trends innovative ideas in 
this industry for create customer relationship and retaining customer life time value in services marketing. 
There are major activities in service sector- business services, communication, construction engineering, 
distribution, education, environment, finance and banking, health tourism, recreation transport, retail 
service etc.  

Recent Trends and Innovation in Digital and Service Marketing 

• Create personalization value in digital marketing-recent trend in digital marketing companies use 
for product, service create personalization value to customer satisfaction. Moreover, provide the 
best services at home delivery.    

• New marketing strategies in digital service marketing in this field provide the better service to 
the customer satisfaction through the digital strategies and techniques, to serve new product 
development. 

• Product standardization by home delivery process multinational companies available on 
demand and create personal value in customer mind. 

• Every area in digital marketing provides the online booking and services every time anywhere, 
to the customer needs satisfaction. 

• Companies have Business to business process, many websites and portal available to the 
digital services and online business opportunities. 

• Customers have preferences in online Banking, M-mobile commerce and e-commerce 
transactions by digital payments services. 

• Online transaction in all service sectors with digital era. 

• Most of companies have recognition of customer preference and expectations with customer 
reliability, customer credibility with customer relationship management. 

Companies Maintain their Product Line and New Product Develop to the Customer Need and 
Exceptions 

• Product simplification and diversification in easy and convenient services for the customer need 
and satisfaction. 

• Provide the Intangibility in power of digital service. 

• International business in terms of CRM (customer relation marketing) 

• Virtual experience in digital marketing 

• Distribution channel in supply chain processing. 

• Companies have multidimensional and competitive advantage in digital marketing services.  

• Provide the Customer satisfaction with quick services.   

• 7P in service marketing-price place, promotion, product, people physical evidence process 

• Dealing with customer objection and complains. 

• Companies have use of the new initiatives in digital service marketing. 
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Objective of the Study 

• To developed and analyzed approach in digital service marketing. 

• To understand the new strategies in digital marketing service sector 

• To study of  new trends and innovation ideas in this field. 

• To find the scope of service marketing in business environment 

• To achieve sustainable goals in future marketing 

• To analyzed the growth of e-marketing and digital marketing 

• Discuss the overall trends in service marketing 

• Review and analyze the challenges in service marketing  

Research Methodology 

In this study has been focus on recent trends and innovation in service marketing. This purpose 
some secondary data have used different websites, magazines, newspapers, journals, books etc.as per 
requirement of this research work have some primary data have been collected through the personal 
inquiry interview and observation method. This is a descriptive research work based on sample size of 
the respondent in questionnaire Customer Survey has been conduct for collection of data in this study.  

Review of Literature 

Nigam etal.(2018) in the paper entitled “Digital marketing and SMEs:an identification of research 
gap via archives of past Research indicated the lack of structured research studies in order to use digital 
marketing in small business in India. The study concludes that there is clear research to investigate the 
opportunities created by digital marketing for Indian SMEs.The use of different methods in reviewing the 
similar phenomenon should lead to greater validity and reliability than single method. 

Barisic & Vujnovic (2018) in this study entitled “Attitudes of entrepreneurship towards social 
Media as a marketing tool study focus on proper planning of social media through various strategies and 
campaigns can lead to better business results in general .in order to understand marketing activities 
better and to take advantage of social media, campanies need to introduce tools for measuring marketing 
activities either by using their own measuring system or third-party solutions. 

Bizhanovaet al.(2019) in the paper entitled “impact of digital marketing development on 
Entrepreneurship “ stated that digital marketing uses regular review analysis interpretation, promotion 
process and helps to establish strong consumer –brand relationship. The impact of this type of 
unconventional marketing has been enormous, affecting sales and number of customers at the best 
commercial processes. 

Report published by e -marketer entitled “global digital ad spending (2019)”by jasmine enberg, 
states that for the first time digital advertisement spending will account for roughly half of the global 
advertisement market. However it also state that the continuing shift towards digital advertising does not 
meant that traditional channels will be neglected. 

Dentsu aegis network study on ”digital advertising in india (2020)” in this study collaborate on 
the growth factor of digital marketing which comes from proliferation of internet backed by affordable data 
plans has shifted significant amount of advertisement to digital media.as per the reports however 
traditional method of advertisement such as television,print,etc,is still prevalent when it comes to 
advertisement spends based upon different media. 

Data Analysis in Digital Services by the Customers 

Table 1 

Mode of Payment No of Respondents % Percentage 

Paytm/phone pay/google pay 96 48 

Neft/online banking 9 4.5 

Bhim /upi 11 5.5 

Debit card/credit card 82 41 

others 2 1.0 

total 200 100 
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Table-1 shows that  in this study  for  primary data collection  customer survey conducted by the 
online questioner method, most of the customer use of the mode of payments in digital way by the 
different tools in show table -1  customer preference in Paytm /phone pay/google pay, no. of  the 
respondents was 96 and second was neft/online banking  through the phone use of digital services no.of 
respondent 9 third was bhim /upi use 11 customers and next was second most like preference is 
debit/credit card  this option is 82 customers have been choice in digital payments. Remaining was 
others options choose like cash and chaqe /dd only was 2 no. of respondents. This survey was 
conducted of total no.of customers was 200 and result showed in simple percentage method for the find 
the results and conclusions.so thus we can say that today every customer used digital services in 
different ways for the satisfied their needs and wants. New companies offer every day new trend and 
innovations in digital service marketing. This way many new start-ups and innovation have launched, one 
line portal have developed, websites available for provide digital services. Every field have digital service 
marketing trend, and innovation like that hotel industry truism hospital education, banking insurance, food 
industry garments, agriculture herbal cosmetic , industry everything is available  on digital service 
marketing.  

Conclusion and Summary  

Digital Service marketing trends and innovation concepts and strategies have developed in 
response to the tremendous growth of service industries resulting in their increased importance to world 
economies.in present time almost job and opportunities search in very high speed in service industry. 
There is a growing market for services and increasing dominance of services in economies worldwide 
service trends and innovation is a dominant factor for national growth and future prosperity.in this study 
discuss overall trends in internet services in b2b Business. Define emerging economies and explain the 
vital role of information technology to economic development. Banking sector have developed many 
initiative in payment facility to the customer satisfaction. Education sector in this field have launched 
many app and platform for online education like that byju,s, e-patshalportal, nista, olabs, virtuallabs, 
swayamprabha.  Unacademmy.transport and communication area lot of innovation have run and working 
with customer delight such as uber olla, taxi services. In service industry provide their services with home 
delivery at right time and reasonable prices.it handle with customer problems and complaints. Customer 
perception and buying behavior is favorable for new trends and innovation they have like and prefer most 
of the service facility. Some reasons of growth of service trends: 
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• Affluence 

• Leisure time 

• Life expectancy  

• Health consciousness 

• Working wives 

• Product complexity 

• Life complexity 

• New innovative product. 

• CRM customer relationship marketing  

 However, it is important to note that, while digital marketing will continue to grow in developed 
countries where it already account for more than half of total advertising expenditure, traditional 
marketing will continue to be very prevalent and dominant in developing countries.  

Thus we can say that emerging trends and innovation have played very important role in Indian 
economy growth. This study purpose is very fruitful in future reference with the customer size in service 
market. 
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ABSTRACT 

The banking industry is at the heart of any economy and is critical to the country's growth. It 
serves as the foundation for an economic system's financial sector. The Reserve Bank of India (RBI) is 
the country's central bank. RBI is an independent institution owned by the government of India. The 
Government of India passed the Banking Regulation Act of 1936 in 1934, which established a central 
bank. Since 1991, the Indian banking sector has been reforming primarily in terms of important actions 
implemented in order to establish a more lively, healthy, stable, and efficient banking sector in India. 
The impact of a highly regulated banking environment on asset quality, productivity, and bank 
performance necessitated the reform process, which resulted in the adoption of prudential norms for 
income recognition, asset classification, and provisioning, as well as capital adequacy norms that are 
consistent with international best practices. The primary goal of the reform measures was to improve 
asset quality and reduce non-performing assets. This research makes it easier to assess the efficiency 
of NPA management in the post-millennium period. Non-performing assets are driven not just by loan 
and advance activity but also by other bank performance indicators and macroeconomic 
circumstances. This research not only addressed the trend in the movement of NPAs but also 
demonstrated the moderating and mediating roles of various bank performances. It also emphasises 
the policies adopted by banks to address NPAs and offers a multipronged strategy for the banking 
sector's NPA recovery. 

 

KEYWORDS: RBI, Non-Performing Assets, Finance, Economy, Credits, RBI. 

_______________ 

Introduction 

The banking industry is an essential component of any financial system. The effective operation 
of the banking sector ensures the overall well-being of the economy. Loan banks generate credit by 
accepting deposits and lending. The monies collected from borrowers in the form of loan interest and 
principle repayments are recycled for resource generation. The accumulation of non-performing assets 
(NPAs), on the other hand, inhibits the flow of credit. It stifles credit expansion and has a negative impact 
on bank profitability. NPAs are the most important indicators for assessing the performance of the 
banking system. According to Reserve Bank of India (RBI) statistics from November 2018, the gross 
amount of poor-quality loans exceeded Rs 9 lakh crore, demonstrating the negative impact it has on bank 
lending practises and liquidity conditions. This increase is the result of a quadrupling over the last five 

 
  Associate Professor, Swami Kesvanand Institute of Technology, Management &Gramothan, Jaipur, Rajasthan, 

India. 
**  HOD, Faculty of Commerce, LBS PG College, Jaipur, Rajasthan, India. 



124         Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 01, Jan.-Mar. 2023 

years, demonstrating banks' terrible lending practises. Banks' primary source of income is interest on 
loans and advances, as well as principal payments. If such assets do not generate revenue, they are 
classified as nonperforming assets (NPA). The Reserve Bank of India defines an NPA as a credit facility 
for which interest and/or a principal instalment have been "past due" for a predetermined amount of time. 
The asset is typically classified as a non-performing asset if loan payments have not been made for 90 
days. 

The ratio of net non-performing assets to net advances (NPAs) is a good indicator of a bank's 
creditworthiness. Although it might be expected, an increase in NPAs consistently causes problems for 
the successful tasks of the banks over time, and there is no quick fix for this. In general, a negative 
relationship between the efficiency dimension and NPAs is normal since a lower proportion of this ratio 
encourages a higher efficiency level for the Indian banks. The RBI has developed and continuously 
implemented a number of effective solutions to manage the problems related to NPAs. 

 In terms of interest rate deregulation, reserve ratio reduction, interest rate regulation, asset 
classification, revenue recognition, and reserves, the Indian banking sector's reform has advanced 
quickly. It would be confusing to enforce these compliance status norms without reorganising the 
financial sector. Banking remained in private hands both before nationalisation and after independence. 
The majority of the financial resources available to the banking system are used by large industries, 
which regulate bank management, placing the private sector at a lower priority. The Indian government 
nationalised the banks, transforming them into agents of economic and social transformation, and 
ordered the banks to extend their networks into rural regions and promote initiatives for women, small 
businesses, and self-employed individuals. 

India's financial system has made some significant progress during the last three decades. It is 
no longer limited to India's major cities or cosmopolitan areas. One of the primary factors driving India's 
development is the fact that the banking system has spread to the most remote regions of the nation. In 
terms of interest rate deregulation, a lower deposit reserve ratio, entry obstacles, prudential norms, and 
risk-based regulation, the financial sector reform in India has advanced quickly. The protection of weak 
institutions, such as through the liberalisation of corporate regulations, makes it challenging and 
ineffective to undertake corporate change. 

Literature Review  

However, when we contrast the state of private and public sector banks, the study indicates that 
private sector banks are managing NPAs more effectively, albeit not completely, than the Banks of the 
Public Sector. Additionally, private banks have generated profits even after being affected by rising NPA 
trends, unlike public sector banks, which have led to thousands of crores of rupees in losses According to 
the study, public sector banks have more nonperforming assets than private sector banks do. (University 
of SwikarSankrit). 

Selvam, P. and Premnath S. (2020) In their study titled "Impact of Coronavirus on NPA and 
GDP of Indian Economy," found that NPAs grew during the period and recommended that the 
government should promptly handle outstanding cases and cease mandatory landings, which is the main 
problem section.MD Rishabh Adey and DeevanshuYashGoyal Lata Dhruv, Nizam Siddiqui (2020) 
According to this study, NPAs drain banks' capital and weaken their financial power. Banks and financial 
institutions should be more proactive in pursuing a realistic and systematic NPA management strategy 
that prioritizes NPA prevention. Public sector banks must be cautious in preventing any account from 
becoming an NPA by taking effective preventive measures.  

Selvam, P. and Premnath S., (2020) in their study titled "Impact of Corona Virus on NPAs and 
GDP of Indian Economy" find that NPAs increased during the period and suggested that the government 
should quickly resolve the backlog and stop mandatory landings, which is the real problem segment. S. 
Sharma, D. S. Rathore, and J. Prasad (2019) discovered that improper use of bank loans and inadequate 
recovery management are the main causes of NPAs in both public and private sector banks. In both 
agriculture and industry, NPAs are rising. For better operational and credit decisions, they recommended 
enhancing company governance. Gayathri G. and Suvitha K. V. (2018) About 100 papers from 2010 to 
2017 were evaluated by researchers, and they concluded that public sector banks had a greater level of 
non-performing loans (NPAs) than private sector banks. The main causes of the problem are banks' 
excessive lending practices and wilful defaulters' increased credit demands.  
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Objectives of the Study  

• To determine the concepts of NPAs and their impact on the Indian banking system.  

• To determine the impact of NPAs on the profitability of banks.  

• To identify the steps that should be taken by the banking sector to reduce NPA.  

Research Methodology  

The process used to conduct research is referred to as "research methodology. It describes the 
nature of the study, the method of data collection, and the tools used to analyze the data. This paper is 
descriptive because it describes the current situation and study features. It aids in the reduction of bias 
and increases the reliability of data in research. In the paper, secondary data is used. Data was gathered 
from journals, research papers, periodicals, published reports, various websites, etc. 

History of Banking in India  

India's economic development is based on the banking industry. With the development of 
technology and taking into consideration people's requirements, significant changes in the management 
and banking systems have been observed over time. Before 1947, when India attained independence, 
banking in India had a long history, and it is still a major subject of discussion today. Three phases can 
be identified in the growth of the banking industry: 

• Phase I, or the early phase, lasted from 1770 until 1969. 

• Phase II: The Nationalization Phase, which lasted from 1969 to 1991 

• Phase III: The Liberalization or Banking Sector Reforms Phase, which began in 1991 and 
continues to flourish till date 

Pre-Independence Period (1786-1947)  

The "Bank of Hindustan," which opened its doors in 1770 in Calcutta, then the capital of India, 
was the country's first bank. Unfortunately, this bank did not succeed and was forced to close its doors in 
1832. More than 600 banks were registered in the nation during the pre-independence era, but only a few 
of them survived. Several other banks were created in India after the Bank of Hindustan. 

They were:  

• The General Bank of India (1786-1791)  

• Oudh Commercial Bank (1881-1958)  

• Bank of Bengal (1809)  

• Bank of Bombay (1840) 

Post-Independence Period (1947-1991)  

All of India's major banks were privately run at the time of the country's independence, which 
raised concerns because rural residents still relied on moneylenders for financial support. With the 
Banking Regulation Act of 1949, the then-government chose to nationalise the banks in an effort to 
address this issue. 

The State Bank of India was founded in 1955 as a result, and between 1969 and 1991, 14 
additional banks were nationalized. These were the banks with more than 50 crore in national deposits. 

Given are the 14 Banks nationalised in 1969: 1. Allahabad Bank 2. Bank of India 3. Bank of 
Baroda 4. Bank of Maharashtra 5. Central Bank of India 6. Canara Bank 7. Dena Bank 8. Indian 
Overseas Bank 9. Indian Bank 10. Punjab National Bank 11. Syndicate Bank 12. Union Bank of India 13. 
United Bank 14. UCO Bank  

In the year 1980, another 6 banks were nationalised, taking the number to 20 banks.  

Effects of Nationalization 

• This resulted in an increase in funds, which improved the nation's economic situation. 

• Contributed to the country's rural and agricultural sectors' growth 

• It provided many job opportunities for the people. 

• The government used bank profits to better the lives of its citizens. 

• There was less rivalry, and productivity had grown. 
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Liberalisation Period (1991-Till Date)  

 As the nation's banks were formed, ongoing inspection and compliance with rules were required 
to maintain the profits generated by the banking industry. The current or most recent stage of the banking 
sector's development is crucial. A committee headed by Shri. M. Narasimham was established by the 
government to oversee the different banking reforms in India in order to give stability and profitability to 
the Nationalized Public Sector Banks. The emergence of private sector banks in India was the biggest 
development. Ten private sector banks were granted licences by the RBI to operate in the nation. These 
banks included:  

• Global Trust Bank  

• ICICI Bank  

• HDFC Bank  

• Axis Bank  

• Bank of Punjab  

• IndusInd Bank  

• Centurion Bank  

• IDBI Bank  

• Times Bank  

• Development Credit Bank 

The other measures taken include:  

• Among the other actions taken is the establishment of branches of several foreign banks in 
India. 

• The nationalisation of banks was not possible any more. 

• According to the committee, the government and RBI will treat public and private sector banks 
equally. 

• Foreign banks and Indian banks could form joint ventures. 

• The introduction of payment banks coincided with advancements in banking and technology. 

• In India, small finance banks were permitted to open branches. 

• With the availability of applications for financial transfers and internet banking, a significant 
portion of Indian banking went online. 

As a result, the development of the banking industry in India over the course of time and in 
response to societal demands has been significant. 

Non-performing Assets  

According to RBI asset classification instructions or rules, non-performing assets are assets or 
borrower accounts that are classified by a bank or financial institution as substandard, distressed, or loss-
making. The bank's credit risk and resource allocation effectiveness are gauged by the NPA level. 

 NPAs are currently the biggest problem for India's banking industry and other financial 
institutions. When a loan amount doesn't satisfy the established interest payment criterion for EMI 
(Equated Monthly) payments, it is referred to as a non-performing asset. NPAs can also be compared to 
consumer and business loans. When a commercial loan is past due for more than 90 days, it becomes a 
non-performing asset (NPA), but a consumer credit becomes an NPA when it is past due for more than 
180 days. Several recent instances brought by large corporate entities are still pending with Indian banks. 

According to the Indian central bank, a non-performing asset is: 

• An asset, which also includes leased assets, when it stops producing income for banks or other 
financial organisations. 

• A non-performing asset (NPA) is a loan or advance where any interest or principal installment is 
past due for a duration greater than 90 days in the case of a term loan. 

• The bill, in the case of bills purchased and discounted, remains overdue for more than 90 days.  
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• For short-duration crops, the principal or interest installment is still unpaid after two crop 
seasons, whereas for long-duration crops, the installment is still unpaid after one harvest 
season. 

• For long-lasting crops, the installment of principal or interest on it is still past due after one crop 
season. 

The amount of the liquidity facility remains outstanding for more than 90 days in respect of a 
securitization transaction undertaken in terms of guidelines on securitization dated February 1, 2006. 
When it comes to derivative transactions, if late receivables are not paid after the specified due date for 
payment after 90 days, they represent the positive mark-to-market value of a derivative contract. There 
are 2 kinds of NPA:  

• Gross NPA: Gross NPA is the overall quantitative amount of all those loans that have gone bad 
debts. It is an advance that is written off, for which the bank has made provisions, and is still in 
the bank's book of accounts. 

Gross NPAs Ratio = Gross NPAs / Gross Advances  

• Net NPA: Those NPAs in which, the banks have deducted the provisions regarding NPAs from 
the Gross NPAs are known as Net NPAs.  

Net NPA = Gross NPA – Provisions  

 Assets can be classified into 3 types:  

• Standard Assets: Standard assets are those that are not facing any problems and do not pose 
a greater risk to the consumer. These standard assets are referred to as performing assets. 
0.25% must be paid as a general provision based on the whole loan portfolio. 

• Sub-Standard Assets: Substandard assets are those that have been non-performing for less 
than or equal to a year. On sub-standard assets, a general provision of 10% on outstanding 
debt must be made. 

• Doubtful Assets: Assets that have remained non-performing for more than 12 months and are 
not loss advances. According to the RBI, banks are required to enable 100% of the unsecured 
portion of outstanding loans. 

Data from a Few Banks  

• ICICI  

The gross NPA ratio declined to 3.41% on June 30, 2022, from 3.60% on March 31, 2022, and 
to 5.15% on June 30, 2021. The net NPA ratio declined to 0.70% on June 30, 2022, from 0.76% on 
March 31, 2022, and 1.16% on June 30, 2021. 

Graph 1: Gross NPA of ICICI Bank 
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Financial Year Amount (in Billion Indian Rupee) 

2017 425.52 

2018 540.63 

2019 462.92 

2020 414.09 

2021 413.73 
 

• HDFC  

Gross non-performing assets were at 1.17% of gross advances as on March 31, 2022, as 
against 1.26% as on December 31, 2021, and 1.32% as on March 31, 2021. Net nonperforming assets 
were at 0.32% of net advances as on March 31, 2022. 

Graph 2: Gross non- performing value from financial year 2017- 2021 

 
 

Financial Year Amount (in Billion Indian Rupee) 

2017 58.86 

2018 86.07 

2019 112.24 

2020 126.49 

2021 150.86 

2022 161.41 
 

• Axis Bank  

 As of 30th September 2022, the Bank's reported Gross NPA and Net NPA levels were 2.50% 
and 0.51% respectively as against 2.76% and 0.64% as of 30th June 2022. 
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Graph 3: Gross NPA of ICICI Bank 

 
 

Financial Year Amount (in Billion Indian Rupee) 

2017 212.8 

2018 342.49 

2019 297.89 

2020 302.34 

2021 253.15 
 

Graph 4: Comparison between Net NPA % of HDFC, Kotak, ICICI and Axis Bank 

 
 

Year/Bank HDFC Kotak ICICI Axis 

Q2 FY20 0.42% 0.85% 1.60% 1.99% 

Q1 FY21 0.33% 0.87% 1.23% 1.23% 

Q2FY21 0.17% 0.64% 1.00% 0.98% 

Performa Net NPA 0.35% 0.74% 1.12% 1.03% 
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Reasons of NPA  

 A credit asset account can become a non-performing asset for a number of reasons. It is crucial 
for the banking sector to prosper since failing to do so will negatively impact the economy and financial 
stability of the nation. The failure of the banking sector, which indirectly affects other businesses, is the 
only factor contributing to the rise in non-performing assets. The Indian banking industry previously 
worked in a closed market, but since the economy opened up, it has encountered a number of difficulties. 
This circumstance causes an increase in NPAs, which costs banks a lot of money and ultimately raises 
the cost of banking services. The mandated percentage of lending by the banking sector to priority 
sectors, which was about 40%, is one of the primary causes of the rise in NPAs. The Indian banking 
sector is not devoid of strict restrictions; rather, it must navigate a complicated legal system and a 
protracted asset disposal process. 

This NPA problem is not new and has existed for a very long time. Prime Minister VP Singh 
awarded a hefty Rs. 15,000 crore for rural loan accounts between 1989 and 1990, which didn't do much 
good but damaged both the payer and the borrower a lot because the payer no longer felt forced to pay 
their obligations, which hurt the Indian banking system. Both internal and external factors contribute to 
the conversion of a loan account into a non-performing asset.Internal issues, such as when the funds are 
not used for the intended purpose or when a project or purpose is not completed in the allocated period, 
have an impact on the borrower and the money. The situation of loaned assets not being paid off arises 
as a result. Business failure and the misuse of cash for other purposes can also result in NPAs. Well, all 
of these instances are the fault of the borrower and their projects. Wilful defaults, theft of borrowed 
money, fraud, loan disputes, and misappropriation are further causes. On the other side, internal reasons 
include the banks' lax control of the loan assets and their slow response time in contacting the borrower 
to pay the loan accounts. 

 Examples of external variables include laws, policies, the environment, and social elements. 
One of the primary external factors is a slow legal system due to the never-ending conflicts and the legal 
system's failure to attempt to resolve them. Moreover, public authority agreements like import and export 
obligations have an impact on the financial sector. In addition, the lack of raw materials, power, and other 
resources is one of the main factors contributing to the increase in NPAs, along with the industrial 
recession. 

The growing proportion of non-performing assets in the Indian banking sector has a detrimental 
effect on the banks' profitability as well as their reputation. The enormous rise in non-performing assets in 
commercial banks is substantially eroding the capital basis of the public sector banks. If the banks start to 
lose money, their clients (depositors) start to lose faith in them. Furthermore, the bank system will 
collapse if depositors start withdrawing their money. As a result, it is crucial that non-performing assets 
always stay below the minimum threshold in order to protect the banks' viability and stability. Also, banks 
are forced to reduce the interest rates on savings deposit accounts as NPAs rise in order to boost their 
profit margins. NPAs constitute a long-term stability threat to the banking industry. Following the 
demonetization, the manufacturing sector's profitability fell, which forced banks to stop extending credit to 
the industry. The contraction of the industrial sector was hampered by a lack of funding brought on by 
NPAs. This continued decline in loan availability hurts the industrial sector and the economy as a whole. 
The amount of credit available to the general public declines as the number of non-performing loans 
increases. As a result, money is restricted to priority areas and not made available to the broader 
population, which prevents the economy and industrial sector from growing. Only if banks expand the 
public's access to credit will new business owners be able to launch new enterprises. This will boost the 
economy and create more jobs. As a result, banking sectors must continue to be stable, and NPAs must 
be appropriately managed to keep them under control. 

Impact of NPAs  

NPA impact the performance and profitability of banks. The most notable impact of NPA is a 
change in bankers' sentiments which may hinder credit expansion for productive purposes. Banks may 
incline towards more risk-free investments to avoid and reduce riskiness, which is not conducive to the 
growth of the economy. If the level of NPAs is not controlled timely they will:  

• Decrease the earning potential of assets, which negatively impacts ROI. 

• Capital will now cost more. 

• The gap between the assets and liabilities will increase. 
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• Increased provisioning requirements on rising NPAs have a negative impact on the bank's 
profitability and capital adequacy ratio. 

• Banks are worried about their economic value additions (EVA), which they define as net 
operational profit less cost of capital. 

• NPAs induce a decline in share value in the capital market, often even below their book value. 

• NPAs have an impact on banks' capacity to manage risk. 

Recommendations for the management of NPAs  

• The RBI needs to update its credit monitoring and evaluation procedures. 

• Banks should reinforce and enhance their loan recovery procedures. 

• All public sector banks should focus on the key phases of credit appraisal and post-loan 
monitoring. 

• The customers must be followed up with frequently, and the banker must make sure that no 
money is being diverted. This procedure can be carried out on a regular basis. 

• After credit has been approved and disbursed, personal inspections should be conducted, and 
credit accounts should also be closely monitored on a regular basis. 

• Dynamism in the workplace is a requirement for managers in the credit monitoring and recovery 
division. Many managers assert that while they "do not dread to bargain," they do not do so out 
of fear. Such anxiety causes arbitrary negotiation, which is unsuccessful. 

• Regularly speaking with branch employees and considering their recommendations for debt 
recovery. 

• Helping the borrower develop his or her business skills will not only build trust between them but 
also make it easier for the bankers to monitor their finances. 

• In order to help other banks and financial institutions, the RBI may take measures against 
defaulters, such as publishing the names of defaulters in newspapers and other media. 

• Bankers may use Compromise Settlement or Time Settlement as part of corrective measures. 
Other options for recovering unpaid debts include Lok Adalats and Debt Recovery Tribunals. It 
has been noted that banks are heavily using the SARFAESI Act these days to manage NPAs. 

• The banker should appropriately restructure the loans, taking into account the true difficulty of 
the borrowers, if the delinquencies are caused by events outside of the borrower's control, such 
as draughts, floods, or other natural calamities. 

• A bank representative should actually confirm the borrower's property before endorsing credit. 

Conclusion  

Non-performing assets have been a big problem for Indian banks for a long time. That presents 
a challenge to the banks and the economy. Since Indian banks are unusually required to pay interest on 
reserves borrowed, the money secured in NPAs directly benefits the bank. This analysis shows that the 
NPA rate in public sector banks is comparatively high. Although the government has made some 
progress in lowering the NPA, much more has to be done to address this problem. Our bank continues to 
have significant NPA levels when compared to overseas banks. It is impossible to have zero NPAs. The 
bank's management should advance the recovery process. To address the recovery issue, which 
involves large borrowers rather than small borrowers, a stringent policy should be adopted. Because the 
priority sector is the most difficult, the government should take additional steps to resolve pending cases 
and reduce the amount of loans that must be granted to it. As a result, serious efforts must be made to 
address the NPA problem; otherwise, NPAs will keep cutting into bank profits, which is bad for the 
developing Indian economy. 
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ABSTRACT 

People who were born in the 1980s and 1990s have increasingly left the ivory tower and 
entered the workforce in recent years. In the workplace of today, this group is becoming more and 
more significant since they give society fresh life. Managers are beginning to detect some of these 
traits, nevertheless, because of the variations in their backgrounds. This youthful generation is 
characterised by whining, job-hopping, exaggerating ego, and a lack of responsibility, which has made 
it difficult for managers to do their tasks. The typical system management's limitations have already 
become apparent when aiming at such a young demographic. By examining the traits of new 
generation employees, this paper suggests a novel approach to managing human resources for them. 
This resource-based approach aims to help businesses achieve sustainable competitive advantage 
while also offering a fresh approach to managing new generation employees. 

 

KEYWORDS: New Generation Employees, Long-Term Competitive Advantage, Human Resource 
Management. 

_______________ 

Introduction 

 The primary rivalry among businesses today has steadily changed as economic growth has 
progressed to include talent competition, talent-based management competition, and technological 
competition. As a result, the management of human resources in an organisation is becoming 
increasingly crucial. New generations of workers, such as those born after 1980 and after 1990, are now 
beginning to work. Due to their new period growing environment, these new generations of employees 
differ from conventional employees. On the one hand, they are brimming with individuality, inventiveness, 
and imagination. They are avant-garde innovators. They also have a very high capacity for accepting 
new ideas and concepts.  Instead, they also exhibit poor organisational belonging, excessive turnover, a 
lack of collaboration awareness, and other negative traits. As a result, the classic enterprise management 
system clearly has limits when a corporation is managing the new generation of employees. In the 
present, a business will certainly considerably increase its core competitiveness and emerge as a victor 
among many other organisations if it can manage the new generation of employees rationally and 
scientifically. Therefore, this paper is creatively proposing a new idea of the new generation of human 
resources management from the perspective of resource base; furthermore, it is providing new directions 
for the management of a new generation of employees to help companies achieve sustainable 
competitive advantage. This is based on the characteristics of the new generation of employees and the 
shortcomings of the current traditional management system. 
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View Based on Resources 

The beginning of resource-based theory may be traced to Wernerfelt's publication of the 
resource-based theory of companies in 1984. Wernerfelt pioneered the "Resource-Based View," 
highlighting the use of internal resources for businesses to make money and have a competitive edge. 

In his 1991 essay "Enterprise Resources and Sustainable Competitive Advantage," Jay Barney, 
the creator of the current enterprise resource perspective, advanced the philosophy of the resource-
based paradigm. It implies that there could be some type of heterogeneity or distinction amongst 
businesses. These heterogeneity or differences give businesses the ability to maintain a durable 
competitive advantage when they are valued, rare, difficult to copy, and difficult to replace. 

Defining the New Generation of Workers 

Employees born after 1980 are typically referred to as new generation employees. Most 
members of the new generation are the only children in their families as a result of China's family 
planning programme, which was started in 1978. They have more customised tags than individuals who 
have been employed there for a long time. Additionally, managers of businesses are facing a significant 
issue in retaining and managing the workforce of the next generation. 

Features of the New Workforce Generation 

• High Emotional Demand and New Schooling. Employees of the younger generation embrace 
modern schooling that places a greater emphasis than before on humanistic and emotional 
thinking, thus they have higher expectations for emotion at work. The new generation of workers 
aspires to live a beautiful life; rather than focusing just on obtaining a good paycheck, they also 
prioritise happiness and self-worth.  They have higher expectations for the workplace's human 
environment than the previous generation of employees, who primarily look out for their own 
financial interests. According to the poll, many of the new generation of employees desire to 
interact positively with their leaders and coworkers while at work and experience the warmth of 
their firms. Doing things in own way and have weak sense of discipline. In 1950s, the national 
family planning policy made the most of new generation employees is the only child in the 
family, which contributed their self-centered principles. They always insisted that they are right, 
and they don’t want to follow the command of others, lacking of discipline awareness in the 
workplace 

• Strong Personality; Little Sense of Teamwork. The new generation's personality is more 
distinct due to changes in time, history, and familial circumstances. They frequently lack the 
team idea in the course of work and find it more difficult to collaborate with others to finish the 
assignment because they lack the opportunity to get along with others and work in a team. The 
team's interests and their own self-interest are seen differently in their perspectives. Lu Cui, 
Yang Peixing, and Zhou Huan argue that one of the key traits of the new generation of workers 
is that they have better self-awareness but less teamwork awareness after studying the case of 
Foxconn's "12-hop." 

• Enjoy Prosperity and Honour, But have a Low Stress Tolerance. Since they were infants, 
family members have been highly devoted to them and have taken care of all of their needs, 
which has caused them to have weak problem-solving skills and an inability to effectively deal 
with their negative emotions. As a result of their inability to openly confront difficulties and 
failures throughout the course of their employment, these barriers mount and cause discontent 
and even psychiatric issues. 

Employing the New Generation to Give Businesses a Sustainable Competitive Advantage 

The new generation of workers is a new set of resources for businesses to acquire competitive 
advantages since they are the company's new energy. According to the resource-based perspective, an 
organisation can only achieve a long-lasting competitive advantage if its resources are valued, rare, 
difficult to imitate, and difficult to replace. Therefore, in order for businesses to have a durable 
competitive edge, we will explore if the new generation of employees possesses these four qualities. 

The Worth of Employees from the New Generation 

The newest and most cutting-edge component of an organization's human resources is its new 
generation of workers, who represent its lifeblood. It contributes fresh information and abilities to the 
growth of businesses as well as new perspectives and ideas to the culture of such businesses. The 
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workforce of the next generation pushes businesses to stay up with the times and shape their growth 
around the market. As a result, we think that businesses might benefit from hiring individuals from the 
next generation. 

The Shortage of Employees from the New Generation 

Each person has a unique set of skills and expertise. It is essentially allocated normally 
throughout the whole enterprise's human resources. Not every person possesses the same information, 
abilities, and experience. Additionally, the younger workforce is tolerant and curious about the outside 
world. They are open to learning about new ideas and civilizations. They are once again grinding and 
reshaping themselves in the dynamic process of contact with the companies' culture and the working 
social environment, producing a distinct feature from other groups of other firms. As a result, we think 
that businesses struggle to find personnel of the next generation. 

The New Generation of Employees' Strict Imitation 

New generation employees have diverse personalities, attitudes, and approaches to treating 
others as a result of their unique environments for growing, educational experiences, and other factors. 
This makes it impossible to mimic their traits. 

The New Generation's Hard Substitutability of Workers 

In some positions and jobs that need experience, the new generation employees are somewhat 
underrepresented for an enterprise compared to the older generation, but this does not imply that they 
may be entirely replaced for the company. The traits of the new generation of workers reflect the current 
zeitgeist, which is the outcome of progress. Internal and outward traits of the new generation of 
employees have been gradually influenced by social and economic transformation. It is challenging to 
replace these qualities. 

The New Generation of Employees' Current Human Resources Management Issues 

• Cost-focused environmental construction and company culture development are both 
behind. 

Enterprises tend to utilise cost-saving as the criteria in the building of a challenging working 
environment and are unwilling to spend people, material resources, and financial resources to enhance 
the working environment. Some managers even assume that the demands of the younger generation of 
workers for a hotter and more emotional working environment are the work of these younger workers out 
of thin air and in the emotional expression, failing to respond to them in a timely manner, or, worse yet, 
criticising them in front of other businesspeople.  

• Organizational structure is lacking and companies are prioritised over people 

The interests of businesses are what they pursue in the most important way since they are 
lucrative organisations. Managers therefore embrace activities and initiatives that bring in revenue for the 
company while putting off organisational construction that can raise expenses for businesses. The key 
topics up for discussion here include internal team building, system development, and other topics 
besides business culture. The rivalry between businesses nowadays is getting worse, and managers 
increasingly just worry about the outcomes of the final data analysis. Such a focus on results causes the 
enterprise's internal organisation structure to be ignored 

• Training delays prevented employees from seeing their own worth 

The result orientation has also caused managers to overemphasise the value of putting in a lot 
of effort, concentrate exclusively on the outcomes of workers' work, and give little thought to the personal 
traits and abilities of employees, which has resulted in the lack of training activities. The industry's 
cutting-edge knowledge and technology are not promptly taught to the workforce, and as a result, the 
employees' productivity is not increased and they experience burnout at work.  

• Insufficient focus on staff development as well as inadequate career planning and advice 

The job of the enterprise's human resource management staff is mostly composed of 
performance reviews, punch card attendance, and compensation awards for other employees. This work 
is conducted under the banner of profit-seeking. Concerning and comprehending the struggles and 
issues experienced by the workforce is out of time. 
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New Concepts for Managing New Generation Employees' Human Resources 

The author attempts to provide some fresh ideas for the management of human resources for 
the new generation of employees from the environmental, organisational, and psychological levels based 
on the traits of the new generation of employees and the issues that currently exist in the management of 
human resources for the new generation of employees. 

• Environmental Working Conditions 

Employees depend on their workplace environment because it affects how they feel about 
coming to work each day. Differences in these work environments, from the location of the decorations to 
the design of the functional divisions, may have an impact on the employees' productivity and attitude. 
The employees of the new generation frequently have higher expectations for the working environment 
because of the favourable growing environment of the new generation. They think that a positive work 
atmosphere might increase their happiness and zeal for their jobs. Instead, a poor work environment will 
make them feel unsatisfied with their organisation or their work, which prevents them from being 
motivated to do their best. 

• The Organizational Culture 

The conversion of traditional, passive, and structured management into cultural management is 
one of the goals of corporate culture building. The employees of the new generation have their own 
methods, and it is normal for them to disregard the policies and procedures of the corporate structure. In 
these situations, it is more beneficial to instil the business system's principles and codes in the workers of 
the next generation. 

• Administrative LevelManagement Method 

The enterprise management system is one of the health care factors, according to Herzberg's 
two factor theory, which distinguishes between incentives and other types of factors. Employees will 
experience unpleasant feelings if the management system is unable to effectively support enterprise 
management. Therefore, every manager needs to pay attention to the issue of timely updating and 
improving the management system. 

• Organization's Processes 

The employees of the new generation sometimes overemphasise themselves and are unwilling 
to follow orders from their superiors. The firms and organisations that employ many members of the new 
generation are not suited to the conventional laborious and clear education chain. On the contrary, they 
are better suited to the straightforward, flat organisational structure. A team or organisation at all levels 
and across all departments can benefit from flattening the organisational structure. Information is freely 
and quickly exchanged between the team and the company. A flat organisation also has a low amount of 
centralization. These traits perfectly describe the needs of the new generation of workers for equal rights, 
equal communication, and clear and compelling demands. 

• The Affective Level: Create Employee Confidence through Training 

The personnel of the current generation lack compression and are superior in terms of their 
dignity. As a result, it is challenging for them to identify and address the issues at work. They frequently 
decide to flee the issues rather than deal with them. Over time, people begin to doubt themselves and 
develop a fear of taking risks. The effectiveness of the work and the completion of the outcomes will be 
directly impacted by this. 

• Engage in prompt communication and employee growth guidance 

The younger generation of employees lacks the social and professional experience of the elder 
generation. They frequently run into difficulties at work or are perplexed by the current situation. They 
require appropriate involvement, assistance, and direction from the company's veteran personnel. 
Enterprise managers should pay special attention to and promptly execute the communication guidelines 
between the old staff and the new generation workers in light of the demands of the new generation of 
employees. We spoke about how to support the development of the new generation of workers in the 
staff symposium system in the previous post.  

Conclusion 

The new generation of employees is precious, rare, hard to replicate, and irreplaceable from a 
resource-based standpoint, which may provide businesses a sustained competitive edge. The new 
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generation of employees shouldn't be undervalued because they represent a fresh source of energy for 
today's businesses and societies. The new generation of employees should be the focus of human 
resource management, particularly due to their emotional appeals, which should catch the attention of 
business managers and human resource personnel. Human resource management should also pay 
attention to the growth of the new generation of employees from the environmental, organisational, and 
psychological levels, concern the growth of the new generation employees demand, pay attention to 
humanistic care, and provide a comfortable environment and atmosphere. 
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ABSTRACT 

Due of its dismal performance since 1991, the CPSE model is now mired in the political 
quagmire of divesting. Once revered as the temples of modern India, public sector enterprises (PSEs) 
are today fighting for survival due to a lack of government support or external investment. This study 
will use the secondary literature to paint a picture of PSEs in India. The role that PSEs play in the 
Indian economy and the many factors affecting their success is examined. This document is useful in 
understanding the contribution of government-owned businesses to the nation's economy. 
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Introduction 

 Over the first four decades after independence, public sector enterprises (PSEs) expanded 
rapidly to take the 'commanding heights' of the economy, as was originally intended. Overall, in the 
previous decade and a half, the poor performance of the PSEs relative to projected objectives has 
fundamentally affected the opinions about the function of the PSEs, and a chronically bad budgetary 
situation has pushed the necessity for restructuring the PSEs to the forefront. 

 Since 1991, attitudes on the government's role in India's economy have shifted dramatically. 
Economists have debated whether or not the government's poor track record of return on investment 
contributed to the fiscal crisis that began in 1991. The government's stance also shifted dramatically, as 
seen by this passage from 1991's New Industrial Policy: It has been noted that "many public businesses 
have begun to display a variety of challenges after the initial exuberance of public sector entering new 
sectors of industrial and technological expertise." Serious issues may be seen in its lack of productivity 
growth, poor project management, excessive staffing, lack of continual technical upgradation, and 
insufficient focus on R&D and HRD. Furthermore, government-owned businesses have a dismal ROI. 
Their capacity for self-renewal in terms of both fresh investment and technological innovation has been 
hampered as a result. This has led to many government-owned businesses becoming liabilities rather 
than assets. Because of this, the New Industrial Policy of 1991 pushed for the privatisation of 
government-run businesses. The government's privatization strategy relies heavily on disinvestment, or 
the transfer of public sector shares to private investors and the general public. 
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Why Disinvestment?  

The administration has provided two main justifications for its lack of investment. The first is 
financial backing, and the second is enhancing the effectiveness of the business. Here is the reasoning 
for the monetary backing: We must recognise the constraints imposed by government funding. Health 
care, family support, elementary and secondary education, and social and economic infrastructure are all 
worthy recipients of these funds. By freeing funds from non-strategic government agencies, more may be 
allocated to these areas of focus. Both the federal and state governments are experiencing rising 
pressures. Increased governmental involvement is necessary in a number of high-priority sectors. 
Therefore, it is reasonable for the government to use funds from the sale of previously accumulated 
shares to provide some of the extra funding required to support these initiatives. 

Disinvesting for the sake of making the business more efficient is the second justification for 
doing so. The firm will be freed from government control and will be able to run more effectively if the 
level of disinvestment is sufficient that privatization occurs and management of the enterprise is taken 
over by the private sector. In this context, it is assumed that a private sector organization will function 
more effectively than a government agency. The introduction of private ownership may be beneficial to 
an enterprise's operations even if the level of disinvestment is less than 50% and the government 
maintains control of the unit. It's a great way to make managers more responsible for their actions. 
Shareholders anticipate a profit from their investments, and that profit is to be delivered to them. Because 
of this, the company will be compelled to increase productivity and revenue. The ability to change the 
structure of ownership at will may lead to greater productivity. Indeed, including the public in the 
ownership structure may pave the way for more discretion in the operation of public sector firms. The 
process of divesting assets may be seen as a means of increasing economic productivity. (Konar and 
Sarkhel May-June 2014) 

Public Sector Enterprise 

Any business that is at least 51 percent controlled by the Indian government qualifies as a 
"Public Sector Undertaking" (PSU) or "Public Sector Enterprise" (PSE). Companies or corporations in 
which the Government of India owns at least 51% are considered Central Public Sector Enterprises 
(CPSEs). At the beginning of the "First Five-Year Plan," there were five CPSEs with a combined 
investment of Rs.29 Cr. The numbers have grown significantly over the previous 70 years; as of 31 
March 2019, there were 348 CPSEs with a combined investment of Rs.16,40,628 Cr. Only 249 were 
really functioning, and of them, around 70 failed. 

Performance of Public Sector 

 The efficiency of India's public-sector businesses may be evaluated. Public sector organisations' 
effectiveness may be evaluated in a number of ways. Public sector firms were established, in part, to 
produce investable resources for growth by generating acceptable returns, therefore their financial 
performance takes on added significance. There is a wide range of monetary success among 
government agencies. In 2001-02, the net profit for the year was around Rs. 36432 crore, split between 
119 profitable businesses and 109 unprofitable ones. As a result, Rs. 26045 crore was the total net profit 
made by 230 central public sector companies in 200102. An intriguing fact concerning the financial 
performance of central public sector units is that petroleum sector firms accounted for the bulk of the 
profit contribution. This means that in 2001-02, when the total net profit after taxes was Rs 26045 crore, 
the petroleum sector firms contributed Rs 12714 crore, or 49%. Subtracting the oil industry's contributions 
would make the public sector's earnings appear less remarkable. Return on capital employed was 6.7% 
in 2001-2002 (ROCE = net profit / capital employed). The rate of return on capital utilised is pitifully low 
since the capital used in central public sector firms is often obtained via long-term loans from the market 
and from financial institutions at a significantly higher rate of interest. It has been argued that it is not fair 
to evaluate the success of a public sector project based on its financial results since the profit incentive is 
not the driving force behind all government agencies. Instead, they are led by larger economic and social 
factors. A government-owned company may continue to operate at a loss if absolutely required. 

Need of Disinvestment 

The privatization /divestment of the public sector was a central tenet of the New Economic 
Policy, which was a central plank of the Clinton administration's economic platform in 1991. In it, the 
author argues that privatization is warranted due to many advantages. This study addresses these 
motivations and requirements: An essential argument for privatization is that private ownership results in 
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more effective resource use and distribution. Nick Stern stresses the importance of private sector 
development. "The private sector is not just the primary driver of aggregate growth but also the primary 
source of economic activity for the poor." It's estimated that just a tiny proportion of the 1.2 billion 
individuals who survive on less than $1 per day have jobs in the public sector. Therefore, the expansion 
of the private sector is crucial to the fight against poverty. 

Pro-privatization government insiders argue that, given the current climate, privatization is 
essential to ending wasteful subsidies to PSEs and allowing businesses to thrive under private 
ownership. Everything will continue to deteriorate and the government's difficulties will grow if 
privatization is not implemented. Despite claims that protectionism might benefit PSEs in the near term, 
proponents of the policy stress that it is ultimately ineffective. As a result, it drags down the economy as a 
whole. As a matter of fact, under the new WTO framework, the government would have very little leeway 
to artificially insulate any sector from competition at the cost of consumers, which will have a chilling 
effect on the worldwide competitiveness of Indian companies that depend on free trade. 

A key rationale for privatization is the belief that individual responsibility and accountability 
results in more effective resource management and distribution. The realization that the State could no 
longer keep up with the expanding needs of the economy and the state shareholding eventually had to 
fall down bolstered the desire for market economy across the globe. A more liberal system that reacts 
immediately to market driven pressures won prevailed, disproving the 'State in business' argument and 
the assumption that central government direct and full control over the economic lives of citizens may 
offer superior outcomes. Governments' incapacity to levy large tax increases, pursue deficit/inflationary 
financing, and foster the growth of the money markets and private sector have all contributed to the 
pressing need for privatization policies worldwide. Moreover, the world has become a global village 
because to advances in technology and the World Trade Organization's promises to free trade; as a 
result, industries, including PSEs, must swiftly reorganize or face extinction.  

Is it, therefore, preferable to divestment? True to form, it accomplishes what the government 
and PSU' intended. When public sector units (PSUs) repurchase and extinguish their shares, the number 
of shares held by the promoters decreases while the percentage of ownership rises, and there are 
immediate effects on the company's financials, including higher Earnings per Share (EPS), improved 
Return on Assets (ROA), and lower Price to Earnings (P/E) ratios. 

Therefore, divestiture is a fine idea so long as it is accompanied with a share repurchase, but 
we still don't know what the long-term ramifications will be. The need of disinvestment is supported by 
these reasons. 

Difference between Disinvestment and Privatization 

Let's solve a semantic misunderstanding first. It's important to distinguish between 
disinvestment and privatization. To privatize is to transfer ownership from one entity to another, which 
often results in new leadership. However, a change in leadership is not always associated with 
divestment. When the government reduces its interest in a public company, this is known as 
disinvestment. Despite disinvestment, the government maintains control if the percentage of its holdings 
that are sold off is less than 50%. We have not privatized it. If the percentage of original investors is 
reduced by more than 50%, however, there will be a change in ownership and leadership. Private 
ownership or management is the term. Thus, the scope of disinvestment exceeds that of privatization. 
There is an inverse relationship between privatization and investment, with disinvestment always 
implying privatization but investment sometimes being separate from privatization. Disinvestment is only 
considered privatization after it reaches 51%. As part of the disinvestment policy, the level of dilution of 
the government's interest is set. Let's take a quick look at the public sector's position in the Indian 
economy before jumping to the topic of disinvestment. This is essential for comprehending the vantage 
point from which the government made its disinvestment choice.  

Many people get "Privatization" and "Disinvestment" mixed up. However, these are two quite 
distinct things. In reality, disinvestment is the reversal of the investment process, including the sale or 
transfer of ownership rights in an institution. When discussing PSUs, the term "Disinvestment" refers to 
the sale of state-held shares to one or more purchasers in bulk or individually. (Jain,2002) There are two 
primary categories of privatization. Disinvestment I and deregulation and liberalization (ii) allow the 
private sector to enter areas of business formerly designated for the public sector. As a result, 
"Disinvestment" might be a method of privatization. However, not all divestments always result in 
privatization. This is according to a 2011 study by Mandal. Even if the government sells off all or almost 
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all of its stake (up to 49 percent), no one will lose control. That rules out the possibility of privatization. 
However, when disinvestment exceeds the aforementioned threshold, it may no longer be qualitatively 
distinct from privatization. Disinvestment means that the Central/State Government has sold its shares, 
voting rights, and/or control in the listed PSUs in compliance with the SEBI Regulation, 1997.  

Findings and Recommendations 

For the most part, disinvestment has not produced the desired results. This may be due to the 
wide range of issues still confronted by PSEs even after they have been divested of government 
ownership. These issues include an inefficient, costly, and uncompetitive industrial structure; inefficient 
operations as a result of heavy government interference; and a lack of disinvestment and capital market 
discipline. Given that disinvestments of small or moderate amounts are unlikely to bear fruit, it is advised 
that the government go forward with strategic disinvestment. It is only as a last option that the 
government should become involved in the inner workings of an organization or the management 
decisions that are made inside it. D Souza and Megginson (1999) have also advocated for privatization, 
suggesting that the firm be fully privatized with private investors taking over both ownership and 
management. When it comes to shutting down PSEs that are losing money, the government should take 
a selective approach. It's easy to see why shuttering failing public sector enterprises (PSEs) may be 
politically contentious. Such PSEs may be put up for sale by the government. A request for proposals 
from the commercial sector might be made for this purpose. Of course, there will be situations when it is 
very challenging to sell them for a profit. Since the need for the transaction would be to use them in the 
future, the minimal negative tender price might be accepted. Instead of incurring annual operational 
losses, it is preferable to incur a single large payment. As suggested in their prior studies, Patnaik (2006) 
and Gupta argue that this has to be tried out (2005). They stress that the loss-making PSE might be in 
such a bad way and have such huge commitments that no private sector investor is ready to put money 
into it, in which case the government should allow negative bids at auction, as is done in Germany.  

Then why is the government so adamant on pulling down its financial support? The true 
explanation might be that "implicit contracts" between the nation's governing class and global financial 
interests, and their prominent local followers, are pressuring the government into selling psu stock. The 
fact that most foreign investment in India goes via Mauritius is symbolic of the unbreakable implicit 
compact that no administration has been able to rewrite in the previous two decades. In deciding to sell 
investments, one is fulfilling an unspoken promise to ensure a steady flow of new equity into the stock 
market. Speculators might benefit from the hype created by disinvestment, even if it has negative 
implications on resource allocation and corporate governance. Even while there is widespread distaste 
for finance-led capitalism, the most influential officials in India are eager to slake the appetites of the 
country's biggest stock market participants.  

Conclusion 

In an effort to promote private sector growth, the government has adopted a policy of 
disinvestment. The fundamental reasons for their continued existence are the need of rapid 
industrialization, the desire for more equitable distribution of economic wealth, and the limitations of the 
free market. Public sector organisations were created with the macroeconomic aim of fostering more 
economic growth and self-sufficiency in manufacturing in mind. The government's budget deficit would 
increase and investor confidence would suffer if disinvestment targets weren't met. The proceeds from 
these deals should be invested in infrastructure projects with a longer time horizon, which will pay off in 
the long run for the economy. impacts of regulatory loosening on India's state-run businesses. A 
company's performance increases when it is taken out of the public eye and placed under private 
ownership due to the increased economic efficiency that comes about as a consequence of this change. 
But investing in the company won't guarantee its success. 
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orZeku le; esa fo|ky;h fo|kfFkZ;ksa esa c<+rh nqf'park 

  

lqu;uk ikjhd 

MkW- liuk oekZ** 

 
 

izLrkouk 

 vkt dk euq"; fnu&izfrfnu HkkSfrdoknh gksrk tk jgk gSA QyLo:i O;fDr dk i;kZoj.k Hkh 

vHkkSfrd ls HkkSfrd gksrk tk jgk gSA i;kZoj.k esa bl izdkj ds ifjorZu ds QyLo:i lekt esa ubZ leL;k,¡ 

izkjEHk gks x;h gSA ;g leL;k,¡ O;fDr ds O;ogkj dks ljyrk ls tfVyrk dh vksj ys tk jgh gSA vkt ds 

O;fDr ds lkeus leL;k,¡ vkSj ck/kk,¡ vis{kk—r vf/kd gs] D;ksafd izfrLi)kZ ds dkj.k mldk thou vf/kd 

xfr'khy vkSj tfVy gSA ;gh dkj.k gS fd vkt ds O;fDr 'kkjhfjd jksxksa ds lkFk&lkFk ekufld jksxksa ls 

vf/kd ihfM+r gksus yxs gSA 

 ckyd dks vius thou esa dbZ voLFkkvksa ls xqtjuk iM+rk gS] tSls& 'kS'kokLFkk] fd'kksjkoLFkk] 

ckY;koLFkk vkSj izkS<+koLFkk bu lHkh voLFkkvksa esa ckyd dks dqN u dqN ijs'kkfu;ksa ls tw>uk iM+rk gSA ;gka 

fd'kksjkoLFkk ds lanHkZ dh ppkZ dh xbZ gS] D;ksafd fd'kksjkoLFkk lcls egRoiw.kZ voLFkk ekuh tkrh gsA ckyd 

vius Hkfo"; dk fuekZ.k fd'kksjkoLFkk ls gh 'kq: djrk gSA 

fd'kksjkoLFkk esa ckyd vius ekrk&firk vkSj f'k{kd ij vkfJr jgrk gSA vkt dk ;qx izfrLi)kZ 

dk gS] blesa ekrk&firk pkgrs gS fd muds cPps mudh bPNk ds vuq:i fo"k; dk p;u djsaA os mls 

MkWDVj] bathfu;j  ;k odhy cukuk pkgrs gSA os ;s ugha lksprs fd cPpksa dh Hkh viuh vkdk{kk,a ,oa :fp 

gks ldrh gSA 

 izR;sd ekrk&firk pkgrs gS fd mudk cPpk d{kk esa izFke LFkku izkIr djsa] os ;s ugha lksprs fd 

izR;sd ckyd ,d&nwljs ls fHkUu gksrs gSA izR;sd ckyd dh Kku lh[kus dh xfr vyx vyx gksrh gSA dksbZ 

ckyd vR;Ur 'kh?kz lh[k ysrk gS rks dksbZ dkQh le; yxkrk gSA blh vk/kkj ij mudh miyfC/k esa varj 

vkrk gSA bu lc ckrksa dks vuns[kk djds os viuh bZPNkvksa dks vius cPpks ij Fkksi nsrs gSA cPpksa ij ncko 

Mkyrs gS] ,slh voLFkk esa esa cPps ruko vkSj v'kkafr dk vuqHko djrk gS vkSj mu dk;ksZ dks djrs gS] ftlesa 

mudh :fp ugha gksrh ekrk&firk dh egRokdka{kkvksa ds dkj.k cPpksa dks Hkfo"; ds izfr vfuf'parrk ns[kus dks 

feyrh gSA tks mez muds [kkus&ihus dh Fkh] mlesa os rukoxzLr jgrs gS] fcuk bZPNk ds :fp] ;ksX;rk] {kerk] 

cqf) ds tc mu fo"k;ksa dks i<+rs gS rks os mlesa lQyrk izkIr ugha dj ikrs gS vkSj vanj ls VwV tkrs gS vkSj 

rukoiw.kZ fLFkfr esa vk tkrk gSA 

 orZeku le; esa gekjh f'k{kk i)fr 40&50 o"kksZa ls tks pyh vk jgh gS] og O;kogkfjd ugha gSA ;g 

fd'kksjksa dks fdrkch dhM+k cuus dks izksRlkfgr djrh gs] mUgsa thou dh okLrfod leL;kvksa ls eqdkcyk djus 

ds fy, rS;kj ugha dj ikrh gS] ftlls fd'kksj fo|kFkhZ Hkfo"; dks ysdj fparkxzLr jgrs gSA blds 

ifj.kkeLo:i cPpk fo|ky;h f'k{kk izkIr djus ds ckn Hkh ukSdjh dh ryk'k djrk jgrk gSA 

 150 djksM+ dh vkcknh okys Hkkjr ns'k esa voljksa vkSj lk/ku dh miyC/krk t:jr ds fglkc ls 

yxHkx ux.; gSA ogka fo|kFkhZ nqf'parkvksa ls f?kj tkrk gS vkSj f'k{kk dk izk;kstu foQy gks tkrk gSA 

 
  'kks/kkFkhZ] ouLFkyh fo|kihB] jktLFkkuA 
**  lgk;d vkpk;Z] ouLFkyh fo|kihB] jktLFkkuA 
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nqf'park 

nqf'park ,slh d"Vnk;d ekufld fLFkfr ls gS] ftlesa fpark] ?kcjkgV vkus okys le; esa dqN cqjk 

;k [kjkc ?kVus dh vk'kadk gksrh gS] tcfd okLrfodrk ls bldk dksb"Z ljksdkj ugha gksrkA nqf'park ,d 

izfØ;k esa :dkoV le>h tkrh gSA ,d O;fDr tks nqf'park ls ihfM+r gksrk gS] ,d dk;Z djus esa iw.kZ 'kfDr 

dk iz;ksx ugha dj ldrk gS] bl izdkj ;g fopkj fd;k tkrk gS fd nqf'park fØ;k esa :dkoV Mkyrh gS 

vkSj bl rjg lh[kus dh xfr esa deh vkrh gS] fdUrq ;g fopkj iw.kZr% lR; ugha gS vkSj nqf'park ds dk;Z dks 

Bhd ls u le>us ds dkj.k gSA okLro esa nqf'park lh[kus esa :dkoV Hkh Mky ldrh gS vkSj bldks izsfjr Hkh 

dj ldrh gSA 

cqXysLdh ds vuqlkj 

vo/kku lh[kus esa ,d izkFkfed rRo gSA vo/kku iqjLdkj dh bPNk] n.M ls cpus dh bPNk] 

ftKklk bR;kfn ds ifj.kkeLo:i gksrk gSA fdUrq vo/kku ds fy, ewy oLrq nqf'prk gksrh gSA cqXysLdh dk 

fopkj gS fd f'k{kd dk dk;ZZ vko';d lhek rd nqf'park mRiUu djrk gSA ;g ,d dfBu iz'u gS fd 

fdruh nqf'park mRiUu dh tk,] D;ksafd ;g nqf'park cgqr vf/kd gS rks ;g lh[kus dh fLFkfr ls cpus dks 

izksRlkfgr djsxh vkSj ;fn ;g cgqr de gS rks vo/kku esa deh vk,xhA cqXysLdh dk dFku gS fd tc 

fo|kFkhZ dh ftKklk tkx`r dh tkrh gS rks nqf'park mRiUu gks tkrh gS] D;ksafd ftKklk nqf'park dk xqIr 

:i gSA fo|kFkhZ dh ftKklk tkx`r djuh pkfg, vkSj mUgsa d,sls dk;Z nsus pkfg,] ftuesa og lQy gksA 

,.Mjlu dk dguk gS fd lc ekuo O;ogkj nqf'park ls cpko ij gh vk/kkfjr gS] tks dqN Hkh dksbZ 

O;fDr djrk gS] tks fodYi pqurk gS] tks izfrfØ;k djrk gS] izR;sd mlds O;ogkj dk in vkSj fooj.k 

nqf'park dks nwj j[kus ds fy, gh gksrk gSA ge pkgs nqf'park dks bruk egRo u ns] fdUrq ;g rks vo'; gh gS 

fd gekjk izfrfnu ds O;ogkj esa fo'ks"kdj nwljksa ds lkFk lEcU/kksa esa nqf'park dk lekos'k vo'; gksrk gSA 

,syhlu ,oa ,s'k ds ijh{k.k tks pyfp= ls lh[kus esa nqf'park dk izHkko irk djus ds fy, mudk ifj.kke 

;g vk;k fd nqf'park ds Lrj dks c<+kus esa ijh{K.k ls izkIrkadksa esa o`f) gksrh gSA ;g lk/kkj.k nqf'park gh 

fo|kfFkZ;ksa dks lh[kuk xzg.k djus ;ksX; cukrh gS nqf'park lkekftd fLFkfr;ksa esa ugha gS rks fo|kFkhZ vius 

vf/kdkj vkSj nwljksa dh Hkkouk vkSj ls ykijokg gks tkrs gSA ,sls ckyd vkRe dsfUnzr gks tkrs gSA og nwljksa 

dh ijokg ugha djrs] fdUrq vf/kdrj ckyd lk/kkj.k nqf'park fodkl djuk lh[k ysrs gS ;g mu ij 

lkekftd izHkko j[krh gS vkSj ckydksa dks vkRe&fu;a=.k vkSj vkRefujks/k lh[kus ds ;ksX; cukrh gSA 

tks ckyd nqf'park dh vf/kdrk vuqHko djrs gS] og lh[kus esa izxfr ugha dj ikrsA og bl izdkj 

ds O;ogkj izfrekuksa dks fodflr dj nsrs gS] tks vokaNuh; gSA mnkgj.k ds fy, ,d fo|kFkhZ ijh{kk esa cgqr 

vf/kd nqf'park ls ihfM+r gksrs gq, izos'k djrk gS] rks og iz'uksa xyr le> ldrk gS vkSj cgqr dqN lkexzh 

Hkh ldrk gSA 

dksDl egksn; us esycksuZ] vkWLVªsfy;k ds ikapoh xzsM esa fo|kfFkZ;ksa dks nqf'park ijh{k.k fn, vkSj mUgsa 

rhu lewgksa esa foHkkftr fd;k] tks mPp] e/; vkSj fuEu Lrj dh nqf'park ds vk/kkj ij FksA e/; nqf'park okys 

lewg dk 'kSf{kd dk;Z nwljs nksuksa lewgksa ls vPNk FkkA lcls [kjkc dk;Z mPp nqf'park lewg dk FkkA 

 dkWyst Lrj ds fo|kfFkZ;ksa ds lkFk vuqla/kkuksa us Hkh ;g ckr fl) dh fd mPp Lrj dh nqf'park 

KkuktZu esa ck/kk mRiUu djrh gSA ekFkqj vkSj pkSiM+k us vius v/;;u ds vk/kkj ij ;g ckrk;k fd tc 

fo|kFkhZ ijh{kk ds le; vf/kd ruko esa Fks rks mUgksusa de vad izkIr fd;s vkSj tc ;g ruko de Fkk rks 

vf/kd vad izkIr fd;sA bl v/;;u ls ;g Hkh irk pyk fd ijh{kk ds le; rukoksa us ckydksa ds O;fDrRo 

dks dqlek;ksftr dj fn;kA  
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 nqf'park ds {ks= esa vusd v/;;u fd;s x;s] ftuls dqN jkspd rF; lkeus vk;s fd mPp Lrj dh 

nqf'park lk/kkj.k lh[kus esa lgk;d gksrh gS] fdUrq tfVy inkFkksZa dh lh[kus esa vojks/k Mkyrh gSA  

lUnHkZ xzUFk lwph 

1- ekFkqj] MkW- ,l- ,l- ßf’k{kk euksfoKkuÞ vxzoky ifCyds’ku 

2- ikBd ih-Mh- f’k{kk euksfoKku  

3- HkVukxj lqjs’k % f’k{kk euksfoKku  

4- tk;loky lhrkjke % f’k{kk euksfoKku 

5- fc"V vkHkkjkuh % f’k{kk euksfoKku 

 

⧫⧫ 
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f’k{kk vkSj 'kSf{kd vuqla/kku 

  

eerk 'kekZZ 

MkW- fxfjjkt Hkkstd** 

 
 
 
 
 

 

 
 
 

 

lkj 

f’k{kk ,d izØe gS vkSj tc Hkh ge okrkoj.k ls lkekatL; LFkkfir djus dk iz;Ru djrs gS] 

f’k{kk izkjEHk gks tkrh gS A l`f"V ds izkjaHk esa T;ksa gh bl /kjk ij euq"; dk vkxeu g qvk gksxk] R;ksa gh mls 

bl ckr dh vko’;drk dk vuqHko gqvk gksxk fd og vius pkjksa vksj ds okrkoj.k ls laHktu LFkkfir djs 

A cl mlh le; f’k{kk dk izkjEHk gks x;k gksxkA tc izFke euq"; lalkj esa vk;k gksxk rks mls cqHkq{kk ,oa 

fiiklk dks 'kkUr djus ds fy, Hkk stu ,oa ty dh vko’;drk izrhr gqbZ gksxh og bu lc dks [kkstus dh 

=qfV esa] =`fV o iz;kl djrk jgk gksxkA og viuh vko’;drkvksa dh iwfrZ ds fy, iz;Ru djrk jgk gksxkA 

;g lc dk;Z f’k{kk ds vUrxZr vkrk gS A bl NksVs ls thou esa O;fDr dks lnk leatu dh vko’;drk 

iM+rh gSA ekrk ds xHkZ esa tc og psru 'khy gksrk gS rks xHkZ gh mldk okrkoj.k gksrk gS vkSj bl 

okrkoj.k esa og leatu LFkkfir djus dk iz;kl djrk gSA ;fn lQyrk iwoZd lUrqyu LFkkfir dj ysrk 

gS rks Bhd gS] vU;Fkk tUe ls iwoZ gh og dky&dofyr gks tkrk gS A tUe ysus ds i'pkr rks mls 

fcYdqy gh u;k okrkoj.k feyrk gSA vc mls iqu% lUrqyu LFkkfir djus dh fØ;k f’k{kk ds vUrxZr gh 

vkrh gSA vr% f’k{kk fujarj pyrh jgrh gSA lkekU; :i ls f’k{kk dks fodkl dh izfØ;k ekurs gS vkSj 

lHkh fo"k;ksa ds v/;;u] v/;kiu dks f’k{kk dgrs gSA f’k{kk iz.kkyh esa lq/kkj djus ds fy, le; ,oa 

ifjfLFkfr;ksa dks /;ku esa j[kdj u;s&u;s vuqla/kku fd;s tk jgs gSA vr % f’k{kk ds {ks= esa fd;s x;s 

vuqla/kku 'kSf{kd vuqla/kku dgykrs gSA 

 

'kCndks'k: f’k{kk] ’kSf{kd vuqla/kku] lkeatL;] leatu] dky&dofyr] lUrqyu] okrkoj.kA 

_______________ 

izLrkouk 

f’k{kk dk vFkZ  

f’k{kk 'kCn laLd`r dh ^f’k{k~* /kkrq ls cuk gS ftldk vFkZ gS lh[kuk vkSj lh[kukA f’k{k.k 'kCn vc 

f’k{kk ds vFkZ esa iz;qDr gksus yxk gSA fdUrq vius ewy vFkZ esa ;g lh[kuk ,oa fl[kkuk vkSj f’k{k.k nkssuks gSA 

lh[kus ds vFkZ esa izk;% f’k{kk izkIr djuk vkSj lh[kkus ds vFkZ esa f’k{kk iznku djuk gSA  

 
  'kks/kkFkhZ] tSu fo'o Hkkjrh laLFkku] ykMuwa] jktLFkkuA 
**  lgk;d vkpk;Z] f'k{kk foHkkx] tSu fo'o Hkkjrh laLFkku] ykMuwa] jktLFkkuA 
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fgUnh esa ,d vU; izpfyr 'kCn gS ^fo|k^ laLd`r Hkk"kk dk 'kCn gS vkSj ;g fon~ /kkrq ls fudyk gSA 

fon~ /kkrq ds vusd vFkZ eas osfÙk]osn vkfn 'kCn blh ls curs gS] lÙkk ds vFkZ esa fo/krs :i pyrk gS vkSj 

fo|eku vkfn 'kCn curs gSA ykHk ds vFkZ esa fcUnfrUrs :i lEiUu gksrk gSA bl izdkj fon~ ds de ls de 

ik¡p vFkZ gSA Kku] okLrfodrk] miyfC/k] fopkj.k vkSj Js"V Hkkouk,¡ A ,slk izrhr gksrk gS fd izkphu dky esa 

fo|k 'kCn bu ik¡pksa vFkksZ esa iz;qDr gksrk Fkk vkSj ik¡pkas dk gekjs thou esa vR;f/kd egRo gS A  

f’k{kk ds fo"k; esa vusd fon~okuksa us vius fopkj O;Dr fd;s gS &  

ts-d`".kewfrZ ds 'kCnksa esa & *f’k{kk lPps vFkZ esa O;fDr dks ifjiDo ,oa izse rFkk vPNkbZ dk fodkl 

djus esa lgk;d djrh gSA gekjh :fp blh ckr esa gSA ge vius cPps dks vkn’kZoknh <k¡ps esa ugh <kyuk 

pkgrsA ** 

*ledkyhu Hkkjr ,oa f’k{kk* 

 “Education must be conceived as a continuing reconstruction of experience”, the process and the goal of 

education are one and the same thing.” 

-Dewey : My Pedagogic Creed 

vjLrq ds 'kCnksa esa & f’k{kk ,d O;ogkfjd ,oa lkekftd dyk gSA ;g jktuhfr dk vax gSA vjLrq 

ds vuqlkj f’k{kk dh O;oLFkk jkT; }kjk gksuh pkfg,A vjLrq ;gk¡ rd dgrs gS fd **lc yksaxks dk :fpdj 

oLrqvksa esa izf’k{k.k lHkh ds fy, ,d gh izdkj dk gksuk pkfg,A **  

f’k{kk vuqla/kku ,oa lkaf[;dh  

egkRek xk¡/kh ds 'kCnksa esa & **f’k{kk ls esjk vfHkizk; ckyd vkSj euq"; ds 'kjhj eu rFkk vkRek ds 

lokZxh.k ,oa loksZRd̀"V fodkl ls gSA ** 

lelkef;d Hkkjr vkSj f’k{kk 

Vh-ih- uu ds vuqlkj & ** f’k{kk O;fDr dh oS;fDrdrk dk iw.kZ fodkl gS ftlls fd og viuh 

iw.kZ ;ksX;rk ds vuqlkj ekuo thou dks HkkSfrd ;ksxnku ns lds A **  

MkW-jk/kkd`".ku us lR; gh dgk gS &** Hkkjr lfgr lkjs fo’o ds d"Vkas dks ,d ek= dkj.k ;g gS 

fd f’k{kk efLr"d ds fodkl rd gh ifjfer jg x;h gSA mlesa /kkfeZd ;k vk/;fRed ewY;ksa dk lekos’k ugh 

gSA **  

-Radha Krishna quotes from S.K. Agarwal in shiksha ke Tatwik Siddhants . 1992 p.102 

f’k{kk dh izd̀fr 

f’k{kk dh izd̀fr ds lEcU/k esa ewy :i ls nk’kZfudksa lekt 'kkfL=;ksa]jktrhfr 

'kkfL=;ksa]vFkZ’kkfL=;ksa]euksoSKkfudksa vkSj oSKkfudksa us fopkj fd;k gS A bu lcds fopkjksa ls f’k{kk dh izd̀fr 

dks fu/kkZfjr fd;k tk ldrk gSA  

• f’k{kk ,d izdkj dh lkekftd izfØ;k gS vkSj blds eq[; rhu vax gksrs gS fl[kkus okyk vFkkZr~ 

f’k{kd lh[kus okyk vFkkZr f’k{kkFkhZ rFkk lh[kus&fl[kkus dh fo"k;&lkexzh vFkok fØ;k]ijUrq dHkh 

lh[kus okyk mifLFkr jgdj lh[krk gS ;k dHkh insZ ds ihNs ls gh lh[krk gSA  

• O;kid vFkZ esa f’k{kk lekt esa pyus okyh ,d fujUrj izfØ;k gS] ijUrq izpfyr ;k ladqfpr vFkZ esa 

;g izfØ;k dsoy fo|ky;ksa esa gh pyrh gSA okLro esa gesa f’k{kk ds O;kid vFkZ dks gh Lohdkj 

djuk pkfg,A  

• f’k{kk ,d mn~ns’; iw.kZ izfØ;k gS] ftlds mn~ns’; lekt }kjk fuf’pr gksrs gS lekt gh bls 

fodklksUeq[k cukrk gS rFkk f’k{kk gh lekt dks fodklksUeq[k cukrh gSA  
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• O;kid vFkZ esa f’k{kk dh fo"k; lkexzh vfr O;kid gksrh gS A bls fdlh lhek esa ck¡/kk ugh tk 

ldrk]ijUrq ladqfpr vFkZ esa bldh fo"k;&lkexzh vkSj ikB~;ppkZ lhfer gksrh gSA ] ijUrq nksuksa es 

gh ;g O;fDr vkSj lekt nksuksa ds fodkl esa lgk;d gksrh gSA  

• f’k{kk ds Lo:i dk fu/kkZj.k ml lekt ds /keZ&n’kZu] mldh ljapuk]laLd`fr]’kkluUr--- vFkZrU= 

vkSj oSKkfud i}fr vkfn ij fuHkZj djrk gSA  

        f’k{kk dk dk;Z ,sls ekuoksa dk l`tu djuk gS tks ,dhd̀r gksdj lekt dk fodkl djsa A geus 

ifj{kkvksa vkSj fMxzh;ksa dks cqf} dks ekid cuk fy;k gS vkSj ,sls pkyd eu fodflr dj fn;s gS tks ekuoh; 

leL;kvksa ls nwj jgrs gSA cqf} vfuok;Z dk izR;{khdj.k djus dh {kerk gS] D;k izLrqr gS vkSj ml {kerk dks 

vius vki esa rFkk nwljksa esa tkxzr djuk gh f’k{kk gSA  

'kSf{kd vuqla/kku 

f’k{kk ds {ks= esa vk;h gqbZ leL;kvksa ds lek/kku ds fy, le;&le; 'kSf{kd vuqla/kku fd;s tkrs 

gSA f’k{kk iz.kkyh esa xq.koÙkk ykus ds fy;s uohu [kksts dh tkrh gS vr% f’k{kk ds {ks= esa fd;s x;s vuqla/kku 

gh 'kSf{kd vuqla/kku dgykrs gSA  

'kSf{kd vuqla/kku dk vFkZ ,oa ifjHkk"kk 

f'k{kk dk eq[; y{; ckydksa ds O;ogkj esa fodkl ,oa ifjorZu djuk gS A f’k{k.k dh lekL;kvksa 

rFkk ckydksa ds O;ogkj ds fodkl lEcU/kh leL;kvksa dk v/;;u djus okyh izfØ;k dks 'kSf{kd vuqla/kku 

dgrs gSA f’k{kk ,d LorU= v/;;u rFkk 'kks/k dk vuq’kklu gSA vuqla/kku dh izfØ;k }kjk bl v/;;u {ks= 

dk fodkl fd;k tk ldrk gS A 'kSf{kd vuqla/kku ls HkkSfrd iz’uksa dk mÙkj fn;k tk ldrk gS RkFkk 

leL;kvksa dk lek/kku fd;k tk ldrk gSA blds ifj.kke Lo:i uohu Kku dh of̀} dh tk ldrh gS A 

'kSf{kd vuqla/kku vU; lkekftd fo"k;ksa ds vuqla/kku ls fHkUu gS] D;ksafd vU; lkekftd fo"k;ksa ds vuqla/kkuksa 

esa uohu Kku dh of̀} dks gh egRo fn;k tkrk gS] tcfd 'kSf{kd vuqla/kkuksa esa uohu Kku dh o`f} ds lkFk 

mldh mi;ksfxrk Hkh gksuh vko’;d gS] ;fn uohu Kku dh òf} ds lkFk mldh O;ogkfjd mi;ksfxrk ugh 

gS rks mls 'kSf{kd vuqla/kku ugh dgk tk ldrk gSA bl izdkj ’kSf{kd izeq[k ekin.M fuEu fyf[kr gS &  

• f’k{kk ds {ks= esa uohu rF;ksa dh [kkst uohu fl}kUrksa rFkk lR;ksa dk izfriknu djuk vFkkZr~ uohu 

Kku esa o`f} djukA 

• uohu Kku dh f’k{kk ds {ks= esa O;kogkfjd mi;ksfxrk gksuh pkfg, ftlls f’k{k.k vH;kl esa lq/kkj 

rFkk fodkl djds mls izHkko’kkyh cuk;k tk lds A 

• f’k{kk vuqla/kku dh leL;k {ks= f’k{k.k ckyd dk fodkl djuk A 

• f’k{kk vuqla/kku dh leL;k dk Lo:Ik bl izdkj gks ftldk izR;{khdj.k fd;k tk lds rHkh mldh 

mi;ksfxrk gks lds A  

ifjHkk"kk,¡  

equjks ds vuqlkj %& ** f’k{kk vuqla/kku dk vfUre Yk{; fl}kUrksa dk izfriknu djuk vkSj f’k{kk ds 

{ks= esa uohu izfØ;kvksa dk fodkl djuk ** A  

MCYkw-,e-VSolZ %& ^^ f’k{kk vuqla/kku og izfØ;k  gS tks 'kSf{kd ifjfLFkfr;ks a esa O;ogkj foKku dk 

fodkl djrh gS ** A  

f’k{kk esa 'kks/k dh vko’;drk ij fopkj djus gsrq bl vo/kkj.kk dks egRo nsuk gksxk fd 'kSf{kd 

vuqla/kku dh vU; foKkuksa esa vuqla/kku dh Hkk¡fr  f’k{kk fl}kUrksa rFkk fof/k;ksa ij vk/kkfjr gksxk D;ksafd 

f’k{kk Hkh ,d fo"k; gS ysfdu ;g vo/kkj.kk vko’;d ugh gS A ,d fo"k; ds v/;;u ds :i esa f’k{kk esa 
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foKku dh vis{kk rduhdh xq.kksa dks vf/kd lekos’k gS vkSj blhfy, f’k{kk esa fdlh Hkh vU; foKku ds mu 

lHkh izR;;ksa]fof/k;ksa vkSj ekiuh dk iz;ksx fd;k tk ldrk gS tks 'kSf{kd leL;kvksa ds vuqla/kku gsrq lgk;d 

gks A ,d ;k vf/kd foKku dh fof/k;ksa dk iz;ksx dh fdlh Hkh leL;k dks f’k{kk esa Fkksiuk mfpr ugh gS] u 

gh 'kSf{kd vuqla/kku dh of̀} f’k{kk&fl}kUrksa ,oa fof/k;ksa ls gh lEHko gSA vr% f’k{kk ds vuqla/kku {ks= dk 

fu/kkZj.k djrs le; f’k{kk dh rduhdh fo’ks"krkvksa dks /;ku vo’; gh j[kk tkuk pkfg, A  

f’k{kk vuqla/kku esa xq.kRed fodkl ds fy;s lq>ko 

f’k{kk vuqla/kku ds xq.kkRed fodkl ds fy, dqN O;ogkfjd lq>ko v|ksfyf[kr gS& 

• 'kks/k&drkZ dks bl izdkj dk izf’k{k.k fn;k tk, ftlls mudh fofHkUu izdkj dh vko’;drkvksa dh 

iwfrZ gks ldsA tSls&f’k{kd] iz’kklu rFkk 'kks/k & dÙkkZ vkfn A 

• 'kks/k&izfØ;k ds izf’k{k.k esa 'kks/k&fØ;kvks dks 'kks/kdÙkkvksa esa O;ogkfjd i{k ls lEcU/k&LFkkfir 

djus ds dkS’ky dk fodkl fd;k tk,A 'kks/k dh mi;ksfxrk ds fy, vkO;wg dk fodkl fd;k tk,A 

• 'kks/k&drkZvksa dks 'kks/k ds lEiknu ds fy, fof’k"Vhdj.k ds izf’k{k.k dk O;kid vk/kkj iznku fd;k 

tk,A  

• 'kks/k izf’k{k.k esa lkekftd rFkk lkaLd`frd lUnHkZ esa 'kks/k dh O;k[;k djus dh {kerkvksa dk fodkl 

fd;k tk,A  

• 'kks/k&izf’k{k.k ds fu;kstu esa oSKkfud rFkk rduhdh fodkl ds izHkko dks Hkh egRo nsuk pkfg,  

• 'kks/k izf’k{k.k ds 'kks/k&dh izd`fr rFkk oSKkfud izfØ;k dks le>us ij cy nsuk pkfg,A 'kks/kdrkZvksa 

esa ltZukRed {kerkvksa dk fodkl djuk pkfg, ,oa Kku ds izfr lgh n`f"Vdks.k fodflr djuk 

pkfg,A 'kks/k fu"d"kZ lnSo lgk;rk iznku djrs gS bu dk;ZdrkZZvksa dks 'kks/k fu"d"kksZ dh le> 

vo’; gksuh pkfg,] rHkh budh os leqfpr mi;ksx dj ldrs gS] ijUrq 'kks/k&dÙkkZ 'kks/kfu"d"kksZ dks 

ugh le>rs vkSj u gh budk mi;ksx Hkh le>rs gSA bl fy, 'kks/k dk;Z iw.kZ gksus ds i'pkr fopkj 

xks"Bh dh O;oLFkk dh tk, blesa 'kks/kdÙkkZvksa rFkk fo'ks"kKksa dks vkeaf=r fd;k tk,A blesa 'kks/k ds 

fu"d"kksZ dk foospu fd;k tk, rFkk bldh mi;ksfxrk ij ppkZ gksuh pkfg, A 'kks/k fu"d"kksZ dh 

mi;ksfxrk ds lEcU/k esa lHkh dks lUrq"V djuk pkfg, A ;g Hkh vko’;d gksrk gS fd fofHkUu 

ifjfLFkfr;ksa ij fopkj fd;k tk, vkSj bu ifjfLFkfr;ksa esa 'kks/k fu"d"kksZ ds izHkko dk foospu fd;k 

tk;sA 'kks/k fu"d"kksZ dh mi;ksfxrk dk fooj.k lkekU; :i ls fd;k tkrk gSA 'kks/k fu"d"kksZ ds 

izlkj gsrq izdk’k Hkh fd;k tkuk pkfg, D;ksafd foPkkj xks"Bh ls lhfer O;fDr;ksa dks tkudkjh nh 

tk ldrh gSA fopkj xks"Bh esas ftu ij okn&fookn fd;k tkrk gS muls 'kks/kdÙkkZvksa dks i"̀Biks"k.k 

feyrk gS rFkk 'kks/k dk;ksZ esa vkSj lq/kkj yk;k tk ldrk gSA blls 'kks/k fØ;kvksa dks vf/kd lkFkZd 

o mi;ksxh cuk ldrs gSA   

• 'kks/k&izf’k{k.k esa iz;ksxkRed rFkk ls}kfUrd fo’ys"k.k dks i;kZIr egRo nsuk pkfg,A lEizs"k.k dkS’kyksa 

dk leqfpr fodkl djuk pkfg,A 

• 'kks/k&drkZvksa dks O;ogkfjd vuqHkoksa ds volj iznku djuk pkfg, ftlls os viuh 'kks/k izfØ;k dk 

lEiknu leqfpr <ax ls dj ldsA fofHkUu izdkj ds 'kks/k &dk;kZs ,oa ifjfLFkfr;ksa dk vuqHko iznku 

fd;k tk ldrk gSA 

• 'kks/k dk;kZs ds fy, lrr~ izf’k{k.k dh O;oLFkk djuh pkfg, ftlls mUgs 'kks/k dh uohu fof/k;ksa ,oa 

izfof/k;ksa dh tkudkjh nh tk ldsA 

• 'kks/k&izf’k{k.k dh O;oLFkk O;kid :i ls dh tkuh pkfg, ftlls xq.kkRed rFkk ifj.kkRed 'kks/k 

dh {kerkvksa dk fodkl fd;k tk ldsA 'kks/k ds fu"d"kksZ dh oS/krkk dk Hkh /;ku j[kuk pkfg,A  
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fu"d"kZ  

f’k{kk ds {ks= esa uohurk ykus ds fy, le;&le; ij 'kSf{kd vuqla/kkuks dk vk/kkj cuk;k tkrk gSA 

f’k{kk ds {ks= esa dk;ZdÙkkvksa dks vf/kd lkFkZd rFkk mi;ksxh cuk ldrs gSA  
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lkj 

izLrqr 'kks/k i= esokr {ks= esa fodkl o vijk/k fu;a=.k esa jktLFkku ljdkj dh Hkwfedk ds 

v/;;u ls lacaf/kr gSA jkT; ds vyoj o Hkjriqj ftyksa dk og Hkkx tgka ij eso tkfr ckgqY; #i ls 

fuokl djrh gS] ;g {ks= vkfFkZd] lkekftd o vk/kkjHkwr lqfo/kk ls dkWQh fiNMk gqvk gSA bl {ks= ds 

fodkl gsrq fofHkUUk ;kstukvksaa ,oa vko’;drkuqlkj okafNr ctV Ns= dks miyC/k ugha gks ikrk gS] ftlds 

QyLo#Ik ;g Ns= fodkl ds iSjkehVj dh n`f"V ls vU; lkekU; {ks=ksa ls fiNM+k gqvk gSA bl 'kks/k i= esa 

esokr {ks= ds fodkl ds fy, jktLFkku ljdkj us dkSuÚ dkSu lh ;kstukvksa dk fØ;kao;u fd;k gS rFkk 

vijk/k fu;a=.k ds fy, dkSu dkSu lh dkuwu O;oLFkk ykxw dh gS mYys[k fd;k x;k gS ftls ges Kkr 

gksrk gS fd okLrfod fLFkfr esa esokr {ks= dk fdl gn rd fodkl gqvk gS rFkk vkSj D;kÚ D;k laHkkouk,a 

gks ldrh gSa rFkk vijk/k ds fu;a=.k esa jktLFkku ljdkj fdl Lrj rd lQy jgh gSa irk yxrk gSa 

v/;;u ls Kkr gks lds rkfd mi;qDr cqfu;knh <kaps dk fodkl gks lds rFkk xzkeh.k {ks=ksa esa o vkl&ikl 

tks Hkh fodkl dh laHkkouk,a gSa mudh LFkkiuk ds fy, futh o lkoZtfud Hkkxhnkjh dks vkdf"kZr fd;k tk 

ldsA 

 

'kCndks'k: vkfFkZd lkekftd] vk/kkjHkwr lqfo/kk] vijk/k fu;a=.k] fodkl]cqfu;knh <kaps] futh o lkoZtfud  

HkkxhnkjhA  

_______________ 

izLrkouk 

jkT; ds vyoj o Hkjriqj ftys dk og Hkkx tgka ij eso tkfr ckgqY; #i ls fuokl djrh gS ds 

vkfFkZd lkekftd ,oa vk/kkjHkwr lqfo/kkvksa dh n`f"V ls dkQh fiNMk gqvk gSA {ks= ds fodkl gsrq jktLFkku 

ljdkj ds }kjk fofHkUu ;kstukvksa ,oa vko’;drkvk sa ds vuqlkj okafNr ctV bl {ks= dks miyC/k ugha gks 

ikrk gS ftlds QyLo#i ;g {ks= fodkl ds iSjkehVj dh n`f"V ls vU; lkekU; {ks=ksa dh rqyuk esa fiNMk 

gqvk gSA jkT; ds esokr {ks= dk fpUghdj.k foLr`r losZ{k.k ds vk/kkj ij fd;k tkdj esokr {ks= essa 2 ftys 

;Fkk vyoj o Hkjriqj ftys 11 iapk;r lfefr;ka 'kkfey gS jkT; ds esokr {ks= esa vkfFkZd lkekftd fodkl 

ds lkFk lkFk xzkeh.k vk/kkjHkwr lqfo/kk,a fodflr djus rFkk vijk/k fu;a=.k djus ds fy, jktLFkku ljdkj 

iz;kljr gS esokr {ks=kh; fodkl ;kstuk fnukad 20@02@1987 ls ykxw dh xbZ gSA jkT; ljdkj }kjk 
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le;&le; ij foÙkh; o"kksZa esa ctV ?kks"k.kk tkjh dh tkrh jgh gSA jkT; ds dbZ {ks= tks vU; {ks=ksa dh 

rqyuk esa fiNMs gSa ,sls tutkfr {ks= exjk Mkax xqtZj ckgqY; o esokr {ks= fodkl ds fy, ljdkj }kjk 

fujUrj iz;kl fd, tk jgs gSaA izLrqr 'kks/k i= esokr {ks= esa d`f"k vk/kkfjr m|ksxksa ds HkkSxksfyd v/;;u ls 

lacaf/kr gSA esokr {ks= esa d`f"k vk/kkfjr m|ksx vf/k’ks"k xzkeh.k Hkkxksa esa cMs iSekus ij csjkstxkjh@izPNUu 

jkstxkj dh leL;k dks nwj djus esa l{ke gSA esokr {ks= dh eq[; pqukSrh ;g gS fd jktLFkku ljdkj viuh 

;kstukc) vkSj uhfrxr gLr{ksi dks izHkkoh <ax ls ykxw djds xzkeh.k {ks=ksa esa bldh lkekftd&vkfFkZd 

lajpuk] d`f"k mRiknu iz.kkyh vkSj cqfu;knh d̀f"k fofuekZ.k fo’ks"krkvksa dh igpku dks de fd, fcuk ,d 

lokZaxh.k vkS|ksfxd fodkl lqfuf’pr dj lds vyoj ,oa Hkjriqj ftys dk esokr {ks= xzkeh.k {ks=ksa vkSj 

muds vkl&ikl d̀f"k & vk/kkfjr m|ksx ,d loZO;kih vfHkO;fDr gS ftle fofHkUu vkS|ksfxd] izlaLdj.k 

vkSj fofuekZ.k xfrfof/k;ksa dk lekos’k df̀"k ij vk/kfjr dPPks eky ij gksrk gS vkSj mu xfrfof/k;ksa vkSj 

lsokvksa dks Hkh 'kkfey fd;k tkrk gS tks df̀"k ls izkIr gksrh gSa d`f"k vkSj m|ksx fodkl izfdz;k esa ijLij ,d 

nwljs ij fuHkZj gksrs gSa df̀"k vk/kkfjr m|ksx vkilh laca/kks ds dkj.k ,d &nwljs ds iwjd Hkh gksrs gSaA d̀f"k 

m|ksx dks 'kfDr iznku djrh gSA esokr {ks= ds d`f"k vk/kkfjr m|ksxksa ds v/;;u ls Li"V gS fd o"kZ 

2017&18 esa d̀f"k vk/kkfjr m|ksxksa dk 33 izfr’kr dqy 'kq) ewY; lao/kZu ds fy, dsoy 20 izfr’kr lk>k 

fd;k x;kA 

jktLFkku ljdkj dh esokr {ks= ds fy, fodkl ;kstuk@mn~ns'; 

• esokr {ks= dk vkfFkZd ,oa lkekftd vk/kkjHkwr <kapkxr fodkl djukA  

• lkeqnkf;d ,oa vU; vk/kkjHkwr HkkSfrd ifjlaifÙk l`tuA 

• Jh ;kstuk esa 'kkfey ikap ewy vk/kkjHkwr lqfo?kk,a ;Fkk xzke LoPNrk ,oa LoPn is;ty fpfdRlk ,oa 

LokLF; xzkeh.k vkarfjd lM+dsa f’k{kk ,oa xzke esa jks’kuh dh O;oLFkk ds dk;ksZ dk çkFkfedrk ls 

laiknuA  

• tula[;k ds vk/kkj ij esokr xzkeh.k {ks= dk pj.kc~/k lexz fodklA  

• esokr xzkeh.k {ks=h; fodkl ;kstuk ,oa vU; fodkl ;kstukvksa esa fufeZr ifjlaifÙk;ksa dk j[kj[kkoA  

• LFkkuh; ukxfjdksa dks jkstxkj ,oa thfodksiktZu gsrq y?kq ,oa dqVhj mn~;ksxksa dh Lfkkiuk ,oa 

vko’;d lalk/kuksa dk fodklA  

• f’k{kk fpfdRlk ,oa iqjkrRo I;kZoj.k laj{k.k vkfn ls lacaf/kr dk;ZA  

• dyk laLÑfr ,oa i;ZVu fodklA  

;kstuk varxZr djk, tkus okys dk;ksZ esa ljdkj dh Hkwfedk  

• LoPNrk %& çR;sd xkao lkQ lqFkjk gksxk [kqys esa 'kkSp ls eqfDr xans ikuh dh O;ofLFkr fudklh ,oa 

fuLrkj.k ukyh fuekZ.k vkSj mudh lQkbZ dh O;oLFkk vkSj Bksl ,oa rjy dpjk laxzg.k ,oa çca/ku 

laLfkku ,oa lkoZtfud 'kSpky;ksa dh O;oLFkk dk çca/k djus dk ç;kl fd;k tk,xk LokLF;%& 

çR;sd xkao esa o"kZ i;Zar LoPN is;ty dh miyC/krk çR;sd jktdh; lkeqnkf;d ifjlj esa LoPN 

is;ty dh miyC/krk ¶yksjkbM ;qDr ikuh [kkjk ikuh okys {ks= esa okVj VªhVesaV vkjks IykaV dh 

O;oLFkk djukA  

• xzkeh.k dusfDVfoVh %& çR;sd xkao esa lqxr ;krk;kr gsrq vkarfjd lM+dsa esa ukyh jktdh; dk;kZy; 

f’k{kk ,oa fpfdRlk dsanzksa rFkk /kkfeZd LFkyksa gsrq 'kqHke igqap ekxZ çR;sd xkao dks eq[; lM+dksa ls 

tksM+ukA 
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• f’k{kk vkSj fpfdRlk lqfo/kk,a %& çR;sd xkao esa Nk= la[;k ds vuqikr esa 'kkyk Hkouksa ,oa dejksa dk 

fuekZ.k ç;ksx’kkykvksa dh leqfpr O;oLFkk midj.k ,oa dsfedYl dh O;oLFkk fpfdRlk ,oa LokLF; 

bdkb;ksa ds Hkouksa dk fuekZ.k f’k{kk ,oa fpfdRlk dsanzksa esa 'kkSpky; is;ty ,oa vkokxeu dh lqfo/kk 

Nk=ksa ds 'kkjhfjd ,oa dkS’ky fodkl gsrq [ksy eSnku iqLrdky; ,oa [ksydwn dh leqfpr O;oLFkk 

f’k{kk ,oa fpfdRlk bdkb;ksa eas fon~;qr ia[ks QuhZpj csM dh O;oLFkk fpfdRlk midj.k ,oa nokb;ksa 

dh O;oLFkkA  

• ÅtkZ%& çR;sd ?kj esa jks’kuh dh OloLFkk jktdh; Hkouka f’k{kk ,oa fpfdRlk dsanzksa esa jks’kuh dh 

O;oLFkk xkao ds vke jkLrksa lk/kus ds /kkfeZd LFkyksa dk uke pkSikyksa ij jks’kuh dh OloLFkkA  

jkT; ljdkj dh ctV ?kks"k.kk ds vuqlkj esokr {ks= esa 'kkfey lHkh xkaoks esa baÝkLVªDpj xSIl dh 

fpUghdj.k djrs gq, Hkfo"; ea vk/kkjHkwr lqfo/kk,a fodflr djus ds mn~ns’; ls djk, tkus okys vko’;d 

dk;ksZ dks 'kkfey djrs gq, lexz xzke fodkl dk;Z ;kstuk Jh ;kstuk ds fn’kk funsZ’kkuqlkj rS;kj dh tkosxh 

esokr {ks= esa Hkfo"; esa gksus okyh lHkh dk;ksZ dh LohÑfr lexz xzke fodkl ;kstuk ls gh dh tk,axhA  

lanHkZ xzUFk lwph 
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gfjr xzg izHkko dk i;kZoj.k ij izHkko 
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izLrkouk 

gfjr x`g izHkko dk i;kZoj.k ij izHkko 

ok;qe.My esa xSlksa ds vlUrqyu ls i`Foh }kjk lw;Z dh fdj.kksa dk vo'kks"k.k vf/kd ek=k esa gksus 

yxrk gS ftlds pyrs i`Foh rsth ls xHkZ gksus yxh rFkk mPp rkiu tyok;q ifjorZu gqvk gS tks gfjr xg̀ 

izHkko dk ifj.kke gS gfjr x`g izHkko og izfØ;k gS ftlesa i`Foh ls Vdjkdj ykSVus okyh lw;Z dh fdj.kksa dks 

okrkoj.k esa mifLFkr dqN x Sls vo'kksf"kr dj ysrh gS ifj.kkeLo:i iF̀oh ds rkieku esa c<+kSŸkjh gksrh gS 

gfjr x`gizHkkod xSlksa esa dkcZu MkbZ vkWDlkbM ehFksu] Dyksjks  dkcZu] ukbVªl vkWDlkbM rFkk {kksHke.Myh; 

vkstksu vkfn gSA i;kZoj.k esa budh fujUrj c<+rhek=k ls oSf'od tyok;q ifjorZu dk [krjk fnuksa fnu 

c<+rk tk jgk gSA  

i`Foh dh lrg dk vkSlr rkieku yxHkx 150C gSA gfjr x`g izHkko ds gksus ij tks rkieku gksrk ;g mlls 

djhcu 330C vf/kd gS bu xSlksa ds vHkko esa i`Foh lrg dk vf/kdk’k Hkkx rkieku &180C vkSlr rkieku 

ij tek gqvk gksrk gS tks fd thou ds fy, mi;qDRk ugh gksrkA vr% gfjr x`g xSlks dk mfpr vuqikr gksuk 

i;kZoj.k ds fy, csgn t:jh gSA 

ok;qe.My Hkh ,d izk—frd dkap ds ?kj dh Hkkafr dk;Z djrk gS lw;Z ls vkus okyh fofdj.kksa 

dkdqN Hkkx ok;qe.My rFkk ìFoh dh fofHkUu ijrkas ds }kjk vo'kksf'kr dj fy;k tkrk gS ,oa 'ks"k Hkkx 

okrkoj.k esa ijkofrZr dj fn;k tkrk gSA QyLo:i iF̀oh ij iM+us okys fodj.kksa ds }kjk i`Foh xeZ gks tkrh 

gSA rFkk ok;eq.Myh; gfjr xSlksa ds }kjk ìFoh ds rkieku esa of̀) dj nh tkrh gSA  

’kgjhdj.k] vkS|ksfxdhdj.k] dks;ys ij vk/kkfjr fctyh] rki?kj dks;yk [kuu ekuo dh 

foyk'krkiw.kZ thou 'kSyh esa 'kkfey okrkuqdwfyr jsfÝtjsVj] iz'kkhrd] ij¶;we vkfn rFkk vkf/kqfud —f"k ij 

jkk;fud [kkn;ks dk vf/kdkf/kd iz;ksx /kku dh [ksrh ds {ks=Qy esa o`f) vkfn vusdks dkj.k gS tks gfjr x`g 

izHkko ds fy, ftEesnkj gSA  dkcZu MkbZ vkWDlkbM xSl lcls izeq[k gfjr x`g xSl gS tks lkekU;r% thok'e 

bZ/kuksa ds tyus ls mRlftZr gksrh gSA ;g xSl okrkoj.k  esa 05% izfr'kr izfr o"kZ dh nj ls c< jgh gSA 

pwafd ou] dkcZu MkbZ vkWDlkbM xSl ds izeq[k vo'kks"kd gS vr% ou fouk'k gksus ls bl xSl dh okrkoj.k esa 

fuUrj c<+ksŸkjh gks jgh g SA  

ehFkus Hkh ,d vR;Ur egRoiw.kZ gfjr x̀g xSl gS tks 1% ¼izfr'kr½ izfr o"kZ dh nj ls okrkoj.k es 

c<+ jgh gSA ;g xSl dkcZu MkbZVkWDlkbM dh rqyu esa 20 xquk T;knk izHkkoh gSA /kku ds [ksr] nygu Hkwfe 

rFkk vU; izkj dh ue Hkwfe;ksa ehFksu xSl ds izeq[k L=ksr gSA fodflr ns'kksa dh rqyuk esa fodkl'khy ns'k 

ehFksu xSl ds mRltZu ds fy, T;knk mRrjnk;h gSA 

 
  vflLVsUV izksQslj ¼Hkwxksy foHkkx½] ,l-,l-,l- ih-th- dkWyst teokjkex<+] t;iqj] jktLFkkuA 
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Dyksjks ¶yksjks dkcZu jlk;uksa dk bLrseky lkekU;r% iz'kkhrd izsjd rFkk Bksl IykfLVd Hkkx ds :i 

esa gksrk gSA ;g okrkoj.k esa LFkk;h :i ls gksrs gSA vkS|ksfxd ,oa foykflrkiw.kZ thou 'kSyh ds QyLo:i 

okrkoj.k esa budh ek=k esa fujUrj o`f) gks jgh gSA fodkl'khy ns'kksa dh rqyuk es fodflr ns'k bu jlk;uksa 

dk mRltzu vf/kd djrs gSaA Dyksjks¶yksjks dkcZu dh okrkoj.k esa o`f)nj 0-4% ¼izfr'kr½ izfr o"kZ gSA ukbVªl 

vkWDlkbM xSl 0-3 ¼izfr'kr½ izfr o"kZ dh nj ls okrkoj.k esa c<+ jgh gS tSo bZa/ku thok'e bZ/ku rFkk 

jklk;fud [kknksa dk —f"k esa vR;f/kd mi;ksx blds mRltZu ds izeq[k dkj.k gSA 

{kksee.Mh; vkstksu Hkh ,d egRoiw.kZ gfjr x`g xSl gS tks 0-5% ¼izfr'kr½ o"kZ dh nj ls okrkoj.k es 

c< jgh gSA vkstksu dk fuekZ.k lkekU;r% lw;Z ds izdk'k  dh mifLFkfr esa ukbVªkstu MkbZvkWDlhtu rFkk 

gkbMªksdkcZu dh izfrfØ;k Lo:i gksrk gSA Vªkb¶ykjks feFkkby lYQj vkSj iSUVk¶yksjkbM Hkh ,d xkSM gfjr 

x`g xSl gSA ftldk mRltZu j{kk m|ksxksa ls gksrk gSA  

gfjr x`g xSls&L=ksr ,oa izHkko  

Ø-la- xSl L=ksr izHkko 

1 dkcZu MkbZ vkWDlkbM ÅtkZ mRiknu ds fy, thok'ke bZ/ku 

dk ngu ¼isVªksy] dks;yk] ydM+h½ 

i`Foh ds rkieku esa c<+ksŸkjh 

2 dkcZu eksuksvkWDlkbM ÅtkZ mRiknu esa bZ/ku dk v/kwjk ngu lkal ,oa QsQM+ks dh 

leL;k 

3 lYQj MkbZ vkWDlkbM xa/k;qDr bZa/ku dk ngu vEyh; o"kkZ 

4 ukbVªkstu vkWDlkbM HkfV~V;ksa esa bZ/ku dk tyuk rki o`f) vkSj 'okl jksx 

5 vkstku gkbMªks dkcZu vkSj ukbVªkstu o 

vkWDlkbZM 

rki o`f) vkSj QsQM+ksa eas 

{kfr Ropk dSalj vkfn 

6 ehFksu izk—frd xSl ,oa vof'k"V inkFkZ i`Foh ds rkieku esa o`f) 

7 Dyksjks¶yksjks dkcZu  vkS|ksfxd mRltZu vkstksu {kj.k] rki esa o`f) 

8 vU;gkbMªksdkcZu vkS|ksfxd fØ;kvksa ds nkSjku rki o`f) vkW[kksa esa tyu 
 

 ekuo ds fodkl ds Øe esa pje rd igq¡pus dh vfHkyk'kk eas tyok;q ,oa okrkoj.k dks vius vuq:i 

ifjofrZr djuk 'kq: dj fn;k gS ftlls mRiUu gfjr x̀g izHkko ds dkj.k tyok;q esa ifjorZu gks x;s dkcZu 

MkbZ vkWDlkbM xSl ds dkj.k oSf'od rkiu dk tUe gqvk vkSj vkt ifjfLFkfr;ka gfjr Økafr ds igys ls ,d 

ne foijhr gks x;h gSA blh ds QyLo:i dbZ izdkj ds izHkko lkeus vk;s gS tks bl izdkj gSA 

• ekuo lekt ij izHkko & oSf'od rkiu ds dkj.k vusd Hkkxksa esa rhoz rwQku vk;saxs] o"kkZ ,oa 

ekuwlu ds Lo:i esa Hkh ifjorZu gksxk] lw[kk ,oa ck< dh fLFkfr;ka cusxh ,oa LFkyh; rFkk Hkwxksfyd 

tyh; O;oLFkk pjejkus yxsxh] tyiznq"k.k dh leL;k ,oa is;ty dh leL;k Hkh fodV :i /kkj.k 

dj ysxhA 

• —f"k ij izHkko & vfu;fer o"kkZ ls Hkw&lrg esa gksus okys ifjorZuksa ds QyLo:i jsfxLrku esa 

vR;kf/kd o"kkZ rFkk vf/kd o"kkZ okys {ks=ksa esa lw[kk tSlh fLFkfr cusxh ftlls Hkwfe mi;ksx esa 

ifjorZu gksxk] [kk|kuksa ,oa Qlyks dh mRiknu nj ea vR;kf/kd deh tk tkosxh ftlls [kkn~; 

ladV dh leL;k mRiUu gks tk;sxhA 

• ikS/kksa ,oa tUrqvksa ij izHkko & gfjr x`g izHkko ds QyLo:i i;kZoj.k esa tSo fofo/krk ij izfrdwy 

vlj ns[kus dks feysxk] D;ksafd oSfo'od rkiu ds c<us ls cgqr lh ikni tkfr;ka u;s okrkoj.k esa 

LFkkukUrfjr gksus esa vleFkZ gksxh vusd leqnzh rV ,oa vkl&ikl dh ouLifr ,oa tUrq txr ds 

vusd izk.kh foyqIr gks tk;sxs ftlls eNyh ikyu LoPN ty dk izc/ku —f"k ,oa i;ZVu tSls 

m|ksx Hkh nq"izHkkoksa ls ugh cpsxsA 



156         Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 13, No. 01, Jan.-Mar. 2023 

i`Foh ds rkieku essa vf/kdrk gks tkus ds dkj.k ,d vksj tgkW vusd izdkj ds ikni jksxks ,oa 

uk'kdhVks dh la[;k esa c<r gksxh rks nwljh vksj [kjirokj rFkk vuko';d ikS/ksa dh Hkjekj jgsxh] ikniksa dh 

o`f) nj rhoz gks tk;sxh] izdk'k la'ys"k.k dh nj esa Hkh of̀) gks tk;sxhA 

gfjr x`g izHkko ls mRiUu oSf'od rkiu ls tyok;q ifjorZu ,oa xEHkhj oSf'od leL;k cu xbZ gS 

ftlls lEiw.kZ fo'o esa mFky iqFky gks tk,xh rFkk vusd }hiks dk vfLrRo lekIr gks tk,xk] bldk ekuo 

thou ij foijhr izHKko iMsxkA izk—frd vinkvka tSls lw[kk] ck<] lqukeh vkfn dh ckjEckjrk esa c<ksŸkjh 

gksxh Qlyksa dh mRikndrk eas o`f)] dhVuk'kdksa [kjirokj uk'kdksa rFkk jklk;fud [kknksa ij fuHkZjr c<sxh 

ftlls u dsoy i;kZoj.k gh iznf"kr gksxk vfirq fo'ks"kr% fodk'khy ns'kks esa vkfFkZd n`f"Vdks.k ls mFky iqFky 

ep tk;sxh bu nq"izHKkoksa dks /;ku esa j[krs gq, orZeku le; dh ;g egrh vko';drk gS fd gfjr x̀g 

izHKkod xSlksa ds oSf'od rki o`f) ij izHkkoh fu;a.k= gks lds vkSj tyok;q ds lEHkkfor [krjksa ls cpk tk 

ldsA 
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ABSTRACT 

Education increases investor’s knowledge about regulating the family expenditure and access 
to family planning and budget. Difference in education between various investment pattern defined by 
age, connubial status, area, educational qualification, occupation etc. is continuously observed. The 
lack of educational opportunities for investor(particularly girl) is contrary to Composition 10 of the 
CEDAW(Convention on the Elimination of All Forms of Demarcation Against Women) which states that 
government should take over all applicable waytowards the elimination of any  stereotype generalities 
in all the forms of education. The Indians inculcate a certain good habits from childhood onwards one 
among there good habit is saving culture. The practice of hyndy is develop from childhood onwards for 
both  manly&  womanish  kiddies and  also government also encouraged the saving culture through 
offering  attractive interest rate for the deposits invested by the  various member of the income group. It 
also covered different chops for different strata of the societyviz., for agriculturist “Kisan Vikas Patra” 
was introduced by congress government lead byMrs. Indira Gandhi, former Prime Minister of India. 
Contemporaneously her government introduced National Savings Schemes, Postal Savings Schemes 
and Insurance Schemes for contestant from government workers and workers from private sector. The 
attractive interest rates motivated the common people to invest in these bonds as the good savings for 
their children’s future. The recent changes passed in political script have drastically affected the 
savings habit in India. The preface of LPG(Liberlisation, Privatisation&Globalisation) in India for the 
consumers to spend further on purchase of durable goods, thing goods and luxury goods. In the name 
complication in the life consumers are stated comparing their life style with the crème subcaste of the 
society. The present study becomes largely essential to know the Savings and Investment Behaviour 
of Salaried Persons and to find out the various factors affecting the investment behaviour of salaried 
people. 

 

KEYWORDS: Investment, Saving, Income, Government, Bonds, Deposits, Employment, Earnings. 

_______________ 

Introduction 

The low income group and middle income group of the society also copping the luxury 
particulars under advanced purchasing schemes and loan schemes, which are beyond their income 
earning capacity. Before completion of the investiture period, they find delicate to repay the loan and 
incurred big loss, which regulates to recover huge interest and ceize the goods product in the 
middle. The new LPG policy substantially fastening the inculcate American culture in India, where 
American earns and spends further than the earnings they don't exercise savings culture from the 
childhood onwards. Western culture is encouraged savings habit by the present government 
because the government of India itself is in the clutches of commercial titans. They also reduce the 
interest rate for the bank savings, postal savings & kisan vikaspatra. The preface of ATM cards, 
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credit cards and disbenefit cards are  substantially  converting the consumers to buy beyond their 
income earning capacity indeed the collapse in American economy affected a good  maturity of the 
states but India is luckily saved because of the saving policy introduced by Mrs. Indira Gandhi’s 
government at this junctures. The working people have a fixed source of income and supplement by 
a fresh income from other sources. They invest with assumed monthly income as they're regular 
saviors. The investment should give safety, liquidity and profitability. Hence, in order to get all these 
effects, the working people have to decide to fit, the portfolio which will suit to them. They by 
considering all the different types of investment portfolio available can suppose of channelizing the 
excess for their own benefit as well as for the growth of country’s economy. It ’s emphasized to study 
the awareness and need of studying savings and investment behaviour among the citizen of India in 
general and particular to salaried class. 

Saving – Conceptual Phenomena 

Savings is the portion of income not spent on current expenditure. That is, savings is the 
difference between income and consumption. Money should be saved to pay for unanticipated events or 
extremities as no one knows what will be in the future. An auto or a bike of an existent may breakdown, 
some ménage appliances could stop performing, or a medical exigency could do. So, without savings, 
unanticipated events can come large fiscal burdens. Thus, savings helps an individual or family to be 
financially secure. Occasionally, money from savings and investments can also help to buy precious 
particulars that are too expensive to buy with yearly income like buying a new camera, copping an auto 
or paying for a holiday. The investment is the strategy of profitable growth as increase in the savings help 
finance the adding investment, which in turn increases savings. This process continues till savings and 
investments rate to income would get stabilized and there would be steady and sustained increase in 
public income and profitable weal. Thus, savings is the crucial factor to induce investment and profitable 
development. In every ménage, the fiscal stability and substance are given by a steady flux of recreating 
income and part of the income so earned could be saved. India has the character of being a country 
generating a veritably high rate of domestic savings. Around 27 per cent of our GDP is retained by way of 
savings every time. The bulk of the savings are done by individualities and homes. Industrialists and 
businessmen particularly in the large and medium sector need huge capital for their productive 
enterprises. 

Investment – The Turning Aspect 

The word “investment” has been used by numerous in different ways. According to the Oxford 
Dictionary, “investment is an asset or item that's bought with the stopgap that it’ll induce income or 
appreciate in the future”. Cambridge dictionary states investment as “the action or process of investing 
money for profit”. Graham, Benjamin and David Dodd in their book “Security Analysis and Portfolio 
Management” defined investment as “putting money into commodity with the anticipation of gain within 
an anticipated period of time”. Grounded on these delineations, it's understood that investments are 
means that can be converted into cash for securing one’s future and not for immediate consumption. 
Investments are anticipated to induce reasonable returns during their holding period. For a person 
advancing money to another awaiting some return out of it's an investment for a return. Purchasing 
shares of a company, bullion or real estate for the purpose of price appreciation as well as coppingan 
insurance plan or pension plan is also an investment for a person. Hence, it's clear that investment is a 
commitment of finances for earning fresh income. Simply, investment is the immolation of certain money 
at present value in expectation of a price in thefuture. However, the return will be commensurable with 
threat that investor assumes, If an investment is duly accepted. In the history, investment has been an 
exertion confined to the rich and business class people due to the fact that vacuity of finances in excess 
of charges is apre-requisite to deployment of finances. Moment, investment has come a ménage word 
and is veritably popular with people from all walks of life. An investor before making investment should 
assay and make a check and assay all investment opportunities and only also he she should decide 
which investment option will be suitable in terms of his/ her individual conditions and pretensions. 
Investments generally involve in real means which are palpable, material  effects  similar as land,  
structures and gold,  tablewareetc. and also involves in  fiscal  means which are pieces of paper 
representing a direct claim to real  means held by someone differently. These pieces of paper represent 
shares, debentures, government bonds, collective finances, bank deposits, insurance plans, post office 
savings, debt or equity commitments or stock instruments. 
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Savings and Investments Options in India  

The part of domestic savings and investments is veritably dynamic in promoting profitable 
growth of India. In India domestic savings appear from three top sectors, videlicet(i) ménage sector(ii) 
private sector(iii) public sector. The ménage savings constitute the biggest member of aggregate savings 
in India. The ménage savings that involve non-commercial realities are distributed into two types, savings 
in fiscal means and physical parcels. Household savings comprise life insurance programs, pension 
finances and provident finances, deposits with banks and non- banking fiscal institutions and other types 
of fiscal service providers. In India there are a lot of investment avenues available. Investments in India 
are astronomically classified into five orders i.e. Equity, Debt, Real Estate, Goods and eclectic.   

• Equity: Equity is one of the most risky areas. But, at the same time this is also a place where an 
investor can earn high rates of returns that will push up the returns of the entire portfolio. There's 
a need for the investor to separate the enterprise from the investment.   

• Debt: Debt is a route that utmost people will know and have the necessary experience of. 
There's a wide range of debt instruments that are present from bank fixed deposits to company 
fixed deposits. Debt is simple as the investor will earn at a fixed chance of the investment, which 
will also be returned to the investor at the time of maturity or redemption of the investment.  

• Mutual Fund: this is an arising area for investment and there's a large variety of schemes in the 
request to suit the conditions of a large number of people. In finance, in general, one can 
suppose of equity as power in any asset after all debts associated with that asset are paid off. 
For illustration, an auto or house with no outstanding debt is considered the proprietor’s equity 
because he or she can readily vend the item for cash. Stocks are equity because they represent 
power in a company.   

• Commercial Debenture: Commercial debentures are typically backed by the character and 
general creditworthiness of the issuing company. It's a type of debt instrument that isn't covered 
by the security of physical means or collateral. Debentures are a system of raising credit for the 
company and although the money therefore rose are considered a part of the company's capital 
structure; it isn't part of the share capital.   

• Fixed Deposits: Fixed Deposits is the quantum put by the investors with Banks as deposits, 
which are also appertained to as term deposits. Minimal investment period for fixed deposit with 
bank is 30 days. Deposits in banks are veritably safe because of the regulations of RBI(Reserve 
Bank of India) and the guarantee handed by the deposit insurance scheme. The interest rate on 
fixed deposits varies with term of the deposits. Bank deposits enjoy exceptionally high liquidity. 
Loans can be raised against bank deposits.   

• Post Office Savings: Post Office Monthly Income Scheme is a low- threat saving instrument, 
which can be profited through any Post Office. The interest rate on deposits is slightly advanced 
than banks. The interest is calculated partial monthly and paid yearly.   

• Life Insurance Policies: Insurance companies offer numerous investment schemes to 
investors. These schemes promote savings and also give insurance cover. L1C(Life Insurance 
Corporation) is the largest life insurance company in India.   

• Public Provident Fund (PPF): PPF is a long- term savings instrument with a maturity of 15 
times. A PPF account can be opened through a nationalized bank at any time during the time 
and is open each through the time for depositing money. Tax benefits can be profited for the 
quantum invested and interest accrued is duty-free. A pullout is admissible every time from the 
seventh fiscal time of the date of opening of the account. 

The Saving – Investment Analysis of Salaried Person’s in India 

An study has been presented based on the opinion obtained from 600 respondents from 
different cities. The opinion of the respondents has been obtained through questionnaire comprising 
the personal and study factors to various objectives of this study. All data obtained were coded and 
Statistical Package for Social Science (SPSS 16.0 VERSION) was used to analyze the data. An 
attempt has been made to examine the socio-economic impact of salaried people investment behavior, 
in selected cities 600 respondents were selected from 193 public sectors and 407 private sectors for 
this study. The respondents invested on the savings and investment for bring social status, family 
welfare, income generation, giving loan to others, income generation, market potential, financial 
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assistance, promotion of savings and economic independence. A significant relationship is found in the 
level of satisfaction and gender, age, marital status, residential area, nature of dwelling, educational 
qualification, family type, family size, occupation, salary and way of investment etc., However, frequent 
changes in government affects the interest rate for savings, frequent price fluctuation affects the 
investment behavior, exploitation by the real estate promoters, lack of knowledge about mutual 
fund/shares, impact of global economy, lack of protection investment in private chit funds, compulsion 
of friends & relatives for investment in insurance business, lack of knowledge about 
ombudsman/IRDA/SEBI, high colletality in commodity market, sudden price fluctuation affects savings 
in gold/silver, threat of natural calamities for birds and animal farm investment, lack of market 
information are the problems stated by the salaried persons investing on savings and investment. The 
respondent suggests certain measures to overcome these problems for the effective investment of 
savings and investment.  

Conclusion  

The living standard of the people has been increased day by day. So the people who receive 
regular monthly income have started realizing the importance of savings. They started deposit their 
income in fixed deposits, insurance policies, provident funds, gold & silver etc. The major fact of selecting 
the investment is due to security and safety. We can come to know this through the study undertaken 
with the most of the people. Most of the salaried people to invest their savings for children’s education, 
marriage and to meeting other life goals. There are so many opportunities to increase the savings and 
investment habits of salaried class people at Erode. Most of the respondents are not willing to invest in 
risky investment. Mainly, majority of the respondent are not interested in investing their savings in UTI, 
mutual fund, capital markets and private finance company, which are the latest investment plans and 
therefore the government should take appropriate steps to persuade investor measures to invest in up to 
schemes. The analysis has made an attempt to analyse the savings and investment behavior of salaried 
class investors. It is believed that the people will analyse the safest mode of savings and investment. 
This research identified the problem faced by the investors and the impending problems could be solved 
in the right way.  

Suggestions 

• The researcher has given some of the suggestions for having an effective investment pattern. 
The respondents also gave their opinion regarding improvement of investment pattern. The 
researcher has given some valuable suggestions which may be applicable to all the salaried 
people investors.  

• Female investors are being encouraged to invest more in various financial products.  

• Government has to open more avenues of investment to have a wider choice for the investors to 
construct their investment portfolio.  

• Creating investment awareness programs will help the investors to come to know the trend in 
the market so that they can unproductive investments.  

• Today there so many savings scheme options in the market that encourage people with clever 
ideas to save their money.  

• The saving mode must offer very attractive schemes and attractive returns to encourage the 
savings habits of people. 

• Government has to take up the investor’s education programs regarding pros and cons of 
investment avenues to help them to earn maximum return on their investments with minimum 
risk.  

• Investment is a commitment of a salaried person’s funds that will generate income in future in 
the form of interest, dividends, rent, premium, pension benefits or appreciation of the value of 
their principle capital. In an economic sense, a most of the investments of financial assets are 
transferred from one person to another. 
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ABSTRACT 

Indian banking system is stillpre-dominated by public sector banks while State Bank of India 
and its associates hold a significant share in banking business in India. In view of the global business 
changes, State Bank of India has also introduced revolutionary fiscal and credit instruments in the 
environment of globalization and profitable liberalization. The drastic enhancement in technology in 
delivery of services  similar as wider use of credit- cum-  disbenefit card, credit card, smart card, virtual 
banking,E-Banking, ATM, electronic payment system,etc. were introduced by SBI to face the 
competition in banking sector in India. The globalization and particularly entry of private and foreign 
banks has drastically bettered the outreach, availability and quality of banking services in India. SBI 
and its associates are no longer far behind as compared to the private and foreign banks as far as 
delivery of banking services is concerned. The present study has tried to examine the impact of 
globalization on banking services in India particularly State Bank of India. E-banking is now a global 
miracle. It's a precious and influential tool for heavy development, supporting growth, promoting 
invention and enhancing competitiveness. A physically important banking assiduity is an essential in 
every country and can have a major affect in supporting profitable development through competent 
fiscal services. It has had huge impact on the banking assiduity. Banks bear developing creative results 
of how to make full use of the new technology and how to give their customers with high online service 
quality. When lacking face to face commerce banks must increase the educated online serv ice quality 
among customers in order to attain and sustain competitive advantages and client connections. 

 

KEYWORDS: Banking, Information, Technology, Services, Promoting, Globalization, Competitiveness. 

_______________ 

Introduction 

Today’s banking takes place decreasingly online, fiscal institutions deliver their services via 
various electronic channels and the significance of a traditional branch network has declined. The 
tremendous advances in technology and the aggressive infusion of information technology had brought in 
a paradigm shift in banking operations. Technology has come a decreasingly vital element in the 
competitive geography of the fiscal service assiduity. The recent developments have created a 
completely new service conception and service terrain. Technology has changed the veritably nature of 
selling and buying fiscal services. One of the most abecedarian changes in the banking assiduity has 
been the consumer movement from traditional branch banking to more stand- alone banking. In other 
words, a move towards using electronic delivery channels similar as the Internet, telephone and mobile 
phones in private banking. Internet banking in this study is defined as an Internet portal, through which 
customers can use different kinds of banking services ranging from bill payment to making investments. 
Thus banks' Web spots that offer only information on their runners without possibility to do any deals 
aren't qualified as Internet banking services. When bank labor force or workers are offering their services 
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to the customers they must bear with good manner, their face should be smiley sign, talking manner, 
harkeningetc. all exertion of the bank workers always affect client satisfaction. Once Emerson, the 
notorious author has written if you want a friend be a friend. He has written the veritably true and natural 
conception in this brief statement. This exploration will go to help in assessing the position of client 
satisfaction inE-Banking installation handed by the Banks. We'll also bandy how this exploration could 
help in perfecting the same. 

E-Banking: The Backbone of Today’s Banking 

E-Banking is the rearmost in the series of technological prodigies of the recent history. ATMs, 
Tele- Banking, Internet Banking, Credit Cards and Debit Cards have surfaced as effective delivery 
channels for traditional banking products. Banks know that the Internet opens up new midairs for them 
and moves them from original to global borders. IB refers to systems that enable bank customers to get 
access to their accounts and general information on bank products and services through the use of 
bank’s website, without the intervention or vexation of transferring letters, faxes, original autographs and 
telephone documentations. It's the types of services through which bank customers can request 
information and carry out most retail banking services similar as balance reporting, inter regard transfers, 
bill- payment, etc., via telecommunication network without leaving their home association. It provides 
universal connection from any position worldwide and is widely accessible from any internet linked 
computer. Information technology developments in the banking sector have sped up communication and 
deals for customers. It's vital to extend this banking point to customers for maximizing the advantages for 
both customers and service providers. Internet is the cheapest delivery channel for banking products as it 
allows the reality to reduce their branch networks and reduce the number of service staff. The navigability 
of the website is a veritably important part of IB because it can come one of the biggest competitive 
advantages of a fiscal reality. Bankers consider ‘minimizes vexation’, ‘minimizes cost of deals’ and ‘time 
saving’ to be important benefits and ‘chances of governmentaccess’, ‘chances of fraud’ and ‘lack of 
information security’ to be vital  pitfalls associated with electronic banking. Due to increase in technology 
operation the banking sector’s performance increases day by day. E-Banking is getting the necessary 
part of modern day banking services. Internet has led to a vast revolution in the world's entire 
communicational systems. Banking has also been serving from dispatches technology and isn't an 
exception to this rule and has joined the period of global dispatches. By taking a regard at adding figures 
of growth rate and eventuality capacities of banks for an optimized operation of Internet, we will be 
informed of the performance and goods of Internet banking. Customers’ prospects and competitions 
between institutes as well as high costs have forced the banking system towards operation of internet. 
Furnishing new banking services including internet banking provides the customers with the possibility of 
reduced costs and categorization of handed services. It's also anticipated that the emergence of internet 
banking is suitable to produce and maintain a close relation between banks and their customers which 
can eventually lead to client satisfaction which itself provides the banks with multitudinous contributions. 
most of users who apply internet banking including youths, educated people, scholars and business 
dealers haven't been laboriously using internet banking services and that there's a significant relation 
between demographic variables and internet banking in a way that internet banking is securing their 
accounts and information and has led to magnet of client satisfaction and has also reduced the times of 
physical presence at banks. 

E-Banking in India 

In Indiae-banking is of fairly recent origin. The traditional model for banking has been through 
branch banking. Only in the early 1990s there has been launch of non branch banking services. The 
good old primer systems on which Indian Banking depended upon for centuries feel to have no place 
Today. The credit of launching internet banking in India goes to ICICI Bank. Citibank and HDFC Bank 
followed with internet banking services in 1999 and several enterprises have been taken. Government of 
India as well as the Reserve Bank to grease the development ofE-banking As  numerous as around 13 of 
account holders in the country are using the Internet for banking deals, while branch banking has fallen 
by a full 15 chance points, according to a report by global  operation consultancy McKinsey & Company. 
The Reserve Bank is covering and reviewing the legal and other conditions of e-banking on a nonstop 
base to insure that E-banking would develop on sound lines and e-banking related challenges would not 
pose a trouble to fiscal stability. To manage with the pressure of growing competition, Indian marketable 
banks have espoused several enterprises and E-banking is one of them. The competition has been 
especially tough for the public sector banks, as the recently established private sector and foreign banks 
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are leaders in the relinquishment of E-banking. The three broad installations that E-banking offers are (A) 
Convenience-complete you’re banking at your convenience in the comfort of your home. (B) No further 
questions there are any ranges at an online bank. (C) 24x7 service- bank online services are handed 24 
hours a day, 7 days a week and 52 weeks a time. To sustain in the growing competition, marketable 
banks in India have espoused several enterprise to ameliorate banking services and to gain competitive 
advantage. The many of the enterprise taken by Indian banks for internet banking are mentioned below  

• Bank of India lately launched its card-less cash pullout service. This installation helps customers 
to anyone using Internet banking or by using ATM, with the help of receiver’s mobile number.   

• The Business Transformation Program is being enforced by the Bank of Baroda which will give 
its client convenience banking on a 24 X 7 base in India and abroad with integrated delivery 
channels like, Internet, Phone, Mobile, and others.   

• A number of Indian banks have enforced Online Tax Accounting System(OLTAS) for collection 
of levies on behalf of Central Board of Direct levies, Government of India.   

• ICICI bank launched 24x7 electronic branches, which is a one- stop shop for all banking deals. It 
offers installations similar as cheque deposit machine and an electronic pavilion through which 
customers can be penetrated internet banking services. ICICI Bank has also introducedE-
Locker for its customers. It's a virtual locker, which can be penetrated through ICICI internet 
banking which facilitates client to store soft dupe of their important documents safely similar as 
legal documents, agreements, programs and various important instruments. ICICI bank is 
offering various gifts to  customers for  launch to use internet banking for the first time   

• The banks are making their presence on social media like Facebook and Twitter for targeting 
huge  client base as well as implicit customers, there will be round the-  timepiece tweets and  
commentary on the banks' products and services. After launching accounts on Facebook and 
You tube, SBI took one further step on the social media by launching a twitter handle. Enterprise 
taken by Indian banks for E- Banking  

• Bank of India lately launched itscard-less cash pullout service. This installation helps customers 
to anyone using Internet banking or by using ATM, with the help of receiver’s mobile number.   

• The Business Transformation Program is being enforced by the Banks which are furnishing its 
client convenience banking on a 24x7 base in India and abroad with integrated delivery 
channels like, Internet, Phone, Mobile, and others.   

• A number of Indian banks have enforced Online Tax Accounting System(OLTAS) for collection 
of levies on behalf of Central Board of Direct levies, Government of India.   

• ICICI bank launched 24x7 electronic branches, which is a one- stop shop for all banking deals. It 
offers installations similar as cheque deposit machine and an electronic pavilion. ICICI Bank has 
also introducedE-Locker for its customers. Which facilitates client to store soft dupe of their 
important documents safely similar as legal documents, agreements, programs and various 
important instruments?   

• The banks are making their presence on social media like Facebook and Twitter for targeting 
huge  client base as well as implicit  customers; there will be round the-  timepiece tweets and  
commentary on the banks' products and services. After launching accounts on Facebook and 
You tube, SBI took one further step on the social media by launching a twitter handle.    

Some of the services which are available now days through E-Banking are: 

• Mobile Banking: Mobile banking is a service handed by a bank or other fiscal institutions that 
allows its customers to conduct a range of fiscal deals ever using a mobile device similar as a 
mobile phone or tablet, and using software, generally called an app, handed by the fiscal 
institution for the purpose. Mobile banking is generally available on a 24- hour base. Some fiscal 
institutions have restrictions on which accounts may be penetrated through mobile banking, as 
well as a limit on the quantum thatcan be transacted. 

• RTGS: RTGS (Real Time Gross agreement) is a fund transfer system used to transfer plutocrat 
from one bank to another. This gross base transfer is a real time transfer system. This system 
can performs for large value of sale, minimal quantum can be transferred isRs. 2,,000. There's 
no maximum quantum limit for this sale.   
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• NEFT: NEFT (National Electronic Fund Transfer) is an online public-wide fund transfer system 
supported by RBI. It's used by an individual, firm and commercial to transfer payment as 
electronically. NEFT is used for small and medium quantum transfer between banks and 
accounts. No minimal quantum limit for NEFT.  

 The emergence of the Internet has had a significant impact on the prolixity of electronic banking. 
With the help of the Internet, banking is no longer bound to time or terrain. Consumers have fairly easy 
access to their accounts 24 hours. It offers lower waiting time and further convenience as compared to 
the traditional banking system and significantly lowers the cost structure than traditional delivery 
channels. It also reduces the time and place limitation and it provides various benefits to consumers so 
that they feel accessible while doing banking conditioning. Information Technology has helped in adding 
the speed and effectiveness of banking operations by easing the emergence of innovative products and 
new delivery channels. The part of the Reserve Bank as the motorist of technology enterprise in the 
banking sector assumes lesser significance given the challenges posed by rapid-fire advancements in 
technology. The Resave Bank of Indian has played important part in perpetration of information. 

E-Banking and Customer Satisfaction 

The emergence of the internet has significant impact on the prolixity of electronic banking. With 
the help of the internet, banking is no longer bound to time or geographical boundary. Consumers have 
fairly easy access to their accounts 24 hours. Thus, Internet banking provides numerous benefits to both 
banks and their customers. One advantage of banks going online is the implicit savings in the cost of 
maintaining a traditional branch network while internet banking is extremely salutary to customers 
because of the savings in costs, time and space, its quick response to complaints, and delivery of 
bettered services. Banks have extended e- banking services and assured effective delivery of banking 
services. The ATMs, automatic updation of passbook, mobile banking, SMS cautions on bank deals etc 
have bettered the outreach and availability of banking services. The bank  customers are  serving e- 
banking services through use of ATMs, automatic passbook updation machine and mobile banking  
substantially for  pullout of  plutocrat, balance enquiry, NEFT/ RTGS, bill payment and on line purchasing. 
Maturity of repliers was set up satisfied with the vacuity of ATMs, performing of ATMs currency notes in 
ATM and security guards. They also find the services of banks as speedy, accurate and prompt due to 
preface of e- banking services. Overall, maturity of bank customers rated the banking services as good 
and superior.    

Conclusion 

Electronic banking services, whether delivered online or through other mechanisms, have 
spread snappily in recent times. The trouble of new entrants has led numerous banks to offer E-finance 
ranging from introductory to completely integrated internet services. The Indian banking sector is faced 
with multiple and concurrent challenges similar as increased competition, rising client prospects, and 
dwindling client fidelity. The multitudinous challenges faced by banks similar as adding  competition, 
pressure on spreads, and systemic changes to align with  transnational  norms have  needed are-
evaluation of strategies and processes in order to remain competitive in this dynamic  terrain. The inviting 
maturity of the repliers were set up of the view that quality of products of public sector banks has  
bettered with the entry of private banks. They were of the view that all banks are controlled and regulated 
by RBI. Still In the changing business terrain, banks have to come effective, effective and competitive. 
They've to concentrate on the factors like profitability, exposure to  out- balance  distance conditioning, 
quality of staff and  functional  threat, since these factors are directly linked to the banks ’ performance in 
India. The banks are also needed to mileage the maximum returns from the productive openings of 
liberalization. There should be constant and continual upgradation of technology in the Banks, serving 
both the client and the bank. Banks may enter into cooperation among themselves for reaping maximum 
benefits, through consultations and collaboration with reputed IT companies. 
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ABSTRACT 

This study aims to identify to evaluate the factors influencing the job satisfaction of the 
employees who are working in the Information Technology (IT) industry. This company develops 
software, provides computer assistance, networking, installation, and works with other nations like 
the USA and others. According to this survey's study of 385 employees in the IT sector in Chennai, 
the results were divided into five categories based on pay and benefits, organisational climate, 
autonomy, work environment, and job engagement. The exploratory factor analysis approach has 
been used by the researchers to evaluate the factors affecting work satisfaction. According to the 
study's findings, employee satisfaction has influenced the creation and use of practical strategies for 
enhancing employee happiness, ensuring a stress-free workplace, and fostering future productivity. 

 

KEYWORDS: Job Satisfaction, Factor Influencing, Fringe Benefits, Organizational Policies. 

_______________ 

Introduction 

To build and sustain a healthy and welcoming work environment, the business climate is 
becoming more and more important for organisational growth and performance in the current 
circumstances (Argyle, M. 1989). Workers might be considered one of the resources in this context of 
competitive advantage. Also, job happiness has an impact on an employee's general quality of life since 
when an individual works in a positive frame of mind, output inevitably rises. An employee who is really 
satisfied has greater overall well-being, both physical and mental.If an individual feels that they are 
working harder than other members of the department but are receiving less compensation while the 
working conditions are difficult for them, they may become unhappy and have a bad attitude towards their 
job, the supervisor, and their co-workers (Carsten, J. M., & Spector, P. E. 1987). 

Many theories exist that relate to job satisfaction, including those by Frederick Herzberg, the 
attitudinal method, the work motivation model, and others that show how human needs are met. 
Theoretical framework for employee satisfaction has been developed by the researcher (Clark, A. E. 
(1997). 
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Figure 1: Theoretical Model of Job Satisfaction 

 

According to the model, a wide range of factors influence work satisfaction. Many studies have 
been conducted to pinpoint some of the variables that affect employee happiness. These studies 
demonstrate a strong relationship between a few characteristics and work happiness. Wages and 
compensation have a substantial impact on job satisfaction. The primary requirement of human life is 
money (Bin Shmailan, A.S., 2016). Money also satisfies the Maslow's hierarchy's basic requirements. 
Second, a lot of employees think that having money demonstrates how much management values 
employees (Brenninger, H.-J., 2011). Thirdly, since a bigger salary is seen as a mark of success. Non-
monetary advantages may also be significant, although they have less of an impact on workers 
(Brenninger, H-J., 2015). Employees often want a wage system that is clear, fair, and commensurate with 
their standards (Riga, Latvia. Ingaldi, M., and Dziuba, S.T., 2016). 

The promotion that follows demonstrates an employee's importance to the company, which is 
very motivating. This is especially true for high-level positions (Judge, T. A., et al 2001). As the employee 
regards promotion as the ultimate goal of his professional objectives, the employees will be pleased 
when it happens (Kaliski, B.S., 2007). Hence, promotions result in positive improvements like more 
income, less oversight and monitoring, greater flexibility, challenging job assignments, increased 
responsibility, prestige, etc (Kelidbari 2011). When a company promotes an employee and gives them a 
pay raise, this form of bonus may also please the employee, making them feel more satisfied (Mosadegh 
Rad, A.M., Yarmohammadian, M.H., 2006). 

The third point is that organisational structure and policies have a substantial influence on 
employee work satisfaction (Nieciejewska, M., 2017). An authoritarian, highly authoritative organisation 
irritates the workforce compared to one that is more democratic and open in character (S. H. Lease). 
Organizational policies also influence how people act within organisations. People may have positive or 
negative feelings about the firm as a result of these restrictions. Liberal and egalitarian policies often lead 
to greater work satisfaction. Strict regulations may lead to unhappiness among employees owing to unfair 
treatment and potential feelings of restriction (A. H. Feinstein and D. Vondrasek). Hence, democratic 
organisational structures with rational and liberal policies are associated with high work 
satisfaction.Additionally, in today's world, job stress has become a widespread phenomenon that 
manifests itself in different ways in every workplace, and employees are typically working longer hours as 
a result of the increased responsibility that forces them to exert themselves even harder in order to meet 
the higher expectations for their work performance and how job stress tends to affect employees' 
performance (A. F. Sirin 2009). 
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 Additionally, participative management emphasises giving employees the tools they need to 
realise their own and the organization's goals. Due to the acknowledgement of employee opinion and 
concept, it is seen to be more effective than a vertical organisational structure (A. Siddiq et al., 2016). A 
participative management approach offers all employees the option to contribute to workplace rules and 
choices that achieve corporate objectives while promoting productivity and job happiness (A. A. Sohag 
2012). Several variables influence an employee's decision to remain with the company and their level of 
work satisfaction. This study indicates the various factors influencing to the job satisfaction in IT 
industries in Chennai district. 

Objectives of the Study 

• To identify the influencing factors of job satisfaction from the employee. 

• To study the significant of job satisfaction among the employees in Information Technology (IT) 
industries at Chennai. 

Methodology 

The study uses a combination of data from primary and secondary sources. It is hence 
descriptive in nature. Hence, 385 IT personnel make up the sample size. The statistics were gathered 
from several Chennai-area IT industries. In order to get a representative sample size in the Chennai 
district, the researcher has employed the random sampling approach. 

Demographics Profile of the Respondents 

 In order to determine if the participants in a given study are a true representation of the intended 
population for generalisation purposes, identifying details about the people being studied is required. As 
independent variables in the study design, demographics or research participant characteristics are often 
presented in the methods portion of the research report. 

Table 1: Personal Background of the Respondents 

Sl. No Personal Background Particulars Percentage 

1 
 

Gender 

Male 69.4 

Female 30.6 

Total 100.0 

2 Age 

Below 25 5.4 

25-35 36.0 

35-45 34.8 

45-55 10.8 

Above 55 13.0 

Total 100.0 

3 Marital Status 

Single 53 

Married 41 

Widow / Widower 6 

Total 100 

4 Educational Status 

Graduation 36 

Post Graduation 25 

PG with additional Certification 84 

IIT / IIM 14 

Professional Qualification 2 

Total 100.0 

5 Designation 

Jr. Executive 4.7 

Sr. Executive 77.3 

HR Department 3.7 

Marketing Department 11.7 

Finance Department 2.6 

Total 100.0 

6 Family type 

Joint Family 75.0 

Nuclear Family 25.0 

Total 100.0 
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7 Income level 

Rs.10000 - Rs.20000 7.0 

Rs.20000 - Rs.30000 16.8 

Rs.30000 - Rs.40000 42.9 

Rs.40000 - Rs.50000 14.2 

Above Rs.50000 18.1 

Total 100.0 
Data: Primary Source 

Table - 1 shows that 69.4 percent of the respondents are male and 30.6 percent are female in 
the IIT sectors in Chennai. Table 1 confirms that 5.4 percent of people are working under 25 age, 35 
percent in the IT sectors are 25 to 35 years old category, 35.8 percent of employees are from 35 to 45 
age, 9.8 percent of the respondents come under the category of 45-55 ages, 14 percent of the 
employees come under the category of above 55. The majority of the respondents are between the age 
limit of 35 to 45 people are working under the IT sectors. 

The Table - 1 shows that 53 percent of the respondents are married. And the rest of the 
respondents are unmarried. 

Every person must complete their education. Everyone must prioritise saving themselves at 
some point in their lives. Table clearly states that 36 percent of the respondents are graduate, 25 percent 
of the respondents are up to PG, 84 percent of the respondents are PG with certification course, 14 
percent of them are IIM / IIT and 2 percent of them are professional degree qualification.  Hence it can be 
concluded that majority of the respondents are PG with certification course.  

Table clearly states that 4.7 percent of the respondents are junior executive, 77.3 percent of the 
respondents are senior executive, 3.7 percent of the respondents are HR department.  Hence it can be 
concluded that majority of the respondents are Senior executive 

Family is the fundamental source of connection for each individual and provides socialisation, 
caring, and human socialisation to their offspring. Employees have been divided into two groups by the 
researcher: nuclear families and joint families. The majority of respondentsroughly 75%live in joint 
families, while the remaining 25% are from nuclear families. This demonstrates unequivocally how 
closely connected to employees the combined family and the significance of familial solidarity. 

Table - 1 portrays that about 41.9 percent of the respondents receive the monthly income level 
of  Rs.20000 to Rs.30000, 17.8 percent of the respondents belong to the income level of Rs.10000 - 
Rs.20000 of 17.2 percent of the respondents receives the income range of Rs.30000 to Rs.40000, 16.1 
percent of them belong to the income range of above Rs.50000 and 7 percent of them belong to the 
income range of Below Rs.10000.These statements shows that disability is not a big barrier to run the 
start-up and earn the money. They can successfully lead the business and family life. 

 According to Table - 1, approximately 42.9 percent of respondents have monthly incomes 
between Rs.30000 and Rs.40000, 16.8 percent have incomes between Rs.20000 and Rs.30000, 14.2 
percent have incomes between Rs.40000 and Rs.50000, 18.1 percent have incomes above Rs.50000, 
and 7 percent have incomes between Rs.10000 and Rs.20000. 

Influencing in the Job Satisfaction 

The Kaiser-Meyer-Olkin test value to determine sample adequacy is 0.758. An exploratory 
factor analysis is used to identify factors that impact the satisfaction level among employees in Chennai's 
IT industries. Chi-square result for the Bartlett test of sphericity is 0.0043, which is significant at the 5% 
level. 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .758 

Bartlett's Test of Sphericity Approx. Chi-Square 0.0043 

Df 171 

Sig. .000 
 

These numbers show that the factor analysis approach is suited. Using a varimax kind of 
rotation, the principal component analysis approach is used to identify components, and it converges 
after five rounds. With a score of 0.70, Cronbach's Alpha indicates that the level of internal consistency is 
highly satisfactory. The variation reaches five variables. 
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Principal Components Analysis 

For grouping the element of job satisfaction, the principal component analysis has been used. It 
is a way to reduce the amount of data. The qualities with values less than 0.5 indicate that the variables 
are unfit for the factor solution and should, if at all feasible, be removed from the analysis. The factors 
influencing job satisfaction are described in Table - 2. 

Communalities 

 Initial Extraction 

Salary 1.000 .671 

Performance Appraisal 1.000 .595 

Job Security 1.000 .621 

Fringe benefits 1.000 .789 

Work life balance 1.000 .598 

Participation in management 1.000 .758 

Flexible work and autonomy 1.000 .986 

Employer-employee relationship 1.000 .539 

Career Development 1.000 .694 

Company value 1.000 .854 

Job scope 1.000 .833 

Role Ambiguity and Role Conflict 1.000 .491 

Freedom of work 1.000 .769 

Availability of Resources 1.000 .682 

Organizational culture 1.000 .542 

Advancement 1.000 .596 

Cooperation 1.000 .532 

Motivation 1.000 .671 

Support from Management 1.000 .496 

Appreciation 1.000 .596 
Extraction Method: Principal Component Analysis. 

Source: Primary Data 

The variance of the 20 variables, which range in value from around 0.496 to 0.986, is shown in 
the above table. It shows that there is a significant amount of variance among 20 factors. In light of this, 
these values are taken into consideration. 

Total Variance Explained 

Using the Principal Component Analysis approach, the rule of thumb is used to choose the 
number of components for "Eigen values" that is bigger than the unity. The component matrix is rotated 
orthogonally using the rotation method that is most commonly used, the varimax rotation algorithm.Using 
the Principal Component Analysis approach, the rule of thumb is used to choose the number of 
components for "Eigen values" that is bigger than the unity. The component matrix is rotated orthogonally 
using the rotation method that is most commonly used, the varimax rotation algorithm. 

Component Initial Eigenvalues Rotation Sums of Squared Loadings 

Total % of 
Variance 

Cumulative % Total % of Variance Cumulative 
% 

1 6.348 33.413 33.413 5.821 30.636 30.636 

2 4.457 23.456 56.869 4.587 24.181 54.777 

3 4.031 21.117 78.085 4.348 22.110 77.768 

4 2.765 14.352 92.637 3.825 14.869 83.879 

5 .355 1.169 94.506 3.899 12.897 92.637 

6 .260 1.231 95.876    

7 .156 .798 96.697    

8 .147 .796 97.468    

9 .123 .636 98.116    

10 .102 .965 98.652    

11 .099 .537 99.171    
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12 .082 .387 99.604    

13 .027 .142 99.745    

14 .017 .090 99.835    

15 .012 .061 99.896    

16 .010 .051 99.947    

17 .007 .032 99.979    

18 .004 .014 99.993    

19 .002 .007 99.981    

20 .001 .004 100.000    
Source: Primary Data 

Table - 3 shows that five dominating factors with independent sector of 30.636, 54.777, 77.768, 
83.879, and 92.637 may be derived from 20 variables. The 20 variables add up to a cumulative variable 
of 92.637 percent. That need to be more than 50%. Hence, it shows that the factor analysis is 
meaningful. 

Factors Influencing of Job Satisfaction - Rotated Component Matrix 

The total of the squares of rotation's cumulative percentage for the various elements affecting 
employee retention in the company is 92.637. The factorization is therefore more suited for the motive. 
The values of the factors' rotated component matrix are shown in the table below. 

Motivational factors– Rotated Component Matrix 

Component Matrixa 

 Component 

1 2 3 4 5 

Salary .884     

Performance appraisal .872     

Career Development .871     

Fringe Benefits .865     

Appreciation .910     

Work life balance  .889    

Participation in Management  .861    

Flexible Working condition  .839    

Employer-employee relationship  .734    

Job security  .885    

Company value   .867   

Job scope   .850   

Role Ambiguity and conflict   .942   

Advancement   .933   

Availability of Resources    .660 

Organizational Culture    .772 

Freedom to Work     .664 

Co-operation     .593 

Motivation     .578 

Support from Management     .532 

Extraction Method: Principal Component Analysis. 

a. 5 components extracted. 
Source: Primary Data 

Above table - 4 shows the variance of the 20 variables ranging are nearby from 0.532 to 0.910. 
It shows that 20 variables exhibit considerable variance. Hence these values are considering from 
acceptable values. 

• Factor - I: Employee motivation to perform well is directly correlated with their pay and benefits. 
In this segment there are five variables included as Salary (0.884), Performance appraisal 
(0.872), Career Development (0.871), Fringe Benefits (0.865), Appreciation (0.910) and all 
these factors are named as “Pay and Benefits”. 
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• Factor - II: Organisational climate determines the work atmosphere in which the worker feels 
satisfied or dissatisfied. Determining factors are Work-life balance (.889), Participation in 
management (.861), Flexible working condition (.839), employer-employee relation (.734) and 
Job security (.885). So, second factor is named as Organizational Climate. 

• Factor - III: It covers company value (0.867), Job Scope (0.850), Role ambiguity and conflict 
(0.942) and advancement (0.933). Thus, third factor is stated as Autonomy. 

• Factor – IV: Availability of Resources (0.660), Organizational Culture (0.772). Hence, the fourth 

factor is described as Work environment. 

• Factor – V: It covers Freedom to Work (0.664), Co-operation (0.593), Motivation (.578) and 
Support from Management (0.532). As a result, the fifth factor is portrayed as Job engagement. 

 Organizational features, facilities, autonomy, socialization and recognition are factors influencing 
the employee can stay in the organization with job satisfaction. 

Multiple Regression among the Profile of THE Respondents and their Job Satisfaction 

 Multiple regression is an extension of the simple linear regression. It is used to study about the 
effects of relationship between one dependent variable and more than one independent variable. The 
predicted variable is considered as dependent variable. The variables used to predict the value of 
dependent variable is called the independent variables or predictors.  

For testing the model, ANOVA test has been used. The null hypothesis is that the model is not fit. 

Table 5: Job Satisfaction – Model Summary 

Model Summaryb 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

Durbin-Watson 

1 .219a .109 .069 2.58902 2.915 
Source: Primary Data 

Table - 5 explains the model summary. R value is 0.219 is a measure of linear correlation of all 
the independent variable with the dependent variable. R square represents how the data are closeness 
to the fitted regression line. It is also known as coefficient of determination. The value of R square is 
0.109 and the adjusted R square value is 0.69 which shows the proportion profile of the employees which 
is closure with their Job Satisfaction. 

Table 6: Job Satisfaction – ANOVA 

ANOVAa 

Model Sum of Squares DF Mean Square F Sig. 

1 Regression 56.076 5 11.215 3.673 .002b 

Residual 2828.679 422 6.703   

Total 2884.755 427    
a. Dependent Variable: General_Barriers 

b. Predictors: Profile of the employees 

Source: Primary Data 

ANOVA Table - 6 indicates the significant value is less than 0.05 which means the regression 

model is statistically fit.  

Table - 7 presents the multiple regression and the significance level of profile of employees and 
the job satisfaction 

Table 7: Job Satisfaction – Coefficients 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) 10.230 .896  14.750 .000 

Gender 1.963 .253 .296 .144 .000 

Educational Qualification 1.837 .153 .365 1.102 .000 

Age 0.1474 .562 .160 1.198 .000 

Designation 1.748 .021 .185 .214 .000 

Income 1.356 .193 .142 2.652 .000 
Source: Primary Data 
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From the above result the regression equation is framed as follows: 

Y = a + bx1 + bx2 + bx3 + bx4 + bx5 

Where Y = constant 

a = dependent variable 

b = independent variables 

The null hypothesis is rejected for the type of business as the p-value is less than 0.05 
significant value. This means the respondents profile has significant effect on their job satisfaction. 

Findings and Suggestions 

From organisation to organisation, job satisfaction varies. An employee will surely have a 
favourable view of the workplace culture if they operate in a setting that is typically tidy, calm, and safe. 
Several different elements influence how long employees stay with a firm. After the adoption of the 
researcher's findings, the 20 prominent elements from the 14 Chennai-based IT organisations that have a 
meaningful impact on those employees' job satisfaction were discovered. 

• Pay and Benefits: The organization's pay and benefit policies will significantly affect 
communities, employees, and the economy. Sustainable businesses offer significant benefits 
that are essential for employee quality of life in addition to living wages. Additional benefits 
addressing work-family balance are added to standard benefit packages, which already include 
things like health insurance, dental insurance, and paid sick leave. A higher standard of work, 
involvement and community life is thought to increase employees' satisfaction and productivity. 
The organization can provide the tour arrangement also help them to make stress free 
environment. Most of these companies are practicing with the tour arrangements. Around 
35percentage of the employees are working more than 5 to 10years in the same company. 
Hence, they feel satisfied with their job. 

• Organizational Climate: It can be used by businesses to determine how their policies, 
practises, and culture are perceived by their workforce and to make sure they are in line with 
their overall vision, long-term objectives, and business strategy. This is essential for developing 
a work environment that your staff members enjoy and thrive in. They will be more productive 
and produce stronger results if they are happier. 

• Autonomy: Employees who have autonomy at work are free and they know how and when to 
complete their tasks. Depending on their organisation, workplace autonomy will take on a 
different appearance. But when they done their work properly, it can have numerous positive 
effects on both their workforce and overall organizational culture. They can satisfy with their 
work. These 14 companies can allowed by their superior for “Work-From-Home” even after the 
COVID-Pandemic period at the same time they can get payment for those period. It will help for 
their additional income. 

• Job Engagement: It describes a worker's level of enthusiasm and passion and commitment to 
their job. Given these same interconnections between job satisfaction and employee team spirit, 
employee engagement can be absolutely essential to a company's success. Employees who 
are engaged are more likely to be productive and perform better. The IT companies are treating 
the freshers in the equal manner. The management is giving to on the training in frequently 
uptosix month with pay. It highly help them to make mould and get stronger in the technical field. 

Conclusion 

In conclusion, factors that affect motivation have a big impact on job satisfaction. This results in 
any positive feelings that come along with employee, and these people try to retain in the organization for 
as long as they can, which motivates them to work harder with satisfaction. When it comes to managing 
their employees, one of the most difficult issues that today's managers face is job satisfaction. Many 
studies have shown that job satisfaction has an extremely large influence on employee motivation, and 
that worker motivation has an effect on productivity, and thus on the performance of enterprises. Working 
with IT sector is one of the stress related work environments. These company managers are making 
them to satisfy and trying to retain them by that leaves little time for work-life balance and vacation. 
"Companies must seriously consider how to keep their employees happy and satisfied”. These IT 
professionals are in such high demand for selection and placing them into the field and also cannot keep 
up with demand, and they are being recruited on a daily basis. Making the employees with satisfaction is 
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really the critical role in the IT industries. At finally the Human Resource departments are treating them 
as a resource but the human needs cannot get satisfied with their limit. It will try to jump from the one 
level to the next level. Even though the other factors like working condition, respect from co-worker and 
career advancement opportunities may also influence a minor part of employees. Manager and higher 
management should pay more attention in these areas in order to retain their employees. 
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ABSTRACT 

UPI stands for "Universal Payment Interface," and it is a method of instantaneous fund 
transfer in which a user can connect his or her bank account to an app that is pre-installed on their 
smartphone. Owingdue to the simplicity of the payment process, UPI has quickly become the most 
popular platform for online payments. However, the threat of fraudulent activity and breaches in data 
privacy hangs heavily over the digital ecosystem. This paper which is based on secondary data 
sources investigates the meteoric rise in the volume of UPI transactions as well as the setbacks that 
have occurred as a result of that rise. 

 

KEYWORDS: Unified Payment Interface, Bharat Interface of Money, Artificial Intelligence, Person to Merchant. 

_______________ 

Introduction 

 The passage of time can alter a person's perspective. When people first started using plastic 
money, they had some reservations about doing so. Even Internet banking was unable to reach a 
significant portion of the Indian populace beyond a certain point. 

 One group of people were unable to participate because the process was too complicated and 
they did not have access to computers. There was always a delay in the transfer of funds using any of 
the available methods; real-time transactions were not possible. In 2016, the Unified Payment Interface 
(UPI) system of money transfer was introduced along with the Bharat Interface of Money (BHIM), which 
was developed by the National Payments Corporation of India (NPCI) and is regulated by the RBI. This 
system was designed to bridge the convenience gaps that had previously existed. Soon after that, a 
number of other platforms of this kind began to emerge. It is unquestionably a significant step forward in 
the direction of creating a cashless economy. 

UPI -working requirements: It works with the help of following three things having mobile number 
connected to the account in the bank as shown in Fig.1.                                                                                                
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A user can link his or her bank account to the appropriate mobile app in order to use the UPI, 
which is a system for the transfer of money in real time. One can instantly transfer money to any account 
of their choosing by merely utilising a virtual payment address, also known as a VPA. The fact that there 
is no paperwork involved and neither party is required to reveal their bank information is the UPI's most 
significant selling point. For the purpose of carrying out the transaction, all that is required is the name 
and mobile phone number of the recipient; alternatively, one can complete the payment by scanning the 
QR code of the merchant payee. UPI is quickly becoming the most preferred digital payment platform 
because of how simple it is to make a payment using it. PhonePe, Paytm, BHIM, MobiKwik, Google Pay, 
Amazon Pay, and other similar services are among the most prominent competitors in the UPI market. 

It's safe to say that Uber, Chillr, iMobile, and SBI Pay aren't exactly household names. The 
number of transactions handled by NPCI each day can reach up to Rs 8000 crore. Recent developments 
have resulted in the introduction of UPI 2.0, which makes the system safer, more error-free, and easier to 
use. Customers now have the ability to link their overdraft accounts to their UPI 2.0 profiles, in addition to 
their checking and savings accounts. 

Developmental Pathway 

The onset of Lockdown served as a driving force behind the spread of UPI culture. From the 
beginning of the pandemic, the number of UPI transactions has quadrupled, going from one billion each 
month to almost four billion at the present time. Throughout the same time span, the monetary value of 
the transactions has also increased by a factor of four (Waghmare, 2021). 

Despite this, the average value of each transaction has not changed significantly throughout 
either the pre- or post-pandemic periods. 

 Even before the pandemic struck, UPI was a widely read news source. Pandemic helped it 
spread even further.In the first three months of 2022, the total volume of UPI transactions in India was 
14.55 billion, and the total value of these transactions was Rs. 26.19 trillion. This is a staggering increase 
of 99 and 90 percent, respectively, in volume and value, correspondingly higher than the numbers for the 
initial three months of 2021. According to the Indian Payments Handbook 2021-26, the market for digital 
payments in India experienced consistent development at a CAGR during the period of study.23 percent 
in terms of volume, and it is anticipated that the number would rise to 217 billion transactions in 2026, up 
from 59 billion in 2022 (The Economic Times, April 17, 2022). 

Source : Statistics obtained from the NPCI after compilation (2016-2022) 

Table 1: Person-to-Merchant or P2M 

Types of transactions (First quarter of 2022) 

Transfer Type % of value % of volume 

Debit Card 
Credit Card 

UPI 
Other 

18 
26 
50 
6 

10 
7 

64 
19 

Source: India’s Digital Payment Report Q1, 2022, Worldline 

Table 2: Profitability of UPI 

UPI 2020-21 (Rs. In Mn) 

PhonePe (172.8) 

Paytm (239.6) 

Amazon Pay (151.6) 

Google Pay 328.6 
Source: Compilation of information taken from pertinent annual reports. 

 Despite a little decrease in its profit from operations, Google Pay reported a 2% rise in its 
overall profit in 2022 compared to the previous year, which was around 62% higher than in 2020-21. 
Despite a consistent increase in the amount of money they make from their businesses, Amazon 
Pay, Paytm, and PhonePe—three of the most significant competitors of Google Pay—have not yet 
posted a profit. The fees associated with switching and remittance, along with the cost of processing 
transactions and the ongoing cost of system development, surpass the small revenue that is 
generated by these services. 
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Table 3: Retail payments statistics of UPI on NPCI platforms 

F.Y-2022-23 

Volume (in Mn) Value (in Bn) 

59,494.19 99,756.62 
https://www.npci.org.in/PDF/npci/statics/RETAIL-PAYMENTS-STATISTICS-Dec-22.xlsx 

 The above figures indicates the highest Financial transactions by UPI as compared to others on 
the platform of National Payment Corporations(NPCI). 

The Business Model 

With the exception of some P2M transactions, it appears that consumers do not incur any costs 
when making UPI transfers. The majority of the time, digital platforms generate revenue by collecting 
fees to merchants for various types of bill payments, including but not limited to power, loan repayment, 
DTH recharge, mobile recharge, and so on. Yet, "peer to peer" transfers don't cost anything. In addition, 
consumers frequently receive cash back along with additional incentives for making transactions. The 
obvious issue that arises is what motive compels them to arrange billions of dollars' worth of fund 
transfers every single day without charging a fee. Is the "Freemium" model being utilised by this 
company? [Free Version Followed by a Paid Version] (Kumar, 2014). One of the most effective strategies 
for expanding a business's customer base is to hand out free samples of its wares and/or services. It 
seems likely that UPIs are utilising the power of the word "free" to attract in users at the moment in order 
to charge them a premium for each transaction in the future. Very comparable to the approach of 
providing free internet service that Jio used to get into the Indian network industry. The rest, as they say, 
is history. Another possible explanation, and one that is more unsettling, is that the UPIs gain access to 
confidential information about both the sender and the recipient, which they may use to improve their 
goods. It cannot be denied that every single person on earth has the potential to become a customer. As 
a result of the extensive usage of artificial intelligence, the applications may keep tabs on the purchasing 
patterns of their users. There is no assurance that the private information that the app has access to will 
not be divulged to a third party if it is shared. 

Security Concerns  

Traditional methods of making digital payments typically make use of a two-factor authentication 
system to ensure the safety of a transaction. Yet, simplicity of payment and safety have a negative 
correlation with one another. UPI came into being as a quicker alternative. In addition to this, it has its 
own built-in security system, which uses the UPI PIN to validate the information provided by users. The 
vast majority of UPIs demand that its users grant them access to their locations as an additional layer of 
security protocol. This is done so that, in the event that a falsified transaction is made, the perpetrators 
can be tracked back to the original location. Transactions made via UPI are supposedly risk-free because 
the system employs a very high encryption format that is difficult to decipher. Despite taking all of the 
precautions to prevent fraud, it still happens. Imposters on the internet are getting more cunning and are 
tricking less tech-savvy consumers by employing novel tactics such as delivering damaging QR codes, 
malicious programmes, impersonation, and other scams of a similar nature. 

Conclusion 

The world we live in is one that is heavily influenced by technology. It would appear that the 
prevalence of activities that are dependent heavily on technology makes our life easier. On the other 
hand, this behaviour inherently puts us at a greater danger of being defrauded. It would appear that 
nothing under the sun can be kept a secret these days, all thanks to the omnipresent eavesdropping of 
artificial intelligence (AI). The most significant risk we face in this era is the loss of control over our data. 
Identity theft, phishing, cyber extortion, and other online crimes are common in the internet because it is 
rife with unscrupulous operators who perpetrate them on a massive scale. The criminals and their victims 
are frequently located on other continents. The majority of the financial scams that are perpetrated online 
by criminals cannot be tracked down. Even if the money is monitored, it is difficult to collect it. The holes 
in our legal system prevent it from providing enough protection to the average people who live in the 
digital ecosystem. UPI has become a common household instrument, despite the low overall level of 
digital literacy in the country. If a person's bank information or other credentials are stolen, the allure of a 
free payment interface could end up costing them a lot of money. It is past time for the government to 
implement rigorous data security regulations so that safety and convenience can coexist peacefully in the 
digital landscape. 
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ABSTRACT 

RRBs have completed around three decade of its performances and working in rural areas. 
Rural development is a big concept but in this regard RRBs have benefited the rural sector financially 
and also provided many facilities. Rural development is a strategy designed to improve the living 
conditions of a specific group of people, the rural people. It includes small and marginal farmers, 
landless agricultural labourers, artisans and socially and economically backward castes and classes. 
On the other hand, RRBs were established to facilitate this section of the population in particular in the 
rural areas and so these institutions have close relationship with the policies and programmes of rural 
development and the implementation there of. Credit is one of the most important aspects to make 
rural development strategy and programmes successful and RRBs were established particularly to 
meet this objective. The present study has tried to analyse in detail the position of the RRBs in respect 
of achieving their objective to help the weaker sections of the society and the present chapter intends 
to highlight the major findings with a view to provide suitable reform measures to make RRBs, more 
effective in accelerating the pace of the rural development. This is the right time to investigate the 
achievements of RRBs in two and a half decade and the magnitude of banks. Besides, such analysis 
and appraisal will enrich the experience of banks in rural areas financing and this will help them to 
reshape and redirect their credit policies so that they can achieve the desired objectives at a desired 
pace. Keeping in mind these significances for banks the present study has been under taken. 

 

KEYWORDS: Rural, Institutional, Credit, Development, Accelerating, Magnitude, Moneylenders. 

_______________ 

Introduction 

In India, even today rural indebtedness is seen to a great extent while government is trying its 
best to reduce this indebtedness. Since our country is economically backward, rural indebtedness is seen 
in every State and Union Territory to a great extent. One of the features of rural finance in our country is 
that there is a conspicuous absence of institutional credit. Private agencies, like moneylenders, landlords 
and indigenous bankers are still active. The provision of institutional credit on priority basis would go a 
long way towards liquidating indebtedness. Since the beginning of the planning era the main policies 
have been, to streamline and strengthen its rural economy and to uplift the levels of living of the people 
belonging to weaker sections of the society as well as down trodden areas. For supplementing the 
objective programmes, the banking system which is the key instrument of economic development has 
undergone a continuous stream of significant structural changes and shifts in policies over the last five 
decades. The Regional Rural Banks which came into being in 1975, are expected to play a vital role in 
bringing about rural development which is so essential for economic development of the country. In this 
connection, rural development can be defined as a strategy designed to improve the economic conditions 
of the specific groups of people i.e, rural poor. Political independence without economic emancipation will 
be meaningless to the masses. Similarly, social changes cannot be brought about without improvement 
in the financial position of the weaker sections. 
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Banking - A Source of Change in Economic Development 

Commercial Banking in India, which is the key instrument of economic development, has no doubt 
undergone a continuous process of significant structural changes and shifts in policy matters over the past 
three decades. Notwithstanding all the tall claims made by the Government at the time of each policy 
change, Indian banks continue to be essentially lenders rather than developmental agencies. Similarly, the 
cooperative finance is also often considered inelastic, dilatory and inadequate, largely owing to the 
inefficiency, highhandedness and selfishness of the managing committees and hence turned the ’closed 
shops’ of the affluent sections. The rigidity of commercial banks and the domination of the affluent in 
cooperatives have made the institutional credit mere sour grapes for the rural poor. Notwithstanding these 
shortcomings and an impressive step up in the availability of institutional credit to the rural population in 
recent years, there is a widely shared view that a determined effort is needed to speed up the flow of 
institutional credit especially to cater to the credit needs of the weaker sections of the rural community. The 
various weaknesses of the cooperative credit agencies and the nationalised banks have generated a fear 
that the existing institutions, structured as they are at present, would not be able to fill the regional and 
functional gap in the rural credit institutional system within a reasonable period of time. An altogether new 
set up with attitudinal and operational ethos which are entirely different from those obtaining in the 
nationalised banks was felt necessary by Government of India.  Regional Rural Banks are expected to 
supplement and not to supplant the existing institutions operating in rural areas. They are expected to 
combine the local feel and familiarity with rural problems which cooperatives possess and the abilities of 
commercial banks to mobilise the deposits. The major objectives of the Regional Rural Banks should not 
only be to mobilise resources from the region and use them within the same region, but also to spread 
banking in all rural areas for developing banking habits in the country side. Due to inherent drawbacks in the 
functioning of cooperatives and commercial banks, it is intended that the new institutions of rural banking 
must rectify these drawbacks and work for furthering the development of the rural poor. Within a very short 
period of their existence, the Regional Rural Banks have become "weak man’s banks". Those persons 
within the operational jurisdiction of the respective Regional Rural Banks and with rural knowledge and 
orientation who are selected as staff are giving the much desired ’local touch’ and the poor people feel ’most 
homely’ while dealing with Regional Rural Bank branches. 

Role of Regional Rural Banks in Rural Development 

Soon the defects of the cooperative credit system became apparent. The various measures 
taken by the Government of India and the Reserve Bank of India to strengthen revitalize and reorganise 
cooperatives, including the setting up of multipurpose cooperative societies and Farmers’ Service 
Societies, met with mixed success. The really needy small and marginal farmers and other weaker 
sections of rural community were left high and dry without any benefit from huge amounts flowing into the 
agricultural sector. Besides, the weaknesses and defects of cooperatives and commercial banks 
necessitated the setting up of a new banking institution which is cost effective, rural oriented, region 
based, and state sponsored.  The Reserve Bank of India in its report described the setting up of the 
Regional Rural Banks as a "development which will have far reaching effects on the extension of banking 
facilities to the rural areas". Since the commercial banks in India have been lending a negligible 
proportion of credit to the rural poor and considering the need to fill the gap between the available credit 
facilities and credit needs of the weaker sections in rural sector, the establishment of the Regional Rural 
Banks has become an urgent necessity. Though there has been tremendous growth of rural credit over 
time in the country, the non-institutional sources still accounted for two-thirds of the total agricultural 
credit in the country.  Money-lenders - both professional and non-professional-who constituted major 
source of non- institutional credit charged usurious rates of interest and indulged in unscrupulous 
practices and the poor villagers who are forced by their need are caught up in the vicious grip of money- 
lenders. Sometimes, they are forced to forfeit their rights over their meager lands in settlement of debts 
thus depriving themselves of the only source of subsistence. The findings of a number of studies have 
revealed that the institutional credit - both cooperative and bank - is concentrated in a few economically 
prosperous states and a large proportion of the institutional credit has gone to the big and medium 
farmers and the per acre availability of credit has been very low. Even the Introduction of Multipurpose 
Cooperatives on the recommendations of the All India Rural Credit Review Committee, and Farmer’s 
Service Societies advocated by the National Commission on Agriculture24 did not provide viable 
alternative to the credit problems of the rural population. There were still many unbanked areas in the 
country though demand for rural credit had grown over the years particularly after the introduction of 
mechanisation in Agriculture. 
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These banks are expected to supplement and not to supplant the existing institutions operating 
in rural areas. They are expected to combine the local feel and familiarity with rural problems which 
cooperatives possess and the abilities of commercial banks to mobilise the deposits. The major 
objectives of the Regional Rural Banks should not only be to mobilise resources from the region and use 
them within the same region, but also to spread banking in all rural areas for developing banking habits in 
the country side. The banks are set up with a view to developing the rural economy by providing credit 
and other facilities for various productive activities particularly to the small and marginal farmers, 
agricultural labourers, artisans and small entrepreneurs - persons belonging to the weaker and the 
hitherto neglected sections of the rural society. Due to inherent drawbacks in the functioning of 
cooperatives and commercial banks, it is intended that the new institutions of rural banking must rectify 
these drawbacks and work for furthering the development of the rural poor. Within a very short period of 
their existence, the Regional Rural Banks have become "weak man’s banks". Those persons within the 
operational jurisdiction of the respective Regional Rural Banks and with rural knowledge and orientation 
who are selected as staff are giving the much desired ’local touch’ and the poor people feel ’most homely’ 
while dealing with Regional Rural Bank branches. 

Significance of Regional Rural Bank in Banking 

The performance and also the contribution of Regional Rural Banks to rural credit system have, 
throughout the last more than one decade and a half, attracted constant attention of policy makers and 
practicing bankers. It was widely felt that Regional Rural Banks have not served the desired purpose and 
nearly 80 per cent of 196 Regional Rural Banks are in red and dwindling financial health has placed the 
viability of Regional Rural Banks in grave jeopardy. To impart viability to their operations, the 
Narasimham Committee proposed that they be allowed to conduct all types of banking business without 
reducing the concentration on target groups and their interest rate structure be brought in line with 
commercial banks. RRBs were established for the purpose of providing credit facilities, banking services, 
and financing to rural development programmes. Such objectives includes  

• Primary objective of the bank is to mobilize the resources m the region allotted to it and to 
deploy these mainly for the production purposes. 

• To provide credit to poorer section in rural society for the purpose of Production, Consumption, 
etc.  

• To assist small and marginal farmers, landless agricultural laboureres, small traders, rural 
artisans and also to rich farmers.  

• To promote rural development rather than removing rural poverty. 

Suggestions for Improving the Performance of Regional Rural Banks 

It has been analysed that the RRBs have improved-much in quantitative terms, i.e. in respect of 
branch expansion and credit disbursement and moderately progressed in respect of deposit mobilization. 
Even after this progress RRBs have to improve in many areas of their functioning. RRBs should expand 
their branches in all the rural areas. While deciding about the location of a new branch office it must be 
seen that the office should be located in such unbanked rural area, where the distance of existing bank 
office from a village exceeds 12 kms. Such branches may be helpful for mobilization of rural deposits, 
which may finally be utilised for making credit. Village and cottage industry has a good potential of 
generation of employment opportunities. Before making an advance for small industry, the branch 
officers should make a survey to find out which industrial activity can be encouraged, taking in account 
the scope of business, marketing facilities, availability of raw material, expertise of the people of the area 
etc. The provisions for these backward and forward linkages are most important for the success of this 
sector. The scope of business must be investigated on the base of demand in rural area and existing 
shops in the area, before financing business activities. Instead of third party payment, cash payment to a 
beneficiary can help him purchase the stock from suppliers of his choice, at bargaining price. In this way, 
he may be able to purchase quality products also. There is a need to publicise various social banking 
programmes, and simple formalities to be observed by various types of beneficiaries for availing 
themselves of the bank loans. The lending procedure for agricultural purposes, should be simplified and 
made less expansive. A farmer at present is to spend much time, energy and money to obtain revenue 
extracts like ‘Fard’ ‘Girdwari’, ‘Khatoni’, and procuring No Objection Certificate’ from Tehsil, Co-operative 
and other banks operating in the area to get his loan sanctioned. Some beneficiaries do not use loan 
amount for actual purpose for which it has been granted. Occupation must be investigated after handing 
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over the loan amount. Bank officers must try to investigate whether beneficiaries have started that 
business or not, because some beneficiaries don’t start the business and use the amount of loan for 
consumption and other purpose. Time to time investigation of occupation must be done; so that bank can 
know about the exact position and smooth functioning of occupation.  

Conclusion 

The study has tried to analyse the position of Regional Rural Banks in developing the rural 
areas, because the banks were established with a specific objective to provide credit facilities to a 
particular section of society, i.e. the weaker section, which comes under the concept of rural 
development. The Regional Rural Banks have also made significant progress in extension of credit to the 
weaker section, like Small Farmers, Marginal Farmers, Landless Labourers, Rural Artisans, etc.  
Regional Rural banks have covered all activities of rural areas, farmers of marginal and small class, 
landless labourers, and rural artisans and all are beneficiaries of credit facilities. Crop, Sheep & Piggery, 
Various Shops, Small Scale Industries etc., are main purposes for which banks facilitate credit in large 
share. It has been observed that rural development is a strategy designed to improve the living conditions 
of a specific group of people, the rural people. It includes small and marginal farmers, landless 
agricultural labourers, artisans and socially and economically backward castes and classes. On the other 
hand, RRJBs were established to facilitate this section of the population in particular in the rural areas 
and so these institutions have close relationship with the policies and programmes of rural development 
and the implementation thereof. Credit is one of the most important aspects to make rural development 
strategy and programmes successful and RRBs were established particularly to meet this objective. The 
present study has tried to analyse in detail the position of the RRBs in respect of achieving their objective 
to help the weaker sections of the society and the present chapter intends to highlight the major findings 
with a view to provide suitable reform measures to make RRBs, more effective in accelerating the pace 
of the rural development. In a nutshell, it can be said that Regional Rural banks have achieved 
remarkable success in spreading branch offices to the remote rural areas, and reducing district-wise 
disparities in terms of banking facilities in the state. The performance under priority sector lending has 
been noteworthy. However, financing to weaker sections and advances under the various rural 
development schemes have been marginally lower than the target. 
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ABSTRACT 

A citizen-centred approach to providing government services is needed now more than ever. 
This creates and keeps a level of communication and trust between the people and the government. 
So far, the studies that have been done have shown that putting this kind of system into place helps to 
make lives easier and cuts costs. This method is known as e-Governance in the tech world. E-
Governance is the use of information & communication technologies (ICT) to deliver public services, 
share information, communicate, and connect different platforms and services between the state and 
its people (G2C) and among the government and itself (G2G). In India, the National e-Governance 
Strategy (NeGP) is an effort by the government to give all types of public services to Indian citizens. 
Rajasthan is a state in India that is thought to be behind the times in terms of technology. However, it 
may be one of the few states where e-Government projects have been working well for a long time. 
There are many e-Government programs in use in the state right now, especially in the rural region, 
such as e-Gram, e-Bazaar, Raj Wi-Fi, Raj e-Vault, Bhamashah Yojana, e-Sanchar, e-PDS, Rajasthan 
Payment Platform, i-Fact, Sampark, e-Mitra, etc. The research work gives an analysis of e-Government 
services that are focused on the rural regions of Rajasthan. The research work tries to give an idea of 
how e-Governance is used now and how digitalisation can be utilized to make government services 
more effective and reach more people. 

 

KEYWORDS: Rural Rajasthan, E-governance, ICT, E-gram, Rural Development. 

_______________ 

Introduction 

 E-governance refers to the process of running a government in an electronic format. E-
governance has seen phenomenal expansion with the advent of various information and communication 
technologies. E-governance was first implemented many years ago in industrialized nations such as the 
United States of America, the United Kingdom, China, and other countries; now, it is very well developed. 
However, it is still in the stage of development in nations that are still developing(Kumar, 2016; Upadhyay 
and Kumbharana, 2016). E-governance is a method that facilitates a shift in the overall mode of contact 
between citizens and the government, which, in turn, results in an improvement in the way that 
governance is carried out. In point of fact, the overarching goal of e-governance is to establish a 
government that is SMART (short for simple, moral, accountable, responsible, and transparent). 

 Not only does e-governance include the electronic contact and sharing of information between 
citizens and their government, but it also involves the interchange of information across other authorities 
(i.e. G2G). The provision of services to citizens in order to facilitate the efficient and effective running of 
administrative processes should be the ultimate objective of every administration(Upadhyay, 2013). In 
point of fact, e-governance helps the government become more customer-focused. 
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It is very necessary to have access to e-governance in rural areas in India since the majority of 
the country's population resides there.Because information and communication technology plays such a 
pivotal part in electronic government, expanding access to it in rural areas is very necessary(Shirpurkar, 
2020). This will result in excellent governance, which will in turn lead to improved administration, 
improved interaction, reduced corruption, and more openness within the government. This article 
discusses the impact that e-governance has had on the way things are done in rural areas of Rajasthan, 
the different e-governance projects that have been undertaken by the government, and the steps that the 
government should take in order to ensure the successful e-governance implementation in rural 
Rajasthan. 

E-governance in Rural Rajasthan 

The most populous state in India, Rajasthan, has established itself as one of the leading 
innovators in the field of electronic government administration. Over the course of the last ten years, the 
government has emerged in the public eye for implementing a multitude of information technology (IT) 
programs and making use of technology to guarantee the effective delivery of e-government 
initiatives(Bhatt, Singh and Madnani, 2004). Additionally, Rajasthan was an early user of cutting-edge 
technology such as block chain when it was first introduced. 

Since the debut of the globally recognized eMitra in 2005, the state of Rajasthan has shown all 
of the current best practices for e-governance. These include the Bhamashah Yojana, the Rajasthan 
Payment Platform, the ePDS, eSanchar, and iFact, among many others. It is clear that all of the e-
Government websites have been created in an integrated way in order to aggregate and make use of all 
of the data that is accessible for inhabitants of the state(Tibrewal, 2017; Chandrasekara, 
Vidanagamachchi and Wickramarachchi, 2020). To elaborate more about the e-Mitra, this multi-modal 
system's goal is to bring its integrated services directly to the doorsteps of the state's rural residents via a 
three-way front that includes a dedicated online site, mobile app, and over 40,000 kiosks located around 
the state. In addition to micro-ATMs and business cash registers, the government asserts that the more 
than 200 interconnected services can support payment gateways operated by all of the main banks, 
together with mobile payment websites. Through the e-Mitra site, it is now possible to apply for and get 
"Digitally Signed Certificates," such as Bonafide, Caste, Salary, Solvency, and other similar documents, 
from inception to delivery(Mertia, 2017; Chaudhuri, 2019). This capability was just recently introduced. 

Bhamashah Yojana is one of the several forms of e-governance that the state government of 
Rajasthan implements. This program is basically a resident data hub, and it is required to be utilized by 
all of the agencies of the state when determining who is eligible for benefits. In the same way as the 
Aadhaar does, it not only gives each person a one-of-a-kind identification number, but it also identifies 
households in which the mother or other female member of the household is regarded as the "Head of 
the Family." Through a solitary channel, it confers entitlement to all of the monetary and non-monetary 
advantages that are available to a family. Residents of rural Rajasthan are able to register their 
complaints through a community grievance redressal service known as "Sampark." This mechanism 
provides additional features such as SMS incorporation, GIS linked evaluation, reality check features for 
cases that have been resolved, and a process in which the state seeks feedback from the 
complainant(Kalsi and Kiran, 2013). With the help of PoS devices as well as Aadhaar-linked validation, 
an electronic public distribution system (ePDS) is able to give customized PDS benefits to residents, 
preventing proxy withdrawals or other forms of exploitation. Among the additional e-governance 
programs worth mentioning are the interactive face of the Rajasthan authorities, known as the State 
Portal, event-based alerts to beneficiaries as well as officials sent via eSanchar and iFact, a rural Wi-Fi 
setup scheme known as Raj Wi-Fi, two-way online payment provision provided by the Rajasthan 
Payment Platform, and an auction site platform among purchasers as well as brokers, food producers 
and APMCs. - RIMMS, a single window accessibility for e-commerce operations in the state called 
eBazaar, and a Digikit, which is an end-to-end kit designed to assist individuals in becoming digitally 
literate. In addition to using digital services in order to be of assistance to residents of the state, the 
government of Rajasthan has also been utilizing digital infrastructure in order to assist in the automation 
of its own administrative processes. RajDharaa is a unified platform for displaying the different layers, 
hosting GIS-based services, and gathering spatial & non-spatial metadata for key institutions(Jawaria, 
Rathore and Sharma, 2016). Raj eVault is an e-space for secure storing files with digital self-attestation 
and e-Verification. Raj eSign is an integrated automation tool. Raj Bioscope is an internet video site run 
by the government of Rajasthan. 
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Paradigm Shift 

As a result of the COVID-19 disease outbreak, which impeded livelihoods and lives in its 
immediate aftermath, there was an increased demand for greater as well as deeper digitalization, which 
could permeate hitherto undiscovered pockets as well as extend to the distant and most remote 
locations. This need was speeded up as the globe was brought to a halt due to the pandemic. From the 
economy to learning, from health care system to healing as well as happiness, from the shipping of 
essential services and goods to the very modus operandi of the authorities itself, India too has reacted to 
the urgent reality that requested a more significant mobilization of technology — particularly the gamut of 
intuitive, intelligent, and incorporated technologies, collectively termed 'New Technologies' — in order to 
up, scale, and rebuild governance. These technologies include artificial intelligence (AI), machine 
learning (ML), and cloud computing(Prashant Gupta, 2017). To put change into effect and have an effect 
on a community of 1.4 billion people; to reach the elderly, who previously felt left from the wrap of digital 
governance; to influence the daily lives of the generation that grew up with mobile technology; and to 
deliver the rural as well as the underprivileged into its fold. 

Technology has already been reconfiguring the Indian public sector, particularly the rural 
sphere, as evidenced by recent events such as the celebration of the one-billion vaccination milestone, 
which was accelerated through the use of the CoWIN app, and the launch of several flagship programs 
as part of the Digital India initiative. It would seem that excellent governance is just a mouse click away 
now that the pandemic caused by the coronavirus is serving as a spur for the speedy and easy adoption 
of technological models of citizen-friendly operations. A change in consumer behaviour has been 
influenced in many different ways by the epidemic. In the past, traditional brick-and-mortar businesses 
were the norm; but, in modern times, online shopping has become the more popular alternative since it 
puts a wide variety of products within easy reach of the consumer. Not only that, but these changing 
winds have also ushered in a flood of direct-to-consumer businesses that are expanding at a rate that 
has never been seen before. The direct-to-consumer sector in India is expected to exceed $100 billion by 
the year 2025, according to the most recent figures(Jain, 2018). Even while direct-to-consumer brands 
are now receiving a lot of attention, particularly in metropolitan marketplaces, there is still a significant 
amount of unrealized potential in Tier II towns and rural areas. The Union Minister Of finance just recently 
announced the introduction of the "Ease of Doing Business 2.0," which calls for an active participation of 
the regions, the digitalization of manual processes, and the assimilation of the central and state 
mechanisms through IT (information and technology) bridges, as well as single-point connect across all 
citizen-centric services and a great deal more. 

Through the implementation of e-Mitra Plus, the state of Rajasthan is working toward its goal of 
being a leader in the "Digital India Mission." It is a state-of-the-art computerized kiosk that provides quick 
and simple access to over three hundred different commercial and public services(Dhamuniya, 2015). 
Through the use of e-Mitra Plus kiosks, technological improvements in e-governance have enabled it for 
each and every person of the state to get uninterrupted service delivery. This touchscreen kiosk offering 
one-stop service delivery is completely automated, thus there is no need for any kind of human 
interaction. 

It is necessary for there to be interlinking as well as interoperability between the software 
platforms that are being built by the different departments in order for there to be effective e-Governance. 
Because of this, it is very necessary to ensure that numerous data masters, such as administrative 
borders, demographical, socio-economic criteria, and naming standards, are consistent across all of the 
platforms that are now in development(Lal and Haleem, 2009). The State Central Master Data Centre 
(Rajmasters) was developed by the Department of Information Technology and Communication. Within 
Rajmasters, the control of masters with regard to the purposes of filtering and additions/deletions will be 
vested in the department that is concerned, as well as the entitlements for visualizing and usage will be 
available to everyone. 

For instance, in the case of village masters, the right for amending would be with the Revenue 
Department, but in the case of masters belonging to PRIs, the Panchayatiraj Agency would be the 
department that would act as the nodal department. From this point forward, it has been mandated that 
all of the departments make use of Rajmasters for the function of masters, and no particular applications 
will be allowed to establish their own distinct masters. In the event that a certain master is needed, but it 
is not present in Rajmasters, the relevant department will be given permission to build the missing master 
in the centralized database, rather than in their own application(Abidin, 2017).Rajmasters is the sole 
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system in the state that is designed to function in this manner and offers centralized libraries of master to 
all programs operating at the state level. Rajmasters are readily accessible as a service and may be 
seamlessly incorporated into a variety of applications. 

An additional project known as the Embedded ShalaDarpan Portal is an online school 
surveillance system that is bilingual, workflow-based, and user-friendly(Sood and Saxena, 2017). Its 
purpose is to collect and regularly update information pertaining to all government schools, including 
teachers and staff, students, and the various educational programs that are offered. It seems to be the 
foundation upon which essential procedures and choices are based, including planning, school 
management, teacher staffing, as well as the implementation of different schemes and their subsequent 
monitoring. 

The Rajasthan Integrated ShalaDarpan, which is widely regarded as the "Model School MIS," 
maintains information that is up to date on more than 85 lakh students and more than 3.75 lakh staff 
members working in the state's more than 65,000 public schools. This centralized, clear data visibility 
enables the ministry to keep an eye on crucial concerns such as the pupil-teacher ratio, absenteeism, 
unfilled jobs, low enrollment, insufficient physical facilities, budget needs, and other similar issues. 
Because it is so easy to identify the bottleneck in any implementation, employees working in schools, 
districts, and at the state level are held to a greater standard of responsibility for their work(Mansell, 
2010). For instance, if a school does not already have a playground, the ShalaDarpan platform allows for 
the comprehensive tracking of the land allocation procedure, the application progress, cash deployment, 
and other related activities. 

Transforming Rural Lives 

 In order to meet the information requirement of the poorest of the poor and those who face 
difficulty gaining the access to the data necessary for bettering and securing their lives, the Indian state 
of Rajasthan launched a project called "eGram." The project's primary purpose was to act as a tool for 
conducting a wakeup call on the condition of the facilities being provided by government agencies, 
particularly in rural areas(Singla, 2005; Bhatia, 2016). The village-by-village facilities and their monthly 
status are being directly collected at the grass-roots level via the use of a web-based application that can 
be found at http://egram.raj.nic.in. 

The task of filling out the form is given to a "Gram Prabhari," who is expected to confer with the 
villages as part of the process. More than a dozen different fields, including Health, Schooling, PHED, 
Woman and Welfare Services, Power, Social Equality, Farming, Husbandry, PDS, Cooperative, and 
Rural Development, were discussed in a unified framework, which resulted in significant time and 
financial savings. 

 Two distinct groups have been established for both the target industries and the characteristics 
associated with those industries. One that requires information to be captured on a monthly basis, CMO 
EG-2, and another that is rather permanent, CMO EG-1. Following in-depth discussions with field 
functionaries, planners, and administrators, the two forms for each information cluster were established. 
These discussions led to the development of the formats(Naik, 2011). The locally-languaged user 
interface of the web-enabled program has an easy-to-use data input and report module. One central data 
repository has around 400 characteristics—one for each of the 43337 towns and villages. Every district 
now has access to a connection with a high capacity of 2 Mbps. The information on the programs is 
received directly from the communities on a monthly basis, which allows the whole effort to be more 
responsive to the needs of the villagers at the village level. 

 Any kiosk with internet access may serve as a data entry station, and users can enter data 
down to the block level. The report module is accessible to all of the stakeholders, including field level 
officials of the government agencies as well as any other interested parties. The immediate provision of 
information by block-level officials is essential to the accomplishment of the monthly review that is the 
cornerstone of this initiative's strategy for achieving success(Patra and Das, 2014). In addition, 
monitoring at the district level happens at the subdivision as well as the revenue officials' meetings on a 
regular basis. It has also functioned as a source of job creation for unemployed youngsters who have 
received training and are now working as data input operators at various nodes around the state. There 
are a total of 33 district headquarters and 249 blocks, and the ICTsetup at NIC helps to make information 
collection easier. Only the data entry procedure has been outsourced, yet this alone has brought many 
benefits to the rural population. Every month, the information gathering process is finished by the sixth, 
and then the following week, on the fourteenth, the data input process is finished. 
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 The Video Conferencing capabilities made accessible in the Districts are being used in order to 
arrange the Reviews. These examinations are presided over by those at the apex of the administrative 
system. The village directory that was developed on the basis of Census 2001 site codes has evolved 
into a benchmark for all other location-specific implementations that are carried out within the 
state(Hazarika, 2019). The use of the information and communications technology tool, with its effects 
ranging from dhani to the rajdhani, has thus shown to be a blessing for the whole strategic planner, the 

tactical manager, and the operational manager in many different ways. 

 The goal was to provide a straightforward and consistent process for providing feedback in 
order to guarantee timely delivery of services to the ultimate recipient, who lives in the most inaccessible 
part of the state. The use of e-Gram like a single window gateway to evaluate the status of service 
delivery guarantees that all affected departments will take corrective steps in a timely manner(Sharma 
and Rathore, 2020). This initiative has had a sizeable impact because it has managed to help in the easy 
dissemination of data for decision makers, which in turn has benefited the rural masses. Since the rural 
poor who are the most underserved live in the areas that are the most costly to serve, this effort has left a 
sizeable impact. 

Discussion 

 Through the implementation of a number of initiatives and the use of e-governance, the state of 
Rajasthan, especially rural Rajasthan, has entered a new age of social and economic progress. This has 
been made possible thanks to the state's residents, businesses, employees, as well as the government 
administration. At the end of the day, we are able to claim that the advantages of e-Governance have 
included the well-originated, effective, transparent, as well as dependable public services being delivered 
to people in a way that saves them time in a definite manner. Process Management Reengineering, 
Change Management, Financial Management, and Technology are the four skill sets that have been 
recognized as being important for resolving difficulties that are on the planned or project level. Through 
the implementation of a number of essential initiatives, the State of Rajasthan is paving the way for the 
development of e-Governance in a variety of ministries. RajComp (Rajasthan State Agency for Computer 
Services) as well as DOIT (Department of Information Technology), Jaipur (Rajasthan) are working with 
the Government of Rajasthan to implement various types of projects as part of an initiative to make better 
use of ICTs. RajComp is known as "Rajasthan State Agency for Computer Services." 

Citizens, businesses, government employees, and the government itself are the end users of e-
governance; thus, the provision of services via a variety of delivery channels and the degree of 
computerization of those services should be the primary priority. 

We have a firm belief that information technology has the potential to alter the way that we do 
daily tasks. Technology is the driving force behind productivity, and rather than being something that 
belongs in the distant future, we should all learn to embrace its presence in the here and now. After this 
step, state agencies go on with the introduction and implementation of e-governance programs that are 

focused on the needs of residents. 

Conclusion 

 The transformation of Rajasthan into a knowledge society is one of the goals outlined in a vision 
for state of Rajasthan. This goal calls on the state to make use of information and communication 
technology in order to achieve a position of prominence and distinction in the information age. The goal 
has been to use information systems in order to assist locals in achieving greater incomes and more jobs 
so that the overall standard of living in the area may be enhanced. In addition to this, it intends to speed 
up the implementation of e-governance across the board in order to enhance the effectiveness, 
openness, and accountability of the interfaces between the government and its citizens. The state 
government of Rajasthan is of the opinion that access to modern technologies should not be restricted to 

city dwellers alone but should be available to everyone.  

 An examination of these existing e-governance practices demonstrates how digitalization might 
be leveraged to expand the reach and impact of such public services within rural Rajasthan. On many 
levels, technology has already allowed individuals to achieve more labour efficiency than was previously 
feasible. With state and national governments increasingly turning to digitally propelled solutions to 
increase performance and productivity, it is clear on many dimensions that the nation and its population 
as a whole will take a technological leap forward. 
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ABSTRACT 

College-going girls are prone to nutritional deficiencies due to their unhealthy eating practises. 
The eating habits of college-going girls are very challenging for their health. In India, parents are also 
worried about the unhealthy practices of girls. Nowadays, college-going girls are showing themselves 
to be very busy with studying, recreational activities, and unhealthy diets. It is the period of storm and 
stress also and transition period of their life. It’s a big challenge in their lives to get the right nutrition, 
and this period is considered a crucial phase of growth and development because it offers the second 
and last chance to gain growth in the life cycle. Unhealthy dietary practices among these age groups 
can cause significant health problems and retarded growth. In order to assess the health practises of 
200 college girls from the Darbhanga district in the Indian state of Bihar, aged 20 to 24, the current 
study was carried out. Direct interviewing was used to acquire the data. The college-bound girls' 
nutritional profiles were examined using their height, weight, and BMI. The majority of respondents—
roughly 70%—had a mean BMI that indicated they were undernourished. It was quite noticeable that 
the girls' BMI values were below normal. Yet, girls with a mean BMI of at least 30% dropped into the 
normal category. So, it is clear that college-bound girls require nutrition education to enhance their 
good dietary practises so that they can achieve good nutrition. This study has also suggested that 
effective awareness campaigns regarding nutritional food, nutritional requirements, eating habits, 
healthy lifestyle and weight management is very essential to educate the college girls. Students in 
managing conditions like anaemia, under nutrition and other related health complications. It is advised 
to take all essential nutrients through balanced food. 

 

KEYWORDS: Health, Practices, Nutrition, Lifestyle. 

_______________ 

Introduction 

 Many college-going girls are still in their adolescent years and exhibit some typical unhealthy 
eating behaviours including skipping meals, day out, snacking, and eating fast food.  

Adolescents make up more than 1.2 billion people globally. Teenagers make up about 21% of 
the population in India. Girls need a well-balanced diet that includes both macronutrients and 
micronutrients to support their fast development and increasing physical activity. According to the 
National Family Health Survey, 4.2% of girls aged 15 to 19 were overweight and 41.9% of girls in this age 
range were thin. In India, teenage thinness (low BMI for age) is a widespread issue. 

Malnutrition weakens immunity, while overweight youth are prone to non-communicable 
disease. Nutritional assessment is valuable in predicting effective physical activity and healthy 
reproductive outcomes. Nutritional status is the physiological state of an individual resulting from the 
relationship between several factors, such as nutrient intake, need and the body's ability to digest, absorb 
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and use these nutrients, and factors affecting the previously mentioned factors. It is the sum of a person's 
anthropometric indices and the factors that influence that person's diet. These include external factors 
such as food security, cultural, social, economic factors and internal factors such as age, gender, diet, 
behaviour, physical activity and human diseases. Chronic malnutrition causes short stature in young 
people. It also reduces lean body mass and reduces muscle strength and physical ability. Low literacy, 
poor socio-economic status, poor environmental hygiene, poor eating habits increase malnutrition. 

Adolescent-developed nutritional habits might increase the risk of later-life chronic diseases, 
obesity, and eating disorders. The food and health of teens will have an effect on the health and survival 
of future generations. Recently, a variety of measures have been put into place by health organisations to 
encourage young people to eat properly, but the results have been meagre. This can be the result of a 
failure to adopt the appropriate treatments in line with the ages of the children and a lack of awareness of 
dietary practises. Many lifestyle decisions and unhealthy eating practises undertaken in adolescence 
might lead to serious illnesses later in life. Physical improvement, psychological development, cognitive 
improvement, and prevention of adult chronic diseases associated with food. 

The likelihood of later life chronic diseases, obesity, and eating disorders may all be increased 
by nutritional habits developed throughout youth. The health and food of teens will have an effect on the 
survival and health of future generations. Recent attempts by health organisations to encourage young 
people to eat properly have included a variety of initiatives, but the results have been mixed. This can be 
because dietary practises are not understood and the appropriate treatments are not used in accordance 
with the ages of the children. A range of eating habits and lifestyle decisions taken in adolescence might 
contribute to serious diseases later in life. 

 Children in developing countries today face a double threat from malnutrition: urban children 
struggle with over nutrition, while children in rural areas and slums suffer from under nutrition. Teenage 
girls typically experience the worst consequences of various forms of malnutrition due to their increased 
nutritional needs and low social standing. Undernourished adolescent girls initiate the perpetuating cycles 
of malnutrition by passing it on to next generations. Dietary choices are one of the manageable risk 
factors for both excess and undernutrition. Micronutrient deficits are frequent, including those in the 
vitamins A, B complex, C, iron, zinc, and calcium. An immune system impairment and dry conjunctiva are 
symptoms of vitamin A insufficiency. Oral ulcers and angular stomatitis are caused by vitamin B complex, 
which also aggravates anaemia. Bleeding tendencies are brought on by vitamin C deficiency. Anemia 
and impaired motor and cognitive development are caused by iron deficiency.  

 Lack of calcium causes weak bones and poor development. Bad eating habits are widespread 
among teenagers in the school-age group; include snacking, missing meals, especially breakfast, eating 
at odd times, and consuming fast food. Severe morbidities in later life are caused by poor food and 
lifestyle choices. The nutritional status of teenagers is influenced by socio-demographic and economic 
factors, including adolescent age, mother's age, parents' employment and income, literacy level, dietary 
habits, and cultural influences. The major causes of this include global changes in socio demographics, 
epidemiology, and nutrition. The nutritional status of teenagers is influenced by socioeconomic position. It 
was discovered that the nutritional condition of children was related to the education level of the mother. 
This suggests that women who are literate have a high level of maternal caregiving skills. Therefore it is 
proposed to study on the assessment of Nutritional status of college going girls in Darbhanga city 

Objectives  

• To assess the nutritional status of college going girls of Darbhanga city. 

Anthropometric assessment 

Height 

Weight   

• To find out the current nutritional status of selected girls 

Methodology 

 The Research Methodology chapter deals with the methods and techniques. It has a unique 
place and significance in the thesis. Research Methodology is a manner to solve the research problem 
methodically. The excellence of any research is generally known by its strong, sound and acceptable 
valid and reliable materials and methods. Method and procedure used in research methodology entails 
unceasing evaluation to solve research problem and to get successful results. 
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Area of Study  

This study was conducted in the selected colleges of the Darbhanga city 

Sample Selection 

Total 200 college going girls (aged 20 to 24) were randomly selected for the study purpose. 

Data Collection 

Data was collected with the help of structured questionnaire. 

• Anthropometric Assessment: Height and weight of the respondents were taken with the help 
of measuring tape and weighing balance respectively. BMI of the respondents were calculated 
with height and weight values. 

Statistical Analysis  

The data obtained in the present study was statistically analyzed using statistical constants and 

relevant statistical tests.  

Results and Discussion 

In the present study total 200 girls were taken for the study purpose. 

Table 1: Mean±SD of Height and Weight of the Respondents 

 Mean±SD N Percentage 

Height 156.84±5.63 200 100 

Weight 42.54±6.368 200 100 
 

Table 1 indicated the Mean Height and weight of the respondents and shows that 156.84 and 
42.54 were the mean height and weight of the study group respectively. 

Table 2 shows that there is perfectly positive linear correlation between height and weight and 
Correlation is significant at the 0.01 level. Supporting study also indicates that weight gain increases with 
increasing height (M Voigt et al. 2007) 

Table 2: Correlation between Height and Weight 

  Height Weight 

Height Pearson Correlation 1 .316** 

 Sig. (2-Tailed)  <.001 

 N 200 200 

Weight Pearson Correlation .316** 1 

 Sig. (2-Tailed) <.001  

 N 200 200 
** Correlation is significant at the 0.01 level (2-tailed). 

Table 3: Mean±SD of the BMI 

 

 Mean±SD N Percentage 

BMI 17.32±2.49 200 100 
 

Table 4: Health Status of the Respondents 

 

Table 3 depicted that the mean BMI of the study group was 17.32kg/m2. Simultaneously Table 
4 pertaining the Health status of the selected respondents. Table reveals that maximum 70 percent of 
respondents were fallen in the category of underweight while 26.5 percent respondents were in Normal 
Category. Only 3.5 percent respondents were overweight. Malnutrition, anemia, and body weight 
(underweight and overweight) are growing problems in developing countries and the long term 
implications of unbalanced dietary habits and lifestyle practices. During adolescence, diet-related chronic 
diseases account for more than half of the world's diseases. Once educated, food patterns and eating 
habits are often maintained for the rest of life. 

Health status N Percentage 

Underweight 140 70.0 

Normal 53 26.5 

Overweight 7 3.5 

Total 200 100.0 
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Fig. 1: Health status of Selected Respondents 

Fig. 1 also shows the Health status of the college going girls and indicates that maximum 
numbers of Girls were undernourished. It may be due to improper nutrition and unhealthy dietary 
practices.  

 Most adolescents are undernourished which results in their poor performance in school; that has 
a spillover effect in their adult life and disturb their competence as they take up adult roles later in life. 
Thus nutritional deficiencies among teenagers must be addressed early (The Tribune, Feb 2009). In most 
of the developing countries, nutrition initiatives have been focussing on kids and females, thus ignoring 
adolescents. Addressing the nutritional requirements of adolescents could be a significant pace towards 
breaking the vicious cycle of intergenerational malnutrition, chronic disease, and poverty 

 

Fig. 2: Height Measurements of the Respondents 
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Fig. 3: Body Weight of the Respondents 

Evidence revealed from both the developed and developing countries shows that poor 
nutritional status of college girl is a link between fatal malnutrition and augmented the risk of various 
chronic diseases during adulthood (WHO, 2006) 

 All forms of malnutrition's broad range are related with substantial illness, mortality, and 
economic costs, particularly in countries where both under nutrition and over nutrition co-exist as is the 
case in developing countries which are undergoing a rapid transition in diet and lifestyle. It ultimately 
prevents individuals and even whole society from achieving their full potential. 

Conclusion 

The present study was concluded that maximum numbers of girls were found in the category of 
under nutrition. College going girls are the future of any nation and backbone of their family. With respect 
to BMI Categories, malnutrition has been observed among selected college going Girls. This study 
observed that maximum 70 percent of respondents were found in the category of underweight while 26.5 
percent respondents were in Normal Category. Only 3.5 percent respondents were overweight. Proper 
diet and proper nutrition are the basic needs of the college girls. Proper nutritional knowledge is the 
todays need for the college girls. This study has also suggested that effective awareness campaigns 
regarding nutritional food, nutritional requirements, eating habits, healthy lifestyle and weight 
management is very essential to educate the college girls. Students in managing conditions like anaemia, 
under nutrition and other related health complications. It is advised to take all essential nutrients through 
balanced food. 
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efgyk l'kfDrdj.k esa ehfM+;k dh Hkwfedk 

  

MkW- jktsUnz flag [khph 

 
 
 
 
 

 

 

 
 
 

 

lkj 

izLrqr vkys[k esa ;g crk;k x;k gS fd Hkkjrh; efgykvksa dh fLFkfr;ka fofHkUu ;qxksa esa dSlh jgh 

gSA Lora=rk iwoZ o Lora=rk i'pkr~ efgyk l'kfDrdj.k ds fy, D;k iz;kl fd, x,\ efgyk l'kfDrdj.k 

esa Lo;a efgykvksa dh D;k Hkwfedk jgh\ vk/kqfud le; esa efgyk,sa Lo;a ds l'kfDrdj.k ds fy, lapkj 

ek/;eksa dk fdruk mi;ksx dj jgha gSa\ efgyk f'k{kk ds {ks= esa lapkj ek/;eksa dh D;k mi;ksfxrk gS\ 

efgyk l'kfDrdj.k esa lapkj ek/;eksa dh Hk wfedk vge~ cu pqdh gSA G 20 esa Hkkjr dh v/;{krk ,oa blesa 

efgykvksa dh foÙkh; voLFkk dh vksj fo'ks"k /;ku] efgyk l'kfDrdj.k {ks= esa ehy dk iRFkj lkfcr gks 

ldrh gSA fu"d"kZ esa n'kkZ;k x;k gS fd efgyk l'kfDrdj.k esa tgk¡ lapkj ek/;e eq[; Hkwfedk,a fuHkk jgs 

gS ogha dqN lapkj ek/;eksa us efgykvksa esa vlqj{kk dh Hkkouk mRiUu dj nh gSA bu lHkh pqukSfr;ksa ds 

funku ds fy, vkys[k ds vr% esa dqN lq>ko fn, x, gSA 

 

'kCndks'k: fMokbZl] ySafxd lekurk] G 20] vkRefuHkZj Hkkjr] LekVZ Qksu] foMksat ,DlIyksjj] eksftyk Qk;jQkDlA  

_______________ 

izLrkouk 

Lora=rk iwoZ ,oa Lora=rk i'pkr~ fofHkUu dkyksa esa Hkkjrh; efgyk dh fLFkfr;ksa us dHkh fujUrjrk 

/kkj.k ugha dhA o"kksZ&o"kZ iqjkuh gekjh Hkkjrh; laLd`fr esa efgykvksa dh fLFkfr dHkh cgqr gh l'kDr jgh gS 

rks dHkh n;uh;A ek= oSfnd dky gh ,d ,slk le; Fkk tc efgykvksa dh fLFkfr vfr l'kDr jghA Hkkjr 

esa efgykvksa ds lEeku] vf/kdkjksa vkSj Hkwfedk dh nf̀"V ls oSfnd ;qx dks Lof.kZe ;qx ekuk tk ldrk gSA bl 

le; ds lkfgR; esa fyax&Hksn] voxqBau&izFkk vkSj efgykvksa dh ?kj rd lhfer Hkwfedk dk mYys[k ugha 

feyrk ¼feJ ( 2006½A rRi'pkr~ efgykvksa dh fLFkfr;ksa esa fujUrj fxjkoV vkbZA efgykvksa dh fLFkfr esa 

lq/kkj ,oa mUgsa l'kDr cukus gsrq dbZ egRoiw.kZ iz;kl Lo;a efgykvksa ,oa dbZ iq:"k lekt lq/kkjdksa }kjk Hkh 

fd, x,A Lora=rk i'pkr~ gh efgyk l'kfDrdj.k us xfr idM+h ftlesa efgyk f'k{kk dh vge~ Hkwfedk jghA 

rRdkyhu le; esa lapkj ek/;eksa dh deh ds pyrs Ldwyh f'k{kk ,oa mPp f'k{kk us efgykvksa dks l'kDr 

cuk;k ysfdu orZeku le; esa efgyk l'kfDrdj.k dh xfr esa vYi le; esa vkbZ rhozrk esa lapkj ek/;eksa dh 

eq[; Hkwfedk gSA  

 
  lgk;d vkpk;Z] lekt'kkL= foHkkx] t;ukjk;.k O;kl fo'ofo|ky;] tks/kiqj] jktLFkkuA 
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l'kfDrdj.k  

l'kfDrdj.k dk 'kkfCnd vFkZ l'kDr@etcwr cukuk] l{ke cukuk] vf/kdkj iznku djuk gSA  

lapkj  

lkFkZd fpUgksa }kjk lwpukvksa ds vknku&iznku dh izfØ;k lapkj gSA lkekU; vFkZ esa fdlh lwpuk 

vFkok lans'k dks ,d O;fDr ls nwljs O;fDr rd igqapkus dk ek/;e lapkj gSA  

G 20 dh v/;{krk Hkkjr dks mi;qDr le; ij feyh gSA dksjksuk dky esa rhu o"kksZ ds yEcs le; 

ls fifM+r fofHkUu ns'k ,d lqjf{kr fLFkfr esa igqpus dks iz;kljr gSA G 20 dh v/;{krk esa Hkkjr efgykvksa 

vkSj ySafxd lekurk ij vR;f/kd cy ns jgk gSA ?kjsyq ekspsZ ij Hkkjr ljdkj us lkekftd {ks=ksa esa efgykvksa 

ds leqfpr fodkl dh izfrc)rk ds lkFk ^vkRefuHkZj Hkkjr* ds fodkl ,tsaMs esa efgyk l'kfDrdj.k dks 

loksZifj j[kk gSA ljdkj lekt ds Lrj ij cnyko ykus ds fy, ^ukjh 'kfDr* dh egÙkk dks igpku jgh gS 

blfy, ek= fodkl ds ykHkkfFkZ;ksa ds :i esa gh ugha] vfirq fodkl ds izsjd ,oa ifjorZu ds okgd ds :i esa 

Hkh efgykvksa dh Hkwfedk ij vR;f/kd /;ku dsfUnzr fd;k tk jgk gSA  

fo'o ds 19 fodkl'khy ns'k ,oa ,d laxBu ¼;wjksfi;u ;wfu;u½ ,d iVy ij utj vk jgs gSA 

mlesa lapkj ek/;eksa dh mi;ksfxrk dk lgt gh vuqeku yxk;k tk ldrk gSA G 20 dh v/;{krk dj jgk 

gekjk ns'k Hkkjr efgyk l'kfDrdj.k ij /;ku dsfUnzr dj jgk gS mlesa lapkj ek/;eksa dh egRoiw.kZ Hkwfedk 

gSA   

Hkkjrh; lekt esa ;g ekuk tkrk jgk gS fd fL=;ksa dk ckSf)d Lrj ,oa LokLF; iq:"kksa dh rqyuk esa 

vis{kkd`r detksj gksrk gSA ijUrq 1990 ds i'pkr~ ifjofrZr lksp esa ;g ekuk tkus yxk fd jksxksa ,oa 

LokLF; ds lEcU/k esa nksuksa dks gh leku Lrj ij ns[kk tk ldrk gS ¼ykgsYek ( 2001½A  

LorU=rk iwoZ lekpkj i=] jsfM;ks] Mkd O;oLFkk vkfn lhfer lapkj lk/kuksa dh otg ls efgyk ,oa 

iq:"k lekt lq/kkjdksa ds vfrfjDr ek= f'k{kk gh efgyk l'kfDrdj.k dk izeq[k ekxZ FkkA ckr Hkkjrh; efgyk 

f'k{kk dh gks vkSj lkfo=h ckbZ Qwys dk uke u vk, ,slk ugha gks ldrkA  

lkfo=h ckbZ Qwys Hkkjr ds igys dU;k fo|ky; esa igyh f'kf{kdk FkhA mUgksaus 1848 esa iq.ks esa 

ckfydk fo|ky; dh LFkkiuk dh FkhA bl fo|ky; esa ml le; ek= ukS dU;kvksa us nkf[kyk fy;k FkkA Qwys 

blh fo|ky; dh iz/kkuk/;kfidk Hkh cuha FkhA lu~ 1852 esa Qwys us vNwr ckfydkvksa ds fy, Hkh fo|ky; dh 

LFkkiuk dh Fkh ¼f'keyk ( 2021 % 94&95½A  

orZeku le; esa lapkj lk/kuksa dh izpqjrk efgyk l'kfDrdj.k esa vge~ Hkwfedk fuHkk jgh gSA 

bDdhloha lnh esa efgykvksa us Lo;a dks lekt esa ,d etcwr LrEHk ds :i esa [kM+k fd;k gSA izR;sd {ks= esa 

tkx:d gksus dh otg ls efgykvksa us viuh thou 'kSyh esa ldjkRed ifjorZu ds lkFk lkekftd ,oa 

vkfFkZd fLFkfr dks Hkh lqn`<+rk iznku dh gSA ^^fdlh Hkh ns'k dh efgykvksa dh okLrfod fLFkfr dk vuqeku 

ml ns'k dh lkaLd`frd vkSj vk/;kfRed fLFkfr dks ns[kdj yxk;k tk ldrk gS ¼jk/kkd`".ku ( 2008½A  

orZeku le; esa efgyk l'kfDrdj.k dks f'k{kk ,oa lapkj lk/kuksa us lqn`<+rk iznku dh gSA dEI;wVj] 

ySiVkWi] VSc] LekVZ eksckbZy vkfn ds baVjusV ds lkFk lkeatL; us efgykvksa dh ikfjokfjd] lkekftd] 

vkfFkZd fLFkfr;ksa esa ldkjkRed ifjorZu fd, gSA lkekftd ck/;rkvksa ds dkj.k tgk¡ efgykvksa dh dbZ 

LFkkuksa ij vkoktkgh esa ck/kk,sa mRiUu gks jgh Fkh mUgsa bu lapkj ek/;eksa us lekIr dj fn;kA  

 viuh :phuqlkj fdlh Hkh izdkj dh tkudkjh ,d fDyd ij miyC/k gSA ?kj gks] f'k{kk LFky gks] 

fe= gks] ikfjokjhd lnL; gks] lgdehZ gks vFkok lkekftd lEcU/k lnL; lHkh ,d nwljs ls ek= ,d fDyd 

dh nwjh ij gSaA baVjusV us efgykvksa ds thou dks lgt ,oa lqxe cukrs gq, lqn`<+rk iznku dh gSA  
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bUVjusV  

bUVjusV dk vfo"dkj 1969 esa vesfjdk }kjk fd;k x;k FkkA bUVjusV }kjk lwpu dks vknku&iznku 

djus ds fy, ftl fu;e dk mi;ksx gksrk gS mls TCP ¼Vªkalfe'ku dUVªksy izksVksdkWy½ vFkok IP ¼bUVjusV 

izksVksdkWy½ dgrs gS (https://www.hindigyanbook.com)A 

bUVjusV ds mi;ksx {ks= 

• baVjusV dk egRo &% gekjs jkstejkZ dh ftanxh dks baVjusV us vR;f/kd izHkkfor fd;k gSA vkt ge 

dgha Hkh fdlh Hkh txg cSBs ek= ,d midj.k dh en~n ls nqfu;kHkj esa ?kV jgh ?kVukvksa dh 

tkudkjh izkIr dj ldrs gSA [kk| lkexzh vkWuykbZu eaxok ldrs gSA O;kikj vFkok n¶rj dk 

dk;Z dj ldrs gSA f'k{kk xzg.k dj ldrs gSA fdlh Hkh izdkj dk fcy Hkqxrku dj ldrs gSA 

usV&cSafdax dj ldrs gSA euksjatu vFkok LokLF; ls tqM+h tkudkfj;k¡ izkIr dj ldrs gSA   

• baVjusV dh lqfo/kk ,oa miyC/krk &% baVjusV ,d vklku ,oa Hkkjr esa lLrh lqfo/kk gSA baVjusV dk 

mi;ksx fofHkUu ckÅtqlZ }kjk fd;k tkrk gSA tSls&foMksat ,DlIyksjj] xwxy Økse] eksftyk 

Qk;jQkWDl bR;kfnA miHkksDrkvksa dks baVjusV lqfo/kk miyC/k djokus okyh laLFkkvksa dks baVjusV 

lfoZl izksokbZMj ¼IPS½ dgrs gSA  

• baVjusV dk mi;ksx ,oa vko';drk &% nqfu;k ds yxHkx lHkh ns'kksa esa vf/kdka'k {ks=ksa esa baVjusV dk 

mi;ksx gksrk gSA baVjusV ds mi;ksx dh vko';drk fofHkUu lektksa ds vf/kdka'k {ks= esa fujUrj 

c<+h gSA  

baVjusV dh vko';drk ,oa mi;ksfxrk efgyk thou ds fofHkUu {ks=sa esa mi;ksxh gks xbZ gSA tSls %& 

• f'k{kk ds {ks= esa baVjusV dk mi;ksx &% f'k{kk ds {ks= esa fiNys rhu o"kksZa esa baVjusV us ,d ubZ 

Økafr yk nh gSA dksfoM 19 ds le; esa f'k{kk {ks= esa baVjusV dk vR;f/kd mi;ksx fd;k tk jgk 

gSA 'kq:vkrh fnuksa esa vkWuykbZu i<+kbZ esa fo|kfFkZ;ksa ,oa f'k{kdksa us FkksM+h vlgtrk dk vuqHko 

vo'; fd;k Fkk ysfdu dqN gh le; esa nksuksa oxZ vius&vki dks lgt eglwl djus yxsA baVjusV 

us fofHkUu fo'ks"kK v/;kidksa ,ao fo|kfFkZ;ksa dks lehi yk fn;k gSA  

fofHkUu izfr;ksxh ifj{kkvksa dh rS;kjh dj jgha efgykvksa ds fy, Hkh baVjusV lgk;d fl) gqvk gSA 

dksfpax lsaVjksa dk Hkkjh&Hkjde 'kqYd nsus esa vl{ke efgykvksa ds lius Hkh lkdkj gksus yxs gSA  

• lwpuk dk vf/kdkj (RTI Act 2005) &% vkjVhvkbZ ,DV esa tkudkjh ysus esa Hkh baVjusV lgk;d 

fl) gqvk gSA blls le; ,oa dkxt+ dh cckZnh de gqbZ gSA blesa ekaxh xbZ mfpr tkudkjh esy 

ds ek/;e ls Hkh izkIr dh tk ldrh gSA  

• [kcjksa dh tkudkjh &% fo'o ds yxHkx lHkh lekpkj i=] eSfXtUl vFkok tuZYl baVjusV ij 

miyC/k jgrs gSA gesa ftl lEcU/k esa tkudkjh pkfg, VkbZi ,oa fDyd djrs gh og lkexzh gekjs 

fy, miyC/k gks tkrh gSA    

(http://www.deepawali.co.in) 

 dksfoM 19 ds le; esa O;kikj] f'k{kk ,oa odZ Ýke gkse ds vfrfjDr efgyk,sa vius dbZ xg̀ dk;Z 

tSls & fcy Hkqxrku] :i;s VªkalQj djuk] fdjk.kk eaxokuk] [kkuk eaxokuk vkfn baVjusV dh lgk;rk ls 

vius ikl miyC/k fMokbZl ds ek/;e ls djus yxha gSaA 2020 ls dbZ ckj dbZ Hkkxksa esa fd, x, ykWdMkÅu 

us yksxksa ds thou dks ?kj esa gh lhfer dj fn;k FkkA ;g lapkj ek/;e gh Fks ftuds dkj.k efgyk,a vius 

O;kikj] ukSdjh ,oa f'k{kk ls vNwrh ugha jghA  
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 tgk¡ yEcs le; rd ykdMkÅu dks >syrs gq, Hkh UPSC esa 2021&22 esa Jqfr 'kekZ us izFke LFkku 

izkIr fd;k ¼http://www.tvghindi.com½ ogha 2023 esa jktLFkku f'k{kk cksMZ ds fofHkUu ifj.kkeksa esa Nk=k,sa 

vOoy jghA ;g lapkj lk/kuksa dh mi;ksfxrk gh gS ftUgksaus efgykvksa dks ?kj cSBs gj okafNr tkudkjh 

miyC/k djokbZ o Nk=kvksa us Hkh bldk ln~mi;ksx djrs gq, vOoy LFkku izkIr dj vius l'kfDrdj.k dk 

izek.k fn;kA  

vU; jkT;ksa dh rqyuk esa iwoZ esa f'k{kk ds {ks= esa fiNM+s jktLFkku ds lUnHkZ esa rF; crkrs gSa fd 06 

twu 2022 dks ?kksf"kr jktLFkku ek/;fed f'k{kk cksMZ dk ckjgoha dyk oxZ esa Nk=kvksa dk mÙkh.kZ izfr'kr 

Nk=ksa dh rqyuk esa vf/kd jgkA dqy ifj.kke  96-33 izfr'kr jgkA blesa mÙkh.kZ Nk=ksa dk izfr'kr 95-44 jgk 

tcfd Nk=kvksa dk 97-21 jgkA Nk=kvksa us Nk=ksa dh rqyuk esa mÙkh.kZ izfr'kr 1-77 vf/kd izkIr dj viuh 

Js"Brk fl) dhA bu lcds lkFk ,d vkadM+s dh vksj fo'ks"k rkSj ij /;kukdf"kZr gksrk gS fd bl ijh{kk esa 

Nk=ksa dh rqyuk esa Nk=k,sa vf/kd la[;k esa iathd̀r gqbZA blesas tgka 3]25]219 Nk= iathd`r gq, ogha 

3]27]225 Nk=k,sa iathd`r gqbZ ¼jkt- if=dk] 2022½A 

13 twu 2022 dks ?kksf"kr jktLFkku ek/;fed f'k{kk cksMZ ds nloha ds ifj.kkeksa esa Nk=kvksa us 06 twu 

2022 dks ?kksf"kr vkjch,lbZ esa feyh lQyrk dks iqu% nksgjk;kA nloha ds ifj.kkeksa esa mÙkh.kZ izfr'kr esa Nk=ksa 

dh rqyuk esa Nk=kvksa us 2-76 izfr'kr vf/kd izkIr dj ,d ckj iqu% f'k{kk ds izfr :fp ,oa Js"Brk fl) dhA 

bl ijh{kk esa dqy 10]92]524 fo|kFkhZ iathd̀r gq, ysfdu ijh{kk esa dqy 10]59]072 fo|kFkhZ cSBsA ftuesa Nk=ksa 

dk mÙkh.kZ izfr'kr 81-62 jgk tcfd Nk=k,sa 84-38 izfr'kr mÙkh.kZ gqbZ ¼nSfud HkkLdj 2022½A 

lkj.kh 1% jktLFkku ek/;fed f'k{kk cksMZ nloha ¼2021&22½ esa mÙkh.kZ  Nk=&Nk=kvksa dk rqyukRed v/;;u 

 Nk= Nk=k,sa dqy 

iathd̀r fo|kFkhZ 5]95]160 4]97]364 10]92]524 

ijh{kk esa cSBs 5]72]779 4]86]293 10]59]072 

mÙkh.kZ 4]67]490 4]10]358 8]77]848 

ifj.kke izfr'kr 81-62 84-38 82-89 
 

 bl ijh{kk esa izFke Js.kh ls mÙkh.kZ gksus esa Hkh Nk=k,as Nk=ksa ls vxz.kh jghaA blh ijh{kk esa dqy 

5]72]779 Nk= cSBs ftlesa ls 4]67]490 Nk= mÙkh.kZ gq, blesa 1]78]698 Nk= izFke Js.kh ls mÙkh.kZ gq, vFkkZr~ 

izFke Js.kh izkIr Nk=ksa dk izfr'kr 31-19 jgkA tcfd dqy 4]86]293 Nk=k,sa ifj{kk esa cSBh] 4]10]350 Nk=k,sa 

mÙkh.kZ gqbZ buesa ls 1]80]022 Nk=k,as izFke Js.kh esa mÙkh.kZ gqbZ ;kfu fd Nk=kvksa dk izFke Js.kh esa mÙkh.kZ 

izfr'kr 37-01 jgkA izFke Js.kh esa mÙkh.kZ  Nk=&Nk=kvks dk dqy izfr'kr 33-87 jgkA Nk=k,as&Nk=ksa dh 

rqyuk esa 5-82 izfr'kr izFke Js.kh esa vf/kd mÙkh.kZ gqbZ ¼nSfud HkkLdj 2022½A 

lkj.kh 2% jktLFkku ek/;fed f'k{kk cksMZ nloha ¼2021&22½ esa izFke Js.kh esa mÙkh.kZ Nk=&Nk=kvksa dk 

rqyukRed v/;;u 

 Nk= Nk=k,sa dqy 

iathd̀r fo|kFkhZ  5]95]160 4]97]364 10]92]524 

ijh{kk esa cSBs  5]72]779 4]86]293 10]59]072 

mÙkh.kZ  4]67]490 4]10]358 8]77]848 

izFke Js.kh  1]78]698 1]80]022 3]58]720 

ifj.kke izfr'kr  31-19 37-01 33-87 
 

 tsaMj ,d ,slk fo"k; gS tks yxHkx vU; lHkh fodkl lacU/kh laHkkoukvksa dks izHkkfor djrk gSA G 

20 ,tsaMs vkSj blls tqM+s ns'kksa ,oa laxBuksa esa ySafxd lekUkrk ij fo'ks"k /;ku fn;k tk jgk gSA efgykvksa dks 
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lapkj ek/;e lgt miyC/k djok, tk jgs gSa rFkk efgyk,as Hkh budk mi;ksx dj jgha gaSA ekuk tk ldrk 

gS fd efgyk l'kfDrdj.k esa lapkj ek/;e lgk;d fl) gq, gS fQj Hkh ns'k dh yxHkx vk/kh vkcknh 

efgykvksa dk dk;Z{ks= esa izfr'kr iq:"kksa dh rqyuk esa vfr fuEu gSA vr% vHkh Hkh bl {ks= esa Lo;a efgykvksa] 

lkekftd laxBuksa] ljdkj vkfn }kjk vksj iz;kl dh njdkj gSA  

fu"d"kZ  

tgk¡ QksVks viyksM] futh tkudkjh] vksVhih lk>k vkfn ls efgykvksa esa vlqj{kk dh Hkkouk mRiUu 

gqbZ gS ogha Hkkjr esa ts,,l vFkok tu /ku&vk/kkj&eksckbZy IysVQkeZ ds ek/;e ls efgykvksa ds fy, 

fMftVy foÙkh; lekos'k dks izkFkfedrk nh gSA blh dh enn ls dbZ egRoiw.kZ lkekftd lqj{kk dk;ZØe 

lh/ks efgykvksa rd igqap lds gS vkSj mUgsa etcwrh nsus ds lkFk vkfFkZd :i ls l'kDr Hkh cuk;k gSA G 20 

ds ek/;e ls ges efgykvksa ds fMftVy ,oa foÙkh; lekos'k dks etcwr djus ckcr~ blh izdkj dh etcwr 

izkFkfedrkvksa ij /;ku nsuk gksxkA   

lq>ko 

• lapkj ek/;eksa ds mi;ksx dk ljyhdj.k gksuk pkfg,A  

• lapkj ek/;eksa ds iw.kZ ,oa ldkjkRed mi;ksx ds fy, ljdkj }kjk efgykvksa ds fy, vf/kdkf/kd 

vkeq[khdj.k dk;ZØe pykus pkfg,A  

• baVjusV ij QthZ lwpukvksa dh udsy dluh pkfg,A  

• lapkj ek/;eksa ds lapkyu ds le; efgykvksa dks futh tkudkjh ,oa vksVhih lk>k djus esa 

lko/kkuh cjruh pkfg,A  

• efgykvksa esa f'k{kk ds foLrkj ,oa lapkj ek/;eksa ds ln~i;ksx gsrq ljdkj }kjk xjhc ,oa t:rean 

fiNM+s oxZ dh efgykvksa dks fMokbZl miyC/k djokus pkfg,A  

• lapkj ek/;eksa ds nq:i;ksx dks xaHkfjrk ls ysrs gq, blds izfr l[r dkuwu cukus pkfg,A  
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ABSTRACT 

Market is that place where every company, firm or organisation is sale products and materials. 
Market word included that place where sale the all products and material and earn a particular profit. In 
the world all company, firm, organisation is sale goods in market. Present we start the business and 
want to successful business then we have sold the goods in particular market. Without the market the 
all manufacture and retailers are not earn a profit and he not sustained in future. So, market is main 
circle of all business activities. The Method of sale of goods and product in market use by The 
Company called marketing. Marketing is main process of sale the product in market. Basically, 
marketing is referred to activities to promote the buying and selling a product, goods and services. In 
marketing include advertisement, selling and delivering product to consumer. The company sale  has 
product through online and offline system. In the Online marketing company sale product through 
television, radio, mail, or message.  The offline system is company sale product through salesmen and 
outlet. The company is sale product and goods in market they use proper marketing system. Without 
marketing company sale has product but the company is not achieving has sale target. Marketing as a 
discipline involves all activities a company for relationship with customer. Matching products to 
customer ultimately ensure profitability. Company wants profit then he sale product according to the 
customer needs. Marketing is check has customer needs in present and future and company produce 
the product according customer want. Management is the process of complete the work in proper 
system. Management gives a better system to solve any problem in business. The organisation is set 
any goal for future then he mange the management. Management is art of work. The business success 
achieves the goal through good management. Management is the process of planning organising, 
staffing, leading, motivating and making decision for achieving the organisation goal. Management is a 
art, science, and it is profession also. 

 

KEYWORDS: Market, Marketing, Customer and Management. 

_______________ 

Introduction 

Management is the process of getting the things done through people achieve goals effectively 
and efficiently. If one person wants any goal in future then he set a proper management. Management 
set has work according to goal. Management is better utilisation of business resources and effective 
planning.  The management include art and science both parts. Its mean management is art because its 
use human talent. Its use the practical knowledge, personal skill and creativity so management as like 
art. With art management is also a science because management follow a systematic method to find a 
possible solution for a problem. Its use concepts, method and principal, research system. So according 
this point management is like science.  
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So, every organisation the management is important part for achieving the goals. Management 
main function is manage all activity according has target and goal. Management is multidisciplinary work 
for perform has work in every part of business and firm.  Management is managing inside management 
with outside management of organisation. Outside management mean he manages has sale and 
marketing.  

Marketing meaning sale the product and goods to customer through same good idea. The 
organisation analysis the needs of customer and has fashion. The company produce the product 
according the customer wants. Marketing is the action of business promoting and selling product or 
service. Basically, marketing is answering this question “where, when, and how does our consumer want 
to communicate with our business.” Marketing propose is that people interest in yours company product 
and service. 

The Marketing methods include product development, distribution method, sale and advertising. 
Modern marketing introduces since 1950 when people started print media. But in present digital 
marketing is very important part of marketing. In digital marketing company directly connecting the 
customer where he spends their time. Some digital marketing types are introducing here. 

• Internet marketing  

• Search engine optimisation. 

• Blog marketing. 

• Social marketing. 

• Video marketing.  

This is all and some other methods are use for digital marketing. The company use particular 
marketing method according the product and service. So marketing is main function for all company for 
sale the product and service.  

Aim of Study            

The all organisations want the maximum profit with good future. For this company increases the 
sale. Because in price of sale include the profit part. So if company increase has sales then the profit is 
automatically increased. Company sales is increase if there follow good marketing system. Marketing is 
method of sale goods to customers. So according this the main object of this study is analysis the 

marketing use for achieving organisation goal.  

Review of Literature   

For every topic study firstly analysis the previous other study done by other person on research 
topic. Review of literature is study of other person research on particular point. So on this topic the review 
of literature is given below.  

Kotler & Keller, 2012 Marketing management takes place when at least one party to a potential 
exchange thinks about the means of achieving desired responses from other parties. Thus we see 
marketing management as the art and science of choosing target markets and getting, keeping, and 

growing customers through creating, delivering, and communicating superior customer value.  

Gamble & Gilmore (2013) marketing management is a broad concept that includes social 
processes, incurring implications not only for itself, but also for the roles of the parties directly involved in 
the marketing process. A necessary and useful starting point for the study of marketing is consideration 
of the management process. 

Kotler & Armstrong, 2014 Marketing management wants to design strategies that will build 
profitable relationships with target consumers. There are five alternative concepts under which 
organizations design and carry out their marketing strategies: the production, product, selling, marketing, 
and societal marketing concepts.  

Peter & Olson (2010) a marketing strategy is the design, implementation, and control of a plan 
to influence exchanges to achieve organizational objectives. In consumer markets, marketing strategies 
are typically designed to increase the chances that consumers will have favorable thoughts and feelings 
about particular products, services, and brands 
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Research Methodology   

Sources of Data Collection: For the purposes of this study, the secondary data have been 
collected from internet, magazine, newspaper, etc. In this research work secondary date basically use. 
Because many research paper and topic, thesis is available on the part of secondary date. For this 
research propose analysis the marketing concepts and definition or management use of marketing. The 
sources is collecting through internet and books which publish previously by different writers.    

Conclusion of Study 

The conclusion of this study is that the organization is using the proper marketing policy then the 
achieving the goal. The organization is producing the product and sale it in market for profit than he set 
the method of marketing. Organization analysis the system of market before sale and understand the 
customers need and want. After this analysis organization introduce the product in market for a checking 
the buying capacity of customer. If customer satisfied with product and it buy the product continue in 
future than organization is sale product with profit. Profit is main goal of every business and the business 
achieve it’s with bulk of sales has product. Market is place where the business sale the manufacturing 
product. In market many similar products are present. So, customer because purchase company product. 
It is very important question of every business. The solution of this question is marketing. The marketing 
is very strong by the company than customer buy company product. Strong marketing is born the need of 
product of customer. So, conclusion is that the marketing is achieving every goal of business if it’s done 
properly. 
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