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TRAVEL AND TOURISM MANAGEMENT  
WITH REFERENCE TO TADOBA ANDHERI TIGER RESERVE (TATR) 

  

Dr. Sheetal R. Chawhan 

 
 
 
 
 
 
 
 
 

ABSTRACT 

This research paper delves into the intricate aspects of Travel and Tourism Management of 
Tadoba Andheri Tiger Reserve (TATR) situated in the heart of our country in, Chandrapur district of 
Maharashtra is worldwide famous for Glittering Jewel in Project Tiger Crown. The study encompasses 
multifaceted management strategies, tourist experience, evaluation of biodiversity, wildli fe conservation 
engagement in community and tourist impact on parks ecosystem. For most Nature & wildlife lovers 
Tadoba is a heaven to spend quality time with peace and harmony in the dept. of forest. The increasing 
tourist attraction of domestic and foreigner help the local economy to grow and enhance the Travel and 
Tourism management in TATR.The research explores effective management on crisis, development of 
infrastructure and policies governing tourism to book a tour plan from anywhere in the world by a single 
periling website providing information of various activities of Tadoba Andheri Tiger Reserve. 

 

KEYWORDS: Tour Management, Biodiversity, Wildlife Conservation, Tourism, Travel, TATR. 

_______________ 

Introduction 

Travel and Tourism explore the leisure and cultural exchange, pivotal role played across globe 
in connecting people. Thus Travel & Tourism management involves myriad elements of strategic 
orchestration, from ensuring seamless, logistics to enchanting destinations 

One of the destination with increasing demand is Chandrapur an uncover layers of its historical 
landmark (Anchleshwar Temple/ Ramdegi Temple, Muktai waterfall, Ghodazari dam, Somnath mandir, 
etc). Famous Mahakali Temple, tapestry of a culture (madiaAdiwasi) and natural Splendor, Renowned 
for the significant coal reserves know as Black Gold city. Being Land of Tiger Tadoba Andheri Tiger 
reserve attracts tourist globally. Tadoba Andheri Tiger Reserve (TATR) was establishing in 1993 
spamming 622.87 sq. km and 45 sq.kmsurrounding the Tadoba Lake. The park derives its total reserve 
area is 1727 sq.km 

Oldest and the largest National park in Maharashtra Tadoba name derieve from the local deity 
"Taru" a Gond tribal, respected village headman encountered a mighty tiger at a lake near his village and 
Andheri River that meanders through his territory TATR plays a crucial role in the conservation of Royal 
Bengal Tiger and tourist impact on park's ecosystem. By considering the parks unique wildlife offerings 
providing insights and fostering sustainable tourism gained international recognition for its biodiversity 
conservation efforts being awarded the "BEST MANAGED TIGER RESERVE" in 2008 by The ministry of 
Environment and forests, s, government of India. 

 
  Sr. And Jr. College CHB Lecturer, Sardar Patel Mahavidyalaya, Near Granjward, Chandrapur, Maharashtra, 

India. 

http://sq.km/
http://sq.km/
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How to Reach  

There are many routes attach to Tadoba which is among the best connected wildlife tiger 
reserves in India. 

Closest Airport - Nagpur (150Km from Tadoba) 

Highways connected - Nagpur, Hyderabad Amravati, Yavatmal Nearest Railway - Chandrapur, 
Wardha, Ballarshah, Nagpur When to Visit - 

 April to June - In spite of the hottest summer (35°C to 48°C) is the best time to spot Royal 
Bengal tiger & explore Tadoba: Also increases the chances of wildlife sighting. 

 Feb-April - Spring season in full bloom the flora of Tadoba Palash, aka the flame of forest, 
Mahua, dikemali, kumbhi, Golden yellow chandeliers of bahavas attract insects & birds. 

 July-Oct - Monsoon the core area being closed, but buffer areas are open. Many animals, birds, 
butterflies to mega fauna produce offspring in this season. 

 Nov-Jan - Most beautiful winter season. Forest is lovely and wildlife species enjoy basking 
enhances chances of spotting of animals mating calls arrival of many migratory birds in Tadoba Note - 
Every Tuesday core zone is closed and every Wednesday buffer zone 

Different Zones of Tadoba (TATR) 

 

Attraction of Tadoba 

Flora - Bijal, Tendu, Bel, Mahua, Ghost Tree (Sisham), Beheda etc. 

 141 species of plants & trees 

 58 botanical families. 

Fauna 

 24 Different types of species are found most popular among them are Royal Bengal Tiger and 
Black Leopard. 

 Mammals - Jackal, fox, squirrel, Reptiles, birds, insects, etc. 

Various Activities 

 Agarzari Adventure Park, Birding Machan's, Boating, Butterfly Garden, Cycling trail, Nature trail, 
Kayaking, Log Hut stay, Machan Stay, Night Safari & Regular Safari etc. 

Accommodation Food 

 Gov. FDCM&MTDC resorts many home stays and hotels enrich with delicious foods, Great 
hospitality and eco-friendly atmosphere. 



Dr. Sheetal R. Chawhan: Travel and Tourism Management with Reference to Tadoba Andheri Tiger..... 3 

Management of TATR 

 
Website: www.mytadoba.mahaforest.gov.inan official website from where you can plan your tour & book safaris & accommodations. 

Hypotheses based on Aims & Objectives of Research 

• Conducting Research conservation and education tours involving wildlife forest 

• Educating and training local people to preserve the environment for preparing bamboos Crafts 
& Incense Sticks (Agarbatti) etc. 

• With the implementation of with the new zones created employment opportunities to various 
villages. 

• Improvement of Infrastructure 

• Maintain & Restore parks diverse habitat. 

• Established Anti-Poaching camps to prevent illegal activities. 

• Organisation support NGO 

• Reallocation of villages in core area 

• Development of Grassland and availability of water bodies in park 

• Safeguard wildlife through monitoring from all aspects of threats trap cameras. Management 
Strict Forest trap camera, survey are some of the measures by forest management 

• Strict rules implemented by the forest department to protect wilderly forest 

• No smoking, ban on plastic, 20km/h speed limit, cannot get down of vehicle, no loud voice 
(keep silence), banned the use of mobile phones inside the park.  

Data base and Methodology  

 This paper explores the impact on wildlife tourism to secure Sustainable economic benefits 
while supporting wildlife conservation and local communities with the intense and in-depth high quality 
personal wildlife tourism experience the excitement generated has attract the wildlife lovers globally. 

• At present near about more that 1,50,000 visitors visit TATR every year. 

• Max tourist are national [28% local,43% outstation,18% are foreigner,11% are VIP'S 
Sportsman, Politics, Bollywood etc 
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43% Outstation 

 

18% are Foreigner 

 
On the basis of data near about 

Tourist attraction has going on increasing day by day. 

• At present near about more than 1,50,000 visitors visit TATR every year. 

• Max tourist are national 

 28% local 11% are VIP'S Sportsman, Politics, Bollywood etc. (Sachin Tendulkar often visits, Ritesh 
Deshmukh, Randeep Hooda, Thakre family) 

• Revenue generated also goes on increasing near about 12 to 18 cores deposited in Tadoba 
foundation. 

• Used for 92 villages / given 3.5 lakes per village 



Dr. Sheetal R. Chawhan: Travel and Tourism Management with Reference to Tadoba Andheri Tiger..... 5 

• 40%. Revenue invested for the survival of villages - LPG free, water facility, solar pump etc. 

• 60% is used for the development and management of forest Compensation available- in Case 
of attack of wildlife animals 

▪ 50 lakh in case death 

▪ 5 lakh for handicapped 

▪ 1.25 For seriously injured 

▪ 20000 if injured 

▪ 70000 to 5000 if his/her domestic animal dies. 

 These Revenue generated from tourist is utilized for conservation activities, infrastructure the 
development, maintenance of wild forest, amenities for tourist welfare etc. 

Literature Review 

 Marathi movie "Territory" screened at forest Academy Chandrapur on occasion of international 
Tiger Day. Control point of movie was complexities of human-animal conflicts and investigation of tiger 
poaching 

TATR management organised cycle rally and public awareness program for promoting tiger 
Conservation. 

 

 "By working together on a Global scale can ensure brighter for tigers and secure place in 
wild for generation to come” 

Dr. Jitendra Ramgaokar (F.D TATR) 

“TATR in Maharashtra, an ambitious Project Tiger aims to discuss some of the critical issues 
faced by Sustainable management environmental management at TATR need to address seriously.” 

Researcher Dr. Suvarna Sathe 

“Ecotourism can be a game changer for the Tadoba region facilitating the conservation on its 
natural resources and enhancing the livelihoods of local communities. Region has the potential to 
become a paradigm for Sustainable tourism. - Red earth Resorts 

Conclusions  

Although wildlife occurs across the world, several variables are there that influence the 
development of a wildlife nature based tourism industry. As across the planet global diversity is far 
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uniformly spread. We do not have accurate counts for most life on earth, many scientists acknowledge 
the limited prospect for identifying number of species disappearing in the present wildlife. Like wild horse 
& hyena in TATR. The world famous tigress and the queen of TATR "MAYA"(T-12) which has alone 
estimated to have generated the revenue of 100 million USD in the last decade for Tadoba was last 
spotted by TATR patrolling staff in August when the park was closed for tourism and the queen is not 
found till now. Therefore from this incident various photographers and tourists has demanded to open the 
80% of the non-tourism area. This areas were closed since 1993. 

Tadoba Andheri Tiger Reserve is a heaven for nature loves to spend quality time surrounded by 
peace and harmony of natural habitat. TATR being the capital of Tiger with rich in biodiversity of flora 
and fauna has attracted the tourist from different fields like foreigners, sportspersons, celebrities, 
politions, etc. for forest management it is essential to plan practically in order to provide facilities and 
equipment’s with support of government and private party should implement various services like 
ambulance facilities, first-aid, emergency services, hospital etc. for local and tourists communities on 
whom the park is dependent. 

In this context sustainable tourism needs better salaries for guides, jobs security, allowances, 
and better performance management for staff, better ethics and guidelines for tourists. As in many 
instances the desire for greater proximity is by thirst of close photography and is enabled in need of 
better tips by professional guides. 

In these magical heritage and landscape it’s your natural heritage respect it  

 "Save Wildlife, Save Forest, Save Nature" 
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MANAGEMENT AND SUSTAINABILITY BUSINESS PRACTICES 
  

Sujitha John 

Koyelina Deb** 
Dr. Bijay Krishna Bhattacharya*** 

 
ABSTRACT 

This research paper navigates the evolving intersection of management practices and 
sustainable business initiatives in the contemporary business landscape. With a focus on the 
imperative for sustainable business practices driven by ethical considerations and long-term 
profitability, the paper explores the current state of research, contributions, barriers, and innovations in 
corporate sustainability. Timely considerations include senior management misconceptions, 
technological advancements, global events, and aligning strategies with societal expectations. The 
methodology employs a mixed-method approach, utilizing a structured survey to collect both 
quantitative and qualitative data. The research aims to provide valuable insights, address critical gaps, 
and contribute to a nuanced understanding of how effective management can drive the successful 
integration of sustainable practices. The objective is to offer a foundation for businesses and scholars 
to navigate the evolving landscape of sustainable business with strategic acumen. The paper includes 
a comprehensive literature review, revealing gaps in current research, and proposes hypotheses to 
investigate the relationship between management practices and the implementation of sustainable 
business practices. The identified gaps encompass senior management misconceptions, 
underutilization of lean thinking, tensions in multi-actor networks, practical applications of incentives for 
small businesses, and strategies for SMEs amid unforeseen events. Bridging these gaps is essential 
for advancing the integration of sustainability into corporate strategies effectively. 

 

KEYWORDS: Sustainability, Management, Business Practice. 

_______________ 

Introduction 

In the dynamic landscape of contemporary business, the intersection of management practices 
and sustainable business initiatives has emerged as a critical focal point. As global concerns surrounding 
environmental conservation and social responsibility intensify, organizations are compelled to reassess their 
operational frameworks. This research paper delves into the intricate relationship between management 
strategies and the comprehensive adoption of sustainable business practices. The imperative for 
sustainable business practices is driven not only by ethical considerations but also by the increasing 
recognition of their positive impact on long-term profitability and societal well-being. In this context, the 
paper aims to explore the current state of research, contributions, barriers, and innovations in corporate 
sustainability, with a specific focus on the role of management in shaping and steering these initiatives. This 
exploration is particularly timely as businesses grapple with challenges such as senior management 
misconceptions, technological advancements, the aftermath of unexpected global events, and the 
imperative to align strategies with societal expectations. By synthesizing existing literature, the paper seeks 
to unearth valuable insights, address critical gaps, and contribute to a nuanced understanding of how 
effective management can drive the successful integration of sustainable practices into corporate strategies. 
Ultimately, the research endeavors to provide a foundation for businesses and scholars alike to navigate the 
evolving landscape of sustainable business with strategic and managerial acumen. 

 
  Indus Business Academy (IBA), Bengaluru, Karnataka, India. 
**  Indus Business Academy (IBA), Bengaluru, Karnataka, India. 
***  Associate Professor (Finance), Indus Business Academy, Bangalore, Karnataka, India. 
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Objective of the Paper 

 This research paper aims to investigate the relationship between current management practices 
and the comprehensive understanding and implementation of sustainable business practices in 
organizations. 

Literature Review 

Oliveira, U. R., Menezes, R. P., & Fernandes, V. A. (2023) in their article entitled“A systematic 
literature review on corporate sustainability: contributions, barriers, innovations and future possibilities” 
have discussed on corporate sustainability,focusing on the environmental aspect. The last decade has 
seen a notable increase in publications, indicating growing interest and evolution towards innovative 
implementation methodologies. A key obstacle is the misconception among senior managers prioritizing 
economic outcomes over environmental and social aspects. The review highlights the significant role of 
emerging technologies like 5G and Industry 4.0 in promoting sustainable practices. Despite its recent 
emergence, COVID-19 has influenced corporate sustainability discussions, adding a dynamic dimension 
to the discourse. 

Nosratabadi, S. 1, Mosavi, A. 2,3,4, Shamshirband, S. 5,6,*, &Zavadskas, E. K. 7 (2019) in their 
article entitled “Sustainable business models: a literature review”explores how the demand for resources 
and corporate sustainability pressures drive organizations to adopt new models. Findings highlight the 
central role of stakeholders, prioritizing technology for clean energy and efficiency. Key features include a 
shift towards repair, maintenance, and environmental stewardship. The study acknowledges limitations 
but contributes valuable insights for further research and practical guidance, encouraging innovative 
managerial approaches for positive outcomes in sustainable business practices. 

Al Breiki, M. S. (2019) in his article entitled “The Role of Financial Management in Promoting 
Sustainable Business Practices and Development” have discussed  
the crucial role of financial management in promoting sustainable business practices. Through thematic 
analysis, it identifies effective models that enhance productivity and mitigate financial risks. The allocation 
of capital budgeting for sustainability emerges as a key factor boosting competitive advantage. The study 
highlights the efficiency of both Western and Islamic financial measures in advancing sustainability. 

 Caldera, HTS, Desha, C, Dawes, L (2017) in the article entitled“Exploring the role of lean 
thinking in sustainable business practice: a systematic literature review”explores how integrating 'lean 
and green thinking' into manufacturing strategies enhances sustainability. It introduces a 'lean and green 
matrix' to identify opportunities in waste, energy, emissions, water, and chemical management. The 
findings contribute to developing a replicable system for corporate environmental management, 
benefiting industrial practitioners with integrated sustainable practices for improved performance. 

 Seidel S. , Recker J., Pimmer Christoph , Brocke J. (2010) in the article entitled “Enablers and 
Barriers to the Organizational Adoption of Sustainable Business Practices”This study explores 
sustainability awareness, focusing on "green IS" (green information systems). It recognizes information 
technology's role in addressing sustainability challenges and enabling green practices. A case analysis of 
a global IT software provider emphasizes IT's crucial role in promoting transparency. The study identifies 
personal and organizational factors, like business inclusion and strategy definition, contributing to 
effective sustainability management. Conjectures and implications for future research are presented. 

 Fowler, S. J., & Hope, C. (2007) in their paper Incorporating sustainable business practices into 
company strategy. This study, based on Patagonia, examines whether resources for pollution prevention, 
product stewardship, and sustainable development can be acquired simultaneously. The case study 
challenges the idea of sequential accumulation, showing substantial progress in each strategy 
independently. Despite limitations, the findings support the notion that resources for sustainable 
development can be accumulated concurrently. 

Research Gap 

The literature review reveals a critical gap in current research on corporate sustainability. While 
there is a growing interest in sustainable business practices, there is a lack of comprehensive 
understanding and practical solutions for key challenges. These include addressing senior management 
misconceptions prioritizing economic outcomes over environmental and social aspects, underutilization of 
lean thinking in sustainability initiatives, tensions arising in multi-actor networks during sustainable 
practice implementation, practical application and barriers to incentives for small businesses, and 
strategies for SMEs to maintain sustainable practices amid unforeseen events. Bridging these gaps is 
crucial for advancing the integration of sustainability into corporate strategies effectively. 
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Hypothesis 

H0:  There is no significant relationship between current management practices and the 
comprehensive understanding and implementation of sustainable business practices in 
organizations. 

H1:  There is a significant relationship between current management practices and the 
comprehensive understanding and implementation of sustainable business practices in 
organizations. 

Methodology 

The research employs a mixed-method approach, utilizing a Google Forms survey for 
quantitative data on the link between current management practices and sustainable business initiatives. 
Statistical methods, including ANOVA, will analyze quantitative data to test hypotheses. Open-ended 
survey questions will gather qualitative insights. Ethical standards are maintained. The study aims to offer 
practical organizational recommendations through a concise and applicable report. 

Sample Size and Selection 

A diverse sample of 50 respondents will be chosen based on industry, organizational size, and 
management roles. 

Data Collection 

An online survey with closed-ended questions will collect data, taking 10-15 minutes for 
completion. It will explore management decision-making, organizational commitment to sustainability, 
and perceived benefits and challenges. 

Limitations 

The study's limitations include a modest sample size (50 participants), self-selection bias, a 
static snapshot from the cross-sectional design, challenges in generalization, potential response bias 
from self-reported data, limitations in the online survey format, variability from the subjective nature of 
sustainability, and time constraints. 

Data Analysis 

• Age 

Age Frequency 

18-25 32 

26-35 17 

36-45 1 

46 -55 0 

55 and above 0 
 

 

Fig. 1 
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Interpretation- Most respondents fall within the 18-25 age group (32 individuals), with 17 in the 
26-35 range. No participants are 36 or older, potentially skewing the survey towards a younger 
demographic and influencing overall response trends. 

• Gender 

Gender Frequency 

Female 29 

Male 21 
 

 

Fig. 2 

Interpretation 

The survey has a balanced gender distribution (29 female, 21 male), fostering diverse 
perspectives. Considering gender dynamics is essential for interpreting unique insights based on varied 
experiences. 

Occupation 

Occupation Frequency 

Employees 26 

Students 22 

Other 2 

 

 

Fig. 3 
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Interpretation 

26 employees, 22 students, and 2 in the "Other" category. This diverse mix suggests varied 
professional and academic perspectives, contributing to well-rounded responses. 

Sustainability and Organizational Culture 

Organizational culture Frequency 

Promotes Sustainability 26 

Strongly Promotes Sustainability 9 

Neutral 15 

Does not promote Sustainability 0 
 

 

Fig. 4 

Interpretation  

Majority (26) perceive a pro-sustainability organizational culture, and 9 emphasize it strongly. 
Fifteen report a neutral stance, with none indicating a lack of sustainability promotion. This reflects a 
generally positive outlook toward sustainability in surveyed organizations. 

Senior Management's Sustainability Prioritization Level 

Senior Management's Sustainability Prioritization Level Frequency 

High Priority 17 

Moderate Priority 29 

Low Priority 4 

Not a Priority 0 
 

 

Fig. 5 
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Interpretation 

Seventeen see high, 29 see moderate, and four see low priority for sustainability in senior 
management decisions. None report it as not a priority, indicating positive overall consideration in 
surveyed organizations. 

Influence of emerging technology 

Influence of emerging technology Frequency 

Yes 31 

No 11 

Not Sure 8 
 

 

Fig.6 

Interpretation 

Thirty-one respondents see positive influence from emerging technologies in sustainability, 
while 11 disagree, and 8 are unsure. Highlights diverse perspectives in surveyed organizations. 

Challenges in Integrating Sustainable Practices 

 

Challenges in Integrating Sustainable Practices Frequency 

Yes 28 

No 22 
 

 

Figure 7 
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Interpretation 

Twenty-eight respondents face sustainability integration challenges, while 22 do not. 
Emphasizes the need to address obstacles for successful sustainability integration. 

Senior Management's Understanding of Sustainability 

Senior Management's Understanding of Sustainability Frequency 

High Understanding 20 

Moderate Understanding 26 

Low Understanding 8 
 

 

Fig. 8 

Interpretation 

Twenty respondents perceive high understanding, 26 observe moderate understanding, and 8 
note low understanding of environmental and social aspects of sustainability among senior management, 
indicating varied awareness within leadership. 

Role of Financial Management in Fostering Sustainable Practices 

Role of Financial Management in Fostering Sustainable Practices Frequency 

Moderate Role 22 

High Role 21 

Low Role 7 
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Figure 9 

Interpretation 

Respondents vary in their views on the role of financial management in sustainability: 22 see it 
as moderate, 21 as high, and 7 as low. This diversity suggests a significant but varied role within 
surveyed organizations. 

Top of Form 

Integration of Lean Thinking and Green Initiatives in Organizational Strategies 

Integration of Lean Thinking and Green Initiatives in Organizational Strategies | Frequency 

Partially Integrated 30 

Fully Integrated 20 
 

 

Fig. 10 
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Interpretation 

Thirty report partial integration, 20 report full integration of lean thinking and green initiatives into 
organizational strategies. Demonstrates varied commitment to aligning strategies with both lean and 
green objectives in surveyed organizations. 

Opportunities for Lean and Green Thinking 

Opportunities for Lean and Green Thinking Frequency 

Yes 31 

No 3 

Not Sure 16 
 

 

Figure 11 

Interpretation  

Thirty-one respondents see opportunities in waste, energy, emissions, water, and chemical 
management with lean and green thinking; 3 see none, and 16 are unsure. Reflects positive 
acknowledgment and some uncertainty in surveyed organizations. 

Top of Form 

Organizational Response to Unforeseen Events and Sustainable Practices 

Organizational Response to Unforeseen Events and 
Sustainable Practices 

Frequency 

Proactively 20 

Reactively 25 

No Specific Response 5 
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Fig. 12 

Interpretation 

Twenty respondents report proactive responses, 25 describe reactive responses, and 5 note no 
specific response to unforeseen events like COVID-19. Reflects varied approaches in organizations' 
navigation of sustainability during such events. 

Belief in the Contribution of Sustainable Practices to Organizational Resilience 

Belief in the Contribution of Sustainable Practices to Organizational Resilience Frequency 

Proactively 30 

Reactively 16 

No Specific Response 4 

 

 

Fig.13 
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Interpretation 

Thirty respondents believe sustainable practices proactively contribute to organizational 
resilience during unexpected events, 16 express a reactive belief, and 4 did not respond. Predominantly 
positive belief in surveyed organizations. 

Rating of Overall Integration of Sustainable Business Practices (Scale: 1-5) 

Rating of Overall Integration of Sustainable Business Practices (Scale: 1-5) Frequency 

1 1 

2 6 

3 15 

4 23 

5 5 
 

 

Fig. 14 

Interpretation 

Responses vary on overall sustainable practices integration: 1 (1 respondent), 2 (6), 3 (15), 4 
(23), and 5 (5). Signifying diverse perceptions, with a notable positive rating in surveyed organizations. 

Factors Influencing Successful Implementation of Sustainable Practices 

Factors Influencing Successful Implementation of Sustainable Practices Frequency 

Financial Management 12 

Senior Management Support 11 

Technological Integration 16 

Lean and Green Initiatives 11 
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Fig.15 

Interpretation  

Factors influencing sustainable practices include Financial Management (12), Senior 
Management Support (11), Technological Integration (16), and Lean and Green Initiatives (11). 
Technology integration is the most frequently mentioned, indicating diverse perceived influences. 

Anova: Single Factor 

Summary 

Groups Count Sum Average Variance 

Column 1 50 102 2.04 0.85551 

Column 2 50 89 1.78 0.787347 

 

 
ANOVA 

Source of Variation SS df MS F P-value F crit 

Between Groups 1.69 1 1.69 2.057391 0.154653 3.93811 

Within Groups 80.5 98 0.821429 
   

Total 82.19 99 
    

 

Interpretation 

 The p-value associated with the F-statistic is 0.1547, which is greater than the conventional 
significance level of 0.05. 

Therefore, based on the p-value, we fail to reject the null hypothesis. 

 This implies that, at the 0.05 significance level, there is not enough evidence to conclude that 
there is a significant relationship between current management practices and the comprehensive 
understanding and implementation of sustainable business practices in organizations. 

Findings 

• The survey heavily favors younger respondents (32 aged 18-25), suggesting findings may 
mainly reflect perspectives from this demographic.. 

• The survey has balanced gender distribution (29 female, 21 male), ensuring diverse 
perspectives. Recognizing gender dynamics is crucial for nuanced analysis, considering distinct 
insights from different groups. 
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• The survey reveals diverse occupations: 26 employees, 22 students, and 2 in "Other." This 
suggests a well-rounded mix of perspectives among respondents. 

• The survey shows a positive trend: 17 emphasize high priority, 29 indicate moderate priority for 
sustainability in senior management. Suggests awareness and favorable consideration in 
surveyed organizations. 

• Survey responses reveal diverse perceptions of senior management's sustainability 
understanding: 20 note high, 26 perceive moderate, and 8 observe low understanding. 
Illustrates varying awareness in surveyed organizations. 

• Survey data emphasizes a positive belief: 30 see sustainable practices proactively contributing 
to organizational resilience, 16 express a reactive belief. Illustrates widespread positive 
perception in surveyed organizations 

• Survey responses reveal diverse factors: Financial Management (12), Senior Management 
Support (11), Technological Integration (16), and Lean and Green Initiatives (11). Notably, 
technology integration is most frequently mentioned, underscoring its perceived significance. 

• The hypothesis testing results provide evidence that supports the conclusion of no significant 
relationship between current management practices and the comprehensive understanding and 
implementation of sustainable business practices in organizations. 

Recommendations 

• Diversify Leadership Training: Tailor programs to enhance senior management's 
sustainability understanding through workshops or courses. 

• Integrate Sustainability in Strategic Planning: Incorporate sustainability into strategic 
planning for organizational alignment. 

• Enhance Technology Integration: Develop strategies for tech adoption in sustainable 
practices. 

• Mitigate Integration Challenges: Address challenges with dedicated task forces for smoother 
integration. 

• Promote Financial Literacy in Sustainability: Educate stakeholders on the impact of financial 
decisions on sustainability goals. 

• Align Capital Budgeting with Sustainability Goals: Evaluate and align budgeting processes 
for sustainability impact. 

• Strengthen Lean and Green Integration: Reinforce lean and green thinking in daily 
operations. 

• Proactive Crisis Management with Sustainability: Incorporate sustainability into crisis plans 
for unforeseen events. 

• Emphasize Organizational Resilience through Sustainability: Highlight sustainability's 
proactive role in organizational resilience. 

• Continuous Feedback Loop: Regularly reassess initiatives and understanding for ongoing 
improvement. 

Conclusion 

 In conclusion, this research highlights the diverse landscape of sustainability practices within 
organizations. Despite limitations, the findings suggest positive momentum in organizational culture and 
management priorities. Varying perspectives on technology integration and responses to unforeseen 
events underscore the dynamic nature of sustainability initiatives. Recommendations include refining 
strategies based on challenges and recognizing influential factors like financial management and 
technological integration. The study emphasizes the ongoing evolution of sustainability practices, urging 
organizations to adapt and enhance their commitment to environmental and social responsibility. 
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ABSTRACT 

This marketing research explores the impact of visual merchandising on impulsive purchases 
within the retail apparel sector. With the retail landscape evolving rapidly, understanding the dynamics 
of consumer behaviour has become crucial for retailers seeking a competitive edge. This study 
employs a mixed-methods approach, combining quantitative surveys with qualitative interviews, to 
dissect the intricate relationship between visual merchandising strategies and impulsive buying 
decisions. The study focuses on breaking down distinct visual merchandising components, such as 
signage, window displays, and store layout, to identify how each one influences impulsive purchases 
differently. The study attempts to identify trends and drivers of impulsive buying behaviour through in-
depth interviews with retail experts and surveys of a sample of customers. Identifying particular visual 
cues that trigger impulsive purchasing and comprehending how demographic variables and shopping 
incentives affect these phenomena are important goals. Results that merchants can use to optimize 
their visual merchandising strategies and customize them to the tastes and habits of their target market 
are anticipated. Through a detailed examination of the variables driving impulsive purchases, the study 
also seeks to advance academic knowledge of consumer behaviour in the context of retail clothes. In 
conclusion, this study adds significant knowledge to the larger field of marketing research and 
addresses the practical consequences for retailers. The findings seek to empower merchants to design 
visually striking in-store experiences that connect with customers by bridging the theory-practice divide. 
This will help to establish an environment that encourages impulsive purchases in the competitive retail 
apparel market. 

 

KEYWORDS: Visual Merchandising, Impulsive Purchases, Retail Apparel, Consumer Behaviour, Store 
Layout, Signage, Retail Landscape. 

_______________ 

Introduction 

 The retail sector has experienced a tremendous upheaval in the past ten years, with a notable 
surge in competition, particularly from international retail giants. Due to the intense rivalry in the market 
today, retail establishments are using visual merchandising more and more to set themselves apart from 
rivals, which will eventually help buyers remember their brand better. 

 The technique used in retail stores to make their product displays inviting, eye-catching, and 
tantalizing to customers—not just as a stimulant to enter the store, but also to leave a lasting impact on 
the client. It serves as a means for the store to convey its sense of style and fashion to prospective 
clients. The goal of visual merchandising is to raise clients' perception and comfort levels while also 
ensuring their awareness. Visual merchandising's ultimate goal is to enhance the shopping experience 
for customers and provide value to the store, all of which will encourage them to make additional 
purchases. To create a favourable retail image, the visual merchandiser integrates outside designs with 
interior elements like floor layouts, internal displays, window displays, banners, and signs. To make the 
promotional goods more appealing, they are categorized under the broad category of displays. 
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 Customers are drawn to the store by the inviting ambience and attractive design of the visual 
merchandise, which also makes them feel at ease. As a result, they spend more time browsing and 
making purchases. The store's features, including the displays and the music, contribute to the happy 
vibe and entice customers to make larger purchases. Customers are also drawn back to the store for 
repeat purchases when they have a positive experience there. In addition to encouraging planned 
purchases, visual merchandising can also lead to impulse purchases—i.e., decisions made by customers 
while they are in the store, reacting to cues like product placement. Retailers continually alter their 
displays and mannequins to entice more impulse buyers by making their visual merchandise more 
appealing. Customers search for the differentiator that makes a retail establishment stand out. 

Literature Review 

 Numerous studies have revealed that significant sales are made on impulse. More and more 
retailers are researching visual merchandising. Themes to draw clients in and encourage impulsive 
purchasing. An overview of some of the most recent research in the area is provided below. 

 Bhatti and Latif (2014) investigated how visual marketing, including forum display, floor 
merchandising, brand name, and window display, affected impulsive purchases. They discovered that 
impulse buys are significantly influenced by visual merchandising. 

 Khandai, Agarwal, and Gulla (2012) studied several facets of visual merchandising, such as 
promotional signs, floor merchandising, in-store displays, and window displays. They discovered a 
significant correlation between window and in-store displays and impulsive purchases. They proposed 
that visual merchandise influences consumers' hedonic impulses, causing them to feel good when they 
browse a store because of its presentation. 

 Hubrechts and Kokturk (2012) divided the reasons behind impulsive buys into two groups: 
reasons that come from within and reasons that come from outside. Hedonistic wants, autistic stimuli, 
social standing, and subjective well-being are examples of internal motivators. Visual stimuli, shopping 
formats, discounts, displays, ambient elements, and perceived crowding are examples of external 
motivators. They discovered that the customers' impulsive purchasing behaviour was significantly 
positively impacted by store layout, promotional signage, in-store display, and product shelf presentation. 

 Kouchekian and Gharibpoor (2012) considered elements of visual merchandising including 
colour, lighting, layout, and style of the store. They discovered that visual merchandising has a major 
effect on impulsive purchases. 

 Meenakumari (2013) took into account several significant visual merchandising elements, such 
as the entry, floor area, fittings, window display, promotional signage, and interiors. She discovered that 
each of these elements significantly affected impulsive buying. 

 Moayery, Zamanl, and Vazlfedoost (2014) proposed a structural model for the association 
between impulse buying and visual merchandising. They discovered that floor and cross-merchandising 
had no discernible effect on impulsive purchases of clothing, while window, mannequin, and advertising 
signs had a big influence. 

 Bashar and Irshad, (2012) have considered implications of form display, window display, 
advertising signage, and floor merchandising using a Pearson correlation sample size of 250 Indian 
respondents. According to his research, window displays and impulse buys have a favourable 
correlation. Store displays and impulsive purchases are unrelated. 

 Mehta and Chugan (2012) investigated how visual marketing affected consumers' propensity for 
impulsive purchases. Using a sample size of 84 patrons who frequent Indian retail establishments, he 
discovered a direct correlation between window displays and spontaneous purchases. However, there is 
a strong correlation between floor merchandising and impulse buying, but no substantial correlation 
between form display and impulse buying. 

 Sujata et al. (2012), impulse buying precedes other impulse buying behaviours. He has included 
floor merchandising, form display, and window display as independent factors. She used Pearson 
correlation on a sample of men and women between the ages of 18 and 45. She concludes that there is 
a significant relationship between forum display, window display, and impulse purchase. The relationship 
between floor merchandising and impulsive purchases is not very strong. 

Objectives 

• To determine how window displays affect impulsive purchases made by customers. 

• To examine how forum appearance affects impulsive purchases made by customers. 
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Research Hypothesis 

H1: Window displays have a considerable impact on consumers who make impulsive purchases.  

H0: Window displays have no significant impact on consumers who make impulse purchases. 

H0: Forum display does not greatly affect consumers who make impulsive purchases. 

H2:  Forum display has a major impact on consumers who make impulsive purchases. 

Problem Statement 

 The impulse buying behaviour of the consumer is a fluid of visual merchandising. 

Nature of Study 

The study's descriptive and analytical components are stated. 

Nature of Data 

Primary and secondary data are the foundation of the investigation. 

Source of Data 

The study-appropriate primary data are gathered via a questionnaire, and the secondary data 
are gathered from various websites and literature reviews. 

Size of Sample 

The sample size is 50. 

Sampling Technique 

This study has relied on a random sampling technique. 

Tools of Analysis 

Bar charts, Column charts and pie charts (Excel)have been a tool I've utilised for data analysis. 

Limitations of Study 

• The study was conducted in a specific geographic location, and the results may not be 
generalizable to other regions or countries. 

• The study relied on a sample of customers who were willing to participate, which may not be 
representative of the overall population. 

• Since they were conscious of their manners and influences, the respondents were asked to 
answer questions about their unplanned shopping experience in the survey. 

• The descriptive research for this may differ in outcome. 

Data Analysis and Interpretation 

• Age 
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Interpretation 

From the mentioned data we can say that young age people are mainly attracted by effective 
visual merchandising. We can see that the age group between 15-25 and 25-35 people are mostly 
attracted by effective visual merchandising. But aged people are less attracted by visual merchandising. 

• Gender 

 

Interpretation 

From the above data, we can say that the most of Male population is more attracted to effective 
visual merchandising than females. 

• Income 

 

Interpretation 

 From the above data, we can say that those people who have more income are mostly attracted 
by the effective visual merchandising practices of various retail stores. Mostly the income group between 
30K-40K and 40K-50K are attracted by visual merchandising. 
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How important is store atmosphere (e.g., lighting, music, scent) to your shopping experience? 

 

Interpretation 

 From the collected data, most people voted that the store atmosphere is very important to uplift 
the shopping experience very less number of people voted for it is not that important. 

Do you notice window displays when you walk past a store? 

Window display Count of notice window displays when you walk past a store? 

Maybe 1 

Yes 49 

Grand Total 50 
 

Interpretation 

From the above table, we can say that almost 99% of the respondents voted that they very often 
notice window displays when they walk past a store. 

What elements in window displays are most appealing to you? 
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Interpretation 

 From the above chart, we can see that people notice attractive Themes, Mannequins, Lighting 
and Colours before entering a retail store. Most people voted for Themes, Mannequins and Lightings. 

How well do window displays attract your attention? 

 

Interpretation 

From the above table, we can say that most of the respondents voted for eye catchy window 
display to grab people's attention to make them enter into the store. 

Do window displays ever make you want to enter a store? 

Row Labels Count the window display play a role in your decision to enter the store 

Maybe 8 

Yes 42 

Grand Total 50 
 

Interpretation 

In the respondent’s opinion, most of the people voted for effective window displays to make 
them enter the retail apparel stores. 

How likely are you to return to a store with effective visual merchandising practices? 
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Interpretation 

According to the respondents, they mostly return to those stores that have the most eye-
catching visual merchandising practices. 

Would you be willing to pay more for an item presented in a visually appealing way? 

 

Interpretation 

 From the above chart, we can see that 40% of the respondents were willing to pay more price 
for an item presented in a visually appealing way. Also, 34% voted that they may pay more price for 
those items presented in a visually appealing way and 26% of the respondents voted that they don’t want 
to pay more for an item which is presented in a visually appealing way. 

Findings 

• Age and Attraction to Visual Merchandising 

▪ Effective visual merchandising in retail clothing stores is more appealing to younger age 
groups, particularly those between 15 and 25 and 25 and 35. 

▪ Compared to younger people, older people (age not specified) are less drawn to visual 
commerce. 

• Attraction Variations by Gender 

A large portion of the male population finds effective visual merchandising more appealing than 
women. This implies that there are gender differences in how people react to visual cues in retail 
environments. 

• The Influence of Income on Attraction 

Higher-income respondents are more drawn to different retail stores' excellent visual 
merchandising strategies, especially those in the 30K–40K and 40K–50K income categories. 

• Importance of the store atmosphere 

When it comes to improving their shopping experience, the majority of respondents believe that 
the store environment is crucial. Just a tiny portion of respondents said it is not important. 

• Noticeability of Window Display 

When passing a store, almost 99% of respondents said they frequently notice window displays. 
This large proportion emphasizes how important window displays are for drawing attention. 

• Aspects Seen Before Entering a Store 

Before entering a retail store, people are most aware of themes, mannequins, lighting, and 
colour; themes, mannequins, and lighting receive the most votes. 
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• Eye-Catching Window Displays Are Important 

The majority of respondents said that drawing customers in and getting them to visit the store 
depends heavily on having a visually appealing window display. 

• Impact on Retailer Loyalty 

Customers are more likely to come back to the stores with the most visually appealing 
merchandising strategies. This suggests that loyal customers and successful visual merchandising are 
positively correlated. 

• Willingness to Pay More for Items with Strong Visual Appeal 

▪ Roughly 40% of participants indicate that they would be prepared to pay extra for 
aesthetically pleasing products. 

▪ 34% could be willing to spend extra on products with a strong aesthetic. 

▪ A quarter of the participants expressed a lack of willingness to pay extra for visually 
appealing products. 

Recommendations: 

• Age-Specific Visual Merchandising 

Acknowledge the variations in how different age groups react to visual merchandising. Think 
about modifying visual merchandising tactics to appeal to the tastes and habits of certain age groups, 
especially the younger ones. 

• Techniques for Gender-Specific Visual Merchandising 

Take note of the variations in gender preferences for visual merchandising. Examine and put 
into practice gender-specific visual merchandising strategies to satisfy the needs and desires of both 
male and female clients. 

• Income-Adaptive Visual Merchandising techniques 

Using the preferences associated with income, create visual merchandising techniques that 
appeal to various income levels. To ensure inclusivity in attracting customers, think about designing 
displays that are diverse and appealing to a range of income levels. 

• Improving Store Atmosphere 

Given that respondents emphasized the significance of store atmosphere, businesses had to 
concentrate on establishing a warm and welcoming retail space. To improve the buying experience, take 
into account elements like lighting, music, and general ambience. 

• Improving Window Displays 

Acknowledge that window displays are very visible and make an investment in designing 
captivating, lively, and topical displays. To stay current and draw in visitors, update your content 
regularly. 

• Giving themes, mannequins, and lighting top priority 

Considering that respondents see themes, mannequins, and lighting before visiting a store, give 
these components top priority in visual merchandising. Make sure they complement the target audience's 
preferences, the brand image, and the latest trends. 

• Effective Window Displays for Store Entry 

Retailers should invest in creating visually appealing and engaging displays to draw foot traffic, 
as the majority of respondents suggested using an eye-catching window display to draw attention and 
encourage entry. 

• Increasing Store Loyalty with Visual Merchandising 

Make use of the research showing that loyal customers are influenced by well-executed visual 
merchandising. Make ongoing investments in eye-catching and imaginative displays to promote client 
loyalty and encourage return visits. 

• Pricing and Presentation 

Recognize that a sizable portion of respondents are prepared to pay more for goods that are 
presented in an eye-catching manner. To emphasize the increased value of a visually appealing product, 
think about incorporating excellent visual presentation into pricing methods. 
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• Constant Feedback and Adaptation 

Gather client input regularly to comprehend changing preferences and modify visual 
merchandising tactics as necessary. Keep an eye out for shifts in consumer behaviour, cultural factors, 
and business trends. 

• Incorporate Technology 

Examine how technology can be included in visual merchandising, especially for younger and 
more technologically literate customers. To improve the whole shopping experience, think about including 
digital features, interactive displays, or augmented reality. 

Conclusion 

 The study's findings emphasize how crucially important good visual merchandising is in 
influencing customer behaviour in retail clothing stores. Interestingly, the study shows age-related 
differences, with younger people showing a greater response to visual stimuli than older people. 
Additionally, gender differences show up, indicating the necessity for gender-specific visual 
merchandising techniques. 

 Income-related preferences highlight how important it is to adjust visual merchandising to suit 
various income levels to ensure inclusivity and draw in a broad clientele. One important conclusion is the 
significance of store atmosphere, which highlights the necessity for merchants to make investments in 
establishing a welcoming and enjoyable shopping environment. 

Window displays become a crucial component in drawing in customers, influencing foot traffic 
into stores, and encouraging repeat business. It is advised that visual merchandising techniques prioritize 
themes, mannequins, and lighting to cater to consumer preferences. 

 The study ends with suggestions for maintaining responsiveness to changing customer needs 
through ongoing adaptation, utilizing technology, and requesting customer input. All of these results 
provide insightful information to businesses that want to improve their visual merchandising strategies 
and increase customer engagement, satisfaction, and loyalty. 
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ABSTRACT 

This study aims to examine the correlation between perceptions held by individuals belonging 
to Generation Z regarding management studies and how those perceptions may influence their insights 
into enhancing skill levels. The research focuses on dichotomous survey responses of either "Yes" or 
"No.  Through the use of logistic regression analysis, we evaluate a mix of continuous variables such 
as income level as well as categorical variables related to demographic characteristics and attitudes 
toward management studies. The overarching goal is to decipher the key independent variables that 
significantly impact the dependent variable of harnessing and developing youth talent. Gaining 
understanding of the impact that perceptions of management studies may have on Generation Z 
attitudes toward utilizing youth talent carries substantial implications, particularly for emerging 
education technology firms and management institutes. By investigating which factors prominently 
influence the propensity and willingness to harness youth talent, this study seeks to provide actionable 
insights and guidance for these educational platforms to help shape their strategies and offerings in 
order to best meet the needs of this demographic cohort. The intersection between Generation Z 
perceptions regarding management studies and their engagement with developing youth talent holds 
notable consequences for educational entities entering this market space. This research aims to 
elucidate the nuanced relationship between these variables, with the objective of furnishing valuable 
guidance for educational institutions and education technology firms striving to effectively cater to the 
evolving preferences and motivations of the Generation Z cohort. 

 

KEYWORDS: Management Studies, Youth Talent, Leadership Development, Organizational Culture, 
Talent Management, Millennials, Gen Z, Skill Development, Employability, Entrepreneurship. 

_______________ 

Introduction 

 "Management studies encompass a wide range of skills necessary for efficient resource 
handling within organizations. This includes strategic planning, finance, HR, and more, offering a 
comprehensive view of organizational functionality. In today's global, tech-driven market, adaptable 
leaders are crucial. Management studies empower individuals to navigate uncertainties and steer 
organizations toward success, regardless of their career aspirations. 

 Beyond business, management shapes society by optimizing resources, fostering innovation, 
and nurturing leadership across sectors like healthcare, education, and governance. 

 Harnessing youth talent is key to sustainable progress. Young minds, brimming with energy and 
digital fluency, offer innovation and fresh perspectives. Yet, challenges like limited education access 
hinder their potential. Bridging this gap requires: 
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• Investing in education: Equipping them for the modern economy. 

• Inclusive environments: Valuing their input in workplaces and communities. 

• Mentorship: Guiding them through career paths. 

• Access to resources: Enabling entrepreneurial pursuits. 

• Civic engagement: Allowing them to shape society. 

 However, effectively utilizing this talent needs a strategic approach. Management studies 
provide the framework to understand and manage young talent. They offer insights into leadership, 
behaviour, and talent management, crucial for developing, retaining, and utilizing youth skills. 

 Yet, there's a gap in leveraging management principles for youth talent. Research aims to 
explore how management studies can maximize this potential. It delves into management education, 
leadership programs, and organizational cultures' impact on nurturing young talent. Understanding this 
influence helps create engaging, innovative, and successful environments." 

 By grasping the role of management studies in managing and nurturing young talent, 
organizations can foster environments that promote engagement, innovation, and sustainable success. 

Literature Review 

 In the past ten to fifteen years few good related research articles have come up in the literature. 
We have picked up a couple of more relevant articles and listed below.  

• The use of online social networking by rural youth and its effects on community 
attachment 

This study explores how Internet use influences community attachment through social capital 
theory, noting its ambiguities and mixed findings in previous research (Robert Larose et al., 2011). It 
emphasizes that mere time online doesn't reliably predict outcomes, highlighting the importance of 
interaction quality. The study recommends using online social networking sites to enhance youth 
involvement in rural communities. As high-speed Internet access becomes more widespread, 
understanding the implications of online social networking is crucial for both social scientists and 
policymakers. 

• Managing Talent in the Tourism and Hospitality Sector: A Conceptual View Point 

 The analysis acknowledges challenges in tourism and hospitality, emphasizing fragmentation 
and conflicting priorities among agencies(Baum et al., 1997). Resolving these issues is crucial for 
service quality and industry competitiveness. The paper underscores the role of improved hospitality 
education, encouraging industry involvement in research and collaboration with educational institutions 
(Hsu, 2012).It also highlights research opportunities in innovation, knowledge transfer, and talent 
management within the tourism sector, challenging the traditional measure of organizational 
effectiveness. 

• Influence of management practices on sustainability of youth income generating projects 
in Kangema District, Murang’a County, Kenya 

This Kangema District study highlights the critical role of sound financial management, training, 
leadership, and monitoring in sustaining youth income projects (George Maina Karanja,2014). 
Recommendations stress the necessity of comprehensive training in project planning. In conclusion, 
stakeholders must prioritize these elements for the long-term success of youth initiatives. 

• Management Challenges Facing the Implementation of Youth Development Projects in 
Kenya. A Case Study of Youth Enterprise Funded Projects in Nairobi County. 

 This study on Kenya's Youth Enterprise Development Fund reveals that training, financial, 
leadership, and internal control challenges hinder successful youth development project implementation 
in Nairobi County (Kenya Makori, M, 2015).Addressing these issues is crucial for optimizing the impact 
of the fund on sustainable youth development. 

• Harnessing the Benefit of Social Networking Sites for Intentional Social Action: 
Determinants and Challenges. 

 This article investigates factors influencing the adoption of Social Networking Sites (SNSs) for 
intentional social action using the UTAUT model [1] (Sanjeev Verma, 2015). Findings indicate positive 
impacts, with effort expectancy as the strongest predictor. Surprisingly, performance expectancy shows 
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no significant relationship. The study highlights the ease of expression on SNSs, group clarity, and the 
influential role of social connections. It challenges conventional thinking on performance expectancy and 
expands on previous studies by examining novel roles of effort expectancy and facilitating conditions in 
the context of intentional social action on SNSs. 

• Influence of Talent Management on Organizational Growth 

 The study on private hospitals in Nyeri County finds that while talent identification is positively 
related to organizational growth, its impact is insignificant (Jane Mwanzi , 2Susan Wamitu, Michael 
Kiama, 2017). However, the study emphasizes the crucial role of talent identification in effective talent 
management. Talent nurturing significantly contributes to organizational growth, while cultural diversity 
has a positive but insignificant effect. The workplace environment emerges as the most influential factor, 
significantly impacting growth. In conclusion, the study underscores the importance of talent 
management, including identification, nurturing, and a supportive work environment, for overall 
organizational growth and employee performance. 

• The Impact of Transformational Leadership on Turnover Intentions Directly and Through 
Talent Engagement in the Banking Sector of Twin Cities of Pakistan 

This study in the banking sector shows a negative link between transformational leadership and 
turnover intentions, mediated by organizational engagement but not job engagement (Syed Haider Ali 
Shah et al., 2017) Leaders should prioritize both dimensions of engagement, emphasizing the vital role 
of transformational leadership in reducing turnover intentions by fostering employee attachment to the 
organization. 

• Industry 4.0 in Management Studies: A Systematic Literature Review 

 This paper looks at Industry 4.0, which involves advanced production and automation. It reviews 
existing research in simple terms, defines Industry 4.0, finds gaps, and suggests future research 
directions (Michela Piccarozzi, Barbara Aquilani and Corrado Gatti, 2018).The study helps both 
academics and entrepreneurs understand and deal with the complexities of Industry 4.0. 

• Harnessing knowledge networking for Global Capability Sourcing: the development 
imperative 

 In today's global economy, talent acquisition is crucial for organizational survival. This editorial 
introduces "knowledge networking" and the Global Capability Sourcing model, utilizing information 
technology to access global talent pools (Sajda Qureshi, 2022). It addresses challenges in talent 
acquisition, highlighting the impact of skills commoditization on wages. Creative skills are emphasized for 
higher earning potential. The papers in this issue showcase innovations in talent pools and advocate for 
digital inclusion through cohesive ICT training programs to stimulate development. The broader theme 
underscores context-sensitive research and insights into fostering innovation within the development 
context. 

• Developing And Harnessing Historical Sensibility To Overcome The Influence Of 
Dominant Logics: A Pedagogical Model 

 This research addresses criticisms of business schools for non-reflexive education, proposing a 
process for integrating a historical focus (Andrew Cavanagh Glen Croy, 2022).It introduces "historical 
sensibility" and identifies three graduate abilities: obtaining and evaluating historical information, critical 
analysis, and effective communication. Drawing on institutional logics, the study extends Ocasio et al.'s 
model to mitigate the influence of dominant logics. The research offers a pedagogical model for 
incorporating history in business schools, emphasizing students' historical sensibility development, but 
empirical testing is pending. 

• Harnessing knowledge networking for Global Capability Sourcing: the development 
imperative. 

 In the global economy, talent acquisition is critical, facilitated by information technology for 
global sourcing. The editorial introduces knowledge networking and the Global Capability Sourcing model 
for accessing global talent (Sajda Qureshi, 2022). It underscores the impact of skill commoditization on 
wages, highlighting the importance of creative skills. The development imperative allows individuals to 
enhance skills and pursue opportunities in higher-wage regions. Papers in the issue showcase talent 
pool innovations and advocate for digital inclusion through ICT training, exploring innovations in the 
development context and providing insights into context-sensitive research. 
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Even with the large number of study papers, there remains a discernible knowledge vacuum 
about the relative importance of performance expectations and the predominance of effort expectancies. 
There hasn't been much research on this topic, but it's clear that students struggle to integrate 
management studies to their careers. This emphasizes the need for specialized training and 
development initiatives to close the current gap and address it. 

Research Question(s) & Methodology 

In this effort we wish to investigate the effect of management studies in nurturing youth talent. In 
other words, we investigate how management education contribute to the development of youth talent?  
Formally put we are investigating the following research questions.  

• To investigate the correlation between perceptions of management studies held by individuals 
belonging to Generation Z and their impact on the enhancement of skill levels. 

• To identify key independent variables that significantly influence the dependent variable of 
harnessing and developing youth talent. 

 The following are the formal null hypothesis (H0) and the alternate hypothesis relating to this 
study.  

 Null Hypothesis (H0): There is no significant correlation between Generation Z individuals' 
perceptions of management studies and their insights into enhancing skill levels. 

 Alternative Hypothesis (H1): There is a significant correlation between Generation Z 
individuals' perceptions of management studies and their insights into enhancing skill levels. 

 The research procedure deployed primary data collection through a variety of students from 
multiple business schools across India using regular Google form surveys. A total of 57 samples were 
collected. We used standard descriptive statistics methodologies for analysis of primary data. Finally, 
Random Forest (RF) Algorithm was used to find which independent variables are more important 
(relative feature importance) that effect the dependent variable of harnessing youth talent. The 
independent variables used in this study are familiarity, career, skill, life, and support. The following is the 
mapping of these independent variables with their interview question in the survey form that was used to 
collect the primary data.  

Data Analysis 

 To analyse the combined effect of independent variables Skill, Familiarity, motivation, Career 
opportunities & support from management on the dependent variable Harnessing of youth talent Random 
Forests Classification algorithm is employed. This statistical technique is chosen due to the categorical 
nature of variables that were coded to numerical values using standard technique of one-hot encoding. 
The interview questions used in the survey relating to these variables are depicted in the Appendix-I.  

The top five independent variables that has most effect on the dependent variable (Harnessing 
Youth Talent)are as given in the figure  

Figure 10: Relative Importance of Independent Variables Effecting the Dependent Variable 
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Feature Relative Importance by RF 

1 familiarity 0.15 

2 career 0.085 

3 skill 0.062 

4 life 0.059 

5 support 0.56 
 

 However, the descriptive statistical analysis was used for a large number of independent 
variables & sub variables relating to the three independent variables of personalized recommendations, 
limited-time offers, and social proofs, below we are presenting the charts for only the five important 
independent variables given in the table of Figure 1.0. Below we are examining the important variables 
that effect customer satisfaction. The variables and the corresponding research questions used in the 
data collection survey form is given below: 

Table 1: The top influencing variables of this study mapped with the survey questions 

Variable 
Ranking 

Independent 
variable’s 

abbreviation 

The related research question in the data survey form 

1 familiarity Familiarity with the concept of Management studies  

2 career Career Opportunities Management offers can harness youth 
talent 

3 skill To what extent do you believe Management Studies contribute to 
enhancing youth talents? 

4 life Application of management studies in personal & professional 
life. 

5 support How would you rate the level of support and resources available 
for Management Studies to foster youth talent development. 

6 Harnessing youth 
talent (y) 

dependent variable – Have the skills or talents acquired through 
your studies in management been applied in either your 
professional or personal life  

 

Bivariate Analysis 

 

The plot on the left shows a 
balanced correlation between 
"Effect on Skill & Familiarity of 
Management studies." 
Students strongly agreeing or 
agreeing that Familiarity with 
the management studies tend 
to report higher Effect on skill. 
Conclusively, there is a 
significant positive 
relationship between the level 
of familiarity with 
management education and 
management skills of 
students.  

Table 1.1: Descriptive Statistics for the independent variable – familiarity vs y 

Familiarity vs Skills 
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The plot on the left shows a 
balanced correlation between 
“career opportunities” & “skill 
perception." Higher skill 
opportunities improve youth 
perception of gaining skills 
through management education. 
That makes us to conclude that 
management institution have to 
offer better job career 
opportunities for students to instil 
their belief in enhancing skills by 
the way of management 
education 

Table 1.2: Descriptive Statistics for the independent variable – career vs y 

 

The plot on the left shows a 
balanced correlation between “Skill 
variable” & “Harnessing Talent" 
Higher skill opportunities improve 
youth perception of gaining skills 
through management education & 
harness the talent. Students high 
belief that management education 
can add to his or her life skills, 
consistently adds to management 
education perception, which is in 
accordance with the common 
reasoning.  

Table 1.3: Descriptive Statistics for the independent variable – skill vs y 

 

The plot on the left shows a 
balanced correlation between “Life 
variable” & “skill perception." Higher 
skill opportunities improve youth 
perception of gaining skills through 
management education. The 
question mapped to this dependent 
variable is listed in Table 1.0. 
Looking at the question can help to 
better interpret this chart.  

Table 1.4: Descriptive Statistics for the independent variable – life vs y 
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The plot on the left shows a 
balanced correlation between 
“Support Variable” & “skill 
perception" Higher skill 
opportunities improve youth 
perception of gaining skills 
through management 
education. The question 
mapped to this dependent 
variable is listed in Table 1.0. 
Looking at the question can 
help to better interpret this 
chart. 

Table 1.5: Descriptive Statistics for the independent variable – support vs y 

Univariate Analysis 

 

The data in the pie chart 
indicates that respondents' 
familiarity with management 
studies varied widely. 
Significantly, 39% of 
respondents indicated a 
moderate familiarity level, and 
32% and 17% more shown an 
extremely high level of 
familiarity. These results 
indicate that these groups 
significantly acknowledged 
management studies. 
However, 10% said they 
understood it only a little bit, 
which suggests a noticeable 
but relatively low recognition. 
A small percentage of 
respondents—2%—said they 
were completely unfamiliar 
with management studies, 
highlighting the existence of a 
group with little knowledge of 
or experience in the area. 
Overall, the range of 
familiarity levels highlights the 
respondents' different levels 
of awareness for management 
studies, with moderate to high 
levels of familiarity receiving 
particular attention. 

Table 1.6: Familiarity with the concept of Management studies 
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Table 1.7: Level of  Motivation to undertake Management studies 

 

Analysing the data from the 57 
participants, it was found that 
37% strongly endorsed 
management studies, giving 
them a score of 5/5. 
Furthermore, 39% of 
participants gave it a 4/5 rating, 
indicating a very favourable 
opinion. An other noteworthy 
finding is that 21% of 
participants rated management 
studies with a moderate degree 
of endorsement (a score of 
3/5). Additionally, 4% of 
respondents gave it a 2 out of 
5, suggesting that there is a 
minority group that is less 
motivated to pursue 
management courses. To sum 
up, the data highlights a 
significant and widespread 
tendency, with most 
respondents indicating greater 
motivation for management 
study. 

Table 1.8: Contribution of Management studies in enhancing the youth talent 

 

The data presented indicates 
that, among the 57 respondents, 
a significant proportion (37) gave 
management studies the highest 
possible rating of 5/5, indicating 
a strong endorsement of the 
topic. Furthermore, 39% of 
participants gave it a rating of 
4/5, demonstrating a strong 
positive feeling. One additional 
interesting finding is that 21% of 
participants gave management 
studies a 3/5 rating, indicating a 
moderate level of support. 
Additionally, 4% of respondents, 
a tiny but significant portion, 
gave it a 2 out of 5, suggesting 
that some people have less 
motivation for management 
studies overall. All things 
considered, the data highlights a 
consistent and significant 
tendency among the 
respondents to be more highly 
motivated when it comes to 
management studies. 
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Among the 57 respondents, 14 people, or 
almost 24%, provided the highest rating of 
5/5, indicating a strong belief in their ability 
to apply management studies. 
Furthermore, a considerable proportion, 
consisting of 26 participants or around 
45%, gave it a rating of 4/5, indicating a 
strong conviction in their understanding of 
the topic. A further fourteen respondents, 
or almost twenty-four percent, gave a 
grade of three out of five, indicating a 
modest degree of perceived knowledge. 
Three respondents, or around 5% of the 
sample, were part of a smaller but 
meaningful group that gave it a 2 out of 5, 
suggesting that they have a weaker feeling 
of knowledge than the majority. All things 
considered, the information highlights a 
general belief that most people have a 
great deal of expertise, confirming that 
most people believe they are proficient in 
applying management studies. 

Table1.9: How knowledgeable do you feel about the application of Management Studies (5-1) 

 

A vast majority of 57 respondents, 43 
(75%), expressed either strong 
agreement (15) or agreement (28) that 
management career choices effectively 
tap into the skills of young people. This 
suggests that there is a broad and 
positive consensus among the 
respondents, highlighting the idea that 
managerial occupations are a good fit for 
the competencies and skills of the 
younger generation. 

Table 1.10: Career Opportunities Management offers can harness youth talent 

 

Based on the available information, it is 
clear that 54 respondents, or 94.7 percent, 
out of 57, strongly agreed that management 
studies may be applied to both their 
personal and professional lives. 
Nevertheless, 4 out of the respondents 
(7%) had a negative attitude, meaning they 
wouldn't use management courses in their 
daily life. According to the statistics, most of 
the people who responded to the poll 
strongly supported applying management 
principles to their personal and professional 
lives, with the significant exception of a 
small number of respondents who 
expressed a different opinion. 

Table 1.11: Application of management studies in personal & professional life. 
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Major Findings 

• The following are the significant findings based on the univariate, bivariate, and finding feature 
importance by Random Forests Algorithm provided above. 

• There was a good degree of concordance between the respondents' reported impact on their 
abilities and their familiarity with management education. Pupils who highly agree or agree that 
they are familiar with management courses generally think that this will have a more positive 
effect on their abilities. 

• Positive perceptions of skill learning are associated with increased perceived skill opportunities 
via management education. This suggests that more job opportunities are necessary to build 
trust in the skills that can be developed through management education. 

• Increased chances for skill development aid in the efficient use of talent and enhance youth 
perceptions of the value of management education in skill acquisition. 

• Young people who have more possibilities to acquire skills view management education as a 
more favorable way to do so. A closer examination of the specific question linked to this variable 
will yield further details on the kind of relationship. 

Recommendations 

• Develop and implement programs to enhance familiarity with management studies, targeting the 
10% of respondents with limited understanding and the 2% who are completely unfamiliar. 

• Strengthen initiatives that improve career opportunities for individuals pursuing management 
studies. Collaborate with industry partners to provide internships, job placement programs, and 
career guidance to enhance job prospects. 

• Investigate and address concerns raised by the minority who feel that management studies is 
not important for grooming youth talent. Conduct targeted surveys or focus group discussions to 
understand their perspectives and implement changes or enhancements based on their 
feedback. 

• Establish a continuous monitoring system to track the effectiveness of recommendations and 
make adaptive changes as needed. Regularly assess the impact of familiarity programs, career 
initiatives, talent development, and support systems to ensure ongoing improvement. 

• Increased skill opportunities, combined with support, increase young perceptions of learning 
skills through management education. To have a more sophisticated understanding, look into 
the particular question that is mapped to this variable. 

• • A significant 39% indicate a moderate level of knowledge, whilst 32% and 17% demonstrate 
an exceptionally high level of familiarity, suggesting broad recognition. But 10% just know a 
little, and 2% don't know anything at all, which shows that, for certain responders, awareness 
and education are necessary. 

• The majority believed that management studies are important, but a minority believes that 
management courses are not necessary for the development of young talent. 

Conclusion 

 In conclusion, the data emphasizes the many perspectives on management studies. In order to 
address different levels of familiarity and contribute to effective talent harnessing initiatives, perceived 
skill opportunities—especially through enhanced career prospects—play a crucial role in shaping positive 
skill perceptions. Emphasizing targeted programs for those with limited understanding or complete 
unfamiliarity is essential. Enhancing employment prospects and fostering trust in skill upgrading via 
management education require collaboration with industry partners. 

 A more inclusive educational strategy that emphasizes increasing familiarity, bolstering career 
options, and resolving issues while being directed by ongoing monitoring and adaptation is ensured by 
addressing concerns through targeted surveys. By putting these strategies into practice, a responsive 
learning environment is created, allowing management education to be in line with the varied 
requirements and perspectives of young people and resulting in significant talent development and 
career advancement. 
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Annexure  

 The below questionnaire have been utilised to collect the data from various students in our 
survey. 

1)  What is your age group? 

a) 20 to 30 

b) 31 to 40 

c) 41 to 50 

2)  Gender 

a) Male 

b) Female 

c) Prefer not to say 

3)  Which region of India do you currently reside in ? 

a) Northern state 

b) Southern state 

c) Eastern state 

d) Western State 

4)  How familiar are you with the concept of Management Studies? 

a) Not at all Familiar 

b) Very Familiar 
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c) Slightly familiar 

d) Very Familiar 

e) Extremely familiar 

5)  On a scale of 1 to 5, how beneficial do you think Management Studies are for harnessing youth 
talent? 

a) 5 

b) 4 

c) 3 

d) 2 

e) 1 

6)  What is your level of motivation to undertake Management Studies in order to utilize your skills? 

a) 5 

b) 4 

c) 3 

d) 2 

e) 1 

7)  To what extent do you believe Management Studies contribute to enhancing youth talents? 

a) Not at all 

b) Slightly 

c) Moderately 

d) Highly 

e) Completely 

8)  How important do you perceive Management Studies in grooming the talents of the younger 
generation? 

a) Not at all important 

b) Slightly Important 

c) Moderately Important 

d) Very Important 

e) Extremely Important 

9)  How likely are you to recommend Management Studies as a means to harness youth talent to 
others? 

a) Very Unlikely 

b) Unlikely 

c) Neutral 

d) Likely 

e) Very Likely 

10)  On a scale of 1 to 5, how knowledgeable do you feel about the application of Management 
Studies in nurturing youth talent? 

a) 5 

b) 4 

c) 3 

d) 2 

e) 1 
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11)  How would you rate the level of support and resources available for Management Studies to 
foster youth talent development? 

a) 5 

b) 4 

c) 3 

d) 2 

e) 1 

12)  The career opportunities that Management Studies can offer to harnessing the youth talent? 

a) Strongly Agree 

b) Agree 

c) Neutral 

d) Disagree 

e) Strongly disagree 

13)   Have the skills or talents acquired through your studies in management been applied in either 
your professional or personal life? 

a) YES 

b) NO 

 

⧫⧫ 



Inspira- Journal of Modern Management & Entrepreneurship (JMME) 43 

ISSN : 2231–167X, Impact Factor: 6.889,  Volume 14, No. 01, January-March 2024, pp. 43-55 

 
 

E-LEARNING QUALITY RESEARCH: A BIBLIOMETRIC ANALYSIS 
  

Dr. Harpreet Singh 

Abhishek Saini** 

 
 
 
 
 

ABSTRACT 

The primary objective of this research attempt is to undertake a thorough investigation of the 
e-learning research domain. This is accomplished through a bibliometric analysis, which will 
encompass a total of 216 scholarly publications sourced from the Scopus database. The selected 
timeframe for this analysis spans from the year 2001 to 2023. The study seeks to emphasise the 
analysis of published papers that investigate the quality of e-learning and to identify the research 
issues that researchers have been focusing on in recent years. Additionally, it attempts to assess the 
contribution of Indian researchers in this field. A total of 249 previous studies were initially collected 
from the Scopus database using "e-learning quality" as a keyword, covering the period from 2001 to 
2023. Following the application of certain criteria, a total of 216 studies were chosen for bibliometrics 
study. The chosen publications were utilised to quantify bibliometric variables and assess the research 
efforts on the quality of e-learning. The data were obtained using Bibliometrics, a R programme used 
for bibliometric and co-citation analysis. The co-occurrence of the terms was also analysed using 
VOSviewer. The findings emphasise the patterns in publications, the leading authors and their nations, 
the most frequently referenced works, the keywords, and the journals that contribute the most to the 
study area. The data revealed that China, Indonesia, Saudi Arabia, and India are the most prolific 
nations in the field of e-learning. AlmsyahDp, Kazaine I, and Koh Joh are the most three prominent 
authors in the field. The journal title CEUR workshop proceedings, has published the maximum number 
of articles (6) on the topic of e-learning quality. 

 

KEYWORDS: Bibliometrics, e-Learning, e-Learning Quality, Higher Education. 

_______________ 

Introduction 

 The rapid growth of ICT in recent years has been a driving force behind the expansion of e-
learning and the rise of smart learning environments (SLEs) (Alajmi et al., 2020). According to the ILRT at 
Bristol University (Tamin, 2013), e-learning is the process of enhancing and facilitating learning, 
instruction, and assessment through the use of electronic technology.Purbo and Hartanto (2002) state 
that this strategy requires a network to connect people. They describe e-learning as all internet-based 
technologies used to improve education. In 2010, the World Bank found a large gap between education 
and skills. The survey found that 80% of organisations had difficulty hiring managers, and 60% had 
difficulty hiring professionals. The survey also found that only 44% of English, 41% of leadership, 36% of 
computing, 35% of cooperation, 33% of higher-order thinking skills, and 33% communication were 
mastered. Furthermore, the corporation considers 18% of practical and 18% of theoretical knowledge 
relevant to their job duties. By reviewing this data, it becomes clear that education has not properly 
adopted current technology. Thus, learning, innovation, technology and information media abilities have 
suffered. 
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Educational institutions must offer e-learning due to COVID-19 (Dhawan, 2020; Hoq, 2020). 
Certain institutions may need to improve their systems. Different people will need to set up systems to 
instruct their homebound students online. Electronic learning (e-learning) uses modern multimedia 
Internet technology to increase learning quality and experience. It achieves this by providing learners with 
quick access to information and services and facilitating remote collaboration. E-learning has the 
potential to improve education. However, creating e-learning materials is a complicated process that 
takes time and effort. Quality of e-learning studies will be compared in this research. The proposed 
research will map and cluster using the VOS viewer and RStudio. Distance (d-learning), Mobile (m-
learning), online learning, onlinetraining, remotelearning, and digital learning are all terms for e-learning. 
However, Basak et al. (2018) explain the differences between e-learning, m-learning, and d-learning. 
Moore et al. (2011) also distinguish online learning, e-learning, and distance learning. Huynh et al. (2020) 
report an uptrend in e-learning scientific and professional publications. 

Educators use effectiveness to change students' learning capacities and attitudes, helping them 
learn easily (Suyanto and Jihad, 2013). Effective teaching and learning require ongoing improvement to 
achieve their goals. Educators must use instructional approaches that help students understand the 
material to maximise learning outcomes and minimise time and energy use. 

Research on e-learning has demonstrated its multidisciplinary nature, integrating from fields 
such as sociology, psychology, computer science, education, and management (Cheng et al., 2014).E-
learning researchers have different academic backgrounds and research in many fields. Both unfamiliar 
and experienced researchers must stay abreast of current research trends, top journals for publications 
within their field. Thematic overviews of linked studies are needed to understand this broad and diverse 
study topic. A bibliometric approach was used to examine relevant research papers from 2001 to 2023 so 
as to identify the field's main research themes and influential entities. 

Related Work 

 Literature reviews are essential to academic writing, especially in e-learning quality, as they 
analyse previous scholarly publications. Bibliometric analysis is useful for quantifying research or 
scientific production in a certain subject across time(Chen, Yu, Cheng, & Hao, 2019). Existing bibliometric 
studies have studied many research topics. These studies have clarified the status and trends of 
significant scientific literature and their developmental patterns(Chen, Lun, Yan, Hao, & Weng, 2019). A 
bibliometric assessment of 3914 relevant papers from the last 20 years examined classroom 
dialogues(Song, Chen, Hao, Liu, & Lan, 2019). The analysis examinedprolific authors, paper and citation 
trends, affiliations and journals, scientific collaboration, geographical distributions, and research theme 
evolution. According to Conole and Oliver (2006), e-learning is an emerging study subject due to its rising 
scientific community and verifiable scientific production. They found expanding knowledge areas in this 
subject. A number of researchers have studied e-learning quality research fronts. Shih et al. (2008) 
reviewed five publications. Additionally, Maurer and Khan (2010) reviewed five journals and two 
conference proceedings. Chiang et al. (2010) examined seven journals' thematic links with other fields of 
study in a more accurate manner. In another analysis, Hung (2012) identified category research fronts 
from 689 articles. In contrast, Tibana´-Herrera et al. (2017) used bibliometric analysis and visualisation 
tools to analyse e-learning. They found 218 scientific papers with substantial relationships in bibliometric 
measures like citation, co-citation, and coupling. Between 2003 and 2015, 34,345 papers were published, 
including 137 conference proceedings and 81 journal articles. A few literature reviews on e-learning 
quality topics were conducted, including Cheok et al. (2015) on school instructors' satisfaction with e-
learning, Koch et al. (2014) on the role of the nurse educator in e-learning, and Nortvig et al. (2018) on 
the variables affecting blended learning and e-learning learning outcomes, student satisfaction, and 
engagement. Additionally, meta-analyses of 324 papers on workplace e-learning published in academic 
journals and conference proceedings from 2000 to 2012 (Hung et al., 2012) and 689 journal articles and 
proceedings collected from the Science Citation Index from 2000 to 2008 by Lou et al. (2006) were also 
published. 

Research Methodology 

 Bibliometric analysis, also known as scientometrics, is a research evaluation methodology that 
involves the examination of various literature sources. The body of literature on the subject suggests that 
Ellegaard and Wallin (2015) have proposed an alternative method for performing bibliometric analysis. 
The bibliometric method is a well-established approach used in the field of research evaluation and 
analysis. It involves the use of statistical techniques to measure and assess the academic literature. This 
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method uses quantitative analysis to demonstrate scientific publications' effects, productivity, and 
collaboration tendencies. Bibliometric mapping can improve scientific understanding and knowledge 
sharing. This method simplifies information processing by turning published metadata into maps or 
visualisations, providing useful insights. Keyword visualisation can help identify research themes or 
clusters in a discipline. Additionally, mapping author connections shows a journal's geographic coverage, 
while mapping institutional and multinational collaborations contributes to recognising emerging 
technologies. According to Tanudjaja and Kow (2018), these instances demonstrate the value of 
bibliometric mapping in research. 

The publishing timeframe was 2001 to 2023 when searching for literature reviews of journal 
articles, conference papers, books, reviews, and book chapters, retractions, and reviewed documents. 
Using keywords like "e-learning" AND "e-learning quality" OR "online learning quality" OR "online 
education quality," the search was conducted based on journal content and topic relevancy. Searches 
were conducted using Scopus database. After collecting relevant papers, past research is classified by its 
relevance to e-learning quality. Previous studies from Scopus database between 2001 to 2023 exist on 
searching for documents by publication year, but the most current publications will be prioritised as they 
represent the latest studies. After searching, 216 previous studies were found to be relevant to the topic. 
These studies were analysed using Vos viewer and RStudio.Additionally, these journals facilitate study 
discussions and comparisons based on topic and relevance. The Vos viewer and RStudio software 
results were  used to assess the grouped journals' explanations and linkages. The analysis  usejournals, 
countries, authors, publications, citations, and keywords. The work flowchart is depicted in fig.1 

 

Fig. 1: Data visualisation, analysis and collecting flowchart 

Research Questions 

The study attempts to answer the following questions: 

• How is the growth of e-learning-related document publication in reputed journals? 

• How is the evolution of e-learning research? 

• What documents are most frequently cited?  

• Who is the author of the most frequently cited documents?  

Data Analysis 

Table 1 was created using R's biblioshiny package containing primary study data. The data 
comes from 168 sources, including journals, books, and other relevant publications. 
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Table 1: Summary of the Bibliometrics Study 

 
Source: RStudio 

 The dataset has 216 documents, and the dataset grew 17.06% annually. The average document 
age is 6.38 years. An average document has 10.84 citations with 6966 references in the dataset. There 
are 880 Keywords Plus (ID) and 584 Author's Keywords. The dataset has 597 distinct authors. There are 
46 authors of single-authored documents and from author collaboration,there are 48 single-authored 
documents. Ninety two percent of authors had multi-authored publications, compared to 8 % of the 
total who had single-authored documents (48).  There are 2.98 co-authors on average for each 
document. Collaborations include 18.52% of international co-authorships. The collection of 
documents includes 109 articles, 2 books, 19 book chapters, 76 conference papers, 3 conference 
reviews, 1 retracted document, and 6 reviews. This information covers the dataset's time coverage, 
sources, document attributes, authorship, collaboration patterns, and document types. 

• Publication patterns in the area of e-learning quality 

 

Fig. 2: Publication Patterns 

Source: Authors Calculation 
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 Figure 2 illustrates the annual statistics for e-learning quality research publishing from 2001 to 
2023, showing a rising trend. Scopus e-learning research was published in the British Educational 
Research Journal in 2001. The investigated period exhibited a 17.06% annual publishing increase. From 
2001 to 2023, the quantity of documents increased annually, but the number of studies generated stayed 
constant between 2001 and 2003 at 1and between 2022 and 2023 at 32 respectively. Both 2021 and 
2023 had the same number of studies. Although e-learning is a new topic, but researchers are studying it 
extensively.  

• Annual Scientific Production 

 

Fig. 3: Annual Scientific Production 

Source: RStudio results 

The growth rate of scientific production is 9.40% every year. Figure 3 shows that there was 
relatively little annual scientific production in the first year. An upward trend in the yearly production of 
scientific research was noted after 2019. 

• Three fields plot 

Figure 4: Shows how thematic evolution analysis helps estimate field patterns, understand 

 

Fig. 4 

Source: RStudio results 
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development direction, and visualise field growth. Another helpful component of bibliometrics is 
plotting a Sankey diagram, also known as a Sankey learning diffluence diagram (see Figure 4). Sankey 
diagrams are a type of flowchart. It is possible to view several properties at once. Figure 4's Sankey 
Diagram places authors in the middle, keywords on the right, and author country on the left. The Sankey 
diagram's nodes' sizes reflect the theme's keywords. Connecting themes from adjoining study time zones 
shows consistency in time between research subjects. Colours and width make the line 
visually appealing. Breadth usually shows the number of keywords exchanged. More overlap between 
subjects means a thicker line. Colour helps distinguish study themes. E-learning quality keywords 
showed common context, according to three-fold plots and keyword analysis. 

• Source 

Table 2 Publications with the highest relevance, sorted by publication 
number

 
Source: RStudio 

Table 3: Source local impact based on journal classification 

 
Source: RStudio 
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Between 2001 and 2023, 216studies were published. The CEUR workshop proceedings, Quality 
assurance in education, and sustainability (Switzerland) have the most number of papers. The CEUR 
workshop proceedings contain six of the most published e-learning quality documents. Tables 2 and 3 
show journal classification, article count, and leadingjournals. The H index measures journal citation 
impact and productivity. Table 3 shows that "Quality Assurance in Education" has the highest H index and 
"Computers and Education" has the greatest citations (295). 

• Authors 

The authors’ productiveness 

 

Fig. 5: Authors Productiveness 

Source: RStudio results 

 Figure 5 shows the most productive e-learning-quality authors. The top authors are KohJhl, 
Kazaine I, and Alamsyah DP. Ali S. has 105 citations, the most of any author. The primary authors in 
this field are ALI S and Alamsyah DP. The larger and darker circle shows annual publications and 
citations. Figure 5 shows darker areas with more citations and shows authors' annual publications 
and citation productivity plotted over time. 

• Countries 

Table 4:  Corresponding authors’ countries and scientific production 

 
Source: RStudio results 
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 The majority of contributors to e-learning quality are from developing nations. The majority of 
publications were done in China with the number of 27. Indonesia andSaudi Arabia follow with eight and 
seven publications, respectively. The top 10 countries by publication frequency arerepresented  in Table 
4. This analysis summarises research and collaborative communities. Authors and countries are 
considered analytical units. China has published the most single- and multi-country publications. India 
and Malaysia had similar results with five papers, five single-country publications, and an 
identicalMCPratioThe most prominent countries in the scientific production to the relative field are China, 
Indonesia, Saudi Arabia and India. 

• Country-Wise Scientific Production 

 

Fig. 6 

Source: Created in RStudio using "Biblioshiny 

 The country's scientific output is illustrated in Figure 6, generated with RStudio and 
"Biblioshiny." Blue density denotes distinct productivity rates. High productivity is represented by 
dark blue, whereas grey suggests no publications(Fusco et al. 2020). 

• Word map of Keywords 

 

Fig. 7: Map of Keywords 

Source: RStudio results 

 There are 94 instances of the keyword "e-learning," compared to 8 for online education and 
8 for online learning. Higher education, e-learning, and e-learning quality are the most frequent 
keywords. It was found that e-learning and e-learning quality are the most popular keywords in the 
recent study sectors. Figure 7 shows that the selected field includes the most popular keywords, 
such as COVID-19, satisfaction, e-learning quality, and online education, which affect e-learning 
quality analysis. 
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The authors' keywords are used to evaluate cluster coupling 

 

Fig. 8: Cluster Coupling 

Source: RStudio 

 Density indicates the degree of network strength and development. Figure 8 depicts a two-
dimensional keyword cluster analysis. Figure 8 shows how theme classification and mapping are 
essential: The primary themes are in the upper-right corner, the fundamental themes in the bottom right, 
the emerging or vanishing themes in the lower left, and the highly specialised or niche themes in the top 
left (Aria and Cuccurullo 2017). The coupling map created four clusters of results identified by the 
authors' keywords using the effect measure of global citation score and labelling by the authors' 
keywords using 250 units, 5 frequencies per 1000 units, 3 labels per cluster, and 0.3 label sizes. The 
largest impact and centrality are e-learning quality, e-learning, and quality. It shows that e-learning quality, 
e-learning, and satisfaction are the major concerns. 

Using hierarchical clustering to create a keywords dendrogram 

 

Fig. 9: Keywords Dendrogram 

Source: R studio 
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 According to Figure 9, e-learning and e-learning quality have been popular topics since 
2009, indicating that scholars and researchers are primarily interested in those terms. The next most 
popular keywords throughout those years were quality and quality assurance, which grew since the 
quality of e-learning has a significant influence on the higher education sector. 

• Trending Topics 

 

Fig. 10: Trend topics 

Source: RStudio results 

 In 2011, e-learning and learning systems dominated the discussion at the time. Then, from 2011 
to 2019, the areas that were most talked about were adult, male, female, higher education institutions, 
and higher education. Topics concerning students, learning quality, and e-learning quality attained 
popularity in 2021 and 2022. 

• Authorkeywordco-occurrence 

 

Fig. 11: Author keywords co-occurence 

Source: VOS viewer results 
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 Tree mapping indicates that the terms "e-learning" and "e-learning quality," which occur 94 
and 38 times, respectively, are the most commonly used words. The next most often used keywords 
are higher education, quality, and quality assurance. VOSviewer software was used to analyse the 
co-occurrence of the authors' terms as shown in fig 11. 

• Co-citation network of cited sources on e-learning quality research 

 

Fig. 12: Co-citation network 

Source: VOS viewer results 

 The referenced sources for the e-learning research co-citation network are displayed in Figure 
12. Using VoS Viewer to generate a co-citation network map of cited sources, the researchers identified 3 
nodes with 94 links. Larger nodes represent the more significant cited sources in this field. The three 
main clusters represent studies on mobile learning. Nine items make up the first cluster (green), five 
items make up the second cluster (red), and two items make up the third cluster (blue). The thickness 
and distance of the links show how closely the listed sources collaborate. In the network, the largest 
linked component is displayed. Computer education is the largest node suggesting that this referenced 
site is the most effective citation. The computer in human behaviour is one of the other notable nodes 
with referenced source names. 

Conclusion 

An analysis of the international Scopus database literature on the quality of e-learning was 
conducted in this study. All related previous studies were used in bibliometric analysis, wherein the key 
attributes of the documents, authors, co-authorship among nations, keywords, most-cited studies, and 
co-occurrences were examined. It also studied how the authors, authors countries and keyword analysis 
relate to each other. The result indicates that developing countries are engaged in this field of study and 
have shown crucial collaboration. 1. The annual publishing growth rate for the study period chosen was 
found to be 17.06%. The number of documents published increased year over year between 2001 and 
2023 with the exception of period between 2001 and 2003 (1 document) and between 2022 and 2023 (32 
documents).  

Tree mapping indicates that the terms "e-learning" and "e-learning quality," which occur 94 and 
38 times, respectively, are the most commonly used terms. The next most often used keywords are 
higher education, quality, and quality assurance.  
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The journal "Computer and Education" got the most citations (295), while CEURworkshop 
proceedings had the most published documents (6). The most popular field of study was education 
quality assurance. 

In regard to publications, China, Indonesia, Saudi Arabia, and India had the most concern for 
the quality of e-learning. Studies conducted recently have largely focused on the quality of e-learning. 
The top three authors were Koh Jhl, Kazaine I, and AlamsyahDp. Ali S. has the most citations (105) 
among all authors. It was found that as most papers concentrated on the connection between student 
satisfaction and e-learning quality, higher education is the sector most affected by e-learning quality.  

Having an e-learning platform has several advantages such as been faster, less expensive, and 
able to be recruited globally. This implies that learning can be done more affordably and worldwide for 
students. Most of the studies examined involve e-learning, and its quality, students' satisfaction, higher 
education, the impact of COVID, online education, quality, adults, males, and females, as well as higher 
education institutions. According to the findings, the most demanding and popular terms in this research 
sector are e-learning and e-learning quality. In 2011, e-learning and learning systems dominated the 
discussion at the time. Then, from 2011 to 2019, the subjects that were most talked about were adult, 
male, female, adult education institutions, and higher education. Topics pertaining to students, learning 
quality, and e-learning quality acquired popularity in 2021 and 2022. The results of this investigation will 
encourage more research in this area. Researchers and academicians will benefit from this study's 
analysis of recently published documents, which will improve their understanding. 
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ABSTRACT 

 Purpose: The main aim of this study is to determine how the Indian Railways' implementation of 
the "Sustainable Development Goals" affects its financial performance, taking the financial indicator net 
profit margin into consideration. 

 Methodology: Annual reports of Indian Railways from the year 2012–2013 till 2021–22 have 
been utilized to acquire secondary data in order to assess how closely the organization complies with the 
17 “Sustainable Development Goals”. After listing down all the 17 goals, the organization's achievement 
of a certain goal is ranked as 1, if not achieved then as 0. The scores of the 17 specified items have been 
totaled and used in further statistical analysis. A Pearson’s correlation coefficient , linear regression 
analysis and various graphical representation tools are among the analysis techniques being considered 
for this study. 

 Findings: After a careful examination of the data, it was determined that there is a significant 
positive correlation between the "Sustainable Development Goals" and the selected financial indicator,  
net profit margin. Despite a consistent improvement throughout the years, Indian Railways' 
implementation of the "Sustainable Development Goals" has remained relatively minimal. However, the 
financial performance of the organization has been significantly impacted. 

 Research Gap: Due to the paucity of research work on the “Sustainable Development Goals” 
disclosures of the Indian Railways and the impact it has on society in terms of sustainability, this study 
will help develop a fundamental understanding of the topic. 

Importance of the Study: All organizations now need to integrate the "Sustainable 
Development Goals" into their investment processes and decision-making systems in order to gain a 
competitive advantage. Consequently, Indian Railways would establish benchmarks in terms of its 
contribution to societal well-being by consistently integrating and enhancing the same.. 

 

KEYWORDS: Indian Railways, Environment, Sustainable Development Goals, Railway, Sustainability. 

_______________ 

Introduction 

 Ensuring sustainable development is one of the world's most pressing problems at the moment. 
The main impacts of transportation on the environment, affecting both people and goods, are land usage, 
pollution emissions, and noise. Decision-makers and civil society today have a far better understanding 
of the role that rail transport plays in attaining sustainability and reducing the effects of climate change. 
As important as it is to transition to greener modes of transportation, railway companies also need to 
focus on improving their own sustainability performance. The railway networks in developing countries 
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are not as developed as those in affluent countries. Therefore, the management tools and legal 
protections that support policymakers and strategic management play a critical role in the development of 
future sustainable transportation networks. The UN established the 17 global sustainability goals to 
guarantee a better and more sustainable future for everybody. Global climate change, freshwater 
depletion, ocean overfishing, deforestation, air and water pollution, and the challenge of feeding a globe 
with billions of people are examples of significant environmental issues. India, the world's third-largest 
producer of greenhouse gases, is ranked 63rd on the Global Sustainability Index. 

International organizations are working harder to help attain the goals. India has the fourth-
largest railway network in the world, transporting 24 million passengers and 203.88 million tonnes of 
freight per day. In addition to being an affordable and effective form of transportation, the railway network 
is perfect for long-distance travel and the transportation of large objects. Indian Railways is the preferred 
auto carrier in the country. By implementing rules that benefit investors, the Indian government has 
prioritized investments in train infrastructure. Sustainable development affects an organization's 
profitability among other things. The current study looks into how Indian Railways' financial performance 
has changed over time in relation to SDG disclosure performance. 

Literature Review 

 (Garg &Kashav , 2019) A good understanding of the sustainability and impediments in the 
goods railways sector enables managers and policymakers to plan properly and put up their best efforts 
to improve sustainability, whether at the micro or macro level, as well as to remove deadlocks in the 
supply chain. (Mane & Nagesha, 2017)  High environmental awareness in the workshops, as well as 
proactive management activities, are required to maintain high standards of indoor air quality. (Landgraf 
&Horvath , 2023) stated that railway infrastructure contributes an additional 141% of GHG emissions over 
emissions from passenger traffic. (Dang & Pham, 2022) Another study's conclusions supported the 
notion that Earning Quality, as evaluated by Earnings Management and Earnings Stability, has a positive 
impact on Sustainable Reports. A variety of examinations into the sustainability of the creation, 
maintenance, and use of railway transport were presented in a study (Gschösser et al., 2020). The 
significance of rail transport systems for a long-term, sustainably developed ecosystem was 
demonstrated by the results. The Trans-European Transport Network, in which railway transport played a 
significant role and with which the European Union aimed to provide an attractive, comprehensive, and 
sustainable transportation infrastructure. Study examined the modes of transportation that were ranked in 
order of compatibility with Iran's sustainable development, and these included air, rail, road, and maritime 
transit. The results suggested that in order to move more people and goods to rail transport, 
governments should give environmental issues top priority in sustainability initiatives and invest in and 
grow the rail network (Taghvaee et al., 2022).  One paper (Sharma &Newman , 2017)  mainly 
emphasized  that both private and public funded urban rail require innovative financing mechanisms 
(specifically land based) to sustain or revive themselves financially and that urban rail lends itself to such 
innovation more than urban road projects as well as multiple other co-benefits. Findings of one study 
(Sohail et al., 2021)  showed a positive shock in air passenger carried and railway passenger carried 
increases carbon emissions, which implies that 1% increase in air and railway passenger carried 
enhances environmental pollution by 0.21% and 0.32% respectively in the long run in Pakistan. (Gandhi 
et al., 2022) attempted to reveal the conceptual structure, social structure, and influential themes of the 
sustainable rail freight transportation domain and stated that the sustainable rail freight transportation  
knowledge was categorized into six thematic branches such as intermodal transportation for 
decarbonization, green policies, risk and energy assessment research, savings in externalities for a 
sustainable future, decision-making with environmental and economic considerations, case studies and 
applications in sustainable rail freight transportation research and technological advancements towards 
sustainability. According to a studythe sustainable development of infrastructure sectors of the economy, 
and specifically, transport, is necessary in order to attract "green" investments in projects for the 
development of backbone infrastructure with priority settings for energy efficiency, environmental 
friendliness, and safety of the railway transportation (Chechenova, 2021). 

Objectives 

The main aims of this study are: 

• To assess the degree of implementation of “Sustainable Development Goals” in the Indian 
Railways over 10 years (i.e. 2012-13 till 2021-22) . 
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• To assess the degree of influence of incorporating “Sustainable Development Goals” on the 
financial performance of the Indian Railways over 10 years (i.e. 2012-13 till 2021-22). 

Methodology 

 The Environment Directorate was established in January 2015 by the Railway Board, the 
nation's lifeline and primary transporter, to supervise all environmental management initiatives 
implemented by Indian Railways. Indian Railways has made great progress since then in streamlining its 
environmental management initiatives. It should be mentioned that in this study, the term "Sustainable 
Development Goal" has been replaced with the acronym SDG.This study has been carried out to 
ascertain the extent of SDG implementation and to investigate its influence on the financial performance 
derived from the annual reports of Indian Railways. To evaluate how closely the organization complies 
with the 17 SDGs, secondary data from annual reports from 2012–13 through 2021–22 has been 
gathered. The 17 SDGs have been listed down and each goal's implementation by the organization is 
rated 1 and if not implemented then rated as 0. Following that, the results of the 17 specified goals were 
totaled and utilized for further analysis. The primary source of secondary data for the SDG disclosure 
was the annual reports of Indian Railways, with data on the financial performance indicator, or net profit 
margin(Pham et al., 2021) being collected from reliable financial website. After that, Microsoft Excel and 
SPSS version 26 were used to analyze the data. Pearson’s correlation coefficient, linear regression 
analysis and graphical representation tools are among the analysis techniques being employed. 

Results 

 After procurement of the secondary data, it has been initially analyzed using the Pearson’s  
correlation coefficient. The correlation matrix thus obtained has been presented below: 

Table 1: Correlation Matrix 
  

SDG Net Profit Margin 

SDG Pearson Correlation 1 .817 

Sig. (1-tailed) 
 

0.002 

Net Profit Margin 
  

Pearson Correlation .817 1 

Sig. (1-tailed) 0.002 
 

 

 The correlation matrix (Table 1) shows the correlation coefficient between SDG and net profit 
margin as 0.817. Thus stating that a positive correlation, which is statistically significant as the p-value is 
.002 which is less than the significance level of 0.01, exists between the factors net profit margin and 
SDG .      

 A linear regression analysis has been conducted in order to frame the regression equation to 
show the relationship between the variables (both dependent and independent) . For this study the net 
profit margin has been considered as the dependant variable while the SDG has been considered as the 
independent variable. The R square value achieved has been approximately .67 in the model summary 
table of the output, indicating that 67% of the total variance in the dependent variable can be explained 
by the independent variable. The Anova table in the output of the linear regression analysis showed that 
the outcome variable is statistically significantly predicted by the regression model.  

The obtained coefficients table has been presented below: 

Table 2: Coefficients 
 

Coefficients Standard Error t Stat P-value 

Intercept -26.98 11.25 -2.40 0.043 

SDG 4.65 1.16 4.00 0.004 
 

 Thereafter we form the required regression equation from the coefficients values in the 
Coefficients table (Table 2): 

Net Profit Margin = -26.98+ 4.65 SDG 

 The p-value for the factor SDG is .004 which is less than the significance level .01, indicates that 
SDG significantly estimates the net profit margin. 
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Figure 1: Sustainable Development Goals of 10 years 

Source: Author’s Compilation 

 Figure 1 demonstrates the gradual improvement in Indian Railways' total SDG score over a ten-
year period. The 17 goals that have to be achieved according to the SDGs , are taken into account, and a 
rating out of a possible 17 has been given. The goals that have been met by the Indian Railwaysinitially 
since 2012-13 till the year 2021-22 are “Good health and well-being” , “Quality education” , “Gender 
equality” , “Clean water and sanitation” , “Affordable and clean energy” , “Industry, innovation and 
infrastructure” , “Responsible consumption and production” , “Climate action” , “Life on land” , “Decent 
work and economic growth” and “Sustainable cities and communities” .However, in order for the Indian 
Railways to reach its goals, many other objectives could be considered, such as putting policies in place 
to help the poverty stricken, as well as bolstering the tools used to carry out the global partnership for 
sustainable development.  

 

Figure 2: Net Profit Margin of 10 years 

Source: Author’s Compilation 
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 Figure 2 demonstrates the gradual rise in net profit margin for each year for the Indian Railways 
during a ten-year period. The net profit margin being 9.39 approximately in the year 2012-13 has gone up 
to being 30 in 2021-22. 

Figure 3: Residual Plot 

 
Source: Author’s Compilation 

 A study of the gap between the original SDG scores and it’s residuals has been done to 
substantiate the findings of the growth analysis .Figure 3 displays the plots of original SDG values and 
the residuals. If these two plots are found to be converging, diverging or remaining more or less parallel, 
the trends are declining, growing or stagnant, respectively. In this case since the two plots are more or 
less parallel, it can be stated that growth is somewhat stagnant in terms of achievement of the 
sustainable goals. 

 

Figure 4: Growth in various aspects of Sustainability Development 

Source: Author’s Compilation 

 The 17 sustainability goals has been further subdivided into three aspects , the first one being  
environmental development which aims at bringing about positive changes and transformations in the 
overall conditions of the ecosystem,consists of the goals such as ‘Ensure availability and sustainable 
management of water and sanitation for all’ , ‘Ensure access to affordable, reliable, sustainable and 
modern energy for all’ , ‘Make cities and human settlements inclusive, safe, resilient and sustainable’ , 



Jayita Saha & Dr. Jhumoor Biswas: An Assessment of Incorporation of Sustainability Practices in Indian..... 61 

‘Take urgent action to combat climate change and its impacts’ and ‘Protect, restore and promote 
sustainable use of terrestrial ecosystems’. The second aspect institutional development which aims at 
improving an institution’s structural unit and capabilities, as well as the organization’s effectiveness , 
comprises of the sustainability goals such as ‘Achieve gender equality’ , ‘Promote sustained, inclusive 
and sustainable economic growth, full and productive employment’ , ‘Build resilient infrastructure, 
promote inclusive and sustainable industrialization and foster innovation’ and ‘Promote peaceful and 
inclusive societies for sustainable development’ . The third aspect societal development which aims at 
working towards the progress and development of the people and the society, consists of the goals, 
‘Ensure healthy lives’ , ‘Ensure inclusive and equitable quality education’ and ‘Ensure sustainable 
consumption and production patterns’ . Figure 4 displays the bar graphs of the summed up scores of 
individual aspects. Both environmental development and institutional development can be observed to 
slowly increase over the years compared to societal development. 

Discussion 

The reporting structure has come a long way since "Corporate Social Responsibility" (CSR) was 
introduced. Indian corporations are mandated to furnish their board of directors with an annual financial 
statement and data pertaining to energy conservation. In addition, the law requires a director of an Indian 
corporation to act in good faith to further the goals of the organization for the benefit of all members, 
employees, shareholders, the community, and environmental preservation. This study gives a better 
understanding of the SDG disclosures of Indian Railways and how they are impacting the company's net 
profit margin. From the Pearson’s correlation coefficient analysis, the net profit margin has been found to 
be significantly positively correlated with the “Sustainable Development Goals”. A linear regression being 
performed stated that SDG significantly estimated the net profit margin of the Indian Railways. With 
regard to Indian Railways, results show a steady increase in the application of the SDGs which has been 
incredibly minimal over the years. A growth analysis indicated the growth of the achievement of the 
sustainability goals as stagnant. However, even small modifications throughout time have had positive 
impact on the organization's financial performance. Certain goals that have been additionally 
implemented over years such as ‘ usage of HSD oil blended with 5% bio-diesel(B5)to help in reduction of 
Greenhouse Gases emissions, earning of carbon credits & saving of foreign exchange’ , ‘Construction of 
a 45 kms long Sivok Rangpo railway project, running through West Bengal & Sikkim providing first rail 
link to Sikkim with rest of the country in order to enhance the socio economic development of the region, 
‘Elimination of 867 manned level crossings during the year 2021-22 to enhance safety for the people.’and 
“Diversification into the field of renewable energy such as solar and wind energy as well as power 
procurement for Indian Railwaysto ensure sustainable consumption ,  have impacted the financial 
performance of the firm to a great extent. Although the number of sustainable goals being achieved is 
minimally increasing yearly, however there is still a shortage because Indian Railways has not yet been 
able to fully implement all 17 SDG goals. 

Conclusion 

Using the cooperative and competitive federalism approach, the SDG Vertical of India aims to 
accelerate the adoption, implementation, and monitoring of the SDG framework and related activities at 
the "national level." The Vertical works together with key partners including the government, commercial 
sector, academic institutions, think tanks, research organizations, and multilateral organizations to 
accelerate the country's progress towards achieving the SDGs. This is the result of multiple factors, such 
as global warming and other natural calamities brought on by extreme weather, which have a negative 
effect on all the stakeholders. All organizations, regardless of size or market capitalization, should work 
towards achieving the SDGs if they want to actually make an effect. However, we observe that Indian 
Railways has not given SDG disclosures the appropriate consideration, although other Indian enterprises 
are focusing more on their sustainable goals. According to the study's findings, there is a substantial 
positive correlation between the sustainable development goals and the net profit margin. Even though 
Indian Railways has steadily increased its implementation of SDGs, it has been relatively minimal 
throughout the years. However, it has significantly impacted the financial growth of the organization as 
the net profit margin measuring financial success have shown a consistent upward trend throughout time. 
Nevertheless, more work has to be done to accelerate the rate of improvement, particularly with regard to 
environment and the society. In order to enhance the organization's financial performance as well as its 
sustainability performance, Indian Railways must acknowledge the significance of consistently increasing 
its sustainability performance. 
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ABSTRACT 

In the recent years following a revolutionary shift of consumers towards more sustainable 
buying patterns, it has resulted in more companies willing to accommodate more sustainable choices 
for the consumers as well as Corporate Social Responsibility (CSR) initiatives to build their trust among 
consumers. This however did not stop companies from using the climate crisis and social responsibility 
as a means of marketing without any fundamental change in their business model, followed by an 
attempt to deliberately keep a false sustainable image and prevent consumers from rethinking their 
choices. This research strives to enhance our understanding of the psychological and behavioral 
dimensions underlying people's susceptibility to deceptive marketing and greenwashing in the Fashion 
& Lifestyle Accessories Industry. The findings hold implications for marketing strategies, consumer 
education, and the broader discourse on sustainability in the contemporary marketplace. 

 

KEYWORDS: Sustainability, Fashion, Lifestyle Accessories, Marketing, Consumer Awareness, 
Corporate Social Responsibility (CSR), Greenwashing, Deceptive Marketing. 

_______________ 

Introduction 

 Sustainability is a global movement, and it is also becoming an important issue in India as the 
country faces the challenges of economic growth, industrialization, and rapid urbanization. This is followed 
by governments coming together to achieve the Sustainable Development Goals (SDGs) target, a 
resolution adopted by the United Nations in the 2015 summit. One of the keys of acceleration to 
achieving the goals was the rise in consumer activism. They have become more conscious of the 
environmental impact of their purchasing decisions and are increasingly seeking eco-friendly products. In 
the fashion industry, child labour and workers’ exploitation by various brands has been an issue since 
past however in the post 2010s there has been an increase of social awareness on the issue which 
resulting in consumers advocating for against capitalism and promoting human rights and dignity of the 
workers in the fashion industry. Post 2021, after the decline of COVID-19 pandemic, there has been a 
massive change in the consumer trends and purchasing behavior, one of the noticeable changes are 
preference of local designers, brands and tailors over global brands and circular economy practices over 
fast fashion. 

Despite consumers reigniting the societal debate about sustainability, consumers are still 
vulnerable to deceptive practices by Luxury brands such as showing a public image of being ethical and 
supporting sustainability and new technologies but not admitting the entire picture of supply chain, 
inadequate product information and labor conditions. The media plays a pivotal role in shaping 
perceptions within the fashion industry. Consumers often rely on advertising, celebrity endorsements, 
and influencer collaborations to guide their purchasing decisions. Deceptive marketing and 
greenwashing thrive in this environment, where carefully curated narratives can easily overshadow the 
reality of a brand's practices. At the heart of this exploration lies the psychological susceptibility of 
consumers to marketing strategies. 
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Emotional connections with brands are powerful influencers of consumer behavior. Marketing 
strategies that tap into consumers' emotions, associating products with positive feelings or experiences, 
can establish a strong sense of brand loyalty. Deceptive marketing thrives on manipulating these 
emotional ties, perpetuating a sense of trust that may not align with a brand's actual practices. 

Recognizing and addressing the factors contributing to people's susceptibility to these practices 
is essential for fostering a more informed and conscientious consumer base. As we navigate this intricate 
tapestry of trends and marketing strategies, the call for transparency, ethical practices, and consumer 
education becomes paramount in preserving the integrity of the Fashion & Lifestyle Accessories Industry. 

What is Sustainability? 

Sustainability focuses on meeting the needs of the present without compromising the ability of 
future generations to meet their needs. Although it is assumed to focus just on environmental issues, 
sustainability is often broken into three core facets: economic, environmental, and social. A sustainable 
economy operates within ecological and social limits, avoiding practices that deplete natural resources or 
compromise the well-being of communities. Investments in renewable energy, circular economies, and 
fair trade practices exemplify economic sustainability, where financial growth is intertwined with ethical 
responsibility. Social sustainability encompasses fair labor practices, gender equality, community 
engagement, and access to education and healthcare. 

What is Greenwashing? 

A corporation is said to be greenwashing when it makes broad sustainability claims but their 
actual efforts towards sustainability override the marketing and PR efforts by using deceptive tactics, 
false claims, inadequate information and carefully curated misleading information about the brand’s 
sustainability policy. The first use of the term was in 1986, when environmentalist Jay Westerveld coined it 
as a critique against companies that claimed to be environmentally friendly without offering any evidence 
to back up their claims. 

Global Sustainable Trends and Rise in Demand for Transparency Post COVID-19 

• Circular Fashion: Circular fashion revolves around the concept of creating clothing with the 
intention of reuse, recycling, or repurposing. In addition, brands are actively investigating 
methods to enhance the longevity of garments, promoting extended wear. As indicated in a 
report from Global Fashion Agenda, the potential value of the circular economy in the fashion 
industry is projected to reach $4.5 trillion by the year 2030. 

• Second-hand fashion: A combination of growing awareness about environment issues and 
economic challenges followed by global recession that led to consumers limiting buying patterns 
has resulted in many consumers considering alternatives to fast fashion. Consumers decided to 
sell their old or barely used clothes and also purchase second hand clothing at a much 
affordable rate. The act of donating clothes to underprivileged has also seen an increase. 

• Demand for transparency: More consumers post COVID-19 have been increasingly 
demanding transparency and accountability on brand’s supply chain, manufacturing, workers 
conditions and materials used to manufacture. 

• Corporate Social Responsibility (CSR) and stance on social issues: The geopolitical 
conflict situation in 2023 including the Israel-Gaza conflict is a prime example where brands are 
expected by the consumers to be more socially appropriate and brands that capitalize on war 
and conflict are taken seriously by the loyal consumers. 

Research Background 

The brief overview of this research is to understand psychological and behavioral dimensions 
underlying people's susceptibility to deceptive marketing and greenwashing addressing questions on 
broader context addressing factors such as age, personal background, knowledge of trends and buying 
patterns and behaviors. 

Research Gap 

While there are many studies linking the vulnerability of consumers to deception through 
cognitive assessment results such as in Sebastião Vieira de Freitas Netto et al (2020) and Xie et al 
(2011) there are still gaps in the existing literature that need to be addressed. There is a need to address 
that there might be other factors other than cognitive that could have resulted in the similar consumer 



Mr. Sai Madhav Vedula & Mr. Muppidi Rambabu: A Study on Vulnerability of Consumers to Deceptive..... 65 

behavior including lack of availability of choices, economic conditions, social influence, generation gap, 
and social privilege of access to information in the contemporary age. This research aims to examine the 
universal factors to broaden the scope of previous studies on the same issue. 

Research Objectives 

This study specifically aims to: 

• Explore different ways through which consumers fall to deceptive practices in the Fashion and 
Accessories industry even with genuine intent to switch to sustainable alternatives. 

• Study the problem of deceptive marketing by understanding a broader nature of individual 
consumers and markets. 

• Examine the role of availability of choices, economic conditions, social influence, generation 
gap, and social privilege of access to information as factors in deceptive marketing. 

• To provide insights to companies to help them endorse better regulations and promote ethical 
industry and marketing practices in sustainability. 

Literature Review Environmental Impact 

Fast fashion industry is the second most environmentally damaging industry in the world, as 1.5 
million tonnes of clothing is thrown to landfills yearly, as per Khandual and Pradhan (2019), 38. 

A study by Kirsi Niinimäki et al (2020) has concluded that fashion brands are producing almost 
twice the amount of clothing by the year 2020 compared with before the year 2000. 

Greenwashing 

A study by Menno D. T. de Jong et al (2019), 34 coined two different forms of greenwashing. 
"Behavioral-claim greenwashing" means a company claims environmentally friendly practices, but does 
not show up in actions. On the other hand, "motive greenwashing" means a company might have 
different reasons for doing environmentally friendly practices than what it claims. So, it's likely their actions 
and claims match, but their real motives (why they're doing it) are not what they say. 

The study concluded that Behavioral-claim greenwashing has a larger negative effect on 
corporate reputation than does motive greenwashing. 

TerraChoice (2009) identified seven company “sins” with regard to misleading advertisements for 
green products: 

• Sin of the hidden trade-off. Examining the tendency to label products as "green" based on select 
attributes, neglecting other critical environmental considerations. 

• Sin of no proof. An environmental claim lacking substantiation through easily accessible 
information or reliable third-party certification. 

• Sin of vagueness. a claim is so poorly defined or broad that consumers are likely to misconstrue 
its real meaning. 

• Sin of worshiping a fake label. A deceptive tactic where a product ad, through words or images, 
implies third-party endorsement when none actually exists. 

• Sin of irrelevance. This is an environmental claim that may be truthful, but is unimportant or 
unhelpful for consumers seeking environmentally safe products. 

• Sin of the lesser of two evils. This is a claim that may be true within the product category, but 
may distract the consumer from the greater environmental impact of the category as a whole. 

• Sin of fibbing. This includes environmental claims that are simply false. 

Hypothesis Development 

Based on the above literature review, it was the time to come up with hypothesis 

Alternative Hypothesis (H1): People who strongly embrace sustainability are inclined to invest 
in sustainable brands, even if they do not belong to a high-income bracket.  

Null Hypothesis (H0): Even if people who strongly embrace sustainability, their income status 
affects their sustainable purchasing decisions. 

Alternative Hypothesis (H2): People who passionately embrace sustainability are less 
susceptible to deceptive claims of sustainability compared to those with weaker convictions in the cause. 
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Null Hypothesis (H0): Even when people passionately embrace sustainability, it does not affect 
how susceptible they are to deceptive claims of sustainability. 

Alternative Hypothesis (H3): People who strongly embrace sustainability do not consider 
brand popularity and reputation an important factor for purchase 

 Null Hypothesis (H0): People who strongly embrace sustainability can still possibly be 
influenced by brand popularity and reputation as an important factor for purchase. 

Alternative Hypothesis (H4) People who strongly embrace sustainability invest greater effort in 
understanding product details and the ethical practices of a brand. 

Null Hypothesis (H0): People who strongly embrace sustainability do not necessarily invest 
greater effort in understanding product details and the ethical practices of a brand. 

Research Design 

Research design refers to the overall plan or strategy that a researcher uses to answer a 
research question or hypothesis. It outlines the specific methods and procedures that will be used to 
collect and analyze data, as well as the steps taken to ensure that the data is valid and reliable. 
Research design is the blueprint or roadmap that a researcher uses to carry out a study, and it plays a 
critical role in ensuring that the study is conducted in a rigorous and systematic manner. 

This project uses Exploratory Factor Analysis (EFA) to examine the correlation between the 
susceptibility of misleading claims with inherent nature of the respondent. 

Sampling Design 

This research work uses a non-probability sampling technique. Non-probability sampling 
technique is a method of sampling where the probability of selecting each unit from the population is 
unknown or unequal. This technique is often used when the population is not well-defined, or the 
sampling frame is unavailable or inaccessible. Non-probability sampling techniques are less reliable and 
less accurate than probability sampling techniques, but they are useful when the cost and time of 
conducting a probability sample are prohibitive. The unit of this sampling is pan-India including all genders 
and age groups. 

Data Analysis 

• Exploratory Factor Analysis 
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• Explained Total Variance 

 

Conclusion 

Therefore from the above analysis We failed to reject H1, H3, and H4 but in the case of the 
metric H3 we failed to reject the null hypothesis (H2). 

The result shows the need for more intense research in this area with a greater sample size and 
a need for a probability sampling method for greater insights about the consumer behavior and their 
relation with preference for sustainable brands, however this study does show a promising view that as 
more and more people make a shift to sustainable purchasing patterns, people least likely to be 
influenced by unethical industry practices. 
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ABSTRACT 

 Purpose: The aim of this research is to investigate how startups can drove development, the 
strategies required, challenges faced and opportunities available. 

Research Design/Methodology/Approach: Used a descriptive approach to analyze and 
present data about the selected startups. Secondary data was collected from existing reports, 
databases and publications.  

This research paper delves into the dynamic landscape of startups, aiming to identify critical 
success factors and opportunities within the entrepreneurial ecosystem. Through an extensive 
literature review, case studies, and empirical analysis, we explore the multifaceted aspects influencing 
startup outcomes. Key themes include the role of innovative business models, the impact of strategic 
partnerships, and the significance of adaptability in the face of market uncertainties. Additionally, we 
scrutinize the challenges startups encounter, ranging from funding constraints to market saturation. 
The findings contribute valuable insights for entrepreneurs, investors, and policymakers, fostering a 
deeper understanding of the intricacies that shape the trajectory of startups in today's competitive 
business environment. 

 

KEYWORDS: Strategies, Challenges, Opportunities. 

_______________ 

Introduction 

 Startups have become increasingly popular in India due to various factors such as easy access 
to technology, a growing entrepreneurial drive, government initiatives, and a large consumer market. The 
push towards digitalization, skill development programs, and a supportive ecosystem have all played a 
significant role in fostering innovation and economic growth in the country through the development of 
startups. Startups are innovative and often small businesses that aim to address a specific market need 
or problem. They are characterized by a focus on scalability, rapid growth, and a willingness to take risks. 
The goal of startups is to develop and bring to market unique products, services, or solutions, often 
leveraging technology or new business models. Success for startups is typically measured by achieving 
sustainable growth and establishing a competitive position in their industry. 

Objectives 

• To learn about the recent strategies that startups have adopted. 

• To understand the challenges that startups face. 

• To find out the sectors that present opportunities for startups. 

• To find out the overall contribution of startups to the economy. 

Literature Review 

Aidin Salamzadeh & Hiroko Kawamorita Kesim (2015) in their research “Startup Companies: 
Life Cycle and Challenges”concluded that the lifecycle of startups can be identified by  highlighting the 
entrepreneurship theories as the most dominant stream of research on startups.The research identified 
four challenges they may face. 
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Zero to One: Notes on Startups, or How to Build the Future" by Peter Thiel:emphasizes 
building something unique and valuable, rather than copying existing ideas, for startup success. Thiel 
also discusses the concept of "vertical progress" for creating something new and groundbreaking, instead 
of "horizontal progress" which just improves existing technologies. 

The Lean Startup" by Eric Ries:.This book introduces the Lean Startup methodology, which 
emphasizes rapid experimentation, iteration, and data-driven decision-making. Ries advocates for 
building a Minimum Viable Product (MVP) to test core assumptions and gather user feedback early on. 

"Startup Nation: The Startup Revolution Is Rejuvenating America's Economy" by Dan 
Senor and Saul Singer: This insightful book examines the thriving startup ecosystems in Israel and 
other countries, drawing lessons on how to foster innovation and entrepreneurship. Senor and Singer 
highlight the role of government policies, cultural attitudes, and education in nurturing startup 

environments. 

"Disrupted: My Misadventures in the Startup World" by Daniel Lyons:.concludesan 
entertaining insider's perspective on the ups and downs of startup life. It provides valuable insights into 

the challenges and occasional triumphs of entrepreneurial ventures. 

"Founders at Work: Stories of Startup CEOs" by Jessica Livingston: This engaging book 
presents interviews with successful startup founders like Mark Zuckerberg, Reid Hoffman, and Evan 
Williams, providing a close-up look at their decision-making processes, leadership styles, and strategies 
for navigating the startup landscape. 

"The Startup Owner's Manual: The Step-By-Step Guide for Building a Great Company" by 
Steve Blank and Bob Dorf: givesa practical guide for aspiring entrepreneurs. It covers everything from 
idea generation to funding strategies, emphasizing the importance of team building, customer validation, 
and rapid iteration. 

"Venture Capital & the Startup Funding Landscape" by William Mougayar: This insightful 
book delves into the world of venture capital, explaining the different types of investors, their investment 
criteria, and the fundraising process for startups. Mougayar provides a comprehensive overview of the 
venture capital ecosystem and its role in financing innovation. 

"Startup Essentials: The Complete Guide to Building, Launching, and Running Your Own 
Business" by David S. Kidder, Beth A. Kolbe, and Leslie A. McKeown: This practical guide covers all 
aspects of starting and running a successful startup, from ideation and market research to business 
planning, marketing, and financial management. Kidder, Kolbe, and McKeown provide a wealth of 
information and actionable advice for aspiring entrepreneurs. 

"The Startup Checklist: 200 Questions to Ask Before Launching Your New Business" by 
Michael A. Gerber: This concise and valuable checklist provides a framework for evaluating startup 
readiness, covering key areas such as customer demand, product viability, financial planning, and team 
dynamics. Gerber's questions help entrepreneurs identify potential roadblocks and ensure that their 

startups are well-positioned for success. 

"Startup Communities: The Global Ecosystem of Entrepreneurship" by Brad Feld and Ian 
Cinnamon: This insightful book explores the role of startup communities in fostering innovation and 
entrepreneurship. Feld and Cinnamon examine the factors that contribute to the success of startup hubs, 
such as access to capital, mentorship, and networking opportunities. 

Strategies 

• Embracing Alternative Funding 

Startups and entrepreneurs are exploring alternative funding options beyond traditional venture 
capital investments. These avenues offer a range of financing structures and terms that cater to the 
diverse needs and stages of startup development. These include: 

▪ Angel Investors: Angel investors are wealthy individuals who invest their own money in 
early-stage startups in exchange for equity. They offer critical funding, industry expertise, 
mentorship, and connections to startups. Their investments typically range from $25,000 to 
$1 million, and they often participate in multiple rounds of financing to provide ongoing 
support and guidance. 

▪ Crowd funding: Crowd funding is a new way of raising capital by soliciting small amounts 
of money from many people, often through online platforms. This approach has 
democratized access to funding for startups and small businesses, allowing them to bypass 
traditional fundraising barriers.  
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▪ Revenue-Based Financing (RBF): Revenue-Based Financing (RBF) is an alternative 
funding option for startups that provides capital in exchange for a percentage of future 
revenue. RBF offers flexible terms and predictable repayment schedules, making it a viable 
option for early-stage startups.  

• Emphasizing Customer Traction and Validation 

 Investors are interested in startups that have demonstrated customer traction and validation, 
through early customer acquisition, usage patterns, and positive feedback. Customer traction is a 
powerful indicator of market demand, product-market fit, and a startup's ability to execute its business 
model. By showcasing metrics like customer acquisition, user engagement, customer feedback, and Net 
Promoter Score, startups can effectively communicate their value proposition, market traction, and 
readiness for growth to potential investors. 

▪ Building a Minimum Viable Product (MVP): An MVP is a basic version of a product that 
allows startups to validate their ideas and gather user feedback before investing in full 
development. This approach helps them adapt their product based on real user needs and 
increase the chances of achieving product-market fit. Advantages include minimizing 
resource expenditure and identifying areas for improvement. 

▪ Rapid Market Validation: An MVP provides a cost-effective way to test product 
assumptions and gauge market interest, reducing the risk of investing in features that users 
may not value. 

o Early User Feedback: Engaging with early adopters through an MVP allows startups to 
gather valuable feedback and insights, informing product development decisions and 
improving the user experience. 

o Reduced Development Costs: By focusing on core functionalities, startups can minimize 
development costs and allocate resources more efficiently. 

• Leveraging Data-Driven Insights and Metrics 

In the data-driven world of today, startups are increasingly leveraging data-driven insights and 
metrics to make informed decisions, optimize their operations, and achieve sustainable growth. By 
tracking key performance indicators (KPIs) and utilizing analytics tools, startups can gain a deeper 
understanding of user behaviour, identify market trends, and measure the effectiveness of their 
marketing and sales efforts.Key metrics that startups should track include: 

▪ Customer Acquisition Cost (CAC): Measuring the cost of acquiring new customers 
provides insights into the efficiency of marketing and sales strategies. 

▪ Customer Lifetime Value (CLV): Understanding the revenue generated from each 
customer over their lifetime helps startups optimize pricing strategies and customer 
retention efforts. 

▪ Conversion Rate: Tracking the percentage of visitors who take a desired action, such as 
making a purchase or signing up for a newsletter, helps startups improve user experience 
and conversion funnel optimization. 

▪ Churn Rate: Measuring the rate at which customers discontinue using the product or 
service helps startups identify areas for improvement and customer retention strategies. 

• Highlighting Diversification and Adaptability 

Startups need to diversify and adapt to survive in the competitive business world. Diversification 
involves exploring new markets, revenue streams, and products. Adaptability enables quick adjustments 
to strategies and embracing new technologies to stay relevant. Both traits can improve startups' chances 
of achieving sustainable growth and long-term success. 

▪ Expanding into New Markets: Expanding into new markets is a strategic decision for 
startups seeking to broaden their customer base and increase revenue streams.  

Challenges 

▪ Limited resources: Startups usually struggle with a lack of financial resources, making it 
difficult for them to invest in important areas like marketing, technology, and talent acquisition. 
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▪ Market competition: The competitive landscape can be intense, particularly in industries with 
low entry barriers. Startups may find it hard to establish a unique selling proposition and 
differentiate them. 

▪ Talent acquisition and retention: It is hard for startups to attract skilled professionals and 
retain them. Larger companies may have more resources to offer competitive salaries and 
benefits. 

▪ Uncertain cash flow: Irregular income streams and unpredictable cash flow can lead to 
financial instability, making it challenging for startups to cover operational costs and plan for the 
future. 

▪ Regulatory compliance: Navigating complex and evolving regulations can be burdensome for 
startups, particularly in sectors with strict compliance requirements. 

▪ Scaling operations: Rapid growth presents its own set of challenges, such as scaling 
operations efficiently, maintaining quality, and managing increased demand. 

▪ Customer acquisition: Acquiring and retaining customers is often difficult, particularly when 
competing against established brands with larger marketing budgets. 

▪ Technological challenges: Staying up-to-date with technology trends and ensuring a robust IT 
infrastructure can be challenging for startups, impacting their ability to innovate and compete 
effectively. 

▪ Risk management: Startups face various risks, including market volatility, changes in consumer 
behavior, and external factors that can impact their operations. 

▪ Access to funding: Securing funding is a perpetual challenge for startups. Limited access to 
capital can hinder their growth and innovation initiatives. 

Opportunities 

There are several promising areas for startups in India across various sectors. Some of these 
areas include: 

• Technology and Software Development: With the increasing demand for digital solutions, 
startups focusing on software development, artificial intelligence, blockchain, and other 
emerging technologies can find ample opportunities. 

• E-commerce and Online Marketplaces: The Indian e-commerce market continues to expand, 
offering opportunities for startups to enter niche markets or provide innovative solutions in 
logistics, payment systems, and customer experience. 

• Healthtech: The healthcare sector in India is ripe for innovation. Startups can explore 
telemedicine, health information systems, medical device development, and healthcare 
analytics. 

• Renewable Energy: Given the emphasis on sustainable practices, startups in renewable 
energy, solar power, and energy efficiency solutions have significant growth potential. 

• Fintech: India's financial technology sector is booming, providing opportunities for startups in 
digital payments, peer-to-peer lending, insurtech, and other financial services. 

• Edtech: The education technology sector is witnessing substantial growth, offering opportunities 
for startups in online education, skill development, and e-learning platforms. 

• Agrotech: Agriculture remains a crucial sector in India, and startups can explore opportunities 
in precision farming, agri-analytics, supply chain optimization, and farm management. 

• Smart Cities Solutions: As urbanization accelerates, startups can focus on smart city 
solutions, including IoT applications, urban planning technologies, and sustainable infrastructure 
development. 

• Travel and Tourism Tech: With the increasing trend of travel and tourism, startups can tap into 
the market with innovative solutions for travel booking, experiences, and sustainable tourism 
practices. 
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• Consumer Goods and Services: Startups can explore opportunities in providing unique and 
sustainable consumer goods or services, catering to the diverse and evolving preferences of the 
Indian market. 

Indian Startup FY23 Financials Tracker: Tracking the Financial Performance of Top Startups 

Company 
Name 

Operating 
Revenue 
(FY23) 

Operating 
Revenue 
(FY22) 

Loss/ 
Profit 
(FY23) 

Loss/ 
Profit 
(FY22) 

Employee 
Benefit 
(FY23) 

Employee 
Benefit 
(FY22) 

Advertisement 
Spends (FY23) 

Advertisement 
Spend (FY22) 

Beardo 106.60 94.80 -6.10 0.70 12.60 10.5 41.3 40.5 

Bigbasket 
B2C 

7,434 7,095.90 -
1,535.20 

-812.7 915.6 739.2 384.7 183.9 

CRED 1,400.60 393.50 -
1,347.40 

-1,280 789 307.60 713.4 975.7 

Licious 747.7 682.5 -528.5 -855.6 239.9 209.5 128.5 169.8 

Mamaearth 1,492.70 943.4 -150.9 14.4 164.8 78.8 530.2 391.4 

Nykaa 5,143.80 3,773.90 20.9 41.2 491.7 326.4 – – 

Urban 
Company 

636.5 437.5 -312.4 -514.1 377 443.8 258.8 228.1 

©2023 Inc42 Media 

Conclusion 

Today's world is full of challenges and opportunities, but we have what it takes to transform 
challenges into opportunities. In the race of economies, India has the potential to lead the pack with its 
vast human resources and skillset. Entrepreneurs are the backbone of the economy, and startups can be 
a game-changer for the nation. Our evolving technologies and industries offer a plethora of opportunities 
for growth. The key to unlocking our full potential is to take the initiative and open doors to multiple 
opportunities. Let's embrace the future with confidence and make the most of what we have. 
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ABSTRACT 

 The dynamic junction of women's leadership and entrepreneurial competencies is explored in 
this study article, with an emphasis on the dual perspective that influences their professional trajectory. 
The study digs into the unique problems and opportunities that women face as leaders and 
entrepreneurs, emphasizing the interplay between leadership and entrepreneurial skills. This research 
attempts to give significant insights into the delicate relationship between women's leadership styles 
and their performance in entrepreneurial activities by an exhaustive review of literature, case studies, 
and empirical evidence. 

 

KEYWORDS: Women's Leadership, Skills, Entrepreneurships’, Mentorship, Opportunities. 

_______________ 

Introduction 

In recent years, there has been more recognition of women in leadership and entrepreneurship. 
Understanding the complex relationship between these two realms is critical for encouraging gender 
diversity and economic success. 

This study will examine how leadership styles contribute to business success and vice versa 
from the perspective of women's leadership and entrepreneurial competencies. 

Historical Perspectives on Women in Leadership Roles 

Women were often leaders in their societies in ancient civilizations. In ancient Egypt, for 
example, women such as Hatshepsut and Cleopatra ruled as pharaohs. Similarly, women in positions of 
leadership can be found in ancient Indian and Chinese communities. 

Women had little prospects for leadership during the middle Ages, notably in political and formal 
roles. However, certain women wielded power behind the scenes, such as Eleanor of Aquitaine.There 
was a progressive shift in societal perceptions during the Renaissance and Enlightenment. Women 
began to take an active role in cultural and intellectual circles; however official leadership positions 
remained limited. 

The late nineteenth and early twentieth century saw the emergence of the women's suffrage 
movement. Women's rights activists such as Susan B. Anthony and Elizabeth Cady Stanton fought for 
women's rights, especially the ability to vote, creating the framework for greater female participation in 
public life. 

Contemporary Perspectives on Women in Leadership Roles 

Women's labor-force positions changed in the aftermath of World War II. While males were in 
war, women took over roles that had previously been filled by men. This move helped to shift opinions 
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about women's skills. The second-wave feminist movement advocated for equal rights in all sectors of 
life, including the workplace, in the 1960s and 1970s. During this time, female leaders such as Gloria 
Steinem and Betty Friedan rose to prominence. 

Women began to break through the corporate glass ceiling in the later half of the twentieth 
century. Notable people such as former PepsiCo CEO Indra Nooyi and Xerox CEO Ursula Burns became 
icons of women's achievement in business leadership. The late twentieth and early twenty-first centuries 
saw the development of female political leaders such as Angela Merkel, Chancellor of Germany, and 
Jacinda Ardern, Prime Minister of New Zealand. 

In the IT and entrepreneurial industries, women like Facebook's Sheryl Sandberg and media 
entrepreneur Oprah Winfrey have become significant leaders, challenging preconceptions and supporting 
gender diversity.International initiatives such as the United Nations' Sustainable Development Goals 
(SDGs) emphasize the importance of gender equality in leadership roles, with the goal of closing the 
gender gap in a various industries around the world. 

Entrepreneurial Competencies 

A combination of critical competencies;risk-taking, inventiveness, and resilience are three critical 
characteristics that are required for successful entrepreneurship, allowing individuals to manage the 
hurdles of beginning and expanding a business. 

• Taking Chances: Entrepreneurs frequently deal with uncertainty and ambiguity. A crucial 
competency is the courage to take reasonable risks. To move their firms forward, entrepreneurs 
must identify potential risks and make informed decisions.For example, entrepreneurs who 
invest in novel technology or join emerging industries show a willingness to take risks in 
exchange for possible long-term rewards. 

• Innovation: The ability to develop and implement new ideas, products, or procedures that 
provide a competitive edge.In dynamic business environments, successful companies 
distinguish themselves via innovation. To fulfill changing market demands, entrepreneurs must 
continually adapt and propose fresh solutions. For example, Apple, recognized for pioneering 
products such as the iPhone, demonstrate the influence of innovation on market and long-term 
success. 

• Resilience: It’s the ability to overcome failures, adapt to obstacles, and endure in the face of 
adversity. Starting a business is filled with difficulties. Resilient entrepreneurs recover from 
failures, learn from setbacks, and keep a forward-thinking perspective, all of which are critical for 
long-term success.Elon Musk, for example, faced initial failures but displayed resilience by 
learning from mistakes and eventually reaching significant success. 

Intersection of Leadership and Entrepreneurial Skills 

• Effective leadership improves entrepreneurship: Vision-setting, communication, and team 
motivation are essential for entrepreneurial success. A competent leader can effectively align 
teams, manage resources, and handle problems, which is critical for the viability and success of 
entrepreneurial operations.As an example, inspirational leaders such as Richard Branson show 
how leadership ability adds to the success of entrepreneurial initiatives. 

• Entrepreneurial Experiences Help Leader Development:The inherent challenges and 
uncertainties of entrepreneurial experiences serve as a potent furnace for leadership 
development.Overcoming entrepreneurial challenges encourages adaptation, resilience, and 
strategic thinking, all of which are important leadership qualities.  

Women's Challenges in Balancing Leadership and Entrepreneurship 

• Bias based on gender: Gender bias in the workplace can limit women's access to leadership 
roles and stifle    entrepreneurial potential.Women leaders and entrepreneurs may face barriers 
to advancement due to reduced visibility, unequal opportunity, and biased attitudes. 

• Work-Life Integration: Balancing leadership and entrepreneurship with family responsibilities 
poses a significant challenge for women, often leading to increased stress. The struggle to 
integrate professional and personal life can affect well-being and hinder sustained commitment 
to leadership and entrepreneurship. 
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• Access to Funding: Women entrepreneurs often face obstacles in accessing funding, with 
investors exhibiting gender biases. Limited financial support constrains business growth and 
innovation, impacting the overall success of women-led ventures. 

Opportunities for Growth and Development 

• Advocacy and Mentorship: Increased advocacy for gender equality and mentorship programs 
can empower women leaders and entrepreneurs. Access to guidance and support networks 
enhances skill development and fosters a conducive environment for growth. 

• 2.Diversity and Inclusion Initiatives: Organizations embracing diversity and inclusion 
initiatives create environments that encourage the advancement of women in leadership and 
entrepreneurship. Diverse perspectives contribute to innovation, problem-solving, and overall 
business success. 

Entrepreneurial Ecosystem Support 

 Enhanced support from entrepreneurial ecosystems, including incubators and accelerators, can 
provide women with resources and networking opportunities. Improved access to funding, mentorship, 
and educational resources fosters the growth and sustainability of women-led businesses. 

Finally, this study paper offers a thorough examination of women's leadership and 
entrepreneurial competencies, including historical perspectives, contemporary accomplishments, and 
future potential. It attempts to provide useful insights into the growing relationship between female 
leadership styles and entrepreneurial effectiveness. The article emphasizes the significance of tackling 
challenges while capitalizing on possibilities to foster an environment in which women can thrive and 
contribute significantly to the dynamic business landscape. 
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ABSTRACT 

In recent years, India has emerged as one of the fastest-moving economies in the world, and 
it  offers a lucrative and thriving environment for investments. With the largest population in the world, it 
provides prospective investors a large number of investment alternatives with a highly skilled workforce 
and a strong work ethic. A host of government initiatives has also enabled India's investment growth, 
which includes developing India's financial system, improving infrastructure, and relaxing FDI norms. 
Smallcase emerged as a new investment option for investor. It allow investors to invest in portfolios of 
stocks in the same way they invest in other industries-through the purchase of individual company 
stock or through a mutual fund or exchange traded fund (ETF). The holders of Smallcase earn a 
income through increase in value of the underlying stock. In this research paper, an attempt has been 
made to discuss theoritcly legal framework for Smallcase, its benefit and theme for investor. 

 

KEYWORDS: Investment, Smallcase, Growth, Economy. 

_______________ 

Introduction 

 Investment is a buzz word in indian economy particularly after liberlization. With the advent of 
technology advancement there are large number of investment avenue emerge in india from real estate 
investment to mutual fund. One of the investment alternative which is attracting investor now in days is 
smallcase. Smallcase is a investment product offered by a bengalurubased  firm named Smallcase 
Technologies, Which is  a online platform founded by IIT Kharagpur graduates in 2015. Smallcase 
become a game-changer for the Indian investors, providing an easy, mouldable, and transprent way to 
build a thematic portfolio and generate returns over the time period. It provide a unique way to build stock 
portfolio,where entities such as brokers, investment advisors and asset management companies 
registred with SEBI undertake extensive research to build -up diversified portfolios for investors. 
Smallcases are baskets or portfolios of stocks or exchange traded funds (ETFs) that are professionally 
designed to reflect an investment  theme or idea. A trading and a demat account isneccessary to invest 
in smallcase, so for this smallcase technologies has partnered with several broking entities like Angle 
one, Grow, Edelweiss, Upstock, Zerodha, HDFC Securities and many more. Once the transaction is 
takeplace, money is debited from the investor’s trading account and stocks are credited to their demat 
account as happen generally when investor trade directly in stock market.  

Objective of the Study 

With rapid change in economicscenerio and technology advancement, investment avenues also 
changed to match the pace according to prevailing circumstances. Smallcase has emerged as a smart 
play in indian financial market and adjusted itself according to its strength. It is growing with balance pace 
and will continue to grow in line with economic growth and thus attract researches to explore the market 
potential, its growth and draw backs. The main objectives to carry out this study are as- 

• To know benefits of smallcsae investment. 

• To explore various smallcase theme. 
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Benifits of Smallcase Investment 

• Control over investment: Investment control is a monitoring function within the invesor can 
manage their smallcase. It is concerned with observing the quality of underlying stocks and 
ensuring performance and quality in order to provide the required benefit for the investment 
hencethey can control over investment they can exit, add, reduce, hold and sell smallcase share 
as their wish. 

• Transprency: Smallcase investors can see and modify their investments immediately after 
investing. They have liberty to control over investment amount and know charges and expenses 
related to managing smallcase. There are no hidden charges invoved. 

• Risk – Diversification: Smallcase offers various theme to investor which has diffrent objective 
and risk profile. Diversification may not be inherent in the particular smallcase but bunches of 
smallcase may potentially see diversification. 

• Simple: Investment in smallcase is simple, any investor who have demat acount and trading 
acount can invest in smallcase for convenience smallcase has tied up with various broker which 
provide platform to inves in smallcase. 

• Flexible: Smallcase as a investment option provide flexibility to its investor as he can supervise 
and take decision for additional investment, for withdraw and modify allocation in smallcase as 
per his intention. 

• Low-cost: Smallcases only charge a nominal amount at the time of performing the transaction 
so it is a comparatively available at low cost with other investment available in indian market. 

• Professionaly managed- Smallcases are designed by Registered Investment Advisors (RIAs). 
RIAs are financial advisors with a fiduciary responsibility to provide financial advice considering 
the client’s best interest.  

• Thematic Option: Smallcase is a new investment platform in India that offers a unique way of 
investing in the stock market through theme-based portfolio hense investor can choose 
smallcase as per his risk profile. 

• No-Lock in Period: This is the beauty of this product, here is no specified lock-in period for 
stocks kept in smallcase, these can be held or sold as per investor requirement and time period. 

Mallcases Theme 

• AI Stock: Artificial intelligence (AI) is an innovative technology that has become increasingly 
important in various industries. AI has the potential to transform businesses and improve 
efficiency, leading to significant growth opportunities for artificial intelligence company stocks in 
India. The growing importance of artificial intelligence stocks in India has also been reflected in 
the stock market, with AI stocks in India attracting investors’ attention. 

• Green Hydrogen Stock: Green hydrogen is a form of renewable energy. It is formed when 
water molecules are split into two chemical components: Hydrogen and Oxygen. Thus, when 
invesor talk about green hydrogen, it mean hydrogen obtained without emitting pollution, i.e. 
sustainable hydrogen.  

• Tata Stock: Tata shares, Tata Group become a symbol of India’s economic growth and 
development, drawing the attention of investors both at home and abroad. Major stock 
exchanges in India trade these shares, where they play a significant role in the stock market. 
The history of Tata Shares is more than just financial data and trading patterns. It’s a tale of 
innovation, leadership, and a commitment to excellence. From going public in 1945 to acquiring 
European steelmaker Corus Group in 2008, Tata Group’s journey has been nothing short of 
remarkable.  

• Monopoly Stock: Monopoly stocks refer to stocks of companies that operate in a market with 
little or no competition, giving them the ability to dominate and control the market. These 
companies have significant market power, often due to high barriers to entry and single seller’s 
presence. In the share market, monopoly stocks can provide investors with significant 
advantages due to their dominant market position. They are often considered as a better 
investment option due to their stable revenue streams and predictable earnings growth. 
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• Textile Stock: The Indian textile industry has a rich history that dates back to ancient times. 
Traders worldwide highly sought the high-quality cotton and silk fabrics that India produced. 
India’s textile stocks and apparel industry is the largest source of foreign exchange earnings and 
one of the leading textile stock segments. Textile sector shares can offer investors a unique 
opportunity to gain exposure to a diverse and dynamic sector with the potential for high growth 
and resilience to economic cycles.  

• Smallcap Stocks: Stocks in the stock market are often classified based on their market 
capitalisation as largecap, midcap, and smallcap stocks. This categorisation helps investors 
make informed investment decisions. Smallcap stocks are often a popular investment choice for 
those seeking higher returns, as they are stocks of small companies with market capitalization 
generally ranging between ₹500 crores and ₹5,000 crores. Smallcap stocks are different from 
large-cap stocks as they have a higher potential for growth, which may offer better returns in the 
long run.  

• PSU Stocks: Public Sector Undertakings are government-owned companies or corporations 
that operate in various sectors of the economy. These entities are established by the 
government to undertake commercial activities. Their goal is providing essential goods and 
services to the public. PSUs play a significant role in promoting economic growth, ensuring 
equitable distribution of resources, and advancing government policies. They operate under the 
control of the government and can be involved in industries such as energy, 
telecommunications, finance, manufacturing, and more.  

Conclusion 

This paper theorically investigated the concept of smallcase in indian economy. Resercher 
found that investors are always on the lookout for new ways to grow their money and has choice problem 
as market flooded with lot of investment option. Investor wants a low cost, simple, flexible, transprent and 
more control option for investment. Smallcaseis a answer of these, here investor can easily invest at the 
click of a button. The process is simple and help is available at every step. Smallcases are designed to 
offer flexibility and convenience to investors investing with Smallcasesgives more control over your 
investment as investor may have a say in choosing securities with a fund manager, and not just leaving it 
up to someone else to decide investor faith. Smallcases tend to be thematic investments and so they 
follow an investment strategy based on a particular idea. 
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efgyk l'kfädj.k ,oa eujsxk% ,d fo'ys".kkRed vè;;u  

¼vtesj ftys ds toktk Cy‚d ds fo'ks"k lUnHkZ esa½ 

  

fnus'k dqekj eqjkjh 

M‚- t;k Hk.Mkjh** 

 
 
 
 
 

lkj 

fdlh Hkh jk"Vª ds fodkl esa lekt ds çR;sd O;fä oxZ] tkfr] leqnk; dh lgHkkfxrk egRoiw.kZ 

ekuh tkrh gSA fodkl dh bl voèkkj.kk esa ge efgykvksa dh lgHkkfxrk dks utjvankt ugha dj ldrsA 

bfrgkl bldk lk{kh gS fd jk"Vª ds fodkl esa efgykvksa dh lgHkkfxrk us iwjs foÜo ds lkeus ,d ekud dk 

mnkgj.k çLrqr fd;k gSA ysfdu foÜo ds fxus&pqus fodflr ns'kksa dks NksM+ ns rks ckdh cps ns'kksa esa efgykvksa 

dh Hkwfedk iq#"kksa ls Hkh de gSA vkt Hkh cgqr ls ns'kksa esa efgyk,a iqjkruoknh O;oLFkk esa th jgh gSA 

efgykvksa dks fodflr ns'kksa dh Js.kh esa ykus ds fy, ,oa iqjkruoknh O;oLFkk ls eqfä fnykus ds fy, ;g 

vko';d Fkk mUgsa dqN egRoiw.kZ vfèkdkj çnku dh tk,A efgykvksa ds fy, bl ç;kl dh çfØ;k dks gh 

^efgyk l'kfädj.k* dgrs gSA efgyk l'kfädj.k dk rkRi;Z efgykvksa dks iq:"kksa ds cjkcj lkekftd] 

vkfFkZd] jktuSfrd] oSèkkfud ,oa ekufld {ks=ksa esa mlds ifjokj] leqnk;] lekt ,oa jk"Vª dh lkaL—frd 

i`"BHkwfe esa fu.kZ; ysus dh LorU=rk ls gSA Hkkjr tSls fodl'khy ns'k esa tgk¡ efgykvksa dh Hkwfedk ,oa fLFkfr 

çkjEHk ls gh n;uh; Fkh vkt Hkh lqèkj ugha ik;h gS] ysfdu le;&le; ij fo)rtuksa ,oa ljdkjh ç;klksa 

}kjk mudh HkykbZ ,oa lEeku ds fy, lkFkZd ç;kl fd;s gSA eujsxk mUgha lkFkZd ç;klksa dk ,d lQy 

dne gSA efgykl'kfädj.k eujsxk ds egRoiw.kZ mís';ksa esa ls ,d gSA 

 

'kCndks'k% eujsxk] efgyk l'kfädj.k] dk;ZØe] xzkeh.kA 

_______________ 

izLrkouk 

 eujsxk ,d vUrjkZ"Vªh; dkuwu gS ftlds rgr jkstxkj xkjaVh dh vHkwriwoZ O;oLFkk gSA eujsxk dk 

eq[; mís'; jkstxkj ds fy, iwjd volj miyCèk djkuk gSA fodkl esa fujUrjrk j[kus ds fy, jk"Vªh; 

lalkèkuks ds ekè;e ls xzkeh.k {ks=ksa esa jkstxkj eqgS;k djkus ds fygkt ls eujsxk ,d lg;ksxkRed lalkèku 

gSA eujsxk ds rgr fd;s tkus okys dk;kZs esa ty laj{k.k] o`{kkjksi.k] Hkwfe fodkl vkfn xzkeh.k {ks=ksa ls 

lEcfUèkr dke gSA vuqlwfpr tkfr] tutkfr] xjhch js[kk ds uhps vkus okys ifjokj oxZ dks flpkbZ lqfoèkk] 

ckxckuh] ò{kkjksi.k tSlh ;kstukvksa ls lEcfUèkr dk;Z lkSis tkrs gSA bl çfØ;k dk mís'; gS fd blds tfj;s 

yksdrU= ds lcls fupys Lrj rd ykHk igq¡pk;k tk lds vkSj ljdkj ds dk;kZs esa ikjnf'kZrk vkSj tokc 

nsgh r; dh tk ldsA 

 
  'kksèkkFkÊ] t; ukjk;.k O;kl foÜofo|ky;] tksèkiqj] jktLFkkuA 
**  lgk;d vkpk;Z] vFkZ'kkL= foHkkx] t; ukjk;.k O;kl foÜofo|ky;] tksèkiqj] jktLFkkuA 
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jk"Vªh; xzkeh.k jkstxkj xkjUVh vfèkfu;e 2005 ns'k dk ,d ,slk igyk vfèkfu;e gS] tks xzkeh.k 

{ks= ds yksxksa dks xkao esa gh jkstxkj miyCèk djkrk gSA bl ;kstuk dk 'kqHkkjEHk 2 Qjojh 2016 dks ns'k ds 

200 ftyksa esa ykxw fd;k x;kA bl ;kstuk ds rgr xzkeh.k {ks= ds çR;sd ifjokj ds de ls de ,d o;Ld 

lnL; dks o"kZ esa 100 fnuksa dk 'kkjhfjd Je ;qä jkstxkj ikus dk vfèkdkj gSA 

o"kZ 2007&2008 esa bl ;kstuk dk foLrkj 330 ftyksa esa bldh yksdfç;rk dks ns[krs gq, vçSy 

2008 esa iwjs ns'k esa ykxw dj fn;k x;kA 2 vDVwcj 2009 dks jk"Vªfirk egkRek xkaèkh dh t;Urh ds volj 

ij dsUæ ljdkj }kjk bl ;kstuk dk uke cnydj eujsxk** ls ^^egkRek xkaèkh jk"Vªh; xzkeh.k jkstxkj xkjUVh 

;kstukß dj fn;k x;kA bl vfèkfu;e dh eq[; fo'ks"krk,& 

• xzkeh.k ifjokj dk dksbZ Hkh O;Ld lnL; ;fn vdq'ky Je ds rgr dk;Z djus dks bPNqd gS rks 

og vkosnu dj ldrk gSA 

• ,sls ifjokjksa dks LFkkuh; xzke iapk;r esa fyf[kr ;k ekSf[kd :i ls jftLVªs'ku djokuk iM+rk gSA 

• tk¡p iM+rky ds i'pkr xzke iapk;r bPNqd lHkh lnL;ksa dk QksVks ;qä t‚c dkMZ tkjh djrk gSA 

• jkstxkj ds fy, vkosnu ds ckn 15 fnuksa ds vUnj mls dke ns fn;k tkrk gSA 

• bl ;kstuk ds rgr de ls de 1@3 Hkkx efgykvksa dks dke fn;s tkus dh O;oLFkk gSA 

• dk;Z ds nkSjku dk;ZLFky ij dk;Z dj jgh efgykvksa ds 6 o"kZ ;k mlls de mez ds cPpksa dh 

ns[kHkky dh O;oLFkk dh tkrh gSA 

• ?kj ls 5 fdyksehVj ds vkl&ikl ds {ks=ksa esa gh jkstxkj fn;k tkrk gSA 

• etnwjh de ls de 60 :- çfrfnu gks ldrh gS] ftldk Hkqxrku cSad [kkrksa ds tfj, gksrk gSA 

• ;kstuk dks cukus ,oa ykxw djus esa iapk;r dh Hkwfedk egRoiw.kZ gksrh gSA 

eujsxk ,oa efgyk l'kfädj.k 

 efgyk,¡ lekt o jk"Vª dk ,d egRoiw.kZ vax gS blfy, eujsxk ;kstuk esa efgykvksa dks çkFkfedrk 

nsrs gq,] dqy jkstxkj esa ls 55 çfr'kr Hkkx nsuk vfuok;Z j[kk x;k gS D;ksafd efgyk,¡ ns'k o jk"Vª ds 

fodkl esa ;ksxnku nsus esa lgk;d gksrh gSA vxj ns'k dh ljdkj iq#"kksa dh çxfr ds lkFk&lkFk efgykvksa 

dh çxfr ds ckjs esa è;ku nsrh gS rks fuf'pr gh ns'k o jkT; dk fodkl gks ldrk gSA blfy, Hkkjr 

ljdkj us xzkeh.k efgykvksa dks eujsxk ;kstuk esa jkstxkj nsdj] gj çdkj ls ykHkkfUor djus dk ç;kl 

fd;k gSA tc ns'k esa jgus okyh gj xzkeh.k efgyk dks jkstxkj feysxkA rks u dsoy vius ckjs esa lkspsxhA 

vfirq vius cPpksa] ifjokj o lekt ds ckjs esa lgh fu.kZ; ysus esa lgk;d gksxhA ftlls efgyk,¡ vkRefuHkZj 

eglwl djrs gq,] Hkfo"; ds ckjs esa vPNs fopkj çLrqr djus dh {kerk j[ksxhA bl çdkj ns'k dh gj xzkeh.k 

efgyk dks vkRefuHkZj cukus ds fy, Hkkjr ljdkj us vdq'ky 'kkjhfjd Je ds :i esa dk;Z djus ds fy, 

çksRlkfgr fd;k gSA vkt orZeku esa vtesj ftys esa iq:"kksa dh rqyuk esa efgykvksa dk c<+rk çfr'kr bldk 

çek.k gSaA efgyk,¡ lekt o jk"Vª ds fy, ,d ,slk mi;ksxh vax gS tks iq#"kksa ds lkFk dUèks ls dUèkk 

feykdj vkxs c<+us ds fy, fujarj vxzlj jgrh gSA vFkkZr iq:"k ds fcuk u efgyk dk vfLrRo gS vkSj u 

efgyk ds fcuk iq:"k dkA ;s nksuksa ,d xkM+h ds nks ifg;ksa ds leku gS tks fdlh ,d ds fcuk ugha py 

ldrk gSA vkSj ns'k dh ljdkj Hkh vius ns'k ds vkfFkZd fodkl dks è;ku esa j[kdj efgykvksa dks gj {ks= esa 

vkxs c<+kus ds fy, çksRlkfgr dj jgh gSA rkfd efgyk,¡ ?kj dh pkj nhokjh ls ckgj vkdj vius otwn dks 

vPNs ls le> ldsA vkSj lgh le; ij lgh fu.kZ; ysdj ns'k dh çxfr esa Hkh viuk ;ksxnku nsus esa 

lgk;d gksA eujsxk ;kstuk us xzkeh.k {ks= esa fuokl djus okyh lHkh efgykvksa dks dke djus dk gd nsdj 

mudh vkthfodk] fu.kZ; ysus dh {kerk dks c<+k;k gSA  
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orZeku esa geus vtesj ftys esa o x.ks'kiqjk] xksfoUniqjk] fd'kuiqjk] :iuxj] nqxkZokl] uwUæh 

esgUækrku] uwUæh ekynso] ujcn[ksM+k] ukbZdyka] toktk xzke iapk;r esa dk;Zjr eujsxk Jfed ds :i esa 

efgykvksa ds dk;Z fnolksa o jkstxkj ds çfr'kr dk vè;;u fd;k gSA ftlls ;g irk pyrk gS fd efgyk,¡ 

vkRefuHkZj gks jgh gSA 

vtesj ftys esa f}rh;d L=ksr }kjk efgyk Jfedksa dk fo'ys"k.k 

 vtesj ftys esa eujsxk ;kstuk ds varxZr iq#"k o efgyk oxZ dk fo'ys"k.k f}rh;d vk¡dM+ksa ds 

ekè;e ls fd;k x;k gS ftlesa dqy dk;Zjr yksxksa ds }kjk Je esa ;ksxnku nsus okys fnuksa dh la[;k esa ls 

dqy efgyk oxZ }kjk Je esa ;ksxnku nsus okys fnuksa dh la[;k dk vè;;u fd;k x;k gS blds fy, geus 

foÙkh; o"kZ 2016&17 ls 2020&21 rd ds leLr vk¡dM+ksa dks ,d rkfydk esa çnf'kZr fd;k gS tks gesa eujsxk 

;kstuk esa efgyk oxZ }kjk iq#"k oxZ dh rqyuk esa dk;Z djus okys fnuksa dh la[;k dks crkrk gSA tks bl 

çdkj gS& 

rkfydk 1 

foÙkh; o"kZ ¼2016&17 ls 2020&21½ esa dqy dk;Zjr Jfedksa ds fnuksa dh 

la[;k esa ls efgyk Jfed ds dqy dk;Zjr fnuksa dk fo'ys"k.k 

foÙkh; o"kZ dqy dk;Zjr Jfedksa ds 

fnuksa dh la[;k 

dqy dk;Zjr Jfedksa esa ls efgyk 

Jfed ds fnuksa dh la[;k 

efgyk Jfedksa ds dk;Z 

fnuksa dk çfr'kr 

2016&17 1]22]98]956 90]68]558 73-73   
2017&18 1]12]62]238  79]42]776 70-53 

2018&19 1]34]42]872 96]52]441 71-80 

2019&20 1]45]79]663 1]11]51]234 76-48 

2020&21 1]62]13]712 1]24]15]992 76-58 
 

 mi;Zqä rkfydk la[;k 1 esa foÙkh; o"kZ 2016&17 ls 2020&21 rd vk¡dM+ksa esa efgykvksa }kjk 

dk;Zjr fnuksa ds çfr'kr dks Kkr fd;k x;k gSA ftlls efgykvksa dh okLrfod fLFkfr dk irk pyrk gS fd 

foÙkh; o"kZ 2016&17 esa dk;Zjr efgyk Jfedksa dh la[;k 73-73 çfr'kr çkIr gqbZ gSA blh rjg foÙkh; o"kZ 

2019&20 o 2020&21 esa Hkh efgykvksa dk çfr'kr 76-48 o 76-58 jgk gSA tks ;g crkrk gSa fd efgyk,¡ 

yxkrkj dk;ZLFky ij tkdj dk;Z fnuksa dh la[;k iw.kZ djrh gSA ijUrq foÙkh; o"kZ 2017&18 o 2018&19 esa 

efgykvksa ds çfr'kr esa FkksM+h fxjkoV çkIr gqbZ gS D;ksafd efgykvksa dh dqN ikfjokfjd leL;k,¡ Hkh gksrh gS 

vkSj mlds fy, mudks dHkh Nqêh Hkh ysuh iM+ tkrh gSA blfy, efgyk,¡ dk;ZLFky ij ugha vk ikrh gSA 

ysfdu vtesj ftys esa dqy dk;Zjr eujsxk Jfedksa esa ls] efgyk Jfed ds fnuksa dh la[;k dk fo'ys"k.k 

djus ls ;g Kkr gqvk gS fd vtesj ftys esa iq#"kksa dh rqyuk esa eujsxk ;kstuk dk ykHk efgyk,¡ lcls 

T;knk mBk jgh gSA efgykvksa dk lcls T;knk ;ksxnku nsus dk dkj.k ;g gS fd xzkeh.k efgyk,¡ x̀gdk;Z ds 

vykok fdlh vU; dk;Z dks djus esa l{ke ugha gksrh gS vkSj eujsxk ;kstuk esa djok;k tkus okyk dk;Z ljy 

Hkh gksrk gS blfy, efgyk,¡ x̀gdk;Z dks iw.kZ djus ds i'pkr~ eujsxk ;kstuk esa dk;Z djus pyh tkrh gSA 

rkfd le; dk lnqi;ksx gksus ds lkFk&lkFk ?kj dh t:jrksa dks iwjk djus esa vkRefuHkZj gks ldsA vkSj ;gh 

dkj.k gSa fd vtesj ftys esa efgyk,¡ lcls T;knk eujsxk ;kstuk esa dk;Zjr gS] rFkk efgykvksa dk jkstxkj 

ds {ks= esa c<+rk çfr'kr ;g crkrk gS fd efgyk l'kfädj.k gks jgk gSA ;kfu jkstxkj feyus ds ckn 

efgykvksa esa lkspus] le>us o fu.kZ; ysus dh {kerk dk fodkl gqvk gS] tks ns'k ds Hkkoh fodkl esa lgk;d 

fl) gksxkA D;ksafd efgyk,¡ ,d lkFk nks ifjokjksa dk mÙkjnkf;Ro fuHkkrh gSA blfy, ljdkj }kjk muds 

fodkl dks è;ku esa j[kdj eujsxk esa jkstxkj miyCèk djok;k gSA 



82       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

 

fp= 1% efgyk Jfed ds dk;Z fnuksa dk çfr'kr 

 mi;Zqä fp= la[;k 1 esa dqy dk;Z fnol esa ls efgyk Jfed ds çfr'kr dks fp= ds ekè;e ls 

çnf'kZr fd;k x;k gSA bl çdkj 2016&17 esa tgk¡ efgyk oxZ dk çfr'kr 73-73 çfr'kr gSA ogh foÙkh; o"kZ 

2017&18 ls 2020&21 ds eè; efgyk oxZ dk çfr'kr de ;k T;knk jgk gSA ysfdu dk;Zjr Jfed ds fnuksa 

dh la[;k esa ls] efgyk oxZ dk çfr'kr cgqr T;knk çkIr gks jgk gS vFkkZr eujsxk ;kstuk esa efgyk,¡ lcls 

T;knk dk;Z dj jgh gS vkSj efgykvksa dk l'kfädj.k gks jgk gSA D;ksfd jkstxkj feyus ds ckn etnwjh dh 

jkf'k dks [kpZ djus esa efgyk,¡ l{ke gqbZ gSA bl çdkj dqy dk;Zjr fnuksa dh la[;k esa efgykvksa }kjk fd, 

tkus okys dk;Z dk vuqikr vfèkd gksuk ;g çnf'kZr djrk gS fd efgyk,¡ eujsxk ;kstuk esa 100 fnuksa dk 

jkstxkj lcls T;knk iwjk djrh gS] D;ksafd xk¡oksa esa efgykvksa ds ikl eujsxk dk;Z ds vykok dksbZ vU; dk;Z 

ugha gS] ftlls og vius ifjokj dk ikyu iks"k.k dj ldsA vr% efgykvksa dk çfr'kr vfèkd ik;k x;k gSA 

rkfydk 2 

foÙkh; o"kZ ¼2016&17 ls 2020&21½ ds eè; okLrfod :i ls jkstxkj çkIr dqy ifjokjksa esa ls efgykvksa dks 

çkIr jkstxkj ds çfr'kr dk fo'ys"k.k 

foÙkh; o"kZ okLrfod :i ls jkstxkj çkIr 

ifjokjksa dh la[;k ¼yk[k½ 

efgykvksa dks çkIr jkstxkj 

dh la[;k ¼yk[k½ 

jkstxkj esa efgykvksa 

dk çfr'kr 

2016&17 1]53]002 1]30]051 84-99 

2017&18 1]43]108 1]20]002 83-85 

2018&19 1]93]382 1]60]194 82-84     
2019&20 2]17]272 1]88]216 86-63 

2020&21 2]22]186 1]91]179 86-04 
 

 mi;Zqä rkfydk la[;k 2 esa foÙkh; o"kZ 2016&17 ls 2020&21 rd ds vk¡dM+ksa ds vUrxZr okLrfod 

:i ls jkstxkj çkIr ifjokjksa dh la[;k esa ls efgykvksa dks çkIr jkstxkj dh la[;k Kkr djus ds i'pkr~ 
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efgykvksa dk çfr'kr Kkr fd;k x;k gSA D;ksafd okLrfod :i ls jkstxkj çkIr ifjokjksa dh la[;k esa efgyk 

o iq#"k nksuksa oxZ ds O;fä;ksa dh la[;k dk dqy ;ksx gS ftlesa geus efgykvksa dks çkIr jkstxkj ds vkèkkj 

ij efgykvksa ds çfr'kr dks foÙkh; o"kksZa ds nkSjku Kkr djus dk dk;Z fd;k gSA foÙkh; o"kZ 2016&17 esa 

okLrfod :i ls jkstxkj çkIr ifjokjksa dh la[;k 1]53]002 yk[k gSA ftlesa ls efgyk oxZ dks çkIr dqy 

jkstxkj 1]30]051 yk[k gSa tks okLrfod :i ls jkstxkj çkIr ifjokjksa dh la[;k dk 84-99 çfr'kr gS vFkkZr 

foÙkh; o"kZ 2016&17 ds nkSjku 84-99 çfr'kr efgykvksa us eujsxk ;kstuk ds vUrxZr jkstxkj çkIr fd;k gSA 

blh rjg foÙkh; o"kZ 2017&18 esa efgykvksa dk çfr'kr iwoZ foÙkh; o"kZ dh rqyuk esa de gSA ysfdu foÙkh; 

o"kZ 2018&19] 2019&20 o 2020&21 esa ;g çfr'kr yxkrkj ?kVrk o c<+rk gqvk ik;k x;k gSA blls ;g 

Li"V gksrk gSa fd eujsxk ;kstuk esa efgykvksa dks feyus okyk jkstxkj lcls T;knk gS o iq#"kksa dh la[;k 

cgqr de gSA efgykvksa dk c<+rk çfr'kr ;g çnf'kZr djrk gS fd eujsxk ;kstuk esa efgyk,¡ vfèkdkjksa ds 

çfr ltx gS vkSj os ?kjksa esa [kkyh u cSBdj dqN Hkh dk;Z djds vkRefuHkZj gksuk ilUn djrh gS rkfd iq#"kksa 

ds lkFk dUèks ls dUèkk feykdj lekt esa viuk LFkku cuk ldsA blfy, vtesj ftys esa efgykvksa dk 

çfr'kr yxkrkj c<+rk tk jgk gS vkSj efgyk l'kä cu jgh gSA tks bl rkfydk ds ekè;e ls Li"V fd;k 

tk pqdk gSA 

 

fp= 2% jkstxkj çkIr efgykvksa dk çfr'kr 

 fp= la[;k 2 ds vUrxZr geus foÙkh; o"kZ 2016&17 ls 2020&21 rd ds vk¡dM+ksa dk laxzg.k djds 

okLrfod :i ls jkstxkj çkIr ifjokjksa dh la[;k o efgykvksa dks çkIr jkstxkj dh la[;k dks crk;k gSA bl 

çdkj efgykvksa dh jkstxkj esa c<+rh la[;k ;g çnf'kZr djrh gS fd efgyk,¡ eujsxk ;kstuk esa T;knk dk;Z 

djrh gS vkSj U;wure etnwjh çkIr dj viuh vkthfodk dk Lrj Å¡pk cukus dk ç;kl dj jgh gSA vr: 

eujsxk ;kstuk ls efgyk l'kfädj.k dks c<+kok fey jgk gSA 
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rkfydk 3% efgykvksa dks çkIr jkstxkj dk çfr'kr foÙkh; o"kZ ¼2016&17 ls 2020&21½ ds eè; jkstxkj çkIr 

dqy ifjokjksa esa ls efgykvksa dks çkIr jkstxkj ds çfr'kr dk fo'ys"k.k ¼toktk iapk;r lfefr & xzke 

iapk;r x.ks'kiqjk] xksfoUniqjk] fd'kuiqjk] :iuxj] nqxkZokl] uwUæh esgUækrku] uwUæh ekynso] ujcn[ksM+k] 

ukbZdyka o toktk½ 

foÙkh; o"kZ xzke iapk;rsa 

x.ks'kiqjk xzke iapk;r xksfoUniqjk xzke iapk;r 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj dh 

la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

çfr'kr 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj 

dh la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

çfr'kr 

2016&17 155   90  58-06 135  82  60-74 

2017&18 237  156  65-82 217  143   65-89   
2018&19 570   378  66-32 550  369  67-09 

2019&20 581   387  66-61 561  379   67-56 

2020&21 581   399  68-67 561  387  68-98 
 

foÙkh; 

o"kZ 

xzke iapk;rsa 

fd'kuiqjk xzke iapk;r :iuxj xzke iapk;r 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj dh 

la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

çfr'kr 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj 

dh la[;k 

efgykvksa dks 

çkIr 

jkstxkj dk 

çfr'kr 

2016&17 114 63 55-26 274 156 56-93 

2017&18 117 69 58-97 277 163 58-84 

2018&19 363 218 60-06 523 318 60-80 

2019&20 338 214 63-31 500 309 61-80 

2020&21 441 285 64-63 601 379 63-06 
 

foÙkh; o"kZ xzke iapk;rsa 

nqxkZokl xzke iapk;r uwUæh esgUækrku xzke iapk;r 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj dh 

la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

çfr'kr 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj 

dh la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

çfr'kr 

2016&17 204 117 57-35 424 234 55-19 

2017&18 207 119 57-49 427 239 55-97 

2018&19 453 278 61-37 673 396 58-84 

2019&20 428 283 66-12 638 385 60-34 

2020&21 541 366 67-65 751 459 61-12 
  

foÙkh; o"kZ xzke iapk;rsa 

uwUæh ekynso xzke iapk;r ujcn[ksM+k xzke iapk;r 

jkstxkj 

çkIr 

ifjokjksa dh 

efgykvksa dks 

çkIr jkstxkj dh 

la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

jkstxkj 

çkIr 

ifjokjksa dh 

efgykvksa dks 

çkIr jkstxkj 

dh la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 
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la[;k çfr'kr la[;k çfr'kr 

2016&17 312 198 63-46 165 83 50-30 

2017&18 317 213 67-19 248 152 61-29 

2018&19 563 379 67-32 570 357 62-63 

2019&20 538 382 71-00 591 388 65-65 

2020&21 641 468 73-01 596 398 66-78 
 

foÙkh; o"kZ xzke iapk;rsa 

ukbZdyka ekynso xzke iapk;r toktk xzke iapk;r 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj dh 

la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

çfr'kr 

jkstxkj 

çkIr 

ifjokjksa dh 

la[;k 

efgykvksa dks 

çkIr jkstxkj 

dh la[;k 

efgykvksa 

dks çkIr 

jkstxkj dk 

çfr'kr 

2016&17 129 57 44-19 245 127 51-84 

2017&18 205 114 55-61 327 178 54-43 

2018&19 463 319 68-89 760 525 69-08 

2019&20 498 347 69-68 771 541 70-17 

2020&21 502 398 79-28 771 549 71-21 
 

 mi;Zqä rkfydk 3 ds vUrxZr foÙkh; o"kZ 2016&17 ls 2020&21 rd ds vk¡dM+ksa dks çnf'kZr fd;k 

x;k gS ftlesa jkstxkj çkIr ifjokjksa dh la[;k esa ls efgykvksa dks çkIr jkstxkj dk irk yxk;k x;k gSA 

vFkkZR dqy ifjokjksa dh la[;k esa lcls T;knk efgyk oxZ] ifjokjksa esa jkstxkj çkIrdrkZ gSA bllsa fl) gksrk 

gS fd efgyk l'kfädj.k dks c<kok fey jgk gSA 

 

fp= 3% x.ks'kiqjk xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 
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fp= 4% xksfoUniqjk xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr dk çfr'kr 

 

fp= 5% fd'kuiqjk xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 
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fp= 6% :iuxj xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 

 

fp= 7% nqxkZokl xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 



88       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

 

fp= 8% uwUæh esgUækrku xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 

 

fp= 9% uwUæh ekynso xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 
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fp= 10% ujcn[ksM+k xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 

 

fp= 11% ukbZdyka xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 
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fp= 12% toktk xzke iapk;r esa efgykvksa dks çkIr jkstxkj dk çfr'kr 

 bl çdkj eujsxk ;kstuk }kjk efgyk,a tkx:d gks jgh gS ,oa dgh u dgh iq:"kksa ds lkFk cjkcjh 

dk vglkl muds vUnj tUe ys jgk gSA efgyk,a lkekftd vkfFkZd :i ls vkRefuHkZj cuus ds lkFk&lkFk 

vkRe lEeku ds çfr lpsr gks jgh gS vkSj Lo;a ds fy, ,oa vius ifjokj ds Hkfo"; ds fy, bu iSlksa dk 

bLrseky dj jgh gSA bl ;kstuk ds ekè;e ls efgyk,a vius vfèkdkjksa ds çfr tkx:d gks jgh gS] f'k{kk ds 

egRo dks igpku jgh gS vkSj ukjh 'kfä dks tku jgh gSA eujsxk ds ekè;e ls efgyk,a ;fn vdsyh gS rks Hkh 

viuk thou ;kiu djus esa l{ke gks jgh gSA eujsxk }kjk vkfFkZd lg;ksx feyus ls os ifjokj esa fu.kZ; ys jgh 

gS ,oa ifjokj ds vusd leL;kvksa tSls NksVs&eksVs _.k pqdkuk] LokLF;] cPpksa dh f'k{kk] Hkkstu vkSj miHkksx 

vkfn ls futkr fnyk jgh gSA dqy feykdj lEiw.kZ Hkkjr esa l'kfädj.k dh ,d ygj lh nkSM+ xbZ gSA blds 

lkFk gh xzkeh.k {ks=ksa ds vkdkj] çdkj ,oa lksp vkfn esa Hkh ifjorZu vk;k gSA eujsxk }kjk iwjs ns'k dk vkfFkZd] 

lkekftd] jktuSfrd fodkl gks jgk gS vkSj ns'k csjkstxkjh ds vfHk'kki ls èkhjs&èkhjs eqä gks jgk gSA 

lanHkZ xzUFk lwph 
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fgUnh flusek esa ukjh 

  

MkW- lans'k xkSre 

 
 
 
 
 
 
 
 
 
 
 

lkj 

fdlh Hkh jk"Vª ds fodkl esa lekt ds çR;sd O;fä oxZ] tkfr] leqnk; dh lgHkkfxrk egRoiw.kZ 

ekuh tkrh gSA fodkl dh bl voèkkj.kk esa ge efgykvksa dh lgHkkfxrk dks utjvankt ugha dj ldrsA 

bfrgkl bldk lk{kh gS fd jk"Vª ds fodkl esa efgykvksa dh lgHkkfxrk us iwjs foÜo ds lkeus ,d ekud dk 

mnkgj.k çLrqr fd;k gSA ysfdu foÜo ds fxus&pqus fodflr ns'kksa dks NksM+ ns rks ckdh cps ns'kksa esa efgykvksa 

dh Hkwfedk iq#"kksa ls Hkh de gSA vkt Hkh cgqr ls ns'kksa es a efgyk,a iqjkruoknh O;oLFkk esa th jgh gSA 

efgykvksa dks fodflr ns'kksa dh Js.kh esa ykus ds fy, ,oa iqjkruoknh O;oLFkk ls eqfä fnykus ds fy, ;g 

vko';d Fkk mUgsa dqN egRoiw.kZ vfèkdkj çnku dh tk,A efgykvksa ds fy, bl ç;kl dh çfØ;k dks gh 

^efgyk l'kfädj.k* dgrs gSA efgyk l'kfädj.k dk rkRi;Z efgykvksa dks iq:"kksa ds cjkcj lkekftd] 

vkfFkZd] jktuSfrd] oSèkkfud ,oa ekufld {ks=ksa esa mlds ifjokj] leqnk;] lekt ,oa jk"Vª dh lkaL—frd 

i`"BHkwfe esa fu.kZ; ysus dh LorU=rk ls gSA Hkkjr tSls fodl'khy ns'k esa tgk¡ efgykvksa dh Hkwfedk ,oa fLFkfr 

çkjEHk ls gh n;uh; Fkh vkt Hkh lqèkj ugha ik;h gS] ysfdu le;&le; ij fo)rtuksa ,oa ljdkjh ç;klksa 

}kjk mudh HkykbZ ,oa lEeku ds fy, lkFkZd ç;kl fd;s gSA eujsxk mUgha lkFkZd ç;klksa dk ,d lQy 

dne gSA efgykl'kfädj.k eujsxk ds egRoiw.kZ mís';ksa esa ls ,d gSA 

 

'kCndks'k% eujsxk] efgykl'kfädj.k] dk;ZØe] xzkeh.kA 

_______________ 

izLrkouk 

 L=h vkSj iq:"k lekt ds nks fof'k"V vkSj vfHkUu vax gSaA nksuksa dk vU;ksU;kfJr lEcU/k gSA nksuksa 

dk esy LoLFk :Ik lekt dh izxfr ds fy, vko';d gSA tgk¡ Hkh mudk ;g lqUnj lg;ksx gksrk gS] ml 

lekt] ns'k ;k jk"Vª dks lq[k le`f} rFkk mUufr ds f'k[kj ij igq¡prs nsj ugha yxrhA Hkkjrh; lekt esa 

vkt Hkh ukjh dks LoLFk vkSj xkSjokfUor in izkIr ugha gSA ,d vksj og ;qxksa&;qxksa ls vui<+  vkSj vf'kf{kr 

jgrh gqbZ va/kdkj esa iyh pyh vk jgh] ogha nwljh vksj iq:"k ds gkFk dh dBiqryh cudj mldh bPNk dh 

nklh cuh jghA ftls tc pkgk elyk vkSj dqpyk x;k rks tc pkgk viekfur fd;k x;kA  

 
  lgk;d vkpk;Z] fgUnh] jktdh; deyk eksnh efgyk egkfo|ky;] uhedkFkkuk] jktLFkkuA 
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fgUnh flusek ds flus xhrksa es ukjh dh bl fLFkfr dk cM+k gh ;FkkFkZ vkSj ekfeZd o.kZu ns[kk tk 

ldrk gSA ukjh dks 'kjhj ekudj iq:"k dh lkeUrh nf̀"V us gh vius lukru laLdkjksa }kjk mlds pfj= dks 

x<+k gS& og ckj ckj Nyh xbZ gS] dHkh izse ds uke ij dHkh drZO; vkSj /keZ ds uke ijA dHkh lekt esa 

mlds fof'k"V O;fDrRo dh Nki Hkh iM+h rks mlds pfj= dh vogsyuk gqbZA iq:"k dh jksekuh o`fÙk us mls 

ekse dh iqryh gh cuk, j[kkA1  

gekjs ns'k esa ukjh tkfr ds fy, lcls cM+k vfHk'kki gS& os';k thouA ukjh tkfr ds thou dk ;g 

og fp= gS ftldh vkSj yTtk ls gekjh vka[k mBrh ugha vkSj Xykfu ls xnZu >qd tkrh gSA gekjk gn; 

ml ukjdh; thou dh dYiuk ls flgj mBrk gSA tc rd vkewy pwy lkekftd ifjorZu ugha gksrk gS 

os';k m}kj ;k ukjh ek= dk m}kj laHko ughaA  

;gh izsepUn dk lkekftd ljksdkj jgk gSA lsoklnu dh blh ckr dks xksnku esa esgrk us bl 

izdkj izLrqr fd;k gSA **tc rd tM+ ij dqBkjk?kkr ugha gksrk] rd rd iRrs ukspus ls dksbZ Qk;nk ughaA**2 

fQYe *lk/kuk* esa Hkkjrh; ukjh lekt ds ekFks ds bl dyad os';k thou dh leL;k dks fuekZrk 

funsZ'kd ch-vkj-pksiM+k us cM+h gh ekfeZdrk ls izLrqr fd;k gSA fQYe ds xhrdkj gS tkx:d dfo lkfgj 

yqf/k;kuh&  

**vkSjr us tUe fn;k enksZ dk]s enksZ us mls cktkj fn;kA 

tc th pkgk elyk dqpyk] tc th pkgk nqRdkj fn;kA** 

rqyrh gS dgha fnukjksa esa] fcdrh gS dgha cktkjksa eas] 

uaxh upok;h tkrh gS] v¸;k'kksa ds njckjksa esaA 

;g oks cs&bTtr pht gS tks] c¡V tkrh gS bTtrnkjksa easA**3 

 Hkkjrh; ukjh thou dk nwljk d:.k fp= gS&mldk oS/kO; thou vkSj vuesy fookgA ukjh gekjs 

lekt ds fu;eksa esa tdM+h gqbZ gS] tSls fu;e cus gh mlds fy, gSA mldh viuh dksbZ bPNk ughaA iq:"k 

,d ugha dbZ fookg dj ldrk gS] ij vkSjr ds fy, ;g vktknh dgk¡A  og ,lh dYiuk Hkh dj ys rks 

*dqyVk* vkSj dyafduh ls de fo'ks"k.k mls ugha feyrsA fgUnh fQYeksa vkSj mlds xhrksa esa ukjh ds bl ?kqVu 

Hkjs thou dh rLohj j[kh xbZ gSA u;s ;qx ds vuq:Ik mlesa ,d vksj tgkW fo/kokvksa dks viukus dk Loj gS] 

ogkW vuesy fookg ij rh[kk O;aX; fd;k x;k gSaA 

fQYe vcyk esa &     

**Hkkjr dh fo/kok nqf[k;kjh 

fcu ekfyd ds [ksrh tk,] pksj mpDdk utj yxk,A 

ykxs vkx Hkle gks tk,] lw[ks thou dh QqygkjhA 

Hkkjr dh fo/kok nqf[k;kjh** 

 Hkkjrh; ukjh dk thou R;kx dh dgkuh gSA mldk lcls cM+k cfynku ;g gS fd og viuk ?kj 

ckj NksM+dj vkSj ek¡ cki ls fcNqM+dj vifjfpr O;fDr ds gkFkksa viuk thou lkSai nsrh gSA iq:"k dks brus esa 

Hkh lqdwu ugha feyrkA ngst ds yksHkh lekt esa yM+dh dh mruh dnz ugha gSA ftruh ngst ds /ku dh 

gekjs lekt es ngst izFkk ds nks"k fdlls fNis gS\ llqjky i{k okys mls de ngst ykus dk rkuk nsdj 

izrkfM+r djrs gS] fdrus nqYgusa lqgkx dh igyh lqugjh jkr esa tydj jk[k gks tkrh gSA** L=h dk j{kd gh 

Hk{kd gks jgk gSA gekjs ns'k esa ;g leL;k T;knk gSA fons'k esa Hkh lSDl gksrk gS] ij ogk¡ ij ijLij le>ksrs 

ls gksrk gS ysfdu gekjs ;gk¡ L=h dh bPNk dks fljs ls udkj mls miHkksx dh oLrq gh ekuk tkrk gSA**4  
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Ogh 'kkUrk jke dh fQYe *ngst* bl n`f"V ls fo'ks"k mYys[kuh; gSA tgk¡ ngst u feyus ij 

lth&ltkbZ Mksyh vkSj dgkj ykSV tkrs gSa ,sls vekuqf"kd jhfr&fjoktksa esa vkx yx tkus dk vkØks'k Hkh 

O;Dr fd;k gSA mnkgj.k ds fy, fQYe *ftUnxh ds esys* dk ;g xhr ns[kk tk ldrk gSA  

**/ku ls ck¡/ks izhfr dk ca/ku ;g dkgs dh izhfr 

:Ik u ns[ks nkSyr ns[ks ;g txr dh jhfr**A 

lth&ltkbZ nqYgu jg xbZ  ckcqy uhj cgk;s 

vks nqfu;k! cksyks dSlk nwYgk jhA 

jg x;s vjeka vkalw cudj Qwy cus vaxkjsA 

cki fNik;s eq¡g csVh ls vkt 'keZ ds ekjs 

HkS;k jks;s lkS&lkS vk¡lw] }kj ls Mksyh ykSV tk;sA** 

vkt gekjk ukjh lekt ,d }U} ls xqtjk jgk gSaA ;g og le; gS tc iqjkuk ;qx vkSj ml ;qx 

dh ijEijk,sa rFkk fo'okl gels NwV jgs gSa] lkFk gh u;k ;qx vk jgk gSA vkSj mldh u;h ifjfLFkfr;k¡ rFkk 

vko';drkvksa dks /;ku esa j[krs gq, ge u;h ekU;rk,¡ Lohdkj dj jgs gSaA iqjkuh ih<h ds yksxksa usa fL=;ksa dks 

u fo'ks"k egRrk nh uk c<+kokA ijUrq vaxzsth f'k{kk& nh{kk ds okrkoj.k esa iys uo;qodksa dks vkt vf/kd ls 

vf/kd i<+h&fy[kh yM+fd;k¡ pkfg;sA my>u ;g vk iM+h gS fd Lukrd rFkk LukrdksRrj dh fMfxz;k¡ izkIr 

yM+fd;kssa dks cgw ds :Ik esa ikdj ;fn ,d vksj cw<+s lkl&llqj mUgsa *eselkfgc* dk f[krkc nsdj viuh 

[kh> O;Dr djrs gSa rks nwljh vksj vui<+ vkSj vf'kf{kr yM+fd;ksa dks iRuh ds :Ik esa ikdj gekjs uo;qod 

mUgsa *bfYyVªsV* vkSj *LVwfiM* ds VkbVy nsdj vius lqugjs liuksa dh rckgh dh fujk'kk izdV djrs gSaA bl 

}U} dk fp=.k fQYe *feLVj lEir* ds bl lewgxku esa nsf[k;s &  

** vth ge Hkkjr dh ukjh gS lcls U;kjh 

tk;sa fdLer is cfygkjh 

ge ch-,- ikl] ge ch-,-ikl 

cM+h eqf'dy ls] cM+h eqf'dy ls geus fd;k gS ch-,-iklA** 

 }U} ds ml ikj [kM+h Hkkjrh; ukjh dh Hkfo"; dh rLohj  gesa nh[k jgh gSA mlesa og if'peh <ax 

dh f'k{kk ys jgh gSA ;ksX;rk esa iq:"k dh cjkcjh dj jgh gS vkSj mlds lfn;ksa dh 'kklu dks mrkjdj 

QSadrh gqbZ vius leku vf/kdkjksa dh ekax dj jgh gSA ?kwa?kV ds ca/ku dks rksM+dj vkSj ?kj dh pkgj nhokjh 

ls ckgj fudydj og MkDVj] bathfu;j] odhy oSKkfud] lSfud rFkk jktuhfr esa Hkkx ysrh gqbZ ea=h] 

eq[;ea=h] iz/kkuea=h rFkk jk"Vªifr ds vksgns ij igqapdj 'kklu dj jgh gSA Hkkjrh; ukjh ds bu xq.kksa vkSj 

'kfDr& lkeF;Z dk vusd LFkyksa ij o.kZu gqvk gS& 

**vks ukjh viuh 'kfDr dks igpku ph[k iqdkj jgh gS /kjrh] xjt jgk vkleku 

rw pkgs rks ty esa vkx yxs Fky esa mBs rwQku vEcj esa dM+dM+ dM+ds fctfy;k¡ tkxs Loa; HkxokuA 

lroUrh] lhrk] xk;=h] xhrk] lkfo=h dh larkuA 

y{eh dk :Ik ikyu djs] rw cuds ljLorh Kku nsA 

nqxkZ ds :Ik esa j{kk djs] rw 'kfDr Hkjk ojnku nsA 

iRuh ds :Ik esa lsok djs] rw ih ds pj.k ij 'kh'k nsA 

ek¡ cudj tx dk ltZu djs] rw cuds cgu vk'kh"k nsA 

yk[kksa Lo:Ik gtkjkssa ds :Ik dksfV xq.kkas dh rw [kkuA 

vks ukjh viuh 'kfDr dks igpkuA**5 
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 lkjka'k ;g gS fd fgUnh flusek vkSj mlds xhrksa esa tgka gekjs lekt dh orZeku vkSj Hkfo"; dh 

ukjh dk ;FkkFkZ fp=.k vkSj :Ikjs[kk izLrqr dh xbZ gSA ogkW mlds izkphu xq.k vkSj xfjeke;h izfrHkk dh 

>kadh Hkh dgha&dgha fn[kkbZ xbZ gSA vko';drk bl ckr dh gS fd mlds izkphu vkSj vk/kqfud :Ik dk 

lkeatL; gks tk,A ns'k ds fy, ;gh Js;Ldj gSA  

lanHkZ xzUFk lwph 

1- ukjh vfLerk % fgUnh miU;klksa esa] MkW-lqns'k c=kA jpuk izdk'ku & pkaniksy cktkj]t;iqj 302001 

¼jkt-½ izdk'ku 1998 

2- lsok lsnu & fgUnh miU;kl izsepUn 

3- fQYe I;klk & xhrdkj lkfgj yqf/k;kuoh 

4- esjh utj ---- lqeu 'kekZ] ekufldrk cnyuh gksxh] 08 vxLr] 2010 jfookj jljax] nSfud HkkLdj 

5- fQYe ifrrk & xhrdkj iafMr Hkjr O;kl 
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Ekkuokf/kdkj vkSj Hkkjr dk lafo/kku 

  

Jh psukjke 

 
 
 
 
 

lkj 

vf/kdkj gekjs lkekftd thou dh vfuok;Z vko';drk,a gS ftuds fcuk O;fä vius O;fäRo dk 

fodkl ugha dj ldrk gSA ekuo vf/kdkj os U;wure vf/kdkj gS] tks çR;sd O;fä dks vko';d :i ls çkIr 

gksus pkfg,A ekuo vf/kdkjksa dh /kkj.kk ekuo xfjek ls tqM+h gqbZ gSA vr% tks vf/kdkj ekuo xfjek dks cuk, 

j[kus ds fy, vko';d gS mUgsa ekuokf/kdkj dgk tk ldrk gSA blesa ls dqN 'kkjhfjd thou rFkk LokLF; 

ds fy, vkSj vU; lekurk] xfjek ls tqM+s gq, vf/kdkj gSA ekuo vf/kdkjksa dh ladYiuk mruh gh iqjkuh gS 

ftruh dh çk—frd vf/kdkjksa dhA lafonkoknh fopkjdksa g‚Cl] y‚d o :lks us izkdf̀rd vf/kdkjksa esa fo'okl 

O;ä fd;k FkkA t‚u y‚d us euq"; dks tUe ls gh Lora=rk]thou o laifÙk ds vf/kdkjksa ds çkIr gksus dk 

mYys[k fd;k FkkA 

 

'kCndks'k% ekuokf/kdkj] lafo/kku] izLrkouk] vUjkZ"Vªh;] uhfr funs'kd rRo] lkoZHkkSfed ?kks"k.kk] ewy vf/kdkj] 

Lok/khurk] vVykafVd pkVZj] la;qDr jk’Vª la?k] izkdf̀rd vf/kdkjA 

_______________ 

izLrkouk 

 ekuo vf/kdkjksa ls rkRi;Z ekuo ds mu U;wure vf/kdkjksa ls gSa tks çR;sd O;fä dks vko';d :i 

ls çkIr gksus pkfg, D;ksafd og ekuo gSA os vf/kdkj tks ekuo xfjek dks cuk, j[kus ds fy, vko';d gS 

mUgsa ekuo vf/kdkj dgk tkrk gSA ekuo vf/kdkjksa dk laca/k ekuo dh Lora=rk] lekurk ,oa xfjek ds lkFk 

thou thus ds fy, fLFkfr;ka mRiUu djus ls gksrk gSaaaA ekuo vf/kdkj gh lekt esa ,slk okrkoj.k mRiUu 

djrs gSa ftuesa lHkh O;fä lekurk ds lkFk fuHkhZd :i ls thou ;kiu dj ldrs gSA ç—fr }kjk euq"; dks 

fofHkUu çdkj dh 'kfä;ka çnku dh xbZ gSA ysfdu buds ç;ksx ds fy, jkT; dh vko';drk gksrh gSA jkT; 

dk loksZPp y{; O;fä ds O;fäRo dk iw.kZ fodkl gS jkT; }kjk O;fä dks nh tkus okyh lqfo/kk,a gh 

vf/kdkj gSA 

ykLdh & ^^vf/kdkj lkekftd thou dh os ifjfLFkfr;ka gSa ftuds vHkko esa lkekU;r% dksbZ Hkh 

O;fä vius O;fäRo dk fodkl ugha dj ikrk gSA^^ 

 gaV ds vuqlkj ^^ekuokf/kdkj ekuuh; fopkjksa dh Lora= vfHkO;fä gSa tks fl)kafrd vfHkewY;ksa dh 

vk/kkjf'kyk gSA blls ekuo mUufr ds f'k[kj ij vxzlj gksrk gSA^^ ts- bZ- ,l- QkslsV ^^ekuo vf/kdkj 

dHkh&dHkh ekSfyd vf/kdkj ;k çk—frd vf/kdkjksa ds uke ls Hkh iqdkjs tkrs gSa ;g os vf/kdkj gS ftudks 

fdlh O;oLFkkfidk }kjk Nhuk ugha tk ldrk gSA^^ 

 
  lgk;d vkpk;Z] jktuhfr foKku] jktdh; ckaxM+ egkfo|ky;] jktLFkkuA 
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ekuokf/kdkjksa dh mRifÙk 

 fgalk dh çòfÙk fo'o esa lfn;ksa ls gh pyh vk jgh gS ij dqN ?kVuk,a ,slh gS ftUgksaus fo'o dk 

bfrgkl gh cny fn;kA lezkV v'kksd us dfyax fot; çkIr djus ds ckn jäikr dks ns[kk rks mudk ân; 

ifjorZu gks x;k og vfgalkoknh ckS) cu x,A çFke o f}rh; fo'o ;q) ds nkSjku Hkh ;q) dh foHkhf"kdk us 

fo'o dks lkspus ij foo'k dj fn;k FkkA çFke fo'o ;q) ds nkSjku varjjk"Vªh; 'kkafr Hkax gksus ds lkFk&lkFk 

ekuo vf/kdkjksa dk guu Hkh gqvkA ;q) dks jksdus ds fy, 1920 esa jk"Vª la?k dk xBu fd;k x;kA 

varjjk"Vªh; 'kkafr dh LFkkiuk ,oa fooknksa ds gy ds fy, cuh bl laLFkk ds ckotwn Hkh f}rh; fo'o ;q) 

yM+k x;kA 

,sfrgkfld :i esa ekuo vf/kdkjksa ds fy, la?k"kZ dk çek.k 1215 esa ^eSXukdkVkZ^ ls feyrk gS tc 

lkeUrksa dks vf/kdkj fn, x, tks dkykUrj esa tulk/kkj.k dks gLrkarfjr gks x,A blh çdkj 1628 esa 

vf/kdkj ;kpuk i=] 1689 esa vf/kdkj i= Hkh ekuokf/kdkjksa dh fn'kk esa vge lkfcr gq,A ekuokf/kdkjksa dks 

dHkh&dHkh ewy vf/kdkj] vk/kkjHkwr vf/kdkj] tUetkr vf/kdkj] uSlfxZd vf/kdkj] Hkh dgk tkrk gSA 18 oha 

'krkCnh ds mÙkjknZ~/k esa la;qä jkT; vesfjdk ds ,d jkT; othZfu;k ds lafo/kku esa ekuokf/kdkjksa dh odkyr 

djrs gq, euq"; dks ç—fr ls gh Lora= vkSj leku crk;k x;kA Qzkal dh Økafr us laiw.kZ fo'o dks Lora=rk] 

lekurk ,oa Hkzkr̀Ro dk lans'k fn;kA Qzkal dh jk"Vªh; lHkk us 1789 ds lafo/kku esa ukxfjdksa dks dqN ekSfyd 

vf/kdkjksa ds laoS/kkfud :i ls ekU;rk nsus dh 'kq#vkr dhA 1791 esa la;qä jkT; vesfjdk ds lafo/kku ds 

çFke 10 la'kks/kuksa }kjk ukxfjdksa ds ewyHkwr vf/kdkjksa dks 'kkfey fd;k ftUgsa vf/kdkj i= dgk x;kA 

^ekuo  vkf/kdkjksa ^in dk ç;ksx loZçFke vesfjdk ds rRdkyhu jk"Vªifr :tosYV us 16 tuojh 

1941 esa dkaxzsl dks lacksf/kr djrs gq, fd;kA ftlesa mUgksaus 4 Lokra«; lans'k fn;k & 1- okd Lokra«; 2- /keZ 

Lokra«; 3- xjhch ls eqfDr 4- Hk; ls Lokra«;A bu pkj Lokra«; lans'k ds vuqØe esa jk’Vªifr us ?kksf’kr 

fd;k ^^ Lokra«; ls gj txg ekuokf/kdkjksa dh loksZPprk vfHkizsr gSA gekjk leFkZu mUgha dks gS] tks bu 

vf/kdkjksa dk ikus ds fy, ;k cuk;s j[kus ds fy, la?k’kZ djrs gSA**  

ekuokf/kdkj in dk iz;ksx mlds ckn vVykafVd pkVZj esa fd;k x;k FkkA lSuÝkaflLdksa esa 25 twu 

1945 dks ekuokf/kdkj in dk fyf[kr iz;ksx la;qDr jk’Vª pkVZj esa fd;k x;kA mlh o’kZ cgqr ls ns'kksa us 

bldk vuqleFkZu dj fn;kA la;qDr jk’Vª pkVZj dh mˆsf'kdk esa ?kks’k.kk dh x;h fd vU; ckrksa ds 

lkFk&lkFk la;qDr jk’Vª dk mˆs'; ^^ewy ekuokf/kdkjksa ds izfr fu’Bk dks iqu% vfHkiq’V djuk gksxkA pkVZj ds 

vuqPNsn esa dgk x;k gS fd la;qDr jk’Vª ds iz;kstu ^^ewyoa'k] fyax] Hkk’kk ;k /keZ ds vk/kkj ij foHksn fd;s 

fcuk ekuokf/kdkjksa vkSj ewy Lora=rkvksa ds izfr lEeku dh vfHkòf) djus vkSj mls izksRlkfgr djus ds fy, 

vUrjkZ"Vªh; lg;ksx izkIr djuk gksxkA  

ekuokf/kdkjksa dh loZHkkSEk ?kks"k.kk  

10 fnlEcj 1948 dks la;qDr jk’Vª egklHkk }kjk ekuokf/kdkjksa dh lkoZHkkSe ?kks’k.kk* dks vaxhd`r 

fd;k x;kA bleas izLrkouk ds vykok 30 vuqPNsn gSA izLrkouk esa ekSfyd ekuokf/kdkjksa] ekuo dh egÙkk 

rFkk iq:’k ,oa L=h ds leku vf/kdkjksa dh lekurk esa fu’Bk O;Dr dh xbZ gSA bl ?kks’k.kk i= ds vuqPNsn 

1 o 2 lkekU; gS vkSj vuqPNsn 3 ls 21 ukxfjd] jktuSfrd vf/kdkjksa rFkk vuqPNsn 22 ls 27 vkfFkZd] 

lkekftd rFkk lkaLd`frd vf/kdkjksa ls lEcaf/kr gSA vuqPNsn 29 ls 30 milagkjkRed gSA 

1966 dh vUrjkZ’Vªh; izlafonk,¡  

lkoZHkkSe ?kks"k.kk dsoy vkn'kksaZ ds dFku ds :Ik esa fØ;k'khy jgh] ftldk oS| :Ik ls vkc)dj 

izlafonk ds :Ik esa ugha Fkk vkSj blds izorZu ds fy, dksbZ ra= ugha FkkA bl deh dks nwj djus dk iz;kl 

la;qDr jk’Vª egklHkk us fnlEcj] 1966 esa ekuokf/kdkjksa ds ikyu ds fy, nks izlafonk,¡ vaxhd`r djds 

fd;k& 
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• flfoy vkSj jktuhfrd vf/kdkjksa ij lafonkA 

• vkfFkZd] lkekftd vkSj laLd`fr vf/kdkjksa ij lafonkA   

nksuksa izlafonk,a fnlEcj 1976 esa izòÙk gqbZ] tc visf{kr la[;k esa 35 lnL; ns'kksa us budk 

vuqleFkZu fd;kA 1981 ds var rd 69 jkT;ksa us bldk vuqleFkZu dj fn;kA ;s izlafonk,¡ vuqleFkZu djus 

okys jkT;ksa ij oS/k :Ik ls vkc)dj gSA 

ekuo vf/kdkjksa dk Hkkjrh; lafo/kku esa LFkku 

tgka rd iwoZ dh lH;rk dk ç'u gSa] Hkkjr dks mldk fof'k"V çfrfuf/k ekuk tk ldrk gSaA Hkkjr 

esa lnSo ls gh ^^olqnso dqVqacde** dh Hkkouk dks egRoiw.kZ ekuk tkrk jgk gSaA gekjh lH;rk esa ekuo ds 

vfrfjä ç—fr dh leLr 'kfä;ksa dk Hkh lEeku fd;k tkrk jgk gSA egkRek xka/kh us dgk gS ^^vf/kdkj 

O;fä dks mlds O;fäRo dk lokaZxh.k fodkl djus vkSj ifjiw.kZrk vftZr djus ds fy, vko';d {kerk 

çnku djrs gSaA vr% vf/kdkj muds fy, fucZU/kuksa ds vHkko dh udkjkRed fLFkfr ugha] vfirq ldkjkRed 

ln~xq.k gSaA** 

tgka rd Hkkjrh; lafo/kku esa ekuokf/kdkjksa ds LFkku dh ckr gS rks lafo/kku fuekZrkvksa us 

ekuokf/kdkjksa dks i;kZIr LFkku fn;k gSA Hkkjrh; lafo/kku dh çLrkouk] ewy vf/kdkjksa o uhfr funsZ'kd rRoksa 

esa gesa ekuokf/kdkjksa dk lekos'k fn[kkbZ nsrk gSA 

izLrkouk esa lkekftd] vkfFkZd vkSj jktuhfrd U;k;] fopkj] vfHkO;fDr] fo'okl] /keZ] vkSj mikluk 

dh Lora=rk] izfr’Bk vkSj volj dh lerk izkIr djkus ds fy, rFkk bu lc esa O;fDr dh xfjek cuk, 

j[kus dk mYys[k fd;k x;k gSA ;s lHkh rRo ekuokf/kdkjksa dks gh Li’V djrs gSA izLRkkouk esa fufgr Hkkouk 

lafo/kku dks iznf'kZr djrh gSA blh izdkj Hkkjrh; lafo/kku ds Hkkx 3 ewy vf/kdkjksa ds rgr Hkkjrh; 

ukxfjdkaas dk N% ewy vf/kdkj izkIr gSA 

 Hkkjrh; lafo/kku ds Hkkx 3 esa vuqPNsn 12 ls 30 ,oa 32 ls 35 ewy vf/kdkjksa ls lEcaf/kr gSA 

vuqPNsn 13 ds vuqlkj jkT; dksbZ ,slk dkuwu ugha cuk,xk ftlls ewy vf/kdkjksa dk guu gksrk gksA 

• Lkekurk dk vf/kdkj ¼vuqPNsn 14 ls 18½ 

▪ fof/k ds le{k lekurk & vuqPNsn 14 }kjk Hkkjr esa fuokl djus ckys izR;sd O;fDr dks jkT; 

}kjk fof/k dk leku laj{k.k iznku fd;k x;k gSA 

▪ /keZ] ewyoa'k] tkfr] fyax ;k tUe LFkku ds vk/kkj ij HksnHkko dk izfr’ks/k     ¼vuq- 16½ 

▪ jkT; ds v/khu ukSdfj;ksa dk leku volj ;k yksd fu;kstu ds fo’k; es volj dh lekurk 

¼vuq- 16½ 

▪ vLi`';rk dk vUr ¼vuq- 17½ 

▪ mikf/k;ksa dk vUr & vuq- 18 }kjk ,slh O;OkLFkk dks lekIRk fd;k tkrk gS tks mikf/k;ksa }kjk 

ukxfjdksa esa HksnHkko c<+krh gSA 

• Lora=rk dk vf/kdkj ¼vuqPNsn 19 ls 22½ 

▪ vuqPNsn 19 ds vuqlkj Hkkjr ds ukxfjdksa dks 6 izdkj dh Lora=rk,a iznku dh tkrh gS %& 

▪ Hkk’k.k vkSj fopkj vfHkO;fDr dh Lora=rkA 

▪ vL=&'kL= jfgr 'kkafriw.kZ <ax ls lHkk ;k lEesyu djus dh Lora=rkA  

▪ leqnk; rFkk la?k ds fuekZ.k dh Lora=rk  
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▪ Hkkjr ds jkT; {ks= esa vck/k Hkze.k djus dh Lora=rk  

▪ Hkkjr ds jkT; {ks= ds fdlh Hkh Hkkx esa fuokl dh Lora=rkA 

▪ O;oLkk; ;k dkjksckj dh Lora=rkA 

• vijk/k dh nks"k flf) ds lEcU/k esa laj{k.k & vuq- 20 

vuq- 20 }kjk izR;sd O;fDr dks ;g vf/kdkj fn;k x;k gS fd mls rc rd n.M ugha fn;k tk 

ldrk] tc rd mlus fdlh dkuwu dk mYYka?ku u fd;k gks] tks vijk/k ds le; ykxw gksA blds vfrfjDr 

fdlh O;fDr dks ,d gh vijk/k ds fy, ,d ls vf/kd ckj n.M ugha fn;k tk ldrk RkFkk Lo;a ds fo:) 

xokgh ds fy, ck/; ugha fd;k tk ldrkA 

• izk.k vkSj nSfgd Lora=rk ds laj{k.k dk vf/kdkj & vuq- 21 

vuq- 21 ds vuqlkj fdlh O;fDr dks mlds izk.k ;k nSfgd Lora=rk ls fof/k }kjk LFkkfir izfØ;k ls 

gh oafpr fd;k tk,xk vU;Fkk ughaA  

• cUnhdj.k dh fLFkfr esa laj{k.k & vuq- 22 

vuq- 22 ds vuqlkj fxj¶rkj O;fDr dks rqjar fxj¶rkj ds dkj.kksa ls voxr djk;k tk;sA 

bPNkuqlkj vf/koDrk ls ijke'kZ djus dk vf/kdkj rFkk fxj¶rkjh ds 24 ?k.Vs ds Hkhrj fudVre eftLVªsV ds 

le{k is'k fd;k tkuk pkfg,A 

• 'kks"k.k ds fo:) vf/kdkj ¼vuq- 23&24½ 

▪ vuq- 23 ds vuqlkj O;fDr;ksa ds Ø; foØ; dk iw.kZ:Ik ls vUr dj fn;k x;k gSA csxkj rFkk 

tcjnLrh dk;Z djokus dk iw.kZr% fu’ks/k dj fn;k x;kA 

▪ vuq- 24 ds vuqlkj 14 o’kZ rd ds vk;q okys ckydksa dks fdlh dkj[kkus ;k [kku es ukSdj 

ugha j[kk tk ldrkA mlls dksbZ dBksj dk;Z ugha djk;k tk ldrkA 

• /kkfeZd Lora=rk dk vf/kdkj & ¼vuq- 25&28½ 

▪ vUr% dj.k dh Lora=rk & vuq- 25 izR;sd O;fDr dks fdlh Hkh /keZ dks viukus] iwtk djus] 

/kkfeZd laLFkkvks dh LFkkiuk djus] /keZ dk izPkkj djus dk vf/kdkj gSA 

▪ /kkfeZd dk;ksZa ds izcU/k dh Lora=rk & vuq- 26 ds vuqlkj /kkfeZd y{;ksa dh izkfIr ds fy, 

laLFkkvksa dh LFkkiuk rFkk izcU/k  djus dh Lora=rk gSA 

▪ /keZ dh vfHkòf) ds fy, dj dh vnk;xh es NwV & vuq- 27 ds vuqlkj /kkfeZd LkEiznk; ds 

iks’k.k esa [kpZ dh tkus okyh jkf'k ds fy, O;fDr dks dj nsus ds fy, ck/; ugha fd;k 

tk;sxkA 

▪ f'k{k.k laLFkkvksa esa /kkfeZd f'k{kk nsus dh eukgh & vuq- 28 ds vuqlkj ,slh f'k{k.k laLFkkvksa esa 

/kkfeZd f'k{kk ugha nh tk;sxh] ftudks jkT; dh vksj ls vkfFkZd lgk;rk feyrh gSA 

• laLd`fr rFkk f'k{kk lEcU/kh vf/kdkj ¼vuq- 29&30½ 

▪ vuq- 29 ds vuqlkj izR;sd O;fDr dks viuh Hkk’kk rFkk laLd`fr dk;e j[kus rFkk mldh izxfr 

djus dk vf/kdkj gSA 

▪ vuq- 30 ds vuqlkj lHkh ukxfjdksa dks ;g vf/kdkj gS fd os /keZ vkSj Hkk’kk ds vk/kkj ij 

f'k{k.k laLFkkvksa dh LFkkiuk djsa vkSj mudk izcU/k Hkh djsaA 
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• loS/kkfud mipkjksa dk vf/kdkj ¼vuq- 32½ 

 vuq- 32 ds }kjk ukxfjdksa ds ewwy vf/kdkjksa dh j{kk dh O;oLFkk dh xbZ gSA blds }kjk ukxfjdksa 

dks ;g vf/kdkj fn;k x;k gS fd ewy vf/kdkjksa ds vfrØe.k dh fLFkfr esa os mPpre rFkk mPp U;k;ky; 

dh 'kj.k ys ldrs gSA U;k;ikfydk ewy vf/kdkjksa dh j{kk ds fy, 5 izdkj ds ys[k tkjh dj ldrh gS& 

▪ canh izR;{khdj.k ys[k & ;g ys[k U;k;ikfydk }kjk fdlh ,sls O;fDr dh fjgkbZ ds fy, tkjh 

fd;k tkrk gS ftls voS/kkfud <ax ls canh cuk;k x;k gksA 

▪ ijekns'k ys[k & ;g ys[k U;k;ikfydk }kjk fdlh O;fDr inkf/kdkjh vFkok lkoZtfud 

laLFkk@fudk; dks mlds lkoZtfud nkf;Roksa RkFkk drZO;ksa ds ikyu ds fy, tkjh fd;k tkrk gSA 

▪ mRizs’k.k ys[k & ;g ys[k ,d mPp U;k;ky; }kjk fdlh fuEu U;k;ky; dks mlesa fopkj/khu 

fdlh ekeys ls lEcaf/kr vfHkys[kksa dks mPp U;k;ky; esa fopkj djus gsrq Hkstus dk vkns'k gSA 

▪ izfr’ks/k ys[k & ;g ys[k Hkh fdlh mPp U;k;ky; ds }kjk fdlh fuEu U;k;ky; dks vius 

{ks=kf/kdkj ls ckgj tkdj dk;Z djus vFkok fcuk {ks=kf/kdkj ds dk;Z djus ls jksdus ds fy, 

tkjh fd;k tkrk gSA  

▪ vf/kdkj ìPNk ys[k & ;g ,d O;fDr dks dksbZ ,slk lkoZtfud in xzg.k djus ls jksdus ds 

fy, tkjh fd;k tkrk gS ftl in dks xzg.k djus dk og vf/kdkjh ugha gSA  

uhfr&funsZ'kd fl}kUrksa dk voyksdu 

vuqPNsn 36 ls ysdj 51 rd ds lksyg vuqPNsnksa esa funsZ'kd fl}karksa dk o.kZu gS] ftudk mís'; 

lkekftd vkSj vkfFkZd ifjfLFkfr;ksa dk fuekZ.k djuk gS ftlds rgr ukxfjd dY;k.kdkjh jkT; ds ek/;e 

ls vPNk thou th ldsA 

vuqPNsn&36&37 

vuqPNsn 36 esa jkT; 'kCn dks ifjHkkf"kr fd;k x;k gSA vuqPNsn 37 ?kks"k.kk djrk gS  fd funsZ'kd 

rRo ns'k ds 'kklu ds ewykf/kdkj gSa vkSj fu'p; gh fof/k cukus esa bu fl}karksa dks ykxw djuk jkT; dk 

drZO; gksxkA ;s fl}kar fdlh U;k;ky; esa çorZuh ugha gksaxs vfHkçk; ;g fd U;k;ikfydk jkT; dks funsZ'kd 

rRoksa ds varxZr fdlh drZO; dks fuHkkus ds fy, foo'k ugha dj ldrhA 

vuqPNsn&38 

jkT; yksddY;k.k dh lqj{kk dh vkSj vfHko`f) ds fy, lkekftd O;oLFkk dk fuekZ.k djsxkA 

vuqPNsn&39 

jkT; viuh uhfr dk bl çdkj lapkyu djsxk fd lqfuf'pr :i ls 1- lHkh iq:"kksa rFkk fL=;ksa dks 

thfodk ds i;kZIr lk/ku çkIr djus dk vf/kdkj gks 2- leqnk; dh HkkSfrd laink dk LokfeRo rFkk fu;a=.k 

bl çdkj foHkkftr gks ftlls lkewfgd fgr dk loksZÙke :i ls lk/ku gks 3- vkfFkZd O;oLFkk bl çdkj pys 

fd /ku vkSj mRiknu ds lk/kuksa dk loZlk/kkj.k ds fy, vfgrdkjh ladsaæ.k u gksA 5- iq:"kksa vkSj fL=;ksa nksuksa 

dk leku dk;Z ds leku osru gks 5- iq:"kksa rFkk fL=;ksa ds LokLF; vkSj 'kfä dk vkSj cPpksa dh lqdqekj 

voLFkk dk nq:i;ksx u gks vkfFkZd vko';drk ls foo'k gksdj ukxfjdksa dks ,sls jktxkjksa esa u tkuk iM+s tks 

mudh vk;q rFkk 'kfä ds vuqdwy u gks vkSj cPpksa rFkk ;qokvksa dks 'kks"k.k ls cpk;k tk,A 

vuqPNsn&39 , 

jkT; ;g lqfuf'pr djsxk fd fof/kd O;oLFkk bl rjg ls dke djs fd U;k;] leku volj ds 

vk/kkj ij lqyHk gksA bl mís'; ds fy, jkT; mi;qä fo/kku ;k Ldhe }kjk] ;k fdlh vU; jhfr ls fu%'kqYd 
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fof/kd lgk;rk dh O;oLFkk djsxk] rkfd dksbZ ukxfjd vkfFkZd ;k vU; fdlh fu;ksZX;rk ds dkj.k U;k; 

çkIr djus ds volj ls oafpr u jg tk,A 

vuqPNsn&40 

jkT; xzke iapk;rksa dks Lok;Ùk 'kklu dh bdkb;ksa ds :i esa laxfBr djsxkA 

vuqPNsn &41 

jkT; viuh vkfFkZd lkeFkZ~; vkSj fodkl dh lhekvksa ds Hkhrj] dke ikus] f'k{kk ikus ds vkSj csdkjh] 

cq<+kik] chekjh vkSj fu% 'kärk rFkk vU; vugZ vHkko dh n'kkvksa esa yksd lg;rk ikus ds vf/kdkj dks çkIr 

djkus dk çHkkoh mica/k djsxkA 

vuqPNsn&42 

jkT; dke dh U;k; laxr vkSj ekuoksfpr n'kkvksa dks lqfuf'pr djus ds fy, çlwfr lgk;rk ds 

fy, mica/k djsxkA 

vuqPNsn&43 

jkT; turk ds fy, dke] fuokZg] etnwjh] f'k"V thou Lrj] vodk'k rFkk lkekftd rFkk lkaL—

frd volj çnku djus dk ç;kl djsxkA jkT; dqVhj m|ksxksa dh mUufr  ds fy, fo'ks"k /;ku nsxkA 

vuqPNsn&43 ¼,½ 

jkT; mi;qä fo/kku vFkok vU; fdlh jhfr ls fdlh m|ksx esa yxs gq, miØeksa] laLFkkvksa ;k vU; 

laxBuksa ds çca/k esa deZdkjksa dh Hkkxhnkjh dks lqfuf'pr djus ds fy, dne mBk,xkA 

vuqPNsn&44 

jkT; Hkkjr ds leLr jkT;{ks= esa ukxfjdksa ds fy, ,d leku flfoy lafgrk ykxw djkus dk ç;kl 

djsxkA 

vuqPNsn&45 

fN;kflosa lafo/kku la'kks/ku vf/kfu;e] 2002 }kjk lafo/kku ds vuqPNsn 45 dks la'kksf/kr fd;k x;k 

gSA bl lafo/kku ds vuqlkj jkT; vfHkHkkodksa ls ;g vis{kk djrk gS fd os vius cPpksa dks Ng o"kZ dh vk;q 

rd çkjfEHkd ckY; lqj{kk ,oa f'k{kk çnku djus dk ç;Ru djsaxsA 

vuqPNsn&46 

jkT; turk ds nqcZy oxksZ ds] fo'ks"kdj vuqlwfpr tkfr;ksa] rFkk vuqlwfpr tutkfr;ksa] rFkk mudh 

f'k{kk  vkSj vFkZ laca/kh fgrksa dh fo'ks"k lko/kkuh ls vfHkòf) djsxkA 

vuqPNsn&47 

jkT;] lkoZtfud LokLF; esa lq/kkj rFkk eknd –O;ksa vkSj gkfudj vkS"kf/k;ksa dk fu"ks/k djsxkA 

vuqPNsn&48 

jkT;] —f"k vkSj i'kqikyu dks vk/kqfud vkSj oSKkfud ç.kkfy;ksa ls laxfBr djus dk ç;kl djsxkA 

xk;ksa ] cNM+ksa] nw/k nsus okys rFkk okgd i'kqvksa dh j{kk dk rFkk uLyksa ds ifjj{k.k vkSj lq/kkj ds fy, vkSj 

muds o/k dk çfr"ks/k djus ds fy, mfpr dne mBk;sxkA 

vuqPNsn&48 ¼,½ 

jkT; ns'k ds i;kZoj.k dh laj{kk rFkk mlesa lq/kkj djus dk] vkSj ou rFkk oU; thoksa dh j{kk djus 

dk ç;kl djsxkA 
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vuqPNsn&49 

jkT;] ,sfrgkfld rFkk jk"Vªh; egRo ds Lekjdksa dh j{kk djsxkA 

vuqPNsn&50 

jkT; U;k;ikfydk dks dk;Zikfydk ls i`Fkd djsxkA 

vuqPNsn&51 

jkT; 1- varjjk"Vªh; 'kkafr vkSj lqj{kk dh vfHkòf) dk 2- jk"Vªksa ds chp U;k; laxr vkSj lEekuiw.kZ 

laca/kksa dks cuk, j[kus dk] 3- laxfBr yksxksa ds ,d&nwljs ls O;ogkjksa esa varjjk"Vªh; fof/k vkSj laf/k 

ck/;rkvksa ds çfr vknj c<+kus dk] 4- varjjk"Vªh; fooknksa ds e/;gu nsus dk] ç;kl djsxkA 

lUnHkZ xzUFk lwph 

1- MkW- ekrk izlkn 'kekZ ^^ekuokf/kdkj ,oa f'k{kk** Jh dfork izdk'ku 2010 

2- v:.k dqekj iykb ^^Hkkjr dk jk’Vªh; ekuo vf/kdkj vk;ksx** jk/kk ifCyds'kUl & 2002 

3- MkW- Mh- ,l- ;kno & ^^Hkkjr esa ekuo vf/kdkj** vkLFkk izdk'ku] t;iqj 2012 

4- v:.kk jk;  % us'kuy g~;weu jkbV~l deh'ku vkWQ bf.M;k] ubZ fnYyh] 2003 oksY;we&1]2 

5- ,e-,- valkjh % efgyk vkSj ekuokf/kdkj] T;ksfr izdk'ku] t;iqj] 2000 

6- lq/kk voLFkh % efgyvksa ds izfr vR;kpkj ,oa ekuokf/kdkj] vfjgUr ifCy'klZ] ubZ fnYyh] 2005 

7- v:.k prqosZnh o lat; yks<+k % Hkkjr esa ekuokf/kdkj] iap'khy izdk'ku] t;qij 2006 

8- yfyr prqosZnh % ekuokf/kdkj ,oa drZO;] fjrq ifCyds'ku] t;iqj] 2001 

9- /keZpUn tSu % Hkkjrh; yksdra=] fizaVosy] t;iqj] 2001] [k.M&1 

10- MkW- e/kq eatjh nwcs % ekuo vf/kdkj] jkt ifCyf'kax gkÅl] t;iqj] 2004 

11- MkW- v:.k jk; % Hkkjr dk jk’Vªh; ekuokf/kdkj vk;ksx&xBu] dk;Z vkSj Hkkoh ifjn`';] jk/kk 

ifCyds'kUl] ubZ fnYyh] 1999 

12- nhi dqekj JhokLro % ekuo vf/kdkj Hkkjr esa] v/;;u izdk'ku] ubZ fnYyh] 2010 

13- ,u-,l-xgyksr % Hkkjrh; jktuhfrd O;oLFk n'kk o fn'kk] us'kuy ifCyf'kax gkÅl] t;iqj] 2004 

14- t;izdk'k 'kekZ % Hkkjrh; jktuhfrd O;oLFkk] jktLFkku fgUnh xzaFk vdkneh] t;iqj] 2000 

15- fnfyi tk[kM+  % ekuo vf/kdkj] vkfo’dkj ifCy'klZ] t;iqj] 2005 

16- ts-lh tkSgjh % Hkkjrh; jktuhfr] fo'kky ifCyds'ku] tkya/kj] 1997 

17- iwj.k ey % ekuokf/kdkj] lkekftd U;k; vkSj Hkkjr dk lafo/kku] iksbUVj ifCy'klZ] t;iqj] 2007 

18- izks- vkj- ih- tks'kh % ekuo vf/kdkj ,oa dÙkZO;] vfHkuo izdk'ku] vtesj] 2005 

19- jktsUnz izlkn % ekuo vf/kdkj ,oa jk’Vªh; lqj{kk jk/kk ifCyds'kUl] ubZ fnYyh] 2005 

20- MkW- iznhi f=ikBh % ekuokf/kdkj vkSj Hkkjrh; lafo/kku&laj{k.k ,oa fo'ys’k.k] jk/kk ifCyds'kUl] ubZ 

fnYyh] 2002 
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ABSTRACT 

Coping strategies used by different people are characterized by many varieties of ways of 
coping. The present work is focused to find out how the hostellers and non - hostellers differentiate in 
the ways of coping. The sample consisted of 240 college students (120 hostellers and 120 non - 
hostellers) randomly selected from different colleges of Bikaner City (Raj).  The coping response 
inventory developed by R.H. Moos (1993), were used in present work to identify the coping strategies. 
The results were analyzed in terms of mean, standard deviation and t - test. The results showed that 
hostellers and non - hosteller students both differed significantly with regards to some ways of coping 
i.e.  Problem focused, Cognitive coping and non significant on Avoidance and Behavioral coping. 

 

KEYWORDS: Coping Strategies, Problem Focused Coping, Cognitive Coping, Avoidance Coping, 
Behavioral Coping. 

_______________ 

Introduction 

 Too much stress may be harmful but in daily life it can be expected in a certain amount. In the 
different stages of life, coping of stresses varies. At the adolescence period both boys and girls faces 
many challenges i.e. differentiating themselves from their family forming bonds with peers and shifting to 
an adult personality. The two primary functions of coping strategies are (a) to manage the problem which 
causes stress (b) to conduct the policy to handle the emotions which are related to those stressors 
(Folkman and Lazarus 1980, 1986). After understanding primary function of coping strategies Higgins 
and Endler (1995), state that coping strategies is grouped into three main classes, (a) Task Oriented - 
this strategies focuses on problems, in which to lessen the amount of stress, a direct action is taken to 
shift the situation by itself. (b) Emotional Oriented - in this class of coping strategy efforts are directed 
toward converting emotional response to stressors. (c) Avoidance Oriented - this third class of the coping 
strategies includes avoiding the situation, refusing the existence or losing hope (Lazarus and Folkman 
1984). 

The function of each coping strategy is independent in stressful environment. The type of 
strategies to be adopted totally depends on each and every person's specific profile of stress perceptions 
and demographic characteristics. That which type of strategy has to be adopted. Thereafter which coping 
strategies are to be mobilized under the specific circumstances are ascertained and the factors like 
demographic, personal, socio cultural and environment influences it. Theoretical perspective in regard to 
adolescence in coping acknowledge two factors which affects the choice of coping strategies they are 
situational context as well as individual characteristics. (Frydenberg, 1997; Seiffge - Krenke, 1995)       

Chickering (1974) mentioned that students living at home are less engaged/involved in 
academic activities, extracurricular activities and in social activities in comparison to the students living in 
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dormitory. Students are joining good hostels to get quality education through better academic 
environment (TJMS Raju 2009). Students living in hostel interacts with other students who ever with the 
same age ranges have different characteristics and even they try to adjust with them (Thakkar et al. 
2016). Hostellers also faces various problems such as monetary issues, adjustment problems, self-
helplessness, distress, modification in eating habits, and many other problems due to living in hostels 
(Iftikhar & Ajmal, 2015). 

Astin (1984) compared between the resident student and commuter students, the resident 
student are found more likely to express overall contentment with their undergraduate experiences and 
specifically contended with the students friendship, faculty student relations and social life. It is commonly 
thought that individual who live away from their home achieve higher levels of adult identity,  reason 
behind is their gaining experiences in dealing with the colleges of adult life, such as managing their 
finances and maintaining  their household (Goldscheider and Goldscheider,1999). 

Objective  

The present study was conducted to find out the residential differences in coping strategies, 
used to deal with stressful situations. 

Hypotheses 

Following hypotheses were framed: 

• There would be significant difference in hostellers and non -hostellers regarding use of problem 
focused coping strategy. 

• There would be significant difference on measure of avoidance coping strategy in hostellers and 
non-hostellers. 

• There would be significant difference in hostellers and non-hostellers on use of cognitive coping 
strategy. 

• There would be significant difference in hostellers and non-hostellers regarding the use of 
behavioral coping style. 

Method 

Sample 

The sample of the study consisted of 240 students selected randomly from the colleges of 
Bikaner City (Raj.), among which 120 were hostellers and 120 non-hostellers. 

Tools 

 The following psychological test was utilized:  

• Coping Response Inventory (CRI) - The coping response inventory (CRI) developed by R.H. 
Moos (1993) was used to measure different types of coping responses to stressful life 
circumstances. 

Results and Discussions 

The data from CRI were tabulated, mean scores and t - values were calculated for different 
coping strategies. 

Approach or Problem Focused Coping 

It measures the problem focused efforts to master or resolve life stressors.  

Table 1 

Mean, SD and t - values of Approach Coping between Hostellers and Non - Hostellers 

S. No. Residential Status N df Mean SD SE t 

1 Hosteller 120 
238 

45.41 10.98 1.00 
4.154** 

2 Non Hosteller 120 38.88 13.25 1.25 
**Significant at 0.01 level 

 Table 1 indicates the mean scores and t - values of problem solving coping strategies for 
hostellers and non - hostellers. It shows that there is significant difference between hostellers and non - 
hostellers regarding their problem solving coping strategy. Mean score reveals that hostellers approach 
more problem solving coping strategies than non - hostellers. Thus the first hypothesis is accepted.  



104       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

Avoidance or Emotional Coping Strategy 

It measures avoidance coping or emotional focused attempts to avoid thinking about a stressor 
and its implications. 

Table 2 

Mean, SD and t - values of Avoidance Coping between Hostellers and Non - Hostellers 

S. No. Residential Status N df Mean SD SE t 

1 Hosteller 120 
238 

25.36 10.34 0.94 
1.892 

2 Non Hosteller 120 28.17 12.55 1.15 
 

Table 2 shows the mean scores and t - values of avoidance coping for hostellers and non - 
hostellers. It reveals that hostellers and non - hostellers do not differ regarding their avoidance coping. 
But mean score differences show that non - hostellers use more avoidance coping than hostellers. On 
the basis of this it is concluded that the second hypotheses is not accepted completely.  

Cognitive Coping Strategy 

It includes cognitive attempts to deal with the stressor and its consequences. 

Table 3 

Mean, SD and t - values of Cognitive Coping between Hostellers and Non - Hostellers 

S. No. Residential Status N df Mean SD SE t 

1 Hosteller 120 
238 

35.74 9.86 0.90 
1.995* 

2 Non Hosteller 120 33.23 9.68 0.88 
*Significant at 0.05 level 

Inspection of table 3 indicates the mean scores, SD and t - values of cognitive coping for 
hostellers and non - hostellers. It shows that hostellers and non - hostellers differ significantly regarding 
their cognitive coping strategy. Mean scores reflect that hostellers use cognitive coping strategy more 
than the non - hostellers. Thus, third hypothesis is accepted. 

Behavioral Coping Strategy 

It measures behavioral attempts to take action to deal with the problem.  

Table 4 

Mean, SD and t - values of Behavioral Coping strategy between Hostellers and Non - Hostellers 

S. No. Residential Status N df Mean SD SE t 

1 Hosteller 120 
238 

35.03 9.58 0.87 
0.913 

2 Non Hosteller 120 33.83 10.75 0.98 
 

 Table 4 depicts the mean scores, SD and t - values of behavioral coping for hostellers and non - 
hostellers. It clearly indicates that hostellers and non - hostellers do not differ regarding their behavioral 
coping strategy. Thus fourth hypothesis is not acceptable. 

Few of the findings are mentioned in line with these results of coping strategies. College 
students worldwide faces with increasing numbers of stressors. Residence hall students, who pursue the 
achievement more important, also tend to enumerate more events as challenging and the use more task 
oriented or problem focused coping strategy which than finally reverse the negative effects of stress 
(Santiago - Rivera et al. 1995).  

In a similar study, MacNair and Elliott (1992) when founding the relationship between self-
perceived problem solving and coping in undergraduates hostellers. It was investigated that those 
students reported more effective problem solving skills were also more likely to use coping strategies 
aimed towards task oriented or problem solving focused.  

It is concluded from the study of Dill and Henley (1998) that student's goal orientation is 
concerned with style of coping that he or she utilizes. Learning goal orientation is positively concerned to 
a task oriented coping whereas emotional oriented coping is positively concerned to a performance goal 
orientation. Residence hall students would more often endorse towards the learning goal orientation and 
utilizing a task oriented coping style more frequently in one hand but the non- residents in other hand 
shows less concern about this. 
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As demonstrated by (McCarthy et. al. 1990) the sense of community is found to be an important 
factor when it comes to helping undergraduate students to adjust and to cope with college life. Lounsbury 
and Denuie (1995) state that characteristics, namely students characteristics, institutional characteristics 
along with the campus experiences all affect the student's sense of community in campus. This finding 
demostrated a potential link between the sense of community in the residence hall and integration with 
the broader campus community.  

Research indicate that hostel student tend to exhibit higher level of empathy, altruistic behavior 
and emotional stability. The hostel environment fosters socialization opportunities among student, 
expending their social circles through interactions with diverse, multicultural groups. Hostel life is 
associated with personality traits such as confidence, punctuality, socialability, realism, compromise, 
responsibility and sharpness across various life of domains. Living in hostel exposes student to diverse 
individuals, in enhancing their patience levels and preparing them to take the challenges in practical life. 
Individual differences among hostel roommates are a common aspect of hostel living.               

The various studies stated that the problems along with the interpersonal problems have two 
types of attachment where secure or close attachment installs negative related with these problems and 
other hand insecure attachment style is positively related with interpersonal problems (Bonache et al. 
2019; Hayden et al, 2017; Lee & Park, 2020).   

Kirk (1965) found that the net effect of the residential institution environment was the changes 
on the various scales - personality, social maturity independence etc. McCartney et al. (1985) found that 
children in residential centers with frequent adult child interaction learns more social skills and self help 
skills than children in centers with low rates of interaction. Higher score on measures of critical thinking 
are found among the residence hall student than the commuter student (Pascarella et al. 1993). 

For the improvement of the undergraduate education quality, the residence hall are termed as a 
powerful vehicle and possess good potential because the number of students living in residence hall is 
large and there they incorporate various opportunities and influence the students both academically and 
socially (Marchese 1994). 

Positive adaptation and fewer depressive symptoms are associated with active coping style, 
while poor adaptation and higher levels of depressive symptoms are linked to avoidance. (Griffith, Dubow 
& Ippolito, 2000; Herman - Stahl, Stemmler & Petersen, 1995)   

Engaging in escapist or avoidance coping strategies might pose a risk for maladjustment, where 
as employing active coping strategies like planed problems solving and seeking social support is 
associated with effective adjustment to stressful solutions.  

Based on the results obtained it is concluded that the significant residential differences emerged 
in some conflict resolution styles. Hostellers use problem focused and cognitive coping strategies more 
frequently then the non - hostellers. 
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ABSTRACT 

The transformative impact of education on female children in India is often overlooked due to 
societal priorities that prioritise marriage or dowry. This is a significant issue, and governmental 
initiatives are actively working to elevate girls’ status and emphasise the enrichment of education. 
Despite the Indian Scholarship System’s numerous scholarships, fellowships, and awards, a lack of 
awareness hinders their effectiveness. The Indira Gandhi Single Girl Child Scholarship is a notable 
example of this, offering undergraduate and postgraduate scholarships to support a girls’ educational 
aspirations. This study is conducted in Kerala and aims to investigate the reasons behind the 
insufficient reach of this scholarship to eligible students aged 18-30. The study endeavours to identify 
barriers that hinder girls’  knowledge of available scholarships and deter them from applying. This 
information can inform strategies to bridge the awareness gap and ensure that deserving students 
benefit from these scholarships. 

 

KEYWORDS: Single Girl Child Scholarship, Girl’s Education, Societal Attitudes, Educational Investment, 
Governmental Support. 

_______________ 

Introduction 

 In the vibrant tapestry of India’s educational landscape, initiatives like the Indira Gandhi Single 
Girl Child Scholarship for Postgraduate level, generously provided by the University Grants Commission 
(UGC), stand as luminous beacons propelling the cause of quality education forward. While the 
scholarship’s primary aim is to empower postgraduate students, it is crucial to grasp its significance 
within the broader context of educational empowerment, particularly for female students. Reflecting on 
the historical evolution, the trajectory of women’s education has transformed from being confined to 
school stages to post-independence, garnering increased attention in higher education sectors 
(Chauhan, 2011). As we navigate the intricate realms of global development, the United Nations 
Sustainable Development Goals (SDGs) emerge as one among the major guiding constellations. Among 
these, SDG 4 fervently calls for inclusive and equitable quality education for all, recognizing education’s 
pivotal role in breaking the shackles of poverty and fostering sustainable development (Sustainable 
Development Goal 4 and Its Targets, 2021; Ending Poverty Through Education: The Challenge of 
Education for All | United Nations, n.d.). In the pursuit of contributing to this transformative vision, this 
research proposal intricately focuses on degree-level students, delving into the intricacies of awareness 
and application challenges for the Indira Gandhi Single Girl Child Scholarship within this specific cohort. 
In doing so, it aspires to amplify the resonance of SDG 4’s noble aspirations in the realm of higher 
education. 
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 In the intricate mosaic of educational opportunities, the scholarship for the Postgraduate level 
stands out as a beacon of support, particularly for female students aspiring to pursue higher education 
(2023). Recognizing this scholarship’s profound impact on postgraduate pursuits, it becomes evident that 
extending our understanding to encompass degree-level students is equally imperative. Primarily 
focusing on the multifarious educational structures of Kerala, this research endeavours to unravel the 
unique challenges degree students encounter in accessing and maximising the benefits offered by this 
scholarship. By illuminating these challenges, the study aspires to contribute to a more comprehensive 
and inclusive approach to educational empowerment within the context of Kerala. Aligning with the 
overarching objectives of SDG 4, the research seeks to pave the way for a future where every girl child’s 
educational journey is acknowledged, actively nurtured, and supported (Chankseliani & McCowan, 2020). 
As we delve into the foundations of higher education, this study becomes a pivotal step towards fostering 
an environment where educational opportunities are equitable, empowering, and universally accessible. 

Sustainable Development Goal 4: Quality Education 

 Sustainable Development Goal 4 aims to provide lifelong learning opportunities that empower 
individuals and contribute to sustainable development(SDG4 - Education 2030, 2023). It recognizes 
education as a fundamental human right and a catalyst for achieving other SDGs. The goal emphasises 
access to quality education at all levels, from early childhood to higher education, and promotes inclusive 
and non-discriminatory learning environments. The challenge lies in ensuring that these valuable 
scholarships reach those who genuinely need them, emphasising the importance of enhancing 
awareness and accessibility to empower more women through higher education (“Swami Vivekananda 
Single Girl Child Fellowship for Research in Social Sciences,” n.d.). In the vibrant landscape of Indian 
scholarships, the Indira Gandhi Single Girl Child Scholarship for Postgraduate studies, overseen by the 
UGC, stands out among esteemed counterparts like the CBSE Single Girl Scholarship and Savitribai 
Jyotirao Phule Fellowship (Chankseliani & McCowan, 2020). This research aims to address gender-
inclusive education gaps, aligning with SDG 4. The study examines awareness and application rates, 
contributing to breaking barriers, ensuring equal access to education for every girl child, and laying the 
foundation for a sustainable and empowered society. The struggle for scholarships to reach students in 
Kerala accentuates the need for improved communication and awareness. SDG 4 operates as a guiding 
beacon, urging collective action to ensure the transformative power of education touches the lives of all, 
leaving no corner of the nation untouched by its illuminating influence. 

Review of Literature 

Education is regarded as a crucial tool for human resources development (Dhkar, 2012), and 
higher education, identified as a powerful instrument for the socioeconomic advancement of society at 
large, serves as a critical vehicle for upward social mobility, especially for deprived and marginalised 
sections (Chauhan, 2011). The function of education is crucial in women’s development, enhancing their 
societal status, fostering empowerment, and instilling independence and confidence, ultimately 
contributing to the nation’s asset status and positive societal change (Sherpa & Rymbai, 2018). 
University Education Commission (1948), the first commission in education set up by the government of 
free India, laid particular emphasis on the education of women (Chauhan, 2011).  Even though colleges 
have stepped forward to support females by opening extra seats, providing scholarships, and relaxing 
cutoff standards, women in learning institutions still have a low representation (Francis J, 2021). Factors 
like poverty, unemployment of the parents, the practice of child marriages, discrimination, female 
foeticide/infanticide and gender inequalities keep women backward (Sherpa & Rymbai, 2018). 

The intertwining challenges of early marriage and subsequent migration to the husband’s homes 
create formidable barriers, significantly impeding girls’ access to higher education, a prevailing reality in 
many conservative societies worldwide (Yadav & Singh, 2020). The NEP 2020 aims to address gender 
disparities through various strategies, including targeted interventions, sensitization programs, promoting 
female representation in decision-making bodies, and strengthening the curriculum to foster gender 
equality. This analysis examines how these provisions can be implemented in the context of Kerala’s 
educational landscape (Peter H M, 2022). The primary cause for the need for more awareness among 
students is the communication gap between scholarship providers and seekers.  

 In the Indian Scholarship System, there are instances where providers struggle to connect with 
deserving candidates. Simultaneously, students may encounter challenges in accessing adequate 
resources to gain awareness about available scholarships. In both situations, the loss is incurred by the 
country’s future (Pandey S, 2022). Girls need to be motivated to step outside their comfort zones and 
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confront the gender stereotypes they have grown up with (Francis J, 2021). Despite commendable 
initiatives, awareness of central government scholarships like the Swami Vivekananda Single Girl Child 
Scholarship, Post Graduate Indira Gandhi Scholarship, and Post Doctoral Fellowship for Women 
Candidates through UGC schemes remains low. On the whole, young women need to be aware and 
comprehend the schemes available for women and the significance of their weight in transforming lives 
(Sherpa & Rymbai, 2018). 

Research Objectives 

• To analyse the behavioural attitudes of society towards education policies for the girl child and 
the factors that hinder the application process for the SGSC. 

• To Develop strategies to enhance awareness about the SGSC among eligible families. 

• To Evaluate the effectiveness of the scholarship scheme in enhancing post-graduate education. 

Methodology 

This project utilises quantitative methods, incorporating a thoughtfully designed set of questions 
informed by a comprehensive study of the subject. Opting for Google Forms for data collection was a 
strategic choice due to its user-friendly interface, real-time response tracking, robust data security 
features, adaptability, and cost-effectiveness. The core of the primary data collection revolves around a 
meticulously crafted survey consisting of 18 questions, administered through Google Forms. This 
approach not only ensures the collection of robust quantitative data but also reflects a commitment to 
methodological precision in gaining insights into the chosen research domain. Dividing Kerala into three 
distinctive regions, South Kerala encompasses Thiruvananthapuram, Kollam, Pathanamthitta, 
Alappuzha, Kottayam, and Idukki (91.99% literacy rate). The choice of Idukki from South Kerala is 
deliberate, as it represents the district with the lowest literacy rate, as per the Kerala Literacy Rate 2023 
Census. In Central Kerala, the cluster includes Palakkad, Thrissur, and Ernakulam, with Palakkad 
(89.31% literacy rate) chosen to exemplify the region’s lowest literacy district. Turning to North Kerala, 
Wayanad (89.03% literacy rate) emerges as the focal point, standing out as the district with the lowest 
literacy rate in the region, amid Kasaragod, Kannur, Kozhikode, and Malappuram. This thoughtful 
selection aims to underscore distinctive literacy patterns across these diverse regions, offering valuable 
insights into educational dynamics in Kerala. 

In this research, the focus was on the crucial age group of 18 to 30 years, representing a pivotal 
demographic essential for comprehending the nuances of the Scholarship System. A deliberate and 
thorough effort was undertaken to form a representative sample, comprising 60 participants strategically 
selected from the diverse landscapes of three distinct districts - North Kerala (Wayanad), Central Kerala 
(Palakkad), and South Kerala (Idukki). The survey instrument featured 18 questions designed in a 
closed-ended format with multiple-choice model, encompassing key inquiries such as awareness of the 
scholarship Program (SGCS) , the perceived effectiveness of the program in encouraging girls to pursue 
higher education, the significance attributed to the SGCS Program for girls in Kerala, and beliefs 
regarding the positive contribution of the scholarship to educational empowerment. Additionally, the 
questionnaire included a dedicated section for gathering demographic information, exploring variables 
like age, gender, educational background, and professional experience, with specific queries addressing 
participant status as a student or employee. The survey method zeroed in on employees and students 
aged 18 and above within these regions, providing a perspective on deserving candidates’ challenges in 
accessing scholarship opportunities. These findings shed light on the limitations and complexities of the 
existing system, providing vital insight into why the scholarship system may fail to reach the most 
deserving students. 

Analysis and Interpretation 

The study involved 60 respondents, 32 (55%) had postgraduate qualifications, 16 (26.7%) were 
employed, and 11(18.3%) were pursuing a Ph.D. comprising 13.3% males and 86.7% females. Among 
them, 14 respondents were employees, while 46 were students. The age distribution revealed that 63.3% 
of participants fell in the 18-22 age group, while 36.7% were aged 22-30; no responses were received 
from individuals below 18 years. Geographically, 41.7% of the respondents hailed from Palakkad, 38.3% 
from Idukki, and 20% from Wayanad. Upon analysing the study, it was found that a substantial majority of 
respondents, totaling 44 individuals, have demonstrated awareness of the Single Girl Child Scholarship 
(SGCS) Program. In contrast, 16 respondents expressed a lack of familiarity with the program. 
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Figure 1: Do you think the SGCS program effectively encourages girls to pursue higher 
education? 

 Out of 60 participants, a resounding 55 (911.7%) individuals expressed a belief that the 
scholarship  program (SGCS) effectively encourages girls to pursue higher education. Only 5 (8.3%) 
individuals held a contrasting view, suggesting a prevailing sentiment that the majority perceives the 
program as a positive catalyst for empowering and motivating girls in their educational pursuits. 

 

Figure 2: How has the SGCS scholarship helped you/ your friend receiving or received  
financially? 

 In the canvas of 60 respondents, the impact of the scholarship program (SGCS) on financial 
situations revealed a mosaic of experiences. A substantial 30 (50%) respondents expressed that the 
scholarship significantly reduced their financial burden, while an appreciable 14 (23.3%) respondents 
found that it magnificently covered all their educational expenses. Another 11 (18.3%) respondents 
acknowledged that the SGCS program contributed to affording some, but not all, of their educational 
expenses. Finally, a reflective 5 (8.3%) respondents shared that the scholarship had a minimal impact on 
their financial situation. These diverse testimonies showcase the multifaceted ways in which the SGCS 
program has made a meaningful difference in the financial landscapes of those who have benefited from 
it. 



Gouri Chandana R G & Anjana Nair Y R: Enhancing Awareness on the Applications for “Single Girl..... 111 

 

Figure 3: How important do you think the SGCS Program is for girls in Kerala? 

  Through the insights of our 60 respondents, a resounding 57 (95%) harmoniously affirmed the 
profound importance of the Single Girl Child Scholarship Program (SGCS) for girls in Kerala, recognizing 
its pivotal role in providing essential financial support. However, in a gentle counterpoint, a mere 3 (5%) 
contributed a contrasting note, offering a unique perspective that diverges on the perceived significance 
of the program. Together, these nuanced voices create a vivid portrait of widespread acknowledgment, 
illustrating the impactful role the SGCS Program plays in shaping the educational journey for girls in 
Kerala. Furthermore, against the backdrop of societal reluctance and traditional expectations, as 
illuminated by Mohanty in 2014, this scholarship emerges as a beacon challenging ingrained norms and 
fostering educational empowerment.   

Figure 4: Do you think additional support services, such as Mentorship from respective schools 
or workshops, would enhance the effectiveness of the SGCS program? 

 
 

 In the collective melody of responses from our 60 participants, a resounding 55(91.7%) of 
voices harmonised in agreement, envisioning the enrichment of the SGCS Program through additional 
support services like mentorship and workshops. Amidst this harmonic chorus, a contemplative 5 
(8.3%contributed a unique note, expressing a nuanced view that diverges on the necessity of such 
supplementary support. Together, these percentages compose a narrative of consensus and 
contemplation, illuminating the potential transformative power of enhanced support structures within the 
SGCS Program. 
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Figure 5: How did you learn about the SGCS Program? 

In the narrative of how awareness about the SGCS Program unfolded among our respondents, 
a significant 31 attributed their discovery to the educational realms of school and teachers. Social media, 
with its pervasive influence, played a notable role, resonating with 14 of the participants. Meanwhile, the 
grapevine of friendship networks contributed to the awareness of 11 while an equivalent percentage 
found the information through sources deemed not applicable. A smaller yet significant 2 acknowledged 
their parents or family as the source, and 1 respondent, a single girl child, poignantly expressed her lack 
of awareness about the program, underscoring the potential gaps in disseminating information to certain 
demographic segments. 

Figure 6: What will be the reasons that prevented you from not applying? 

 

Within the intricate tapestry of reasons hindering participation, a majority of 36 participants 
(60%) deemed the question not applicable, while 14 individuals (23.3%) pointed to a lack of awareness 
about the program. Furthermore, 5 respondents expressed reservations about receiving the stipulated 
amount, 3 identified the application process as challenging, and 2 attributed their non-participation to a 
perceived reluctance to apply. These diverse responses collectively unveil a nuanced narrative, shedding 
light on the multifaceted factors influencing individual decisions within our respondent group. 

Major Findings 

Even though a significant majority of respondents, numbering 25 individuals, were aware of the 
existence of the scholarship, a dishearteningly low number had applied to the program. The survey 
highlighted a prevalent obstacle; many refrained from participating due to a pervasive need for more 
awareness regarding the program and its intricate application process. Evidently, this dearth of 
information acted as a formidable barrier, preventing potential applicants from taking advantage of the 
scholarship. The findings underscored the critical need for increased efforts in disseminating knowledge 
about the program, emphasising that addressing this awareness gap could encourage more applications 



Gouri Chandana R G & Anjana Nair Y R: Enhancing Awareness on the Applications for “Single Girl..... 113 

and empower single girls to spread awareness among their peers and expand the program’s impact. 
Against the backdrop of this study, it is noteworthy that a majority of respondents hail from Palakkad, 
while a considerably smaller number represent Wayanad. Despite the regional variation in participation, 
the survey yielded a resounding consensus among students regarding the transformative potential of the 
SGCS.  

Governments have implemented numerous schemes aimed at fostering women's pursuit of 
higher education. Now, it is imperative for society, institutions, and organisations to organise awareness 
programs, as highlighted by Sherpa and Rymbai (2018). Within the responses, a prevailing sentiment 
resonates, underscoring the pivotal role of the scholarship in promoting academic empowerment. 
Notably, the survey brings to light that, for many students, the Single Girl Child Scholarship (SGCS) 
serves as a decisive tool in relieving financial burdens, a sentiment consistently echoed throughout the 
study. Beyond mere financial relief, there exists a noteworthy belief among respondents that the 
scholarship has the capacity not only to significantly reduce but potentially completely alleviate their 
educational expenses. Furthermore, the survey illuminated a striking correlation between the SGCS and 
the pursuit of postgraduate studies, as several respondents credited the program with influencing their 
decision to undertake advanced academic endeavours. Perhaps most compellingly, the majority of 
respondents expressed a positive conviction that the SGCS effectively encourages and supports girls in 
their pursuit of higher education, underscoring its instrumental role in shaping educational journeys. In 
sum, the collective portrait painted by the majority of respondents affirms the profound importance of the 
scholarship Program for girls in Kerala, acknowledging its impactful contribution to enhance the 
educational landscape in the region. 

Within the cohort of 60 individuals, an impressive 58 participants (96.7%) harbour a positive 
conviction in the substantial contribution of the Single Girl Child Scholarship to educational 
empowerment. 

In the examination of this study, 21 individuals, representing 35% of the participants, identified a 
lack of information as a significant barrier to accessing the Single Girl Child Scholarship (SGCS) 
Program. Their perceived insufficient knowledge about the application process hindered their ability to 
apply for the program. Interestingly, the research unveils a noteworthy contrast as the majority of 
respondents gained awareness about the SGCS predominantly through school and teachers. In contrast, 
a conspicuously low number attributed their knowledge to family and parents. This underscores the 
importance of broader dissemination channels for essential information, emphasising the need for 
diversified approaches to ensure widespread awareness of the SGCS Program. This disparity 
underscores a critical issue. Many eligible students remain unaware of the program due to insufficient 
dissemination of information within familial circles. Recognizing the profound impact of this unawareness 
on the application rates, it becomes imperative to address this informational gap. In response, the survey 
participants have aptly recommended enriching the SGCS Program by incorporating additional support 
services, such as mentorship and workshops. These suggested enhancements not only serve as tangible 
steps towards improving awareness but also offer a holistic approach to empowering and guiding eligible 
students through the application process. By strategically bolstering the program with educational 
resources and guidance, we have the opportunity not only to bridge the awareness gap but also to foster 
a supportive environment that encourages the full potential of the scholarship program. 

Scope and Limitations 

This study has served as a crucial exploration into the reasons behind the limited reach of 
scholarships in Kerala. The findings highlight a significant need for further investigation, extending 
beyond the boundaries of the state and encompassing the entirety of India. Kerala, recognized for its 
high literacy rates, presents a compelling case for concern, suggesting that in less literate states, the 
situation may be even more dire. A noteworthy revelation from this research underscores the lack of 
awareness among parents and family members, necessitating immediate attention. Educational 
institutions emerge as key players in effecting change, with the potential to spearhead workshops and 
mentorship programs aimed at identifying eligible students and guiding them through the application 
process. Interestingly, the study reveals that despite the prevalent use of social media, students remain 
somewhat sceptical, fearing misinformation. This underscores the need for innovative strategies to 
disseminate information effectively and alleviate any confusion. Moreover, the research suggests a 
broader scope for understanding how scholarships can efficiently reach their intended recipients, thereby 
increasing application rates. Lastly, the study prompts consideration for a comprehensive analysis of 
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other scholarships and government schemes, as its focus has been primarily on the scholarship. In 
essence, this research not only sheds light on the challenges within Kerala but opens up avenues for 
broader exploration, offering valuable insights for the improvement of scholarship programs on a national 
scale. 

Concluding Remarks 

This insightful study leads to a compelling conclusion, revealing that although a majority of 
individuals are aware of the scholarship scheme, their knowledge of its intricacies and benefits remains 
superficial, rendering it relatively inconspicuous. The widespread lack of awareness among parents and 
the apparent neglect by educational institutions in underscoring the importance of these scholarships are 
concerning findings. Many remain oblivious to the transformative financial support these scholarships can 
offer, presenting a potentially life-changing opportunity for students grappling with financial constraints. 
Regrettably, these opportunities are often overlooked, with individuals dismissing them as potentially fake 
or deeming the application process too complex. The study’s significant insight lies in the recognition that 
establishing proper mentorship and dedicated guides within educational institutions has the potential to 
address these challenges. Such support structures can demystify the application process, dispel 
misconceptions, and, in turn, catalyse a notable increase in scholarship applications. This, in essence, 
transforms these scholarships from overlooked opportunities to indispensable pillars of financial support 
for students pursuing education in the face of financial adversity. 
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ABSTRACT 

Within the nation, women's participation in managing household responsibilities is seen as 
fundamental to their daily life. This has been considered crucial since the beginning of time. Changes 
occurred in their lives throughout the modern era, and women actively sought out and seized 
educational and occupational possibilities. Despite their involvement in these areas, they made a 
substantial contribution to the household's responsibility management. Acquiring knowledge in terms of 
numerous areas is crucial for women to handle home obligations. These include a wide range of topics, 
such as child development, health, nutrition, hygiene, upkeep, etc. Better communication skills are also 
required, as is the ability to engage with others both within and outside the house. Types of home 
obligations and the impact of women's multi-roles on children's household responsibilities are the 
primary foci of this study article. 

 

KEYWORDS: Education, Management, Household Responsibilities, Decision Making, Leadership Roles. 

_______________ 

Introduction 

 The role of women in the management of household responsibilities is deemed to be of 
paramount relevance within the nation from ancient times. This belief that women need instruction in the 
proper execution of domestic duties has been common among people since ancient times. The primary 
reason this idea is so common is that it was formerly thought that women shouldn't go to college or work 
outside the home to receive an education; instead, they should stay at home and learn all the ins and 
outs of taking care of households. Women in mediaeval India suffered from a fall in status and 
discrimination, in contrast to their venerated position in ancient India. Whereas, in the contemporary age, 
people started to value education and career prospects more, which improved their quality of life overall.  

 It is not an effortless undertaking to manage household responsibilities. Everyone must put forth 
their whole effort and give each task their full focus. There are number of areas, in terms of which 
persons need to enhance their talents and abilities and produce awareness. These include a wide range 
of activities, such as housekeeping, cooking, cleaning, fixing things, developing children, and attending to 
the wants and expectations of other family members. In contrast, people in rural areas participate in 
livestock raising in addition to doing a variety of domestic tasks. Consequently, they need to be good at 
getting their housework done. Professionals like cleaners, gardeners, chefs, drivers, carpenters, 
plumbers, electricians, painters, and so on are often sought for in largely metropolitan neighbourhoods 
when residents are unable to do certain duties on their own. Therefore, managing a household also 
includes overseeing them, keeping in touch with them, making decisions, etc. In most rural areas, girls 
are taught to help out around the home right from the start.  

Types of Household Responsibilities 

The types of household responsibilities have been stated as follows:  

• Cleaning: One of the most important household responsibility that people are expected to do 
every day is clean their homes. Cleansing the floor, furniture, equipment, machinery, tools, 
appliances, and so on is what it's called. Everyone involved has to be well-versed with the 
materials at their disposal for this job to be done well. Sometimes, ladies may need to employ 
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assistants since this task becomes too much for their little living space. However, when living 
quarters are cramped, this task may fall on the shoulders of women and other family members. 
As a general rule, low-paying minority employment are filled by people from historically 
oppressed and economically disadvantaged groups. Therefore, they must do this chore around 
the home by themselves. 

• Washing: The main focus of washing is, unsurprisingly, washing of clothes. Most people in 
metropolitan areas have washing machines that they use for washing clothes and other household 
items including towels, linens, bed spreads, pillowcases, and tablecloths. However, since power is 
not readily available in rural areas, people there execute this task by hand. Many households in rural 
areas go without running water and power for long periods of time. So, they have to find a way to get 
water, whether it's from wells or some body of water close by. The number of people living in a home 
usually determines who is responsible for doing the laundry. They are allowed to do this once weekly 
if there are one to three people in their household, and twice weekly if there are four or more people 
in their family. People may wash their uniforms every day or every other day if they have a small 
number of items and are needed to wear them at work.  

• Preparation of Meals: When it comes to their families' and themselves health, women have the 
major responsibility. Research shows that when women wake up in the morning, they are more 
likely to be involved in cooking. When it comes time to make lunches for the family, this is a 
regular occurrence in most homes. Their knowledge and skill level about the materials and 
techniques of preparation must be sufficient for the production of meals. It is important to avoid 
cooking dishes that are high in sugar or oil when there are senior family members who are ill 
with conditions like diabetes or heart disease. People like eating when they are around others, 
therefore it's not uncommon for older ladies, especially those who live alone, to skip making 
meals quite a bit. Contrarily, this work is done mostly by those who live at home with their family.  

• Paying Bills: Among the most crucial things that must be attended to regularly is the payment 
of bills. Managing household responsibilities in the modern day often involves three bills: 
electricity, water, and gas. All homes also have access to the internet, and people also need 
television. Therefore, it is imperative that they settle their cable and internet payments. 
Everyone in the household is responsible for making timely payments on their expenses. As 
they get older, children also have a responsibility to pay their obligations on time. Typically, 
when men hold down full-time jobs and women stay at home to raise children, it is the women 
who ensure timely payment of all expenses. Modern innovations have made it easy to pay bills 
using mobile devices and the internet. To achieve this goal, it is essential that women and 
children be knowledgeable about how to use technology.  

• Purchase of Items: Shopping, whether in-store or online, is an essential part of running a 
family. A person's spending habits are often dictated by their household size and the frequency 
with which certain things are used. For example, you could buy milk, fruits, and other food 
products every day or every other day. On the other hand, people could buy things like clothing 
once every three to six months or even monthly. People, on the other hand, may only buy 
technology goods or devices once per year or two. With the exception of food, people buy other 
things according to how often they use them. Considerations such as one's financial situation, 
the size of one's family, one's occupation, and one's interests should also be included into 
product purchases.  

• Health Care: The primary responsibility of attending to the necessities and wants of one's family 
members is traditionally held by women. They should inform them of what they need to know 
and then help or encourage them to do things that will improve their health and wellness. It is 
expected that people prioritise their bodily and mental well-being when it comes to health care. 
One of the most important things for people to focus on is their diet and nutrition. In addition to a 
healthy diet and enough of nutritious food, other important components in creating a welcoming 
home atmosphere include regular physical activity, positive thinking, and strong connections 
within the family. Taking care of one's mental health requires cultivating an optimistic outlook, as 
well as positive relationships with people around them and at home.  

• Taking Care of Siblings: Farmers and agricultural labourers make up the bulk of the workforce 
in rural areas. When their parents are at work, young girls are often expected to stay at home 
and look after their younger siblings. When there are three or more children in a rural family, the 
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elder females are traditionally expected to look after their younger siblings. Siblings are 
expected to help out with a variety of tasks when they are less than three years old. These 
include feeding, washing, clothing, and even playing with their younger siblings. Conversely, 
when siblings are older than three and enrolled in school, it is expected that they will also help 
with their schoolwork, assuming they are aware of it. Typically, females in rural areas are 
expected to stay at home and take care of their siblings and other household responsibilities, 
rather than attend school or engage in extracurricular activities.  

• Taking Care of the Needs of Elderly Individuals: Many health concerns are common among 
the elderly. Some examples of these conditions are diabetes, heart difficulties, joint discomfort, 
and others. Even ADLs like eating, bathing, dressing, toileting, and transferring may be 
challenging for some individuals since they are immobile. Caring for the wants and needs of the 
elderly is mostly a woman's responsibility. They should make sure they eat a healthy, condition-
appropriate diet, remind them to take their medication as prescribed, take them to the doctor 
regularly for check-ups, converse with them in a way that is beneficial to their health, and make 
sure they don't feel ignored or lonely. According to studies, older people get joy from spending 
time with their grandkids, listening to religious music, seeing religious television shows, going for 
walks in parks, visiting places of worship, and similar activities. So, it's important for family 
members to encourage them to take part in different activities and responsibilities.  

• Child Development: The development of children is seen as an essential component that 
mothers must execute. They should prioritise meeting their children's demands and 
requirements from the very beginning. It is the mother's responsibility to transport her kid to and 
from nursery school once the youngster starts attending. However, when they get older, it is the 
mothers' responsibility to guide their children in their academic pursuits, encourage their artistic 
endeavours, and instil in them strong moral principles. When kids are young, they're not just 
interested in schoolwork; they want to be involved in many sorts of extracurricular activities, 
such sports, physical activities, singing, dancing, role acting, playing instruments, creating 
artwork, and crafting. It is the responsibility of mothers to show their children the way to 
righteousness. Fathers, like other members of society, tend to worry about their children and put 
an emphasis on their development and progress. However, moms are often working full-time, 
therefore it falls mostly on them to carry out the responsibility of child development.  

• Other Tasks and Activities: When managing household responsibility, "other tasks and 
activities" often means those that need help from others since the individual is unable to do 
them alone. Among them include driving, cooking, gardening, plumbing, electrical work, and 
repair. People need to get in touch with service providers and arrange for them to come to their 
houses to do these tasks. Supervising these people effectively is largely a job for individuals. 
Even though it is essential for them to observe, they may lack sufficient understanding in their 
respective professions. Most people over the age of 65 do not feel safe operating a motor 
vehicle in densely populated places, thus they must rely on the services of professional drivers. 
While most women are capable in the kitchen, they often need to bring in outside help when 
they are unable to do it themselves due to illness or injury.  

The Influence of Multi-roles of Women on Household Responsibilities carried out by Children 

 The household's behaviour, structure, function, and socio-cultural aspects have been profoundly 
affected by women's multi-roles in both the private and home sectors (Rosada, & Nurliani, 2016).  
According to theorists, the kids did a great job running the family. Therefore, the methods and strategies 
that women choose to educate their children greatly impact the many roles that women play. Moreover, 
engaging in self-care activities is seen as essential for developing a sense of competence (Riggio, 
Valenzuela, & Weiser, 2010).  The primary areas of instruction for young children are the primary 
emphasis of this idea. Children may help relieve their moms' burdens to a certain degree when they are 
taught how to carry out their domestic duties effectively.  

• Putting Playthings Away: The kids learn early on to put their toys away when they're done 
playing with them. Assembling and arranging parts in the right way is sometimes required for 
certain playthings and games. Therefore, after playing with anything, kids should return it to its 
proper spot; this is something that parents should remind them of.  
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• Manners and Etiquettes: When it comes to handling domestic chores, it's crucial to instil good 
manners and etiquette in both adults and children. Children learn that it's important to share, to 
wait one's time in parks and other public areas so that others may play, to be pleasant and 
approachable with people of all ages, to stick to one's own age group, and to be courteous and 
helpful to adults and older people.  

• Maintaining Cleanliness: During the early years of life, children often become untidy and have 
a tendency to scribble on walls. They learn early on at school and at home to be tidy and not to 
be careless with their belongings. When it comes to their diets, young children lack the 
necessary skills and training. Help is provided by their parents or other caretakers. Nonetheless, 
they learn to eat well and become adept at keeping their home and surroundings clean as they 
get older.  

• Management of Finances: The youngsters may give an important contribution in the 
management of finances, by saving their parents money. Sometimes, even very little toddlers 
may be rather demanding and want a lot of different things, such food, toys, clothing, and more. 
Therefore, students need to learn how to budget their own money and not fritter it away on 
unnecessary items. The youngsters should not be overly demanding by nature. When parents 
are financially able, they are better able to meet their children's requirements and make a 
meaningful contribution.  

• Completion of Home-work Assignments: It is important for kids to understand that they are 
responsible for their own academic success. Unfortunately, it is very uncommon for parents, 
especially moms, to have other commitments that prevent them from giving their children the 
undivided attention they need in the classroom. They set them up with private tutors when this 
happens. In general, and especially when their children encounter difficulties, parents worry 
about how their children are doing in school. So, it's critical that kids do their homework on time 
and focus on their schoolwork well so that their parents don't have to worry as much.  

• Participation of Children in Creative Activities: When it comes to handling home chores, 
research shows that getting kids involved in creative activities is crucial. Crafts and works of art, 
including embroidery, knitting, crocheting, ceramics, and so on, make up the bulk of these 
pursuits. Children often make a plethora of things that they may utilise as home décor when 
they engage in creative pursuits. They employ their creative abilities to govern the home in this 
way.  

• Involvement of Children in various Activities: Helping out around the home is easier when 
kids are involved in a variety of activities and chores. For example, after washing clothes by 
moms they should fold them and store them properly in their cabinets. When given their own 
room, they should take responsibility for keeping it clean and organised, washing their own 
dishes after meals, and participating in activities that suit their ability.  

• Listening and Obeying Parents: Parents are the most knowledgeable about their children's 
requirements and demands as they develop. On top of that, they have complete confidence in 
their talents and know exactly what kinds of work would be most suited to their ability. When 
moms advise their kids to stop playing or watching TV and start studying, then, the kids should 
listen and comply. In contrast, moms may set a strict limitation for their teenagers when they go 
outside to play. Children report higher levels of happiness and improved ability to handle 
household responsibilities when they listen to and follow their parents.  

• Communicating Effectively: In today's world, parents often let their children explore their 
interests and pursue their own interests independently. In a typical classroom setting, students 
study and participate in extracurricular activities based on their own interests and strengths. 
Engaging in productive discussion with their parents is an essential responsibility for children. 
Even if they disagree with them on certain matters, they should be able to address these 
conflicts amicably. Children must learn to communicate properly both within and outside the 
house if they are to grow up in an amicable and pleasant family environment and develop 
positive connections with their peers.  

• Self-care: Infants and toddlers rely profoundly on their parents, particularly moms, for support. 
But when adolescents enter primary, middle, and high school, they start to understand the value 
of taking care of themselves. Self-care is, as the phrase indicates, when people are forced to 
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look after their needs and requirements on their own. They will become less reliant on their 
family members and more capable decision-makers after they have developed cognitive abilities 
and logical reasoning. As a consequence, the idea of self-care helps children relieve their moms 
of stress and anxiety. When kids can take care of themselves, parents have more mental 
bandwidth to devote to other pursuits.  

Conclusion 

 Household management is a responsibility that falls on women in India and other cultures, 
regardless of their socioeconomic status, whether they are self-employed or not, and regardless of their 
family composition. They learn how to carry out their domestic duties even when they do not have a 
formal education. When it comes to taking care of household responsibilities, they need to have a say in 
a lot of different things. Like, domestic affairs, money, job chances, and what happens outside the house. 
It is also important to recognise the contributions women have made in leadership positions. When they 
guide and facilitate the performance and well-being of their family members that is when they primarily 
execute leadership duties. Skills in planning, organising, leading, controlling, coordinating, making 
decisions, communicating, gathering information, having strong moral principles, and having a certain 
personality type all fall under this category.  

Cleaning, washing, cooking, paying bills, shopping, health care, sibling care, senior care, kid 
development, and many more activities and jobs are all part of household responsibilities. While some 
families carry out all of these duties, others may not have any obligations at all, including those pertaining 
to the growth of children, the care of ageing relatives, or siblings. In order to do their jobs properly around 
the home, women and other family members must be well-informed. The impact of women's multi-roles 
on children's household chores is another area of emphasis. A child's ability to make a substantial 
contribution to the completion of domestic chores is a great way for them to help their mom out. The 
following are some of the many household duties that children learn about from an early age: putting toys 
away, being polite and respectful, keeping the house clean, managing money, doing homework at home, 
being involved in a variety of activities, listening to and obeying adults, communicating clearly, and taking 
care of oneself.  
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ABSTRACT 

Strategic control is a technique with the aid of using which managers create and enforce an 
approach that’s instrumental in using boom and aggressive benefit within side the market. It enables 
you place organizational goals, carry out an aggressive analysis, replicate on an organization’s inner 
shape and compare modern-day techniques. In latest days strategic control isn't always handiest use 
in company international however additionally in actual existence i.e. Students, housewife’s even 
children’s also are the usage of strategic control on their level. This paper will short approximately 
distinctive instances wherein techniques are used and carried out nor formally however practically. 
Strategic planning model includes SWOT analysis, PEST model, Porter's five forces model, balanced 
scorecard, etc. uses. Some updated models have also been developed for strategic planning and gap 
analysis. The goal of strategic management is to overcome uncertainty and achieve goals in the face of 
competition. In the article, a research will be conducted on the success of IBM and Tesla Meesho 
strategies. 

 

KEYWORDS: Strategy, Uncertainties, Models, Approaches. 

_______________ 

Introduction 

The strategic control is completed in distinctive stages. It starts with developing the desires that 
an corporation needs to recognition on to stay aggressive and boom profitability. Here is an in depth 
elaboration on how strategic management works for an business enterprise. Agencies need to behavior a 
detailed analysis of inner and external parameters to implement the first-rate perfect kind of strategic 
management. Through the proper implementation of strategies, an organization can benefit a aggressive 
edge and boom profitability. The strategic management concepts encompass logical questioning, making 
plans, useful resource allocation, risk control, leadership, and so on. Via following these standards, your 
business enterprise can make certain that its plans and regulations align with its goals and might deal 
with any form of business threat. It is very unique from operational management because it focuses on 
the lengthy-term dreams of the business enterprise. Whereas operational management makes a 
speciality of creating and imposing plans to fulfill the fast-time period goals. 

 Yes, it's miles crucial to assist businesses to awareness on their future life. It paves the manner 
for personnel and administrators to paintings together within the route of commercial enterprise desires. 
Strategies may be divided into 4 sorts as corporate degree, enterprise level, functional level, and 
operational level method. Strategic control tools assist create frameworks for strategic analysis in order 
that spark off decisions can be taken and assist an enterprise inside the formulation and implementation 
of future aggressive techniques. Commercial enterprise history shows that high performing corporations 
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often initiate and lead, now not distract and defend. They release strategic offensive to secure 
sustainable competitive advantage and then use their marketplace side to acquire superior financial 
performance competitive pursuit of a creative, opportunistic strategy can propel a company right into a 
management role, paving the way for its goods and offerings to come to be the enterprise widespread. In 
a dynamic and uncertain surroundings, strategic control is essential because it could provide managers 
itch a systematic and comprehensive manner for studying the environment assessing their corporation's 
strengths and weak spot and figuring out possibilities for which they might broaden and take advantage 
of a competitive advantage. The strategic control technique includes 8 steps figuring out the 
organization's present day challenge, objectives and techniques, studying the surroundings, figuring out 
opportunities and threats within the environment, analyzing the agency's resources, identifying the 
agency's strengths and weaknesses, formulating strategies, implementing techniques and comparing 
results. 

Step 1: Setting Goals and Objectives 

 The organization wishes to determine and set goals consistent with the organization’s vision. 
The dreams may be both short and long-time period based on the purpose. 

Step 2: Business Environment Analysis 

The corporation performs an in-depth analysis of both the internal and external surroundings to 
locate potential threats, feasible possibilities, and many others. It will additionally help them to better 
recognize their competition. 

Step 3: Strategies Formulation 

As soon as the analysis is finished, the techniques are formulated based totally on the 
enterprise desires and motive of the employer. 

Step 4: Strategies Implementation 

After formula, those techniques are carried out through growing plans, allocating the resources, 
related to distinct departments, and so forth. 

Step 5: Evaluation and Improvement 

After implementation, all the strategies are evaluated in opposition to the set goals and 
adjustments or adjustments are made to enhance those techniques. 

Some of the equipment for strategic management includes SWOT evaluation, whole evaluation, 
Porter's five Forces, PESTEL evaluation, 4 Corners evaluation, and extra. Some of the a success real 
lifestyles instances where techniques are applied and carried out correctly are discussed underneath. 

IBM: A Shift from Products to Services 

 The story of IBM as an elephant who become pressured to bop to live on is a wonderful one. In 
the Nineteen Eighties, IBM become the most powerful era icon and become a massive within the 
industry. But, because of its failure to preserve up with customer computing needs, it have become 
departmentalise and reliant on hardware sales. IBM’s dominance decomposed over the next decade, 
culminating in 1993 with the announcement of an $eight billion 2nd-quarter loss. After this loss, the 
company took the hard selection of appointing an external CEO within the individual of Louis V. Gerstner 
Jr. Who's one-time control representative at McKinsey & Co. With an engineering degree. IBM, beneath 
Gerstner, determined to make a focused shift from products to services. In essence, IBM altered its 
marketing strategy from being a multinational technology issuer to a comprehensive, shared-services 
associate. 

In execution and implementation of this composite approach, IBM took an intensive approach at 
the time to take benefit of competition’ strength via participating with them when viable to deliver fantastic 
outcomes to clients. This led the company to go into agreements with Dell to supply components to them 
even when they stored supplying their personal computers. Gerstner also drove out the enterprise’s 
antitrust issues, and he centralized all of IBM’s businesses. This benefited the firm to centralize all 
advertising and advertising efforts underneath one enterprise which operated underneath standardized 
procedures. IBM’s new strategy worked and is hailed as one of the finest company turnarounds of all 
time. IBM correctly proved that the services business become extra feasible than hardware product 
income, successfully diversifying its offerings and investing in strategic growth areas. IBM’s strategy 
turned into accomplished flawlessly and paid off big time. Just in six years after Gerstner assumed office, 
IBM sales rose by way of 45% and its internet income by means of extra than one hundred%. 



128       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

Tesla: Playing the Long Game 

 Conventional commercial enterprise good judgment is that whilst you're starting something new, 
you create a 'minimal possible Product' or MVP. Essentially meaning which you make a model of your 
product that is very light in terms of capability and focuses totally on showcasing your foremost 
competitive gain. It additionally means that the first version of your product generally needs to be sold at 
a fairly low starting charge to make amends for its loss of features and generate interest. Some 
corporations (which include many tech start-ups) take this concept even similarly and base their growth 
strategy round fermium pricing version. On this enterprise version, the maximum fundamental version of 
the services or products is loose, but any new or upgraded functions price money. 

 Tesla, alternatively, did matters the other way round. It's been known for a long time that Tesla's 
long-time period intention is to be the biggest automobile business enterprise in the global. They realize 
that so one can emerge as the most important via quantity, they are going to must be triumphant inside 
the decrease-stop client automobile area (charge tag US$30,000 or much less). But Tesla did not focus 
in this market first. It did not create a reasonably-priced low-featured version in their electric powered car 
(and therefore gain from economies of scale). As a substitute, Tesla created the maximum highly-priced, 
steeply-priced, absolutely-featured sports car they may have the funds for. That car turned into the Tesla 
Roadster, and for context, the most recent era of the Roadster will retail from upwards people 
US$200,000 for the bottom model. 

This changed into the primary vehicle they ever produced - understanding that they could not 
achieve the essential scale or efficiency to turn a income (even at one of these excessive rate). However, 
any such automobile was in-line with Tesla’s imaginative and prescient assertion where they goal “to 
create the maximum compelling vehicle employer of the 21st century via riding the world’s transition to 
electric powered motors.” 

Rapid-forward to these days, and Tesla dwarfs the opposition because the maximum treasured 
car agency in the global. So their differentiation method actually seems to be running, however why? 

 

Most valuable brands within the automotive sector worldwide in 2022 - source: Statista 

What can we learn from Tesla? 

The first thing to notice is that Tesla has made extremely good development closer to its 
enterprise objective of industrially produced, less costly electric powered motors. They have even made a 
true annual profit for the primary time of their records. 

Secondly, much of Tesla's enterprise strategy was certainly compelled upon it. There has been 
no manner they have created a value-powerful mass-marketplace electric vehicle. As a startup, they 
didn’t have the sources or skills to attain the blessings of economies of scale. Due to the fact they had 
been creating such a completely unique automobile, they couldn't rely on outsourcing or providers to gain 
mass-production benefits. Happily, Tesla's deliver chain method is one of the maximum excellent moves 
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they have got made. They knew early on that batteries might present the biggest technological hurdle to 
their cars and the largest bottleneck to production. Rather than allow this derail them, they took complete 
manage of their supply chain by using investing in battery producers. This has the additional gain of 
simplifying diversification as Tesla can use those equal batteries in parallel business ventures consisting 
of their power walk. Of direction, Tesla’s commercial enterprise approach required massive capital and 
fundraising (Elon is wealthy but no longer quite wealthy enough to fund all of it himself). It's in which the 
advertising and marketing genius of Tesla kicks in. 

For the maximum component, their advertising efforts are best partly approximately their 
automobiles. Tesla is visible as Elon Musk's personal emblem, and that had an sizable impact on 
whether or not they were given the funding they wanted. 

 He's smart, divisive, wild, and bold. But something you consider Elon Musk, you would be 
difficult-pressed to traverse greater than multiple consecutive information cycles without seeing him at the 
the front page. And that's a incredible recipe for buying the eye of traders. Tesla studied and tailored to 
the enterprise and enterprise surroundings they could perform in. They knew their strengths, understood 
their market role, and constructed their strategy around their personal findings in place of following 
traditional know-how. 

There are several daily dwelling activities wherein you can follow strategic management ideas to 
improve performance, productiveness, and standard achievement. Here are some examples: 

• Time management: Strategic control standards can be applied to managing it slow correctly. 
This includes putting priorities, figuring out desires, and developing motion plans to obtain those 
dreams. 

• Personal finance: Strategic management may be applied to personal finance via creating a price 
range, identifying economic dreams, and growing a plan to attain those desires. 

• Health: Strategic management standards can be applied to fitness by means of setting fitness 
desires, developing an action plan, and tracking development closer to those goals. 

• Meal planning: Strategic management may be carried out to meal planning by way of setting 
dietary desires, making plans menus, and growing a buying listing to obtain the ones goals. 

• Profession development: Strategic management ideas can be applied to career improvement by 
using placing career goals, figuring out talent gaps, and developing a plan to acquire those 
abilities. 

Overall, making use of strategic control standards to daily dwelling sports will let you obtain 
greater achievement and accomplish your dreams greater efficiently. The e-trade industry has developing 
inside the remaining ten years, presenting consumers with quick delivery options and a handy shopping 
experience. One of the e-commerce platforms that has taken the limelight after Amazon and Flipkart is 
Meesho. Meesho is considered one of the largest startups, equipping resellers to promote their products 
on this platform. At Meesho, the resellers get a risk to earn fee with zero funding. Many people, mainly 
housewives or senior citizens, have get admission to to this network for the motive of reselling items. 
Meesho gives customers the choice to resell matters via their social networks in addition to selling them 
immediately. The website has been relatively popular in latest years. In research carried out by way of an 
MBA college in Kolkata, it became found that Meesho has about 17 million distributors and more than 
60,000 suppliers. This has been made feasible via its interest-grabbing advertising and marketing 
strategies. Earlier than moving into the advertising and marketing strategies used by Meesho, allows 
apprehend a bit approximately Meesho and the way it is specific from other e-commerce platforms. 

History of Meesho 

 Meesho was based in December 2015. It becomes founded with the aid of IIT graduates, Vidita 
Atrey and Sanjeev Barnwal. They founded the commercial enterprise with the purpose of setting up small 
and medium-sized groups on line. Their authentic concept becomes similar to Zomato and Grofers. This 
becomes accomplished to bring the neighbourhood stores on-line. Later, they developed a complete 
concept for the business. It became accomplished in order that customers of the platform may want to 
resell the products. 

How does Meesho Work? 

Meesho enables its dealers earn a commission with 0 investments. Someone can visit the app, 
pick any product that they would love to share, and add the fee that they would love to rate. The fee can 
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then be delivered on top of the fee of the item and the shipping charge. You'll share the products on 
Facebook businesses or WhatsApp with this very last price. You could input an order that a consumer 
has made at the app. Meesho will receive coins, and you will receive a part of it. Meesho additionally 
collects a set part of the fee from the sellers in this manner for itself. 

Now, let’s understand the advertising strategies that Meesho uses to become a main e-trade 
enterprise. 

• Target Marketing 

The primary and major advertising and marketing method utilized by Meesho is walking a 
targeted marketing campaign for women. Meesho created a gap for their enterprise. It objectives to 
present girls enterprise probabilities at domestic to empower them. They may be capable of start their 
very own commercial enterprise while not having to spend a great deal money or effort. Meesho's 
feminist strategy is extremely nicely favoured. 

• Marketing on Social Media 

Constructing a social presence is an vital a part of any advertising approach, as that is the high-
quality manner to connect with the target market. Meesho uses social media advertising to grow their 
brand thru going for walks campaigns, operating with others, and engaging with followers through posts. 
Memes are a awesome and present day technique of logo promoting. They may be extra appealing in a 
one of a kind manner. For you to capitalise on the "meme wave," Meesho has been selling discounts and 
deals with memes. One of the exceptional methods of advertising and marketing is to evolve famous 
dialogues to deliver Meesho's topics. 

• My Store My Story 

Even at the same time as MEESHO advertises closely on social media, its TVC campaigns also 
draw a full-size viewership. The tv business marketing campaign My Store My Story features an 
empowerment plot that appeals to the emblem's target audience. This campaign shape efficiently 
overcame the challenges of being a housewife and coping with multiple names even as also giving 
women a feel of identity. This refers back to the social constraints that women ought to uphold so as to 
assist their households, and as a end result, they're additionally able to make money doing what they 
want. That concludes with the slogan's final line, "not just a homemaker, a Meesho Entrepreneur." 

• Sabse Kam Commission 

The aim of the SabseKam commission marketing campaign became to raise cognizance of the 
fee rate that turned into deducted from suppliers when it comes to the sales of their goods. This concept 
become created via Wunderman Thompson, who additionally understood the shape of the way MEESHO 
operates with the intention of lowering fee to as low as 1%. Every person who commenced a small 
commercial enterprise become catered to by means of this advertising and marketing approach, 
especially at some stage in the pandemic's demanding situations. 

• Ads on YouTube and Facebook 

The great approach to advertising any business is through advertisements. Meesho uses 
YouTube and Facebook ads in line with the modern traits in digital advertising. Meesho profits a robust 
presence way to these commercials. A huge demographic target audience uses YouTube. As a end 
result, this tactic aids Meesho in gaining greater visitors. While a person clicks on any such 
advertisements, they are taken to the Meesho website or app. This helps in producing site visitors for the 
commercial enterprise. Meesho is one corporation that has won superb reputation in current years. It has 
helped many small commercial enterprise proprietors, housewives, and elderly humans to earn an profits 
and get financially independent. It started simply with the aid of concentrated on local stores however 
now a bandwidth of large retailers who are searching out reselling has. Meesho has experienced sturdy 
achievement with room for extra growth due to its innovative concept and advertising and marketing 
strategies. The important thing card for Meesho’s fulfilment story is its digital marketing techniques. With 
Meesho's case observe, we have understood the significance of digital advertising and marketing in now 
a days’ time, and gaining understanding in it could open up remarkable task possibilities for you. Bengal 
Institute of enterprise studies provides an MBA in digital advertising and marketing to be able to now not 
only open up activity opportunities for you however also assist you advantage vital know-how of the 
sphere. 
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A House wife as a best Strategic Manager 

To keep the surroundings we need to observe a three-step solution of reduce, Reuse, and 
Recycle. I am certain; a residence spouse has heard neither this jargon nor any such summit. However 
she manages to follow those in spirit (cannot do it in letter). Cloth luggage is sown to update the plastic 
luggage. Antique clothes are used as dusting clothes. The plastic packing containers are used for 
storage motive. Kitchen waste goes to the compost pit. Now not simplest it has stored loads of cash but 
additionally offers out positivity in the residence. 

• Money Saved is Money Earned 

Money does not have a least depend for them. “A waste is actually cash inside the drain, no 
matter how small the waste is.” I noticed that the village women are very sensitive to waste. Even a 
single dripping water tap can lend you in hassle as well as simply lights a matchstick for amusing. “every 
matchstick is worth 2 paisa, if you didn’t use it for its purpose, you just burnt a 2 paisa coin. Now multiply 
it by using 365 and notice.” The primary philosophy of living here is -consume as a lot you require but 
dare you waste. 

• Frugal usage and Innovation 

Innovation doesn’t need to be a big aspect however it is constantly practiced at home. Say, 
there may be an vintage pair of jeans, after its legs get wiped out, it's far was shorts, the left-over clothing 
from it's far used as a duster to clean home windows etc. It's miles very not unusual in villages to use 
shorts which were pants to begin with. If the collars of shirts get wiped out, it's far turned in the opposite 
course and it seems like new. The covers for ceiling fan are made with almost zero prices with old used 
sarees which pass very well with the background shade. This might sound intense to a number of 
humans, but just consider an organisation wherein the aid utilisation is as a whole lot as above referred 
to examples, how a good deal of the value can be stored, simply with the aid of this behavioural trade. 

Supply Chain Planning 

Because I come from extremely conservative part of India, it is not unusual right here that 
bringing elements to home is the undertaking of the guys. So, in a feel, there is a purchase department 
on a minuscule level. The deliver chain making plans includes returned up material storage and nicely 
scheduled purchases and a signalling when a sure level is reached for each item. I observed, in my 
domestic, greater than 50 one of a kind items are saved simplest within the kitchen. Those items all have 
a one-of-a-kind shelf life and extraordinary usage frequency and that’s simply the kitchen. Preserving a 
song of all the ones objects is a humongous mission and it's miles carried out quite smoothly. After 
rounds and rounds of Deming’s cycle (P.C. Cycle) the supply chain has reached to a stage of maximum 
performance. 

The 5 S 

The Japanese expertise of the 5S isn't regarded to many outside TPM champions. However 
Indian moms have mastered the artwork long lower back. She is aware of the location of things as small 
as a needle to things as huge as some thing. It saves lots of time and in particular at the time of a few 
urgency. She seems to follow the stairs “type", "Set so as", "Shine", "Standardize" and "sustain” exactly 
so as. All of the family is shining through everyday dusting and mopping. She can easily get an ISO 
22000 certification. 

An housewife is playing the position of an strategic supervisor thru the usage of time 
productively, Cooking competencies, cleaning and checking out, planning, searching for meals, crucial 
questioning, Correspondence, essential scientific resource, green strategies, pressure The executives, 
home aid, Childcare capabilities, Social awareness, inexperienced dwelling taking care of oneself. 
Consider that being a housewife doesn't mean you want to do everything alone. Loved ones can likewise 
add to family undertakings, and collaboration can make overseeing circle of relative’s duties extra 
sensible and nice. 

Conclusion 

The underlying mind-set of a business enterprise that needs to correctly execute a approach 
ought to be innovation in addition to a clear understanding of the enterprise and what it would take to 
achieve it. You may take gain of Up sensible answers to pick out and broaden strategies that you could 
execute to hold your agency’s boom on an upward trajectory. IBM needed to collaborate with 
competition. Tesla needed to target a top rate promote it dint compromise with pleasant for the sake of 
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monetary of scale nevertheless it has extensive variety of commercial enterprise. Meesho also slowly 
develop their commercial enterprise through analyzing small level with very low margin. It additionally has 
wide market availability with distinct product for one of a kind marketplace with just in time strategy. 

All of them had a approach and had been inclined to interrupt the popularity quo. Today, they're 
remarkable models of hit organizations with nicely-done strategies. 
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ABSTRACT 

This article examines and investigates sustainable milk supply chain practices (SMCP) in the 
leading Indian dairy sector. The paper focuses on consumers' perspectives on supplying and delivering 
milk as an essential component of the daily diet. It has drawn attention towards customer attitude, its 
eco-friendly opinion and value-addition in Green Products. This article addresses a gap between 
customer needs and the adoption of Sustainable Supply Chain Practices (SSCP). The study was 
based on a quantitative and deductive approach. Responses are gathered from the rural and urban 
populations of India. Logistic Multiple Regression Analysis to test the statistical hypothesis. This paper 
contributes to dairy farm managers, dairy processors, policymakers, and market researchers involved 
in the dairy sector. The findings of this study suggest that adopting Sustainable Supply Chain 
Management Practices and technological adoption in the dairy business improves the overall 
performance and Productivity of MSC. The novelty of the research is to understand the customer 
perspective on health and nutrition, which is laid down as the 3rd SDG Goal in the UN global summit. 
Other than environmental indicators will be identified for future research in this context to validate this 
study. 

 

KEYWORDS: MSC, DSC, SSCMP, Green Products, COVID-19, SDG, SSCP. 
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Introduction 

 The surge of COVID-19 and the unprecedented situation of global health emergency 
assemblage into economic conflict, supply chain disruption and environmental variations. Its potential 
threats and serious repercussions are reflected in malnutrition, significant non-epidemic diseases and 
infant mortality growth, and integral concerns among seventeen Sustainable Development Goals 
(SDGs)(UN Report, SDG,2022).  

 The world is also facing severe environmental issues due to climate change and carbon 
footprints. In the sixteenth sustainability summit, India achieved a significant breakthrough by signing a 
pact against "no-single use of plastic" and envisaged future generations as a leading country. To support 
these government initiatives, many corporate houses and business organisations in manufacturing and 
supply chain processes committed towards three pillars (3R) sustainable policy of reuse, reduce and 
recycle the products in plastic packaging. Stakeholders, social activists, government and policymakers' 
collaborative efforts to attain SDG goals are needful. 

In India, the Ministry of Commerce and Trade and other statutory bodies develop a global 
consciousness among businesses through Corporate Social Responsibility (CSR) guidelines and 
partnership capacity-building programmes under Section 135 of the Companies Act, 2013 importunate 
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that every company covered under the inclusion criteria of net profit of fifty million and net worth of five 
billion INR or more, or a turnover ten billion or more should contribute its at least two pecent of their 
average net profit in the previous three years in raised for CSR activities which correspondingly map to 
fifteen out of seventeen SDGs (Mitra N., Chatterjee B.; 2020). 

Chronology of SDG: the concept of sustainable development (SD) emerged in environmental 
concerns, as witnessed by the first appearance of the term in the World Charter for Nature (UN, 1982). 
These concerns were addressed in Our Common Future (WCED, 1987) and further elaborated in 40 
Chapters of Agenda 21 of the Earth Summit in 1992 (UN, 1992). That may be seen as a successful 
attempt to reconcile the two seemingly contrasting paradigms: lasting economic growth and efficient 
protection of the environment and natural resources, which was forcefully exposed in The Limits to 
Growth (Meadows, 1972). Following this, the World Summit on Social Development in Copenhagen in 
1995 (UN, 1995) stressed SD ’s key role in securing global social development and effectively added the 
“third pillar” to the current definition of SD endorsed by the World Summit on Sustainable Development in 
Johannesburg in 2002 (UN, 2002)  

Overpopulation and rapid urbanisation in India have changed the traditional family status to a 
nuclear family setup due to the unavailability of sizeable real estate spaces in urban areas. The average 
number of people per household has reduced from 5.6 % in 2018 to 4.9 in 2021 (Census of India). 
Growth in the number of homes has created the demand for not only basic requirements in daily life but 
also shifts nuclear families towards upgrading the standard of living by changing their consumption 
patterns.  

The Dairy Sector, as an integral part of national development, contributes to twenty per cent of 
GDP and twenty-two per cent of global milk production across the world's bovine population. It also plays 
an essential role in generating employment in the rural sector during the COVID-19 pandemic, where 
millions of families migrated to their native places during the lockdown period. Sustainable agriculture 
and dairy policies support marginal, and women farmers holding less than two hectares of agricultural 
land. 

 The government of India took initiatives to improve Productivity by formulating policies and the 
National Action Plan for Dairy Development, including introducing exotic cows, cross-breeding, and 
improving nutrition and hygiene. The plan aims to increase daily output on average per cow to 7.1 kg by 
FY 2023, equivalent to 1.5 times the FY 2015 level.  

 Milk is a natural source of a healthy diet as a wholesome food, rich in proteins, vitamins, certain 
micro-nutrients and carbohydrates. The primary composition of milk protein contains whey proteins and 
caseins. Beta-casein is abundant in milk and possesses high nutritional value, balancing amino acids' 
design as a constituent (Sodhi et al.,2012). Humans primarily consume the milk of milch animals 
secreted from mammary glands. However, Infants of mammals depend upon milk at their nascent stage 
for growth and survival. 

 Products which are less toxic, ecofriendly, minimum environemtal hazards, sustainable are 
termed as green products (Suki, 2015).  

 Dairy processors generate ample waste materials and water contents, and water pollutants and 
carbon emissions significantly affect their ecosystem. There is a remonstrance in the global dairy sector 
comprising complexity in the technology and innovation of developing eco-friendly products (Feil and 
etal.,2020).  Digitalisation in the agro-processing and food industry disenchants a revolutionary change in 
their marketing strategies, efficient production and Dairy Supply Chain Practices (DSCP) (Nozari and 
Nahr, 2021).  

Review of Literature 

This section reviews the current literature on the Indian dairy sector, its scope, Environment 
impact and customer orientation towards eco-friendly products.  

India is the world's largest milk producer and retained the leadership position in milk production 
by producing 188 mntonnes of milk production in FY19.Indian dairy sector accounting about 22% of 
global milk production and the highest milk consumption with 20 % of total world consumption. (USDA, 
Report, Feb.2020). 

Many manufacturers and suppliers acknowledge the technological era and stiff competition in 
the business world to adopt an integrated approach in a holistic and strategic business process. In the 
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supply chain, to reduce inventory, cycle time and increase productivity, it is essential to coordinate the 
production and operational activities in the present scenario to meet customer expectations efficiently 
and effectively (Tan, 2001). 

The increasing importance of dairy to the Indian economy means that the economy's 
international competitiveness is critical. More importantly, globalization and trade liberalization, coupled 
with the easy flow of information and advancement in transportation and communication technology, has 
resulted in an unprecedented intensification of market competition worldwide (Ramphal,2012).  

It has been observed that many organization inclines towards sustainable practices in 
manufacturing processes and operational activities to enhance those policies which reduce waste and 
provide environmental protection that leads to cost reduction and improves performance in the supply 
chain (Feug etal.,2018).  

SCM practices have been defined as an organization's activities to promote effective 
management of its supply chain. Donlon describes the latest evolution of SCM practices, which include 
supplier partnership, outsourcing, cycle time compression, continuous process flow, and information 
technology transfer purchasing, quality, and customer relations to represent SCM practices 
(SohongLi,etal.,2004), The producers, processors, and distributors can strengthen their competitiveness 
and market growth by economically maintaining the cold chain. Moreover, the highly perishable nature of 
dairy products has caused huge food wastages. Instead, food products often require special handling, 
transportation, and storage technologies. Supply chain coordination in the dairy industry can structure the 
outcome drivers for achieving effectiveness (Mor, Bhardwaj and Singh,2018). 

In the face of a competitive global market, organizations have downsized, focused on core 
competencies, and attempted to achieve competitive advantage by managing all internal and external 
value-adding activities more effectively. Many firms have reduced their supply base to effectively manage 
relationships with strategic suppliers (Tully, 1995).  

In the previous experimental studies on south-Asian and European populations, consumers 
have different attitudes towards eco-behaviour, eco-awareness, and green opinions towards products 
and services offered by different firms(Gerrit Antonides,2017).  

Customer Awareness is also defined as 'the assessment of the pre-purchasing expectations 
from the product, with the results reached after the act of purchasing' Within the environmental setting, 
customer environmental satisfaction relates to customers feeling that their green product consumption is 
pleasurable as product performance meets and exceeds their needs (Norazah Mohd Suki,2015). 

According to the UN SDG report, Food production of 8.4 billion tonnes per year will need to 
increase to 13.5 billion tonnes per year from an increase in productivity (50% of the required increase) 
and the use of new resources. In the context of climate change and the need for sustainability (Colins 
etal.,2017). The SDGs cover most areas of significance to human life and development that is broader 
than the usual boundaries of public health. However, a holistic view of health reveals that most goals are 
related to public health and require appropriate nutrition for implementation. Because of their breadth, the 
SDGs have been labelled "senseless, dreamy and garbled." However, the sheer complexity of human 
development while maintaining a sustainable human ecology almost defies description.  

 Increasing awareness among customers about health and nutrition gradually increases the 
demand for functional milk and dairy products in domestic and global markets in the past few decades 
(Boland M.,2010). Adopting technology like biochip-based systems to kill microbial and non-microbial 
contamination of milk helps to reduce wastage, recycle the products and reuse them as sustainable 
products to ensure safe milk consumption for their users (Thakur etal.,2014). 

There is a need to measure organisational performance based on health. Safety and quality 
assurance of products offered to customers after COVID-19 and global health emergency in a 
sustainable manner. There is a persistent gap between the strategic market policies to make the product 
cost effective and responsive to customer needs and its value-addition.  

 Adopting sustainable supply chain activities to reduce carbon footprint and environmental 
protection through green marketing practices. There is a gap between the public and private sectors to 
invest more in research to develop sustainable dairy products through their CSR activities. Research is 
required to develop efficient processing capabilities to reduce carbon footprint and its environmental 
impact.  
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Motivation of Research 

The pandemic 2020 is an unexpected situation of the 21st century that hits humanity across the 
globe. Demand for milk and other dairy products has dropped significantly during COVID-19. This 
research helps to understand the role of technology in operational activities for an uninterrupted supply 
chain of perishable items like milk and sustainable dairy practices in the COVID-19 situation. 

Hypothesis Development  

H0:  There is no significant relationship between purchasing behaviour and willingness to pay for 
value-added dairy products.  

H1:  There is a significant relationship between purchasing behaviour and willingness to pay for 
value-added dairy products.  

H0.1.1:  There is no significant effect of disposable income on consumer awareness and opinion towards 
value-added dairy products.  

H0.1.2:  No Significant relationship between the price of milk and Income level.  

H0.1.3:  No Significant relationship between Income level and value-added dairy products.  

Methodology 

A research article is based on a quantitative and deductive approach. It is descriptive and 
exploratory. A review of Literature (ROL) was conducted systematically through bibliometric analysis. 
About fifty papers from peer-reviewed and blind review journals are examined and Analysed in related 
disciplines. The literature cites a government report on the Indian dairy sector from the Ministry of Animal 
husbandry, dairying and fisheries, FSSAI, Niti Ayaog, and CMIE report.   

Data collection and Measurement: A self-administered, close-ended questionnaire, Survey was 
designed in a bilingual format across India, which responses to distinct cultures and ethnicity to 
overcome the semantic barrier. At the initial, a total of five hundred responses were gathered through 
schedule during the Covid-19 outbreak leading to a response rate of 90%, out of which ten surveys had 
missing values and were discarded from further analysis due to response error. Systematic random 
sampling was used to gather responses. Responses were measured on a five-point rating scale of 
multiple-choice options. 

The questionnaire consisted of the demographic profile of respondents to understand 
consumers' behaviour toward using eco-friendly products. More than sixty fifty per cent of responses 
were male, and the rest were from female respondents.   

Statistical Analysis and  Data Interpretation 

In this study, statistical analysis can be used to interpret the data gathered through surveys and 
studies, conceptual or statistical models and explore the relationship between the variables or set of 
items from which a sample can be drawn. Multiple Logistic Regression techniques can confirm a 
connection between the target variable and two or more explanatory variables. In the statistical approach, 
Logistic Regression, the target variable can be taken as the value 0 with a probability of failure (1-θ) and 
value 1 with the chance of success (θ). The objective of this technique is to predict an outcome of 
discrete variables. 

log(p/1-p) =β0+β1X1+β2X2+……+βkXk 

This expression represents the relationship between the categorical dependent variable (DV) 
and the independent variables (IVs) to estimate the probability of certain events. β0,β1, β2……….,βk. as 
a regression coefficient, which has to be calculated from the data. When Y=1 and X1, X2,………, Xk are 
the predictor variables. The predictor variable log(p/1-p) is also known explanatory variable in a linear 
equation. 

Table1: Socio-Demographic Profiling and Descriptive Statistics 

Variables / 
Constructs 

Set of Items Findings 

Gender Male = 63.3% 
Female=36.4% 
 

Most of the responses are gathered have 
high percentage of male population as 
compared to female respondents. 

Monthly Income Level  Less than 10 k per month 
10k-20k 

India is a country have different social and 
sub-social class based on caste, religion and 
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20-30k 
30-40k 
40-50k 
50k and more than one 
lakh  

ethnicity people belong. The occupational 
status and income level of urban and rural 
population influenced by social class and 
educational background.  

Education Level  Uneducated:1.2% 10th : 
:2.4% 
12th :6.8% Diploma:1.5% 
UG:30.7% PG:44% 
PhD.:12.4% 

Data suggests that high percentage of 
responses are well-educated and posses high 
education only one percent of population is 
uneducated which indicates that there is 
propability to develop awareness programme 
population. 

Parameters for 
Purchase of milk 

Less than 10k between 
20:14.9% 
20-30 k ;14.9% 
30-40k 12.5% 
Between 40—60 k:16.5% 
60-More than one lakh 
:41.2% 
 

India is a country have different social and 
sub-social class based on caste, religion and 
ethnicity they belong. The occupational status 
and income level of urban population 
influenced by social class and educational 
background. Data suggest that urban 
population is classified high class majorly 
based on income level ranges between sixty- 
thousand to one lakh or more with a 
percentage of 41.2% .About forty percent of 
income level ranges between 10-40 k due to 
lack of better employment oppurtunities and 
educational background belongs to low level 
of social class. 

 

 Generalised Linear Model: In logistic Regression, the target variable is categorical, as. The 
factor function is used through R Software to convert the variables into factors (non-numeric to numeric) 
and run the logistic regression command. The glm function predicts binary outcomes from continuous 
explanatory variables to estimate the given data set.  

glm(formula = CA~ 1, family = binomial(link = "logit"), data = CE_train)……………………(1). 

glm(formula = CA ~ PKGOM + VAD.products.Ayurvedic.Medicines. + VAD.Products.Ghee. + 

Income.Level, family = binomial(logit),  data =CE_train…………………………………………(2). 

glm(formula = CA~ PKGOM + VAD.products.Ayurvedic.Medicines. +Income.Level, family = 
binomial(logit), data = CE_train)…………………… (3). 

Odds Ratio  

The odds ratio is a predictor defined as the relative amount by which the odds of the outcome 
increase greater than 0.1 or decrease less than 0.1. we can say (odds for PV+1)(odds for PV), where PV 
is a predictor value. Logistic Regression provides the knowledge and strength of relationships among 
variables.  

Table 2: Odds Ratio Table 

 Awareness No Awareness Total 

Male 0.90 0.58 0.79 

Female 0.22 0.17 0.20 

Total 0.65 0.34 1 
 

Odds Ratio: Awareness:: No Awareness=0.64/0.34=1.19/1 

Conditional Odds:  

For Male =Awareness / No Awareness =0.90/0.58=1.55 

 If we consider awareness as success, then the probability of this event happening is more in 
males.  

 For Female = Awareness / No Awareness =0.22/0.17=1.29 
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 If we consider no awareness as a failure, then the probability of this event happening is less in 
females. 

odds=p(1−p), where p is the probability of the event occurring. So if p=0.1, the odds are equal 
to (recurring).  

Overall odds Ratio : 1.55/1.29=1.20 

• From the overall odds ratio value of 0.87, it is concluded that males are more likely to be 
awareness level than female consumers. 

Hypothesis Testing  

To test the statistical significance of each coefficient (β) in the logistic regression model Wald 
test is used.  

 A Wald test calculates the z statistic, which is  

z=Var[ˆβ|X]=σ2(X′X)−1  

where σ2 is the variance of the residuals (which is unknown and has to be estimated from the 
data) and X is the design matrix. 

Likelihood -Ratio Test : This test is uses the ratio of the maximised value of the likelihood 
function for the the full model (Li) over the maximised value of the likelihood functiom for the simple 
model (L0).  

 The likelihood-ratio statistic equals : 

 -2Log(L0/L1)=2 [ log (L0) - log (Li) ]= 2(L0-L1) 

The log transformation of the likelihood function yields a chi-square statistic that is considered in 
the case of backward stepwise elimination. 

Summary Staistics 

Model Base  

H0: β=0 (Constant is zero) 

 Generalised Linear Model (glm)~LOGIT Model  

 In this study, customer awareness (CA) is the categorical dependent variable. Hence binominal 
function is used.  

 glm(formula = CS ~ 1, family = binomial(), data = COM_train) 

 A test statistic is used to build a model to identify the probability of success of all the predictor 
variables through backward stepwise transformation.  

 The sample statistic of the output table (Table 6), drawn from the population ranges, lies 
between a min. -1.5622 and a maximum value of 0.8364.  Inter- Quartile range one and 3Q is 0.8364 
with a median of the same value, meaning there is a standardisation between observations scattered 
towards the central. The sample is approximately normally distributed.  

Table 3: Summary Table for Base Model 

Coefficients Estimate 
Std. 

Error z value Pr(>|z|) 

Response Variable :CS     

Intercept 0.8706 0.1292 6.738 1.6e-11 *** 

Signif. codes:  0 '***' 0.001 '**' 0.01 '*' 
0.05 '.' 0.1 ' ' 1 

    

 

 (Dispersion parameter for binomial family is taken to be 1) 

 In the model base's summary output table (Table 3), there is no predictor variable. Hence, null 
and residual deviance have the same values of 349.45 on 287 degrees of freedom. In the base model, 
no predictor variable is used. In the base model's summary output of the ANOVA table, there is no 
predictor variable. Hence, null deviance and residual deviance have the same values. 

Model Fit 

In this model, Customers Awareness =β0+β1(PKGOM)+β2(VADPAM) +β3(VADA2GHEE )+ 
β4(Income Level )+E 
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Where  Pakaging of milk (PKGOM), Value-added Products and Medicines (VADPAM), and  
Value-added desi ghee  (VADA2GHEE) , Income Level are included as predictor variables in the model.  

H0:  β0 =β1=β2=β30=β40 

The sample statistic from the population ranges lies between a min. -1.41647 and a maximum 
value of  2.93612. Inter-Quartile range 1 is -0.39805, and 3Q is 0.06947, with a median of 0.00029, 
meaning there is a standardisation between observations scattered towards the central. The sample is 
positively skewed and has approximately a normal distribution. 

Table 4: Summary table for logistic regression model fit 

 Coefficients    

 Estimates Standard Error Z-value Pr(>|z|) 

Intercept -4.40343390 0.83703942 -5.261 1.43e-07 *** 

PKGOM 0.58076259 0.24947333 2.328 0.0199 * 

VADPAM -0.35063301 -0.13911003 -2.521 0.0117 * 

VADA2GHEE 0.19256140 0.13411139 1.436 0.1511 

Income Level 0.00021174 0.00003245 6.524 6.84e-11 *** 
 

 From the above output table (Table 4), the p-value of (Pr(>|z|) of the explanatory variable 
PKGOM, VADPAMaand Income Level is less than equal to 0.05, and the p-value of variable 
VADA2GHEE is more than 0.05 in the logistic linear model fit. So, the H0 is rejected and suggests a 
significant effect of three variables on the dependent variable CA.The value of null deviance of model fit 
is 349.45 on 287 degrees of freedom, and residual deviance is 134.41 on 283 degrees of freedom. The 
residual deviance is lower than the null deviance. Hence the deviance value is considered a good 
indicator, and the model is valid but needs more transformation.  

Model: Fit 1 

In this model, customers Awareness =β0+β1(PKGOM)+β2(VADPAM) + β3 (Income 
Level)+E 

Where Pakaging of milk (PKGOM), Value-added Products and Medicines (VADPAM), and 
disposable Income (DIC)are included as predictor variables in the model.  

H0:  β0 =β1=β2=β30 

 The sample statistic from the population ranges lies between a min. -1.40524  and a maximum 
value of 2.84202. Inter- Quartile range 1 is -0.40449, and 3Q 0.06052 is with a median of 0.00031 , 
meaning there is a standardisation between observations scattered towards the central. The sample is 
positively skewed and has approximately a normal distribution. 

Table 5: Summary table for logistic regression model fit 1 

 Coefficients    

 Estimates Standard Error Z-value Pr(>|z|) 

Intercept -3.85799584 -3.85799584 5.413 0.00000006206 *** 

PKGOM 0.62622469 0.24428093 2.564 0.0104* 

VADPAM -0.26299736 0.12379634 -2.124 0.0336* 

Income Level 0.00020845 0.00003186 6.544 0.00000000006 *** 
 

Results 

From the above output table (Table 5), the p-value of (Pr(>|z|) of the explanatory variable 
PKGOM, VADPAMaand Income Level is less than equal to 0.05 in the logistic linear model fit. So, the H0 
is rejected and suggests a significant effect of three variables on the dependent variable CA.The value of 
null deviance of model fit is 349.45 on 287 degrees of freedom, and residual deviance is 136.52 on 284 
degrees of freedom. The residual deviance is lower than the null deviance. Hence the deviance value is 
considered a good indicator, and the model is valid but needs more transformation.  

From a given set of tain_data, Akaike Information Criterion (AIC) estimates the relative quality of 
statistical models and out-of-sample prediction error. AIC estimates the quality of each model relative to 
each other models. The threshold value for AIC is lower among all the tested models, considered the 
best model. The AIC value of the base model is 351.45, the model fit is 144.41 and model fit1 is 144.52. 
So, from the above, all the statistics AIC of model fit is lower and considered the best fit for the data on 
the hand, the expalanatory variables are highly significant in model fit 1 as well.  
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Table 6: Summary Statistics for Goodness of Fit 

 Df LogLik Df Chisq Pr(>Chisq) 

Model fit 1: CA ~ PKGOM+VADPAM+ 
Income Level  

5 -67.203   

Base model :Model 2: CS ~ 1 1 -174.726 -174.726 < 2.2e-16 *** 
 

Results 

The likelihood Ratio Test is used to depict a better fit to a given data set if it demonstrates an 
improved model with fewer predictors to compare the existing model (fit1) with the base model. 
Moreover, the log difference between the current and base model is significantly different. The probability 
value of the model fit1 is less than five per cent in the given output table (Table 6). Hence the null 
hypothesis is rejected and provides evidence against a base model in favour of existing model fit1 for 
considered as the goodness of fit and highly significant.  

Table 7: Proprotion of varaiance (Pseudo-R2)for Model fit 1 

 

Fitting null 
model for 
pseudo-r2 

llh llhNull G2 McFadden r2ML 
 

r2CU 
 

 -68.2612014 -174.7264477 212.9304926 0.6093253 0.5225720 0.7435484 
 

 In the case of linear regression , the proportion of variance is explained by the response variable 
and predictor variables termed R2. On the other hand, in logistic regression functional form of the 
equation contains a logarithmic function, so we measure the pseudo-R2 instead of R2. McFadden’s R2 is 
defined as 1- [ ln (LM) / ln (LO) ] where ln (LM) is the log-likelihood value for the fitted model, and ln (LO) 
is the log-likelihood for the null model with only an intercept as the predictor.  

 The measures range from zero to just under one, with a value close to zero indicating that the 
model possesses no predictive power. From the output table (Table 7), McFadden ’s R2 is 0.6, ranging 
between zero to one and above 0.2 is considered satisfactory, and variables can explain the proportion of 
the variance in the dependent variable.  

Table 8 : Hosmer Lemeshow Statistic for Model fit 1 

Goodness of Fit Test X-Squared Df P- value 

 4.5227 8 0.8072 
 

 From the output table (Table 8), Hosmer Lemeshow Statistic is a chi-square test statistic used to 
measure the predicted model is not significantly different in their observed values with a desirable 
outcome. It tests the goodness of fit if the probability value of the predicted model fit 1 in this study is not 
less than a five per cent level of significance and the null hypothesis is fails to rejected. Model fit 1 
indicated that the p-value of Hosmer Lemeshow's goodness of fit is hich is greater than the perecent level 
of significance and fails to reject the null hypothesis. This output would suggest no difference between 
observed and predicted values of model fit1 and adequately fitted with the data. 

Table 9: Relative Importance of Individual Predictors in Model fit 1 

Variable Importance Overall 

PKGOM 2.563543 

VADPAM 2.124436 

Income Level 6.543720 

 

 From the above output table (Table 9 ), it is observed that the variable Income level strong 
association with other variables and is relevant in the logistic linear regression model fit1.  

Confusion Matrix or classification table statistic is used to measure how well the model predicts 
the target variable in a tabular form to represent the actual and predicted values to determine the model's 
accuracy. For the given logistic linear regression model fit 1, the recall matrix and sensitivity matrix for the 
actual and predicted values is 0.9388 with a cutoff of 0.3 on the train data, which is considered goodness 
of fit.  
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From the logistic linear equation for model, glm(formula = CA ~ PKGOM +VADPAM+Income 
Level, family = binomial(logit), + data = COM_train)……………………(4).  

Results 

The output for manual transmission where probability is coded as 1. observed variables Income 
Level, Packaging of Milk (PKGOM) explained seventy percent of linearity among themselves. Value 
Added products and medicines from A2 dairy farming which has a negative linear relationship with 
predictor variable. Probability is being fitted about 95% of the manual transmission in model fit1. 

 

Fig. 2: Graphical Representation of Predictor Effects Plot for Model Fit 1 

Findings & Conclusion 

In the present context, the research's possible outcome suggested that the consumers' 
household expenditure and disposable income influence their inclination towards green products to a 
greater extent and buying behaviour patterns. Marketing strategies of the milk processing industry at a 
larger scale facilitate expanding their consumer base. Packaging of milk has a positive relation with 
buying intention of end users. This study's data reveals the potential scope to expand the niche market of 
ayurvedic products manufactured from indigenous cow milk.  

 In India, awareness about green products is still in the nascent stage. There is a need to 
develop consciousness among people about sustainability; India ranked hundred eighty at the bottom list 
of the Environment Performance Index (EPI) 2022 released in World Economic Forum Report.  
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 The wellness and Herbal medicines Industry in India is estimated to reach about INR 1,536.9 
Billion by 2027 due to the indirect influence of COVID-19. Most studies on ayurvedic medicines and 
lifestyle products eulogised their perennial lifelong problems.  

Practical Implications 

India's organised and organised green market is in the infancy stage. Adopting sustainable 
marketing practices in the indigenous dairy market will contribute to future research. There is a vast 
scope of case studies in this area from a holistic research approach and identify the potential factors from 
a stakeholder perspective.  
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'Behavioural factors on the adoption of sustainable supply chain practices'. Resources, 
Conservation & Recycling, pp. 1-33. DOI: 10.1016/j.rcrx.2020.100031. 

8. Mor S. Rahul, Bhardwaj Arvind, Singh Sarbjit, (2018), “Benchmarking the InteractionsAmong 
Performance Indicators in Dairy Supply Chain: An ISM Approach”, Benchmarking 
AnInterantional Journal, Vol. 25 No. 9, pp. 3858-3881. https://doi.org/10.1108/BIJ-09-2017-
0254. 

9. Mitra Nayan, (2020),”Strategic Role of Mandated Corporate Social Responsibility : The India 
Story “, Journal of Operation and Strategic Planning, Vol.2 No.2, pp.132-
162.https://doi.org/10.1177/2516600X19890709. 

10. Nozari Hamed, JaroszAgnieszkaSzmelter  andNahrJavid Ghahremani, (2021), “The Ideas of 
Sustainable and Green Marketing Based on the Internet of Everything—The Case of the Dairy 
Industry “, Future Internet, Vol.13 No. 10,  pp. 266. https://doi.org/10.3390/fi13100266.  

11. Schlosberg David, Collins B. Listte and Niemeyer Simon, (2017) “Adaptation Policy and 
Community Discourse: Risk, Vulnerability, and Just Transformation”, Environmental Politics”, 
Vol.26 No.3, pp. 413-437, DOI: 10.1080/09644016.2017.1287628. 

12. Suki Mohd. Norazah, (2015),”Customer Environment Satisfaction and Loyality in The 
Consumption of Green Products”, International Journal of Sustainable Development and World 
Ecology, Vol. 24 No. 2, pp. 92-301. 

13. Sodhi Manmohan S., Son Byung-Gak, Tang Christopher, (2012), “Researchers' Perspectives on 
Supply Chain Risk Management”, Production and Operations Management, Vol. 21 No.1, pp. 1-
13.  https://doi.org/10.1111/j.1937-5956.2011.01251.x. 

14. Thakur Geetika, Vishweswaraiah Raghu Hirikyathanahalli, etal., (2014),” Biochip Based 
Detection- An Emerging Tool For Ensuring Safe Milk: A review”, Journal of Innovative Biology,  
Vol. 1, No.3, pp. 147-154. 



Anand Kr. Chaturvedi & Rachna Singh: Customer Intention towards Emerging and Sustainable Marketing..... 143 

15. Tan Keah Choon, (2002),“Supply Chain Managment: Practices, Concerns and Performance 
Issues”, The Journal of Supply Chain Management: A Global Review of Purchasing and Supply, 
Vol.38 No.4 , pp. 42-53. https://doi.org/10.1111/j.1745-493X.2002.tb00119.x. 

16. Tan Keah Choon, (2001),” A Framework of Supply Chain Management Literature”, European 
Journal of Purchasing and Supply Chain Management,Vol. 7 No. 1, pp. 39-48.  

17. Walker Helen, Sisto Lucio Di and McBain Darian, (2008),”Drivers and Barriers to Environmental 
Supply ChainManagementPractices: Lessons from the Public and Private Sectors “, Journal of 
Purchasing and Supply Management, Vol. 14, pp. 69-85. 

18. Yaw Agyabeng-Mensah, Ebenezer Afum, etal., (2020),” Exploring the Mediating Influences of 
Total Quality Management and Just In Time Between Green Supply Chain Practices and 
Performance,”Journal of Manufacturing Technology Management, Vol. 32 No.1, pp. 156-175. 

19. Yu Wantao, Chavez Roberto, Feng Mengying, WiengartenFrank,(2014),”Integrated green 
supply chain management and operational performance”, Supply Chain Management-An 
International Journal , Vol. 19 Iss 5/6 pp. 683 - 696. 

20. Bhardwaj Arvind, Mor S. Rahul, Singh Sarbjit, Dev Manish, (2016), “An Investigation into the 
Dynamics of Supply ChainPractices in Dairy industry: A Pilot Study”, Conference: Proceedings 
of the International Conference on Industrial Engineering and Operations Management, 
Michigan, USAAt: Michigan, USA, Vol. 1360 - 1365. 

21. Boland M., (2010),”Improving the Safety and Quality of Milk “, Food Science, Technology and 
Nutrition”, Woodhead Publishing Series,  pp. 74-
93.https://doi.org/10.1533/9781845699437.1.74. 

 

⧫⧫ 



Inspira- Journal of Modern Management & Entrepreneurship (JMME) 144 

ISSN : 2231–167X, Impact Factor: 6.889,  Volume 14, No. 01, January-March 2024, pp. 144-152 

 
 

EMPOWERING INVESTORS: SEBI'S ROLE IN  
PROMOTING AWARENESS AND EDUCATION FOR INVESTOR PROTECTION 

  

Binita Siddhivinayak Singh 

Dr. Ruchi Garg** 

 
 
 
 
 
 
 
 
 
 

ABSTRACT 

The significant expansion of financial market activities, coupled with increasing awareness 
among customers regarding financial products and associated risks, alongside a surge in financial 
frauds and corporate profit-making strategies, presents a formidable challenge to the sustainability of 
global financial and capital markets. Recognizing the imperative to safeguard the interests of investors, 
financial regulators have introduced the concepts of Investor Protection and Investor Education.1 This 
necessity has been underscored by financial crises, highlighting the critical need for heightened 
financial awareness and protection to shield investors from market volatilities. The Indian economy, 
renowned for its robust judiciary system, stands as a preferred destination for investments across 
various sectors. However, investor protection remains paramount for sustainable market growth. The 
Securities and Exchange Board of India (SEBI), as the country's market regulator, plays a pivotal role 
in educating and safeguarding investors. Widely respected, SEBI has operated autonomously since 
1992, continuously adapting its rules and regulations to align with evolving market dynamics and 
tirelessly protecting investors' interests. Despite SEBI's concerted efforts, gaps persist between 
investor protection measures and investor satisfaction. This study presents a comprehensive literature 
review, drawing from various theoretical frameworks, to examine the awareness of Investor Protection 
among professionals and to derive meaningful conclusions. 
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Introduction 

 SEBI, the governing body overseeing India's securities market, traces its origins to the 
Government of India's executive resolution in 1988. It transitioned into a fully autonomous statutory body 
following the enactment of the Securities and Exchange Board of India Act (SEBI Act) on January 30, 
1992. The official formation of SEBI occurred on April 12, 1992. 

 SEBI's primary objectives revolve around safeguarding the interests of investors in securities 
while simultaneously fostering the growth and development of the securities market. Through stringent 
regulation and oversight, SEBI ensures the smooth functioning of the market, maintaining its integrity and 
stability. Additionally, SEBI addresses ancillary matters that are connected to or arise from its core 
objectives, further solidifying its role as the guardian of India's securities landscape. 

 
  Research Scholar, School of Commerce & Management, Nirwan University Jaipur, Rajasthan, India. 
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SEBI - Major Contributions 

 Since its inception, SEBI has steadfastly pursued its objectives within the securities market with 
commendable dedication and expertise. Notable advancements, such as capitalization requirements, 
margin regulations, establishment of clearing corporations, and the introduction of Demat accounts, have 
notably reduced credit and market risks. SEBI's regulatory measures encompass comprehensive norms 
for registration, eligibility criteria, and codes of conduct for various intermediaries, including bankers, 
merchant bankers, brokers, registrars, portfolio managers, credit rating agencies, and underwriters. 
Additionally, SEBI has formulated by-laws and implemented risk management systems for 
clearinghouses of stock exchanges, ensuring safety and transparency for investors. A significant 
milestone was the approval of trading in stock indices, such as S&P CNX Nifty & Sensex, in 2000. These 
indices serve as critical indicators of market behavior, benchmarking portfolio performance, and 
facilitating derivative instruments like index futures and options. SEBI has pursued two overarching 
strategies: national-level integration of the securities market and diversification of trading products to 
attract a broader range of traders, including banks, financial institutions, insurance companies, mutual 
funds, and primary dealers. The introduction of derivatives trading on Indian Stock Exchanges in 2000 
marked a significant milestone in this endeavor. As a regulator, SEBI has achieved success through 
proactive and successive systemic reforms, such as the rapid transition to electronic markets and the 
implementation of paperless rolling settlement on a T+2 basis. While investors form the backbone of any 
economy, in India, they have often faced exploitation due to various factors. The Securities and 
Exchange Board of India Act, 1992, enacted by the Indian Parliament, aims to regulate and develop the 
securities market in India. Subsequent amendments in 1995, 1999, and 2002 reflect the evolving needs 
of the securities market. The preamble of the Securities and Exchange Board of India underscores its 
fundamental functions, emphasizing the protection of investor interests and the promotion and regulation 
of the securities market. Despite SEBI's efforts to enact investor protection measures, there remains 
room for improvement in meeting investor satisfaction levels. 

In this context, we have identified a disparity between investor protection guidelines and investor 
grievances. The aim of the current study is to assess customer awareness regarding the Investor 
Protection Act and evaluate investor satisfaction with the level of protection provided. 

REVIEW OF LITERATURE 

Calcagno, et al. (2021): The authors highlight the effectiveness of standardized and centralized 
information in fostering financial knowledge and facilitating comparisons between financial products, 
particularly to protect investors with limited literacy. In their study, Ravi Singhania & S Venkitaraman 
(2020) examined the role of SEBI in investor protection. They noted that Section 11 of the Securities and 
Exchange Board of India Act 1992 mandates SEBI to safeguard investors' interests and regulate the 
securities market. With over 15 years having passed since the enactment of this Act, replacing the 
Capital Issues (Control) Act amid government liberalization policies, there's a need to assess SEBI's 
effectiveness in fulfilling its duty. The study suggests that while promoters, who undertake significant 
investment risks and control the enterprise, may not require education from government institutions or 
SEBI for their ventures, retail investors, including small shareholders, need protection from market 
fluctuations and manipulations. With retail investors now permitted to invest up to Rs. 1.0 lac in public 
offers, they may seek financial advice, but they remain vulnerable and necessitate SEBI's oversight and 
protection. Wasik (2019): The importance of designing a regulatory approach that prioritizes the best 
interests of customers is emphasized. Implementing fiduciary standards can simplify investor protection 
activities and enhance customer trust. Hsu, et al. (2018): Research across 34 economies reveals a 
positive relationship between economic growth and strong investor protection laws. Stringent laws can 
instill investor confidence, fostering financial innovation and economic development. Kudva (2017) 
emphasizes the necessity of an effective investor protection framework to deepen markets and promote 
financial stability. However, the escalating complexity of financial products and market volatility pose 
challenges. Addressing the detrimental mix of product misrepresentation and inadequate financial 
awareness, which has eroded investor trust, presents a barrier to establishing this framework. The author 
asserts that financial innovation alone cannot remedy the issue of financial illiteracy in India. Rather, a 
holistic approach, integrating investor rights, interests, dispute resolution mechanisms, and industry 
growth, is essential. Such a comprehensive framework is crucial for safeguarding investors, bolstering 
confidence, and fostering a stable and thriving financial ecosystem. Bhattacharya (2016): The recurring 
ignorance among investors underscores the illusion of knowledge prevalent among many investors. 
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Clear utility-based learning is advocated to improve knowledge retention from investor education 
programs. Recent research highlights the importance of adopting utility-based learning in financial 
education programs to enhance knowledge retention among investors. Shah (2015): Indian investors 
often lose money due to a lack of understanding about financial markets and products. Investor 
education is emphasized as a joint responsibility, necessitating the creation of a trustworthy ecosystem 
and effective enforcement of laws. Wang, et al. (2014): Studies demonstrate a negative relationship 
between investor protection and information asymmetry. Higher information symmetry enhances 
corporate governance, market breadth-depth, and economic growth, prompting investors to pay more for 
securities. Bebchuk (2013): The level of investor protection varies globally and over time, influenced by 
political, legal, and economic factors, as well as corporate structures and market fluctuations. Kar (2012): 
Investors perceive laws that protect their interests as crucial for investing in both equity and debt 
markets. Effective protection reduces expropriation concerns and fosters confidence in financial markets. 

 These studies collectively underscore the importance of investor protection, regulatory 
frameworks, financial education, and the role of laws in enhancing investor trust and market stability. 

Objectives of Study 

• Assessing the awareness of the SEBI Act among investors in three districts of Maharashtra: 
Mumbai, Thane, and Wardha. 

• Examining the awareness level of available complaint mechanisms for investors. 

• Evaluating the efficacy of investor protection guidelines established by SEBI. 

• Determining the satisfaction level of investors regarding the protective measures implemented 
by SEBI. 

• Assessing the effectiveness of investor education programs. 

Methodology 

 A structured questionnaire was devised to gather information directly from investors across 
three districts. This pilot study involved the analysis of collected data through tabulation and observation. 
Secondary data was sourced from various published materials including SEBI Annual Reports, RBI 
Bulletin, CME Publications, finance journals, financial magazines, Ministry of Finance annual reports, 
reports on trends and progress of MFIs in India, newspapers, and websites of regulatory bodies such as 
RBI, SEBI, NSE, BSE, NSDL, CSDL, and the Ministry of Finance, Government of India.1 The study 
focuses on three districts in Maharashtra: Mumbai, Thane, and Wardha. Judgmental and purposive 
sampling techniques were employed to select sample respondent units and participants. In total, the 
study aimed to include 150 investor respondents as sample units. 

Results and Discussions 

Table1: Classification of Sample Respondents by Age Group 

Sl. No. District Sample Less than 25 % 25-35 % 35-50 % Above 50 % 

1 Mumbai 50 8 16% 11 22% 27 54% 4 8% 

2 Thane 50 4 8% 25 50% 18 36% 3 6% 

3 Wardha 50 5 10% 33 66% 12 24% 0 0% 

Total 150 17 11% 69 46% 57 38% 7 5% 
 

 The data indicates a notable contrast between the collective age group responses across 
different districts. Thane stands out for having the highest percentage of responses from the 25 to 35 age 
bracket compared to any other demographic segment. Conversely, in Mumbai,this trend is observed 
within the 35 to 50 age group. 

Table 2: Classification of Sample Respondents by Gender 

Sl. No. District Sample Male Percent Female Percent 

1 Mumbai 50 34 68% 16 32% 

2 Thane 50 35 70% 15 30% 

3 Wardha 50 35 70% 15 30% 

Total 150 119 69% 31 31% 

The response rates show a nearly equal percentage of participation from both males (69%) and 
females (31%) across all districts. 

 
1Roopa, N., & Bindu, C. H. ROLE OF SEBI IN CREATING AWARENESS ABOUT INVESTOR PROTECTION AND EDUCATION. 
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Table 3: Classification of Sample Respondents by Qualificationwise 

Sl. No. District Sample Graduation % PG % UG % Others % 

1 Mumbai 50 21 42% 23 46% 5 10% 1 2% 

2 Thane 50 12 24% 28 56% 8 16% 2 4% 

3 Wardha 50 18 36% 24 48% 7 14% 1 2% 

Total 150 43 29% 58 39% 24 16% 25 17% 
 

 It's notable that the majority of individuals investing in the stock market hold postgraduate 
degrees. Following closely behind are graduates who are also actively involved in stock market 
investments. Specifically in the Mumbai district, there's a near-equal distribution of investors between 
those with postgraduate and undergraduate qualifications. 

Table 4: Description of Sample Respondents by Occupation Wise 

Sl. 
No. 

District Sample Govt. 
Sector 

% Private 
Sector 

% Business % Agriculture % Others % 

1 Mumbai 50 11 22% 18 36% 5 10% 5 10% 11 22% 

2 Thane 50 17 34% 7 14% 20 40% 2 4% 4 8% 

3 Wardha 50 3 6% 29 58% 15 30% 0 0% 3 6% 

Total 150 31 21% 54 36% 40 27% 7 5% 18 12% 
 

Private sector employees exhibit a higher level of participation in stock market investments 
compared to other occupational groups. However, notably in Thane district, businesspeople surpass 
private sector employees in terms of investment activity, showcasing a significant disparity. Additionally, 
it's worth mentioning that individuals involved in agriculture in Wardha district show no involvement in 
stock market investments. 

Table 5: Classification of Sample Respondents by Family Income Wise 

Sl. 
No. 

District  
Sample 

Upto 1000 
0 

 
 

% 

10001 
To 25000 

 
 

% 

25001 
To 40000 

 
 

% 

40001 
To 75000 

 
 

% 

75001 
and above 

 
 

% 

1 Mumbai 50 4 8% 10 20% 20 40% 15 30% 1 2% 

2 Thane 50 2 4% 8 16% 15 30% 25 50% 0 0% 

3 Wardha 50 6 12% 11 22% 13 26% 18 36% 2 4% 

Total 150 22 15% 42 28% 48 32% 32 21% 6 4% 
 

 It has been noticed that individuals with higher incomes tend to shy away from stock 
investments across all districts. Among all income brackets, half of the investors fall into the income class 
of 40001 to 75000, demonstrating a greater propensity for stock market involvement compared to any 
other income group. 

Table6: How long have you been investing in the stock market? 

Sl. 
No. 

District Sample Less than 6 
Months 

% 1 Yr to 2 
Yrs 

% 2 Yrs to 
3Yrs 

% More than 3 
Yrs 

% 

1 Mumbai 50 0 0% 11 22% 30 60% 9 18% 

2 Thane 50 0 0 % 17 34 % 18 36 % 15 30% 

3 Wardha 50 0 0% 15 30% 15 30% 20 40% 

Total 150 0 0% 43 29% 63 42% 44 29% 
 

In the current landscape, there's a lack of attraction towards stock markets, with zero percent of 
investors having less than six months' experience in stock investments. Conversely, Wardha district 
stands out for its presence of experienced investors. 

Table 7: What is your preferred mode of investment in the stock market? 

Sl. 
No. 

 
District 

 
Sample 

By Stock 
Broker 

 
% 

 
Online 

 
% 

Over 
Mobile 

 
% 

Any 
other 

 
% 

1 Mumbai 50 18 36% 25 50% 1 2% 6 12% 

2 Thane 50 26 52% 10 20% 0 0% 14 28% 

3 Wardha 50 26 52% 21 42% 3 6% 0 0% 

Total 150 70 47% 56 37% 4 3% 20 13% 
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 Many investors still rely on stock brokers to facilitate their investments in the stock market. In 
Thane, alternative modes of investment are notably significant, with no usage of mobile platforms for 
stock investments. 
Table 8: Are you aware of the Securities and Exchange Board of India (SEBI) Investor Protection Act? 

Sl. No. District Sample Yes % No % NotSure % 

1 Mumbai 50 40 80% 10 20% 0 0% 

2 Thane 50 30 60% 5 10% 15 30% 

3 Wardha 50 38 76% 12 24% 0 0% 

Total 150 108 72% 27 18% 15 10% 
 

 While the majority of investors are familiar with the SEBI Act, there is a significant lack of 
awareness regarding the SEBI Act among investors in Thane district. 

Table 9: Does SEBI have any authority over the risk of illiquidity (difficulty selling shares)? 
Sl.No. District Sample Yes % No % Not Sure % 

1 Mumbai 50 23 46% 16 32% 11 22% 

2 Thane 50 21 42% 5 10% 24 48% 

3 Wardha 50 18 36% 29 58% 3 6% 

Total 150 62 41% 50 33% 38 25% 
 

 Investors in the Thane district notably lack awareness regarding SEBI's regulations concerning 
the risk of illiquidity associated with shares. 
Table 10: Are you receiving any additional information from the company aside from details about 

the annual general meeting? 
Sl. No. District Sample Yes % No % Not Sure % 

1 Mumbai 50 39 78% 11 22% 0 0% 

2 Thane 50 21 42% 24 48% 5 10% 

3 Wardha 50 18 36% 23 46% 9 18% 

Total 150 78 52% 58 39% 14 9% 
 

 While the overall conclusion indicates that fifty percent of investors receive company information 
while the remaining fifty percent do not or are uncertain, in Mumbai district, over 75% of investors receive 
such information, leaving the remainder without access to it. 

Table 11: Can investors still comply with SEBI regulations even if they do not receive dividends 
within 30 days of the dividend announcement 

Sl. No. District Sample Yes % No % NotSure % 

1 Mumbai 50 35 70% 9 18% 6 12% 

2 Thane 50 24 48% 8 16% 18 36% 

3 Wardha 50 26 52% 9 18% 15 30% 

Total 150 85 57% 26 17% 39 26% 
 

 Investors in the Mumbai district demonstrate higher awareness regarding dividend issues and 
exhibit less uncertainty compared to other districts. 

Table 12: Are you aware that dividend payments are exempt from taxation? 
Sl. No. District Sample Yes % No % NotSure % 

1 Mumbai 50 19 38% 19 38% 12 24% 

2 Thane 50 8 16% 11 22% 31 62% 

3 Wardha 50 38 76% 6 12% 6 12% 

Total 150 65 43% 36 24% 49 33% 
 

 In comparison, investors in the Thane district exhibit lower awareness regarding tax issues 
related to dividend payments. 

Table 13: Have you ever encountered any issues in receiving money after a dividend has been 
declared? 

Sl. No. District Sample Yes % No % NotSure % 

1 Mumbai 50 19 38% 19 38% 12 24% 

2 Thane 50 10 20% 25 50% 15 30% 

3 Wardha 50 32 64% 12 24% 6 12% 

Total 150 61 41% 56 37% 33 22% 
 

 In contrast, investors in Thane district display lower awareness regarding other issues related to 
dividend payments. 
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Table 14: Are you familiar with the services offered by Depository Participants? 

Sl. No. District Sample No % Yes % NotSure % 

1 Mumbai 50 20 40% 10 20% 20 40% 

2 Thane 50 16 32% 7 14% 27 54% 

3 Wardha 50 6 12% 38 76% 6 12% 

Total 150 42 28% 55 37% 53 35% 
 

 Various outcomes have been identified among investors in the three districts concerning their 
awareness levels regarding the facilities provided by Depository Participants. 

Table 15: Are you familiar with the share transfer facility? 

Sl. No. District Sample No % Yes % NotSure % 

1 Mumbai 50 14 28% 28 56% 8 16% 

2 Thane 50 11 22% 22 44% 17 34% 

3 Wardha 50 10 20% 32 64% 8 16% 

Total 150 35 23% 82 55% 33 22% 
 

 The average investor is knowledgeable about share transfer facilities. 

Table 16: Are you aware of any changes in the share transfer charges imposed by your broker? 

Sl. No. District Sample No % Yes % NotSure % 

1 Mumbai 50 9 18% 32 64% 9 18% 

2 Thane 50 11 22% 31 62% 8 16% 

3 Wardha 50 23 46% 9 18% 18 36% 

Total 150 43 29% 72 48% 35 23% 
 

 The average investor is aware of the share transfer charges levied by their brokers. 

Table 17: Are you aware of the share transfer charges set by SEBI? 

Sl. No. District Sample No % Yes % NotSure % 

1 Mumbai 50 22 44% 15 30% 13 26% 

2 Thane 50 11 22% 11 22% 28 56% 

3 Wardha 50 38 76% 3 6% 9 18% 

Total 150 71 47% 29 19% 50 33% 
 

 Investors in the Thane district are uncertain about SEBI share transfer charges, while investors 
in the remaining districts lack awareness regarding the same. 

Table 18: Have you ever encountered any issues with your DEMAT account? 

Sl. No. District Sample No % Yes % 

1 Mumbai 50 36 72% 14 28% 

2 Thane 50 45 90% 5 10% 

3 Wardha 50 50 100% 0 0% 

Total 150 131 87% 19 13% 
 

 While most investors across the three districts do not encounter issues with their Demat 
Accounts, investors in Mumbai district face some challenges. 

 

Table 19: Are you aware of the share transaction charges imposed by your broker? 

Sl. No. District Sample No % Yes % NotSure % 

1 Mumbai 50 0 0% 39 78% 11 22% 

2 Thane 50 2 4% 45 90% 3 6% 

3 Wardha 50 3 6% 41 82% 6 12% 

Total 150 5 3% 125 83% 20 13% 
 

 There are still some investors who remain uncertain about the share transaction charges set by 
their brokers. 
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Table 20: Are you aware of the current government service tax charges on share transactions? 

Sl. No. District Sample No % Yes % NotSure % 

1 Mumbai 50 5 10% 25 50% 20 40% 

2 Thane 50 14 28% 27 54% 9 18% 

3 Wardha 50 26 52% 18 36% 6 12% 

Total 150 45 30% 70 47% 35 23% 
 

 The majority of investors are aware of the service tax charges associated with share 
transactions. However, investors in Wardha district lack awareness of these charges. 

Table 21: Are you aware of the IPO charges set by SEBI? 

Sl. No. District Sample No % Yes % NotSure % 

1 Mumbai 50 35 70% 10 20% 5 10% 

2 Thane 50 39 78% 8 16% 3 6% 

3 Wardha 50 32 64% 4 8% 14 28% 

Total 150 106 71% 22 15% 22 15% 
 

 Most investors are unaware of the IPO charges set by SEBI. 

Table 22: Are you receiving invitations to participate in the annual general meetings from the 
companies in which you hold shares? 

 

 While the majority of investors receive invitations to participate in annual general meetings, an 
equal percentage of investors are unsure, unaware, or not receiving invitations for the same. 

Table 23: Are you receiving annual reports from the companies in which you hold shares? 

Sl. No. District Sample No % Yes % Not Sure % Notaware % 

1 Mumbai 50 14 28% 27 54% 0 0% 9 18% 

2 Thane 50 17 34% 17 34% 11 22% 5 10% 

3 Wardha 50 6 12% 32 64% 6 12% 6 12% 

Total 150 37 25% 76 51% 17 11% 20 13% 
 

 The majority of investors receive annual reports from the companies 

Table 24: Are you aware that SEBI organizes free financial education workshops? 

Sl. No. District Sample Yes % No % NotSure % 

1 Mumbai 50 2 4% 45 90% 3 6% 

2 Thane 50 1 2% 47 94% 2 4% 

3 Wardha 50 2 4% 45 90% 3 6% 

Total 150 5 3% 137 91% 8 5% 
 

 None of the investors are aware of the free workshops organized by SEBI. 

Table 25: Have you ever encountered any issues regarding the delisting of companies in which 
you own shares? 

Sl. No. District Sample No % Yes % Not Sure % Not aware % 

1 Mumbai 50 19 38% 11 22% 11 22% 9 18% 

2 Thane 50 13 26% 27 54% 10 20% 0 0% 

3 Wardha 50 6 12% 23 46% 18 36% 3 6% 

Total 150 38 25% 61 41% 39 26% 12 8% 
 

 While many investors do not encounter any issues regarding the delisting of companies, an 
equal percentage of investors are uncertain about potential problems. 

 

Sl. No. District Sample No % Yes % NotSure % Notaware % 

1 Mumbai 50 8 16% 20 40% 14 28% 8 16% 

2 Thane 50 11 22% 28 56% 11 22% 0 0% 

3 Wardha 50 3 6% 29 58% 15 30% 3 6% 

 Total 150 22 15% 77 51% 40 27% 11 7% 
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Table 26: What is the process for an investor to file a complaint with SEBI? 

Sl. 
No. 

 
District 

Sample www.scores. 
gov.in 

 
% 

Direct 
visit to 
SEBI 

 
% 

Letter to 
SEBI 

 
% 

All of the 
 above 

 
% 

1 Mumbai 50 12 24% 12 24% 26 52% 0 0 

2 Thane 50 22 44% 18 36% 10 20% 0 0 

3 Wardha 50 23 46% 3 6% 24 48% 0 0 

Total 150 57 38% 33 22% 60 40% 0 0 
 

 Many investors choose to lodge their complaints with SEBI through written letters and by visiting 
SEBI directly. 

Table 27: Do you have knowledge of the services offered by Depository Participants? 

Sl. No. District Sample No % Yes % Not Sure % 

1 Mumbai 50 6 12% 25 50% 19 38% 

2 Thane 50 11 22% 17 34% 22 44% 

3 Wardha 50 12 24% 26 52% 12 24% 

Total 150 29 19% 68 45% 53 35% 
 

Many investors are knowledgeable about the facilities provided by depository participants. 

Table 28: Have you filed any complaints with SEBI? 

Sl. No. District Sample No % Yes % 

1 Mumbai 50 39 78% 11 22% 

2 Thane 50 43 86% 7 14% 

3 Wardha 50 44 88% 6 12% 

Total 150 126 84% 24 16% 
 

 Many investors in these three districts have not lodged any complaints thus far. 

Conclusion 

 In the densely populated landscape of India, assuming universal financial literacy would be a 
fallacy. Transparency and investor education have emerged as critical components for regulatory bodies 
to shield investors. Yet, if investors remain unaware of these mechanisms, the very essence of investor 
protection and grievance redressal mechanisms is compromised. Studies reveal that well-educated and 
high-income groups often fall prey to financial scams. Each scandal births new frameworks and laws, 
sometimes overshadowing existing ones. Despite these challenges, the Indian government has 
significant opportunities to intervene and rectify such undesirable activities. It's evident that laws crafted 
by regulatory bodies aren't always effectively enforced to safeguard investors' interests. Companies, too, 
bear responsibilities. If they uphold standards in the best interest of society and the country, regulatory 
oversight might become less necessary. Additionally, investors should collaborate with the government, 
understanding their duties, rights, and responsibilities. All stakeholders in the securities market must 
unite to enhance the country's economic conditions. A comprehensive research study offers valuable 
insights, stressing the importance of knowledge, awareness, ethics, and societal concerns. The 
enactment of the SEBI Act, alongside statutes like the Companies Act, Depositories Act, and Securities 
Contracts Regulation Act, has established a robust regulatory framework for the Indian market. SEBI's 
role in facilitating processes for the issuance, pricing, allotment, and listing of securities has significantly 
fueled market growth. Strengthening SEBI's investigative, administrative, and legal powers would enable 
it to address legal challenges more efficiently. In the future, SEBI should prioritize transparency to bolster 
public confidence further. Through sustained efforts in education, enforcement, and transparency, SEBI 
can further fortify investor protection, ensuring the integrity and stability of India's securities market. 
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ABSTRACT 

Quality of work Life (QWL) is the excellence of the association among workers and the total 
work environment, concern for the inspiration of work on individuals as well as on organizational 
efficiency, and the idea of contribution in administrative trickysolving and pronouncement making. 
Banking is a significant service sector contributing significantly to the national budget. From the 
traditional functions of merely tolerant credits and advancing money, it has ventured into multiple areas 
dealing with an extensive diversity of goods. This has given an advantage to the depositor and also 
helped him to diversify the money and invest in different products. Every one spends a substantial 
expanse of while at the workplace and dedicates a larger share of his or her life to working by spending 
time, liveliness, and bodily and intellectual resources to accomplish his or her effort. Work is the chief 
determinant of the freedom of an individual. Nowadays, the Indian investment business is seeing boom 
areas better than ever earlier. The preliminary things provided to employees at the workplace are 
identified as the dimensions of QWL, which are better working environment, adequate and fair 
compensation, Criticism redressal mechanism, Professional opportunities for development and 
inspiration. This study aims to understand the excellence of worklife of the personnel in banks of 
TamilNadu and identify the factors which are contributing to the Eminence of Exertion Lifetime for 
IsolatedBank employees in TamilNadu and inspect the effect of stress features on sequestered sector 
banks in TamilNadu. 

 

KEYWORDS: Quality of Work Life, Private Banks, Work Environment, Employees. 

_______________ 

Introduction 

 An optimistic and straight connection between Eminence Work-Life and work satisfaction 
Taneja and Kumari (2012)and the presentation of personnel in the investment sector Sabarirajan and 
Geethanjali (2011) have been experiential in dissimilar observed studies. But, despite the availability of 
a cumulative quantity of education on QWL, no unifying work has focused upon portraying a 
comparative analysis concerning this phenomenon in the private, public sector, and multinational 
(MNC) organizations in the same industry in the Indian context,  by leading a proportional study to 
investigate how the QWL varies across the private, public sector, and foreign banks operating in India, 
refers to the feelings of employees towards the work environment, dimension is a way finished which 
governments confirm their tasks to employees by inspiring jobs and generating favorable working 
conditions for both or organization’s people and the organization’s economic health Rabb (2015).The 
emergence of work as an activity and identification of person and employees as a human resource 
made it necessary to give greater attention to persons, their feelings, and conveniences at the 
workplace as his performance was inclined by these dimensions. Human Resources or the worker is 
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fundamental to any organization. QWL concerned with the well-being and health of the workers, giving 
them a better work environment and provided to the improved financial and other benefits so that they 

contribute more to the production of the group.  

The organization's goals can also be better fulfilled with the active involvement of the workers. 
With the growth and expansions of the organizations, the styles of working also changed. The centralized 
pattern gave way to democratic and participative Management with this change, organizations attend 
quickly to the grievances of the workers, providing them a conducive work environment and favorable 
monetary terms of employment. When QWL improves, it impacts the productivity and performance of the 
organizations positively Bhende, P. M. (2020). 

Review of Literature 

Pranee (2010)in his research paper optional that measures and strategies are absorbed on 
anxieties satisfying the slightly lower needs of staff, such as security, safety, and welfare-improving job 
content, as well as participation and responsibilities in the decision-making process. Furthermore, QWL 
subjects also report elements such as a complicated high incentives, morale, healthy trade relations, and 

support. 

 Anbarasan et al (2010) in their study tried to dimensions of QWL among sales executives in the 
pharmaceuticals, finance, banking, and insurance sector. It is revealed that salespeople were quite low 
on the dimensions of QWL. They were aware of their job profile and were committed to their jobs, but 
their work environment was not conducive, thereby affecting their QWL. 

 Azril et al (2010) has the Quality of work-life of employees of Agriculture, nine factors of QWL. 
The study points out that all nine factors have a significant and positive relationship with performance and 
they are directly correlated. Some factors include job satisfaction, Job policy work, Professionalism, its 
extent, and the systematic approach of organizations. 

Ayesha etal (2011) have made a study to find out and make a proportional examination among 
manly and feminine Bank Personnel of isolated profitable Banks, as regards dimensions of Worth of 
effort lifetime. The differences are observed as regards the dimensions, of adequate remuneration, 
flexibility in Banking, job assignment, job design, and teamwork and employee relations, suggesting that 
the management of the Banks should take note of this, for ensuring better efficiency in the Banks. The 
setting directly inspires the work presentation of staff. 

Sabarirajan and Geethanjali (2011) has done a study, which finds that organizational excellence 
has a higher impact happening the equal QWL in a group. The performance of the organization can only 
be improved if human resources are satisfied with a higher quality of working life. The other dimensions 
of QWL like job stability, climate, performance and development, promotion, and welfare measures need 

to be strengthened. 

Kalimuthu, T., and Ganapathi, R. (2011) improvement of Value of Work-LifeQWL and offer 
suitable suggestions. For the study, an expressive investigation plan has been adopted and the primary 

data are collected through a well-structured questionnaire.  

Islam (2012) evaluated the dominance of work-life based on workload, family life, transportation, 
compensation policy, benefit, working environment, working conditions, and professional growth, Sinha’s 
(2012)study originate the three factors of excellence of working-life pieces of knowledge in 
administrations. The three developing influences were “relationship-sustenance positioning”, “innovative 
and specialized direction” and “self-deterministic and general location”. 

Vijaya, T. G., and Hemamalini, R. (2012) in the articlethatthere exists an optimistic correlation 
between affective commitment, extension commitment, and work-life balance variables. 

Esra, Z., and Zeynel, Z. (2012) A review was applied to bank workers about the valuation of the 
effect of incentives in rising the excellence of work-life of bank employees,  results in indirect that 
operatives' contented and industrious occupied life in having a sense of going in the association can be 
used effectively in cultivating the incentive factor. The higher motivation upsurges the efficiency of an 
employee, institutional effectiveness, and quality of working life. 

Namrata Sandhu and Rahul Prabhakar's (2012) study includes the various influences that the 
price of work-life in the Indian lending sector. The education exposed the five influences as suitable 
payment, occasions for particular growth, helpful guidance and buildings, work atmosphere, and work-life 
equilibrium which most meaningfully encouraged the superiority of work-life of employees employed in 
the Indian investment industry. The study, therefore, suggests that while framing retention policies the 
organization must keep in mind these five factors. 
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Gupta, B., and Hyde, A. M. (2013) researched to study the wealth of work-life in Nationalized 
and Secluded Banks in agreement with the learned reputation of an operative’s role in the service 
conversation development. The study exposed that there is a noteworthy change between the superiority 
of work-life of Decision-making and Non-Management employees in State-owned Banks. 

Ajala (2013) studied the relationship and impact of the health and well-being of workers on 
QWL. The study found that predictors of job satisfaction, effective supervision, and support of the 
organization positively influenced the health and well-being of employees. 

Barkha Gupta and Anukool M. Hyde (2013)  whichthe observed superiority of Work-Life refers to 
the level of happiness or dissatisfaction with one’s work in the organization. The authors make a point 
that the good Value of Work-Life provided by the organizations leads to the motivation of the employees. 
The worth of Labor Life revolves around the working conditions and the degree and which it impacts the 
organization’s workings. The result of the study shows that gender, experience, age, and income don’t 
make any important bearing on the Worth of Exertion Life of Managerial employees of Secluded and 
Community subdivision Banks. The study also shows that Managerial employees have good 
relationships among themselves in work-related situations.  

Singh Y.P. (2013) observed that the passion of the employees to learn new and remain updated 
about the work in the organization directly impacts QWL and helps him in scaling up his organizational 
performance. 

Narehan et al (2014) study showed that agendasandQOL. The most important aspect of the 
worth of liferemained the work situation trailed by job surfaces. Others were demonstrative well-being, 
personal expansion, social insertion, and personal relations. It can be settled that governments should 
consider unceasingly presenting, refining, and enforcing the value of work-life programs within the 
organization as the fineness of work-life programs enriches employee job motivation and job 
performance, employee loyalty, and commitment to the organization. 

 Aravinda M. Ratna Kishore (2016) has conducted a study, which finds out that employees are in 
favor of shift-wise working systems. The Managerial employees are ready to share their responsibility 
with other employees in the Bank. Most of the employees prefer 5 days a week to give more time to 
families. Employees desire that the facility for conduct of Health camps and yoga camps be made 
available. Many employees also felt that support from the boss is significant in balancing work-life, 
flexible time, home working, child care facilities, and the option to work part-time are some facilities to be 
introduced. 

Waghmare, S., and Dhole, V. (2017)  focuses on a few studies on the quality of Work-Life and 
tries to identify the influences of the Value of Work-Life that contribute to employee job satisfaction. It has 
been createdthatif reasons such as work situation, job facets, remuneration, and career expansion are 
given little more care anybody can maintain good two workforce priorities of work-life, job approval, 
logistic commitment, and participation. This will in turn lead to the success and efficiency of employees in 
their work which leads to augmented productivity work-life. 

Mariappan, R., and Kalidoss, R. (2017) Pressure can have bad imitations on together the 
operative and the body, occupational stress in community and remote banks. Among different job-related 
strain variables star role overwork, role consultant, role conflict, and lack of senior-level support donate 
more to the work-related stress.  

Anukool Hyde and Barkha Gupta (2018) take to complete an instruction that concludes that 
certain factors like respect in the workplace and a better working environment impact Quality of Work. 
Employees must also feel valued and appreciated for the work that they do. 

Niraj Kishore Chimote’s (2019) contracts with the notion of Reputation of Work-Life and the 
factors that are responsible for maintaining the Distinction of Work-Life. The literature review highlighted 
that the employees have different perceptions of the variables that stimulate or hinder their quality of 
work-life. The variables used are the impact of new technologies, flexible working arrangements, new 
working conditions, family-friendly policies, leave arrangements, type of job, and basic responsibilities. 

Objectives of the Study  

• To understand the levels of employees QWL and the workers perception in private banks of 
Tamil Nadu. 
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• To identify the factors which are contributing to the QWL of employees in private banks of Tamil 
Nadu. 

• To investigate the major impact of stress factors including the private sector banks in 
TamilNadu. 

• To offer feasible suggestions for employees working in Private banks in the state of Tamil Nadu.  

Research Methodology 

This research is exploratory. The personnel of Banks of TamilNadu (n= 373) were selected as 
the model for this study. For data gathering determinations, the Scale of QWL was developed by Dhar, S. 
et al.(2006)  This scale has been broadly used in various research of social science and is well-accepted 
to assess the QWL of employees of various banking sectors. The questionnaire included questions about 
the respondent’s profile and other questions / variables related to the dimensions of QWL. All the 
variables were required to be marked on the Likert scale in the range of 1 – 5, where 1represented 
strongly disagree and 5 represented strongly agree. A proportionate random sampling technique has 
been implemented for the investigation. The primary data for this research paper was collected through a 
survey method using a well-structured questionnaire. The study is carried out in the branch offices of the 
banks in Tamil Nadu only. The data from secondary sources have been collected through books, 
journals, reports, research studies, internet sources, magazines, newspapers, bank websites, and 
records from the banks. The total population for this study is 955 in this studyand theSample size is 373. 
Convenience sampling techniques were used for this study. The collected data have been combined, 
tabulated, and examined by using relevant arithmetical tools like Percentage, mean standard deviation, 

ANOVA and correlation.  

Findings 

The below table 1 denotes the census profile of the respondents, Genderincludesmales (53%) 
and females (47%), Age belongs to 19-29 years, 30-39 years, 40-59 years,  above 60 years, holding the 
highest percentage is 33.5% is 40-59 years,  Designation of the private bank employees positions are 
Manager, Personal Financial Advisor, Customer Care Executive, Bookkeepers, Loan officers, the highest 
percentage of the value is the manager of the Private bank  holding 37.8%,  Education qualification of the 
respondent's Diploma 38.1% Under Graduate 40.5% and  Post Graduate 21.4%. Years of Experience 
working in private bank employees are <5 years,6-10 years, 11-15 years, 16-20 years, the highest value 
of working experience is  41% that is 16-20 years.  Marital status is single 52.8% and married 47.2%. The 
monthly Salary of the Private bank employees is 36.5% which is between fifty thousand and One Lakh. 
The area of residency is rural (51%) and urban (49%).  

Table 1:  Outline of the Respondents 

Variable Classification of the Variables Frequency Percent 

Gender 
Male 198 53.1 

Female 175 46.9 

Age 

19-29 years 47 12.6 

30-39 years 77 20.6 

40-59 years 125 33.5 

Above 60 years 124 33.2 

Designation 

Manager 141 37.8 

Personal Financial Advisor 134 35.9 

Customer Care Executive 34 9.1 

Bookkeepers 55 14.7 

Loan officers 9 2.4 

Education 
Qualification 

Diploma 142 38.1 

Under Graduate 151 40.5 

Post Graduate 80 21.4 

Year of 
Experience 

<5 years 51 13.7 

6-10 years 79 21.2 

11-15 years 90 24.1 

16-20 years 153 41.0 
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Monthly Salary 

Less than 10,000 44 11.8 

10,000 - 25,000 86 23.1 

25,000 - 50,000 78 20.9 

50,000 – 1,00,000 136 36.5 

More than 1,00,000 29 7.8 

Marital Status 
Single 197 52.8 

Married 176 47.2 

How many 
employees are 

working 

Below 10 employees 30 8.0 

11-20 employees 88 23.6 

21-25 employees 101 27.1 

Above 25  employees 154 41.3 

Area of 
Residency 

Rural 190 50.9 

Urban 183 49.1 
Source: Prime data  

Table 2: Mean and Normal Deviation of the Outline of the Respondents  

Descriptive Statistics 

Variables Mean Standard Deviation 

Gender 1.47 .500 

Age 2.87 1.015 

Designation 2.08 1.128 

Education qualification 1.83 .754 

Year of Experience 2.92 1.080 

Marital status 1.47 .500 

Monthly Salary 3.05 1.174 

How many employees are working 3.02 .986 

Area of residency 1.49 .501 

Total 20.2 7.638 
Source: Prime data  

The above table denotes the outline of the respondents, Genderincludesmale and female 1.47, 
(0.500), Age belongs to 19 to 60 years, 2.87 (1.015), Designation of the private bank employees mean is  
2.08 an S.D is 1.128, Education qualification of the respondents are 1.83 (.754), Year of Experience 
working in the private bank employees mean are 2.92 and the S.D (1.080), Wedded status of the male 
and the female respondents are 1.47 (.500), Monthly Salary of the Private bank employees are 3.05 
(1.174), How many employees are working in the private bank 3.0 (.986), Area of residency are rural and 
urban the mean is 1.49 and S.D is (.501).  

Table 3: Mean and Typical Deviation of Factors Eminence of Worklife of Private Banks Employees 

Descriptive Statistics 

Variables Mean Standard Deviation 

QWL Growth 4.60 .765 

QWL Encourages Participation 4.35 .881 

QWL Healthy Environment 4.08 1.017 

QWL Effective Supervision 4.28 .971 

QWL Productivity 3.93 1.007 

QWL  Work-place Integration 4.78 .560 

Total 26.02 5.201 
 

The above table- 3 determines the mean and average deviation of features (QWL) of private 
banks employees. The variables are QWLGrowth, QWL Encourages Participation, QWL Healthy 
Environment, QWL Effective Supervision, QWL Productivity, QWLWork-place Integration.  The maximum 
mean value of 4.78 and the standard deviation is 0.56 which is QWLWork-place Integration.  It is the 
Combined Investment Arrangement which is calculated to mechanize a monetary institution's day-to-day 
processes. It provides full incorporation, turn-key system growth, total process control, and lively 
executive management tools. 

 



158       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

 

Hypothesis 

There is no substantial alteration between the age of the bank employees and the factors 
affecting the Price of WorkLife for Private bank employees in Tamil Nadu.  

 

Table 4: Difference between the Age OF the Private Bank Employees and the Factors Affecting the 
Dominance of Worklife for Private Banks Employees 

ANOVA 

 
Sum of 

Squares 
Degrees of 
Freedom 

Mean 
Square 

F Sig. 

Motivational 
climate 

Between Groups 13.737 3 4.579 

5.850 .001 Within Groups 288.852 369 .783 

Total 302.590 372  

Healthy Working 
environment 

Between Groups 7.108 3 2.369 

5.344 .001 Within Groups 163.584 369 .443 

Total 170.692 372  

Stimulating work 
environment 

Between Groups 2.382 3 .794 

.960 .412 Within Groups 305.258 369 .827 

Total 307.641 372  

Productivity 

Between Groups 2.990 3 .997 

3.470 .016 Within Groups 105.975 369 .287 

Total 108.965 372  

Work Redesign 

Between Groups 1.584 3 .528 

1.188 .314 Within Groups 163.993 369 .444 

Total 165.576 372  

Sense of 
accomplishment 

Between Groups .540 3 .180 

.242 .867 Within Groups 274.050 369 .743 

Total 274.590 372  

Employees' 
Democracy 

Between Groups 7.364 3 2.455 

3.642 .013 Within Groups 248.711 369 .674 

Total 256.075 372  

Enthusiasm in 
workplace 

Between Groups 5.823 3 1.941 

4.468 .004 Within Groups 160.300 369 .434 

Total 166.123 372  
*Significant at 0.05% level 

From the above table, there are eight influences on the Excellence of WorkLife for Private Bank 
employees namely Motivational climate, Healthy Working environment, Stimulating work environment, 
Efficiency, Effort Redesign, Intelligence of accomplishment, and Employees' Democracy, Enthusiasm in 
workplace. Five factors denote lower than0.05 significant value and remaining other factors are greater 
than the p-value of0.05 significant, hencethe hypothesis is rejected.  

Hypothesis 

There is no momentous change between the monthly salary of the defendants and their 
superiority of work-life in private banks in Tamil Nadu.  

Table 5: Difference between the Monthly Salary of the Defendants and their Quality of Worklife in 
Private Banks in Tamilnadu 

ANOVA 

 SS 
Degrees of 
Freedom 

MS F Sig. 

QWLGrowth 

Between Groups 12.998 4 3.250  
 

5.837 

 
 

.000 
Within Groups 204.873 368 .557 

Total 217.871 372  

QWL Encourages 
Participation 

Between Groups 10.352 4 2.588  
 

3.422 

 
 

.009 
Within Groups 278.340 368 .756 

Total 288.692 372  
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QWL Healthy 
Environment 

Between Groups 14.386 4 3.596  
 

3.574 

 
 

.007 
Within Groups 370.359 368 1.006 

Total 384.745 372  

QWL Effective 
Supervision 

Between Groups 17.431 4 4.358  
 

4.808 

 
 

.001 
Within Groups 333.572 368 .906 

Total 351.003 372  

QWL Productivity 

Between Groups 11.300 4 2.825  
2.840 

 

 
.024 

Within Groups 366.024 368 .995 

Total 377.324 372  

Work-place 
Integration 

Between Groups 3.158 4 .789  
 

2.563 

 
 

.038 
Within Groups 113.373 368 .308 

Total 116.531 372  
* Significant at 0.05% level 

From the above table, there are six factors contributing to the eminence of work life in private 
banks in Tamil Nadu. The factors are QWLGrowth, QWL Encourages Participation, QWL Healthy 
Environment, QWL Effective Supervision, QWLProductivity, and QWLWork-place Integration. There are 
all six factors denoted inferior to 0.05 sig.  

Hypothesis 

There is no association mid gender and the bearing of pressure on the dominance of work-life in 
isolated bank staff.  

S1 -  Stress decrease the job satisfaction  

S2 -  It affects physical and mental health  

S3 -  It decreases work quality  

S4 -  Increasing the absenteeism  

S5 -  Increasing the staff fluctuation 

S6 -  Lack of interest and motivation  

PC-  Pearson Correlation 

Sig -  Sig. (2-tailed) 

Table 6: Correlation between the Gender and the Effect of Stress on the Worth of Worklife in 
Private Bank Employees 

Correlations 

 G S1 S2 S3 S4 S5 S6 S7 S8 

G 

PC 1 

 Sig  

N 373 

S1 

PC -.053 1 

 Sig .306  

N 373 373 

S2 

PC -.035 .164 1 

 Sig. .498 .002  

N 373 373 373 

S3 

PC .012 .105* .347** 1 

 Sig .812 .042 .000  

N 373 373 373 373 

S4 

PC -.043 .025 .009 .033 1 

 Sig .408 .628 .856 .520  

N 373 373 373 373 373 

S5 

PC .053 .634 .079 .006 .041 1 

 Sig .303 .000 .126 .914 .435  

N 373 373 373 373 373 373 

S6 

PC -.009 .024 .228 .064 .135 .073 1 

 Sig. .865 .647 .000 .214 .009 .160  

N 373 373 373 373 373 373 373 
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Suggestions 

 Improve productivity through improvements in human inputs, social integration,  strong 
commitment to organizational goals, adequate and fair compensation, positive feelings towards their 
jobs,  positive feelings towards themselves, equitable Sharing of the income and recourses, adequate 
learning opportunities, response to employee's needs positively, prominent Labour–management 
relations. Employees tend to stay for fairly a long time with the organization, generally find their work 
stimulating, adequate opportunities are given to develop new skills and abilities at work, innovation is 
encouraged, know their jobs well, seniority and merit both get due weightage at the time of promotion, 
the affiliation among personnel and work environment is healthy. The group workers are interested in 
features such as good relationship and gratitude from their co-workers and managers. They are also 
interested in a thought-provoking job where they can develop and accomplish the tasks successfully. 

Conclusion 

QWLcovers various aspects under the general umbrella of supportive organizational behavior. 
QWL aims to encounter the twin boxes of improved efficiency of an organization and better-quality 
excellence of life at work for teams. Quality of Labor Life is useful to progress construction, structural 
effectiveness, the morale of employees, and the financial advance of the nation. Good QWL not only 
reduces abrasion but also helps to enhancejob gratification. Bank consultants should encourage 
employees’ involvement in management, a healthy working environment, work design, production, 
superiority circles, and grievance-handling procedure to improve QWL. This can lead to satisfaction and 
to attain their important personal needs in terms of power and growth which make them perceive 
democratization of their work. 
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ABSTRACT 

The importance of health advantages is growing as people become more aware of what their 
friends, family, and relatives eat. Therefore, there is a degree for organic farming industrialized 
harvests. In the past, the public spent money on organic goods, heartbeats, and high-quality local 
veggies, this brought about a life span and a solid way of life. This paper gives a general review of the 
advantages, difficulties, and current state of organic farming. It also covers the introduction, history, 
goals, successes, and methods of organic farming. 
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Introduction 

What is Organic Farming and History of Organic Farming 

Agriculture is the main means of livelihood for crores of people in India. Increasing population is 
a serious problem all over the world, to supply food to the increasing population, humans are competing 
for food production and using various types of chemical fertilizers, and poisonous pesticides to achieve 
maximum production, which destroys the ecosystem. As a result, the quality of the soil has deteriorated. 
This is hurting crop production and the environment. On the contrary, organic farming is gaining 
popularity as a sustainable and environment-friendly farming method due to the use of chemical-free 
products [1]. 

 

Organic farming is a method in which rather than chemical fertilizers, pesticides, and herbicides; 
organic fertilizers for instance dung manure, compost, green manure, bacterial culture, organic food, etc., 
bio pesticides and bio agents are used. In organic farming, the fertility of the land remains for a long time 
and the environment is also not polluted. The farmer also gets more benefits by dropping the price of 
agriculture and growing the quality [2]. The word "organic farming" was invented by Lord Northbound in 
1940[3]. 
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Fig. 1: Organic Farming 

(Source: Tnau Agritech Portal, Organic Farming) 

The Trade Revolt had presented inorganic methods, many of which were not advanced and had 
solemn side effects, an organic program initiated in 1930 as a response to agriculture’s rising reliance on 
artificial fertilizers and pesticides. For instance, the introduction of chemically produced farm inputs for 
example urea and DDT was censured by researchers, thinkers, and experts who asked whether the 
extensive implementation of such practices was sustainable. Organic farming has its origins in the 
thoughts of researchers for instance Rudolph Steiner, J.I. Rodale, Lady Eve Balfour, Sir Albert Howard, 
and other inventors at the commencement of the 1930. Present-day American organic farming has its 
origins in the organic farming actions that blowout diagonally Great Britain and continental Europe in the 
1920 over the 1950.  

High-tech developments throughout World War II enhanced post-war modernization in all parts 
of agriculture, ensuing vast developments in automation (including extensive irrigation), fertilization, and 
pesticides. Two compounds that had been formed in huge amounts for warfare were repurposed for 
agricultural practices. Ammonium nitrate turned into a profusely low-priced foundation of nitrogen, and a 
series of new pesticides appeared for instance DDT. A really important incident in the history of organic 
agriculture happened in 1962, with the publication of Rachel Carson’s “Silent Spring”. “Silent Spring” 
emphasized the hazards of pesticides, making organic agriculture particularly striking, as it abjured the 
use of maximum synthetic pesticides. “Silent Spring” is broadly considered to be a key factor in the 
proscription of DDT in various nations [4].  

In 1921, Albert Hardin, who is called the father of organic farming, and his wife founded A Breath in 
Britain to promote organic farming. When both of them came to India in 1930 to promote it, they studied the 
natural resources here. He was extremely impressed after seeing farming and went back to his country and 
started promoting natural farming. In 1940, the scientist, influenced by Albert Forward, established the Rotel 
organization to study organic farming in America. He started studying organic farming in 1981 and after 30 
years of study found that in organic farming, there was a decrease in the yield of maize crops for the first 5 
years but later on the organic yield became equal to the chemical yield [5]. 
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Why Organic Farming Needed 

Organic farming raises the capacity to face the opposing effects of climate change by growing 
resilience within the agroecosystem. It produces effective and ecologically sound farming structures that 
are resilient to temperature oscillations, and drought and which evade soil erosion. Organic farming 
similarly endorses sustainable and ecologically sociable management, conservation applications, and 
restoration actions. The financial requirement for organic farming is little compared with recent 
agriculture. Moreover, organic farming aids growers and societies in familiarizing themselves with the 
susceptible effects of climate transformation. Moreover, organic farming fulfills various of The necessities 
recognized for fruitful adaptation approaches (Fig. 2) [6]. 

 
Fig. 2: The core applies and properties of organic farming. 

 (Source:- Role of organic farming for achieving sustainability in agriculture, Farming System, 
Volume 1, Issue 1, April 2023, Ashoka Gamage, Ruchira Gangahagedara, Jeewan Gamage, Nepali 
Jayasinghe, Nathasha Kodikara, Piumali Suraweera, Othmane Merah) 

The principal objectives of organic production and processing (From IFOAM, 2002) are: 

• To yield nourishment of high class to appropriate extents. 

• Operation in natural cycles and closed systems as much as possible, drawing upon local 
resources. 

• To keep the long-standing productiveness and sustainability of soils.  

• The formation of a pleasant-sounding stability between yield and animal husbandry. 

• The safeguarding of high stages of animal safety. 

• The encouragement of resident and area yield and supply chains. 

• To use biodegradable, recyclable, and recycled wrapping things.  

• To back the creation of a whole yield, processing, and delivery chain that is both communally 
and environmentally answerable.  

• To identify the importance of, and guard and acquire from, native information and old-style 
farming techniques. 

• To deliberate the extensive communal and environmental impression of the organic yield and 
processing system[7]. 
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Methods of Organic Farming 

Organic farming is the process of growing crops using environmentally friendly techniques 
without the use of synthetic chemicals such as chemical pesticides, fertilizers, or insecticides. The 
International Federation of Organic Agriculture Movements is responsible for establishing guidelines and 
norms governing organic farming practices globally. Organic farming practices use straightforward, 
environmentally friendly agricultural methods with a comprehensive approach to crop growth. Among the 
characteristics of organic farming practices include crop rotation, the application of compost fertilizers, 
and biological pest management. Agricultural practices such as crop rotation, limited tillage, composting, 
growth regulators, and biological pest management, among others, do not use synthetic fertilizers, 
pesticides, growth regulators, or genetically modifying crops. 

Combining organic farming methods with contemporary technology aids in the creation of a 
sustainable and well-balanced environment for crop development. Integrated agricultural practices, as 
opposed to resource extraction, are the basis of organic farming practices. Organic farming techniques aim to 
increase crop output while embracing a sustainable farming strategy and avoiding the use of any synthetic 
products. Crop rotation, mixed farming, and organic cycle optimization are the three highly connected tenets of 
autonomous ecosystem management that form the foundation of organic agricultural systems. Managing an 
agro-ecosystem's production capacity is the common notion of agricultural production in all forms of organic 
agriculture. Ecological buffer systems and mixed and diverse farming were destroyed as a result of the green 
revolution's severe specialization process. The purpose of this self-governing ecosystem is to satisfy the local 
ecological carrying capacity's requirement for food and fiber. [8]. 

Biological / Natural Pest and Weed Control 

Given that they often do not go out of control, weeds, and pests in an organic agricultural 
system under proper management are viewed as an integral part of the system. Predators emerge in 
agricultural ecosystems as they do in the natural world, and they seem to perform a decent job as long as 
they are not disturbed. Numerous farmers employ preventative measures including dilute cow urine and 
Verm wash, which is the liquid from a vermicompost tank. These substances have been used traditionally 
in many regions of India and may also be used more strongly as pesticides. Many plants may be utilized 
to make natural bio-pesticides. Among the various plants that are frequently used in pest management 
are neem, ginger, chili, custard apple (the seeds), Pongamia pinnata (Pongam/ Karanj), Asafoetida, 
turmeric, garlic, tobacco, sweet flag, tulsi, and Persian lilac [9].  

Organic Farming In India 

Solitary 30% of India’s whole cultivable zone is shielded through fertilizers where irrigation 
services exist and in the residual 70% of arable land, which is largely rain-fed, an insignificant volume of 
fertilizers is being used. Organic manure is a commonly utilized resource by farmers in these regions to 
obtain easily accessible nutrients for their crops or surrounding areas. Northeastern India has a lot of 
potential for organic farming because it uses the least amount of chemical inputs. The northeast is 
thought to have 18 million hectares of similar terrain that might be used for organic farming. India has a 
huge capacity to cultivate crops organically and become a key supplier of organic goods in the global 
organic market, given the sizeable extent beneath naturally organic or default organic farming.  

The description of the Task Force on Organic Farming selected by the Government of India 
similarly detected that massive zones of the nation, where an inadequate quantity of compounds is used 
and have little yield, could be subjugated as possible zones for organic agriculture. The most effective 
way to combat unchecked soil degradation and the threatened viability of agriculture in India's tropical 
regions especially those affected by arid, semiarid, and sub-humid climates is to stop the loss of soil 
organic matter. The only way to increase soil organic carbon for the maintenance of soil quality and future 
agricultural productivity is to apply organic manure. Approximately 700 million tons of agricultural waste 
are produced annually in the nation; yet, the majority of it is not utilized to its full potential.  

This suggests that there should be 5 tons of organic manure available annually per hectare of 
arable land, or roughly 100 kg of NPK per hectare. Only a small portion of this, though, is usable in the 
field. There are numerous substitutes for the supply of soil nutrients from organic sources like 
vermicompost, biofertilizers, etc. Machineries have been advanced to yield great amounts of nutrient-rich 
manure/compost. Some precise biofertilizers for cereals, millets, pulses, and oilseeds offer an excessive 
opportunity to decrease the interruption between nutrient demand and stock. Without a doubt, the 
development of agriculture in many ways is better off following the path of organic agriculture, particularly 
in nations like India [10]. 
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In India, the primary varieties of organic farming are: 

• Crop-Based Organic Farming: Crop-based is one of the instances of Organic kheti. With this 
strategy, farmers concentrate on cultivating crops organically. They rotate their crops to improve 
soil fertility, utilize natural fertilizers like compost and manure, and use beneficial insects and 
other biological pest control techniques. 

• Livestock-Based Organic Farming: The focus of this kind of organic farming is on ethical and 
ecologically responsible animal husbandry. Livestock are not given antibiotics or growth 
hormones; instead, they are fed organic feed and have access to open pastures. 

• Mixed Organic Farming: Both livestock- and crop-based techniques are used by many organic 
farms to create a sustainable and balanced ecosystem. Manure from livestock and crop 
leftovers enriches the soil and decreases waste by participating in a closed-loop nutrient cycle. 

• Traditional Farming Practices:These examples of organic farming in India show how many 
farmers still adhere to traditional methods that support organic principles. Examples include crop 
rotation, natural pest control, and soil enrichment through the use of cow dung and organic 
manure. 

• Zero Budget Natural Farming (ZBNF): ZBNF, made popular by Subhash Palekar, depends 
mostly on farm-sourced materials and natural resources with very little assistance from other 
sources. It places a strong emphasis on using naturally occurring materials and native seeds. 

• Organic Horticulture: India is a leading producer of fruits and vegetables, and there has been 
a surge in interest in organic gardening. This approach emphasises organic gardens and 
orchards to provide healthier, chemical-free produce [11]. 

 

Fig. 3: Types of Organic Farming In India 

(Source: https://tractorgyan.com/tractor-industry-news-blogs/881/types-and-advantages-of-organic-
farming-in-india) 

https://tractorgyan.com/tractor-industry-news-blogs/389/mixed-farming-profit-earning-way-of-farming
https://tractorgyan.com/tractor-industry-news-blogs/881/types-and-advantages-of-organic-farming-in-india
https://tractorgyan.com/tractor-industry-news-blogs/881/types-and-advantages-of-organic-farming-in-india
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Benefits and Advantages of Organic Farming 

• Environmental Benefits: Organic farming guards the atmosphere from detrimental things, 
which ascend from the practice of artificial inputs, especially pesticides, nourishments, and 
hormones. Fertilizers and pesticides produce hazardous toxic compounds in soil and water. 
Some pesticides can cause damage to the atmosphere or on direct contact, they can 
demonstrate to be toxic and hazardous to human well-being. Since children are frequently more 
sensitive to the harmful effects of pesticides than adults are, children are more likely than adults 
to be directly exposed to them (Committee on Pesticides in the Diets of Infants and Children, 
1993). In certain circumstances, agriculture without chemical fertilizers and pesticides might be 
successful, but the results would be lower than in conventional farming. Thus, the production of 
a significant portion of the global food supply will require the application of fertilizers in addition 
to agricultural practices. More biodiversity is almost always supported by organic agriculture, 
which also typically has a beneficial environmental impact per unit of land.  

It doesn't make a difference with every production unit. GHG emissions per unit of product are 
higher for milk and cereals produced organically than for those grown conventionally. Conversely, most of 
the time, organic meat and olives have lower emissions. Generally speaking, organic food uses less 
energy but more land than conventional food. Studies reveal that because there are fewer soil changes 
and chemical applications in the organic farming system than in the standard farming system, biodiversity 
is increased. Particularly for birds, insects, weeds, wildlife, and soil flora and fauna, organic farming has a 
positive impact. Every non-crop species shows a preference, both in terms of diversity and abundance, 
for organic farming systems.  

Organic farms support an average of thirty percent more species; insects, birds, beetles, 
spiders, earthworms, mammals, soil microbes, and vegetation are among the most affected. In organic 
farms, there is a greater density of both species and quantity of birds. Agro-biodiversity, also known as 
agricultural biodiversity, is a subset of biodiversity that includes all life forms that are closely related to 
agriculture and that are equally able to survive on both farms and interloper farms. Ecologists disagree 
that increased diversity within farms and a variety of overlapping groupings of species raise agricultural 
biodiversity at the farm level. Crop resilience and ecological hardness are increased as a result. Crop 
biodiversity, or the diversity of crops grown on a farm, is a component of agricultural biodiversity that 
leads to differences in soil fauna, pests, predators, and weeds on a farm.  

More importantly, it has been shown that crop biodiversity increases agricultural productivity by 
reducing pest infestation and replenishing soil, improving the stability and security of farm income. The 
absence of pesticides and herbicides improves population density and biodiversity fitness. Weed species 
draw beneficial insects, which enhance soil quality and provide better feed for weed pests. Because 
natural fertilizers produce a huge number of bacterial organisms, soil-bound organisms frequently profit 
greatly from both a decreased intake of pesticides and herbicides and a multitude of other benefits. 
Organic farming greatly reduces the probability of receiving a subpar crop since it fosters biodiversity. 
Compared to conventional farms, organic farms are better equipped to resist inclement weather. Their 
yield can occasionally be 70–90% higher than that of traditional farms during droughts. 

Because organic farms operate better under drought, they are more economical in the USA's 
drier states. Furthermore, compared to their neighbors, organic farms can withstand hurricane damage 
significantly better and retain 20–40% more topsoil, resulting in lower financial losses. Thus, organic 
farming has a favorable impact on lowering pollution levels in the air, soil, and groundwater. Additionally, it 
is a great way to combat nitrate contamination. It also enhances the soil's biodiversity, structure, and 
fertility. It is widely acknowledged that organic matter improves soil fertility. Additionally, by retaining 
carbon from the atmosphere, enhancing the chemical, physical, and organic matter of the soil may help 
mitigate the effects of climate change.  

The fundamental techniques to prevent deterioration from organic materials entering the soil are 
a) Biochemical approaches for the selective maintenance and creation of resistant molecular preparation, 
structure, and association, b) physical separation through occlusion in aggregates (physical systems) 
from O2, enzymes, decomposers, etc., c) Chemical diffidence by close interaction (sorption) with the 
exterior of minerals (chemical processes). An 18-year study on the effects of organic methods on 
nutrient-depleted soil revealed that, in cold and temperate areas, conventional methods are more 
effective in boosting soil fertility and productivity.  
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• Economic Benefits and Profitability: Numerous studies have shown that organic crops yield 
97% more and require 97% fewer pesticides, while also using 50% less energy and fertilizer. 
Profits are boosted by the high prices that consumers pay for organic products as well as lower 
costs for synthetic fertilizers and pesticide inputs. It has always been discovered that organic 
farms are more profitable than conventional farms. 

The FAO states that "by applying organic principles, organic farming is a pioneer in establishing 
energy-reducing practices." Plans for reducing the amount of fossil fuel-based energy used in organic 
farming can be developed by enhancing the organic principles, which emphasize environmental 
stewardship, including externalities, and farm-level self-sufficiency. Innovations aimed at reducing energy 
usage can have an impact on the traditional parallel industries, particularly in the post-production 
handling sections. The majority of the time, organic farming uses 30–50% less energy than conventional 
farming. Energy-intensive inputs used in conventional agriculture are frequently replaced with less than a 
third of the additional human labor hours required in organic agriculture, which generally uses energy 
more skillfully than conventional agriculture. 

“Modern chemical-dependent farming methods: Lessen soil of nutrients, demolish important soil 
microorganisms, contribute to global climate change and desertification, and oversupply farmlands with 
toxic fertilizers, herbicides, and pesticides, which then move into groundwater, rivers, lakes, and oceans 
for example, numerous regions of Minnesota, which is the most important farmland, are now facing the 
problem of increased nitrogen in drinking water.” Nitrogen poses health dangers to humans and livestock 
alike, including thyroid and reproductive issues and a possible link to cancer. When compared to 
standard farming, organic agriculture produces the same amount of food with around 30% higher 
efficiency.  

Traditional organic farming is labor- and knowledge-intensive, while conventional farming is 
capital-intensive and needs more manufactured inputs and energy. To adhere to a rigid code of "organic 
farming," the system uses a large number of skilled and semi-skilled/unskilled laborers to complete a 
variety of tasks (sowing, planting, cultivating, rearing, maintenance, aftercare, harvesting, cleaning, 
washing, grading, bar coding, labeling, packing, transporting, and marketing). The energy-intensiveness 
of these techniques and their unfavorable effects on soil yield and environmental quality are causing 
serious concerns. Three to four billion people may be fed by organic agriculture. In comparison to 
conventional farms, organic farms employed a higher number of workers, according to a study done on 
1,144 organic farms in the UK and the Republic of Ireland.  

• Health Benefits: Global agriculture provides the world's starving masses with food, fiber for 
clothing, animal feed, and in some situations, even fuel for cars. Thus, in temperate regions of 
the planet, 50% of savannas, 70% of grasslands, and 45% of temperate forests have been 
replaced by human agriculture. One of the primary contributors to greenhouse gas emissions, 
agriculture is also the primary driver of deforestation in the tropics, a persistent source of water 
pollution, and a major user of nonrenewable groundwater. 

A growing number of farmers are using organic techniques. By avoiding the use of artificial 
fertilizers, chemical pesticides, and hormone or antibiotic treatments for livestock, this type of farming is 
certain to have a positive influence on both human health and the environment. Over the past century, 
the human population has been fed by industrial means, mostly using synthetic nitrogen fertilizer. As of 
right now, there isn't any conclusive proof that eating food produced organically is healthier than food 
produced conventionally. Pesticide residues are among the many possible effects that have been 
considered by individual investigations. Pesticide residues offer an additional pathway for adverse health 
impacts. Fruits and vegetables grown organically are probably free of pesticide residues compared to 
those grown conventionally. 

The concentration of nitrates may be lower, however there is debate over their possible health 
effects. Users have faith that organic products are more healthful than those developed conventionally. 
Because higher quantities of nitrate might result in baby methemoglobinemia and alimentary tract cancer, 
research has indicated that organic goods have a lower nitrate concentration. Drinking organic milk has 
been linked to a lower incidence of eczema; however, there was no discernible effect observed when 
consuming organic fruits, vegetables, or meat. The recommended daily consumption of five servings of 
fruits and vegetables, which lowers the risk of cancer and improves health regardless of source, may be 
restricted due to the greater cost of organic products (which can range from 45 to 200%).  
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Because of their higher levels of phytochemicals, using fruits and vegetables has been 
associated with a lower risk of long-term health problems for humans, such as cancer, heart disease, 
hypertension, and type II diabetes.  

Thus far, the antioxidant properties of phytochemicals have been linked to the health benefits of 
fruits and vegetables. It is shown that organic tomatoes have a 60% greater degree of lipid peroxidation 
(LPO) in their cell membrane. Furthermore, organic fruits have significantly larger levels of superoxide 
dismutase (SOD). Under oxidative stress, the organic tomato fruits accumulate more soluble solids, 
including sugar, vitamin C, and phenolic chemicals. Compared to systems that are produced normally, 
these are lower in size and mass. Furthermore, they are abundant in phenolic compounds, soluble solids, 
and phytochemicals, which include vitamin C.  

In recent decades, yield has taken precedence over the micronutritive and gustatory qualities of 
plant products. This may be appropriate for basic foods, however, fruits and vegetables are more 
important for their micronutrients and flavor than for their calorie content. To maximize fruit size and 
production, growers shouldn't fight to reduce stress; instead, they should tolerate some stress to improve 
the quality of their final output. To fully comprehend the relationship between secondary metabolism and 
oxidative stress as well as stress and oxidative stress, more study is required. Furthermore, additional 
research is needed to comprehend the physiological processes that contribute to the benefits of organic 
farming on fruit quality.  

• Social Benefits: Local communities may see significant social benefits from organic farming. To 
begin with, locals may be able to find work thanks to organic agriculture. To make up for the loss 
of synthetic and pesticide fertilizers, organic agriculture frequently requires more physical labor, 
which creates more jobs in the community. An organic farm typically requires 10–20% more 
labor than a standard farm to operate. To improve soil health and preserve biodiversity, organic 
farmers also spread out their planting dates and increase the amount of crops they grow 
throughout the year.  

This creates options for year-round work and could mitigate the issues associated with 
migratory labor. In addition to halting migration to metropolitan regions, more job possibilities will raise the 
population of nearby villages. Thus, organic farming may promote rural development and strengthen local 
communities. Farmers must adapt to local conditions to maintain their competitiveness by managing 
labor, land, and resources to maximize productivity. To ensure the consistency of their water, land, and 
air, farmers also rely on their neighbors to uphold certain moral standards. connection on these topics 
strengthens ties within the community and fosters stronger connections and collaborations among 
organic producers.  

As a result, cooperatives and other organized organizations can amass money, acquire leverage 
in trade talks, and benefit from increased market access. Empirical evidence suggests that heightened 
collaboration leads to the establishment of new enterprises within local communities and heightened 
engagement in local governance. Another important component of organic farming is consumer 
protection. Establishing robust regulatory structures that allow the government to authenticate organic 
certificates is crucial for ensuring customers have confidence in the food they purchase [12]. 
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ABSTRACT 

The aim of this study is to investigate the intricate interplay between consumers and 
sustainability within the fast-fashion sector, utilizing a comprehensive questionnaire as the primary data 
collection tool. As consumers become increasingly conscious of the environmental and social 
ramifications linked to the rapid production of garments, this study seeks to unravel the intricacies of 
consumer awareness and behaviors regarding sustainability in the fast-fashion landscape. The survey, 
administered across diverse demographic groups, delves into key aspects such as awareness levels 
regarding environmental issues within the fast-fashion industry, consumer perceptions of sustainable 
practices, and their subsequent purchasing behaviors.  Notably, a substantial portion of the surveyed 
population expressed a belief that sustainable products tend to come at a higher cost. A prevailing 
sentiment emerged that, despite an interest in sustainable practices, the perceived economic barrier 
often influences consumer choices. Furthermore, a significant number of respondents conveyed a 
willingness to explore alternative shopping avenues, such as thrift stores, second-hand markets, or 
rental services, indicating a potential shift in consumer preferences towards more sustainable 
options.In conclusion, this research sheds light on critical facets of consumer behavior and awareness 
within the fast-fashion industry. The identified patterns of willingness to adopt alternative shopping 
behaviors and concerns about cost implications provide valuable insights for industry stakeholders. By 
delineating the nuances of consumer engagement with sustainability in fast fashion, this study 
contributes to the broader discourse on promoting environmentally conscious practices within the 
industry. 

 

KEYWORDS: Sustainability, Consumer Knowledge, Fast fashion, Sustainable Consumption, Consumer 
Perception, Purchase Behaviour. 

_______________ 

Introduction 

 Recently, the fashion industry has responded to calls for sustainable and morally conscious 
production. However, many customers have only reluctantly adopted these items, and they appear to go 
against the current "fast fashion" trends in this market. This study investigates how consumers of fashion 
feel about buying ethically made clothing and sustainable goods, as well as how they behave thereafter. 
(McNeill and Moore, 2015) 

 The relationship between the fashion industry's need to adapt constantly in order to meet 
consumers' insatiable desire to purchase the newest, most exclusive trends and the ensuing loss of 
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exclusivity as consumers purchase the most popular clothing is known as the "fashion paradox." This 
suggests that the very purpose of the fashion industry is fundamentally at odds with sustainability. The 
rise of fast fashion, as will be discussed below, has fundamentally democratised style by releasing 
collection after collection of knockoff designs at minimal financial costs but significant environmental 
costs. Social critics may point out that inequality is inherent in the very nature of fashion. (Mark K. 
Brewer, 2019) 

Literature Review 

"Fast fashion" describes inexpensive apparel lines that emulate high-end fashion trends. Even 
while fast fashion epitomises unsustainability, it helps satisfy young customers' deep-seated needs for 
luxury apparel in the industrialised world. Fashion trends change quickly; yesterday's fashions are quickly 
surpassed by today's, which have already been thrown in the garbage. The inherent conflict among fast 
fashion customers is discussed in this article. These consumers frequently care about environmental 
concerns, yet they also engage in consumption activities that are in opposition to ecological best 
practices. (Chan et al., 2016) 

The vertical fragmentation and worldwide spread of subsequent operations, covering several 
industries such as agriculture (for natural fibres) and petrochemicals (for synthetics), are the defining 
features of the fashion supply chain, production, shipping, and retail. Many advanced economies saw a 
significant reduction in output, sometimes to the point of extinction, as a result of the worldwide shift in 
textile and garment manufacture to nations with cheaper labour costs. This resulted in greater complexity 
and less transparency across the supply chain. 

It might be challenging for producers farther down the supply chain to understand the origins 
and processing methods of raw materials. (Gwilt et al., 2020) 

Over the years, the fast fashion model of manufacturing, distribution, and marketing has 
flourished due to its ability to capture the newest and hottest trends and its quick turnaround periods. 
Technology has revolutionised production processes, enabling manufacturers to produce clothing at an 
ever-increasing rate. Examples of these innovations include 3D printing, also known as additive 
manufacturing, and production breakthroughs in textile factories. Aside from productivity gains in textile 
manufacturers, 3D technology might make time a less important component of the manufacturing cycle. 
Furthermore, a throw-away mentality and an insatiable customer need for the newest knockoffs of the 
season are fostered by the democratisation of fashion, which is fuelled by cheaper clothing and enables 
businesses to appeal to the public. (Mark K. Brewer, 2019) 

The easily accessible, low-cost clothing of today is referred to as "fast fashion." "Fast" refers to 
how rapidly merchants can bring designs from the runway to their stores in order to meet the ever-
increasing demand for a wider variety of styles. The emergence of globalisation and the expansion of a 
worldwide economy have led to the internationalisation of supply chains, which has resulted in the 
relocation of fibre production, textile manufacture, and clothing construction to regions with less 
expensive labour. Cheap clothing is produced in response to rising consumer demand, and costs are 
maintained low by outsourcing production to low- and middle-income nations. (Bick, Halsey &Ekenga., 
2018) 

The creation of clothing was highly dispersed. Although globally traded production, in example, 
may have tiered production chains involving as many as hundreds of enterprises spread over dozens of 
countries, individual garment manufacturing firms typically employed only a few dozen people. About half 
of all garment exports, or over 30% of global output, came from developing nations. This is an 
exceptionally high percentage. These significant cross-border garment flows were a reflection of lower 
labour and input costs in emerging nations, partially due to cascading labour savings. (Harvard Business 
School) 

Objectives 

To analyze the knowledge levels and purchase behavior of customers concerning sustainability 
issues within the fast-fashion sector. 

• To examine the purchasing behaviors of consumers in relation to sustainability. 

• To explore consumer preferences for alternative shopping avenue. 

• To measure consumer awareness gaps regarding sustainability practices on the brands they 
currently engage with. 
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Hypothesis 

Null Hypothesis (H₀) 

No relationship exists between perceived environmental awareness in fast fashion and actively 
seeking/purchasing from sustainable brands. 

Alternative Hypothesis (H₁) 

There exist a positive relationship between perceived environmental awareness in fast fashion 
and actively seeking/purchasing from sustainable brands. 

Methodology 

 The research likely employed a structured survey questionnaire to collect quantitative data from 
a sample of respondents. Pearson correlation analysis was used to examine relationships between 
variables, particularly exploring the correlation between perceived environmental awareness and the 
active seeking and purchasing of clothing from sustainable fashion brands. 

Sample Size and Selection 

A sample of 100 respondents was selected to represent a diverse range of consumers within 
the target demographic for the fast-fashion sector. 

Limitations 

• The sample size was limited to only 100 respondents. 

• The research was confined to the respondents of the google doc only. Hence the outcome 
cannot be generalised. 

• The study may not fully capture long-term trends due to potential time limitations in data 
collection. 

Data Analysis 

• Age 

Age Frequency 

18-24 55 

25-34 24 

35-44 9 

45 -54 6 

55 and above 6 
 

 

Fig.1 
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Interpretation 

Most respondents are aged 18-24, indicating a predominant representation of younger 
demographics. The 25-34 age group is the second most represented, with 24 respondents. Participation 
decreases in older age brackets, with 9 in 35-44, 6 in 45-54, and 6 in 55 and above, suggesting a smaller 
presence of older age groups in the study. 

• Gender 

Gender Frequency 

Female 59 

Male 41 
 

 

Fig.2 

Interpretation 

The gender distribution among respondents shows a majority of females, constituting 59% of 
the sample. Males make up 41% of the respondents. The study reflects a higher participation from 
females, suggesting a gender imbalance in the respondent demographic. 

• Purchase of clothing items from fast-fashion brands 

Purchase of clothing items from fast-fashion brands Frequency 

Very frequently 14 

Frequently 28 

Occasionally 48 

Rarely 8 

Never 2 
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Fig.3 

Interpretation 

Respondents exhibit diverse purchasing habits from fast-fashion brands, with the majority falling 
into the "Occasionally" category, suggesting a common middle-ground approach. "Frequently" and "Very 
frequently" represent significant portions, indicating varying levels of more frequent purchases. A smaller 
segment reports making purchases "Rarely", while an even smaller group states "Never" , highlighting 
varying degrees of engagement with fast-fashion brands among the respondents. 

• Awareness of the environmental issues associated with the fast fashion industry 

Awareness of the environmental issues associated with the fast fashion industry Frequency 

Very strongly aware 31 

Moderately aware 42 

Slightly aware 19 

Not very aware 6 

Not aware at all 2 

 

 

Fig. 4 
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Interpretation 

The data reveals diverse awareness levels regarding environmental issues in the fast fashion 
industry. A substantial group (31) is "Very strongly aware," while the majority (42) is "Moderately aware." 
Additionally, 19 respondents express "Slight awareness," and a smaller portion (6) is "Not very aware." 
Only 2 respondents claim to be "Not aware at all." This spectrum highlights varied levels of understanding 
among participants concerning the environmental impact associated with the fast fashion industry. 

• Importance of sustainability in making purchase decisions 

Importance of sustainability in making purchase decisions Frequency 

Not at all Important 2 

Not Important 16 

Neutral 45 

Important 26 

Very Important 11 
 

 

Fig. 5 

Interpretation 

The majority, 45 respondents, adopt a neutral stance, while 26 consider sustainability important, 
and 11 find it very important. In contrast, 16 individuals see sustainability as not important, and 2 
perceive it as not at all important. This varied response highlights the nuanced attitudes consumers hold 
regarding the significance of sustainability in their clothing purchase decisions. 

Top of Form 

• Interest in fashion brand actively promoting sustainability on a scale of 1-5 

Interest in fashion brand actively promoting sustainability on a scale of 1-5 Frequency 

1 2 

2 9 

3 23 

4 33 

5 33 
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Fig. 6 

Interpretation 

A substantial portion, totaling 66 individuals, expressed high interest with scores of 4 or 5. 
Fewer respondents showed lower interest, with only 2 individuals giving a rating of 1. This indicates a 
predominant positive inclination towards fashion brands actively promoting sustainability among the 
surveyed participants. 

• Factors influencing perception of a fashion brand as sustainable 

Factors influencing perception of a fashion brand as sustainable Frequency 

Fair labor practices 8 

Recycling initiatives 39 

Transparent supply chain 10 

Use of eco-friendly materials 43 

 

Fig. 7 
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Interpretation 

The majority, 43 individuals, prioritize the "Use of eco-friendly materials," while 39 focus on 
"Recycling initiatives." In contrast, "Transparent supply chain" and "Fair labor practices" have lower 
frequencies, with 10 and 8 respondents, respectively. This suggests a predominant emphasis on eco-
friendly materials and recycling efforts in influencing perceptions of sustainability in fashion brands, with 
less emphasis on fair labor practices and transparent supply chains. 

• Actively seeking and purchasing from sustainable fashion brands 

Actively seeking and purchasing from sustainable fashion brands Frequency 

No 19 

Not sure 58 

Yes 23 
 

 

Fig. 8 

Interpretation 

Respondents exhibit diverse attitudes towards actively seeking and purchasing from sustainable 
fashion brands. The majority expresses uncertainty, while 23 affirmatively state "Yes." A smaller segment 
(19) indicates "No." 

• Challenges faced when choosing sustainable fashion options 

Challenges faced when choosing sustainable fashion options Frequency 

Limited availability 32 

Higher prices 43 

Lack of information 9 

Limited style options 16 
 

 

Fig. 9 
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Interpretation 

Respondents face several challenges in choosing sustainable fashion options. The most 
prominent issues are "Higher prices" and "Limited availability", emphasizing cost concerns and difficulties 
in finding sustainable choices. A smaller portion notes challenges such as "Limited style options" and 
"Lack of information". 

• Openness to explore alternative shopping options that promote sustainability 

Openness to explore alternative shopping options that promote sustainability Frequency 

Yes 54 

No 18 

Maybe 28 
 

 

Fig. 10 

Interpretation 

Respondents express varying degrees of openness to exploring alternative shopping options 
that promote sustainability. A majority (54) is open to the idea,` while 28 respondents are uncertain. A 
smaller segment is not open to exploring alternative options. 

• Factors influencing switch to sustainable alternatives from fast fashion 

Factors influencing switch to sustainable alternatives from fast fashion Frequency 

Celebrity endorsements 1 

Increased awareness of environmental impact 24 

Lower prices 44 

More variety in styles 31 
 

 

Fig. 11 
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Interpretation 

Factors influencing the switch to sustainable alternatives from fast fashion include a significant 
emphasis on "Lower prices" with 44 respondents. "More variety in styles" comes after lower cost with 31 
respondents. "Celebrity endorsements" has the lowest frequency, with only 1 respondent considering it a 
factor. 

Correlations 

How important is 

sustainability to 

you when making 

clothing purchase 

decisions?

How strongly do 

you believe you 

are aware of the 

environmental 

issues 

associated with 

the fast fashion 

industry, such as 

waste and air 

pollution caused 

by excessive 

production of 

garments and 

mass 

production?

Pearson Correlation 1 .368
**

Sig. (2-tailed) 0.000

N 100 100

Pearson Correlation .368
** 1

Sig. (2-tailed) 0.000

N 100 100

Correlations

How important is sustainability 

to you when making clothing 

purchase decisions?

How strongly do you believe 

you are aware of the 

environmental issues 

associated with the fast 

fashion industry, such as 

waste and air pollution caused 

by excessive production of 

garments and mass 

production?

**. Correlation is significant at the 0.01 level (2-tailed).
 

Interpretation 

The Pearson correlation coefficient of 0.368 with a significance level of 0.000 suggests a 
moderately positive correlation between awareness of environmental issues in the fast fashion industry 
and the importance of sustainability in clothing purchase decisions. The correlation being significant at 
the 0.01 level indicates a strong relationship between these variables. This implies that as awareness of 
environmental issues increases, so does the importance of sustainability in clothing choices. 
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How strongly do 

you believe you 

are aware of the 

environmental 

issues 

associated with 

the fast fashion 

industry, such as 

waste and air 

pollution caused 

by excessive 

production of 

garments and 

mass 

production?

Have you actively 

sought out and 

purchased 

clothing from 

sustainable 

fashion brands?

Pearson Correlation 1 .246
*

Sig. (2-tailed) 0.014

N 100 100

Pearson Correlation .246
* 1

Sig. (2-tailed) 0.014

N 100 100

Correlations

How strongly do you believe 

you are aware of the 

environmental issues 

associated with the fast 

fashion industry, such as 

waste and air pollution caused 

by excessive production of 

garments and mass 

production?

Have you actively sought out 

and purchased clothing from 

sustainable fashion brands?

*. Correlation is significant at the 0.05 level (2-tailed).
 

Interpretation 

The positive correlation coefficient (0.246) suggests a positive relationship between the 
perceived awareness of environmental issues in the fast fashion industry and the active seeking and 
purchasing of clothing from sustainable fashion brands.The p-value associated with the correlation 
between the perceived awareness of environmental issues in the fast fashion industry and the active 
seeking and purchasing of clothing from sustainable fashion brands is 0.014. 

The analysis indicates a moderately positive correlation (Pearson coefficient = 0.368, p = 0.000) 
between perceived awareness of environmental issues in fast fashion and the significance of 
sustainability in clothing decisions. Additionally, a statistically significant positive correlation (coefficient = 
0.246, p = 0.014) is found between perceived environmental awareness and actively seeking clothing 
from sustainable brands. These results reject the null hypothesis, supporting the idea that as individuals' 
environmental awareness in fast fashion grows, there is an associated increase in the perceived 
importance of sustainability in clothing choices and the active pursuit of sustainable brands. 

Findings 

• Respondents vary in fast-fashion purchasing habits, mostly falling into the "Occasionally" 
category.  

• Diverse awareness levels on fast fashion's environmental impact exist, with a majority being 
moderately to very strongly aware.  
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• Neutral stances prevail on sustainability in clothing choices, with varying levels of importance.  

• High interest is expressed in fashion brands actively promoting sustainability.  

• Priority is given to "Use of eco-friendly materials" and "Recycling initiatives" over "Transparent 
supply chain" and "Fair labor practices."  

• Diverse attitudes towards sustainable fashion include uncertainty (58), interest (23), and 
disinterest (19).  

• Cost is a major challenge for 43%, with limited availability noted by 32%.  

• 54% are open to exploring alternative shopping options promoting sustainability.  

• 37% note lower costs as an incentive to switch to sustainable alternatives.  

• A strong relationship is found between increasing environmental awareness and the importance 
of sustainability in clothing choices.  

• A positive correlation (0.246) suggests a link between environmental awareness and actively 
seeking sustainable fashion brands. 

Conclusion 

This study reveals varied consumer behaviors and attitudes towards sustainability in fast 
fashion. Respondents show nuanced purchasing habits, with a common middle-ground approach. 
Despite diverse awareness levels, attitudes towards sustainability in clothing decisions vary. While 
interest in sustainable brands exists, challenges like cost hinder adoption. The findings emphasize the 
need for a comprehensive understanding of consumer preferences and barriers in fast fashion 
sustainability, offering insights for industry and policymakers. 
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ABSTRACT 

This study aims to investigate the complex domain of investor behaviour in the Indian stock 
market by carefully analysing the effects of cultural quirks and common behavioural biases. A distinct 
aspect of financial decision-making is introduced by India's heterogeneous cultural milieu; this study 
aims to analyse and understand the complex interactions between these influences and the cognitive 
biases influencing investment decisions. The impact of cultural elements on risk tolerance, investing 
choices, and decision-making processes will be examined, taking into account historical impacts, 
society norms, and familial expectations. In addition, the research will closely look at a number of 
behavioural biases that are common among Indian investors, including herding behaviour, loss 
aversion, and overconfidence.  The research's consequences go beyond scholarly discourse; they are 
intended to guide approaches to financial planning, investor education, and market regulation. In the 
end, the goal of this thorough investigation is to provide a significant amount of information that can 
assist stakeholders in creating a more knowledgeable, resilient, and successful investing environment 
inside the ever-changing Indian stock market. 

 

KEYWORDS: Investor Behaviour, Risk Tolerance, Investing Choices, Decision-Making Processes. 

_______________ 

Introduction 

 The collection of markets and exchanges where regular transactions involving the purchase, 
sale, and issue of shares of publicly traded businesses occur is known as the stock market. A stock 
market is where investors can buy and sell ownership of investible assets like stocks, sometimes referred 
to as equities, which represent fractional ownership in a corporation. Such financial transactions are 
carried out through institutionalized official exchanges or over-the-counter (OTC) marketplaces that are 
subject to a clear set of restrictions. They create the stock market, which serves as a venue for easy 
share trading. 

The Bombay Stock Exchange (BSE) and the National Stock Exchange (NSE) are India's two 
primary stock markets, seeing the bulk of transactions. The primary stock market in India for buying and 
selling shares of publicly traded firms is the National Stock market (NSE), which is based in Mumbai and 
was founded in 1922. The NIFTY50 is the flagship index of the NSE. The index consists of the top 50 
firms, determined by market capitalization and trading volume. Investors use this index extensively both 
domestically and internationally as a gauge of the health of the Indian capital markets. 

Trading was very different in the early days of the Indian stock market from what it is now. For 
most individuals, buying and selling shares in other corporations was still a relatively new concept. The 
Native Share and Stock Brokers' Association was established in Bombay (now Mumbai) in 1875, marking 
the beginning of the Indian stock market's history. 

 
  Indus Business Academy (IBA), Bengaluru, Karnataka, India. 
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According to recent research, a number of factors affect individual stock market participants 
when they make investments. To make an investment decision in this environment, the current study 
insists on using behavioural characteristics, such as overconfidence, herd behaviour, cognitive 
dissonance, disposition effect, representative bias, mood, and cultural prejudice. 

Literature Review  

Kabra, G., Mishra, P.K., and Dash M.K. (2010) investigated the factors affecting investment 
behavior. Their research highlighted that investors' age and gender significantly influence their risk-taking 
capacity. 

 Kaneko H. (2004) focused on investment trusts and individual investor behavior. The study 
argued that investment trusts primarily serve as a means of managing assets rather than influencing 
investors' behavior directly. 

 Tamimi, H. A. H. identified factors influencing UAE investor behavior, including expected 
corporate earnings, the allure of quick wealth, stock marketability, past performance of firm stocks, 
government holdings, and the creation of organized financial markets. These factors were found to have 
a significant impact on investor behavior in the UAE market. 

 A research conducted by Chitra et al. (2014) revealed that representativeness, overconfidence, 
conservatism, price anchoring, and regret aversion are significant influencers of investor behavior. The 
study noted that the influence of these biases varies based on factors such as gender, age, education 
level, and experience. 

 Vijaya (2016) identified eight overarching behavioral factors including overconfidence, 
representativeness, anchoring, mental accounting, disposition effect, herd behavior, loss aversion, and 
regret aversion. The findings indicated that behavioral factors such as overconfidence, disposition effect, 
and herd behavior significantly affect investors' decision-making processes. 

Objective  

• To Identify the general behavioral and cultural elements that influence investors decisions 

• To assess how behavioral factors affect the investment performance of individual investors. 

Hypothesis 

H0:  Investors' decisions are solely based on rational risk-return analysis, unaffected by bahavioral 
and  cultural factors. 

H1:  bahavioral and  cultural factors significantly influence individual investment decisions, beyond 
rational risk-return analysis. 

Data Analysis  
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Interpretation 

The data reveals a diverse demographic profile in our study on Investor Behavior in the Indian 
Market. With a substantial presence of 74 individuals under 25, we observe a dominant representation of 
youthful investors 

 

Interpretation 

The data illustrates a balanced gender distribution, with 68 males and 46 females among 114 
investors. This presents an opportunity to explore potential gender-specific patterns in cultural influences 
and behavioral biases within the context of the Indian market. Analyzing variations in investment 
decisions between genders could contribute valuable insights for targeted financial education initiatives. 
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Interpretation 

The data shows diverse educational backgrounds among 114 investors, with 47 holding 
Bachelor's degrees, 58 having Master's degrees, and 8 possessing Ph.D. or equivalent qualifications. 
The limited representation from high school graduates (1 individual) highlights the predominance of 
higher education levels in the study. This educational diversity presents an opportunity to investigate how 
various academic backgrounds influence investor behavior in the Indian market 

 

 

Interpretation 

The data showcases a diverse occupational profile among 114 investors, with 30 employed 
individuals, 19 self-employed, 63 students, and 2 retirees. The substantial representation of students 
suggests a significant presence of young investors in the study. The occupational mix provides an 
opportunity to explore how varied professional statuses influence investor behavior in the Indian market. 

 

Interpretation 

The data outlines diverse annual income ranges among 114 investors, with 48 falling in the 0-1 
lakh bracket, 24 earning above 8 lakhs, and smaller counts in intermediate income brackets. The 
predominant representation in the lower income range suggests a varied economic profile. This income 
diversity provides an opportunity to investigate how different income levels influence investor behavior in 
the Indian market. 
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Interpretation 

The data reveals varied risk appetites among 114 investors, with 35 allocating 20-40% to high-
risk instruments, 32 opting for less than 20%, and 6 choosing more than 80%. The distribution indicates a 
spectrum of risk tolerance levels in the study. This diversity offers an opportunity to explore how different 
risk appetites impact investor behavior in the Indian market. 

 

Interpretation 

The data highlights diverse approaches to investment decisions among 114 investors, with 44 
relying on professional advice, 40 conducting personal research, and 30 considering recommendations 
from friends or family. The distribution suggests a mix of reliance on expertise, individual analysis, and 
social networks in decision-making. This diversity provides an avenue to investigate how different 
decision-making methods influence investor behavior in the Indian market. 
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Interpretation 

The data indicates diverse levels of investment experience among 114 investors, with 40 having 
less than a year, 28 in the 1-3 years range, and 5 with over 7 years of experience. The distribution 
reflects a mix of novice and seasoned investors. This variety allows for exploring how different 
experience levels impact investor behavior in the Indian market. 

 

Interpretation 

The data reveals diverse investment objectives among 114 investors, with 46 aiming for good 
returns, 42 selecting "All of the above" objectives, and smaller counts for capital appreciation and tax 
benefits. This variety suggests a range of financial goals and motivations. Investigating how different 
objectives influence investor behavior provides insights into the dynamics of the Indian market. 
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The data depicts investor behavior across eight variables: Success and Failure, 
Overconfidence, Influence by Friends/Family, Cognitive Dissonance, Disposition Effect, Mood, Cultural 
Bias, and Herd Behavior. Notably, a significant number of investors acknowledge influence from friends 
or family, suggesting the impact of social networks on decisions. Cognitive dissonance is prevalent 
among 91 investors, reflecting internal conflicts in beliefs. The disposition effect, characterized by holding 
onto losing investments, is observed in 85 investors, influencing portfolio management strategies. The 
data also indicates the impact of mood on investment decisions, with 93 investors recognizing its role. 
Cultural bias is acknowledged by 86 investors, emphasizing the influence of cultural factors in financial 
choices. Lastly, both overconfidence and herd behavior are observed in 78 and 86 investors, respectively, 
revealing biases that can shape risk-taking and decision-making trends in the Indian market. 

Variable Success Failure Sample 
Proportion 

Standard 
Error 

Z-Statistic P-Value 

Over confidence 78 36 0.684210526 0.043535273 4.23129367 2.32351E-05 

Influene by 
Friends/Family 

89 25 0.780701754 0.038753214 7.2433154 4.37872E-13 

Cognitive 
Dissonance 

91 22 0.805309735 0.037248979 8.19645918 2.22045E-16 

Disposition 
Effect 

85 28 0.752212389 0.040613537 6.21005724 5.29653E-10 

Mood 93 21 0.815789474 0.036307291 8.6976876 0.000E+00 

Cultural Bias 86 28 0.754385965 0.040315399 6.30989572 2.79224E-10 

Herd behavior 86 28 0.754385965 0.040315399 6.30989572 2.79224E-10 
 

Interpretation 

Overconfidence 

• The sample proportion of overconfident investors is 0.684, and the low p-value (2.32E-05) 
suggests a rejection of H0. Investors' decisions are significantly influenced by overconfidence. 

Influence by Friends/Family 

• A sample proportion of 0.781 with a very low p-value (4.38E-13) rejects H0, indicating that 
decisions are significantly influenced by friends or family. 

Cognitive Dissonance 

• With a sample proportion of 0.805 and a p-value of 2.22E-16, there is strong evidence against 
H0. Investors' decisions are notably influenced by cognitive dissonance. 

Disposition Effect 

• The sample proportion of 0.752 and a p-value of 5.30E-10 reject H0, emphasizing the influence 
of disposition effect on investors' decisions. 

Mood 

• A sample proportion of 0.816 and a p-value of 0.000E+00 strongly reject H0, indicating that 
mood significantly affects investors' decision-making. 
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Cultural Bias 

• The sample proportion of 0.754 and a p-value of 2.79E-10 reject H0, highlighting the substantial 
influence of cultural biases on investment decisions. 

Herd Behavior 

• A sample proportion of 0.754 with a p-value of 2.79E-10 rejects H0, indicating that investors' 
decisions are significantly influenced by herd behavior. 

In conclusion, the outcomes of this study strongly reject the null hypothesis (H0) suggesting that 
investors base their decisions solely on rational risk-return analysis, free from the influence of 
psychological and social factors. Conversely, the alternative hypothesis (H1) is supported by the findings, 
indicating that psychological and social factors significantly shape individual investment decisions, as 
evidenced by a p-value below 0.05. This emphasizes the importance of integrating behavioral finance 
theories and recognizing the impact of psychological and social dynamics on investment choices. 
Acknowledging these influences enables investors and financial practitioners to make more informed 
decisions and devise strategies that align with the complexities of human behavior in financial markets. 

Research Findings 

Demographics 

• Majority: Age under 25, students (74), Gender – Male(68) 

• Educational background: Mostly Master's Degree (58). 

Familiarity and Experience 

• 35 respondents allocate funds in high risk. instruments 

• 40 respondents have experience of less than a year in trading 

Perception 

• Main objective of investment is good returns 

• Majority take investment decisions from professionals 

Cultural &Behavior Bias 

• Success factor of cultural and behavior bias is high in case of investors while taking decisions 

Conclusion 

• Individual investors diverge from traditional financial theories in decision-making. 

• Diverse investor behaviors underscore the impact of biases on investment choices. 

• Key biases include representational bias, disposition effect, Herd behavior, cognitive 
dissonance, and overconfidence. 

• Considerable impact of over confidence and herd behavior on respondents. 

• All investors advised to recognize and consider biases as risks in investment decisions. 

• Emphasizes the importance of compiling a comprehensive list of biases for informed decision-
making 
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ABSTRACT 

This research delves into the intricate web connecting neuroaesthetics, store design, and 
consumer behavior within Bangalore's brick-and-mortar stores. Focused on visual merchandising and 
pricing strategies, the study aims to decipher their influence on emotional engagement and subsequent 
purchasing decisions. Neuroaesthetic Definition: In this context, neuroaesthetic refers to the intricate 
neural and cognitive processes shaping aesthetic experiences. It explores how individuals emotionally 
and cognitively respond to the visual and pricing elements in the retail environment, molding their 
overall perception. The research conducts a comprehensive analysis of visual merchandising 
strategies in brick-and-mortar stores. It seeks to discern how these strategies heighten emotional 
engagement among consumers. Additionally, the study explores the nuanced interplay between pricing 
strategies and consumer neuroaesthetics, investigating how pricing cues sway purchasing decisions. 
This academic pursuit significantly advances the understanding of neuroaesthetics in the retail domain. 
By unraveling the relationship between store design elements, emotional engagement, and purchasing 
intent, the study provides valuable insights into the mechanisms steering consumer decisions. The 
implications extend practically, offering retailers guidance to enhance the overall consumer experience 
in Bangalore's bustling brick-and-mortar landscape. In essence, this research serves as a beacon, 
guiding retailers to navigate the subtleties of neuroaesthetics. It illuminates the path to strategically 
employ visual merchandising and pricing strategies that resonate with the cognitive and emotional 
responses of consumers in Bangalore. This study, with its precision and depth, contributes a nuanced 
understanding of the interplay between neuroaesthetics, store design, and consumer behavior. To help 
us better understanding how neuroasthetic can influence their purchasing decisions. 

 

KEYWORDS: Neuroaesthetics, Brick-and-Mortar Stores, Store Design, Visual Merchandising, Pricing 
Strategies, Emotional Engagement, Purchase Intent, Consumer Behavior, Bangalore Retail. 

_______________ 

Introduction 

 In the dynamic landscape of retail, understanding consumer behavior is paramount for 
businesses seeking to thrive in competitive markets. The fusion of neuroscience and aesthetics has 
given rise to a burgeoning field known as neuroaesthetics, offering insights into the intricate mechanisms 
underlying human responses to visual stimuli. In the context of brick-and-mortar stores, where tangible 
experiences shape consumer decisions, neuroaesthetics emerges as a crucial lens through which to 
analyze the impact of store design on emotional engagement and purchase intent. 

Bangalore, often dubbed the "Silicon Valley of India," boasts a vibrant retail ecosystem 
characterized by a myriad of brick-and-mortar establishments catering to diverse consumer preferences. 

 
  Indus Business Academy (IBA), Bengaluru, Karnataka, India. 
**  Indus Business Academy (IBA), Bengaluru, Karnataka, India. 
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Amidst this bustling backdrop, retailers are increasingly recognizing the significance of optimizing store 
design to captivate customers' attention and drive conversion rates. However, the efficacy of store design 
strategies hinges not only on aesthetic appeal but also on their ability to resonate with consumers on a 
deeper cognitive and emotional level. 

This market research endeavors to unravel the multifaceted relationship between 
neuroaesthetics, store design, and consumer behavior within Bangalore's retail landscape. By delving 
into the intricacies of visual merchandising and pricing strategies, the study aims to elucidate how these 
elements influence emotional engagement and subsequent purchasing decisions. Through a 
comprehensive analysis, we seek to provide actionable insights that empower retailers to create 
immersive shopping experiences tailored to the neuroaesthetic preferences of Bangalore's discerning 
consumer base. 

With a focus on bridging theoretical frameworks with practical applications, this research aims to 
contribute to the burgeoning discourse on neuroaesthetics in the retail domain. By shedding light on the 
nuanced interplay between sensory stimuli, emotional responses, and consumer choices, we aspire to 
equip retailers with the knowledge and tools necessary to navigate the complexities of modern retailing in 
Bangalore's brick-and-mortar stores. 

Literature Review 

• A Neurocognitive Model of Advertisement Content and Brand Name Recall Antonio G. 
Chessa & Jaap M. J. Murre, January 2007 

 We propose a novel point process model inspired by brain structures to simulate learning and 
forgetting, particularly in long-term memory for advertising and brand recall. We validate recall-probability 
functions using data from Zielske (1959) and a Dutch study tracking over 40 TV commercial campaigns. 
Our model fits well with the data and serves as a useful approximation for aggregate behaviour. Optimal 
GRP schedules, derived from maximizing recall, closely relate to model parameters and memory 
processes. Comparisons with existing models suggest that our neurobiologically motivated approach 
offers a more realistic depiction of advertisement memory. 

Key words: advertising; memory; impact; scheduling; bursting; dripping; massed and spaced 
learning; point processes 

• Neuroaesthetics in Fashion: Modeling the Perception of FashionabilityEdgar Simo-Serra 
et al, University of Toronto, November 2014 

This study examines clothing fashion on a popular social website to predict and suggest 
improvements for users' perceived fashionability in photographs. We propose a Conditional Random 
Field model that considers various factors like outfit type, user characteristics, setting, and fashion score. 
Our model provides detailed feedback on garment and scenery adjustments to enhance fashionability. 
Results show superiority over intelligent baselines. We collected a diverse dataset of 144,169 user posts 
with image, text, and Meta information for our analysis. Additionally, we present insights into outfit trends 
and fashion scores globally over six years. 

• In Defence of Consciousness: The Role of Conscious and Unconscious Inputs in 
Consumer Choice Dijksterhuis et al, February 2005 

While unconscious inputs are thought to influence consumer decision-making, their significance 
may be exaggerated, especially in consumer choice contexts. Comparing the impact of conscious inputs, 
like option attributes, with unconscious ones, such as seemingly irrelevant observations, reveals the 
former's stronger influence. Conscious inputs benefit from choice task norms and are less prone to being 
overshadowed by environmental distractions. Despite consumers' limited insight into decision-making 
processes, the assumption that choices result from conscious evaluation of relevant inputs has proven 
effective. Future research is expected to explore the interplay between conscious and unconscious 
influences further. 

• Tuning down the emotional brain: an fMRI study of the effects of cognitive load on the 
processing of affective images van Dillen et al, 2009 DOI (link to publisher) 
10.1016/j.neuroimage.2009.01.016 

This study investigates how cognitive load affects the processing of negative emotional stimuli 
post their initial activation of emotional brain centers. Through fMRI scans, participants viewed neutral 
and negative stimuli followed by a demanding arithmetic task. Negative stimuli increased activation in 
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emotional regions (amygdalae and right insula), while task load increased activation in cognitive regions 
(right dorsolateral frontal cortex, right superior parietal cortex). Importantly, task load reduced the brain's 
response to negative stimuli and subjective negative emotion. Coactivation analysis suggests that during 
task performance, activity in the right dorsolateral frontal cortex was linked to activity in emotional brain 
regions. These findings demonstrate that cognitive load can regulate emotional processing. 

• Anatomically distinct dopamine release during anticipation and experience of peak 
emotion to musicValorie N Salimpoor et al, February 2011 

 Music, as an abstract stimulus, can evoke feelings of euphoria and craving akin to tangible 
rewards, involving the striatal dopaminergic system. Using [11C] raclopride positron emission 
tomography scanning and psychophysiological measures, we observed endogenous dopamine release 
in the striatum during peak emotional arousal from music. Functional magnetic resonance imaging 
revealed a temporal dissociation: the caudate was active during anticipation, while the nucleus 
accumbens responded during peak emotional experiences. These findings suggest that music-induced 
pleasure triggers dopamine release in the striatal system. Notably, the anticipation of abstract rewards 
elicits dopamine release via a separate anatomical pathway. This sheds light on music's universal appeal 
across human societies. 

• The Neural Mechanisms Underlying the Influence of Pavlovian Cues on Human Decision 
Making Signe Bray et al, May28, 2008 

In outcome-specific transfer, Pavlovian cues influence action choice without explicit training. 
Neural substrates in humans remain unknown. We scanned 23 subjects with fMRI, finding behavioural 
evidence and putamen activity differences based on action consistency with predictions. Results suggest 
inhibiting non-selected associations when choosing against predictions. Relevant for consumer choices 
and addiction behaviours. 

Key words: instrumental conditioning; decision; FMRI; human; learning; Pavlovian conditioning; 
reward 

Problem Statements 

• Cultural Variability: Bangalore, like many cities, encompasses diverse cultural backgrounds 
and preferences. Understanding how store design influences different demographic groups 
within the city's multicultural landscape can be complex and challenging. 

• Neuroscientific Measurement Challenges: While neuroimaging techniques offer insights into 
brain responses to stimuli, interpreting and analyzing data from these methods can be intricate 
and require specialized expertise. 

• Practical Implementation: Implementing findings from neuroaesthetic research into actual 
store designs requires collaboration between researchers, designers, and businesses. Bridging 
the gap between theory and practical application while considering budgetary constraints and 
space limitations can be challenging. 

• Dynamic Nature of Consumer Preferences: Consumer preferences and trends evolve over 
time, influenced by factors such as technological advancements, societal changes, and shifting 
cultural norms. Understanding the dynamic nature of consumer behaviour and adapting store 
designs accordingly presents an ongoing challenge for retailers and researchers alike. 

Objectives 

• Find out the specific elements of store design that significantly contribute to heightened 
emotional engagement among consumers. 

• Investigate the role of neuroaesthetics in shaping consumers' emotional responses to different 
store designs in Bangalore. 

• Find out the impact of store atmospherics, including music, scent, and temperature, on 
emotional engagement and purchase intent in Bangalore's retail environment. 

Methodology 

The research likely employed a structured survey questionnaire to collect quantitative data from 
a sample of respondents. Pearson correlation analysis was used to examine relationships between 
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variables, particularly exploring the correlation between all the neuroaesthetic elements such as music, 
lighting, scent & ambiance and consumer behavior. 

Sample Size and Selection 

A sample of 100 respondents was selected to represent a diverse range of consumers within 
the target demographic for brick and motor store in Bangalore. 

Statistical tools of the study:-MS Excel 

Limitations 

• The sample size was limited to only 100 respondents. 

• The research was confined to the respondents for a short period of time. Hence the outcome 
cannot be generalised. 

• The study may not fully capture long-term trends due to potential time limitations in data 
collection. 

Data Analysis 

The data analysis aims to explore consumer behaviour pattern towards the various neuro-
aesthetics tactics used in a brick and mortar store. The study employs a combination of descriptive and 
inferential statistical analyses, including multiple regression and correlation analyses. 

 To analyse the combined effect of independent variables of Navigation (Store Layout), 
Product organization (Store Layout), Promotional Message (Interactive Displays and Signages), 
Social Proof, Digital Displays (Interactive Displays and Signages), Lighting Design, Music 
(sensory parameters), Tactile elements (Sensory parameters) and Scent (Sensory parameters) on 
the dependent variable (y_ConsumerBehaviour), multiple variable regression and correlation analysis is 
employed. This statistical technique is chosen due to the categorical nature of variables that were coded 
to numerical values using standard technique of one-hot encoding. The interview questions used in the 
survey relating to these variables are depicted in the Appendix-I. 

Figure 1: Multiple Regression Analysis of Independent Variables Vs Dependent Variable 

SUMMARY OUTPUT

Regression Statistics

Multiple R 0.922617162

R Square 0.851222427

Adjusted R Square 0.711696314

Standard Error 0.467282534

Observations 40

ANOVA

df SS MS F Significance F

Regression 9 42.47599912 4.719555458 38.90581358 3.99378E-14

Residual 34 7.424000875 0.218352967

Total 43 49.9

Coefficients Standard Error t Stat P-value Lower 95% Upper 95% Lower 95.0% Upper 95.0%

Intercept -0.441379578 0.492663734 -0.895904342 0.376603325 -1.442592746 0.55983359 -1.442592746 0.55983359

Navigation (Store Layout) 0.055707008 0.055570702 1.002452836 0.32320636 -0.057226246 0.168640261 -0.057226246 0.168640261

Product organization (Store Layout) 0 0 65535 #NUM! 0 0 0 0

Promotional Message (Interactive Displays and Signages) 0.965981315 0.090769843 10.64209527 #NUM! 0.781514801 1.15044783 0.781514801 1.15044783

Social Proof 0.033130251 0.087962147 0.37664213 0.708779984 -0.145630341 0.211890842 -0.145630341 0.211890842

Digital Displays (Interactive Displays and Signages) 0.136053266 0.134954302 1.008143228 0.320506925 -0.138206874 0.410313406 -0.138206874 0.410313406

Lighting Design -0.055585324 0.10657134 -0.521578539 0.6053451 -0.272164344 0.160993697 -0.272164344 0.160993697

Music (sensory parameters) 0 0 65535 #NUM! 0 0 0 0

Tactile elements (Sensory parameters) 0 0 65535 #NUM! 0 0 0 0

Scent (Sensory parameters) 0 0 65535 #NUM! 0 0 0 0  
 

 The regression analysis demonstrates a strong positive linear relationship between the 
independent and dependent variables (multiple R = 0.9226). Approximately 85.12% of the variability in 
the dependent variable is explained by the independent variables (R-squared = 0.8512), indicating high 
predictive power. The adjusted R-squared value (0.7117) accounts for the number of predictors in the 
model. The regression model is significant (p < 0.05), with a large F-statistic (38.91) and a highly 
significant p-value (3.99378E-14). Among the independent variables, only the promotional message 
through interactive displays and signages significantly influences the dependent variable (coefficient = 
0.966, p < 0.001), indicating its substantial impact. Other variables such as navigation, social proof, and 
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digital displays show small positive relationships but lack statistical significance. Coefficients for certain 
variables present calculation or interpretation issues, necessitating further investigation.  

Figure 2: Multiple Co-relation Analysis of Independent Variables Vs Dependent Variable 

y_Consumer Behaviour

y_Consumer Behaviour 1

Navigation (Store Layout) 0.163453736

Product organization (Store Layout) 0.917433031

Promotional Message (Interactive Displays and Signages) 0.917433031

Social Proof 0.553128694

Digital Displays (Interactive Displays and Signages) 0.177470638

Lighting Design 0.126640331

Music (sensory parameters) 0.917433031

Tactile elements (Sensory parameters) 0.917433031

Scent (Sensory parameters) 0.917433031  
 

 The multiple correlation analysis conducted in this study reveals significant insights into the 
intricate relationships between independent variables and the dependent variable, consumer behaviour. 
Notably, the dependent variable, consumer behaviour, exhibits a perfect correlation (correlation 
coefficient of 1) with the combination of independent variables, underscoring the comprehensive 
influence of these factors on consumer actions and decisions. Among the independent variables 
examined, those related to product organization, promotional messaging through interactive displays and 
signage, as well as sensory stimuli such as music, tactile elements, and scent, demonstrate robust 
positive correlations (all with a correlation coefficient of 0.917), indicating their substantial impact on 
consumer behaviour. Additionally, social proof emerges as another influential factor with a moderately 
strong positive correlation (correlation coefficient of 0.553). While navigation (store layout), digital 
displays, and lighting design exhibit weaker positive correlations, they remain statistically significant. 
These findings suggest that elements encompassing the store environment and sensory experiences are 
pivotal in shaping consumer behaviour, offering avenues for strategic manipulation by retailers and 
marketers to drive desired outcomes. However, it is imperative to adopt a holistic approach and consider 
potential interactions between these factors to optimize their effectiveness in influencing consumer 
behaviour effectively. In conclusion, the multiple correlation analysis highlights the significance of 
environmental and sensory factors in understanding and influencing consumer behaviour, providing 
valuable insights for enhancing the shopping experience and fostering consumer engagement and 
satisfaction within retail settings. 

However, the descriptive statistical analysis was used for a large number of independent 
variables & sub variables relating to all the independent variables, below we are presenting the charts for 
only the four important independent variables showing a positive linear relationship with the dependent 
variable given in the Table 1.0. Below we are examining the mapped independent and dependent 
variables to a particular variable name for ease of interpretation and data handling. 

Table 1: The variables of this study mapped with the survey questions 

Variable’s mapped abbreviation The related research question in the data survey form 

Navigation (Store Layout) Importance of easy navigation in store layout for purchasing 

Product organization (Store Layout) Impact of product organization on shopping experience 

Promotional Message (Interactive 
Displays and Signages) 

Likelihood of purchasing due to promotional signage 
attractiveness 

Social Proof Frequency of considering reviews/testimonials for in-store 
purchases 

Digital Displays (Interactive Displays 
and Signages) 

Likelihood of purchasing with digital displays in-store 

Lighting Design Interest in store lighting for product visibility 

Music (sensory parameters) Effect of store background music on shopping mood 

Tactile elements (Sensory parameters) Impact of tactile elements on purchasing decisions 

Scent (Sensory parameters) Effect of store scent on shopping experience 

y_Consumer Behaviour Influence of store neuro-aesthetics on purchasing decisions 
in physical stores 
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 Below tables, contain bivariate analysis of the top four independent variables that show a 
positive linear relationship with the dependent variable. 

 

The plot on the left highlights the 
significant influence of store neuro-
aesthetics parameters on purchasing 
decisions in physical stores. A majority 
of respondents, 17 out of 40, indicate 
being very influenced, with 14 
reporting extreme influence. This 
emphasizes the importance of layout, 
interactive displays, social proof, 
lighting, and sensory elements. Only a 
minority claimed to be not at all 
influenced, suggesting relevance for 
the majority of shoppers. Few 
respondents were moderately or 
slightly influenced, indicating a 
noticeable impact for most. Overall, 
creating an appealing in-store 
environment is crucial for influencing 
consumer behaviour and driving sales. 

 

 

The plot on the left highlights the 
significant impact of store neuro-
aesthetics parameters on purchasing 
decisions in brick-and-mortar stores. 
Majority of customers (18 out of 40) 
are very interested and significantly 
influenced by these factors, with 9 
reporting extreme influence. This 
emphasizes the importance of 
elements like layout, interactive 
displays, social proof, lighting, and 
sensory elements. Even customers 
who are neutral or slightly interested 
still report being influenced, 
suggesting potential for enhancing the 
in-store experience to boost 
engagement and sales. However, 
businesses should delve deeper into 
customer preferences to tailor 
strategies effectively for maximum 
impact on purchasing decisions. 
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The plot on the left highlights store 
neuro-aesthetics significantly 
influencing purchasing decisions in 
brick-and-mortar stores. A majority of 
respondents (17 out of 40) feel much 
influenced, with 14 reporting extreme 
influence. Elements like layout, 
interactive displays, social proof, 
lighting, and sensory elements play a 
critical role. Even those moderately 
influenced indicate a strong correlation 
with purchasing decisions. The low 
number of respondents not influenced 
highlights the universal relevance of 
these factors. Optimizing the in-store 
environment can enhance customer 
engagement and drive sales. Further 
research could refine strategies for 
maximum impact on consumer 
behaviour. 

 

 

The plot on the left reveals that store 
neuro-aesthetics strongly influence 
purchasing decisions in brick-and-
mortar stores. Majority of respondents 
(17 out of 40) feel very influenced, with 
14 reporting extreme influence. 
Elements like layout, interactive 
displays, social proof, lighting, and 
sensory elements play a critical role. 
Even those moderately influenced 
suggest a significant correlation with 
purchasing decisions. The low number 
of respondents not influenced 
emphasizes the universal relevance of 
these factors. Optimizing these aspects 
is pivotal for businesses aiming to 
boost sales and customer engagement, 
with further research needed to refine 
strategies. 

 

Findings 

• Music: Background music can influence the emotional state of shoppers. Upbeat music may 
enhance the shopping experience, while slow-tempo music might encourage customers to 
spend more time browsing. 
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• Lighting: Proper lighting can create a welcoming atmosphere. Bright lights may highlight 
products and create a sense of spaciousness, while softer lighting can create a cozy feel. 

• Scent: Certain scents can evoke emotions and influence purchasing behavior. For example, the 
smell of fresh baked goods may increase the likelihood of impulse purchases in a bakery. 

• Promotional Budget: The budget allocated for promotions can affect the overall perception of 
the store. Well-executed promotions can attract customers and increase purchase intent. 

• Digital Display: Interactive and engaging digital displays can capture attention and provide 
additional information about products, potentially influencing purchase decisions. 

• Social Proof: Customer reviews, testimonials, or endorsements can serve as social proof, 
influencing the trust and confidence of potential buyers. 

• Tactile Elements: Touching and interacting with products can create a more immersive 
experience, increasing emotional engagement and potentially influencing purchase intent. 

Recommendations 

Optimal Music Selection 

• Consider the store's brand identity and values when selecting music genres and tracks. 

• Ensure that the volume and tempo of the music are appropriate for the shopping environment, 
avoiding distractions or discomfort. 

• Rotate playlists regularly to prevent monotony and keep the atmosphere fresh. 

Effective Lighting Strategies 

• Collaborate with lighting designers or experts to create a lighting design that enhances the 
ambiance and highlights key areas of the store. 

• Utilize a combination of ambient, accent, and task lighting to create depth and visual interest. 

• Experiment with dynamic lighting changes throughout the day to match the store's activity levels 
and evoke different moods. 

• Use adjustable lighting fixtures or dimmers to control the intensity and create customizable 
settings for specific events or promotions. 

Strategic Scent Implementation 

• Conduct scent tests or surveys to identify scents that evoke positive emotions and align with the 
brand's image and products. 

• Invest in high-quality scent diffusers or aroma machines to ensure consistent and subtle scent 
distribution throughout the store. 

• Consider seasonal or thematic scent rotations to create variety and maintain customer interest. 

Strategic Promotional Budget Allocation 

• Analyze past performance data and customer feedback to identify the most effective 
promotional strategies and channels. 

• Allocate budget resources based on the objectives of each promotion, whether it's driving foot 
traffic, increasing sales, or building brand awareness. 

• Monitor the return on investment (ROI) of each promotional initiative and adjust allocation 
accordingly to maximize impact and efficiency. 

Engaging Digital Display 

• Invest in high-resolution screens or interactive displays that can effectively showcase product 
features, promotions, and brand storytelling. 

• Ensure that digital content is visually appealing, informative, and aligned with the brand's visual 
identity and messaging. 

• Implement interactive features such as touch screens, virtual reality experiences, or gamification 
elements to encourage engagement and participation. 
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• Regularly update digital content to reflect current promotions, seasonal themes, or new product 
launches, keeping the display dynamic and relevant. 

Leverage Social Proof 

• Collect and curate customer reviews, testimonials, and endorsements from various sources 
such as online platforms, social media, or in-store feedback. 

• Display social proof prominently within the store, such as near product displays or checkout 
counters, to increase visibility and credibility. 

• Encourage customers to share their experiences and feedback through incentivized programs 
or social media campaigns. 

• Monitor the impact of social proof on customer trust and purchase decisions through surveys, 
sales data analysis, or customer interviews. 

Conclusion 

The study's findings underscore the paramount importance of neuroaesthetic elements in 
shaping consumer behavior within retail clothing stores. Key factors such as music, lighting, scent, 
interactive displays, promotions, social proof, and tactile experiences were identified as significant 
influencers in customer decision-making processes. By strategically leveraging upbeat music for positive 
experiences and slower tempos to encourage extended browsing, retailers can effectively manage the 
shopping atmosphere. Furthermore, employing appropriate lighting and scenting strategies can create 
welcoming environments conducive to impulse purchases. Interactive digital displays emerge as valuable 
tools for engaging customers and influencing purchase decisions. Moreover, well-managed promotional 
budgets positively impact store perception and purchase intent. Highlighting customer reviews and 
testimonials prominently fosters trust and positively influences potential buyers. Finally, facilitating tactile 
experiences enhances customer engagement, contributing to more immersive and emotionally resonant 
shopping experiences. These insights offer valuable guidance for businesses seeking to understand and 
harness the impact of neuroaesthetic elements on consumer behavior in brick mortor store in Bangalore. 
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ABSTRACT 

This research aims to conduct an in-depth analysis of the effectiveness of pop-up advertising 
strategies. Specifically, it seeks to examine the impact of pop-ups on consumer perception, user 
engagement, and brand awareness across various digital platforms. Rather than solely relying on click -
through rates, this study employs a multifaceted approach to comprehensively understand the user 
experience. Open-ended survey questions will be used to capture authentic feedback on user 
sentiment, preferences, and the overall influence of pop-ups on satisfaction levels. Factors such as 
perceived intrusiveness, relevance to individual contexts, and alignment with brand identities will be 
evaluated to provide insight into balancing attention-grabbing efforts and annoyance. Engagement 
metrics including conversion rates and time-on-page will be carefully analyzed to quantify the tangible 
effects of pop-ups on user interactions in a measurable way. The influence of pop-ups on brand recall, 
association, and ultimately, purchase intent will also be explored to reveal their true potential for 
shaping brand awareness. Additionally, pop-ups will be directly compared against other digital 
advertising formats to definitively assess their effectiveness in conveying key messages and 
promotions. This comparative analysis aims to provide valuable insights for optimizing advertising 
campaigns in the continuously evolving digital landscape. Ultimately, this research aspires not only to 
illuminate the current effectiveness of pop-up marketing but also to equip marketers, advertisers, and 
digital platforms with actionable insights to maximize campaign impact and user satisfaction. The 
findings seek to inform strategic decisions, enhance user experiences, and contribute to the ongoing 
discussion around the role of pop-ups in digital advertising. The results of this study could help 
advertising professionals and digital publishers determine best practices for engaging consumers while 
avoiding annoyance. 

 

KEYWORDS: Pop-up Advertising, Consumer Perception, Brand Awareness, Engagement Metrics, 
Digital Landscape. 

_______________ 

Introduction 

 Marketers and advertisers are always looking for new and creative ways to draw in internet 
viewers in the quickly changing world of modern digital advertising. Pop-up ads are one such tactic that 
has grown to be both commonplace and divisive. The influence of pop-up marketing methods on 
consumer perception, user engagement, and brand exposure across several digital platforms is a topic of 
great interest, necessitating a thorough examination. 

 
  Indus Business Academy (IBA), Bengaluru, Karnataka, India. 
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 Although click-through rates are commonly used to gauge their efficacy, pop-up advertising' real 
impact goes beyond simple interaction data. With a multimodal approach, this study seeks to provide a 
thorough grasp of the subtleties related to pop-up advertising and a deeper exploration of the user 
experience. We aim to obtain genuine feedback from consumers by allowing them to voice their opinions, 
preferences, and general levels of satisfaction with pop-up adverts through the use of open-ended survey 
questions. This qualitative component will offer insightful information about how to strike a careful 
balance between attempts to attract users' attention and potential discomfort. 

Evaluation of elements like perceived intrusiveness, relevance to specific circumstances, and 
alignment with brand identities is especially important in our research. These factors play a crucial role in 
understanding the complex relationship between pop-up ads and user perceptions, providing insight into 
how these tactics might be adjusted to effectively connect with a variety of target groups. 

 We will use rigorous quantitative indicators in addition to qualitative analysis, closely examining 
engagement metrics like conversion rates and time-on-page. These metrics provide a quantifiable basis 
for assessing the effectiveness of pop-up adverts by offering concrete indicators of their effect on user 
interactions. 

 Additionally, our goal is to determine how pop-up advertisements affect important facets of 
brand awareness, such as association, recall, and eventually buy intent. Through a comprehensive 
comprehension of pop-ups' effects on customers, we can determine their actual potential in influencing 
brand perceptions and motivating significant actions. 

 One of the main components of our study is a direct comparison between pop-up 
advertisements and other widely used digital advertising forms. In an effort to provide marketers with 
useful information to help them optimise their advertising efforts in the ever-changing and cutthroat digital 
marketplace, this comparison analysis aims to determine the precise efficacy of pop-ups in 
communicating important messages and promotions. 

 While we conduct this investigation, our ultimate objective is to provide industry experts with 
useful information in addition to shedding light on pop-up marketing's present efficacy. This research 
seeks to give a path for optimising campaign impact while minimising user frustration by improving user 
experiences, adding to the continuing discussion about the role of pop-ups in digital advertising, and 
informing strategic decisions. The results hold significant value for advertising experts, digital platforms, 
and companies who aim to effectively negotiate the complex landscape of modern digital advertising. 

Literature Review 

• The impact of social media marketing on brand loyalty by Irem Eren Erdogmus and Mesut 
Cicek, 2012 

 For a very long time, one of the key topics of marketing study has been creating and sustaining 
brand loyalty. Marketers have employed diverse strategies to uphold their clients' brand loyalty. Social 
media marketing is one of the more modern strategies. The purpose of this research is to determine how 
social media marketing affects consumers' brand loyalty, as the idea is becoming more and more popular 
among academics and industry professionals in marketing. The study's target audience is Turkish 
consumers who follow at least one brand on social media. A structured questionnaire was given to a 
sample of 338 participants, and the results were analysed using stepwise multiple regression analysis. 
The study's findings, which were analysed using SPSS 17.0, demonstrated that consumer brand loyalty 
is positively impacted when a brand (1) runs profitable campaigns, (2) provides relevant content, (3) 
provides popular content, (4) appears on multiple platforms, and (5) offers social media applications. 
Consumers want to share humorous, tech-related, and musical content on social networking sites. Based 
on our findings, this study can be regarded as a trailblazer in this emerging field of marketing and offer a 
number of strategies for practitioners. 

• Consumer Attitude Toward Advertising via Mobile Devices - An Empirical Investigation 
Among Austrian Users by Parissa Haghirian and Maria Madlberger, 2005 

Businesses can benefit greatly from mobile marketing. Businesses can engage in direct, time- 
and location-independent communication with their customers through marketing initiatives facilitated by 
mobile devices. Still, there are several aspects of mobile marketing that require more research. The 
subject of mobile device advertising in particular is very popular. Through mobile devices, it sends 
customised advertising messages to customers. The underlying paper explores the origins of consumer 
attitudes towards mobile device advertising and addresses the importance of this topic. An analysis is 
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predicated on a survey of consumers. A quota sample of 815 Austrian cell phone subscribers has been 
questioned for this purpose. The findings suggest that attitudes towards mobile device advertising are 
more influenced by advertising value and advertising message content. 

• Online Behavioural Advertising: A Literature Review and Research Agenda by Sophie C. 
Boerman, Sanne Kruikemeier & Frederik J. Zuiderveen Borgesius, 2017 

 More and more, internet behaviour is being tracked by advertisers, who then use the data to 
display highly tailored adverts to each individual. The term "online behavioural advertising" (OBA) 
describes this situation. While OBA is advantageous for advertisers, it also presents privacy problems. As 
a result, OBA has drawn a lot of interest from academics, consumers, advertisers, and politicians. 
Despite all of this focus, OBA is neither well defined, nor has there been a substantial body of empirical 
research to support it. This article develops a framework that recognises and combines all the variables 
that potentially account for consumer responses to OBA, defines OBA, and summarises the empirical 
findings. According to the paradigm, consumer- and advertiser-controlled factors—like awareness and 
perceptions of OBA and individual characteristics—as well as advertiser-controlled factors—like the 
degree of personalization—determine the results of OBA. The essay also provides an outline of OBA's 
theoretical positioning by organising the theories within our framework that explain how customers react 
to OBA. Lastly, we create a study agenda and talk about the consequences for advertisers and 
legislators. 

• Cognitive Marketing and Purchase Decision With Reference to Pop Up and Banner 
Advertisements by Shah Krushali*, Ninu Jojo and Dr. Anand Shankar Raja M, 2018 

 This research paper's goal is to use a mixed research approach and examine how historical 
data varies from current data. To do this, it employs argument mapping in conjunction with focus groups 
to determine what is actually happening. Two focus groups, one with female respondents and the other 
with male respondents, were formed for the purpose of gathering data because the opinions of the two 
genders regarding pop-up and banner ads differ. For the argument mapping, a small sample (N = 
45/Male and N = 47/Female) was used. The argument mapping process has been carried out in a 
number of steps, and pertinent maps have been created for inference. Research indicates that while 
women are more tolerant to pop-up and banner ads, males are not. Conversely, a survey instrument was 
developed based on the variables identified in the literature review and was administered to both 
genders. The results collectively indicated that, despite the potential benefits, pop-up and banner 
advertisements are universally viewed as unfavourable. There are many unpleasant truths behind pop-up 
and banner ads since they can be deceptive and include data security scams, among other harmful 
elements. The researchers' novel initiative in this study is the mixed research approach (triangulation) 
between the quantitative and qualitative methods, which preserves the study's originality. 

• Understanding consumers attitudetoward advertising by Changing Wang, Ping Zhang, 
Risook Choi and Michael D'Eredita, 2002 

 Research in the fields of information systems and advertising indicates that advertisements in 
traditional media and online are either quickly disregarded by viewers or are seen as having little value. 
These research, however, ignored the user's motivations and presumed that the audience was passive. 
This is why the current study examines how consumers feel about commercials that serve a variety of 
objectives (such as brand building and direction) across traditional and online media. According to 
literature, consumers' impressions of advertisements are influenced by various aspects such as 
enjoyment, annoyance, believability, informativeness, and demographics. We feel that interactivity is also 
an element that adds to consumersí perceptions. Designers and marketers can improve the strategy of 
their advertising designs by comprehending consumers' attitudes towards advertising. Enhancing one's 
comprehension of interactivity can also aid in enhancing the efficacy of interactive media, like the 
Internet. There is a proposal for a technique to investigate the elements that influence customers' 
opinions of advertisements, and the ramifications for online advertising and e-commerce are examined. 

Need for the Study 

 The need for a thorough examination of pop-up marketing methods' efficacy in modern digital 
advertising arises from the fact that this type of advertising is both widely used and very divisive. Pop-up 
ads have proliferated in digital areas and are now a crucial part of online marketing campaigns. But in the 
world of advertising, their effect on user interaction, brand awareness, and customer perception 
continues to be a source of both interest and worry. Understanding the complex dynamics of pop-up 
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advertising is essential given the changing tastes and expectations of internet viewers. By exploring the 
nuances of user experiences, this study aims to fulfil this demand by going beyond conventional 
measurements such as click-through rates. Through an examination of the various facets of pop-up 
advertisements, such as their perceived intrusiveness, relevancy, and alignment with brand identities, the 
study seeks to offer sophisticated perspectives that surpass quantitative data. Furthermore, for marketers 
and advertisers hoping to maximise their campaigns, knowing the efficacy of pop-up methods is essential 
as the digital advertising environment keeps evolving and innovating. The primary objective of the 
research is to provide practical insights that help guide strategic choices, improve user experience, and 
make a significant contribution to the current discussion about the function and significance of pop-up 
marketing in the modern digital environment. This research is ultimately necessary because the 
advertising community is working together to find a way to balance getting the attention of the public with 
providing a great, non-intrusive digital user experience. 

Objectives 

• Assess how consumers perceive the intrusiveness of pop-up advertisements in their digital 
experiences. 

• Investigate the relevance and personalization of pop-up ads to individual contexts. 

Research Gap 

Research on pop-up marketing methods' efficacy in modern digital advertising aims to fill in 
knowledge gaps and advance a more sophisticated understanding of this ubiquitous yet divisive kind of 
advertising. Although pop-up ads are becoming common on digital platforms, there isn't enough research 
done on them that addresses the various aspects of user experiences and goes beyond traditional click-
through rates. Studies that already exist frequently concentrate on quantitative measures without 
exploring the qualitative facets of customer happiness and perception. In order to close this gap and 
provide a more complete picture of the pop-up ad user experience, this study will include open-ended 
survey questions to gather real user sentiment and preference feedback. 

 Furthermore, the literature currently in publication offers scant understanding of the variances in 
pop-up marketing's success among industries. This study aims to investigate and comprehend the 
variances that may arise from distinct product categories and services, offering a more nuanced 
viewpoint that is customised for particular sectors. 

 Furthermore, there is still a lack of research on how effective pop-up ads are in comparison to 
other digital advertising forms. Even though pop-up advertisements are now commonplace, little is known 
about their relative effectiveness in comparison to other ad forms like banners and video commercials. 
Filling in this study void will provide important new perspectives on the relative advantages and 
disadvantages of pop-up marketing as a means of promoting important ideas. 

 The goal of this study is to provide a more comprehensive understanding of pop-up advertising' 
impact on brand awareness—an issue that has gotten little attention in the existing literature—by looking 
at how they affect brand recall, association, and purchase intent. 

 Essentially, by taking a thorough approach that takes into account both quantitative and 
qualitative factors, investigates industry-specific variances, and directly compares pop-up ads with other 
digital advertising forms, the research aims to close these gaps. The study aims to make a substantial 
contribution to the body of information regarding pop-up marketing methods in modern digital advertising 
by filling up these research gaps. 

Research Hypotheses 

Main Hypotheses& Methodology 

Pop-up marketing techniques have a favourable impact on user engagement, brand exposure, 
and customer perception in modern digital advertising on a variety of digital platforms. 

H0  (Null Hypothesis): Pop-up marketing strategies in contemporary digital advertising do not 
significantly impact consumer perception, user engagement, and brand awareness. 

H1  (Alternative Hypothesis): Pop-up marketing strategies in contemporary digital advertising 
significantly impact consumer perception, user engagement, and brand awareness. 

 Using frequent Google form surveys, a range of students from several business schools in India 
participated in the research procedure's core data collecting. One hundred samples in all were gathered. 
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We analysed source data using standard descriptive statistics approaches. Lastly, the relative feature 
relevance of the independent factors that affect the dependent variable of customer perception was 
determined using the Random Forest (RF) Algorithm. Table 1.0 is a list of the independent variables that 
were employed in this investigation. The mapping of these independent variables to the interview 
questions in the survey form used to gather the primary data is also shown in Table 1.0. 

Data Analysis 

To analyse the combined effect of independent variables Ad perception weighbridge (influence, 
relevant, enhance, degree), Engagement Metrics (frequently, signup, share, participate, capturing), Pop-
up Experience (awareness, featured, brand, information, recognition) and Brand Awareness (websites, 
factors, activities) on the dependent variable “y_perceive” (Consumer perception), Random Forests 
Classification algorithm is employed. This statistical technique is chosen due to the categorical nature of 
variables that were coded to numerical values using standard technique of one-hot encoding. The 
interview questions used in the survey relating to these variables are depicted in the Appendix-I.  

The top ten independent variables that has most effect on the dependent variable (pop-up 
advertisements perception among users) are as given in the figure 1.0 below.  

Figure 1.0: Relative Importance of Independent Variables Effecting the Dependent Variable 

 

 
 

 However, the descriptive statistical analysis was used for a large number of independent 
variables & sub variables relating to the four independent variables of Ad Perception Weighbridge, 
Engagement Metrics, Brand Awareness and Pop-up Advertising Experience, below we are presenting 
the charts for only the top ten important independent variables given in the table of Figure 1.0. Below we 
are examining the important variables that effect customer perception towards pop-up advertisements. 

Table 1: The top influencing independent variables of this  
study mapped with the survey questions 

Variable 
Ranking 

Independent variable’s 
abbreviation 

The related research question in the data survey form 

1 Occupation Occupation 

2 Enhance Pop-up ads: enhance or diminish online experience 

3 Capturing Pop-up ad effectiveness vs. other ads in capturing attention 

4 Websites Rating overall experience with website pop-up ads 

5 Influence Pop-up ads influencing purchase decisions. 

6 Websites Rating overall experience with website pop-up ads 

7 Degree Trust level in pop-up ad information 

8 Age Age 

9 Brand Likelihood to recall brand from recent pop-up ad 

10 Share Share pop-up ad content on social media 
 



206       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

Table 1: Descriptive Statistics for the independent variable – Occupation 

 

Interpretation: The plot presents to 
be a correlation between 
employment status and sentiment in 
the context of "y_perceive," with self-
employed individuals or 
entrepreneurs showing a particularly 
strong positive relationship. The data 
suggests a varied impact of 
employment status on the perception 
of the variable "y_perceive." For 
employed individuals, there is a 
predominantly positive sentiment. 
Homemakers, the unemployed, and 
retirees also express a positive 
sentiment, although to a lesser 
extent. Self-employed individuals or 
entrepreneurs show a notably strong 
positive sentiment. Students, on the 
other hand, exhibit a more balanced 
sentiment with a relatively higher 
count of negative responses. 

 

Table 2: Descriptive Statistics for the independent variable – Enhance 

 

Interpretation: The plot displays 
the count of responses in the 
"perceive" column, categorized by 
different levels of perception 
(ranging from "Strongly diminish" to 
"Strongly enhance"). The responses 
indicate a varied perception of the 
variable "y_perceive." Notably, a 
majority of respondents fall into the 
categories of "Diminish" (count of 
35) and "Neutral" (count of 26). On 
the positive side, there are lower 
counts in the categories of 
"Enhance" (count of 4) and 
"Strongly enhance" (count of 3). 
Conversely, on the negative side, 
the counts in the categories of 
"Strongly diminish" (count of 3) and 
"Diminish" (count of 5) suggest 
some level of negative perception. 
The data reflects a mixed 
perception of "y_perceive," with a 
substantial number of respondents 
expressing a neutral stance. While 
there is a presence of negative 
perceptions, particularly in the 
"Diminish" category, positive 
perceptions in the "Enhance" and 
"Strongly enhance" categories are 
comparatively lower. 
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Table 3: Descriptive Statistics for the independent variable – Capturing 

 

Interpretation: The plot illustrates 
the count of responses in the 
"y_perceive" column, categorized by 
different levels of effectiveness 
(ranging from "Not effective at all" to 
"Extremely effective"). The data 
suggests a range of perceptions 
regarding the effectiveness of 
"y_perceive." Notably, a majority of 
respondents fall into the categories 
of "Moderately effective" (count of 
22) and "Slightly effective" (count of 
31). On the positive side, there are 
lower counts in the categories of 
"Very effective" (count of 14) and 
"Extremely effective" (count of 3). 
Conversely, on the negative side, 
the count in the category of "Not 
effective at all" is 9. The data reflects 
a mixed perception of the 
effectiveness of "y_perceive," with a 
significant portion of respondents 
considering it to be moderately or 
slightly effective. While there is a 
presence of negative perceptions, 
particularly in the "Not effective at 
all" category, positive perceptions in 
the "Very effective" and "Extremely 
effective" categories are 
comparatively lower. 

 

Table 4: Descriptive Statistics for the independent variable – Websites 

 

Interpretation: The plot displays the count of 
responses in the "y_perceive" column, 
categorized by different levels of perception 
(ranging from "Very poor" to "Excellent"). The 
data suggests a diverse range of perceptions 
regarding the variable "y_perceive." Notably, 
a significant number of respondents fall into 
the categories of "Poor" (count of 10) and 
"Neutral" (count of 37). On the positive side, 
there are lower counts in the categories of 
"Good" (count of 17) and "Excellent" (count of 
4). Conversely, on the negative side, the 
counts in the categories of "Very poor" and 
"Poor" indicate some level of negative 
perception. The data reflects a mixed 
perception of "y_perceive," with a substantial 
portion of respondents expressing a neutral 
stance. While there is a presence of negative 
perceptions, particularly in the "Poor" 
category, positive perceptions in the "Good" 
and "Excellent" categories are comparatively 
lower. 
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Table 5: Descriptive Statistics for the independent variable – Influence 

 

Interpretation: The plot represents the 
count of responses in the "y_perceive" 
column, categorized by different levels of 
perception (ranging from "Not at all" to 
"Extremely"). The data suggests diverse 
perceptions regarding the variable 
"y_perceive." Notably, a substantial 
number of respondents fall into the 
categories of "Slightly" (count of 33) and 
"Moderately" (count of 32). On the positive 
side, there are lower counts in the 
categories of "Very much" (count of 9) and 
"Extremely" (count of 2). Conversely, on 
the negative side, the counts in the 
categories of "Not at all" and "Slightly" 
indicate some level of negative perception. 
The data reflects a mixed perception of 
"y_perceive," with a significant portion of 
respondents expressing a moderate or 
slight level of perception. While there is a 
presence of negative perceptions, 
particularly in the "Slightly" category, 
positive perceptions in the "Very much" 
and "Extremely" categories are 
comparatively lower. 

 

Table 6: Descriptive Statistics for the independent variable – Degree 

 

Interpretation: The plot presents the 
count of responses in the "y_perceive" 
column, categorized by different levels 
of perception (ranging from "Not at all" 
to "Completely"). The data suggests 
varied perceptions regarding the 
variable "y_perceive." Notably, a 
substantial number of respondents fall 
into the categories of "Slightly" (count 
of 26) and "Moderately" (count of 43). 
On the positive side, there are lower 
counts in the categories of "Very 
much" (count of 5) and "Completely" 
(count of 1). Conversely, on the 
negative side, the counts in the 
categories of "Not at all" and "Slightly" 
indicate some level of negative 
perception. The data reflects a mixed 
perception of "y_perceive," with a 
significant portion of respondents 
expressing a moderate or slight level 
of perception. While there is a 
presence of negative perceptions, 
particularly in the "Slightly" category, 
positive perceptions in the "Very much" 
and "Completely" categories are 
comparatively lower. 
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Table 1.7: Descriptive Statistics for the independent variable – Age 

 

Interpretation: The plot displays the count 
of responses in the "y_perceive" column, 
categorized by age groups (ranging from 
18 to 24 years to 45 years and above). The 
data suggests varied perceptions of 
"y_perceive" across different age groups. 
Notably, respondents in the 18 to 24 years 
age group have a higher count of positive 
responses (28) compared to negative 
responses (12). Similarly, respondents in 
the 25 to 34 years age group show a higher 
count of positive responses (27) compared 
to negative responses (8). For the 35 to 44 
years age group, the positive responses 
(22) outnumber the negative responses (1). 
In the 45 years and above age group, there 
are 2 positive responses. The data 
indicates that, across all age groups, the 
count of positive responses generally 
outweighs the count of negative responses 
regarding the perception of "y_perceive." 
The age group 18 to 24 years has the 
highest positive response count, while the 
35 to 44 years age group has a notably low 
count of negative responses. 

 

Table 8: Descriptive Statistics for the independent variable – Brand 

 

Interpretation: The plot represents the 
count of responses in the "y_perceive" 
column, categorized by different 
likelihood levels (ranging from "Very 
unlikely" to "Very likely"). The data 
suggests diverse perceptions regarding 
the likelihood of "y_perceive." Notably, 
a significant number of respondents fall 
into the categories of "Neutral" (count of 
31) and "Unlikely" (count of 22). On the 
positive side, there are lower counts in 
the categories of "Likely" (count of 15) 
and "Very likely" (count of 3). 
Conversely, on the negative side, the 
counts in the categories of "Very 
unlikely" and "Unlikely" indicate some 
level of negative perception. The data 
reflects a mixed perception of the 
likelihood of "y_perceive," with a 
substantial portion of respondents 
expressing a neutral or unlikely stance. 
While there is a presence of negative 
perceptions, particularly in the "Unlikely" 
category, positive perceptions in the 
"Likely" and "Very likely" categories are 
comparatively lower. 
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Table 9: Descriptive Statistics for the independent variable – Share 

 

Interpretation: The plot displays 
the count of responses in the 
"y_perceive" column, categorized 
by different frequency levels 
(ranging from "Never" to "Always"). 
The data suggests diverse 
perceptions regarding the frequency 
of "y_perceive." Notably, a 
substantial number of respondents 
fall into the categories of "Rarely" 
(count of 31) and "Occasionally" 
(count of 22). On the positive side, 
there are lower counts in the 
categories of "Frequently" (count of 
15) and "Always" (count of 4). 
Conversely, on the negative side, 
the counts in the categories of 
"Never" and "Rarely" indicate some 
level of negative perception. The 
data reflects a mixed perception of 
the frequency of "y_perceive," with 
a significant portion of respondents 
expressing a rare or occasional 
experience. While there is a 
presence of negative perceptions, 
particularly in the "Rarely" category, 
positive perceptions in the 
"Frequently" and "Always" 
categories are comparatively lower. 

 

Findings 

• Top Influencing Variables: Consumer perception of pop-up adverts is influenced by various 
factors, including age, brand, share, influence, capturing, websites, occupation, and degree. 

• Consumer Perception: There was a wide range of perspectives seen, most of which 
expressed neutrality. Different employment statuses had different effects, but self-employed 
people had a very high positive correlation. 

• Effectiveness Perception: Many of the respondents thought that pop-up ads were either 
marginally or moderately effective. Comparatively speaking, positive perceptions (very effective 
and highly effective) were lower. 

• Brand Recognition: The opinions of the respondents on brand awareness via pop-up 
advertisements varied widely. A significant percentage took a neutral position, expressing varied 
degrees of positive and negative opinions. 

• Influence on Purchase Decisions: A subset of respondents believed that pop-up 
advertisements influenced their decisions to make purchases. The influence was connected to 
elements like degree of trust and general pop-up ad experience on websites. 

• Age and Perception: Age groupings differed in how pop-up advertising were seen, with the 18 
to 24 year olds showing the largest percentage of positive responses. Across all age categories, 
positive reactions were more common than negative ones. 

• Likelihood to Recall Brand: The likelihood that respondents would remember certain 
companies from recent pop-up advertisements varied. A sizable percentage fit into the unlikely 
and neutral categories. 
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• Frequency of Engagement: The frequency of pop-up ad engagement varied, with a significant 
share only infrequently or sporadically encountering pop-ups. Comparatively speaking, positive 
perceptions were lower. 

Recommendations 

• Targeted Engagement: Tailor pop-up ads based on occupation, considering the varied impact 
on different employment statuses. 

• Enhancement Strategies: Focus on enhancing the user experience with pop-up ads to 
address the neutral perception and capture attention effectively. 

• Brand Recall Optimization: Implement strategies to optimize brand recall from pop-up ads, 
considering the diverse perceptions and likelihoods. 

• Influence and Trust: Emphasize building trust through pop-up ads to positively influence 
purchase decisions. 

• Age-Specific Campaigns: Consider age-specific targeting, with a focus on the age group 18 to 
24 years, for effective pop-up advertising. 

• Strategic Frequency: Optimize the frequency of pop-up ads to align with user preferences, 
avoiding excessive or intrusive experiences. 

Conclusion 

The study shows how many criteria, like age, occupation, and efficacy, affect how consumers 
perceive pop-up adverts. Targeted tactics are necessary since, despite the neutral position that is 
prevalent, there are both positive and negative opinions. Advertisers can benefit greatly from an 
understanding of the varied effects of age and work status on perception. Suggestions prioritise 
customised interaction, improvement tactics, and brand memory optimisation. To maximise the impact of 
pop-up marketing in modern digital advertising, strategic frequency and trust-building initiatives are 
crucial. This study advances our knowledge of the complex dynamics underlying pop-up advertisements 
and offers advertisers and marketers practical advice for the always changing digital environment. 

An examination of pop-up marketing methods' efficacy in modern digital advertising offers 
fascinating insights into customer attitudes. Because the variables are categorical, the Random Forests 
Classification method is used to identify the most important characteristics that impact how consumers 
perceive pop-up adverts. 

One important indicator that shows variation in emotion across work statuses is occupation. 
Self-employed people have a very strong positive correlation with the measure "y_perceive," indicating a 
special effect on this group of people. 

The capacity of pop-up ads to improve online experiences, effectively capture attention, and 
influence purchase decisions are among the top influencing aspects. Another factor is age, with younger 
age groups showing a higher percentage of affirmative answers. 

The data emphasises how varying consumer opinions are, with a sizable portion taking a neutral 
position. Though unfavourable perceptions are evident, they are relatively low compared to positive 
sentiments, which are more prevalent in the younger age groups. 

The aforementioned results underscore the intricate dynamics of consumers' impressions of 
pop-up advertisements and underscore the significance of taking into account a variety of elements, such 
as ad characteristics and demographic demographics. In order to maximise tactics and improve user 
experience in the context of pop-up marketing, marketers must grasp these subtleties as the digital 
advertising landscape changes. 

References 

1. Irem Eren Erdogmus and Mesut Cicek, (2012), The impact of social media marketing on brand 
loyalty, 8th International Strategic Management Conference, doi: 10.1016/j.sbspro.2012.09.1119 

2. Parissa Haghirian and Maria Madlberger, (2005), Consumer Attitude Toward Advertising via 
Mobile Devices - An Empirical Investigation Among Austrian Users, ECIS 2005 Proceedings. 
44, http://aisel.aisnet.org/ecis2005/44?utm_source=aisel.aisnet.org%2Fecis2005%2F44& 
utm_medium=PDF&utm_campaign=PDFCoverPages 



212       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

3. Sophie C. Boerman, Sanne Kruikemeier & Frederik J. Zuiderveen Borgesius (2017), Online 
Behavioral Advertising: A Literature Review and Research Agenda, Journal of Advertising, 46:3, 
363-376, DOI: 10.1080/00913367.2017.1339368, https://doi.org/10.1080/ 
00913367.2017.1339368 

4. Shah Krushali*, Ninu Jojo and Dr. Anand Shankar Raja M (2018), Cognitive Marketing and 
Purchase Decision with Reference to Pop Up and Banner Advertisements, The Journal of Social 
Sciences Research, DOI: https://doi.org/10.32861/jssr.412.718.735 

5. Changing Wang, Ping Zhang, Risook Choi and Michael D'Eredita (2002), UNDERST 
UNDERSTANDING CONSUMERS A ANDING CONSUMERS ATTITUDETOWARD 
ADVERTISING, https://aisel.aisnet.org/amci. 

 

⧫⧫ 



Inspira- Journal of Modern Management & Entrepreneurship (JMME) 213 

ISSN : 2231–167X, Impact Factor: 6.889,  Volume 14, No. 01, January-March 2024, pp. 213-218 

 
 

fo/kku çfØ;kvksa es egRoiw.kZ ifjorZu ykxw djuk 

  

ujs'k dqekj /kkdM+ 

 
 
 
 
 
 

lkj 

fo/kku ds laxzg esa fdlh Hkh ns'k ds dqN lcls egRoiw.kZ nLrkost 'kkfey gksrs gSaA fo/kk;h çk:i.k 

çfØ;kvksa dh ç—fr vkSj muds ifj.kkeLo:i cuus okys nLrkost mUgsa çcaf/kr djus vkSj çdkf'kr djus ds 

fy, midj.kksa ds vuwBs vkSj fof'k"V lsV dh vko';drk,a iSnk djrs gSaA çk:i.k vkSj vf/kfu;eu çfØ;kvksa 

dh fo'ks"krk,a] muds }kjk mRikfnr nLrkost] çk:i.k vkSj çdk'ku çfØ;kvksa esa lq/kkj ds foÙkh; vkSj vewrZ 

ykHk] vkSj fo/kk;h lkexzh dh miyC/krk ,sls mís';&fufeZr midj.kksa esa ,d egRoiw.kZ fuos'k dks mfpr 

Bgjkrh gSA 

 

'kCndks'k% fo/kku çfØ;kvksa] fo/kku ds laxzgA 

_______________ 

izLrkouk 

 ,d fo/kku çk:i.k vkSj çca/ku ç.kkyh Åijh rkSj ij ,d fof'k"V dk;kZy; nLrkost lays[ku] 

çca/ku vkSj forj.k vuqç;ksx dh rjg fn[krh gSA ysfdu dkuwu ls lacaf/kr dbZ dkjd gSa tks bls lkekU; 

dk;kZy; okrkoj.k ls vyx djrs gSaA 

 nLrkostksa dh nh?kkZ;q: vkt çcaf/kr fd, tk jgs dqN dkuwu lSdM+ksa lky igys rS;kj fd, x, Fks 

& eSXuk dkVkZ ds fgLls vHkh Hkh dbZ vaxzsth Hkk"kh ns'kksa esa dkuwu dk fgLlk gSaA blds foijhr] vf/kdka'k 

dk;kZy; nLrkost rRdky mi;ksx ds fy, cuk, tkrs gSaA dqN dks ,d ;k nks lky ls vf/kd le; rd 

cjdjkj j[kk tkrk gSA 

 ckj&ckj la'kksf/kr: cuk, x, vf/kdka'k dkuwu dkuwu esa la'kks/ku dj jgs gSa & ;kuh] dkuwu dh 

'kCnkoyh ekStwnk dkuwu esa ikBî ifjorZuksa dk o.kZu djrh gSA gkykafd bu la'kks/kuksa esa dkuwu dk cy gS] 

dkuwu ds mi;ksxdrkZ mu 'kCnksa ds ckjs esa vf/kd ijokg djrs gSa tks ekStwnk ewy çko/kkuksa esa la'kks/kuksa dks 

ykxw djus ds ifj.kkeLo:i mRiUu gksrs gSa ¼la'kks/kuksa dks "lesfdr djuk" dgk tkrk gS] blfy, bu 

nLrkostksa dk o.kZu djus ds fy, lesdu 'kCn½ la'kks/ku dk o.kZu djus okyk okLrfod ikBA ifj.kkeLo:i] 

ewy dkuwu ds vDlj dbZ laLdj.k gksrs gSa ftuesa ls çR;sd laLdj.k dh ,d J̀a[kyk vyx&vyx le; ij 

ekU; gksrh gSA dkuwu ds mi;ksxdrkZvksa dks dkuwu ds lcls ekStwnk lesdu rd rRdky igqap dh vko';drk 

gksrh gS] ysfdu mUgsa fiNys laLdj.kksa rd Hkh igqap dh vko';drk gksrh gS & dkuwuh lykg rS;kj djrs 

le; ;k fdlh fiNyh ?kVuk ds ckjs esa ekeys dh lquokbZ djrs le; & vkSj] tgka rd laHko gks] Hkfo"; ds 

 
  lgk;d vkpk;Z ¼vfrfFk f'k{kd½] jktuhfr foKku] jktdh; egkfo|ky;] Qwyh;k] dyka] 'kkgiqjk] jktLFkkuA 
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laLdj.kksa rd & tc Hkfo"; dh xfrfof/k ds ckjs esa lykg rS;kj djukA dk;kZy; nLrkost 'kk;n gh dHkh 

brus yacs le; rd ekStwn jgrs gSa fd uohure laLdj.k #fpdj gksA vf/kdka'k dk;kZy; nLrkostksa dh 

oS/krk dh le;kof/k 'kk;n gh dHkh dkuwu dh rjg Li"V :i ls ifjHkkf"kr dh tkrh gSA 

dkuwu fuekZ.k dk iwoZ&fo/kk;h pj.k 

 fofHkUu çdkj dh ljdkj okys ns'kksa esa dkuwu cukukA dkuwu dk fuekZ.k ljdkj ds Lo:i vFkkZr~ 

ljdkjh fudk;ksa dh O;oLFkk ds laxBu ij fuHkZj djrk gSA ljdkj dk Lo:i jkT; ra= esa vkSj dk;Zdkjh 

vkSj U;kf;d fudk;ksa ds lkFk laca/kksa esa fo/kk;h fudk; dk LFkku fu/kkZfjr djrk gSA orZeku esa laoS/kkfud 

jkT; ljdkj ds dbZ :iksa dk çn'kZu djrs gSa & lalnh;] jk"Vªifr vkSj v/kZ&jk"VªifrA 

mís'; 

• fo/kku çfØ;kvksa es egRoiw.kZ ifjorZu ykxw djuk 

• fo/kku ds laxzg esa fdlh Hkh ns'k ds dqN lcls egRoiw.kZ nLrkost 'kkfey gksrs gSaA 

lalnh; ns'kksa esa fo/kku&iwoZ pj.k 

 lalnh; ljdkj ds nks :i gSa & lalnh; x.kra= vkSj laoS/kkfud jktra=A x.krkaf=d ljdkj okys 

ns'kksa esa dkuwuh rkSj ij laln ljdkjh ra= ds dsaæ esa gksrh gSA ysfdu okLro esa ljdkj gh dsUæh; Hkwfedk 

fuHkkrh gSA lcls igys D;ksafd ljdkj laln esa jktuhfrd lewgksa ¼jktuhfrd nyksa ds lewg] dkds'kl½ dks 

fu;af=r djrh gSA çfrfuf/k ljdkj ds jktuhfrd vuq'kklu vkSj leFkZu ds çfr leiZ.k djrs gSaA 

dkuwu cukus dh çfØ;k dk igyk pj.k dk;Zdkjh fudk;ksa & ea=ky;ksa esa dsafær gSA dkuwu cukus 

dh çfØ;k dk iwoZ&lalnh; pj.k lcls vf/kd jktuhfrdj.k okyk pj.k gSA fofHkUu lkekftd lewgksa ds 

jktuhfrd fgrksa dk la?k"kZ blh eap ij gksrk gSA lkFk gh ;g eap turk ds fy, djhc gS- ¼mnkgj.k ds 

fy,] xzsV fczVsu esa fdlh fcy dks laln esa is'k djus ls igys çdkf'kr djuk euk gS½A ;g pj.k dkuwu }kjk 

fofu;fer ugha gSA dkuwu bls dsoy mlh lhek rd fu;af=r djrk gS tc rd ;g fofHkUu ljdkjh fudk;ksa 

dh 'kfä;ksa dks fu/kkZfjr djrk gSA 

jk"Vªifr vkSj v/kZ&jk"Vªifr ns'kksa esa iwoZ fo/kku pj.k 

jk"Vªifr x.kra=ksa esa iwoZ&fo/kk;h pj.k dh fof'k"V fo'ks"krk,a gksrh gSaA ;s ns'k 'kfä;ksa ds i`FkDdj.k 

ds –<+ fl)kar ij vk/kkfjr gSaA fo/kk;h 'kfä dk;Zikfydk ls foHkkftr gksrh gS vkSj eq[; :i ls dkuwu 

cukus dk dk;Z iwjk djrh gSA lalnh; ns'kksa ds vFkZ esa dksbZ ljdkj ugha gSA jk"Vªifr jkT; dk çeq[k vkSj 

ljdkj dk çeq[k gksrk gS tks fo/kk;h fudk; ls vyx gksrk gSA okLro esa ,slh ç.kkyh dkQh gn rd fo/kk;h 

fudk; dh fLFkfr dks etcwr cuk, j[kus dh vuqefr nsrh gSA mnkgj.k ds fy,] la;qä jkT; vesfjdk dh 

dkaxzsl lfØ; :i ls dkuwu rS;kj djus esa dke djrh gSA ;g dke lfefr;ksa esa gksrk gS- ifj.kke esa 

dkuwu&fuekZ.k ds iwoZ&fo/kk;h vkSj fo/kk;h pj.k dk ,d vkSj lglaca/k gSA bl rF; dh iqf"V y‚ch dh 

lfØ;rk ls gksrh gS fd dkaxzsl egRoiw.kZ Hkwfedk fuHkkrh gSA ,d fu;e ds :i esa y‚ch etcwr fu.kZ; ysus 

okyh laLFkkvksa ij çHkko Mkyus dh dksf'k'k djrh gSaA lalnh; ns'kksa esa os ea=ky;ksa vkSj foHkkxksa esa xfrfof/k 

dsafær djrs gSaA bl chp dk;Zikfydk 'kfä ds lq–<+hdj.k dh lkekU; çof̀Ùk Hkh ?kfVr gksrh gSA ;g dkuwu 

fuekZ.k esa jk"Vªifr dh Hkwfedk dks etcwr djus esa vfHkO;ä gksrk gSA jk"Vªifr dks fo/kk;h igy dk dksbZ 

vf/kdkj ugha gS- jk"Vªifr dksbZ fo/ks;d is'k ugha djrk- jk"Vªifr dh vksj ls ;g dk;Z dkaxzsfl;ksa }kjk fd;k 

tkrk gS ftuds lkFk jk"Vªifr ds vPNs laidZ gksrs gSaA jk"Vªifr dkaxzsl dks lans'k Hkstus ds vf/kdkj dk 

mi;ksx djrs gSaA dHkh&dHkh fcy lans'k ij ykxw gksrs gSaA jk"Vªifr ds fy, dkaxzsl esa çfrfuf/kRo djus okys 

jktuhfrd nyksa dk leFkZu gksuk egRoiw.kZ gSA 
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fo/kk;h fudk;ksa esa dkuwu cukuk 

dkuwu cukus dh çfØ;k dkuwu cukus dh çfØ;k dk lcls –';eku fgLlk gSA bldk o.kZu 

tulapkj ek/;eksa esa fd;k tkrk gS vkSj lekt ;g tku ikrk gS fd fo/kkf;dk esa D;k py jgk gSA 

fiNys pj.kksa ds vykok fo/kk;h çfØ;k dks fofu;fer fd;k tkrk gSA fo/kk;h fudk; lHkh pj.kksa dk 

o.kZu djrk gSA ;g viuh vkarfjd xfr;ksa ds fu/kkZj.k esa laçHkq gSA lkFk gh] lnh dh 'kq#vkr esa viuk, x, 

lafo/kkuksa ds foijhr vk/kqfud lafo/kku dkQh gn rd fo/kk;h çfØ;k dks fu;af=r djrs gSaA bl çdkj dkuwu 

cukus dh çfØ;k ds pj.kksa dks mPp Lrj ij fofu;fer fd;k tkrk gSA ,d loky ;g gS fd laoS/kkfud 

vnkyr esa fo/kk;h çfØ;k dh tk¡p dh tk ldrh gS] ;kuh D;k fo/kk;h çfØ;k ds mYya?ku ds dkj.k fdlh 

fo/ks;d dks vlaoS/kkfud ?kksf"kr fd;k tk ldrk gSA 

nksuksa lnu viuh fo/kk;h Hkwfedkvksa vkSj dk;ksaZ esa ekSfyd :i ls leku gSaA dsoy lnu gh jktLo 

dkuwu cuk ldrk gS] vkSj dsoy lhusV gh jk"Vªifr ds ukekadu dh iqf"V djrh gS vkSj laf/k;ksa dks eatwjh 

nsrh gS] ysfdu dkuwu ds vf/kfu;eu ds fy, ges'kk nksuksa lnuksa dks jk"Vªifr ds lkeus is'k djus ls igys 

,d gh fo/ks;d dks ,d gh :i esa vyx ls lger djus dh vko';drk gksrh gSA 

D;ksafd çR;sd lnu ds ikl vius Lo;a ds fu;e cukus dk laoS/kkfud vf/kdkj gS] lnu vkSj lhusV 

us dkuwu cukus ds dqN cgqr vyx rjhds fodflr fd, gSa] 'kk;n vkaf'kd :i ls muds laoS/kkfud erHksnksa ds 

dkj.kA lkekU; rkSj ij] lnu ds fu;e vkSj çFkk,a la[;kRed cgqer dks dkuwu dks vis{kk—r rsth ls lalkf/kr 

djus dh vuqefr nsrh gSaA nwljh vksj] lhusV ds fu;e vkSj çfØ;k,a Rofjr dkjZokbZ ds ctk; fopkj&foe'kZ dks 

çkFkfedrk nsrh gSa] D;ksafd os O;fäxr lhusVjksa dks egRoiw.kZ çfØ;kRed ykHk çnku djrs gSaA 

dkaxzsl dh dkjZokbZ vke rkSj ij çR;sd d{k esa ikVhZ usrkvksa }kjk ;kstukc) vkSj lefUor dh tkrh 

gS] ftUgsa muds Lo;a ds d‚dl ;k lEesyu ds lnL;ksa }kjk pquk tkrk gS & ;kuh] ,d d{k esa lnL;ksa dk 

lewg tks ikVhZ lac)rk lk>k djrs gSaA lnu esa cgqer ny ds usrkvksa ds ikl uhfrxr ,tsaMk dks çHkkoh <ax ls 

fu/kkZfjr djus vkSj ;g r; djus ds fy, egRoiw.kZ 'kfä;ka vkSj fo'ks"kkf/kdkj gSa fd dkSu ls çLrkoksa ij lnu 

esa fopkj fd;k tk,xkA lhusV esa] cgqer ny ds usrk ls vke rkSj ij fopkj ds fy, vkbVe çLrkfor djus 

dh vis{kk dh tkrh gS] ysfdu la[;kRed cgqer dks dkjZokbZ djus dh vuqefr nsus okys vkSipkfjd midj.k 

de gSaA blds ctk;] lhusV dh dk;Zokgh dks çHkkoh <ax ls lapkfyr djus ds fy, cgqla[;d ikVhZ usr̀Ro dks 

vke rkSj ij vYila[;d ikVhZ ds usrkvksa ¼vkSj vDlj lHkh lhusVjksa½ ds lkFk ckrphr djuh pkfg,A 

nksuksa lnuksa esa] vf/kdka'k uhfr fo'ks"kKrk LFkk;h lfefr;ksa esa jgrh gS & nksuksa i{kksa ds lnL;ksa ds 

iSuy tks vke rkSj ij dkuwu ds fodkl vkSj ewY;kadu esa vxz.kh Hkwfedk fuHkkrs gSaA lnL; vke rkSj ij de 

la[;k esa lfefr;ksa esa dke djrs gSa] vDlj dbZ o"kksaZ rd] ftlls mUgsa dqN uhfr {ks=ksa esa vR;f/kd tkudkj 

cuus dh vuqefr feyrh gSA lHkh lfefr;ksa dh v/;{krk cgqer ny ds lnL; }kjk dh tkrh gS] gkykafd 

v/;{k vDlj lfefr ds jSafdax lnL;] lfefr esa vYila[;d ny ds lcls ofj"B lnL; ds lkFk feydj 

dke djrs gSaA yxHkx lHkh ekeyksa esa] fdlh lfefr esa cgqer ny vkSj vYila[;d ny ds lnL;ksa dk 

vuqikr eksVs rkSj ij dkaxzsl ds lnu esa lexz i{kikriw.kZ vuqikr dks n'kkZrk gSA 

lfefr ds lnL; vkSj deZpkjh viuk vf/kdka'k le; fo/kk;h çLrkoksa dk elkSnk rS;kj djus vkSj 

mu ij fopkj djus ij dsafær djrs gSa] ysfdu lfefr;k¡ vU; xfrfof/k;ksa esa Hkh layXu jgrh gSaA ,d ckj 

dkuwu cu tkus ds ckn] dkaxzsl ds ikl uhfr dk;kZUo;u dh fuxjkuh çnku djus dk fo'ks"kkf/kdkj vkSj 

ftEesnkjh gS] vkSj mldh lfefr;k¡ bl ç;kl dk usr`Ro djrh gSaA nksuksa lnu viuh lfefr;ksa dks 

lkoZtfud uhfr vkSj mlds çHkkoksa ds ç'uksa dh fuxjkuh vkSj tkap ds fy, egRoiw.kZ 'kfä;ka vkSj Lora=rk 

çnku djrs gSaA 
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tcfd fo/kk;h fopkjksa vkSj dkjZokbZ dk batu Lo;a dkaxzsl gS] fo/kk;h çfØ;k esa Hkh jk"Vªifr dk 

çHkko gksrk gSA jk"Vªifr la?kh; ,tsafl;ksa ds fy, okf"kZd ctV dh flQkfj'k djrs gSa vkSj vDlj dkuwu cukus 

dk lq>ko nsrs gSaA 'kk;n vf/kd egRoiw.kZ ckr ;g gS fd dkuwu dks ohVks djus dh 'kfä dkaxzsl }kjk ikfjr 

fo/ks;dksa dh lkexzh dks çHkkfor dj ldrh gSA pw¡fd jk"Vªifr ds ohVks ij dkuwu cuk;k tkuk dkQh 

vlkekU; gS] dkaxzsl dks vke rkSj ij çLrkfor uhfr;ksa ij jk"Vªifr dh fLFkfr dks lek;ksftr djuk gksxkA 

og çfØ;k ftlds }kjk dksbZ fo/ks;d dkuwu curk gS] mldk vuqeku 'kk;n gh yxk;k tk ldrk 

gS vkSj ;g gj fcy esa dkQh fHkUu gks ldrk gSA okLro esa] dbZ fo/ks;dksa ds fy,] çfØ;k dkaxzsl ds pj.kksa 

ds vuqØe dk ikyu ugha djsxh ftUgsa vDlj fo/kk;h çfØ;k cukus ds fy, le>k tkrk gSA blds ckn vkus 

okys fof'k"V fo"k;ksa ij çLrqfr;k¡ çR;sd lkekU; pj.k ij vf/kd foLr`r utj çLrqr djrh gSa ftlds ek/;e 

ls ,d fcy vkxs c<+ ldrk gS] ysfdu /;ku j[ksa fd O;ogkj esa tfVyrk,¡ vkSj fofo/krk,¡ çpqj ek=k esa gksrh 

gSaA 

lsusM esa fcy 

,d fo/ks;d ,d elkSnk dkuwu gSA ,d ckj tc fdlh fo/ks;d ij lsusM }kjk fopkj fd;k tkrk gS 

vkSj ikfjr fd;k tkrk gS] vkSj lezkV }kjk 'kkgh lgefr nh tkrh gS] rks ;g 'lsusM fle: dk vf/kfu;e' 

cu tkrk gSA lsusM fle: vf/kfu;e ,d dkuwu gS] tks osYl ds mu lHkh {ks=ksa ds laca/k esa ykxw djus ;ksX; 

gS tgka ;g ykxw gSA 

,d fo/ks;d is'k djuk 

fdlh fo/ks;d ij lsusM }kjk fopkj fd, tkus ds fy,] mls vkSipkfjd :i ls lsusM esa 'çLrqr' 

fd;k tkuk pkfg,A O;ogkj esa] bldk eryc ;g gS fd fcy dks Vscy v‚fQl ds vf/kdkfj;ksa ds ikl j[kk 

tkrk gS] tks fcy dks lsusM dh osclkbV ij çdkf'kr djus dh O;oLFkk djrs gSaA ifjp; ds le;] dqN 

lhfer ifjfLFkfr;ksa dks NksM+dj] fcy vaxzsth vkSj osY'k esa miyC/k gksus pkfg,A ihBklhu vf/kdkjh dks ,d 

c;ku çdkf'kr djuk gksxk ftlesa ;g n'kkZ;k tk,xk fd D;k og ekurk gS fd lhusV ds ikl fo/ks;d cukus 

dh 'kfä gS ;k ughaA çR;sd fo/ks;d ds lkFk ,d O;k[;kRed Kkiu Hkh gksuk pkfg, tks blds uhfrxr 

mís';ksa] fo/ks;d ij igys ls fd, x, fdlh Hkh ijke'kZ dk fooj.k] fo/ks;d dks ykxw djus dh ykxr dk 

vuqeku vkSj fdlh Hkh vU; çklafxd tkudkjh dks fu/kkZfjr djrk gksA 

ljdkjh fo/ks;d ij fopkj djus dh çfØ;k 

lsusM esa fdlh ljdkjh fo/ks;d ij fopkj ds fy, vke rkSj ij pkj pj.k dh çfØ;k gksrh gSA 

• çFke pj.k 

bl pj.k esa ,d lfefr ¼;k lfefr;ksa½ }kjk fo/ks;d ds lkekU; fl)karksa ij fopkj djuk 'kkfey gS] 

ftlds ckn lhusV }kjk lkekU; fl)karksa ij lgefr ¼;k vU;Fkk½ 'kkfey gksrh gSA lfefr ckjhd fooj.k ¼tks 

ckn ds pj.kksa dk ekeyk gS½ ij /;ku nsus ds ctk; fo/ks;d ds eq[; mís'; ij /;ku dsafær djsxhA lfefr 

bPNqd ikfVZ;ksa ls Hkh vH;kosnu vkeaf=r dj ldrh gS] vkSj vius dke dh tkudkjh nsus ds fy, fyf[kr 

vkSj ekSf[kd lk{; ys ldrh gSA ,d ckj lfefr dh fjiksVZ vk tkus ds ckn] lhusV dks fo/ks;d ds lkekU; 

fl)karksa & ^pj.k1 cgl* ij cgl vkSj ernku djus ds fy, dgk tk,xkA 

• pj.k 2  

;g pj.k pj.k 1 ds iwjk gksus ds ckn gksrk gS vkSj blesa ,d lfefr }kjk fo/ks;d vkSj lhusV ds 

lnL;ksa }kjk çLrkfor fdlh Hkh la'kks/ku ij foLr`r fopkj 'kkfey gksrk gSA lhusV dk dksbZ Hkh lnL; 

fo/ks;d esa la'kks/ku is'k dj ldrk gS vkSj is'k fd, tkus okys la'kks/kuksa dh la[;k dh dksbZ lhek ugha gSA 
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gkyk¡fd] dsoy lfefr ds lnL; gh la'kks/kuksa ij ernku dj ldrs gSaA ;g pj.k rc lekIr gksrk gS tc 

lHkh la'kks/kuksa ij fopkj dj fy;k tkrk gSA ;fn ihBklhu vf/kdkjh ;g fu/kkZfjr djrk gS fd fo/ks;d ds 

fy, foÙkh; lek/kku dh vko';drk gS] rks lsusM }kjk foÙkh; lek/kku ij lgefr gksus ls igys pj.k 2 ij 

dksbZ dk;Zokgh ugha gks ldrh gSA ;fn LVst 1 ij fdlh fo/ks;d ds lkekU; fl)karksa ij lhusV }kjk le>kSrs 

ds Ng eghus ds Hkhrj foÙkh; lek/kku ij lgefr ugha gksrh gS] rks fo/ks;d fxj tkrk gSA 

• pj.k 3 

;g pj.k pj.k 2 ds iwjk gksus ds ckn vkrk gS vkSj blesa lsusM }kjk lexz :i ls fo/ks;d vkSj 

lsusM ds lnL;ksa }kjk çLrkfor fdlh Hkh la'kks/ku ij foLr`r fopkj 'kkfey gksrk gSA dksbZ Hkh lnL; fo/ks;d 

esa la'kks/ku is'k dj ldrk gS] ysfdu ihBklhu vf/kdkjh ;g r; dj ldrk gS fd lnu fdu la'kks/kuksa ij 

fopkj djsxkA 

,d fo/ks;d ikfjr djuk 

;fn LVst 4 ij lsusM }kjk ikfjr fd;k tkrk gS] rks vkSipkfjd :i ls dkuwu dk fgLlk cuus ls 

igys ,d fo/ks;d dks lezkV ls 'kkgh lgefr çkIr djuh gksxhA ;fn lsusM pj.k 4 ij fo/ks;d ikfjr ugha 

djrk gS] rks ;g fxj tkrk gS vkSj bl ij vkxs dksbZ dkjZokbZ ugha dh tk ldrh gSA 

vU; fo/ks;d 

fo/ks;dksa dks lsusM lfefr;ksa] O;fäxr lnL;ksa ;k lsusM vk;ksx }kjk Hkh is'k fd;k tk ldrk gS 

vkSj vke rkSj ij Åij fu/kkZfjr çfØ;k ds leku çfØ;k dk ikyu fd;k tk,xkA lnL; dsoy rHkh dksbZ 

fo/ks;d is'k dj ldrs gSa ;fn os ihBklhu vf/kdkjh ds vf/kdkj ds rgr vk;ksftr eri=ksa esa ls fdlh ,d 

esa lQy jgs gksaA eri= esa ços'k djus ds fy,] lnL;ksa dks ml fo/ks;d dk 'kh"kZd çnku djuk gksxk ftls 

os is'k djuk pkgrs gSa vkSj ml fo/ks;d ds uhfrxr mís';ksa dk Li"Vhdj.k nsuk gksxkA ;fn os fdlh eri= 

esa lQy gksrs gSa] rks mUgsa ml Li"Vhdj.k ds vk/kkj ij ,d fo/ks;d is'k djus ds fy, lexz :i ls lhusV 

ls vuqefr ysuh gksxhA 

vçeq[k dkuwu 

lsusM fle: ds vf/kfu;e çkFkfed dkuwu gSa] tSls ;wds laln ds vf/kfu;e gSaA 'v/khuLFk fo/kku' 

fdlh vf/kfu;e ¼;k fo/kkulHkk mik;½ ds vf/kdkj ds rgr cuk, x, dkuwuksa ds fy, ,d O;kid 'kCn gSA 

v/khuLFk fo/kku dks f}rh;d ;k çR;k;ksftr fo/kku ds :i esa Hkh tkuk tkrk gS vkSj ;g vke rkSj ij 

oS/kkfud midj.kksa dk :i ysrk gSA fdlh fo/ks;d dks ikfjr djrs le;] lsusM mlds fl)karksa] lkekU; 

mís';ksa vkSj fooj.k ds egRoiw.kZ fcanqvksa dks eatwjh nsrk gSA gkyk¡fd] ;g vke rkSj ij osY'k eaf=;ksa] ;k fdlh 

vU; fudk;] v/khuLFk dkuwu dks foLr`r fu;e vkSj fofu;e cukus ;k eq[; dkuwu dks dSls ykxw fd;k tkrk 

gS] mlls lacaf/kr dkjZokbZ ds fy, etcwj djus dh 'kfä nsxkA 

fu"d"kZ 

 fo/kk;h fudk; vk/kqfud laoS/kkfud jkT; ds egRoiw.kZ rRo gSaA orZeku esa yxHkx lHkh ns'kksa esa 

fo/kk;h fudk; gSa] gkykafd ljdkjh ra= esa mudh Hkwfedk vyx&vyx gks ldrh gS & vkSipkfjd ls ysdj 

cgqr lfØ; vkSj egRoiw.kZ rdA dkuwu&fuekZ.k çfØ;k esa fo/kk;h fudk;ksa dk LFkku nks dkjdksa }kjk fu/kkZfjr 

gksrk gSA ,d vksj ls fo/kk;h fudk;ksa ds dk;Z lHkh jk"Vªh; dkuwuh ç.kkfy;ksa dk egRoiw.kZ lzksr gSa vkSj os 

lkekU; :i ls jk"Vªh; dkuwuh ç.kkyh vkSj lekt ds fodkl ij la[;k vkSj çHkko esa o`f) djrs gSaA nwljh 

vksj] dkuwu cukus dh çfØ;k dh okLrfod Hkwfedk jktuhfrd ijaijkvksa] ljdkj ds Lo:i ij fuHkZj djrh 

gSA yxHkx lHkh ns'kksa esa dk;Zdkjh laLFkkvksa dh fLFkfr etcwr gks jgh gSA dk;Zdkjh fudk; çR;k;ksftr 
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'kfä;ksa ds vk/kkj ij vf/kfu;eksa dks viukrs gSa] 'fo/kk;h mn~Hko' vkfn ds ekeys esa vf/kfu;eksa dks viuk 

ldrs gSaA dk;Zdkjh fudk; dkuwu cukus ds iwoZ&fo/kku pj.k dks fu;af=r djrs gSa D;ksafd ljdkj bldh 

eq[; vkjaHkdrkZ gksrh gSA ftu fo/ks;dksa ds dkuwu cuus dh laHkkouk gS- fo'ks"kdj lalnh; ns'kksa esa fo/kk;h 

çfØ;k Hkh ljdkj }kjk fu;af=r gksrh gSA dqN ns'kksa esa bUgsa 'ljdkj ds fu.kZ;ksa dks eatwjh nsus okyh e'khu' 

dgk tkrk gSA jk"Vªifr vkSj ;gk¡ rd fd dqN v/kZ&jk"Vªifr ns'kksa esa fo/kk;h fudk; dk;Zikfydk ls vf/kd 

Lora= gSaA 

lanHkZ xzUFk lwph 

1- pksbZ ;wupsvksy] dkuwu vkSj le;] Hkwfe vkSj lkoZtfud dkuwu vuqla/kku [kaMA 35 ¼2007½] i"̀B 

409A 

2- pksbZ ;wupsvksy] teZuh esa ,d fo/kk;d ds dkuwu lq/kkj drZO; ds laca/k esa ppkZ] lkoZtfud dkuwu 

vuqla/kku [kaMA 31 vad 3 ¼2003½A 

3- gku lwax] laoS/kkfud dkuwu dk v/;;u] 5oka laLdj.k] c‚ceqUlk ¼2015½A 

4- Mh-,e-vksYlu- yksdrkaf=d fo/kk;h laLFkk,¡A ,d rqyukRed –f"Vdks.k- 1994 ih- 3&4 

5- gsx vkj-] gSjksi ,e- rqyukRed ljdkj vkSj jktuhfrA ,y- 1987 

6- fo/kk;h dkuwu vkSj çfØ;k- ekeys vkSj lkexzh- ts-gsV~tsy- 1980 

7- tSaMjA ,e- dkuwu cukus dh çfØ;k] 1989 

8- csfu;u ,Q- dkuwu dkuwuA 1980 

9- tSaMjA ,e- dkuwu cukus dh çfØ;k] 1989 ì- 1 

10- 'ysftaxj ,- baihfj;y çslhMsalhA ,u-okbZ- 1974 

11- ihVjlu ,e- ,d lkFk fo/kku djukA dSfEczt- 1990 

12- ts-,- Dysjsal fLeFk- fo/kku çk:i.k; vaxzsth vkSj egk}hih;- dkuwu dkuwu dh leh{kk- 1980 ì- 

14&2A  

 

⧫⧫ 
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Hkwxksy ds f'k{kdksa dh i;kZoj.kh; vfHkòfÙk dk v/;;u 

  

jkts'k dqekj 

MkW- lqeu tqustk** 

MkW- Me:/kj ifr*** 

 
 
 
 
 
 
 
 
 
 

izLrkouk 

 i;kZoj.k f'k{kk ds ek/;e ls bl rF; dh lapsruk tkxzr gksrh gS fd euq"; iwjs ç—fr pØ ds çfr 

laosnu'khy cus] blls ç—fr ds ckjs esa mldh cqfu;knh le> dk fodkl gksrk gSA blls ;g ç—fr ds 

lEcU/k esa viuh mÙkjnk;h Hkwfedk ls ifjfpr gkus yxrk gSA lkekftd ewY;ksa vkSj çcy Hkkoukvksa ds fodkl 

ls og i;kZoj.k ds çfr yxko j[kuk lh[krk gS] mlds laj{k.k vkSj laonZ~/ku ds çfr vf/kd fzd;k'khy curk 

gSA i;kZoj.k dh leL;k dks lqy>us dk dkS'ky vftZr djrk gSA i;kZoj.k lEcU/kh 'kSf{kd dk;ZØeksa dk 

jktuhfrd] vkFkf~kZd] lkekftd] lkaL—frd vkSj ifjfLFkfrxr fcUnqvksa ds vk/kkj ij ewY;kadu djus esa leFkZ 

gks tkrk gSA blfy, i;kZoj.k çnw"k.k ds ladV ls fucVus ds fy,  orZeku le; esa i;kZoj.kh lja{k.k ç;klksa 

dks cgqr egRo fn;k tk jgk gSA fo|kFkf~kZ;ksa ds okrkoj.k ds çfr mfpr Kku] i;kZoj.k ds çfr fuf'pr 

vfHkòfÙk rFkk i;kZoj.k dh fLFkfr dks lq/kkjus ds fy, mldh j{kk ds fy, eu esa leiZ.k dh Hkkouk tkx`r 

dh tk ldrh gS ftlls ckydksa esa i;kZoj.kh; tkx:drk ,oa ldkjkRedrk vfHkof̀Ùk fodflr gks lds rFkk 

blds fy, f'k{kk esa leqfpr ç;kl visf{kr gSA 

 i;kZoj.kh; laj{k.k dh vko';drk o bldk egRo vkt lHkh ns'kksa ds fy, leku :i ls gSA D;ksafd 

fo'o ds lHkh ns'k vkt fdlh u fdlh çdkj ds i;kZoj.kh; ladV ls xzLr gSA  

 orZeku le; esa tcfd pkjksa vksj blh ckr dh vko';drk vuqHko dh tk jgh gS fd i;kZoj.k ds 

fxjrs Lrj dks dSls lq/kkjk tk;s] i;kZoj.k laj{k.k fdl çdkj gks\ rks bldk mÙkj ge viuh Hkkjrh; laL—fr 

essa [kkst ldrs gSaA rHkh i;kZoj.k ds çfr tkx:drk ,oa ldkjkRed vfHkòfÙk iSnk dh tk ldrh gS rFkk 

tkx:drk ,oa ldkjkRed vfHko`fÙk gh bl leL;k dk funku gS vkSj blds lzksr gekjh Hkkjrh; laL—fr esa 

Hkjs iM+s gSaA bl laL—fr ds tks 'kk'or rRo gS] os ekuork ds rRo gSaA f'k{kk dk mís'; vkn'kZ ukxfjd 

fuekZ.k djus ds lkFk&lkFk fo|kFkf~kZ;ksa ds pfj= fuekZ.k rFkk muds vkpj.k dks lq–<+ cukus dk Hkh gSA pfj= 

gh lcls cM+h 'kfä gSA jk"Vª dk lPpk fuekZ.k] lPph çxfr rHkh gks ldsxh tc ns'koklh pfj=oku cusaxsA 

ekuo ds eaxy ls ;qä ,oa 'kk'or ewY;ksa ls lEiUu Hkkjrh; laL—fr dh f'k{kk gh bl uSfrd tkxdj.k ds 

fy,] i;kZoj.k ds çfr tkx:drk ,oa ldkjkRed vfHkòfÙk ds fy, lokZf/kd l'kä vkSj vkd"kZ.k ek/;e gSA 

 
  'kks/kkFkhZ] fuokZ.k fo’ofo|ky; t;iqj] jktLFkkuA 
**  'kks/k funsZf’kdk] fuokZ.k fo’ofo|ky; t;iqj] jktLFkkuA

 

***  lg&'kks/k funsZ’kd] dsUnzh; laLdr̀ fo'ofo|ky;] t;iqj] jktLFkkuA 
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Hkkjrh; laL—fr ds iqjks/kk çkphu _f"k;ksa us laLdkjksa }kjk ekuo thou ds çR;sd vax dks xq.kksa ls Hkjus o 

fodflr djus dk ;Ru fd;kA bu laLdkjksa ds vk/kkj ij ifjofrZr f'k{kk dk –f"Vdks.k f'k{kkFkf~kZ;ksa dks 

i;kZoj.k ds çfr tkx:drk ,oa ldkjkRed vfHkofÙk ls ifjfpr djk nsxkA 

 ekuoh; —R;ksa ls i;kZoj.kh; lUrqyu dk fcxM+uk vkSj mlds QyL:i vusd çdkj dh chekfj;ksa 

dk tUe ysuk] tgk¡ ,d vksj vKkurk blds fy, ftEesnkj gS ogh gekjh HkkSfrdoknh laL—fr] vFkZyksyqirk 

rFkk LokFkZijrk tSlh çòfÙk Hkh 'kk;n mruh gh mÙkjnk;h gSA blfy, 'kks/kkFkhZ bl 'kks/k ds ek/;e ls ;g 

tkuuk pkgrk gS fd i;kZoj.k vfHkòfÙk dk fodkl fdl çdkj fd;k tk;sA 

leL;k dFku 

çLrqr 'kks/k v/;;u dk 'kh"kZd Hkwxksy ds f'k{kdksa dh i;kZoj.kh; vfHkof̀Ùk dk v/;;u gSA 

'kks/k esa ç;qä 'kCn 

'kks/k esa ç;qä 'kCnksa dk la{ksi esa vFkZ bl çdkj gSa& 

• Hkwxksy&Hkwxksy ,d LFkkfud foKku gS ftlesa /kjkry ij ikbZ tkus okyh fofHkUurkvksa dk ;FkkFkZ 

Øec) o rdZlaxr v/;;u fd;k tkrk gSA 

• f'k{kd&f'k{kdksa ls rkRi;Z ch- ,M- ikBîØe esa v/;;u djus okys ,sls fo|kFkhZ ftuds f'k{k.k fo"k;ksa 

esa ,d fo"k; Hkwxksy fo"k; gS ftuds Lukrd ;k LukrdksÙkj Lrj ij Hkwxksy dk v/;;u fd;k gSA 

• i;kZoj.k&i;kZoj.k esa lHkh HkkSfrd o tSfod O;oLFk lHkh vk tkrs gSaA gekjs pkjksa vksj dk okrkoj.k 

Hkh blesa vkrk gSA 

• vfHko`fÙk&vfHkof̀Ùk ls rkRi;Z okrkoj.k] çnw"k.k] tula[;k òf)] ou o oU; thou o okrkoj.k ds 

çfr –f"Vdks.k ls gSA 

'kks/k ds mís'; 

'kks/k ds çeq[k mís'; bl çdkj gSa& 

• Hkwxksy ds iq#"k f'k{kdksa dh i;kZoj.kh; vfHkòfÙk dk v/;;u djukA 

• Hkwkxsy dh efgyk f'kf{kdkvksa dh i;kZoj.kh; vfHkòfÙk dk vkdyu djukA 

• Hkwxksy ds iqqj"k o efgyk f'k{kdksa dh i;kZoj.kh; vfHkòfÙk dk v/;;u djukA    

'kks/k dh ifjdYiuk 

'kks/k dh çeq[k ifjdYiuk,¡ bl çdkj gSa& 

• Hkwxksy ds iq#"k f'k{kdksa dh i;kZoj.kh; vfHkòfÙk esa vUrj ugha ik;k tkrkA 

• Hkwxksy dh efgyk f'kf{kdkvksa dh i;kZoj.kh; vfHkòfÙk esa vUrj ugha ik;k tkrkA 

• Hkwxksy iq#"k o efgyk f'kf{kdkvksa dh i;kZoj.kh; vfHkòfÙk esa vUrj ugha ik;k tkrkA 

lEcfU/kr lkfgR; 

çLrqr v/;;u ls lEcfU/kr dqN v/;;u bl çdkj gSa& 

cwu] ,p- ts- ¼2016½ us viuk dk;Z iwoZ lsok f'k{kdksa dh i;kZoj.kh; vfHko`fÙk vkSj tyok;q ifjorZu 

ds Kku ij fd;kA ch- ,M- ds çf'k{k.kkFkf~kZ;ksa ds Kku ij fd;kA ch- ,M- ds çf'k{k.kkfFkZ;ksa ij losZ{k.k fof/k 

ds }kjk ;g v/;;u fd;k gSA v/;;u esa ;g ik;k fd i;kZoj.k f'k{kd ds çfr vfHkof̀Ùk fujUrj ldkjkRed 

jgh gSA ysfdu tyok;q ifjorZu dk oSKkfud Kku mudh d{kkvksa ds vuq:i ugha FkhA 
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eLrSuek] flag] Hkqous'oj ¼2016½ us >klh tuin dh ch- Vh- lh- çf'k{k.k laLFkkvksa esa v/;;u djus 

okys çf'k{k.kkFkf~kZ;ksa dh vfHkof̀Ùk dk v/;;u fd;kA v/;;u esa ;g ik;k fd ch- Vh- lh- çf'k{k.k laLFkkuksa ds 

efgyk ,oa iq#"k çf'k{k.kkFkf~kZ;ksa dh i;kZoj.kh; vfHkòfÙk esa fdlh çdkj dk lkFkZd vUrj ugha gSA 

 e/kq ¼2018½ us viuk 'kks/k dk;Z i;kZoj.kh; ds çfr f'k{kd çf'k{k.kkFkf~kZ;ksa esa ch- ,M- ikBî çfr 

vfHkòfÙk ij fd;kA blesa dyk ,oa foKku ch- ,M- ds Nk=k/;kid&Nk=k/;kfidkvksa dks fy;k x;kA jktLFkku 

ds ckalokM+k ftys ds çf'k{k.kkFkf~kZ;ksa ij ;g dk;Z fd;k x;kA v/;;u esa fudydj vk;k fd foKku o dyk 

ds çf'k{k.kkFkf~kZ;ksa dh i;kZoj.kh; f'k{kk ds çfr vfHkof̀Ùk esa foijhrkFkZd vUrj ugha gSA 

 /kSueuh ,- ¼2020½ us rfeyukMq ds f'k{kd çf'k{k.k egkfo|ky;ksa  dh 20 laLFkkuksa ds 1035 

çf'k{k.kkFkf~kZ;ksa dh i;kZoj.k vfHkof̀Ùk dk v/;;u fd;kA U;kn'kZ ds fy, Lrjh—r ;k–fPNd U;kn'kZu i)fr 

dke esa yhA v/;;u esa ;g ik;k fd xzkeh.k {ks= ds çf'k{k.kkFkf~kZ;ksa dh rqyuk esa 'kgjh {ks= ds çf'k{k.kkFkf~kZ;ksa 

dh i;kZoj.k vfHkof̀Ùk vf/kd ikbZ xbZA i;kZoj.k dk v/;;u ugha djus okys dh rqyuk esa i;kZoj.k dk 

v/;;u djus okyksa dh i;kZoj.k vfHkof̀Ùk vf/kd ns[kh xbZA v/;;u dk ;g fu"d"kZ Hkh vk;k fd 

çf'k{k.kkFkf~kZ;ksa dh 'kSf{kd ;ksX;rk dk mudh i;kZoj.k vfHkof̀Ùk ij dksbZ lkFkZd çHkko ugha gksrk gSA 

Nk=k/;kid o Nk=k/;kfidkvksa] dyk ,oa foKku] 'kgjh o xzkeh.k Nk=ksa dh i;kZoj.k vfHkòfÙk esa dksbZ lkFkZd 

vUrj ugha ik;k x;kA 

'kks/k fof/k 

çLrqr 'kks/kdk;Z losZ{k.k fof/k ls fd;k x;k gSA ;gh bl v/;;u ds fy, Js"B fof/k gSA 

U;kn'kZ 

'kks/kkFkhZ us ch- ,M- egkfo|ky;ksa ls 400 Nk= o 400 Nk=kvksa dk p;u fd;k gS ftuds ch- ,M- esa 

Hkwxksy f'k{k.k fo"k; dk p;u fd;k gSA 

'kks/k midj.k 

'kks/kkFkhZ us vius v/;;u ds fy, i;kZoj.kh; vfHkof̀Ùk ekiuh dk fuekZ.k fd;k gSA 

'kks/kdrZ~rk us Hkwxksy ds iq#"k o efgyk f'k{kdksa dh i;kZoj.k ds çfr vfHkòfÙk bl v/;;u esa ns[kh gSA 

lkj.kh 1% Hkwxksy ds iq#"k f'k{kdksa dh i;kZoj.k dh i;kZoj.k vfHkòfÙk dk v/;;u 

vfHko`fÙk çkIrkad vkof̀Ùk çfr'kr 

vkof̀Ùk 

vfHko`fÙk 

dh O;k[;k 

ek/;e f'k{kd fopyu 

135 ls vf/kd 153 38-25 vR;f/kd vuqdwy 131-39 20-23 

118&135 196 49 vuqdwy 

86&110 43 10-75 rVLFk 

61&85 8 2 çfrdwy 

61 ls de 0 0 vR;f/kd çfrdwy 
 

 lkfj.kh la[;k ,d ds voyksdu ls Hkwxksy ds iq#"k f'k{kdksa dh i;kZoj.kh; vfHkòfÙk dk irk pyrk 

gSA v/;;u esa ;g ik;k x;k fd Hkwxksy ds f'k{kdksa dh i;kZo.kh; vfHkof̀Ùk dk vkSlr 131-39 vk;k gSA ;g 

çfr'kr budh i;kZoj.kh; vfHko`fÙk dh vuqdwy crk jgk gSA 38-25 çfr'kr f'k{kdksa dh i;kZoj.kh; vfHkòfÙk 

vR;f/kd vuqdwy ikbZ xbZA dsoy 49 çfr'kr f'k{kdksa dh vfHko`fÙk i;kZoj.k ds çfr vuqdwyh ikbZ xbZA buesa 

,oa 10-25 çfr'kr iq#"k f'k{kd i;kZoj.k ds çfr rVLFk vfHko`fr~ okys ns[ks x;s vkSj 2 çfr'kr f'k{kdksa dh 

i;kZoj.k ds çfr vfHko`fÙk çfrdwy ikbZ xbZA vR;f/kd çfrdwy vfHkof̀Ùk okys f'k{kdksa esa ,d Hkh f'k{kd ugha 

ik;kA blls ;g fu"d"kZ fudyrk gS fd iq#"k f'k{kdksa dh vfHko`fÙk i;kZoj.k ds çfr vuqdwy gh jgh gSA 
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lkj.kh 2% Hkwxksy dh efgyk f'k{kdksa dh i;kZoj.kh; vfHko`fÙk dk v/;;u 

vfHko`fÙk 

çkIrkad 

vkof̀Ùk çfr'kr 

vkof̀Ùk 

vfHko`fÙk 

dh O;k[;k 

ek/; ekud fopyu 

135 ls vf/kd 150 37-5 vR;f/kd vuqdwy 128-80 19-06 

111&135 191 47-95 vuqdwy 

86&100 54 13-5 rVLFk 

61-85 5 1-25 çfrdwy 

61 ls de 0 0 vR;f/kd çfrdwy 
 

 mi;qZä lkj.kh ds voyksdu djus ls irk pyrk gS fd i;kZoj.k ds vfr vuqdwy vfHkof̀Ùk j[kus 

okyh efgyk f'k{kdksa dk çfr'kr 37-5 gSA blls Hkh vf/kdre 47-75 çfr'kr efgyk f'kf{kdkvksaa dh i;kZoj.kh 

vfHkòfÙk vR;f/kd vuqdwy gSA i;kZ;oj.kh; vfHko`fÙk ds çfr çfrdwy vfHkòfÙk okys f'kf{kdksa dk çfr'kr ek= 

1-25 gS vkSj vR;f/kd çfrdwy vfHkòfÙk;ksa fdlh esa Hkh ugha ikbZ xbZA 13-5 çfr'kr f'kf{kdkvka dh i;kZoj.kh; 

vfHkòfÙk rVLFk ikbZ xbZA lHkh i;kZoj.kh; vfHkòfÙk dk vkSlr o ek/; 128-84 çfr'kr ik;k x;kA fu"d"kZ 

:i esa bl çfr'kr dks vuqdwy vfHkòfÙk dh Js.kh esa j[kk tkrk gSA vr: efgyk f'kf{kdkvksa dh i;kZoj.k ds 

çfr vfHkòfÙk vf/kdka'kr: vuqdwy gh jgh gSA 

lkj.kh 3% iq#"k f'k{kdksa o efgyk f'k{kdksa dh i;kZoj.kh; vfHko`fÙk dk rqyukRed v/;;u 

f'k{kd la[;k ek/; ekud 

fudkyuk 

Lora=rk 

dh dksfV 

Vh eku lkFkZdrk Lrj 

iq#"k 400 131-39 20-23 99 1-84 vkfFZkd 

efgyk 400 128-84 19-06 
 

 lkj.kh la[;k 3 esa iq#"k o efgyk f'k{kdksa ds i;kZoj.k vfHkòfÙk dks ns[k x;k gSA v/;;u esa ik;k 

fd lHkh iq#"k f'k{kdksa dh i;kZoj.kh; vfHkòfÙk dk ek/;e 131-39 o ekud fopyu 20-23 vk;k gS vksj lHkh 

efgyk f'k{kdksa dh i;kZoj.kh; vfhkòfr~ dk ek/; 128-84 vkSj ekud fopyu 19-06 vk;k gSA bu lHkh ds 

çkIrkadksa ls gh eku 1-84 vk;k gSA ;g Vh eku lkFkZdrk ds nksuksa Lrj 0-01 o 0-05 ds lS)kfUrd eku ls 

de vk;k gSA blls ;g fu"d"kZ fudyrk gS fd buds e/;ekuksa esa vUrj lkFkZd ugha gS vksj blls gekjh 

'kwU; ifjdYiuk Loh—r gksrh gSA vr: ;g fu"d"kZ fudyrk gS fd lHkh Hkwxksy ds iq#"k f'k{kdksa o lHkh 

efgyk f'k{kdksa esa i;kZoj.kh; vfHkòfÙk esa lkFkZd vUrj ugha gSA 

lanHkZ xzUFk lwph 

1- ch- ih- xqIrk ¼2017½ jktLFkku esa vkFkf~kZd i;kZoj.k] vknj.kh; Jh ifCyf'kax gkml] t;iqj 

2- nhf{kr çHkk ¼1987½ i;kZoj.k f'k{kk] fouksn iqLrd eafnj] vkxjkA 

3- xSjsV] ,p- bZ- ,.M cFkZ vkj- ,l- ¼1986½ LVsfDVDl bu lkbdksy‚th ,.M ,twds'ku] flDlFk 

,twd'sku] c‚EcsA 

4- xqIrk jktho ¼1994½ i;kZoj.k fouk'k ds dxkj ij] vk'kh"k ifCyf'kax vkml] U;w nsgyhA 

5- dfiy] ,p- ds- ¼2001½ vuqla/kku fof/k;k¡] ,p- ih- HkkxZo cqd gkml] vkxjkA 

6- ik.Ms;] Hkkj}kt ¼2005½ i;kZoj.k f'k{kk ,oa Hkkjrh; lanHkZ] fo'ofo|ky; çdk'ku] okjk.klhA 

7- cekZ] gjpj.k rFkk ¼2008½ ifjos'kh; v/;;u v/;;u o f'kfo] ubZ fnYyhA 

8- R;kxh] jek ¼2014½ ek/;fed Lrj ds fo|kFkf~kZ;ksa dh i;kZoj.k f'k{kk ds çfr vfHko`fÙk] 'kks/k 

psruk&fjlpZ tujy] 2014A 

⧫⧫ 
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MkW- fu'kk jkt+nku 

 
 
 
 
 
 
 
 
 
 
 
 

lkj 

Hkkjr esa fofHk™k leqnk;ksa vkSj lektksa esa efgykvksa dh Hkwfedk fu;af=r j[kh xbZ gSA fgUnw /keZ'kkL=ksa 

esa vuq"Bkfud izfØ;kvksa esa efgykvksa dh lgHkkfxrk dk Li"V o.kZu gSA xzkeh.k rFkk “kgjh ifjizs{; esa vaR;sf"V 

laLdkj dh izfØ;kvksa dk rqyukRed v/;;u djuk v/;;u dk izeq[k mÌs”; gSA v/;;u gsrq ysfVu oxZ 

fun”kZu fof/k dk iz;ksx fd;k x;k gS vkSj dqy 160 mÙkjnkrkvksa dks fun”kZu esa lfEefyr fd;k x;k gSA 

v/;;u {ks= ds fy, mn;iqj 'kgj ,oa mn;iqj xzkeh.k dks fy;k x;k gSA çkFkfed rF; ladyu gsrq lajfpr 

lk{kkRdkj vuqlwph dk iz;ksx fd;k x;k gSA fu"d"kZ esa ;g Li"V gqvk fd xzkeh.k {ks= ds 81 izfr'kr vkSj 

'kgjh {ks= ds 58 izfr'kr mÙkjnkrkvksa ds vuqlkj 'ko;k=k esa efgyk,¡ lfEefyr ugha gks ldrh gS tcfd 

xzkeh.k {ks= ds 10 izfr'kr vkSj 'kgjh {ks= ds 18 izfr'kr mÙkjnkrk bl fo"k; ij fdlh Hkh izdkj dh 

tkudkjh ugha j[krs gSA 13 izfr'kr vkSj 'kgjh {ks= ds 18 izfr'kr mÙkjnkrkvksa ds vuqlkj efgykvksa dks Hkh 

eq[kkfXu nsus dk vf/kdkj gksuk pkfg, tcfd xzkeh.k {ks= ds 36 izfr'kr vkSj 'kgjh {ks= ds 60 izfr'kr 

mÙkjnkrk bl fo"k; ij fdlh Hkh izdkj dh tkudkjh ugha j[krs gSA xzkeh.k {ks= ls 21 izfr'kr vkSj 'kgjh 

{ks= ls 30 izfr'kr mÙkjnkrkvksa us crk;k fd ?kj dksbZ Hkh efgyk lQkbZ dk dk;Z dj ysrh gSA f}rh;d 

vfHkdj.k tSls f'k{k.k laLFkkuksa esa lHkh /keksaZ ds vuq"Bkuksa ij efgykvksa dh Hkkxhnkjh ls tqM+s v/;k; tksM+us dh 

vko';drk gSA csgrj lekthdj.k gsrq fgUnq /keZ ds lHkh vuq"Bkuksa ij lHkh oxksZa gsrq ts.Mj laosnu'khyrk ls 

tqM+s izf'k{k.k vk;ksftr djok, tk ldrs gSA vuq"Bkuksa esa vk/kqfudrk vkSj mÙkj vk/kqfudrk ds izHkko dk 

ewY;kadu dj bUgsa vketuksa gsrq ljy cuk;k tk ldrk gSA 

 

'kCndks'k% fgUnw /keZ] vaR;sf"V laLdkj] efgyk,¡] /keZ'kkL= 

_______________ 

izLrkouk 

 izLrqr 'kks/k i= vaR;sf"V laLdkj esa 'kgjh vkSj xzkeh.k {ks= esa jgus okyh efgykvksa dh Hkwfedk ij 

vk/kkfjr gSA Hkkjr esa fofHk™k leqnk;ksa vkSj lektksa esa efgykvksa dh Hkwfedk fu;af=r j[kh xbZ gSA fgUnw 

 
  'kks/kkFkhZ] lekt'kkL=] fo|k Hkou :jy baLVhVîwV] mn;iqj] jktLFkkuA 
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/keZ'kkL=ksa esa vuq"Bkfud izfØ;kvksa esa efgykvksa dh lgHkkfxrk dk Li"V o.kZu gSA fdlh Hkh lH;rk ds egRo 

dk ewY;kadu djus ds fy, mlesa jgus okyh efgykvksa dks ml lH;rk esa feyh izfLFkfr ds vk/kkj ij fd;k 

tk ldrk gSA efgykvksa dks feyus okyk LFkku Hkkjr dh Ákphu laLÑfr dh egkurk crkus okys vusd rRoksa 

esa ls lcls egkure rRoksa esa fxuk tk ldrk gSA Ákphu fgUnw 'kkL=ksa ds vuqlkj dksbZ Hkh /kkfeZd vuq"Bku 

rc rd iw.kZ ugha ekuk tkrk tc rd dh mldh iRuh mlesa 'kkfey u gksaA fdlh Hkh /kkfeZd vuq"Bku esa 

iRuh dh Hkkxhnkjh vfuok;Z gSA fookfgr iq#"kksa dks viuh iRuh ds lkFk gh ifo= /kkfeZd vuq"Bku ;k 

deZdk.M fofHkUu egRoiw.kZ R;kSgkjksa ds volj ij djus dh vuqefr nh tkrh gSA blfy, ifRu;ksa dks 

v/kkZafxuh dgk tkrk gSA mudks egRoiw.kZ LFkku gh ugha cfYd iq#"kksa ds leku Hkh LFkku fn;k tkrk gSA 

Hkkjr esa efgyk,¡ 

efgyk,¡ çR;sd {ks= esa vxz.kh Hkwfedk dk fuoZgu dj jgh gSa vkSj orZeku esa efgykvksa us ,d l'kä 

ukjh dh Nfo LFkkfir dh gSA lekt esa efgykvksa dh fLFkfr dk fo'ys"k.k orZeku ifjfLFkfr ds vkèkkj ij 

iw.kZ:is.k ugÈ fd;k tk ldrkA Hkkjr esa efgykvksa dh fLFkfr dk fogaxkoyksdu djus ds fy, fofHkUu dkyks a 

tSls&oSfnd] eqfLye] fczfV'k ,oa vkèkqfud dky esa mudh fLFkfr dk vè;;u djus ds mijkUr gh lekt esa 

efgykvksa dh fLFkfr dk Kku fd;k tk ldrk gSA fofHkUu ,sfrgkfld dkyØeksa esa efgykvksa dh fLFkfr Hkh 

vyx&vyx çdkj dh jgh gSA efgykvksa dh fLFkfr tkuus dk vkèkkj eq[; :i ls mudk lkekftd lEeku] 

f'k{kk O;oLFkk] ifjokj esa LFkku] ySafxd HksnHkko dk u gksuk] :f<+;ksa ,oa dqçFkkvksa dk u gksuk] vkÆFkd 

lalkèkuksa ij fu;U=.k] fu.kZ; ysus dh {kerk dk ç;ksx ,oa LorU=rk vkfn esa fufgr gksrk gSA ;g eq)s lexz 

Hkkjrh; efgykvksa ds lanHkZ esa 'kks/k vkSj ppkZ dk fo"k; jgsa gSA vuq"Bkuksa dh ckr djsa rks lkekU;r% fgUnw 

efgykvksa dh Hkwfedk dk fu/kkZj.k lHkh dky [k.Mksa esa cnyrk x;k] ,slk fcYdqy ugha gSA ;fn ifjorZu gqvk 

gS rks ek= :ikarj.k ds Lrj ijA 

lEcfU/kr lkfgR; 

 n Msyh xkfMZ;u ¼2021½ esa izdkf'kr vuq Hkqoupaæu vkSj esgj ckcjkg ds ys[k ^fdlh efgyk }kjk 

vafre laLdkj u djuk% çkphu ijaijk ;k ,d vkSj firl̀ÙkkRed ekunaM\*] ds vuqlkj cukjl Çgnw 

foÜofo|ky; esa laL—r lkfgR; i<+kus okys çksQslj dkS'kysaæ ikaMs dk dguk gS fd çkphu xzaFkksa esa ,sls lanHkZ 

ekStwn gSa fd ;fn fdlh O;fDr dh vius csVs] csVh ;k HkkÃ tSls iq#"k fj'rsnkj dks NksM+s fcuk eqR;q gks tkrh 

gS rks iRuh mldk vafre laLdkj djrh gSA mudk dguk gS fd ;gka rd dh csfV;ksa dks Hkh vafre laLdkj 

djus dk vfèkdkj FkkA mUgksaus ;g Hkh dgk fd Þçkphu Çgnw lekt cgqr mnkj Fkk vkSj efgykvksa dks 

tcjnLr Lora=rk çkIr FkhA :f<+okfnrk vU; èkeks± dh çfrfØ;k ds :i esa vkÃ] igys ckS) èkeZ dh] vkSj 

fQj ÃlkÃ vkSj bLyke dhAßvafre laLdkj esa fo'ks"kKrk j[kus okys iqtkjh] eukst dqekj ds vuqlkj orZeku 

èkkj.kk gS fd vafre laLdkj dh fprk dks dsoy cM+s csVs }kjk gh tyk;k tkuk pkfg,] x#M+ iqjk.k esa fufgr 

gS] tks ,d Çgnw èkkÆed xzaFk gS] tks de ls de ,d gtkj lky iqjkuk ekuk tkrk gSA vafre laLdkj ds lkFk- 

iqLrd] gkykafd efgykvksa dh Hkwfedk ij ekSu gS] u rks vafre laLdkj vuq"Bkuksa esa mudh Hkkxhnkjh dks euk 

djrh gS vkSj u gh eq[kj :i ls leFkZu djrh gSA 

 lkgw] dY;k.kekfyuh ¼2014½ ds baVjus'kuy tuZy v‚Q ySaXost LVMht esa izdkf'kr ys[k ^vksfM'kk esa 

e`R;q dh jLesa% Çgnw èkkÆed ekU;rk,a vkSj lkekftd&lkaL—frd çFkk,¡* Hkkjr ds iwoÊ jkT; vksfM'kk esa Çgnqvksa 

}kjk viukÃ tkus okyh e`R;q dh jLeksa ij izdk'k Mkyrk gSA Çgnw vkRek ds pØh; iqutZUe esa foÜokl djrs 

gSaA blfy,] vafre laLdkj u dsoy 'kjhj ds fuiVku ds fy, fd;k tkrk gS] cfYd fnoaxr vkRek dks vxys 

xarO; rd ys tkus esa lgk;rk djus ds fy, Hkh fd;k tkrk gSA ;g laLdkj lekt esa Çyx&iwokZxzg dks 

mtkxj djrk gS] lcls cM+k csVk laLdkj dk eq[; fu"iknd gksrk gSA bl rjg ds vuq"Bku djus ls nq[kh 
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ifjokj dks vkjke feyrk gS] vkSj lekt esa lkeqnkf;d thou vkSj varj&oS;fäd lacaèkksa ij tksj feyrk gSA 

vaR;sf"V laLdkj ds fy, mi;ksx dh tkus okyh Hkk"kk esa ikjLifjd lapkj dk;Z ugÈ gksrk gS( cfYd] bldk 

,d lkekftd&èkkÆed dk;Z gSA 

v/;;u ds mÌs';  

• xzkeh.k rFkk “kgjh ifjizs{; esa vaR;sf"V laLdkj dh izfØ;kvksa dk rqyukRed v/;;u djukA 

• vaR;sf"V laLdkj ds le; lEi™k dh tkus okyh fØ;kvksa dk rkfdZd ewY;kadu djukA 

v/;;u fof/k 

 izLrqr v/;;u dh izd̀fr vUos’k.kkRed ,oa o.kZukRed gS ftlesa vaR;sf"V laLdkj dh izfØ;kvksa ds 

ijEijkxr Lo:Ik dk vk/kqfud ifjorZuksa ds lkFk xzkeh.k ,oa uxjh; lanHkZ esa v/;;u fd;k x;k gSA  

fun'kZu fof/k  

 izLrqr v/;;u gsrq ysfVu oxZ fun'kZu fof/k dk iz;ksx fd;k x;k gSA bl i)fÙk esa oxZ dk izk:Ik 

fuf'pr vkSj larqfyr [k.M dh iqu% miyC/krk ds vk/kkj ij fufeZr gksrk gSA bldh eq[; fo'ks"krk ysfVu oxZ 

ij nksgjk fu;a=.k gS vkSj og fcuk fdlh ck/kk ds izfr:Ik dh izfrfØ;kvksa dh la[;k 'kks/k esa iz;qDr rduhdksa 

;k O;ogkjksa dh la[;k ds cjkcj gksuh pkfg,A bl i)fÙk ds vk/kkj ij dqy 160 mÙkjnkrkvksa dks fun”kZu 

esa lfEefyr fd;k x;k gSA  

v/;;u {ks= 

izLrqr vuqla/kku esa v/;;u {ks= ds fy, mn;iqj 'kgj ,oa mn;iqj xzkeh.k dks fy;k x;k gSA 

mn;iqj 'kgjh {ks= gsrq 'kgjh fudk; {ks= ftlesa mn;iqj uxj fuxe ds okMksZa ls mÙkjnkrkvksa dk p;u fd;k 

x;kA xzkeh.k {ks= gsrq xzkeh.k fudk; ftlesa iapk;rh jkt dh iapk;r lfefr;ksa ds {ks= ls mÙkjnkrkvksa dk 

p;u fd;k x;k gSaA 

rF; ladyu dh izfof/k;k¡ 

çLrqr vuqla/kku esa çkFkfed ,oa f}rh;d nksuksa lzksrksa dks dke esa fy;k x;k gSA çkFkfed rF; 

ladyu gsrq lajfpr lk{kkRdkj vuqlwph dk iz;ksx fd;k x;k gSA f}rh;d rF;ksa ds ladyu gsrq iwoZ esa 

izdkf”kr v/;;uksa ds lkFk /keZ”kkL=h; xzaFk vkSj lksf”k;y ehfM;k ij izdkf”kr miyC/k lnaHkksZa dks vk/kkj 

dks cuk;k x;k gSA fun'kZu esa lfEefyr vf/kdka'k bZdkb;ksa ds p;u dk vk/kkj nSfud lekpkj i=ksa esa 

izdkf'kr 'kksd lans'k ds foKkiu gS ftlesa 'kgjh {ks= dh fun'kZu bdkb;ksa dk izfr'kr vf/kd gSA xzkeh.k {ks= 

dh fun'kZu dh bdkb;ksa ds p;u dk vk/kkj izkFkfed vkSj izR;{k lwpuk ds L=ksr gSA 

vk;q ds vuqlkj mÙkjnkrk 

vk;q ds vuqlkj mÙkjnkrkvksa ds fooj.k esa ik;k x;k fd 18 ls 20 o"kZ dh vk;q oxZ ds xzkeh.k {ks= 

ls 18 izfr'kr vkSj 'kgjh {ks= ls 13 izfr'kr mÙkjnkrk Fks rFkk 21 ls 40 o"kZ dh vk;q oxZ ds xzkeh.k {ks= ls 

20 izfr'kr vkSj 'kgjh {ks= ls 24 izfr'kr mÙkjnkrk Fks ,oa 41 ls 60 o"kZ dh vk;q oxZ ds xzkeh.k {ks= ls 28 

izfr'kr vkSj 'kgjh {ks= ls 30 izfr'kr mÙkjnkrk Fks tcfd 61 o"kZ ls vf/kd o"kZ dh vk;q oxZ ds xzkeh.k {ks= 

ls 35 izfr'kr vkSj 'kgjh {ks= ls 34 izfr'kr mÙkjnkrk FksA vr% ;g Li"V gks jgk gS fd bl vuqla/kku esa 41 

o"kZ ls vf/kd dh vk;q ds mÙkjnkrkvksa dk izfr'kr vf/kd gSA 

mÙkjnkrkvksa dh f'k{kk dk Lrj 

f'k{kk ds vuqlkj mÙkjnkrkvksa ds fooj.k esa ik;k x;k fd ek/;fed f'k{kk izkIr xzkeh.k {ks= ls 36 

izfr'kr vkSj 'kgjh {ks= ls 14 izfr'kr mÙkjnkrk Fks rFkk mPp ek/;fed rd i<+s gq, xzkeh.k {ks= ls 28 
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izfr'kr vkSj 'kgjh {ks= ls 16 izfr'kr mÙkjnkrk Fks ,oa Lukrd fd, gq, xzkeh.k {ks= ls 24 izfr'kr vkSj 

'kgjh {ks= ls 30 izfr'kr mÙkjnkrk Fks tcfd LukrdksÙkj fd, gq, xzkeh.k {ks= ls 13 izfr'kr vkSj 'kgjh {ks= 

ls 40 izfr'kr mÙkjnkrk FksA mÙkjnkrkvksa dh f'k{kk dk Lrj xzkeh.k vkSj 'kgjh {ks= esa rqyukRed :i ls 

csgrj gSA 

'ko;k=k esa efgykvksa dk lfEefyr gksuk 

'ko;k=k esa efgykvksa ds lfEefyr gksus ds loky ij mÙkjnkrkvksa dh tkudkjh dk fooj.k fn;k 

x;k gSA xzkeh.k vkSj 'kgjh {ks= ds vf/kdka'k mÙkjnkrkvksa Li"V euk djrs gq, ;g crk;k fd efgyk,¡ 'ko 

;k=k esa vk tk,¡xh rks ?kj ij dh tkus okyh LoPNrk vkSj vU; dk;Z dk nkf;Ro dkSu djsxkA muds vuqlkj 

;g 'kkL=ksDr Hkh ugha gSA izkFkfed rF;ksa ls ;g Li"V gks jgk gS fd xzkeh.k {ks= ds 9 izfr'kr vkSj 'kgjh {ks= 

ds 25 izfr'kr mÙkjnkrk ekurs gS fd 'ko;k=k esa efgyk,¡ lfEefyr gks ldrh gS vkSj xzkeh.k {ks= ds 81 

izfr'kr vkSj 'kgjh {ks= ds 58 izfr'kr mÙkjnkrkvksa ds vuqlkj 'ko;k=k esa efgyk,¡ lfEefyr ugha gks ldrh 

gS tcfd xzkeh.k {ks= ds 10 izfr'kr vkSj 'kgjh {ks= ds 18 izfr'kr mÙkjnkrk bl fo"k; ij fdlh Hkh izdkj 

dh tkudkjh ugha j[krs gSA 

eq[kkfXu nsus ds vf/kdkj 

iq:"kksa dks gh eq[kkfXu nsus ds vf/kdkj ds loky ij mÙkjnkrkvksa dh tkudkjh esa ik;k x;k fd 

xzkeh.k vkSj 'kgjh {ks= ds vf/kdka'k mÙkjnkrkvksa us Li"V ekuk fd iq:"kksa dks gh eq[kkfXu nsuh pkfg, D;ksafd 

/kkfeZd vkSj ijEijkRed :i ls ;g pyk vk jgk gS vkSj bldk oSKkfud egRo Hkh gks ldrk gSA izkFkfed 

rF;ksa ls Li"V gks jgk gS fd xzkeh.k {ks= ds 51 izfr'kr vkSj 'kgjh {ks= ds 23 izfr'kr mÙkjnkrk ekurs gS fd 

iq:"kksa dks gh eq[kkfXu nsuh pkfg, vkSj xzkeh.k {ks= ds 13 izfr'kr vkSj 'kgjh {ks= ds 18 izfr'kr mÙkjnkrkvksa 

ds vuqlkj efgykvksa dks Hkh eq[kkfXu nsus dk vf/kdkj gksuk pkfg, tcfd xzkeh.k {ks= ds 36 izfr'kr vkSj 

'kgjh {ks= ds 60 izfr'kr mÙkjnkrk bl fo"k; ij fdlh Hkh izdkj dh tkudkjh ugha j[krs gSA 

'ko dks ys tkus ds i'pkr~ ?kj ij lQkbZ dkSu djrk gS 

'ko dks 'e'kku ?kkV ys tkus ds i'pkr~ ?kj ij lQkbZ djus ds O;ogkfjd i{k ij ladfyr rF;ksa esa 

;g ik;k x;k fd xzkeh.k {ks= ls 68 izfr'kr vkSj 'kgjh {ks= ls 43 izfr'kr mÙkjnkrkvksa us crk;k fd ?kj dh 

cgw }kjk ;g dk;Z fd;k tkrk gS rFkk lcls de la[;k esa xzkeh.k {ks= ls 6 izfr'kr vkSj 'kgjh {ks= ls 11 

izfr'kr mÙkjnkrkvksa us crk;k fd ?kj dh csVh }kjk ;g dk;Z fd;k tkrk gSA xzkeh.k {ks= ls 10 izfr'kr vkSj 

'kgjh {ks= ls 15 izfr'kr mÙkjnkrkvksa us crk;k fd cguksa }kjk ;g dk;Z fd;k tkrk gS tcfd xzkeh.k {ks= ls 

21 izfr'kr vkSj 'kgjh {ks= ls 30 izfr'kr mÙkjnkrkvksa us crk;k fd ?kj dksbZ Hkh efgyk lQkbZ dk dk;Z dj 

ysrh gSA  

fu"d"kZ 

• vk;q ds vuqlkj mÙkjnkrkvksa ds fooj.k esa ik;k x;k fd 61 o"kZ ls vf/kd o"kZ dh vk;q oxZ ds 

xzkeh.k {ks= ls 35 izfr'kr vkSj 'kgjh {ks= ls 34 izfr'kr mÙkjnkrk FksA  

• LukrdksÙkj fd, gq, xzkeh.k {ks= ls 13 izfr'kr vkSj 'kgjh {ks= ls 40 izfr'kr mÙkjnkrk FksA 

mÙkjnkrkvksa dh f'k{kk dk Lrj xzkeh.k vkSj 'kgjh {ks= esa rqyukRed :i ls csgrj gSA 

• xzkeh.k {ks= ds 81 izfr'kr vkSj 'kgjh {ks= ds 58 izfr'kr mÙkjnkrkvksa ds vuqlkj 'ko;k=k esa 

efgyk,¡ lfEefyr ugha gks ldrh gS tcfd xzkeh.k {ks= ds 10 izfr'kr vkSj 'kgjh {ks= ds 18 

izfr'kr mÙkjnkrk bl fo"k; ij fdlh Hkh izdkj dh tkudkjh ugha j[krs gSA 
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• 13 izfr'kr vkSj 'kgjh {ks= ds 18 izfr'kr mÙkjnkrkvksa ds vuqlkj efgykvksa dks Hkh eq[kkfXu nsus dk 

vf/kdkj gksuk pkfg, tcfd xzkeh.k {ks= ds 36 izfr'kr vkSj 'kgjh {ks= ds 60 izfr'kr mÙkjnkrk bl 

fo"k; ij fdlh Hkh izdkj dh tkudkjh ugha j[krs gSA 

• ?kj dh lkQ&lQkbZ ds dk;Z ds iz'u ij xzkeh.k {ks= ls 68 izfr'kr vkSj 'kgjh {ks= ls 43 izfr'kr 

mÙkjnkrkvksa us crk;k fd ?kj dh cgw }kjk ;g dk;Z fd;k tkrk gS rFkk xzkeh.k {ks= ls 21 izfr'kr 

vkSj 'kgjh {ks= ls 30 izfr'kr mÙkjnkrkvksa us crk;k fd ?kj dksbZ Hkh efgyk lQkbZ dk dk;Z dj 

ysrh gSA  

lq>ko 

 lekthdj.k ds izkFkfed vfHkdj.k ifjokj esa gh vaR;sf"V laLdkj ds izfr lekthdj.k dh izfØ;k gks 

jgh gSA f}rh;d vfHkdj.k tSls f'k{k.k laLFkkuksa esa lHkh /keksaZ ds vuq"Bkuksa ij efgykvksa dh Hkkxhnkjh ls tqM+s 

v/;k; tksM+us dh vko';drk gSA csgrj lekthdj.k gsrq fgUnq /keZ ds lHkh vuq"Bkuksa ij lHkh oxksZa gsrq 

ts.Mj laosnu'khyrk ls tqM+s izf'k{k.k vk;ksftr djok, tk ldrs gSA vuq"Bkuksa esa vk/kqfudrk vkSj mÙkj 

vk/kqfudrk ds izHkko dk ewY;kadu dj bUgsa vketuksa gsrq ljy cuk;k tk ldrk gSA 

lanHkZ xzUFk lwph 
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Hkkjr ,oa jktLFkku dh 'kklu O;oLFkk esa  

iapk;rh jkt O;oLFkk dh ì"BHkwfe dk leh{kkRed v/;;u 

  

MkWa- bUnz dqekj ehuk 

 
 
 
 
 

lkj 

iapk;rh jkt O;oLFkk 'kklu O;oLFkk esa O;kid jktuhfrd lgHkkfxrk ,oa O;kid] fodkl ds fy, 

LFkkuh; 'kklu O;oLFkk dks LFkkfir fd;k x;k gSA Hkkjr esa 'kklu ds rhu Lrj gSA dsaæh; Lrj] jkT; Lrj 

vkSj LFkkuh; Lrj rhljs Lrj] ftls LFkkuh; Lrj dgk tkrk gS] ds vUrxZr xzkeh.k {ks= ds fy, iapk;rh jkt 

O;oLFkk rFkk 'kgjh {ks= ds fy, uxjikfydk O;oLFkk gS] ftudk eq[; mís'; LFkkuh; leL;kvksa dk lekèkku 

rFkk O;kid jktuhfrd Hkkxhnkjh lqfuf'pr djuk gksrh gSA LFkkuh; Lo'kklu ls Lora=rk dk okrkoj.k cuk 

jgrk gS rFkk turk dks ;g ,glkl gksrk gS fd mls Hkh jktuhfrd O;oLFkk dk vx le>k tkrk gSA 

 

'kCndks'k% iapk;rh jkt] Lo'kklu] lgHkkfxrk] LojkT;] vk;ke] f=Lrjh; O;oLFkk] fodsUnzhdj.k] vfèkfu;e] 

mŸkjnkf;Ro] lgHkkfxrkA 

_______________ 

izLrkouk 

Hkkjr esa iapk;rh jkt O;oLFkk dh ,sfrgkfld i`"BHkwfe 

Hkkjr esa iapk;rh jkt O;oLFkk çkphu dky ls gh pyh vk jgh gSA iapk;rh jkt ds vUrxZr xzkeh.k 

turk dk lkekftd] vkÆFkd rFkk lkaL—frd fodkl muds }kjk Lo;a fd;k tkrk gSA bl çdkj ;g LFkkuh; 

lkoZtfud fodkl ls lEcfU/kr dk;ks± esa ç'kklu dh lgHkkfxrk dh ,d izeq[k dMh gSA ipk;ys ftUgsa 

lkèkkj.k cksypky dh Hkk"kk esa xzkeh.k ljdkj* dgk] tkrk FkkA ,d çkphu 'kklu laLFkk gS bUgas **y?kq 

x.kjkT;** Hkh dgk x;k gSA çkphu dky esa y?kqx.kjkT; uked laLFkk dk xzkeh.k thou ds fofHkUu 

fØ;kdykiksa ij vfèkdkj ,oa fu;U=.k FkkA ;g laLFkk,a lekt ds m|ksx] O;kikj] ç'kklu] f'k{kk] lekt rFkk 

èkeZ ls lEcfUèkr dk;ks± dk fu;eu djrh FkhA 

• çkphudky esa iapk;rh jkt 

 oSfnd lkfgR; ds vè;;u ls irk pyrk gS fd oSfnd dkyhu 'kklu dh bdkÃ xzke rFkkA dsUæh; 

'kklu ds vfèkdkj vlhfer vkSj fujadq'k u FksA xzkE; 'kklu O;oLFkk dk eq[; Hkkj eq[;r% xzkeh.k ij gksrk 

FkkA ftldh fu;qfä laHkor jktk Lo;a gh djrk FkkA 'kklu O;oLFkk esa xzkeh.k dk vR;fèkd egRoiw.kZ LFkku 

FkkA ftlls bl ckr dh iqf"V gksrh gS fd oSfnd dky esa 'kklu dk :i fodsUæhdj.k FkkA ch- ds- ljdkj 

dk Li"V er gS fd 'krkfCn;ksa rd oSfnd Hkkjr esa vusd LojkT; 'kkflr jk"Vªe.My jgs vkSj vusd çdkj 

dh lHkkvksa] lfefr;ksa rFkk lkalnksa dk vfLrRo jgkA 

 
  lgk;d vkpk;Z] ¼jktuhfr foKku foHkkx½] jktdh; egkfo|ky;] jS.kh] vyoj] jktLFkkuA 



MkWa- bUnz dqekj ehuk% Hkkjr ,oa jktLFkku dh 'kklu O;oLFkk esa iapk;rh jkt O;oLFkk dh i`"BHkwfe dk----- 229 

• eè;dky esa iapk;rh jkt 

eè;dkyhu Hkkjr dks ge lYrur dky ¼12&1526½ vkSj eqxy dky ¼1526&1707½ esa fojkftr dj 

ldrs gSaA fnYyh lkezkT; cM+k fo'kky Fkk ftls 'kklu çcUèk dh lqfoèkk ds fy, vusd Hkkxksa vkSj miHkkxksa esa 

ckaVk x;kA lEiw.kZ jkT; çkUrksa esa foHkkftr Fkk] çkUr 'kklu dh lcls cM+h bdkÃ gSA çkjaHk esa bls lÙkk dgk 

tkrk Fkk ij vykmíhu ds 'kklu dky esa bls *lqnk dgk tkus yxkA çkUrksa ;k lqcks dh la[k;k fnYyh 

lYrur ds dky esa ?kVrh c<+rh jghA çkUrksa dks Hkh ç'kklfud –f"V ls ijxuksa esa ckaV fn;k x;k FkkA 

ijxuksa dks Hkh xkaoksa esa ckaV fn;k x;k FkkA xkao gh jkT; dh lcls NksVh 'kkldh; bdkÃ FkhA çkUr ds eq[; 

vfèkdkjh dks lwcsnkj dgrs FksA ijxus ds çeq[k vfèkdkjh dks veyÞ vkSj eq'kjQÞ* dgrs FksA xkaoks dk çcaèk 

pkSdhnkj yEcjnkj] iVokjh] iapk;rksa vkfn ds }kjk fd;k tkrk FkkA bu lHkh xzkeh.k vfèkdkfj;ksa ds fuèkkZfjr 

nkf;Ro FksA xkaoksa dks vius ekeyksa ij dkQh Lora=rk feyh gqÃ FkhA 

• fczfV'kdky esa iapk;rh jkt 

Hkkjr esa LFkkuh; Lo'kklu viuh orZeku lajpuk vkSj dk;Z ç.kkyh esa ewyr% fczfV'k 'kklu dky dh 

nsu gSA fczfV'k 'kklu esa iwoZ Hkkjr esa Hkh Lok;Ùk 'kklu O;oLFkk Fkh mls vaxsztksa us u"V dj fn;k vkSj mlds 

LFkku ij viuh i)fr ds leku Hkkjr esa LFkkuh; Lok;RRk 'kklu dh O;oLFkk FkhA bl izdkj Hkkjr dh viuh 

ekSfydrk tkrh jgh vkSj Hkkjrh; LFkkuh; laLFkkvksa ij if'peh çHkko Li"V :i ls fn[kkÃ nsus yxkA xzke 

iapk;r dk egRo tkrk jgk] xzkeh.k ds vfèkdkj Nhu fy;s x,] xzke vlaxfBr gks x, çkphu Hkkjrh; 'kklu 

dh xkSjo'kkyh ijEijk fNUu&fHkUu gks xÃ vkSj ns'k esa vaxzsth i)fr dk Jhx.ks'k gqvkA 

• Lora=rk ds i'pkr Hkkjr esa iapk;rh jkt 

15 vxLr 1947 dks Hkkjr dh vktknh ds ckn esa LFkkuh; Lok;Ùk 'kklu esa uo;qx dk lw=ikr 

gqvkA jk"Vªh; vkUnksyu ds nkSjku gh dkaxzsl LFkkuh; laLFkkvksa dh çxfr dks viuk y{; cuk pqdh FkhA vr% 

y{; dks O;kogkfjd :Ik nsus ds fy, LorU= Hkkjr ds lafoèkku esa LFkkuh; laLFkkvksa ds fodkl ij fo'ks"k cy 

fn;k x;kA LorU=rk çkfIr ds i'pkr~ ljdkj us xzkeh.k iqu% fuekZ.k dh ;kstuk dksA çkFkfedrk ds rkSj ij 

vius gkFkksa esa fy;kA bl ifj;kstuk dks vusd ukeksa ls  iqdkjk x;kA tSls ns'k ds nks&frgkÃ turk dh 

vk'kk vkSj lq[k dk vfèkdkj i=**]**eqfä dk bPNk&i=* vkfn ml le; ljdkj vkSj turk nksuksa  dks vk'kk 

Fkh fd ;fn bl dk;Z dks lQyrkiwoZd lEikfnr fd;k tk, rks xkao esa ,d ckj iqu% fodkl dks xfr çnku 

dh tk ldrh gSA LorU=rk ds ckn Hkkjr esa iapk;rh jkt ds mn~Hko vkSj fodkl ds dÃ dkjd FksA 

• iapk;rh jkt dk u;k vk;ke 

cyoUr jk; esgrk lfefr us lkeqnkf;d ifj;kstukvksa rFkk jk"Vªh; fodkl lsok dk vè;;u fd;k 

vkSj viuh çfrosnu çLrqr fd;kA 12 tuojh 1958 dks jk"Vªh; fodkl ifj"kn us cyoar jk; esgrk lfefr 

dh flQkfj'kksa dks Lohdkj dj fy;kA LFkkuh; Lo'kklu ds bfrgkl esa bl lfefr }kjk çLrqr çfrosnu 

lokZf/kd egRoiw.kZ gS] D;ksafd blesa O;kid vkSj vkèkkjHkwr lqèkkj djus dk lq>ko fn;k x;kA bl lfefr esa 

lkeqnkf;d ifj;kstuk ,oa fodkl ds fy, jkT; ds fupys Lrjksa ij mÙkjnkf;Roksa ,oa 'kfDr ds fodsUæhdj.k 

djus dk lq>ko fn;kA lkFk gh jkT; ljdkjksa dks lq>ko fn;k fd os iFk izn'kZu] ifjoh{k.k vkfn dk dk;Z 

vius ikl lqjf{kr j[ksa rFkk vko';drk gksus ij LFkkuh; laLFkkvksa dks foÙkh; lgk;rk çnku djsaA 

bl y{; dh çkfIr ds fy, cyoUr jk; esgrk lfefr us xzkeh.k Lo'kklu ds fy, fuEufyf[kr 

f=Lrjh; O;oLFkk dk lq>ko fn;k & 

• xzke iapk;r & xkao Lrj ij] 

• iapk;r lfefr & [k.M Lrj ij vkSj 

• ftyk ifj"kn & ftyk Lrj ij A 
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loZçFke esgrk lfefr dh ;kstukuqlkj jktLFkku esa tokgj yky usgjk us 2 vDVwcj] 1959 dks 

ukxkSj esa iapk;rh jkt O;oLFkk dk mn~?kkVu fd;k mlds i'pkr~ vU; jkT;ksa us Hkh bls vius ;gka ykxw dj 

fy;kA exj iapk;rh jkt laLFkkvksa ds le; ls pquko u gksus foÙkh; lkèkuksa ds vHkko ,oa tu lkekU; dh 

mlds çfr fuf"kz;rk us iapk;rh jkt dks lQy cuk fn;kA ns'k dh LorU=rk ds le; iapk;rh jkt ds }kjk 

xzkeh.k fodkl djus dk  tks'k ,oa mRlkg èkhjs&èkhjs 'kkar gksrk pyk x;kA 1977 esa iapk;rh jkt laLFkkvksa 

ij fopkj djsa ,oa bls vfèkd çHkkoh cukus ds fy, v'kksd esgrk dh vè;{krk  esa ,d lfefr xfBr dh xÃA 

blus ,d o"kZ ds vUnj viuk çfrosnu ljdkj dks çLrqr dj fn;kA bl lfefr esa ns'k esa iapk;rh jkt 

O;oLFkk dk i{k ysrs gq,A ftyk ,oa fuEu Lrj ds fudk;ksa dh 'kfä;ksa ds fodsUæhdj.k dk lq>ko fn;kA 

v'kksd esgrk lfefr us ftyk Lrj ij ftyk ifj"kn rFkk fuXu Lrj ij e.My iapk;r ds xBu dk lq>ko 

fn;kA fdUrq ns'k esa O;kIr jktuhfrd vfLFkjrk ds dkj.k mu lq>koksa dks ykxw ugha fd;k tk ldkA 1986 bZ- 

esa xzkeh.k fodkl ea=ky; us ,y-,e- fla?koh dh v/;{krk esa ,d lfefr dk xBu fd;kA bl lfefr us xzke 

lHkk dks iquthZfor djus rFkk iapk;rh jkt laLFkkvksa ds fu;fer pquko djkus ij cy fn;kA iapk;rh jkt 

dks laoS/kkfud ntkZ nsus dk Hkh lq>ko fn;kA 

1989 esa rRdkyhu çèkkuea=h jktho xk¡èkh us 'kklu esa LFkkuh; xzkeh.k 'kklu ds iquÆuek.k ds fy;s 

lokZf/kd lkgfld ç;kl fd, x,A 1989 esa Hkkjrh; laln ds ekulwu l= esa 64osa lafoèkku la'kksèku ds :i 

esa ,d foèks;d izLrqr fd;k x;kA bl foèks;d esa iapk;rh jkt laLFkkvksa dks laoSèkkfud ntkZ nsus dhs O;oLFkk 

dh xÃA bl la'kksèku foèks;d ds }kjk xzkeksa] e/; {ks=ksa vkSj ftyk Lrj ij f=Lrjh; iapk;rh jkt fudk; dh 

O;oLFkk dh xÃA ;g vyx ckr gS fd og lafoèkku la'kksèku foèks;d dkuwu dk :i ugÈ ys ldkA fQj Hkh 

xzkeh.k Lo'kklu ds fodsUæhdj.k ds fy, ;g foèksf;d **egRoiw.kZ* lkfcr gqvkA 1992 esa bl foèks;d dks iqu% 

laln ds le{k 73osa lafoèkku la'kksèku ds :i esa çLrqr fd;k x;k vkSj bl ckj ;g laln ds nksuksa lnuksa 

}kjk ikfjr gksdj 24 vçSy 1993 dks dkuwu ds :i esa ykxw gks x;kA 

bl vfèkfu;e ds vuqlkj jkT;ksa esa iapk;r xfBr djus ds fy, jkT; iapk;rh jkt vfèkfu;e cuk, 

x,A bl la'kksèku esa Hkh xzkeh.k fodkl ds fy, f=Lrjh; fudk; dks gh vkèkkj ekuk x;kA xkao] e/;orhZ ,oa 

ftyk rhuksa Lrjksa ij iapk;r ds çR;{k pquko gksxsaA fdUrq e/;orhZ vkSj ftyk Lrjksa ds vè;{k ds pquko esa 

vçR;{k ç.kkyh viukÃ tk,xhA iapk;rksa esa tula[;k ds vkèkkj ij vuqlwfpr tkfr;ks ,p tutkfr;ksa ds 

fy, vkjf{kr gksxh] lkFk gh ,d frgkÃ LFkku efgykvksa ds fy, lqjf{kr fd, x, gSa] fiNM+s oxks± ds fy, 

LFkku lqjf{kr ¼vkjf{kr½ djus dk vfèkdkj lEcfUèkr jkT; ljdkjksa dks fn;k x;k gS] iapk;rksa dk pquko 

çR;sd 5 o"kZ ckn jkT; fuokZpu vk;ksx }kjk lEiUu djus dk çkoèkku Hkh 73osa lafoèkku la'kksèku foèks;d esa 

dsUæ ljdkj us iapk;rksa ds fy, foÙk O;oLFkk dh lehvk djus gsrq foÙk vk;ksx dk xBu fd;k x;k gSA 

Hkkjr esa iapk;rh jkt dk orZeku Lo:i lafoèkku ds 73osa la'kksèku] 1993 ij vkèkkfjr gSA lu~ 2001 

ds vkadM+ksa ds vuqlkj foÜo ds lcls cM+s yksdrU= Hkkjr esa 2] 26] 108 xzke iapk;r] 5]738 iapk;r lfefr;ka 

457 ftyk ifj"kn dk;Z dj jgh gSA ftuesa fofHkUu Lrjh; dk;Zjr tuçfrfufèk;ksa dh la[;k yxHkx 34 yk[k 

gSA rktk vkadM+ksa ds vuqlkj 31] 98] 554 xzkeh.k çfrfufèk;ksa 1] 51] 412 iapk;r lfefr Lrjh; çfrfufèk;ksa 

dk fuokZpu gqvk gSA 

jktLFkku esa iapk;rh jkt O;oLFkk  

iapk;rh jkt dh LFkkiuk Hkkjrh; yksdrU= dh ,d egRoiw.kZ miyfC/k gS yksdrkafU=d fodsUnzhdj.k 

vkSj iapk;rh jkt nksuksa ,d nwljs ds Ik;kZ;okph gSA jktLFkku dks og igyk jkT; gksus dk xkSjo izkIr gqvk 

gS] ftlus vius ;gk iapk;rh jkt dh LFkkiuk dhA jktLFkku esa iapk;rh jkt dk bfrgkl cgqr iqjkuk gSA 

izkphu bfrgkl ds voyksdu ls irk pyrk gS fd oSfnd dky esa Hkh iapk;rksa dk vfLrRo FkkA Hkkjr ds vU; 
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{ks=ksa dh Hkkafr gh jktLFkku esa Hkh xzke iapk;rsa izkphu dky ls fo+|eku FkhA vUrr% lnkf'ko vYysdj us 

fy[kk gS fd **fcgkj] jktiwrkuk] egkjk"Vª vkSj dukZVd esa xqIr vkSj ijorhZ dky esa xzke lHkk dh dk;Zdkfj.kh 

lfefr;ksa us LFkku dj fy;k FkkA ysfdu Lef̀r vkSj mRdh.kZ {ks= buds laxBu lEcU/kh fooj.k iznku ugha 

djrs gSaA jktLFkku esa izkIr ys[kksa ls ;g Kkr gksrk gS fd ;gka ij os dk;Zdkfj.kh lfefr;ka ;k bUgsa xzke 

iapk;r dguk lgh gksxk] fo|eku Fkh] os iapdqyh dgykrh Fkh vkSj os eqf[k;k dh v/;{krk esa ftls *egUr* 

dgk tkrk Fkk] dk;Z djrh gSA 

• e/;dky esa iapk;rh jkt 

Hkkjr esa vU; {ks=ksa dh rqyuk esa jktLFkku e/;dky esa vkØe.k ls cgqr izHkkfor jgkA eksgEen xkSjh 

vkSj vykmÌhu f[kyth ds vkØe.kksa dk jktLFkku ij izHkko iM+kA ysfdu ;g izHkko vf/kdrj jktuhfr ds 

Åijh lrg rd gh lhfer jgkA eqxy ckn'kkg us rRdkyhu jktiwr 'kkldksa ds gkFk ls iz'kklu dh ckxMksj 

ugha yh FkhA ckn'kkgksa dh :fp jktiwr 'kkldksa ls /ku izkIr djus vkSj lSfud lgk;rk izkIr djus rd gh 

lhfer FkhA bl izdkj eqxy lezkVksa us jktiwrkuk fj;klrksa ls jkT; ;k LFkkuh; iz'kklu esa ys'kek= Hkh 

ifjorZu gh fd;kA ijUrq eqxy dky esa iwjk jktLFkku foIyo ds okrkoj.k esa jgkA blls xzke iapk;rksa ij 

cqjk izHkko iM+kA bl dky esa jktLFkku esa tkfr iapk;rsa vkSj lEiw.kZ xkao dh Hkh iapk;rsa FkhA xkaookfl;ksa ds 

vkilh >xM+ksa dk fuiVkjk] pkSdlh djuk] f'k{kk] lQkbZ] euksjatu] mRlo vkfn xzke iapk;rksa ds dk;ksZ esa 

lfEefyr FksaA 

• fczfV'k dky esa iapk;rh jkt 

mUuhloÈ 'krkCnh ds vkjEHk rd vaxzst jktiwrkuk jkT;ksa esa ç'kklfud <kaps ij dksÃ egRoiw.kZ çHkko 

ugÈ Mky lds FksA vaxzst ljdkj vkSj jktiwrkuk jkT;ksa us O;fäxr :i ls lafèk dj yh FkhA blls ç'kklu 

esa dksÃ ekSfyd ifjorZu ugÈ vk;kA tsEl V‚M }kjk fyf[kr iqLrdksa ls ;g Li"V gksrk gS fd ftl le; 

vaxzstksa us jktiqrkuk jkT;ksa ds ç'kklu esa inkiZ.k fd;k] rc ;gka xzke iapk;r ekStwn FkhA vaxzst us xzke 

iapk;rksa ds çfr mnklhurk dk joS;k viuk;kA èkhjs&'khjs nks"kh dks ltk nsus dh 'kfä] tks ijEijkxr :i ls 

iapk;rksa esa fufgr Fkh] vaxzstksa }kjk LFkkfir U;k;ky;ksa esa pyh xÃ] blls iapk;rksa dk vUr gksus yxkA tsEl 

V‚M us Li"V fy[kk gS fd bl dky esa iapk;rsa Fkh ysfdu buds vo'ks"k ek= gh jg x;s gSaA ;g lR; gS fd 

iapk;rksa dks mudh U;kf;d 'kfä;ksa ls oafpr dj fn;k x;k FkkA ysfdu mudk lokZfèkd fu;a=.k vHkh Hkh 

fo|eku FkkA 

• fj;klrh dky esa iapk;rh jkt  

▪ Ckhdkusj % chdkusj igyk jkT; Fkk ftlus xzke iapk;rksa ds fy, oSèkkfud O;oLFkk dhA lu~ 

1928 esa chdkusj esa xzke iapk;r vfèkfu;e ikfjr fd;k x;kA 1936  rd iapk;rksa dh fujUrj 

mUufr gqÃA bUgsa U;kf;d vkSj lkèkkj.k ç'kklfud 'kfDr;ka çnku dh xÃ Fkh rkfd Lok;Ùk 

LFkkuh; ljdkj dh uÈo iM+ lds vkSj xzke leqnk; ds çR;sd lsok djus dh f'k{kk çkIr gksA 

1943 rd iapk;r xfrfof/k;ksa dks c<+kok nsus ds ç;kl fd, x,A iapk;rksa dks igys ls vfèkd 

nhokuh QkStnkjh ekeyksa dh 'kfDr;ka nh xÃA 

▪ mn;iqj % esokM+ esa lu~ 1940 esa esokM+ xzke iapk;r vfèkfu;e ikfjr fd;k x;k FkkA bu 

vfèkfu;e esa çèkku tkfr ds yksxksa }kjk gh ukekadu Hkjus dh O;oLFkk FkhA blesa izR;sd xzke ds 

fy, vyx&vyx iapk;r dk izko/kku gksus ls iapk;rksa dh foÙkh; ,oa iz'kklfud {kerk 

izHkkfor gqbZA tsEl VkWM ds vuqlkj **esokM+ jkT; esa iapk;r nhokuh >xM+ksa dk QSlyk fd;k 

djrh FkhA** 

▪ t;iqj % t;iqj esa jkT; }kjk lu~ 1938 esa ,d laf{kIr **xzke iapk;r fu;e iapk;r vf/kfu;e** 

ikfjr fd;k x;k FkkA ysfdu dg fØ;kfUor ugÈ gqvkA lu 1943 esa **lafo/kku la'kks/ku  
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lfefr dh flQkfj'kksa ds vkèkkj ij lu~ 1944 esa ,d foLr̀r **xzke iapk;r vf/kfu;e** ikfjr 

fd;k x;kA t;iqj xzke iapk;r vfèkfu;e esa [kkylk xkao esa tgk fd tula[;k 1000 ;k 

blls vfèkd Fkh vkSj xSj [kkylk xkao esa dgk fd tula[;k 2000 ;k buls vf/kd Fkh] iapk;r 

LFkkiuk dh O;oLFkk dh xbZA ;|fi iapk;r lnL;ksa dh la[;k cgqr de FkhA t;iqj esa lu~ 

1946 esa [kkylk xkaoksa esa 194 vkSj xSj [kkylk xkaoksa esa 50 iapk;rsa ekStwn FkhA vf/kdrj 

iapk;rsa ljdkjh vuqnku ij vk/kkfjr FkhA 

▪ vtesj % bl izns'k esa NksVs cM+s jkT;ksa ij fu;U=.k LFkkfir djus ds fy, vaxzstksa us vtesaj esa 

viuk dk;kZy; LFkkfir fd;kA ;g dk;kZy; vk;qDr ds v/khu dk;Z djrk FkkA LorU=rk ds 

i'pkr~ vtesj dk jktLFkku esa foy; 1956 esa gqvkA blh nkSjku ,d **vtesj xzke iapk;r 

vfèkfu;e** ikfjr fd;k x;k FkkA ;g vfèkfu;e vU; {ks=ksa ls cgqr igys ykxw fd;s vfèkfu;eksa 

ls feyrk tqyrk FkkA 

▪ chdkusj % chdkusj us 1928 esa iapk;r dkuwu cukus dh igy dhA blls iwoZ jktLFkku esa dgÈ 

Hkh iapk;rksa dk vkèkkj fyf[kr ugÈ FkkA djkSyh esa 1939 esa xzke iapk;r vfèkfu;e ikfjr fd;k 

x;kA esokM+ xzke iapk;r vfèkfu;e lu~ 1940 esa ikl fd;k x;kA ekjokM+ xzke iapk;r 

vfèkfu;e lu~ 1945 esa ikfjr fd;k x;k FkkA blls feyrk tqyrk foèkku Hkjriqj esa 1944 esa 

vkSj fljksgh esa 1947 esa cuk;k x;kA lu~ 1948 esa yxHkx lHkh jkT; iapk;r vfèkfu;e ikfjr 

djus ds fy, ç;Ru'khy Fks ijUrq jktLFkku ds la;qä jkT; ds fuekZ.k ls lHkh ç;kl LFkfxr 

gks x;sA 

• LorU=rk ds ckn dk iapk;rh jkt 

lu~ 1948 esa ekf.kD;yky oekZ ds usr`Ro esa la;qä jktLFkku ljdkj }kjk iapk;rh jkT; vè;kns'k 

tkjh fd;k x;kA ;g vè;kns'k 1945 ij vkèkkfjr FkkA bl vè;kns'k dh çeq[k fo'ks"krk ;g Fkh fd blesa ,d 

;k ,d ls vfèkd xkaoks ds fy, iapk;r ds xBu dk çkoèkku FkkA vè;kns'k ds ifj.kkeLo:i mn;iqj] dksVk] 

izrkix<+] dq'kyx<+] ckalokM+k] Mwaxjiqj vkfn fj;klrh jkT;ksa esa pquko }kjk iapk;rksa dk xBu fd;k x;kA 

t;iqj o tksèkiqj tSls jkT;ksa us vius iapk;r cyoUr jk; esgrk lfefr dh flQkfj'k ds vuqlkj iapk;r 

lfefr ,oa ftyk ifj"kn ,DV 1959 rS;kj gqvk o f=Lrjh; iapk;rh jkt laLFkk,a xfBr dh xÃA rnuqlkj 

xzke Lrj ij xzke iapk;r] [k.M Lrj ij iapk;r lfefr ,oa ftyk Lrj ij ftyk ifj"kn f=Lrhj; iapk;rh 

jkt laLFkk,a xfBr dh xÃA rnuqlkj xzke Lrj ij xzke iapk;r] [k.M Lrj ij iapk;r lfefr ,oa ftyk 

Lrj ij ftyk ifj"knksa ds o"kZ 1960 esa pquko gq,A iapk;rh jkt lLFkkvksa dks yksdrU= dh egRoiw.kZ bdkÃ ds 

:i esa ekU;rk çkIr gqÃA 

1960 ls 1965 iapk;rh jkt ,d vkanksyu cu x;kA eq[;eU=h o eq[; lfpo ds xgu #fp ds 

dkj.k dysDVj o leLr ftyk Lrjh; vfèkdkjh gj ekg iapk;r lfefr;ksa dh cSBd esa vfuok;Z :i ls 

'kkfey gksrs FksA ftyk ifj"kn Hkh thoar FkhA yksxksa dh fodkl esa iwjh :fp FkhA çèkku o çeq[k jktuSfrd –

f"V ls 'kfä'kkyh curs x;sA muds ikl tu leFkZu FkkA vr% dÃ eU=h cu cSBsA foèkk;d çfr'kks/k dh 

Hkkouk ls iapk;rh jkt dks detksj cukrs x,A 

iapk;rksa dh “kfDr;ka vkSj dk;Z  

73osa la'kks/ku ds vuqlkj] /kkjk 243 ds vUrxZr ;g O;oLFkk dh xbZ gS fd jkT; ljdkj iapk;rh 

jkt dh laLFkkvksa dks ,slh “kfDr;ka o nkf;Ro lkSi ldrh gS tks Lo”kklu dh laLFkkvksa ds :Ik esa muds 

fy, vfuok;Z gSA ;g mŸkjnkf;Ro bl izdkj gS %  
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• vkfFkZd fodkl vkSj lkekftd U;k; ds fy, ;kstuk,a cukuk vkSj mUgsa ykxw djuk] rFkk  

• lafo/kku dh 11oha vuqqlwph esa lfEefyr fo"k;ksa esa lEcfU/kr lkekftd vkSj vkfFkZd U;k; iznku djus 

ds fy, ;kstuk,a cukukA lafo/kku dh 11oha vuqlwph esa 29 fo"k; vafdr fd, x, gSa tks bl izdkj 

gSaa % 1- [ksrh ckM+h] 2- Hkwfe lq/kkj] 3- flapkbZ vkSj ty izcu/ku] 4- Ik”kq ikyu] Ms;jh o eqqxhZ ikyu] 

5- eNyh ikyu] 6- ou mRiknu] 7- y?kq ou mRiknu oLrq,a] 8-y?kq m+|ksx] 9- [kknh o ?kjsyw m|ksax] 

10- xzkeh.k vkokl] 11- ihus dk ikuh] 12- bZ/ku rFkk pkjk] 13- lM+dksa rFkk iqyksa dk fuekZ.k o 

;krk;kr ds lk/kuksa dk izcU/k] 14- xzkeh.k fo|qfrdj.k] 15- ÅtkZ ds xSj&ijEijkxr lk/ku] 16- 

xjhch nwj djus ls lEcfU/kr dk;Z] 17- izkFkfed vkSj ek/;fed f”k{kk] 18- rduhdh f”k{kk ,oa 

jkstxkj f”k{kk] 19- izkS<+ ,oa vukSipkfjd f”k{kk] 20 iqLrdky;] 21- lkaLd`frd xfrfof/k;k¡] 22- 

eafM;ka rFkk esys] 23- LokLF; ,oa lQkbZA blusa izkFkfed fpfdR;k dsUnz rFkk vkS"k/kky; Hkh 

lfEefyr gSaA 24- ifjokj dY;k.k] 25- fL=;ksa rFkk cPpksa dk fodkl] 26- lekt dY;k.k] blesa 

viax o ekufld :Ik ls fodr̀ O;fDr Hkh lfEefyr gSa] 27- detksj oxksZ fo’ks"k :Ik ls vuqlwfpr 

tkfr;ksa rFkk tutkfr;ksa dk dU;k.k] 28- lkoZtfud forj.k O;oLFkk vkSj] 29- lkoZtfud lEifŸk 

dh j{kkA 

fu"d"kZ 

 iapk;rh jkt O;oLFkk Hkkjr dh lcls egRoiw.kZ [kkst gSA fnlEcj 1960 esa Hkkjr ds iz/kkueU=h 

LoxhZ; ia- tokgjyky usg: us jktiqjk ¼ifV;kyk½] esa Hkk"k.k nsrs gq, dgk Fkk fd ^^iatkc rFkk leLr ns'k esa 

rhu ØkfUr;ka py jgh gSA izFke& f'k{kk dk çlkj] f}rh; —f"k ds u;s vkStkjksa rFkk rduhdksa dk iz;ksx rFkk 

r`rh; iapk;rh jkt dh LFkkiukA iapk;rh jkt ds lEcUèk esa mUgksaus dgk fd bldh LFkkiuk x‚o esa dh tk 

jgh gS rFkk blds }kjk yksxksa dks vius ekeyksa dk ç'kklu rFkk vius bykds dk fodkl Lo;a djus dh 'kfä 

nh tk jgh gSA blds }kjk yksx vius xkaoksa dks mUur rFkk vkRefuHkZj cu ldsaxsA blesa ,d vkSj fo'ks"krk 

;g gS fd iapk;rh jkt }kjk xk¡o ds yksx vkRefuHkZj rFkk vkRefoÜoklh cu tk;saxsA bl Økafr ls xkaoksa dh 

'kfä c<+sxh vkSj xzke okfl;ksa dks u;k thou feysxk vkSj bUgh ls u;s Hkkjr dk fuekZ.k gksxkA** 

lanHkZ xzUFk lwph 

1- fouksn lqjksfy;k*] iapk;rh jkt % turk dh lgHkkfxrk] izfr;ksfxrk niZ.k] vkxjk] eÃ 1995] 

2- MkW- gjh'kpUæ 'kekZ] ÞHkkjrh; jktuhfrd fopkj ,oa laLFkk,a] t;iqj] d‚yst cqd fMiks 1996&97 

3- lanhi dqekj efYyd] **iapk;rh jkt % fodkl ,o Hkwfedk** çfr;ksfxrk niZ.k] vkxjk] ekpZ 1996 

4- MkW- ds- ds- 'kekZ] **Hkkjr esa iapk;rh jkt dk Lo:i**] izfr;ksfxrk niZ.k] vkxjk] tuojh 2001  

5- ,p- Mh- ekyoh;] **foyst iapk;r bu bf.M;k**] uÃ fnYyh] 1956 

6- th- ,l- ujokuh] ßjktLFkku iapk;rh jkt eSU;wvyÞ] t;iqj] Mksfefu;u yksZ fMiksa] 1997 

7- ßjktLFkku fodklÞ] iapk;rh jkt foHkkx] lfpoky; ifjlj] t;iqj] vizSy&tqykbZ] 2001  

8- M‚ gjh'kpUæ 'kekZ ÞHkkjr esa LFkkuh; 'kklu** t;iqj dkWyst cqd fMiks] 1991  

9- jkedj.k 'kekZ] **çkphu Hkkjr esa jktuhfrd fopkj ,oa lLFkk,**] uÃ fnYyh] jktdey çdk'ku] 

1992 
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ABSTRACT 

 The Internet, often perceived as a democratizing force, has never existed as a neutral terrain 
for constitutionalism. Its inherent architecture, embedded values, and usage patterns collectively 
mould the space in which individual and collective rights and freedoms are safeguarded. The concept 
of a unified network versus a fragmented one has implications far beyond technical considerations, 
trickling down to the governance of the social layer as online rights are increasingly exercised. 
Emerging standards and protocols, influenced by regimes with illiberal tendencies, bring forth concerns 
of surveillance and centralization, thereby shaping the digital realm's political and economic control. 
Additionally, the concentration of private power in the digital sphere raises pertinent questions 
regarding the interplay and competition between these entities and traditional public authorities. This 
juncture marks a pivotal moment in Internet governance, intimately intertwined with the concept of 
digital constitutionalism. The essence of digital constitutionalism is to redefine how power is limited 
and legitimised in the digital age. The Internet has evolved beyond its technological framework, 
becoming a societal bedrock for human connection, identity expression, and the reinforcement of 
social values. Given the imminent transformation of its technical underpinnings and governance, the 
Internet is poised for a paradigm shift where its governing principles, such as openness and 
interoperability, will significantly influence the global exercise of constitutional rights and freedoms. The 
nexus between constitutionalism and Internet governance holds paramount significance in two vital 
roles: safeguarding fundamental rights and constraining unregulated powers. This relationship is a 
pivotal one, resonating with values pivotal to the digital era. The protection of individual rights is 
reinforced by multilevel defence systems encompassing state, regional, and global mechanisms, 
legitimised through democratic participation. However, this multilevel constitutionalism isn't exclusively 
hierarchical; it also encapsulates a pluralistic and integrated value framework, harmonising national 
identities and shared constitutional traditions. This intricate relationship heralds new inquiries into the 
function of constitutionalism in the digital age. The scope now encompasses rights preservation and 
power assertion beyond conventional geographical boundaries in a fragmented, polarized, and hybrid -
powered digital ecosystem.  

Conclusion 

The emerging Internet governance values stemming from contemporary trends intersect with 
constitutionalism, inevitably influencing the exercise of rights and the curtailment of powers derived 
from international, supranational, and national constitutional law. The changing Internet governance 
landscape tangibly impacts constitutionalism in three cardinal ways: rights and freedoms protection, 
expansion of sovereign influence at the global level, and the consolidation of unchecked dominion . 

 

KEYWORDS: Democratizing Force, Unchecked Dominion, Technological Framework, Neutral Terrain. 

_______________ 

Introduction 

 The Internet has revolutionized the way individuals interact, communicate, and exercise their 
rights in the digital age. However, its governance framework and technical architecture shape the 
exercise of constitutional rights and freedoms in profound ways. This paper delves into the constitutional 
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implications of Internet governance, focusing on the protection of rights and the regulation of power in the 
digital realm. It argues that the evolving landscape of Internet governance necessitates a re-evaluation of 

traditional constitutional principles to address emerging challenges and safeguard democratic values. 

 The convergence of digital technologies and constitutional principles gives rise to the concept of 
digital constitutionalism, which seeks to reconcile the challenges posed by technological advancements 
with the imperatives of constitutional governance. In the digital age, where the Internet transcends 
traditional boundaries and influences every facet of society, the protection of individual rights and 
freedoms becomes increasingly paramount. However, the growing dominance of private sector entities in 
regulating online spaces raises concerns about unchecked power and the erosion of democratic norms. 
This paper aims to examine the implications of digital constitutionalism in the context of the algorithmic 
society, focusing on the challenges posed by the discretionary power wielded by private sector actors. 

Digital Constitutionalism 

Digital constitutionalism represents a paradigm shift in governance, where the Internet serves as 
a battleground for the protection of constitutional rights and the assertion of democratic values. Unlike 
traditional constitutionalism, which primarily concerns the limitations of government power, digital 
constitutionalism extends its purview to include private sector entities that wield significant influence over 
online platforms and content moderation. At its core, digital constitutionalism emphasizes the need for 
multilevel defense mechanisms to safeguard individual rights and ensure accountability in the digital 
realm. By integrating technological advancements with constitutional principles, digital constitutionalism 
seeks to address the complex challenges posed by the digital age while upholding democratic values. 

Discretionary Power in the Hands of the Private Sector 

The proliferation of online platforms and digital technologies has empowered private sector 
entities with unprecedented discretion over online spaces and regulatory frameworks. Tech giants and 
social media companies exercise sovereign-like power over their platforms, dictating the terms of 
engagement and content moderation policies. This unchecked authority raises concerns about the 
erosion of fundamental rights and the consolidation of corporate power in the algorithmic society. 
Moreover, the displacement of government authority by private sector actors further exacerbates the 
imbalance of power, leading to a scenario where citizens become subjects of corporate governance. It is 
imperative to address these challenges and prevent the undue influence of private sector entities on 
democratic processes and individual freedoms. 

Digital constitutionalism offers a framework for navigating the complexities of the algorithmic 
society and upholding democratic values in the digital age. By redefining power dynamics and ensuring 
accountability in online spaces, digital constitutionalism seeks to safeguard individual rights and constrain 
unregulated power wielded by private sector actors. However, the challenges posed by discretionary 
power in the hands of the private sector necessitate concerted efforts to establish effective checks and 
balances to prevent the erosion of fundamental rights. Moving forward, policymakers, civil society 
organizations, and technology companies must collaborate to develop robust regulatory frameworks that 
uphold democratic principles and protect the interests of citizens in the digital realm. 

Internet Governance and Constitutional Principles 

In the digital age, Internet Governance plays a pivotal role in shaping the evolution and use of 
the Internet, involving various stakeholders such as governments, the private sector, and civil society. 
India adopts a multi-stakeholder approach to Internet Governance, where the government retains 
supreme control over matters of national security while leveraging the strengths of industry and human 
resources. This paper provides an overview of India's approach to Internet Governance, highlighting its 
participation in global forums, engagement with organizations like ICANN, and efforts to promote 
awareness and inclusivity in the digital sphere. Additionally, it outlines research and development 
initiatives undertaken by the Ministry of Electronics & Information Technology to enhance Internet 
operations and security. 

Internet Governance encompasses a wide range of activities, including the development of 
technical standards, operation of critical infrastructure, and formulation of public policy. In the context of 
the digital era, where the Internet permeates every aspect of society, effective governance is essential to 
uphold democratic values and protect individual rights. India recognizes the importance of a multi-
stakeholder approach to Internet Governance, which allows for diverse perspectives and ensures 
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inclusivity in decision-making processes. This paper explores India's efforts to reinforce digital 
constitutionalism through its approach to Internet Governance, focusing on key initiatives and 

engagements at both national and international levels. 

India's Multi-Stakeholder Approach 

India's approach to Internet Governance is guided by the principles of inclusivity, transparency, 
and accountability. While the government retains ultimate authority over matters of national security, it 
recognizes the importance of engaging with multiple stakeholders to address complex challenges and 
harness the potential of the Internet industry. Through participation in global forums such as the Internet 
Governance Forum (IGF), Internet Corporation for Assigned Names and Numbers (ICANN), and World 
Summit on the Information Society (WSIS), India advocates for a multi-stakeholder model that preserves 
the openness and integrity of the Internet. Additionally, India actively promotes awareness and capacity 
building initiatives to ensure that all stakeholders are equipped to participate effectively in Internet 
Governance processes. 

Engagement with ICANN and Global Forums 

India remains actively engaged with organizations like ICANN through its Governmental 
Advisory Committee (GAC), providing advice on public policy issues related to Internet governance. Key 
government officials, such as Shri Alkesh Kumar Sharma and Shri Bhuvnesh Kumar, play crucial roles in 
representing India's interests and shaping global Internet governance policies. Furthermore, India's 
participation in international forums such as the IGF Leadership Panel underscores its commitment to 
advancing strategic and urgent issues in the field of Internet Governance. 

Promoting Awareness and Inclusivity 

In addition to its engagement in global forums, India conducts multi-stakeholder consultations 
and awareness campaigns to foster greater understanding and participation in Internet Governance 
processes. Projects such as the Advanced Internet Operations Research in India (AIORI) and the Centre 
of Excellence in DNS Security aim to enhance the security, stability, and inclusivity of the Internet 
ecosystem. By promoting universal acceptance of domain names and email addresses, India seeks to 
ensure equitable access to digital resources across linguistic and cultural boundaries. 

Conclusion 

India's multi-stakeholder approach to Internet Governance reflects its commitment to promoting 
digital constitutionalism and safeguarding democratic values in the digital age. By engaging with diverse 
stakeholders, advocating for inclusivity and transparency, and investing in research and capacity building 
initiatives, India seeks to reinforce the principles of digital constitutionalism and ensure that the Internet 
remains a unified, dynamic engine for innovation and empowerment. Through continued collaboration 
and dialogue, India aims to shape a future where the Internet serves as a force for good, fostering 
growth, inclusivity, and opportunity for all Rights Protection: Internet governance decisions can either 
enhance or undermine the protection of fundamental rights and freedoms online. Policies related to 
censorship, surveillance, and data privacy have significant implications for freedom of expression, 
privacy, and due process. As online platforms become key intermediaries for speech and information 
dissemination, the regulation of these platforms raises complex constitutional questions regarding 
freedom of speech and the right to access information. Additionally, efforts to combat online extremism 
and hate speech must be balanced with the protection of free speech rights, highlighting the tension 
between security concerns and individual liberties. 

Expansion of Sovereign Influence: The globalization of the Internet has expanded the reach of 
sovereign influence, blurring traditional notions of territorial jurisdiction and sovereignty. States 
increasingly assert their authority over online activities, leading to jurisdictional conflicts and legal 
uncertainties. International agreements and treaties governing cyberspace raise questions about the 
compatibility of national laws with international human rights standards. Moreover, the rise of digital 
protectionism and data localization measures challenges the principles of free trade and open access to 
information, underscoring the need for a coordinated approach to Internet governance at the global level. 

Consolidation of Unchecked Dominion: The concentration of power in the hands of a few 
dominant actors in the digital sphere raises concerns about unchecked dominion and its implications for 
constitutionalism. Tech giants wield significant influence over online discourse, content moderation, and 
data privacy, shaping the digital public sphere in ways that may not align with democratic principles. The 
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lack of transparency and accountability in algorithmic decision-making further exacerbates concerns 
about the erosion of democratic norms and values. As these private entities become de facto governors 
of the digital realm, questions arise about the appropriate regulatory framework to ensure accountability 
and protect the public interest. 

The evolving landscape of Internet governance presents profound challenges and opportunities 
for constitutionalism in the digital age. As the Internet becomes increasingly integral to the exercise of 
constitutional rights and freedoms, it is imperative to re-evaluate traditional constitutional frameworks to 
address emerging challenges and safeguard democratic values. Digital constitutionalism offers a 
framework for reconciling the tension between technological advancements and constitutional principles, 
emphasizing the need for multilevel defence mechanisms to protect individual rights and constrain 
unregulated power. By examining the intersection of Internet governance with constitutional principles, 
this paper contributes to a deeper understanding of the transformative impact of technology on 
constitutionalism in the digital age. 
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lrgh vkSj Hkwfexr Tkylalk/ku ,oa Hkwty ds L=ksr rFkk ty dk nksgu ,oa iquHkZj.k 

  

MkWa- /kesZUnz dqekj 'kekZ 

 
 
 
 
 
 
 
 

lkj 

gekjk ns'k Ñf"k iz/kku ns'k gS ftldh djhc nks frgkbZ tula[;k Ñf"k o Ñf"k ls lEcfU/kr /ka/kksa ij 

gh vk/kkfjr gS vkSj tc ;g fLFkfr gks rks eq[; dk;Z Ñf"k gh gqvk vkSj Ñf"k ds fy, lcls cM+k lalk/ku gS 

ikuh vkSj jkT; esa leL;kvksa esa lcls cM+h leL;k ikuh dh gSA D;ksafd ubZ rduhdh esa feV~Vh ds cxSj rks 

ikS/ks mxk, tk ldrs gSa] ijUrq ikuh ds cxSj ughaA vr% pkgs ikuh fdlh Hkh :i esa D;ksa u gks pkgs Qly ds 

fy, ikuh o"kkZ }kjk gks] V~;wcoSy }kjk gks] ugj }kjk gks] rkykc ls gks] ukysa ls gks dgha ls gks] ikuh dk L=ksr 

gksuk pkfg, ftlls Qly] ikS/kksa] isM+ksa bR;kfn dks ftUnk j[kk tk ldsA ysfdu gekjs ;gk¡ ij bu lHkh ty 

ds L=ksrksa esa ls uk gh ugj dk T;knk lgkjk gS uk gh rkykcksa dk lgkjk gS D;ksafd rkykcksa esa ikuh dk lgkjk 

o"kkZ ij gh fuHkZj gksrk gS tcfd o"kkZ de gks ikrh gSA vc de o"kkZ dh fLFkfr esa gekjs ;gk¡ ij gj lky 

gksus okyh o"kkZ ds ikuh dks laxzfgr djuk] cgqr t:jh gS D;ksafd ;gh gekjk thus dk lgkjk gSA gekjk thou 

Ñf"k ij vk/kkfjr gSA blfy, gesa u,&u, mik;ksa dks viukdj ikuh dks laxzfgr djus o iz;ksx djus ds fy, 

gks jgh ubZ&ubZ [kkstksa dk iz;ksx dj o"kkZ ty dks T;knk ls T;knk ,d= djuk gksxk ftls mldks dke esa 

fy;k tk ldsA 

 

'kCndks'k% Tkylalk/ku] lrgh ty] Hkwty] ty L=ksr] ty nksgu ,oa iquHkZj.k] thoe.My] tyladVA 

_______________ 

izLrkouk 

,d dgkor loZfofnr gS %  ^^ty gh thou gSA^^ 

;gh okLrfodrk gS blfy, gekjs izns'k gh ugha ns'k dh turk dks o"kkZ ty dks cpkdj j[kus o 

mldk iwjk&iwjk mi;ksx djus ds fy, cgqr ls dk;Z djus pkfg,A 

ìFoh ij ty ekuo lfgr lEiw.kZ tho txr ,oa ikni leqnk; ds fodkl rFkk mÙkjthfork ds fy, 

vk/kkj Hkwr lalk/ku gSA ty }kjk gh thoe.My dh i;kZoj.kh; izfØ;k lapkfyr gksrh gSA ty ds egRo ds 

lk{; buds lehi clh nqfu;k ds :i esa feyrs gSA ty dh miyC/krk fodkl dh izsjd gS tcfd budh 

vuqiyC/krk fouk'k dh izrhd gSA ekuo us foxr o"kksZ esa vius fofo/k fØ;kdykiksa ls bldk rhoz nksgu fd;k gS 

,oa orZeku esa rhoz xfr ls nksgu fd;k tk jgk gSA ,d rjQ c<+rh tula[;k ds dkj.k ty dh ekax c<+ jgh 

gS] rks nwljh rjQ 'kq) ty dh ek=k ?kV dj ty ladV iSnk gks jgk gSA ;|fi ty dh ek=k rks ;Fkkor 

 
  lgk;d vkpk;Z] ¼Hkwxksy foHkkx½] jktdh; dU;k egkfo|ky;] mPpSu] Hkjriqj] jktLFkkuA 
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jgrh gS ysfdu Lo:i cny tkrk gS vkSj 'kq) ty Hkh iznwf"kr gksdj v'kq) ty esa fey tkrk gSA ftl dkj.k 

c<+rh tula[;k ds dkj.k ty dh ekax yxkrkj c<+ jgh gSA orZeku ifjfLFkfr;ksa esa ty dh ewy fo"k; oLrq 

ty dh c<+rh ekax ls mRiUu ty ladV ls futkr ikdj ty dk iks"k.kh; mi;ksx djuk gSA 

ty ekuo thou dk vk/kkj gSA ,d lkekU; O;fDr ,d fnu esa vkSlru 135 yhVj ty dk iz;ksx 

djrk gSA ihus] Hkkstu cukus] ugkus&/kksus o lQkbZ djus vkfn ds vfrfjDr flapkbZ] m/kksx] i;ZVu o ifjogu 

vkfn esa iz;qDr ty Hkh mldh nSfud vko';drkvksa ds vUrZxr gh fxuk tkrk gSA  

ty thou dk vko';d ?kVd rFkk ewyHkwr vko';drk gSA /kjkry dk 70 izfr'kr Hkkx ty ls 

f?kjk gS fQj Hkh ihu ;ksX; ty dk vHkko gSA LokLF; fo'ks"kKksa dk dguk gS fd 50&60 izfr'kr yksx iznwf"kr 

ty ds dkj.k gksus okyh chekfj;ksa ls xzLr gSA laLd`r esa ty dks thou dh laKk nh xbZ gSA ty dks thou 

dgus ds ihNs fNik jgL; 'kk;n ;g dg jgk gS fd ty ds }kjk thou dk fodkl lEHko gqvk gS rFkk 

izksVksIykTe ¼tho nzO;½ esa vf/kdka'k Hkkx ty dk gh gksrk gSA orZeku esa ns'k esa miyC/k dqYk ty dk 70 

izfr'kr ty iznwf"kr gSA      

lrgh ty vkSj Òwfexr ty  

ty ,oa tyok"i ¼ok"ihdj.k½ dh fØ;k lw;Z ,oa xq#Ro }kjk fujarj lapkfyr gksus okyh izkÑfrd 

fØ;k gS ftls **gkbMªksyksftd ¼ty½ pØ^^ dgrs gSaA leqnz ,oa lrgh Hkwfe ls ty dk ok"iksRltZu gksdj ;gh 

ty iqu% iF̀oh ij ikuh dh cwnksa ds :i eas okil vk tkrk gSA ìFoh ij leLr vyo.k ty dk L=ksr o"kkZ 

gSA tc o"kkZ gksrh gS rks iF̀oh ij fxjus okyk ty /kjk ds :i esa izOkkfgr gksdj >juksa] rkykc vFkok >hykas 

esa pyk tkrk gSA ;g ty **lrgh ty^^ dgykrk gSA lrgh ty ,oa Hkw&ty nksuksa vUrr% egklkxjkas eas iqu% 

okil pys tkrs gSa tgk¡ ls ok;qeaMyh; ty ok"i dh vkiwfrZ ok"ihdj.k }kjk gksrh jgrh gaSA gok;sa ueh dks 

Hkwfe ij ykrh gSa ftlls vo{ksi.k gksrk gS rFkk ty pØ fujUrj pyrk jgrk gSA vo{ksi.k dh bl izfØ;k 

dks ftlds }kjk Hkwfexr ty dh vkiwfrZ gksrh gS] **iqu%Hkj.k^^ dgk tkrk gSA lkekU; :i ls iqu%Hkj.k 

m".kdfVcU/h; tyok;q eas o"kkZ _rq ds le; gh gksrk gS vFkok ;g clUr ds ekSle esa gksrk gSA ìFoh ij 

fxjus okyk ;g vo{ksi.k vDlj 10 ls 20 izfr'kr rd gksrk gS tks e`nk }kjk vo'kksf"kr dj fy;k tkrk gS 

,oa ty /kj.k djus okys Lrj ij ;ksxnku nsrk gS] mnkgj.k tyHk`rA Hkw&ty fujUrj fØ;k'khy jgrk gSa 

lrgh ty dh rqyuk esa ;g cgqr /khjs&/khjs cgrk gSA bl ty ds lapj.k dh okLrfod nj lapj.k ,oa 

tyHk̀r dh laxzg.k {kerk ij fuHkZj djrh gSA 

lrgh ty ;k /kjkryh; ty  

lrgh ty ;k /kjkryh; ty dk rkRi;Z iF̀oh ij ik, tkus okys ty fudk;ksa tSls& ufn;ksa] >hyksa] 

rkykcksa] egklkxjksa vkSj vknZzHkwfe;ksa ¼ikuh ls lar`Ir HkwHkkx½ ls gSA ikfjfLFkfrdh rU= ds lUrqyu dh –f"V ls 

;s lHkh ty fudk; vfrlaosnu'khy gSA lrgh ty tho/kkfj;ksa ,oa ouLifr;ksa ds fy, vR;Ur mi;ksxh gSA 

vklkuh ls miyC/krk gksus ds dkj.k o"kksaZ ls bldk nksgu ,oa çnw"k.k gksrk jgk gS ftlls ifjfLFkfrdh rU= 

dk vlUrqyu] tSo&fofo/krk esa deh ,oa thoksa ij udkjkRed çHkko iM+ jgk gSA bl udkjkRed çHkko dks 

nwj djus ds fy, gesa ty lalk/ku dk leqfpr çcU/ku djuk cgqr gh vko';d gSA ;|fi ge tkurs gSa fd 

i`Foh ij miyC/k dqy ikuh esa ehBs ty dh dqy miyC/krk yxHkx 2-7 çfr'kr gh gS blfy, gesa lHkh 

igyqvksa ij /;ku dsfUær djrs gq, lrgh ty fudk;ksa ds çcU/ku ij tksj nsuk gksxkA ;g lkoZf=d lR; gS 

fd lEiw.kZ ìFoh ij miyC/k ty xR;kRed gSA D;ksafd çR;sd ekuoh; xfrfof/k;k¡ bl ij ,d cM+s iSekus ij 

çHkko Mkyrh gSA vr% gesa ty pØ ds xq.kkRed ,oa ek=kRed cnyko dks jksduk gksxkA bl çdkj lrgh 

ty ds fu/kkZj.k ,oa mfpr çcU/ku ls —f"k dk;ksaZ] vkS|ksfxd çfØ;kvksa ,oa ?kjsyw mi;ksx vkfn esa ty dh 



240       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

vko';drk dks iwjk djus esa ehy dk iRFkj lkfcr gksaxhA o"kkZty lap;u] Hkwty iquHkZj.k ç.kkyh o ty 

ferO;f;rk çfof/k ty laj{k.k dh vf}rh; rduhfd;k¡ gSaA 

o"kkZ ty dks fHkUu&fHkUu fof/k;ksa ls ,d= djds] ty dk nq#i;ksx jksddj ,oa ty ferO;f;rk 

ç.kkyh dks çHkkoh djds gh lrgh ty dk çcU/ku fd;k tk ldrk gSA ;g ,d O;kid fo"k; gS fQj Hkh 

lkekU;r% fuEu ijEikjkxr fof/k;ksa dks O;ogkj esa ykdj Hkh vPNs ifj.kke çkIr fd, tk ldrs gSaA 

lkekU;r;k lrgh ty fu/kkZj.k ,oa çcU/k ç—fr Lo;a djrh gS ijUrq ge u;h ,oa ijEijkxr 

rduhdksa ls lrgh ty ds fu/kkZj.k ,oa çcU/ku esa egÙoiw.kZ Hkwfedk fuHkk ldrs gSaA 

ftldk Øeokj fooj.k fuEufyf[kr gSa & 

• ty Hk.Mkj.k fudk;ksa esa o"kkZty lap;u rduhd dh lgk;rk ls laxzg.k {kerk esa o`f) djA  

• Nrksa ij o"kkZ laxzg.k rduhd viukdjA  

• rkykcksa esa fjpktZ osy ¼batsD'ku osy½ [kksn djA  

• gfj;kyh ;kstuk ds vUrxZr /kjrh ds Åijh lrg dh feêh ds dVko dks jksdus ds fy;s es<+ canh 

dh tkrh gSA  

jktLFkku jkT; esa blds mnkgj.k ns[ks tk ldrs gSaA ftu xk¡oksa ,oa dLcksa esa feêh ds Vhys gSaA mu 

lHkh Vhyksa ij es<+ ck¡/k fn;k tkrk gSA ;g ty laj{k.k ds lkFk gh feêh dk dVko jksdus esa Hkh egÙoiw.kZ 

Hkwfedk vnk djrs gSaA 

lrgh ty fu/kkZj.k ,oa çcU/ku dksbZ v/;;u ugha cfYd ,d n'kZu gSA n'kZu gS gekjs HkkSfrd thou 

dks LoPN] LoLFk ,oa 'krk;q j[kus dkA geus ns[kk gS fd ty çcU/ku gekjs thou dk vfHkUu fgLlk jgk gSA 

gekjs lHkh /keZxzUFkksa esa ty dh egÙkk ij O;kid fpUru gqvk gSA Hkkjr tSls fofo/krkvksa ls Hkjs ns'k esa lrgh 

ty çcU/ku ds dbZ rjhds fo|eku gSa vkSj dbZ tkx:drk ds vHkko esa foyqIr gks jgs gSaA lrgh ty çcU/ku 

,oa fu/kkZj.k ds ckjs esa ge lHkh tkurs gSa] leL;k ;g gS fd tks ge tkurs gSa] mls ekurs ugha gSaA gekjs bl 

LoHkko ds pyrs lrgh ty dks cgqr uqdlku igq¡pk gS gkyk¡fd vc Hkh bl uqdlku dh dkQh gn rd HkjikbZ 

djuk lEHko gSA t:jh gS fd ge ^^tya j{kfr jf{kr** ds lw=okD; dks vius thou dk fgLlk cuk ysaA  

**çHkq! fo'okl dk ^nhid* fy, [kM+s gSa] dkeuk gS l̀f"V ds ^eaxy* dh A 

gs ijel`"Vk! gj gksaB ij rsjs ve`r dh cw¡n gksa vkSj ty ds fy, u ;q) gksAA** 

Òwfexr ty  

Hkwfexr ty ;k Hkwty ;k HkwxfHkZd ty /kjrh dh lrg ds uhps pêkuksa ds d.kksa ds chp ds 

varjdk'k ;k jU/kzkdk'k esa ekStwn ty dks dgrs gSaA lkekU;r% tc /kjkryh; ty ls varj fn[kkus ds fy;s 

bl 'kCn dk ç;ksx lrg ls uhps fLFkr ty ds :i esa gksrk gS rks blesa e`nk ty dks Hkh 'kkfey dj fy;k 

tkrk gSA gkyk¡fd] ;g e`nk ty ls vyx gksrk gS tks dsoy lrg ls uhps dqN gh xgjkbZ esa feêh esa ekStwn 

ty dks dgrs gSaA 

Hkw&ty ,d ehBs ikuh ds lzksr ds :i esa ,d çk—frd lalk/ku gSA ekuo ds fy, ty dh çkfIr 

dk ,d çeq[k lzksr Hkwty ds varxZr vkus okys ty Hkjs gSa ftuls dqvksa vkSj uydwiksa }kjk ikuh fudkyk 

tkrk gSA 

Hkwty dh miyC/krk ds L=ksr 

Hkwty i`Foh ry ds uhps fLFkr vikjxE; 'kSyksa ds laLrjksa dh fLFkfr ds dkj.k fofHkUu e.Myksa ds 

:i esa mifLFkr jgrk gSA Hkwfexr ty ds Åij Lrj dks HkkSety Lrj dgk tkrk gS rFkk ftu 'kSyksa ls 



MkWa- /kesZUnz dqekj 'kekZ% lrgh vkSj Hkwfexr Tkylalk/ku ,oa Hkwty ds L=ksr rFkk ty dk nksgu ,oa iquHkZj.k 241 

gksdj Hkwty izokfgr gksrk gS mls **ty ;k tyHk`r^^ dgk tkrk gSA ;gk¡ Hkwty ds L=ksrksa ls vfHkizk; mu 

L=ksrksa ls gS ftuls gksdj Hkwty /kjkry ij izkIr gksrk gS tcfd vkdk'kh; ty] lgtkr ty rFkk eSXek 

tyL=ksr os L=ksr gSa ftuls Hkwfexr ty dk lap; gksrk gSA ;gk¡ ty bruh rhozrk ls lapfjr ugha gks 

ldrk fd ty laHkj.k fdlh :i ;k >jus ds fy, i;kZIr gks ldsA Li"V gS fd Hkw&lrg dh vkarfjd 

lajpuk dh fHkUu & fHkUu izÑfr ds dkj.k Hkw&ty fofHkUu LFkkuksa ij fofHkUu ek=k esa feyrk gS tks 

fuEufyf[kr L=ksrksa ls /kjkry ij izdV gksrk gS %& 

L=ksr  

Hkwfexr ty dk tks Hkkx /kjkry ij fdlh izkÑfrd fNnz ls fudyrk gS rks ty L=ksr >juk ;k 

p'ek dgykrk gSA ;s 'kSy laLrjksa dh lajpuk ds vuqlkj lapfjr gksrs gSaA o"kkZ ty ikjxE; 'kSyksa ls gksdj 

fjlrk gqvk Hkwfexr gksrk gS ysfdu tc lapj.k ekxZ esa vikjxE; 'kSysa fo|eku gksrh gSa rks ty uhps dh vksj 

xfr ugha dj ikrk vkSj bu vikjxE; 'kSyksa ds lgkjs Åij dh vksj izokfgr gks tkrk gS rFkk ;gh ty L=ksr 

;k >jus ds :Ik esa /kjkry ij izdV gksrk gSA ;g ty ioZrh; ;k <+ky {ks=ksa esa Hkwlrg ij mHkjh gqbZ ikjxE; 

'kSyksa ls ,df=r ty L=ksr ds :Ik esa Hkwlrg ij QwV iM+rk gSA 

;s ty L=ksr ty ds LFkkf;Ro ds vk/kkj ij nks izdkj ds gksrs gSa & 

• LFkk;h L=ksr & tc Hkwlrg ds uhps vikjxE; 'kSysa >qdh voLFkk esa gksrh gSa rFkk tyLrj Å¡pk 

gksrk gS rks Hkwty <ky ds fey tkus ls LFkk;h :i esa izokfgr gksrk jgrk gSA 

• vLFkk;h L=ksr & ;s Hkwlrg ds uhpss vleku :Ik esa ik;s tkus okys tyLrj ds dkj.k curs gSa tks 

o"kkZ ij fuHkZj djrs gSaA 

ty dh izd̀fr ds vk/kkj ij L=ksr fuEu izdkj ds gksrs gSa & 

• lk/kkj.k tyL=ksr & ;s tyL=ksr lk/kkj.k xgjkbZ okys gksrs gSa ftuls LoPN] 'khry rFkk is;ty 

fudyrk gSA 

• rkih; L=ksr & ;s vkdkj esa xgjs gksrs gSa ftuls xeZ ty fudyrk gSA dSfyQksfuZ;k ikdZ esa ,sls 

L=ksr feyrs gSaA 

• m".k L=ksr & bu L=ksrksa dk rki DoFkukad Boiling Point ls Hkh mPp jgrk gS D;ksafd ;s 

dkQh xgjs gksrs gSaA Hkkjr esa fgekpy izns'k dk dqYyw o ef.kd.kZ rFkk la;qDr jkT; vesfjdk ds 

;yksLVu us'kuy ikdZ esa 4000 L=ksr fLFkr gSaA 

• [kfut L=ksr & ;s L=ksr fo'ks'kr% Tokykeq[kh {ks=ksa esa feyrs gSa ftuls xU/kd yo.k vkfn [kfutksa ls 

fefJr ty fudyrk gS tks vkS"k/kh; egRo dk gksrk gSA mÙkjkapy esa nsgjknwu ds lehi lglz /kkjk] 

mM+hlk dk vrkjh] fNUnokM+k esa blh izdkj ds L=ksr feyrs gSaA  

dwi  

Hkw&lrg ds uhps fLFkr la;qDr ty {ks= dk ty izkIr djus ds fy, ikjxE; 'kSayksa esa dq,¡ [kksns 

tkrs gSa ftuds uhps vikjxE; 'kSysa gksus ls ty Hkjk jgrk gSA o"kkZ ij vk/kkfjr dq,¡ de xgjs gksrs gSa tks 

xzh"edky esa 'kq"d jgrs gSaA vf/kd xgjs dq,¡ yEcs le; rd tykiwfrZ esa lgk;d gksrs gSaA 

ikrky rksM+ dq,¡ ;k mRlzqr dq,¡  

ikrky rksM+ dq,¡ ,sls izkdf̀rd tylzksr gksrs gSa ftuls /kjkry ij Lor% ty izdV gksrk gSA mlds 

fuekZ.k ds fy, nks izdkj dh vuqdwy lajpuk gksuh pkfg,A izFke Hkw&vfHkurh; ;k mYVh xqEcnuqek lajpuk 

rFkk f}rh; ,dfnXur lajpuk mRlzqr dwi dk ty ftl e.My ls Åij dh vksj lapkfjr gksrk gS mls 

**tyHk`rdgrs gSaA mRlqzr dwi ds fy, tyHk`r ds Åij rFkk uhps nksuksa vksj vikjxE; 'kSy gksuh pkfg,] 
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ftldh izd̀fr fertyHk̀r ds leku gksrh gSA bldh fupyh lrg tyh; fjlko dks jksdrh gS rFkk Åijh 

lrg ty ds ok"ihdj.k ls cpkrh gSA tyHk`r ds lrg ij [kqyus okys Hkkx dks **viokg {ks=^^ dgrs gSaA 

tgk¡ ls ty tyHk`r ds ikjxE; Lrj esa izos'k djds dsUnzh; Hkkx esa igq¡prk gS rks /khjs&/khjs ikjxE; Lrj ds 

ty ls Hkjus ij ty LFkSfrd nkc 'kh"kZ fufeZr gks tkrk gSA vc fLFkfr ;g cu tkrh gS fd Åijh lrg ij 

dwi tyHk̀r dh xgjkbZ rd [kksnk tk;s rks ty LFkSfrd nkc ds dkj.k tyHk̀r dk ty L=ksr ds :Ik esa 

Lor% Hkw&lrg ij izdV gksus yxsxk] ftlls ikrky rksM+ dq,¡ dk fuekZ.k gksxkA 

xhtj  

vkbZlyS.M dh Hkk"kk esa xksflj 'kCn dk vFkZ Qqgkj NksM+us okyk gksrk gSA gksEl ds vuqlkj] *^xhtj 

xeZ ikuh ds L=ksr gksrs gSa ftuls dqN le; ds varjky ij m".k ty ,oa ok"Ik rhozrk ls fudyrh jgrh gSA** 

bl ty dk rkieku 750C ls 900C rd gksrk gSA la;qDr jkT; vesfjdk ds ok;ksfeax jkT; ds ;yksLVu 

u'kuy ikdZ esa fo'o izfl) vksYM QsFkQqy lfgr 100 xhtj gSaA vkblyS.M rFkk U;wthyS.M esa Hkh dbZ 

xhtj feyrs gSaA 

ty iquHkZj.k   

ty dh c<+rh ekax dh iwfrZ ds fy, vR;ar vko';d gS] fd ty iquHkZj.k ds leqfpr iz;kl fd;s 

tk;s rkfd o"kkZ ty] ufn;ksa] rkykcksa ,oa fgeun dk iquHkZj.k djds ty ladV dks de fd;k tk ldrk gSA 

fuf'pr :i ls ty iquHkZj.k ,d pqukSrh gS ysfdu bldks dkQh gn rd de fd;k tk ldrk gSA Hkkjr esa 

vusd ty iquHkZj.k dh rduhd fodflr dh tk ldrh gS eq[; :i ls ty iquHkZj.k ds fy, fuEu 

rduhdksa dks fodflr fd;k tk ldrk gS] ftuls fuEufyf[kr ;kstuk,sa fodflr dh tk ldrh gSa& 

• ufn;ksa ls ty iquHkZj.k % Hkkjr esa dqN ufn;k¡ o"kZHkj Hkh cgrh gS ,oa dqN ufn;k¡ o"kkZ dky esa cgrh 

jgrh gSA buesa ls dqN ufn;k¡ tkdj leqnz esa fxjrh gS tks fd leqnz dk ty Lrj c<+krh gSA bu 

ufn;ksa dks eksM+dj jsfxLrku ds {ks= esa yk;k tk ldrk gS] tgk¡ ty ladV xgjkrk tk jgk gSA bu 

ufn;ksa dks ugjksa ds ek/;e ls lw[ks {ks=ksa esa yk;k tkdj ugjksa ds vfUre Nksj ,oa chp & chp esa 

xgjs dqvksa ds ek/;e ls iquHkZj.k fd;k tk ldrk gSA 

• ukyksa ls ty iquHkZj.k % o"kkZdky esa dkQh NksVh {ks=h; ufn;k¡ ,oa ukys cgrs gSA fo'ks’kdj igkM+h 

{ks=ksa ls eSnkuh {ks=ksa esa ufn;k¡ ,oa ukys cgrs gSaA unh ,oa ukyksa ds cgko {ks= esa [kqys dq,sa cukdj 

ty iquHkZj.k fd;k tk ldrk gSA 

• O;FkZ cgrs ty ls iquHkZj.k % o"kkZdky esa igkM+h ,oa eSnkuh {ks=ksa esa Hkwfe ds <+yku ds dkj.k dkQh 

NksVs &NksVs ukys cgrs gS ftu ij Hkh dq,sa [kksndj ty iquHkZj.k fd;k tk ldrk gSA 

• lM+dksa ij cgrs o"kkZ ty ls iquHkZj.k % Hkkjr esa lM+dksa dk tky fcNk gqvk gSA bu lM+dksa ij o"kkZ 

dky esa dkQh ikuh csdkj cgrk gS ,oa lM+dksa dks Hkh uqdlku igq¡pkrk gS bl ty ls Hkh iquHkZj.k 

fd;k tk ldrk gSA 

• edkuksa dh Nrksa ij o"kkZ ls cgrs ty dk iquHkZj.k % xkao ,oa 'kgjksa esa fufeZr edkuksa dh Nrksa ls 

ikuh cgdj NksVs & NksVs ukyksa ds :i esa csdkj cgrk gS] buls lks[krs xM~<+ksa ds ek/;e ls ty dk 

iquHkZj.k fd;k tk ldrk gSA 

• xkao ,oa 'kgj dh xfy;ksa ls o"kkZ ty ls iquHkZj.k % izR;sd xkao ,oa 'kgjksa dh xfy;ksa ls o"kkZdky esa 

dkQh ty csdkj cgrk gS] ls Hkh iquHkZj.k fd;k tk ldrk gSA 

• mi;ksx esa yk;s x;s ty dk iquHkZj.k % tks ty mi;ksx esa fy;k tkrk gS] ml ty dk 'kks/ku 

djds iqu% mi;ksx fd;k tk ldrk gS ;k ml ty dk iquHkZj.k fd;k tk ldrk gSA 



MkWa- /kesZUnz dqekj 'kekZ% lrgh vkSj Hkwfexr Tkylalk/ku ,oa Hkwty ds L=ksr rFkk ty dk nksgu ,oa iquHkZj.k 243 

ty lalk/kuksa dk nksgu ,oa iquHkZj.k ,d pqukSrh  

ty ladV c<+rh tula[;k dh [kk|kUu vkiwfrZ ,oa is;ty ds fy, 'kq: dh xbZ ;kstuk ds 

QyLo:i mRiUu gqvk gSA 1970 ds mijkUr Hkwfexr ty L=ksrksa dk ftl rhoz xfr ls gj gSDVs;j esa dqvka 

[kksndj e'khuksa ls nksgu fd;k x;k gS] ;g fu'p; gh voSKkfud ?kVuk jgh gSA nwljh vkSj ftl xfr ls 

Hkwty nksgu gqvk ml vuqikr esa o"kkZ ty iquHkZj.k ugha gks ik;k D;ksafd i;kZoj.k ds QyLo:i izns'k esa o"kkZ 

ek=k ,oa o"kkZ ds fnuksa dh la[;k nksuksa gh esa fujUrj deh vk jgh gSA lkFk gh iquHkZj.k dh leqfpr O;oLFkk 

ugha gksus ,oa oukoj.k ds vHkko esa o"kkZ ty Hkwfe ij vkrs gh cgdj ;k okf"ir gksdj u"V gks tkrk gSA 

tcfd iwoZ esa ty dk iquHkZj.k o`{kksa dh tM+ksa ls vo:} gksdj dgha vf/kd gksrk Fkk rFkk /kjkry ij o`{kksa dh 

lq[kh ifÙk;ksa o Vgfu;ksa dk ,slk Liat cu tkrk Fkk ftlls feV~Vh esa ty /kkj.k djus dh {kerk c<+ tkrh 

Fkh tcfd lEizfr ou fouk'k ds dkj.k ,slk gksuk lEHko ugha jgk gSA 

Hkwfexr ty esa fxjkoV vkSj lrgh ty esa deh dh leL;k ls orZeku esa jktLFkku jkT; Òh vNqrk 

ugha jgk gSA lrgh ty o Hkwfexr ty ds LFkkfud forj.k dk v/;;u djus ls Li"V gksrk gS fd ftys esa 

ty lalk/ku dk forj.k o miyC/krk fo’kerkvksa ls ;qDr gS] ftldk ljyrk ls cks/k ugha fd;k tk ldrk 

gS] D;ksafd HkkSxksfyd cukoV] pV~Vkuksa dh izdf̀r ,oa tula[;k dk forj.k o ?kuRo] df̀’k dk izfr:Ik o 

forj.k] vkS|kSfxd xfrfof/k;ksa dk forj.k rFkk uxjh;dj.k fofHkUu LFkkuksa ij le:Ik ugha gSA fglkj ftys esa 

Hkwfexr ty esa fxjkoV vkSj lrgh ty esa deh ds vusd dkj.k fo/;eku gSA Hkwfexr ty esa fxjkoV vkSj 

lrgh ty esa deh dk izÒko ftys ds izR;sd {ks= ij iM+ jgk gSA ftlds ifj.kkeLo:Ik ftys ds fodkl ij 

udkjkRed izÒko fn[kkbZ ns jgk gSA  

fu"d"kZ 

nqfu;k dks o`{kkjksi.k }kjk iqu% gjk&Hkjk cukuk gksxk vkSj thok'e bZa/ku ds mi;ksx esa deh ykuh 

gksxhA lkSj ÅtkZ] iou ÅtkZ] Tokjh; ÅtkZ tSls çnw"k.k eqä ÅtkZ lzksrksa dks T;knk&ls&T;knk viukuk 

gksxkA bu mik;ksa ls fuf'pr gh bl /kjrh dks tyok;q ifjorZu ds [krjksa ls cpkus esa enn fey ldrh gSA 

buds vykok iF̀oh xzg dks tyok;q ds ladV ls cpkus ds fy;s lHkh dks ç;kl djus gksaxs rHkh ;g xzg 

lqUnj vkSj thoue; cuk jgsxkA blds fy, gesa çk—frd lalk/kuksa dk mi;ksx dq'kyrk vkSj iwjh n{krk ds 

lkFk djuk gksxkA   

lanHkZ xzUFk lwph 

1- MkW- eukst dqekj ;kno] MkW- ¼Jherh½ vuqiek ;kno & i;kZoj.k v/;;u 

2- MkW- dk'khukFk flag] MkW- txnh'k flag & vkfFkZd Hkwxksy ds ewy rRo 

3- MkW- jkedqekj xqtZj] MkW- ch- lh- tkV & i;kZoj.k v/;; 

4- MkW- ih- ,l- usxh & ikfjfLFkfrdh ,oa i;kZoj.k Hkwxksy 

5- MkW- yfrdk >k] MkW- /khjsUnz nsof’kZ & i;kZoj.k v/;;u 

6- MkW- ,e- ,y- 'kekZ]izksQslj ,p- ,l- 'kekZ] & jktLFkku dk Hkwxksy dh fo'ks’k foospuk  

7- MkW- ,e- ,y- 'kekZ] izks- ,p- ,l- 'kekZ] MkW- ts-ds- 'kekZ & Hkkjr dk uwru Hkwxksy 

8- Msfol ,ysu ih] Edw,u] fjpkMZ ,p & rwQkuh ty izcU/k ,oa LoPN fodkl] 

9- rVh; ty izokg izcU/k & Qsa;lZ ,.M ,- vkbZ- & b ,y & dknh] ;wfuoflZVh vkWo gokyh & 

euksvk] gokyhA 

 

⧫⧫ 
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ABSTRACT 

Today, the difficulty lies not only in keeping talented individuals but also in completely 
engrossing them and winning their hearts and minds throughout their careers. Employee engagement 
is becoming a critical determinant of a company's performance in today's competitive economy. 
Furthermore, the success of an organisation may depend on the level of employee involvement. 
Engagement is not just an essential element of customer happiness, corporate reputation, and total 
stakeholder value, but it also has the ability to have a major impact on staff retention, productivity, and 
loyalty. In order to gain a competitive edge, businesses are looking to HR to set the agenda for 
employee dedication and engagement. "The extent to which employees commit to something or 
someone in their organisation, how hard they work and how long they stay as a result of that 
commitment" is the definition of employee engagement. Research indicates that the relationship 
between an individual's job and organisational strategy - specifically, realising how important the 
position is to the company's success - is the most significant element driving employee engagement. 
Although the meaning of employee engagement may vary from company to company, the secret to 
successful engagement will ultimately lie in the adaptability of strategy that works best for each unique 
company. On the other hand, an employee's attitude towards their job, the workplace, their 
compensation, their benefits, etc., is what is meant by job satisfaction. People are thought to be more 
contented when they are satisfied with their jobs. Despite their obvious connections, motivation and 
aptitude are not the same as job satisfaction. Job Rotation, Job Enlargement and Enrichment, and Job 
Re-engineering are some of the techniques used in Job Design, which tries to improve satisfaction and 
performance in their jobs. Employee involvement, empowerment, autonomous work positions, and 
management style and culture are other factors that impact employee happiness. One crucial factor 
that is regularly assessed by businesses is job satisfaction. Through a thorough examination of the 
literature, we have investigated the impact of employee engagement on job satisfaction in the present 
study. 

 

KEYWORDS: Employee Engagement, Job Satisfaction, Effect of Employee Engagement on Job 
Satisfaction. 

_______________ 

Introduction 

Employees as human resources are one of the several factors that cannot be duplicated nor 
imitated by competitors and are considered the most vital assets if managed and involved properly. 
Employee engagement is a key component of one strategy for human resource management. The 
reaction of a worker to their position and the organisation in which they work is known as employee 
engagement.  
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Generally speaking, controlling discretionary effort is understood to include employee 
involvement. According to Bauer and Erdogan (2012), employees who have decision-making authority 
will behave in a way that best serves the interests of the company. The reaction of a worker to their 
position and to their organisation is called as employee engagement. The definition of personal 
engagement, according to Kahn (1990), is "the harnessing of organisation members' selves to their work 
roles; in engagement, people employ and express themselves physically, cognitively, and emotionally 
during role performances." Engaged workers typically exhibit satisfaction; they desire to work on 
worthwhile initiatives and positively impact the company's success. Job satisfaction indicates whether an 
individual's expectations for something are appropriate given the circumstances and work environment of 
the organisation. Job satisfaction shows what are an individual’s feelings about his job. Job satisfaction 

can be welfare for employees in the demands of employee rights. 

When employees follow the rules and achieve their goals, they become extremely imbalanced if 
they don't obtain what they desire, which can affect their job satisfaction indicators. Note that if a 
business tends to grow and succeed, employees must have a feeling of satisfaction at work and they 
must devote all of their energy and thoughts to their task (Ljigu, 2015). 

By highlighting a variety of factors, this study will try to investigate how employee involvement 

affects job satisfaction. 

Aim of the Study 

The aim of the study is to highlight the effect of employee engagement on job satisfaction 
through a thorough examination of the literature. By examining a variety of factors, this study will also try 
to investigate how employee engagement affects job satisfaction. 

Research Methodology 

The present research is descriptive in nature. Secondary data have been used in the study. 
Data have been collected from various sources such as research paper, thesis, websites, magazines, 
newspaper etc. The data collected from above sources has been used for conducting a comprehensive 
literature review. 

Review of Literature 

How an employee feels about their job, coworkers, the work itself, and the work environment is 
known as job satisfaction. It is also thought to be a crucial factor of the motivating process, representing 
the extent upto which the person believes his needs and desires are being satisfied. The definition of job 
satisfaction was modelled by Churchill et. al. (1974) and Smith et al. (1969) as the work-related affection 
states covering five aspects: the prospects for promotion, the pay, the coworkers, and the supervisors. 

The likeness of employees towards their work is known as job satisfaction. According to Locke 
(1976), job satisfaction is a favourable emotional state brought on by an evaluation of one's work or 
experiences at one's job. An employee's attitude towards their work and surroundings is shaped by their 
perceptions, which can be either good or negative (Ellickson & Logsdon, 2002). A person's level of job 
satisfaction increases with how well his/her work environment meets needs, values, or personal traits. 
Because researchers frequently hypothesise a relationship between work happiness and job 
performance—a notion that is significant to employers—job satisfaction is a crucial variable in 

organisational research that is most examined (McCue and Gianakis, 1997). 

Humanistic management, which emphasises human motivation and the interaction between an 
organisation and its employees, was the view point from which Daley (1986) examined work satisfaction. 
''The attitudes or opinions of employees regarding the organisation are in themselves key variables 
leading to its ultimate success,'' said Daley (1986). The three categories of factors that he examined in 
his research were those related to the job environment, workplace environment, and perceptions of 
organisational performance. 

Most academics concur that Kahn (1990) introduced the idea of employee engagement in his 
paper "Psychological Conditions of Personal Engagement and Disengagement Work," which was 
published in the Academy of Management Journal. Kahn carried out research to comprehend the 
psychological circumstances that result in workers' involvement at work. Thirty-two employees, sixteen 
summer camp counsellors, and sixteen financial professionals were interviewed in order to get data on 
how employee engagement was impacted by certain employment characteristics, such as manager 
satisfaction, position clarity, and resource availability. The data gathered from the interviews was 
analysed using grounded theory in order to "articulate the complexity of influences on people's personal 
engagements and disengagements in particular moments of role performances".  
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The attitude that characterises an employee's level of happiness with their work is called job 
satisfaction or job discontent (Gryphon & Pustay, 2007). "The positive or negative evaluative judgement 
about one's job or job situation" is what job satisfaction can be defined as (Motowidlo, 1996). 
Engagement proponents assert that despite the fact that both work satisfaction and employee 
engagement are focused on the relationship between the employee and their job, there are distinctions 
between the two definitions.  

Numerous research on employee engagement have been built around Kahn's approach 
(Luthans & Peterson, 2002; Shuck, 2011). Employee engagement, according to Kahn (1990), is "the 
harnessing of organisation members' selves to their work roles; in engagement, people employ and 
express themselves physically, cognitively, and emotionally during role performances".  

Emotional engagement and cognitive engagement are the two main components of 
psychological involvement, showing positive relationships with peers and superiors as well as showing 
empathy for others are indicators of emotional engagement. Cognitively engaged people understand their 
purpose and place in the workplace. An employee may experience involvement on any one of the 
dimensions at any one time, according to Kahn (1990).  

According to Ting (1997), work satisfaction among federal employees is determined by three 
factors. These consist of three categories: individual, organisational, and job-related. While he 
acknowledges that there would be some overlap between these three traits, he claims that these criteria 
largely fall into separate categories. The particular tasks involved in performing the real work are what 
define a job's features. They cover every duty related to the job function, as well as skill development and 
pay scale.  

The elements that characterise the workplace where work is done are included in the category 
of organisational characteristics. Last but not least, the individual qualities are those attributes that are 
particular to the person doing the work, such their level of expertise or understanding. According to Ting's 
research, the factors that most influence the job satisfaction of federal employees are the job and 
organisation features. 

Result and Discussion 

According to researchers (Gerstner and Day, 1997; Liden 1997), "when there is a harmonious 
social exchange relationship among leaders, subordinates, and the organisation, this results in better 
performance, greater job satisfaction, with a higher level of organisational commitment, and much more 
positive role cognition compared to organisations lacking these harmonious relationships." In actuality, 
satisfaction is the sense of fulfilment that comes from working hard and getting paid for it. 

The majority of job satisfaction surveys use interviews and questionnaires to gather information 
about respondents' preferences. While some organisations use surveys created by reputable research 
organisations like Gallup and UWES, many organisations create their own customised questionnaires for 
assessing employee job satisfaction. The nature of the work and the tasks completed, supervision, and 
working environment are some of the factors that are most commonly associated with satisfaction. 
Employee engagement has been seen to depend in part on job satisfaction. 

According to the research study (Buckingham and Coffman, 1999), respect for employees, 
equal opportunities and fair treatment, performance evaluation, pay and benefits, health and safety, job 
satisfaction, cooperation, family friendliness, career development, leadership, clarity of company values, 
and the company's standards of ethical behaviour are some of the critical factors that determine 
employee engagement. The largely leadership-focused book of Buckingham and Coffman (1999), 
mentions the term "engagement" only sporadically. Although the terms "work engagement" and 
"employee engagement" are interchangeable, this study favours using "employee engagement" since it 
encompasses the rapport between the employee and the enterprise. While employee engagement 
encompasses the relationship with the organization, work engagement refers to a person's relationship 
with their employment. 

Maslach et al. (2001) state that engagement is defined by vigour, involvement, and efficacy, 
which contrasts sharply with the three burnout qualities of cynicism, inefficacy, and tiredness. 
Furthermore, Macey, Schneider, Barbera, and Young (2009) described involvement as "a person's 
intention and concentrated energy, visible to others in the demonstration of personal initiative, 
adaptability, effort, and persistence directed towards organizational goals".  
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Kim (2002) discovered that employees had better levels of job satisfaction when their managers 
used a participative management style. High job satisfaction was found to be favourably connected with 
participative management style, participative strategic planning processes, and good supervisory 
communications. Kim also discovered that organisations might gain from taking into account 
management and staff development initiatives that incorporate empowerment and participative 
management and empowerment. 

The first study to show a connection between job happiness and employee engagement and 
company outcomes (such as customer satisfaction, safety, productivity, and profitability) was conducted 
by Harter et al. in 2002. "One of the first publications to suggest health benefits as a function of being 
engaged" (Shuck, 2011). Harter et al. (2002) also proposed a directly proportional relationship between 
employee engagement and well-being. Harter et al. (2002) defined the term employee engagement as 
"an individual's involvement and satisfaction with as well as enthusiasm for work." Employee engagement 
was characterised by Schaufeli and Bakker (2004) as "a positive, fulfilling state of mind related to work 
that is characterised by vigour, dedication, and absorption." Saks (2006) defines employee engagement 
as "a discrete and unique construct comprised of cognitive, emotional, and behavioural components 
linked with role performance individually. 

Employees that are passionate about their profession and the organization they work for are 
more likely to succeed, perform well, and act well under pressure, according to scholarly research by 
Luthans and Peterson (2002). It boosts the manager's self-efficacy. 

Employee engagement was further described by Harter et al. (2002) as "individual's involvement 
and satisfaction with as well as enthusiasm for work", building on this concept. Harter et al. (2002) 
examined nearly 200,000 responses from 7,939 business units which were part of 36 firms using the 
Gallup Work Audit (GWA), a well-known and proprietary 12-item questionnaire (the Q12). The findings 
indicated a strong positive association between key organisational performance and employee 
engagement.  

The first study to show a connection between job happiness and employee engagement and 
company outcomes (such as customer satisfaction, safety, productivity, and profitability) was conducted 
by Harter et al. in 2002. "One of the first publications to suggest health benefits as a function of being 
engaged" was Harter et al. (2002), which further claimed that employee engagement had a favourable 
impact on employees' well-being. (Shuck, 2011). 

The relationship between happiness in job and emotional aspect of involvement has been 
demonstrated by certain practitioners. "People's pleasure and the sense of inspiration and affirmation 
they receive from their work and membership in their organization are the emotional components," 
according to Towers Perrin (2009). Nonetheless, there were academics who disapproved of the 
satisfaction engagement strategy. 

 Factors influencing a worker's desire to work overtime are related to their level of involvement as 
well as their degree of satisfaction and dedication to their profession. (The Corporate Leadership Council, 
2004; Smythe, 2005 referenced in IJCRM, 2013; Blessing White, 2004). According to a 2004 study by 
Bates on employee engagement, engagement is the desire of individuals to make a meaningful 
contribution at work, which is enhanced by an emotional link with one's job, organisation, management, 
or coworkers. 

 According to a different study by Castillo & Cano (2004) on the degree of job satisfaction among 
college faculty members, job happiness will increase if interpersonal interactions, recognition, and 
supervision receive the right amount of attention. According to Chandrasekar (2011), an organisation 
must take care to establish a work environment that improves employees' capacity for increased 
productivity in order to enhance the organization's revenues. Additionally, he contended that while money 
is no longer the primary factor influencing total job satisfaction, interpersonal relationships and 
interactions are, and in the modern workplace, enhancing an organization's overall performance requires 
time, effort, and managerial skills. 

 Researchers Robbins and Judge (2006) discovered that contented employees are more likely to 
recommend the business to others, assist coworkers, and go above and above the call of duty. 
Additionally, because they wish to repeat their good experiences, contented employees could be more 
compliant to authority. 
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 Levinson (2007) asserts that loyal customers are more likely to arise from contented employees. 
Furthermore, he argues that employees are more likely to remain with the company if they enjoy their 
work. According to Balain and Sparrow (2009), it is oversimplified to assume that an employee's level of 
involvement directly affects their performance and that higher engagement levels result in higher 
performance levels. This notion is frequently advanced in the practitioner literature. They contend that 
involvement merely evaluates the symptoms of performance rather than the reasons and that it is too 
complicated at the individual level to adequately explain much performance. 

 The engagement or work attitude of an employee is directly related to their job satisfaction. An 
employee's attitude towards work is more favourable the higher their job satisfaction levels. Conversely, 
an employee's unhappiness breeds negativity (Miharty, 2013). Schneider et al. (2009) proposed that the 
factors that affect job satisfaction are job security and benefits, while the factors that affect engagement 
behaviour are the "quality of relationships with co-workers, (b) feeling trusted and respected, and (c) 
supervisor credibility." Furthermore, while factors that influence engagement can be handled more 
locally, such as "assignment to jobs that utilise skills and abilities, encouragement to innovate, and being 
treated with respect," front-line managers have less influence over factors that have an effect on job 
satisfaction (such as job stability and perks). 

 According to Macey and Schneider's (2009) findings, an employee's emotional engagement with 
their work is not always a direct result of their job satisfaction. Macey and Schneider also noted that, in 
some circumstances, the term "satisfaction" may also refer to "fulfilment," whereas "engagement" refers 
to both job satisfaction and feelings of vigour and excitement. 

 According to Alfes et al. (2010), the Chartered Institute of Personal and Development (CIPD) 
defined employee engagement as "being positively present during the performance of work and willingly 
contributing intellectual effort, experiencing positive emotions, and meaningful connections to others." 
This definition was found in their work with the Kingston Employee Engagement Consortium. "Offering 
opportunities for employees to connect with their coworkers, management, and organisation" is also a 
definition of employee engagement. It also involves creating an atmosphere that motivates employees to 
take ownership of their job and show genuine concern for their output. 

 The study "An Empirical Study of Impact of Job Satisfaction on job Performance in the Public 
Sector Organisations" was done in 2011 by Rehman Muhammad Safdar and Waheed Ajmal. This 
descriptive-correlational study set out to find out the relationship between job performance, job 
satisfaction, and job retention. For this study, a sample of 568 workers from public sector regulatory 
agencies was chosen. A descriptive-correlative survey approach was used to gather data via 
questionnaires. In general, the workers expressed satisfaction with their positions. This study evaluated 
the relation between job performance and job satisfaction, finding that there is a significant effect size 
correlation (r = 0.52). 

 The results of SHRM's 2012 Employee Job Satisfaction Survey indicate the factors that have 
the most influence are shown below: 

List 1: Factors of Job Satisfaction 
Rank Factor 

• Job security (63%) 

• Opportunities to use skills and abilities (62%) 

• Organisation's financial stability (55%) 

• Relationship with immediate superior (55%) 

• Compensation/ pay (54%) 

• Communication between employees and senior management (53%) 

• Benefits (53%) 

• The work itself (53%) 

• Autonomy and independence (52%) 

• Management's recognition of employee job performance (49%) 

• Feeling safe in the work environment (48%) 

• Overall corporate culture (46%) 

• Flexibility to balance life and work issue (38%) 

• Relationship with co-workers (38%) 

Source: 2012 Job satisfaction survey by SHRM 
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To further explain the association of job satisfaction with employee engagement, the results of 
the 2012 Job satisfaction and Employee Engagement published by SHRM arelisted in the table below: 

List 2: Satisfaction with Conditions of Employee Engagement 

Rank Satisfaction with Conditions of Engagement 

• Relationship with co-workers (76%) 

• The work itself (76%) 

• Opportunities to use skills and abilities (74%) 

• Relationship with immediate superior (73%) 

• Contribution of work to organisation's business goals (7 1 %) 

• Meaningfulness of job (69%) 

• Autonomy and independence (69%) 

• Variety of work (68%) 

• Organisation's financial stability (63%) 

• Overall corporate culture (60%) 

• Management recognition of employee job performance (57%) 

• Job specific training (55%) 

• Organisation's commitment to professional development (54%) 

• Communication between employees and senior management (54%) 

• Organisation's commitment to CSR (49%) 

• Networking (49%) 

• Career development opportunities (48%) 

• Career advancement opportunities (42%) 

Source: 2012 Job satisfaction survey by SHRM 

In their study, Urmila and Sapna (2012) sought to ascertain the degree of employee 
engagement within Hyderabad's organised retail sector. "They examined how changes in work, home life, 
stress levels, and training affect employee engagement. The study finds that 79.30 percent of organised 
retail workers in Hyderabad are somewhat engaged. Work-life balance, stress, training, and employee 
engagement are all significantly correlated, according to the variance and regression analysis." Their 
research indicates that important factors significantly affect employee engagement. 

 In a study, Kanwar et al. (2012) found that companies need to make efforts to increase 
employee job satisfaction as well as organisational commitment if they want to keep their staff. They 
added that when "employee expectations are notmet by an organisation, employee job satisfaction is 
poor, and this leads to decreased organisational commitment."  

According to Garg and Kumar's (2012) study article, employee engagement is significantly 
influenced by work satisfaction. According to their research, a number of factors, including a career path 
with opportunities for advancement, fair pay and benefits, the belief that the company provides good 
value to customers, a satisfactory work environment, positive relationships with coworkers and the 
immediate supervisor, effective internal communication, and smoothly operating organisational dynamics, 
are used to measure employee engagement levels. The study came to the conclusion that two crucial 
factors that significantly influence employee engagement in a company are job satisfaction and 
remuneration. In general, organisational elements including job enrichment, incentives, rewards, 
remuneration, job design, working conditions, rotation of duties, and organisational culture all contribute 
to job satisfaction. These elements are proposed to be positively correlated with job satisfaction. 

To study the effect of three employees' involvement, Preeti Thakur (2014) conducted a study 
titled "A research paper on the effect of employee engagement on Job Satisfaction in IT sector." Hence, 
120 officers were taken in the study, including clerks in the IT industry. The researcher discovered that 
giving prior employees more responsibility and authority on the job could boost their motivation. 
Furthermore, it was found that rewards and sanctions at the clerical lever are significantly correlated with 
job participation. It was shown that there is a favorable correlation between employee engagement and 
work satisfaction. 
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 To study the relationship between labour overload and job satisfaction as also the impact of job 
satisfaction on employee engagement and performance, Sobia Ali and Yasir Aftab Farooqi (2014) 
conducted a study. Information from all 207 workers of the public Sector University of Gujranwala 
Division was gathered using a questionnaire. The knowledge was analyzed using SPSS software. 
According to this report, work overload negatively impacts employee performance, engagement, and job 
satisfaction, making it the organization's top worry. The results suggest that a variety of solutions, 
including work rotation, training, and reward systems, may be implemented to reduce the issue of labour 
overload and stress. 

 Umamaheswari R and Swarnalatha C conducted a study titled "Impact of Labour Engagement 
on Work Satisfaction: A Study on Teaching Faculties" (2015). The researcher interviewed 220 college 
instructors and reviewed the literature on work engagement. The data was analyzed using SPSS 21 
software, and the study's conclusions provide useful information for improving faculty work satisfaction. 
The goal of this study is to gain a deeper understanding of the relationship between labor involvement 
and job satisfaction as well as the practical use of techniques like job rotation, training, and rewards. 

 In a 2016 study, "The relationship between Employee Engagement, Job Motivation, and Job 
Satisfaction towards the worker Performance," Hotner Tampubolon found that worker performance is 
significantly and favorably impacted by employee engagement. The goal of the study is to find out how 
employee engagement, motivation, and job satisfaction relate to worker performance at the Indonesian 
Ministry of Trade's Ministry of Export and Import Department. Ninety people who added the department 
provided the information. 

 Empirical data from Bangladeshi financial institutions about how employee empowerment 
affects worker happiness and service quality. Employee satisfaction and service quality are impacted by 
employee empowerment. The study's findings demonstrated how employee empowerment affects both 
worker satisfaction and the quality of services provided. This article also discusses the impact of staff 
satisfaction on service quality. The findings demonstrate that employee empowerment significantly 
affects staff satisfaction and service quality. Additionally, contented employees offer the company higher-
caliber services. The study's outcomes clearly affect both firms and employees. (Islam Minhajul, 2016). 

Conclusion 

Evidence between formative features of demand fulfillment and employee engagement was 
found in the literature review. A recurrent element emerged from the literature analysis: workers are 
merely individuals with varying demands at varying levels. In order to fulfill their potential and find 
employment satisfaction, these requirements must be met. The review of the literature revealed that 
when companies successfully meet the needs of their workers, employee engagement rises. Numerous 
academics have examined and documented the connection between employee involvement and work 
happiness. Furthermore, there are two possible outcomes from employee involvement: work satisfaction 
and job engagement. Here, an effort is made to draw attention to a few of the research that back up the 
current investigation. Through a literature review, these formative elements of job satisfaction can be 
linked to employee engagement. 
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ABSTRACT 

The scaling of Entrepreneurship reflects the nations growth and development. It generates 
huge employment directly and indirectly.  Entrepreneurship takes the nation to the other heights in 
terms of wealth creation. It scatters to variety of products and services which can lead to higher tax 
revenue collections. Since India has got demographic dividend by 2025, entrepreneurship is the need 
of the hour to the present younger generations in terms of income generation, attaining self -sufficiency 
and wealth creation. In this regard students and graduated youth play a vital role in the process of 
entrepreneurship towards economic development of the nation. The purpose of this research paper to 
examine and evaluate the level of perception of college students on awareness towards 
entrepreneurship in different dimensions. The data has been collected by administering a questionnaire 
through a Google form link. The analysis of data revealed overall that students are reasonably aware 
about entrepreneurship and its insights towards initiation. 

 

KEYWORDS: Entrepreneurship, Gender, Employment, Economic Development. 

_______________ 

Introduction 

 Entrepreneurship creates new opportunities to the younger generations especially students who 
comes with an innovative idea and able to transform them into profitable ventures. Students from 
graduate and post graduate level are ready to do experiments in entrepreneurship with technology as 
value addition. The origin of Entrepreneurship and Startups initiate with an idea to generate employment 
opportunities, enhancement of incomes, uplift standard of living by using available materials and financial 
resources. In such a way the young students searching for new avenues in entrepreneurship. They are 
getting aware pertaining to available financial resources in and around also schemes offering from 
government side, trying to aware initiative efforts for their ideas. They accustomed with their ideas by 
adding skills, creative, critical, analytical thinking in the advent of technology. All these components 
instigating students and younger generations to perform a vital role in all aspects towards the 
development of country. Hence, students are actively involving to have the update awareness on 
entrepreneurship irrespective of their discipline or domain as the students have become career oriented 
and choosing self-employment for better earnings. In  this regard, respective Central and State 
governments also encouraging students for their innovative ideas to nurture at incubation centers so as 
to groom them as entrepreneurs and job providers. With this backdrop, the present study tried to assess 
the student’s level of perception and awareness on different components associated with 
entrepreneurship activity. The following objectives were set forth for the study. 
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Objectives of the Study 

• To examine the level of perception of college students on entrepreneurship 

• To evaluate and analyze the different dimensions of entrepreneurship awareness  

Methodology 

Theprimary data has been collected from the students’ respondents by administered a 
questionnaire in the form of google link with a set of questions and the responses collected from the 
colleges such as 1 Govt Degree College of Kukatpally and 1 Private aided College such as Vivek 
Vardhini College of PG Studies, Koti, Hyderabad and a sample of 200 collected. The scaleused in the 
questionnaire was based on Five Point Likert Scale. Questionnaire so as make it reliable.  The collected 
data has been analyzed with pie-charts, tables with percentages, averages, and bar-graphs for its better 
understanding. A small portion of the secondary data also collected from journals, books which are 
available on the topic. There are certain limitations as the study confined only for two college students. 

Data Analysis & Interpretations: (Respondents: 200)  

 

Chart 1: Gender 

Gender (200 Respondents) 

Male Female 

136/200 64/200 
Source: Primary data  

The Study reveals that 68% (136/200) belong to Male students and 32%(64/200) Female 
students participated in the survey.. 

 

Chart 2: Students Age 
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Source: Primary Data 

The study stated that 29.5% (59/200) belong to 21 years or more. Whereas 26.5%(53/200) 
20years, 25.5%(51/200) 19years and 18.5%(37/200) 18 years of age students. 

 
Chart 3: Intend to become an entrepreneur 

Intend to become Entrepreneur 

Yes No 

80.5% (161/200) 19.5% (39/200) 
Source: Primary Source 

The Study advocates that majority80.5% (161/200) student respondents revealed that they are 
intend to become entrepreneurs. Whereas a megere of 19.5% (39/200) respondents expressed not to 
become entrepreneurs. 

Chart 4: Intention & Aware of new Entrepreneurship Opportunities 
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Source: Primary Data 

The study says that the majority of 62% (124/200 Yes)for aware of new entrepreneurship 
opportunities. However, a small portion of23%(46/100)‘Not sure’ about exploring the new opportunities 
and Only15%(30/200)student respondents revealed NO for exploring the new entrepreneurship 
opportunities. 

 
Chart 5 

Students’ Perception to attend entrepreneurship courses 

The study explores that 86% (172/200) student respondents agreed to attend entrepreneurship 
courses. Whereas just 14% (28/200) say not interested in attending entrepreneurship courses.  

Source: Primary Source 

Chart 6: Awareness on setting up an enterprise 

 
Source: Primary Source 
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 The above Chart reveals that 61.5%(123/200) student respondents says‘Yes’ that they have 
awareness towards setting up enterprise. whereas,25% (50/200)respondents says that they are ‘not sure’ 
about awareness in settingup of an enterprise. However,  

13.5% (27/100) respondents revealed that they dont No about setting up an enterprise. 

Chart 7: Intention to become an Entrepreneur 

 
 

 
Source: Primary Source 

The above Chart showing that 70% (140/200) respondents expressed that they have intention to 
become entrepreneur. However, 26.5% (53/200) respondents expressed that they are not sure to 
become an entrepreneur. 

Chart 8: Want to become own entrepreneur Boss after Studies 
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Source: Primary Source 

The above charts tells us 83.5% (167/200) respondents says that they want become boss after 
their studies and19%(38/200)respondents expressed that they are not sure about their future. 

  
Chart 9: Awareness on Govt entrepreneurial support schemes  

Source: Primary data 

The above chart says that 66% (132/200) respondents expressed Yes entrepreneurial support 
schemes by govt. However,34%(68/200) says that No govt entrepreneurial support schemes. 

Chart 10: Aware on legal formalities 

Yes No 

64.5%(129/200) 35.5%(71/200) 

 
Source: Primary data 
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The chart shows that 64.5%(129/200) student respondents conveyed that Yes and 35.5% 
71/200says No about the awareness o legal formalities to establish enterprise. 

 

Chart 11: Awareness entrepreneurship as career 
 

 
Source: Primary data 

The above chart shows that 52% (104/200) resoondents agreed that the entrepreneurship may 
adopt as career opportunity. However,25.5% (51/200) consented that they are highly aware that 
entrepreneurship as career activity. Surprisingly 21% (42/200) respondents are unaware about 
entrepreneurship as career opportunity.  

 

Chart 12: Awareness about Capital requirements to start an enterprise 

Source: Primary data 

The above chart shows that 50.5% (101/200) revealed that they are aware about the capital 
requirements to start an enterprise. Whereas 24.5% (49/200) respondents also interestingly revealed that 
they are un-aware the capital requirements to start an enterprise and 23% (46/200) expressed that they 
are highly aware the capital requirements. 



260       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

 

Chart 13: Awareness on Marketing Skills 

Source: Primary data 

The above chart shows that 49% (98/200) respondents expressed that they are aware about 
marketing skills. However28.5% (57/200) of the respondents conveyed that they are highly aware about 
marketing skills. Interestingly20% (40/200) of the respondents expressed that they are un-aware on 
marketing skills. 

 

Chart 14: Aware of Managerial Skills 

Source: Primary data 

The above chart reveals that 49.5% (99/200) respondents expressed that they are aware of 
marketing skills. Whereas 25% (50/200) expressed that they are not aware of Managerial skills. 
However, 24% (48/200) conveyed that they are highly aware of managerial skills. Hence, majority 
expressed that aware of Managerial skills. 

 

Chart 15: Aware of Govt rules to start an enterprise 
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Source: Primary data 

The above chart reveals that 41% (99/200) respondents expressed that they are aware of govt 
rules. Whereas 29% (82/200) expressed that they are highly aware of Govt rules. However, 25.5% 
(51/200) conveyed that they are un-aware of Govt rules. Hence, majority respondentsexpressed that 
aware of Govt rules.  

Results & Conclusion 

The results of the research study are very interesting in develop and enhancing the present 
awareness of entrepreneurship and motivation among the students. The findings of the study shows that 
the students are aware about the term ‘Entrepreneurship’ and the components associated with. It shows 
that gender, age is not barrier to come up with entrepreneurial ideas. However, it is observed that 
percentage of participation of female is a bit less.  The study revealed that the students having 
Entrepreneurial awareness in terms of government schemes on entrepreneurship. They expressed 
reasonably know about the legal formalities of entrepreneurship, aware of government rules, knowing 
about managerial, marketing skills and how to obtain permissions for an enterprise as their parents are 
engaged in small businesses. Some of these issues expressed through oral interactions along with them. 
Hence, It can be concluded that the entrepreneurship may be the better opportunity to the present 
generations to have a better career, self-sufficiency and can come up from job seeker to a job provider. 

Suggestions 

• Training programs may be conducted to the students to aware of the practical issues associate 
in entrepreneurial activity. 

• Teachers may motivate the students towards entrepreneurship skills and adoption of technology 
as value addition. 

• Incubation centers are to be established in all educational institutions so as to discuss the pros 
and cons of innovative ideas. 

• Entrepreneurship is to be included in curriculum as mandatory in all disciplines so as to choose 
as career option.  
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ABSTRACT 

This research paper investigates the significance of failure in the entrepreneurial journey and 
the techniques used by successful firms to build resilience and recover from setbacks. Failure is an 
unavoidable part of entrepreneurship, and understanding how to manage and learn from mistakes is 
critical for long-term success. The study analyzes case studies, surveys, and interviews with 
entrepreneurs to get insight into the problems they confront and the resilience mechanisms they use. 

 

KEYWORDS: Entrepreneurship, Resilience, Failure, Learning from Failure, Innovation, Adaptability. 

_______________ 

Introduction 

The startup scene is distinguished by innovation, risk-taking, and quick expansion. However, it 
is also characterized by a high rate of failure. A large proportion of startups confront obstacles such as 
insufficient capital, market competition, and operational concerns, resulting in a high failure rate within the 
first few years of operation. 

Failure in entrepreneurship is not only common but also serves as a powerful learning tool. 
Entrepreneurs often encounter setbacks that provide valuable insights, allowing them to refine their 
strategies, identify weaknesses, and gain a deeper understanding of market dynamics. Embracing failure 
fosters a culture of continuous learning and adaptability, contributing to long-term success. 

Entrepreneurship requires resilience. It entails the ability to recover from failures, adapt to 
changing circumstances, and overcome obstacles. Resilient entrepreneurs see failures as transitory 
impediments rather than insurmountable roadblocks, helping them to negotiate uncertainty, retain focus, 
and eventually achieve their objectives. Building resilience is not only a personal trait, but it is also an 
important predictor of a startup's capacity to thrive in a competitive environment. 

The Nature of Failure in Entrepreneurship 

Startups frequently experience numerous forms of failures, including financial, strategic, and 
operational issues. Financial failures can be caused by a lack of financing or inadequate financial 
planning, which impairs the organization's capacity to operate and grow. Strategic failures are frequently 
caused by ineffective market positioning or a misalignment between the startup's goals and market 
demands. Operational setbacks can include inefficient internal processes or difficulty in scaling 
operations to meet demand. 

 
  Associate Professor, Dr. B.R. Ambedkar Government College, SriGanganagar, Rajasthan, India. 



264       Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 14, No. 01, Jan.-March 2024 

Common causes of startup failure include a lack of market fit, which occurs when a firm fails to 
address genuine market requirements or solve pressing problems. Inadequate finance is a widespread 
issue, with many firms struggling to get the capital required for development and operations. Leadership 
issues, such as disagreements and ineffective team management, contribute to organizational 
breakdowns. Strong competition, product or service flaws, market timing errors, and ineffective marketing 
methods are all common causes of startup failures. 

Statistics demonstrate the harsh realities of startup success and failure rates. Studies show that 
70-90% of startups fail within the first five years of operation. The leading cause of startup failure, 
accounting for 42% of cases, is a lack of market demand. Financial difficulties, with 29% of firms running 
out of cash, and team-related concerns, at 23%, are major contributors to startup failure. Achieving long-
term success remains difficult, with just a small number of businesses overcoming the early-stage 
barriers to establish themselves in the marketplace. 

Case Studies of Notable Startup Failures 

One famous case study is Blockbuster, a former video rental giant. Its downfall was ascribed to 
the company's unwillingness to adapt to the digital streaming era, as well as a delayed response to 
shifting consumer tastes. Blockbuster's decline was mostly caused by a lack of innovation, a failure to 
embrace internet platforms, and an underestimating of growing competitors such as Netflix. The lesson 
learnt emphasizes the crucial need of adaptation and staying ahead of technology breakthroughs in a 
continually changing market. Blockbuster's bankruptcy serves as a cautionary tale for businesses who 
misunderstand the speed of industry change and the importance of continual innovation. 

The Psychology of Failure 

The psychology of failure in entrepreneurship reveals a complex interaction of emotional and 
cognitive responses. Entrepreneurs frequently endure a variety of psychological effects, including 
emotions of disappointment, self-doubt and stress. The dread of being judged and the societal stigma 
associated with failing might aggravate these emotions. Entrepreneurs' coping techniques vary, with 
some adopting a growth mentality, viewing failure as a chance for learning and improvement. Others may 
have a sense of resilience, utilizing failures as a drive to endure and adapt. Seeking mentorship, 
networking with other entrepreneurs, and practicing self-reflection are frequent coping mechanisms. 

Emotional reactions to failure might include feelings of aggravation, worry, and even mourning 
over the perceived loss of the business. Entrepreneurs may struggle with issues of identity and self-worth 
related to their business ventures. Accepting failure as a normal part of the business process is critical for 
cultivating a healthier mindset. 

The stigma associated with failure in entrepreneurship can stifle innovation and risk-taking. 
Societal expectations frequently emphasize achievement, producing an environment in which 
entrepreneurs may be concerned about the implications of failure. This stigma can deter people from 
pursuing entrepreneurial endeavors, limit the sharing of failure stories, and maintain a culture that ignores 
the beneficial lessons learnt from mistakes. 

Addressing the stigma necessitates a shift in perception, with failure viewed as a stepping stone 
to achievement rather than a sign of weakness. Encourage open discussions about failure, celebrate 
resilience, and emphasize tales of successful people who overcame difficulties to help destigmatize 
failure. This cultural shift supports a more supportive atmosphere for entrepreneurs, encouraging 
inventiveness and a greater willingness to take calculated risks. 

Building Resilience in Entrepreneurship 

Building resilience in entrepreneurship entails applying ways to recover from failure. 
Entrepreneurs can build resilience by viewing setbacks as learning opportunities, adopting a problem-
solving approach, and studying failures for future improvements. Embracing a growth mindset is critical in 
this process because it promotes a positive attitude toward obstacles, ongoing learning, and adaptability. 
Entrepreneurs with a growth mentality are more inclined to perceive failures as temporary impediments 
and chances for personal and professional development. 

Furthermore, mentoring and support networks play an important role in building resilience. 
Engaging with experienced mentors provides invaluable insights and help, giving entrepreneurs a 
broader perspective on difficulties. Participating in a supportive community also helps entrepreneurs to 
share their experiences, receive encouragement, and have access to resources, all of which contribute to 
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a stronger support system. By using these tactics and appreciating the importance of a growth mindset 
and supportive networks, entrepreneurs may strengthen their resilience, effectively navigate adversities, 
and ultimately boost their chances of long-term success in the dynamic world of entrepreneurship. 

Learning from Failure 

Successful entrepreneurs use failure as a strong learning tool, gathering useful lessons from 
setbacks to help shape future decisions. Instead than seeing failure as a hindrance, they see it as a 
springboard to growth and creativity. These entrepreneurs build a culture of continuous improvement 
within their firms by analyzing mistakes, learning lessons, and refining processes. Entrepreneurs foster a 
dynamic environment conducive to innovation by developing a mindset that values learning from 
mistakes. Setbacks are viewed as opportunities to innovate and improve products, services, or 
operational tactics, resulting in the startup's long-term success and resilience. 

Resilience in Action: Case Studies of Successful Rebounds 

Several startups have shown resilience by successfully overcoming adversity. One famous 
example is Netflix, which evolved from a DVD rental-by-mail business to a streaming behemoth. Faced 
with dwindling DVD rentals and fierce competition, Netflix embraced innovation by aggressively investing 
in original content and developing a global streaming network. Their strategic pivot demonstrated 
resilience through adaptability, responding to shifting consumer preferences, and staying ahead of 
industry trends. Airbnb is another fascinating case study. The corporation had challenges during the 
COVID-19 epidemic, as travel restrictions hampered their operations. In response, Airbnb expanded its 
offers, focusing on local experiences and internet services. This strategic adjustment enabled Airbnb to 
respond to shifting market conditions and capitalize on new market demands, demonstrating resilience 
through flexibility and strategic repositioning. 

Common characteristics of resilient companies include a dedication to innovation, a readiness to 
pivot in response to changing circumstances, and a focus on customer requirements. Furthermore, many 
resilient firms focus developing deep ties with their user base, creating a community that supports the 
brand during difficult times. These case studies emphasize the significance of adaptability, creativity, and 
customer-centric initiatives as critical components of resilience in the face of adversity. 

Practical Advice for Entrepreneurs 

Entrepreneurs can overcome failure and develop resilience by adding practical strategies into 
their company approach. For starters, cultivating a growth mindset is essential—see failures as chances 
for learning and growth rather than insurmountable obstacles. Create an environment of open 
communication among the team, enabling frank talks regarding difficulties and lessons learned. 

Entrepreneurs should do extensive risk assessments during the business development process 
to reduce risks and plan for contingencies. Diversifying revenue streams, establishing sound financial 
reserves, and constantly evaluating business plans to adjust to changing conditions are all useful 
techniques. Developing solid relationships with suppliers, clients, and partners helps to build a more 
resilient business foundation. Encouraging a proactive attitude entails being current on industry trends, 
analyzing market changes, and predicting future obstacles. Regularly reassessing and modifying 
corporate plans to reflect emerging trends improves flexibility. Building a dependable support network 
through mentorship, industry colleague. 

To summarize, developing resilience involves a combination of mentality, strategic planning, 
and proactive actions. Accepting failure as part of the entrepreneurial path, employing risk mitigation 
methods, and staying ahead of obstacles all help to build a robust and adaptive business model.es, and 
professional organizations is a helpful source of guidance during challenging times. Finally, the 
investigation of entrepreneurship and startups emphasizes the unavoidable presence of failure as an 
integral part of the path. Examining case studies, psychological effects, and practical recommendations 
yields critical insights. Failure is not a dead end, but rather a stepping stone to success, delivering vital 
lessons, insights, and growth chances. 

Conclusion 

The value of failure as a stimulus for growth and innovation cannot be emphasized. Successful 
entrepreneurs use failures to fine-tune their strategy, promote creativity, and improve their overall 
business approach. These experiences help them develop resilience, a skill necessary for managing the 
dynamic and often uncertain terrain of entrepreneurship. 
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In light of this, there is a strong need to embrace resilience as a necessary component of the 
entrepreneurial journey. Entrepreneurs should see setbacks not as insurmountable impediments, but as 
opportunities to adapt, learn, and eventually succeed. Entrepreneurs that cultivate resilience are better 
positioned to endure setbacks, innovate in the face of adversity, and eventually achieve long-term 
success. As the entrepreneurial landscape evolves, resilience becomes increasingly important, allowing 
individuals to negotiate uncertainty and emerge stronger on the path to success. 
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ABSTRACT 

MSMEs, the Micro, Small and Medium Enterprises are imperative for the overall regional and 
economic development of the country, constituting a substantial portion of the GDP. With their capacity 
to generate employment, MSMEs contribute significantly to the well being of citizens. Despite their 
strategic importance, the MSMEs in India face some challenges that impede their growth and 
development. The government has instituted various facilities and schemes for the sustainability and 
expansion of MSMEs. These initiatives encompass financial assistance, technological support, skill 
enhancement programs tailored particularly to the needs of MSMEs. The emphasis of the government 
on the MSMEs aligns with its objective of promoting entrepreneurship, innovation and inclusive 
economic growth. In addition to the above challenges, MSMEs often struggle with problems such as 
limited credit facilities, inadequate infrastructure and need for the technological upgadation. The paper 
seeks to examine the government schemes designed to overcome the challenges and to enhance the 
overall competitiveness and stability of MSMEs in India. By shedding light on these initiatives the paper 
aims to analyse the measures aimed at strengthening MSME sector and contributing to the economic 
prosperity. 

 

KEYWORDS: MSMEs, Micro, Small and Medium Enterprises, Marketing Assistance, Credit, 
Government, Technology. 

_______________ 

Introduction 

MSMEs  

MSMEs contribute around 30% of country’s GDP, almost 45% of total production and over 40% 
of the export in the nation. Using the phrase ‘backbone of the nation’ will certainly be an understatement. 
As per the provisions of the Micro, Small and Medium Enterprises Development (MSMED) Act 2006, the 
Indian government launched MSME. Now a days, there are several types of manufacturing, processing 
and preservation businesses working in this sector. For the economy, MSMEs are a vital component of 
the economy and have contributed much to the country’s socioeconomic progress. This sector is 
beneficial for both the rural and backward sectors In India around 6,33,88,000 MSMEs are presently 
working in India as mentioned in Government’s Annual Report (2021-22). 

MSMEs, i.e. Micro, Small and Medium Enterprises are classified into two divisions namely 
manufacturing and service enterprises, according to the MSMED Act 2006. 

MSME Redefined: The classification of MSMEs as per the provisions of the MSMED Act, 2006: 
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Table 1: Classification of MSMEs 

Type of Enterprise Investment in Plant and 
Machinery/Equipment 

Turnover 

Micro Not exceeding 1 Crore Rupees Not exceeding 5 Crore Rupees 

Small Not exceeding 10 Crore Rupees Not exceeding 50 Crore Rupees 

Medium Not exceeding 50 Crore Rupees Not exceeding 250 Crore Rupees 

Table1 provides a clear breakdown of the criteria for categorizing the enterprises into micro, 
small and medium on the basis of investment in plant and machinery/equipment and annual turnover.  
The above thresholds are set to differentiate enterprises by the scale of operations, ensuring a structured 
approach to support and promote businesses of different sizes working as MSMEs. 

Effective from July 1,2020, a modified classification for the MSMEs has replaced the previous 
criteria from the MSMED Act of 2006. The revision announced on May 13, 2020, as a part of the Aatma 
Nirbhar Bharat Package, aims to reflect current economic realities. The new criteria consider both annual 
turnover and investment in plant and machinery/equipment, providing a more objective and business-
friendly classification system. This change considers change in economic environment and provides for 
increased flexibility and benefits to a wider range of businesses. 

Investing in Machinery/Equipment will not further need as many inspections under the proposed 
reclassification or new categorization. In addition, MSMEs’ activities would be open, non-discriminatory, 
and objective. 

Objectives 

• To assess the significant contributions of MSMEs focusing on their contribution in GDP. 

• To explore and analyse the effectiveness of government initiatives and support schemes aimed 
at promoting MSME development in India. 

Contribution of the MSMEs 

The Micro, Small and Medium Enterprises (MSMEs) have a significant contribution in fostering 
the holistic economic growth. The MSMEs are committed to employee’s well-being. They provide jobs 
and other essential services suchas providing loans, while simultaneously supporting financial institutions 
through the provision of credit limits and financial assistance. MSMEs actively contribute to skill 
development and encourage entrepreneurshipby establishing specialized training centers. Moreover, 
they drive technological advancements, facilitate industry modernization and offer cutting-edge testing 
and certification facilities. With a keen focus on market expansion, MSMEs help businesses gain access 
to the local as well as international markets. MSMEs also show their commitment to promote innovation 
in the production creation, design, intervention and packaging. In essence, MSMEs emerge as dynamic 
contributors to different areas of economic development and societal progress. 

Role of the MSMEs in Economy 

Since its inception, the MSMEs sector has emerged as highly dynamic in the country’s economy 
as it is engaged in manufacturing and production of a diverse range of goods for local as well as the 
foreign markets, By collaborating with relevant ministries, state governments and other stakeholders. 
MSMEs have notably contributed to develop sectors like Khadi, village and coir industries. Through joint 
efforts, they have facilitated education and training programs in rural communities, contributing to their 
development. 

The vital role of the MSMEs is evident in the job creation especially in the rural and 
underdeveloped regions of the country. Their affordability in terms of cost of startup has significantly 
fueled the industrialization of these regions. The socio-economic development of the nation has been 
positively impacted by the substantial contributions of SMEs i.e. small and medium size enterprises. 
MSMEs further contribute to national economic growth by requiring modest investment levels, operating 
with a high degree of adaptability, easily relocating to new regions as needed, and facilitating cost-
effective imports. The benefits extend to the adoption of technology fostering competitiveness in 
bothdomestic and international markets, supporting the production of literary materials and nurturing a 
new generation of entrepreneurs through specialized training centers. 

Technology-savvy enterprises, strong rivalry in domestic and international markets, a 
contribution to building military materials and the generation of new entrepreneurs via specialized training 
centers are only a few of the benefits of developing relevant indigenous technology. The Central 
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Statistics Office (CSO) and the Ministry of Statistics & Program Implementation provided the information 
given in table below 

Contribution of MSMEs in Country’s Economy at Current Prices (in Rupees Crores) 

Year MSME- Share in 
Gross Value 

Addition 

Growth 
(in %) 

Total GVA Share of 
MSME in 

GVA(in %) 

Total GDP Share of 
MSME in 

GDP (in %) 

2014-15 3658196 – 11504279 31.80 12467959 29.34 

2015-16 4059660 10.97 12574499 32.28 13771874 29.48 

2016-17 4502129 10.90 13965200 32.24 15391669 29.38 

2017-18 5086493 12.98 15513122 32.79 17098304 29.75 

2018-19 5741765 12.88 17139962 33.28 18971237 30.27 
Source: Central Statistics Office (CSO), Ministry of Statistics & Program Implementation 

 

Figure 1: Share of the MSMEs in Total GVA (In absolute terms) 

As represented in figure-I, the proportion of contribution of the MSME sector in total GVA in 
GDP has witnessed an increase at a steady rate. The MSMEs contribution to the Total GVA was 31.80 
percent in 2014-15, and their share increased to 33.28 percent in the year 2018-19. 

 

Figure 2: Proportionate Share of MSMEs in ALL INDIA GDP 
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Figure 2 represents the contribution of MSMEs in GDP of India in percent, which forms a 
considerable share in All India GDP. 

Importance of MSMEs for the Indian Economy 

The Micro, Small and medium-sized enterprises (MSMEs) are often seen as a means of 
economic development and also a tool for achieving social justice. As a group, they are well-recognized 
for their contribution in economic development. Because of their minimal investment needs, flexibility in 
operations and ability to create local technology, the MSME sector has driven India to new heights. 

• According to the 73rd round of the National Sample Survey (NSS) conducted in the 2015-16 
period, the MSME sector has generated employment for around 110 million people. 

• It generated 6.11 % of the country’s GDP from manufacturing and 24.63 % of GDP from the 
service activities through around 63.4 million units throughout the nation. 

• The MSME ministry aims to expand its GDP contribution by upto 50 percent till 2025 as India 
pushes forward to become $5 trillion economy. 

• India’s exports make up to approx. 45% of the country’s total output. 

• All-inclusive development is facilitated by MSMEs by offering potential job opportunities, 
specifically for the persons from the most disadvantaged groups of the society residing in rural 
regions. 

• The MSMEs working in Tier 2 and Tier 3 cities have contributed to the economy by enabling 
consumers to avail the banking services. 

• MSMEs encourage new product development by giving aspiring entrepreneurs a platform from 
which to launch their own businesses and in turn increase competition as well as growth. 

In the face of global economic fluctuations and adversities, the MSME sector in India appears as 
a steadfast pillar that supports the national economy. India’s MSMEs are driving the country toward a 
thriving global economy and we may say that this is a quiet revolution started by MSMEs. 

Major Challenges for MSMEs 

Financial Challenges 

• Lack of adequate and timely credit. 

• High cost of credit. 

• Collateral requirements. 

• Limited access to equity capital. 

Operational Hindrances 

• Challenges in supplying to government departments. 

• Availability of raw materials at reasonable cost. 

• Concerns related to storage, designing, packaging and product display. 

Market Access and Infrastructure Constraints 

• Limited access to foreign markets. 

• Inadequate infrastructure facilities, including power, water and roads. 

Technological and Human Resource Limitations 

• Low level of technology as well as difficulty of access to latest technology. 

• Lack of trained and skilled workforce for marketing, manufacturing and services. 

• Multiple labour laws and complex compliance procedure. 

Moreover, concerns such as lack of an adequate mechanism for speedy revival of the viable sick units 
and efficient closure of unviable entities, along with taxation-related issues (both direct and Indirect), form 
major challenges for Indian MSMEs. 

MSME Schemes/Govt. Initiatives 

 In India, micro, small and medium enterprises (MSMEs) receive essential financial assistance in 
order to support the growth, expansion and modernization efforts. The government provides credit 
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facilities through various schemes, often with reduced collateral requirement, enabling MSMEs to access 
loans. Subsidies and grants are offered to encourage the adoption of modern technologies, quality 
improvement and compliance with environmental standards. Financial support is provided for technology 
upgradation, marketing assistance and skill development, fostering innovation and competitiveness 
initiatives promoting cluster development, infrastructure and market access further empower MSMEs, 
while specialized programs facilitate international market exploration. Government schemes, alongside 
collaborations with financial institutions, are vital for MSMEs seeking to leverage diverse forms of support 
for sustained development and diversification. 

• Marketing Assistance 

 Under marketing assistance, financial support is extended to the MSMEs, as well as Industry 
Associations and other associated to the MSME sector, for various promotional activities. This assistance 
encompasses organizing exhibitions abroad and participating in International exhibitions/trade fairs, co-
sponsoring exhibitions organized by other entities and conducting buyer-seller meets, intensive 
campaigns and marketing promotion events. For entrepreneurs participating in exhibitions abroad, 
financial assistance of up to 95% of the airfare and space rent is provided, with the assistance amount 
dependent on the size and type of the enterprise. Co-sponsoring assistance is capped at 40% of the net 
expenditure, with a maximum limit of Rs. 5 lakh. These initiatives aim to promote and provide market 
access to MSMEs in international markets, fostering international partnerships and business growth. 

• Credit Guarantee 

 The collaborative initiative between the Ministry of Micro, Small and Medium Enterprises 
(MSME), Government of India, and the Small Industries Development Bank of India (SIDBI) has resulted 
in the establishment of the Credit Guarantee Trust for Micro and Small Enterprises (CGTMSE). This trust 
oversees the implementation of Credit Guarantee Fund Scheme for the micro and small enterprises, 
designed to offer financial support to individual MSEs through collateral-free loans, with a maximum limit 
of Rs. 50 lakh. The scheme extends its benefits to both existing and new enterprises. To avail 
themselves of this support, eligible candidates can approach participating banks, financial institutions, 
scheduled commercial banks, and select Regional Rural Banks. The CGTMSE. supported by 
contributions from the government and SIDBI, assumes a pivotal role in promoting financial inclusivity 
and facilitating the growth of MSEs by removing the conventional requirement for collateral in securing 
loans. Interested parties are strongly encouraged to engage with eligible financial institutions to leverage 
this valuable avenue of financial assistance.  

• Credit Linked Capital Subsidy 

 Technological upgradation in the Indian small-scale sector, covering more than 7.500 products, 
basically means adopting the latest or almost the latest technology. The Credit Linked Capital Subsidy 
(CLCS) for Technology Upgradation scheme, managed by the Development Commissioner (DC-MSME) 
aims to help businesses make a big jump in technology. This jump includes improving how much they 
can produce, making better quality products and creating a better working environment. The scheme 
supports things like using advanced packaging, methods to reduce pollution and energy-saving 
machines. It also helps businesses set up in house testing and online quality control. But it’s important to 
know that the scheme doesn’t give support if a business is just replacing its old equipment with the same 
kind or if it’s using used machinery. The main purpose is to encourage small businesses to adopt new 
technologies that make them more efficient, improve their products and help the environment. 

• Micro & Small Enterprises Cluster Development Programme (MSE-CDP) 

 The Ministry of Micro, Small and Medium Enterprises (MoMSME) has adopted a cluster 
development approach as a crucial strategy to boost productivity, competitiveness and the capabilities of 
the Micro and Small Enterprises (MSEs) and their groups nationwide. By clustering these units together, 
not only does it encourage collaboration among MSEs, but it also enables service providers like banks 
and credit agencies to offer their services more efficiently. This results in cost savings and improved 
service accessibility for these enterprises. The MSE-CDP aims to provide support for the sustainability 
and growth of MSEs by addressing common challenges such as technology enhancement, skill 
development, quality improvement, market access and access to capital. The scheme also focus on 
strengthening the capacity of MSEs for collective action through the formation of self-help groups, 
consortia and the upgrading of associations. It seeks to create or enhance infrastructure in both new and 
existing industrial areas and clusters of MSEs.  The establishment of common facility centers, catering to 
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needs such as testing, training, raw material storage, effluent treatment and supporting production 
processed, is another key aspect of the initiative. Overall, the approach towards cluster development 
aims to create a conducive environment for mutual growth and development among MSEs. 

• Micro Finance Program 

 The Union Government has introduced a comprehensive microfinance scheme, forging a 
partnership with the Small Industries Development Bank of India (SIDBI). This initiative involves the 
government contributing to the security deposits necessary for Microfinance Institutions (MFIs) and Non-
Governmental Organizations (NGOs) to secure loans from SIDBI. The scheme specifically focuses on 
under-served states and districts, where financial services are limited. By addressing the security deposit 
requirements, the government aims to facilitate greater access to financial resources for MFIs and NGOs, 
fostering economic development in regions experiencing difficulties related to financial inclusion. This 
collaborative effort aligns with the broader objective of promoting inclusive financial practices and 
ensuring that underserved communities have access to vital financial services. 

• MSME Market Development Assistance 

 The MSME-MDA scheme is a new plan to help small businesses grow. It has three parts: First, 
it supports small manufacturing businesses to take part in international exhibitions and fairs. Second, it 
gives money to businesses to use modern barcoding standards called GS1. Third, there's a special policy 
for buying things from small businesses by the government. This policy reserves 358 items just for small 
businesses. It also gives extra benefits like free tender documents, no need for extra money or deposits, 
and a 15% discount in government purchases. These changes aim to make it easier for small businesses 
to be part of big events, use modern standards, and get special benefits when selling to the government. 

• National Awards (Individual MSMEs) 

 Small businesses, known as MSMEs, have done really well and improved in making better-
quality products, exporting goods, coming up with new ideas, creating new things, and reducing the need 
for imports. Entrepreneurs in these small businesses have been able to make things that we used to buy 
from other countries. Sometimes, these new things are even better than the original ones and help solve 
more problems for people. All of this has happened because of the big dreams and smart thinking of the 
people who run these small businesses. To appreciate their hard work, MoMSME i.e. the Ministry of 
MSMEs gives out National Awards every year to recognize the best entrepreneurs and businesses. This 
is to show how important and great these small businesses are for our country. 

• Marketing Assistance and Technology Upgradation 

 This initiative of the Govt. of India focuses on assisting the MSMEs in embracing contemporary 
marketing techniques aligned with global market standards. The scheme comprises eight distinct sub-
components, each offering financial support in varying proportions. The assistance encompasses several 
aspects, including funding for awareness programs on new packaging technologies, cluster-based 
studies to assess packaging needs, and pilot projects for unit-based interventions in packaging. 
Additionally, financial aid is provided for skill development programs in modern marketing techniques, 
trade competition studies, and participation in marketing events. Support extends to the establishment of 
marketing hubs, adoption of corporate governance practices, and reimbursement for ISO certifications, 
local exhibitions, and trade fairs. The assistance structure includes specific amounts allocated per 
program, study, or initiative, along with percentage-based reimbursements for different expenditures. 
This multifaceted approach aims to empower MSMEs, fostering their growth, and enhancing their 
competitiveness in the market. 

• Raw Material Assistance 

 The initiative is designed to support the MSEs (Micro and Small Enterprises) by offering 
financial support for raw material procurement, whether sourced domestically or imported. This initiative 
aims to empower MSEs to concentrate on manufacturing quality products by providing them with the 
necessary funds for raw material purchases for a period of up to ninety days. Apart from providing 
financial aid, the scheme enables MSEs to capitalize on economic benefits associated with bulk 
purchases and cash discounts, fostering cost-effective procurement practices. For MSEs involved in 
international trade and importing raw materials, the scheme further simplifies the process by managing all 
procedures, documentation, and the issuance of letters of credit. Ultimately, this initiative seeks to 
enhance the financial capacity of MSEs, promote efficiency in raw material procurement, and facilitate 
their focus on producing high-quality goods. 
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• Marketing Intelligence Service Lease 

 The Marketing Intelligence Cell is like a detective for the enterprise. It gathers and looks at the 
information about the people who buy things now and might buy things in the future. This helps to 
understand what people want and how they behave in the market It also looks at any changes happening 
that could affect how big the market is. The information collected includes lists of big buyers, especially 
those working with the government, and details about contracts and tenders from the government. It also 
keeps lists of the India enterprises selling things in foreign markets and what they sell and the lists of 
buyers in global markets and what they like to buy as well. The Cell also has information about 
technology suppliers for small businesses and helps set up meetings between foreign visitors and Indian 
sellers. They provide reports and statistics on trends and trade on the websites. They have a library with 
books, magazines and lists that the businesses can use. They also keep a list of small business houses 
that the government supports and those in different industries. The Marketing Intelligence Cell helps 
businesses make smart decisions by giving them the right information. 

• Exhibition cum Marketing Development Business Park 

 To accommodate the increasing demand from the corporate sector and business entrepreneurs 
for a unique business setting, a cutting-edge Exhibition cum Marketing Development Business Park has 
been established in Hyderabad at the NSIC-TSCComples. This five –story building, covering an 
extensive 1,50,000 sq.ft., is designed with exhibition space and office space on ground floor and first floor 
respectively. The park, situated across 8 acres, offers a range of features, including visually appealing 
elements like ACP, structural glazing, and fountains. It also ensures practical amenities such as 100% 
power backup, ample parking, capsule elevators, spacious column –free office areas and  a conference 
hall. The park includes an eighteen thousand sq.ft. exhibition hall, a food court, earthquake-resistant 
construction, polished granite flooring, two atriums for ventilation, CCTV surveillance, a PA system, 
modern fire-fighting technology, lush green landscaping, rainwater harvesting, a wide approach road for 
smooth traffic flow, and broad corridors within the building. These features collectively create a modern 
and accommodating business environment. 

• Software Technology-cum-Business Parks 

 NSIC has created special places called Software Technology-cum-Business Parks in New Delhi 
and Chennai. The special places are for the Small and Medium Sized Entreprises that work on software 
development. They are also for businesses in Information Technology (IT), IT-enabled Services (ITES), 
and the MSMEs that may not be registered with Software Technology Parks of India (STPI) or fit under 
the broader definition of MSME. Even businesses outside the MSME category, like banks, public sector 
companies, financial institutions, and big companies, can also get a space in these parks. These places 
are designed to provide a good environment for different businesses to work together and contribute to 
the growth of the software and IT industry. 

• Exhibition Grounds, New Delhi 

 NSIC has built a modern exhibition complex next to its office building to showcase the skills of 
small-scale industries and seize market opportunities. This facility includes a fully air-conditioned built-up 
area of 1500 sq. mtrs.. and an open space 16000 sq. mtrs. with a sturdy base. It features amenities such 
as a cafeteria and an open theatre. This initiative falls under the related scheme titled "Exhibition 
Grounds, New Delhi." The complex offers ample parking space for over 1,000 cars and ensures 
uninterrupted power supply with a 500 KVA DG set. Additionally, there is a 24-hour water supply, and the 
facility is equipped to host conferences and business meetings. This state-of-the-art Exhibition Complex 
serves as a platform to highlight the capabilities of small-scale industries and create avenues for them in 
the market. 

• Pradhan Mantri Mudra Yojana 

 The Micro Units Development Refinance Agency (MUDRA) Bank, envisioned in the 2015 
Budget with an initial corpus of Rs.20,000 crores and a credit guarantee corpus of Rs.3,000 crores, is 
designed to play a pivotal role in supporting micro-businesses and units. Its primary offering is refinance 
for lending, specifically tailored for micro-entrepreneurs under the Pradhan Mantri MUDRA Yojana. 
MUDRA has introduced distinct products and schemes, identified as 'Shishu,' 'Kishor,' and 'Tarun,' 
symbolizing different stages of growth and funding requirements for the beneficiary micro-unit or 
entrepreneur. 'Shishu' caters to loans upto Rs. 50,000, 'Kishor' covers loans ranging from above Rs. Fifty 
thousand to Rs. Five lakhs and 'Tarun' encompasses loans above Rs. five lakh to Rs. ten lakh. These 
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categorizations serve as a strategic framework, offering a reference point for the progression and 
aspirations of micro-entrepreneurs. MUDRA's innovative approach aims to facilitate financial inclusivity 
and empower micro-enterprises through targeted financial support.  

• Growth Capital and Equity Assistance 

 Assistance for the MSMEs involves providing capital for marketing, brand building, distribution 
networks, know-how, and research and development. The support is offered in the form of 
mezzanine/convertible instruments, subordinated debt, and equity, enabling MSMEs to increase their 
market presence and foster growth. 

• General Refinance 

 General refinance for Micro and Small Enterprises (MSEs) encompasses assistance for setting 
up up new enterprises, expansion, modernization, diversification, and similar initiatives. The scheme 
involves providing financial support in the form of loans or refinancing to facilitate the various stages of 
MSE development and growth. This assistance aids in the establishment of MSEs or the enhancement of 
existing operations, contributing to their overall sustainability and competitiveness in the market 

In short, the help and money provided by government to the small businesses, i.e. Micro and 
Small Enterprises (MSEs), are crucial for their growth. MSMEs get support for starting new businesses, 
expanding, and improving their operations. This aid comes in the form of loans or refinancing, making it 
easier for MSMEs to succeed. MSMEs are important for India's economy because they create jobs, 
contribute to the country's income, and help everyone, including those in rural areas. The government 
has different plans and support for MSMEs, such as giving them financial assistance, helping them use 
new technologies, and promoting their products in foreign countries. This support is like a silent 
revolution, making small businesses stronger and contributing to India's success. It's important for MSEs 
to know about these opportunities and work with banks to get the help they need. 

Recommendations 

A robust system of monitoring the government schemes is imperative while recommending 
measures for the future success of MSMEs, aimed at their growth and development. Although the 
government indeed takes significant initiatives to support MSMEs through various schemes, ensuring 
their effective implementation and impact requires diligent monitoring and evaluation. This involves 
regularly assessing the reach, accessibility, and effectiveness of these schemes and soliciting feedback 
from MSMEs themselves to locate the possibilities of improvement. By implementing a rigorous 
monitoring framework, policymakers can identify successes, address challenges, and make necessary 
adjustments to ensure that these schemes fulfill their intended objectives. Moreover, transparency and 
accountability in the monitoring process are essential to build trust among MSMEs and stakeholders, 
promoting an environment conducive of their sustainable growth and prosperity. Therefore, alongside 
recommending strategies for future support, it's imperative to underscore the importance of ongoing 
monitoring mechanisms to optimize the impact of government initiatives on MSMEs. 
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ABSTRACT 

This qualitative research study investigates the role of the State Bank of India (SBI) in 
financial inclusion within Rajasthan State from 2018 to 2022. Utilizing both primary data collected 
through structured questionnaires and secondary data from existing projects and online sources, the 
study employs statistical tests such as correlation, t-test, and regression for data analysis. The 
geographical scope is limited to Rajasthan, focusing on SBI banks. The findings are expected to 
contribute valuable insights to the understanding of the interplay between SBI, financial inclusion, and 
socio-economic development in the region. This qualitative research study aims to explore the role of 
the State Bank of India (SBI) in fostering financial inclusion within the geographical confines of 
Rajasthan State from 2018 to 2022. The research design integrates both primary and secondary data 
sources to comprehensively investigate the dynamics between financial inclusion, economic growth, 
banking services, and socio-economic development among account holders. The study initiates with a 
thorough exploration of the topic through secondary data analysis, involving an in-depth review of 
existing projects, reports, policy initiatives, and program databases. Information gleaned from 
secondary sources informs the development of a structured interview guide. Subsequently, a series of 
meetings and discussions with banking professionals conducted to provide a collaborative dimension 
to the research. Primary data collected through a well-designed questionnaire distributed to 
respondents. The questionnaire is strategically formulated to align with the research objectives and 
hypotheses, covering aspects related to financial inclusion, banking services, and socio-economic 
development. The sampling strategy ensures representation across diverse demographics to enrich the 
depth and breadth of the findings. Concurrently, secondary data sourced through online research, 
utilizing major search engines and scanning relevant websites. 

 

KEYWORDS: Financial Inclusion, State Bank of India (SBI), RajasthanCase Study, Banking Services, 
Economic Development. 

_______________ 

Introduction 

 Financial inclusion is a critical driver of economic development, ensuring that individuals and 
businesses, irrespective of their socio-economic background, have access to essential financial services. 
Within the dynamic landscape of India, the State Bank of India (SBI) stands as a pivotal player, 
contributing significantly to the national agenda of fostering financial inclusion. This research endeavors 
to dissect and illuminate the multifaceted role of the State Bank of India in advancing financial inclusion, 
with a specific focus on the unique scenario presented by the state of Rajasthan. As the largest public-
sector bank in the country, SBI's historical evolution and strategic initiatives have played a crucial role in 
shaping the financial landscape. With a commitment to inclusive growth, SBI has implemented various 
programs and policies aimed at extending banking services to the marginalized and underserved 
communities. Rajasthan, with its diverse socio-economic composition, presents an intriguing case study 
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to assess the impact of these initiatives. This paper employs a comprehensive approach, integrating 
qualitative and quantitative methods to analyze the historical trajectory of SBI, its overarching strategies, 
and the specific programs tailored for the Rajasthan region. By examining the current financial inclusion 
landscape in the state, identifying challenges, and delving into the success stories and obstacles faced 
by SBI, this study aims to provide a nuanced understanding of the bank's contribution to financial 
inclusion in the unique context of Rajasthan. Additionally, the research extends to a comparative 
analysis, drawing parallels with other states, and culminates in offering actionable policy 
recommendations to enhance the effectiveness of financial inclusion strategies in the broader Indian 
context. 

The significance of this study lies in its potential to unravel the intricate dynamics of financial 
inclusion within the context of the State Bank of India's operations in Rajasthan. In an era marked by 
rapid economic changes and a growing emphasis on inclusive development, understanding the role of a 
leading financial institution like SBI becomes imperative. Rajasthan, with its diverse demographics and 
socio-economic challenges, serves as an ideal microcosm for this examination. The findings of this study 
have far-reaching implications, offering insights that can inform not only the strategies of the State Bank 
of India but also influence broader financial inclusion policies in India. By dissecting the successes and 
challenges faced by SBI in Rajasthan, this research contributes to the existing body of knowledge on 
financial inclusion, providing a nuanced understanding of how banking institutions can tailor their 
approaches to address the specific needs of diverse regions. Moreover, the study's comparative analysis 
sheds light on best practices and potential replicable strategies that can be adapted in other states facing 
similar challenges. Policymakers, financial institutions, and researchers will benefit from the actionable 
recommendations derived from this research, which could serve as a blueprint for enhancing the impact 
and reach of financial inclusion initiatives across the country. Ultimately, the significance of this study lies 
in its potential to foster more inclusive economic growth and contribute to the ongoing dialogue on 
shaping effective financial policies for the betterment of society. 

Related Works  

The literature on financial inclusion and the role of banks, particularly the State Bank of India 
(SBI), provides a comprehensive foundation for understanding the complexities and implications of this 
research. Financial inclusion, as a concept, underscores the importance of ensuring that all individuals 
and businesses have access to a range of financial services, contributing to inclusive economic growth. 
Existing literature highlights the significance of financial inclusion in alleviating poverty, reducing income 
inequality, and fostering sustainable development. 

Authors Conclusions Methods Used Results 

Pritha 
Chaturvedi 
et. al. 2022 

Small finance banks 
promote Financial inclusion 
in India Challenges faced 
by Small finance banks in 
serving diverse clients 

Examines the importance 
of Financial inclusion in 
India 
Analyzes the licensing of 
Small finance banks and 
their impact on Financial 
inclusion 

importance of Financial 
inclusion in India 
 licensing of Small finance 
banks to promote 
Financial inclusion 

Mukta Mani 
et. al. 2022 

Shortage of staff is a major 
challenge in Indian banking 
sector. 
Financial illiteracy and 
unawareness are 
Challenges addressed 
through Financial literacy 
initiatives. 

In-depth interviews with 
bank managers. 

Shortage of staff in banks 
is a major challenge in 
Indian banking sector. 
 Financial illiteracy and 
unawareness are 
Challenges addressed 
through Financial literacy 
initiatives. 

Poornima 
Tapas, 
Deepa 
Pillai, Rita 
Dangre 
2019 

Financial inclusion 
promotes Financial stability 
and economic growth. 
 Barriers to Financial 
inclusion include income 
insecurity and technological 
infrastructure. 

Systematic review of 
Financial inclusion 
strategies and practices 
 analysis of similarity and 
dissimilarity in Financial 
inclusion initiatives across 
emerging nations 

analysis of Financial 
inclusion initiatives across 
emerging nations 
 Examination of 
interdependence of 
Financial inclusion and 
Financial stability 
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Thyra A. 
Riley, 
Anoma 
Kulathunga 
2017 

Financial inclusion and 
literacy are important policy 
goals. a comprehensive 
Financial inclusion plan is 
being prepared. 

  

Debolina 
Saha, 
Razdan 
Alam 2022 

Fluctuating trend of 
Financial inclusion in India 
 lack of modernized 
Financial system and 
Financial illiteracy 

Max-Min procedure to 
convert indicators into 
indices 
CRISIL's criteria of 
measurement 

The paper measures 
financial inclusion in India 
during 2001-2019. 
 The paper identifies 
states/regions that need 
attention for improvement 
in banking services. 

Neelam 
Goel 2022 

Financial inclusion is a 
critical concern in India. 
 the paper Examines the 
Growth and initiatives in 
Financial inclusion. 

Tracking and Analyzing the 
project of Financial 
inclusion in India 
 Examining the Growth of 
Financial inclusion, 
initiatives taken by banks 
and government 

the paper Examines the 
Growth of Financial 
inclusion in India. 
 the paper Analyzes 
various initiatives taken by 
banks and the 
government. 

 

Research Methodology 

The research design is introduced, with a specific emphasis on the qualitative approach chosen 
for its ability to capture the complexities and contextual nuances inherent in the study. The chapter 
details the commencement of the research journey, starting with an exploration of the topic through 
secondary data analysis. This phase lays the foundation for the subsequent stages, informing the 
development of an interview guide through a synthesis of primary and secondary data. The importance of 
engaging in discussions with key stakeholders, particularly bankers, is emphasized to gain a 
comprehensive understanding of the financial landscape and challenges faced. The subsequent section 
introduces the planned data analysis and interpretation methods. Statistical tests such as correlation, t-
tests, and regression will be employed to derive meaningful insights into the relationships between 
variables, differences between groups, and the overall impact of SBI's initiatives on financial inclusion. 

The research design for this study is qualitative in nature. A qualitative approach allows for a 
nuanced exploration of the role of the State Bank of India (SBI) in financial inclusion in Rajasthan. This 
design is well-suited for understanding the complexities and contextual nuances associated with financial 
inclusion and its impact on account holders. Qualitative methods, such as interviews and case studies, 
will be employed to gather in-depth insights into the experiences and perceptions of individuals involved 
in SBI's financial inclusion initiatives. 

• Research Approach 

The research approach adopted is a combination of deductive and inductive reasoning. 
Deductive reasoning involves testing existing theories and hypotheses, such as those formulated in the 
research hypotheses section. Inductive reasoning, on the other hand, involves deriving general principles 
from specific observations. This dual approach allowed for a comprehensive examination of the specific 
context of financial inclusion in Rajasthan while considering broader theories and principles. 

• Sampling 

The sampling method employed purposive sampling, focusing on individuals who have directly 
experienced or been impacted by SBI's financial inclusion initiatives in Rajasthan. This targeted approach 
ensures that the participants have relevant insights into the research objectives. The sample size taken 
for this study is 400 persons from banking professionals’ data. 

Results and Discussion  

In the results and discussion section, the findings of the study are presented and analyzed. This 
section provides a comprehensive overview of the key outcomes, their implications, and their relevance 
to the research objectives. The results and discussion segment is crucial for interpreting the data, 
drawing meaningful conclusions, and offering insights into the broader context of the study. 
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Reliability Analysis of Data 

The reliability analysis presented in Table 4.1 assesses the internal consistency of the key 
variables measured in the study. Internal consistency is crucial as it indicates the extent to which the 
items within each variable consistently measure the same underlying construct. In this study, Cronbach's 
alpha was employed as a widely-used measure of internal consistency. 

• Financial Inclusion (FI) 

The variable "Financial Inclusion" comprises eight items, and the Cronbach's alpha value of 
0.910 suggests excellent reliability. This high alpha value indicates a strong degree of internal 
consistency among the items, reinforcing the reliability of the measurements for financial inclusion in the 
study. Researchers can have confidence that the items collectively capture the intended concept 
effectively.  

• Role of SBI Bank in Financial Inclusion (ROSFI) 

Similarly, the variable "Role of SBI Bank in Financial Inclusion" exhibits a Cronbach's alpha of 
0.897, which falls within the "Good" range. While slightly lower than the financial inclusion variable, this 
still signifies a commendable level of internal consistency. The items within this variable collectively 
provide a reliable measure of respondents' perceptions regarding the role of SBI in financial inclusion. 

• Constraints faced by SBI bank in financial inclusion (C) 

The variable "Constraints faced by SBI bank in financial inclusion" demonstrates a remarkably 
high Cronbach's alpha of 0.944, categorizing it as excellent. This implies that the items measuring 
constraints faced by SBI in financial inclusion are highly consistent, ensuring that the variable is a reliable 
measure of the challenges encountered by the bank in its financial inclusion initiatives. 

• Socio-economic Development of Account Holders (SED) 

The variable "Socio-economic development of account holders" yields a Cronbach's alpha of 
0.936, falling within the excellent range. This high reliability indicates that the items within this variable 
collectively provide a consistent and dependable measure of the socio-economic development 
experienced by SBI account holders. 

• Changes in Awareness Level (CAL) 

The variable "Changes in awareness level about banking products, economic, social, and 
general condition of account holders after financial inclusion" records an outstanding Cronbach's alpha of 
0.964, categorizing it as excellent. This exceptionally high internal consistency suggests that the items 
measuring changes in awareness levels are highly reliable, ensuring the variable's trustworthiness as a 
measure of the impact of financial inclusion initiatives. 

In summary, the reliability analysis reaffirms the robustness of the measurement instruments 
used in the study. The high Cronbach's alpha values across all variables indicate that the items within 
each variable are strongly correlated and consistently measure the intended constructs. Researchers can 
have confidence in the reliability of the data collected through these instruments, strengthening the 
validity of the subsequent analyses and interpretations in the study. 

Table 1 Reliability Analysis 

Sr. 
No. 

Variable Name Number of 
Items 

Cronbach’s 
Alpha 

Remark on 
Reliability 

1. Financial Inclusion (FI) 8 0.910 Excellent  

2. Role of SBI Bank in Financial Inclusion (ROSFI) 8 0.897 Good 

3. Constraints faced by SBI bank in financial 
inclusion. (C) 

8 0.944 Excellent  

4. Socio-economic development of account holders 
(SED) 

8 0.936 Excellent  

5. Changes in awareness level about banking 
products, economic, social and general 
condition of account holders after financial 
inclusion (CAL) 

8 0.964 Excellent 
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Exploratory Factor Analysis 

 Exploratory Factor Analysis (EFA) is conducted to further examine the underlying factor 
structure of the variables in the study. This analysis aims to identify the latent factors that contribute to 
the observed relationships among variables. The Kaiser-Meyer-Olkin (KMO) measure of sampling 
adequacy and Bartlett's Test of Sphericity are essential in determining the appropriateness of conducting 
factor analysis. 

 The KMO measure assesses the proportion of variance among variables that might be common 
variance. In this analysis, the KMO measure is found to be 0.834. Typically, a KMO value above 0.7 is 
considered good, indicating that the variables are suitable for factor analysis. The obtained value of 0.834 
suggests a high degree of sampling adequacy, reinforcing the appropriateness of proceeding with the 
factor analysis. 

 Bartlett's Test of Sphericity assesses whether the observed variables intercorrelate significantly, 
justifying the use of factor analysis. The test yields an approximate chi-square value of 1809.474 with 153 
degrees of freedom, and the associated p-value is 0.000, which is less than the conventional significance 
level of 0.05. 

 The obtained p-value indicates that the correlations between variables are not due to random 
chance, providing evidence to reject the null hypothesis that the correlation matrix is an identity matrix 
(i.e., variables are uncorrelated). Therefore, the statistically significant Bartlett's Test supports the 
appropriateness of factor analysis for the dataset. 

 The KMO measure and Bartlett's Test of Sphericity collectively indicate that the dataset is 
suitable for exploratory factor analysis. The high KMO value suggests that the variables share substantial 
common variance, and the significant Bartlett's Test supports the presence of correlations among 
variables. Consequently, the subsequent factor analysis is expected to yield meaningful insights into the 
underlying factor structure of the measured variables, contributing to a deeper understanding of the 
relationships within the study. 

Table 2: KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .834 

Bartlett's Test of Sphericity Approx. Chi-Square 1809.474 

Df 153 

P-Value .000 
 

 Communalities play a pivotal role in Exploratory Factor Analysis (EFA) as they signify the 
proportion of variance in each variable that can be explained by the identified factors. In Table 5.3, the 
initial communalities are uniformly at 1.000, representing the total variance of each variable before factor 
extraction. Post-extraction, the communalities take on values less than 1, indicating the extent to which 
the extracted factors account for the observed variance. 

 For instance, consider the variable FI6, representing an aspect of financial inclusion. The initial 
communality is 1.000, denoting that the variable's entire variance is initially observed. After extraction, the 
communality decreases to 0.868, signifying that approximately 86.8% of the variance in FI6 is explained 
by the extracted factors. This reduction highlights the influence of the underlying factors in shaping the 
observed patterns in financial inclusion. 

The extraction method employed is Principal Component Analysis, revealing the shared 
variance captured by the principal components. The communalities provide researchers with valuable 
insights into the effectiveness of the factor extraction process. Variables with higher communalities are 
more adequately represented by the identified factors, contributing significantly to the understanding of 
latent structures within the dataset. 

In summary, communalities serve as a crucial metric in factor analysis, elucidating the extent to 
which the identified factors explain the observed variance in each variable. The values in Table 5.3 offer 
a nuanced perspective on how the selected variables contribute to the underlying factors, aiding in the 
interpretation of the factor structure in subsequent analyses. 

Confirmatory Factor Analysis  

To ensure a thorough examination of the structural models, the Confirmatory Factor Analysis 
(CFA) is employed as a powerful multivariate statistical technique, serving to evaluate complex and 
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interrelated relationships within the model. In the context of the study, the CFA estimates the model 
based on the overall goodness of fit and the statistical significance of the model parameters. In the 
context of structural equation modeling and confirmatory factor analysis, GFI, AGFI, NFI, CFI, TLI, and 
RMSEA are commonly used fit indices that assess how well the hypothesized model fits the observed 
data. Here's a brief explanation of each: 

• Goodness of Fit Index (GFI) 

▪ Definition: GFI assesses the proportion of variance in the observed data explained by the 
model. It ranges from 0 to 1, with higher values indicating better fit. 

▪ Interpretation: A GFI close to 1 suggests a good fit, while lower values indicate poorer fit. 

• Adjusted Goodness of Fit Index (AGFI) 

▪ Definition: AGFI is an adjusted version of GFI that penalizes for the number of parameters 
in the model. It helps account for model complexity. 

▪ Interpretation: Similar to GFI, a higher AGFI indicates a better fit, considering model 
complexity. 

• Normed Fit Index (NFI) 

▪ Definition: NFI evaluates the relative improvement of the model over a null model (a model 
with no relationships). It ranges from 0 to 1, with higher values indicating better fit. 

▪ Interpretation: An NFI close to 1 suggests a good fit, while values close to 0 indicate that 
the model does not improve over the null model. 

• Comparative Fit Index (CFI) 

▪ Definition: CFI compares the fit of the hypothesized model with that of a baseline model (a 
completely unrelated model). It also ranges from 0 to 1. 

▪ Interpretation: A CFI close to 1 indicates a good fit, while values closer to 0 suggest a poor 
fit. 

• Tucker-Lewis Index (TLI) 

▪ Definition: TLI, also known as the Non-Normed Fit Index (NNFI), is similar to CFI. It 
compares the fit of the hypothesized model with a baseline model. 

▪ Interpretation: TLI values close to 1 suggest a good fit, while values closer to 0 indicate a 
poorer fit. 

• Root Mean Square Error of Approximation (RMSEA) 

▪ Definition: RMSEA provides a measure of the discrepancy between the hypothesized 
model and the observed data per degree of freedom. It ranges from 0 to infinity, with lower 
values indicating better fit. 

▪ Interpretation: An RMSEA close to 0 suggests a good fit, while values below 0.05 are often 
considered excellent. 

Researchers use these fit indices collectively to assess different aspects of model fit, 
considering both goodness of fit and model complexity. 

In the study, while the chi-square method remains significant in measuring model fitness, the 
RMSEA, CFI, GFI, and TLI are prioritized in the CFA for assessing the model's adequacy. Drawing 
insights from existing literature, it is observed that a model is considered acceptable when the RMSEA 
value tends towards 0, and the values of GFI, AGFI, NFI, CFI, and TLI surpass 0.80. 

 The framework consists of 5 main items with 8 sub-items to each. The results of the goodness-
of-fit analysis are summarized in Table 4.51, showcasing calculated indices (χ2 = 719.10, χ2/df = 1.48, 
GFI = 0.910, AGFI = 0.915, TLI = 0.923, CFI = 0.930, NFI = 0.816, and RMSEA = 0.003) that 
demonstrate the adequacy and satisfaction of the model's fit.  

Table 3: Results of goodness-of-fit 

Model 
EWB 

Goodness-of-Fit Results 

χ2 χ2/df Df GFI AGFI NFI CFI TLI RMSEA 

CFA 5035.814 1.351 532 0.910 0.915 0.816 0.930 0.923 0.003 
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Descriptive Statistics od Data  

• Financial Inclusion Perception (FI1 to FI8) 

Examining respondents' perceptions of financial inclusion through banks, the mean values 
range from 4.0200 to 3.4400. The modes vary across different items, indicating a diverse range of 
opinions. For instance, FI1 ("The availability of banking services has positively impacted financial 
inclusion") has a mode of 4.00, suggesting agreement. The standard deviations vary (ranging from 
0.89912 to 1.14756), indicating differing degrees of consensus and variability in opinions on these 
aspects of financial inclusion. 

• Role of SBI in Financial Inclusion (ROSFI1 to ROSFI8) 

Assessing the role of the State Bank of India (SBI) in financial inclusion, mean values range 
from 3.5000 to 3.9400. The modes vary, with some items having a mode of 3.00 (indicating neutrality) 
and others showing a mode of 5.00 (indicating agreement). Standard deviations range from 0.98531 to 
1.14002, suggesting diverse perceptions and experiences regarding SBI's contributions to financial 
inclusion. 

• Constraints Faced by SBI (C1 to C8) 

Exploring the challenges faced by SBI, mean values range from 3.6600 to 3.8000, and modes 
vary across items, indicating a mix of agreement and neutrality. Standard deviations range from 1.06736 
to 1.19498, suggesting varying degrees of consensus and diversity in opinions regarding the constraints 
faced by SBI in financial inclusion efforts. 

• Socio-Economic Development (SED1 to SED8) 

Analyzing socio-economic development due to SBI's financial inclusion programs, mean values 
range from 3.7400 to 4.0200. Modes vary, and standard deviations range from 0.92831 to 1.09334, 
indicating a range of opinions on the impact of SBI's initiatives on socio-economic development. 

• Changes in Awareness (CAL1 to CAL8) 

Evaluating changes in awareness due to SBI's financial inclusion initiatives, mean values range 
from 4.0000 to 4.1400. Modes vary, and standard deviations range from 0.95953 to 1.04993, indicating 
diverse opinions on the extent of changes in awareness brought about by SBI's initiatives. 

These descriptive statistics provide a comprehensive overview of respondents' perceptions and 
experiences related to financial inclusion, the role of SBI, constraints faced, socio-economic 
development, and changes in awareness. The means, modes, and standard deviations offer insights into 
the central tendencies and variability within the dataset for each study variable. 

Hypothesis Testing  

The following three Hypothesis are needed to be tested for this research. Paired sample T-test, 
Correlation test, and regression analysis are performed for hypothesis testing. 

Note: If P-value > 0.05 then Null Hypothesis Accepted (NHA), and if P-value < 0.05 then Null Hypothesis Rejected (NHR). 

Hypothesis 1 (Paired Samples Test) (NHA) 

H01:  There is no significant difference between financial inclusion and growth of economy in 
Rajasthan.  

Ha1:  There is significant difference between financial inclusion and growth of economy in Rajasthan. 

Table 4: Paired Samples Test (Hypothesis 1) 

 Paired Differences t df P-
Value Mean Std. 

Deviation 
Std. 
Error 
Mean 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Pair 1 FI – 
GOE 

.01500 .60213 .03011 -.04419 .07419 .498 399 .619 

 

Result: There is no significant difference between financial inclusion and growth of economy in 
Rajasthan. 
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 The paired samples test was conducted to assess whether there is a significant difference 
between financial inclusion (FI) and the growth of the economy (GOE) in Rajasthan. The null hypothesis 
(H01) posited that there is no significant difference, while the alternative hypothesis (Ha1) suggested that 
there is a significant difference. 

The results of the paired samples test are summarized in Table 4.8. The paired differences, 
representing the discrepancy between financial inclusion and the growth of the economy, exhibited a 
mean difference of 0.01500 with a standard deviation of 0.60213. The standard error of the mean was 
calculated as 0.03011. The 95% confidence interval of the difference ranged from -0.04419 to 0.07419. 

The t-statistic, which measures the difference relative to the variability in the data, was found to 
be 0.498, and the degrees of freedom were 399. The p-value associated with this test was 0.619. 

Based on the results, the p-value of 0.619 is greater than the commonly used significance level 
of 0.05. Consequently, we fail to reject the null hypothesis (NHA) that there is no significant difference 
between financial inclusion and the growth of the economy in Rajasthan. 

 In practical terms, this implies that, according to the collected data and the statistical analysis 
performed, there is insufficient evidence to suggest a substantial and statistically significant difference 
between the level of financial inclusion and the growth of the economy in Rajasthan. The findings 
suggest a degree of consistency or similarity between the two variables in the context of this study. It's 
important to interpret these results in the specific context of the data collected and the research question 
addressed by the study. 

Hypothesis 2 (Correlation) (NHR) 

H02:  There is no significant difference between banking services and financial inclusion in Rajasthan. 

Ha2:  There is significant difference between banking services and financial inclusion in Rajasthan. 

Table 5:  Correlations 

 FI BS 

FI Pearson Correlation 1 .731P-Value 

P-Value  .000 

N 400 400 

BS Pearson Correlation .731P-Value 1 

P-Value  .000  

N 400 400 
P-Value. Correlation is significant at the 0.01 level (2-tailed). 

 

Result: There is significant difference between banking services and financial inclusion in 
Rajasthan. 

The correlation test was conducted to examine the relationship between banking services (BS) 
and financial inclusion (FI) in Rajasthan. The null hypothesis (H02) stated that there is no significant 
difference between these two variables, while the alternative hypothesis (Ha2) proposed that there is a 
significant difference. 

 The correlation coefficients and associated p-values are presented in Table 5.9. The Pearson 
correlation coefficient between financial inclusion and banking services was found to be 0.731. The p-
value associated with this correlation coefficient was determined to be 0.000. 

 The results indicate that the correlation is statistically significant at the 0.01 level (2-tailed). 
Since the p-value is less than the commonly used significance level of 0.05, we reject the null hypothesis 
(NHR) and accept the alternative hypothesis (Ha2). Therefore, there is a significant difference between 
banking services and financial inclusion in Rajasthan, suggesting a meaningful and strong positive 
correlation between these two variables. 

 In practical terms, this implies that, based on the collected data and the statistical analysis 
performed, an increase or decrease in banking services is associated with a corresponding increase or 
decrease in financial inclusion in Rajasthan. The correlation coefficient of 0.731 indicates a strong 
positive linear relationship between the two variables, reinforcing the notion that improved banking 
services contribute significantly to enhanced financial inclusion in the region. 
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Hypothesis 3 (Regression Analysis) (NHR) 

H03:  There is no significant difference between financial inclusion and socio economy development of 
account holders. 

Ha3:  There is significant difference between banking services and financial inclusion in Rajasthan. 

 The regression analysis aimed to explore the relationship between financial inclusion (FI) and 
the socio-economic development of account holders (SED) in Rajasthan. The null hypothesis (H03) 
posited that there is no significant difference between these two variables, while the alternative 
hypothesis (Ha3) suggested that there is a significant difference. Table 6 presents the variables entered 
and removed during the analysis. In this case, the dependent variable was socio-economic development 
(SED), and the independent variable was financial inclusion (FI). 

Table 6:  Variables Entered/Removeda 

Model Variables Entered Variables Removed Method 

1 FIb . Enter 
a. Dependent Variable: SED 

b. All requested variables entered. 
 

The Model Summary in Table 7 provides key statistics related to the regression model. The R 
Square value, representing the proportion of the variance in the dependent variable (SED) explained by 
the independent variable (FI), was found to be 0.681, indicating a moderately strong relationship. 

Table 7: Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .826a .681 .681 .47235 
a. Predictors: (Constant), FI 

 

The ANOVA table (Table 8) assessed the overall significance of the regression model. The F 
statistic was highly significant at 851.554, with a corresponding p-value of 0.000, suggesting that the 
regression model as a whole is statistically significant. 

Table 8: ANOVAa 

Model Sum of Squares df Mean Square F P-Value 

1 Regression 189.992 1 189.992 851.554 .000b 

Residual 88.798 398 .223   

Total 278.790 399    
a. Dependent Variable: SED 

b. Predictors: (Constant), FI 
 

Table 9 displays the coefficients of the regression model. The unstandardized coefficient (B) for 
the variable FI was 0.843, with a standard error of 0.029. The standardized coefficient (Beta) was 0.826. 
The t-statistic was 29.181, and the associated p-value was 0.000. 

Table 9: Coefficientsa 

Model Unstandardized Coefficients Standardized 
Coefficients 

t P-Value 

B Std. Error Beta 

1 (Constant) .645 .116  5.580 .000 

FI .843 .029 .826 29.181 .000 
a. Dependent Variable: SED 

 

Result: There is significant difference between banking services and financial inclusion in 
Rajasthan. 

Based on the results, the regression coefficient for FI is significantly different from zero, and the 
p-value is less than 0.05. Therefore, we reject the null hypothesis (NHR) and accept the alternative 
hypothesis (Ha3). In practical terms, this implies that there is a significant positive relationship between 
financial inclusion and the socio-economic development of account holders in Rajasthan. An increase in 
financial inclusion is associated with a corresponding increase in socio-economic development, as 
indicated by the positive coefficient. 
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Chi-Square Testing 

The provided Table 5.14 displays the results of Chi-Square Test Statistics for various factors 
related to financial inclusion, role of the State Bank of India (SBI), challenges faced by SBI, and the 
impact of SBI's services on socio-economic development, awareness, and perception. Each factor is 
represented by an acronym, and the corresponding Chi-Square test statistics are presented, including 
Chi-Square value, degrees of freedom (df), and p-value. 

• Financial Inclusion (FI) Factors 

FI1 to FI8: All factors related to the positive impact of banking services on financial inclusion 
show highly significant Chi-Square values (e.g., FI1 has a Chi-Square of 297.600 with 4 df and p-value of 
0.000). This suggests a strong association between the availability, access, and utilization of banking 
services and positive outcomes in financial inclusion. 

• Role of SBI (ROSFI) Factors 

ROSFI1 to ROSFI8: Factors related to the role of the State Bank of India in promoting financial 
inclusion also show highly significant Chi-Square values (e.g., ROSFI2 has a Chi-Square of 161.600 with 
4 df and p-value of 0.000). This indicates that respondents perceive SBI as playing a significant and 
positive role in enhancing financial inclusion. 

• Challenges Faced by SBI (C) Factors 

C1 to C8: Factors related to challenges faced by SBI in reaching remote areas, regulatory 
constraints, limited awareness, economic factors, infrastructure limitations, trust-building, financial 
resources, and communication all show highly significant Chi-Square values. This suggests that 
respondents acknowledge these challenges as substantial in hindering SBI's financial inclusion initiatives. 

• Socio-Economic Development (SED) Factors 

SED1 to SED8: Factors related to the impact of SBI's financial services on socio-economic 
development, including overall socio-economic status, educational opportunities, employment, standard 
of living, entrepreneurship, savings, financial vulnerabilities, and wealth distribution, all show highly 
significant Chi-Square values. This indicates a strong association between the utilization of SBI's services 
and positive socio-economic development outcomes. 

• Customer Awareness and Perception (CAL) Factors 

CAL1 to CAL8: Factors related to increased awareness of banking products, understanding of 
financial concepts, awareness of economic opportunities, positive influence on community involvement, 
improved perception of community development, active participation in local economic activities, 
understanding of social and cultural dynamics, and an enhanced sense of financial security and well-
being, all show highly significant Chi-Square values. This suggests that becoming an account holder with 
SBI positively influences customer awareness and perception across various dimensions. 

In summary, the Chi-Square test results indicate strong associations and significance across a 
wide range of factors related to financial inclusion, the role of SBI, challenges faced by SBI, and the 
impact of SBI's services on socio-economic development, awareness, and perception. 

The research delves into a comprehensive examination of the relationships between financial 
inclusion and key factors, employing statistical analyses such as paired samples tests, correlation tests, 
regression analysis, and Chi-Square testing. In addressing Hypothesis 1, which investigates the 
connection between financial inclusion and the growth of the economy in Rajasthan, the paired samples 
test indicates a lack of significant difference. With a p-value of 0.619, exceeding the significance level of 
0.05, the null hypothesis is retained. This implies a consistency or similarity between financial inclusion 
and economic growth in the context of the study. 

Moving to Hypothesis 2, which explores the correlation between banking services and financial 
inclusion, the results are strikingly different. The correlation test reveals a robust and positive correlation 
(Pearson correlation coefficient of 0.731) with a highly significant p-value of 0.000. Consequently, the null 
hypothesis is rejected in favor of the alternative, signaling a meaningful and strong positive relationship 
between banking services and financial inclusion in Rajasthan. 

 Hypothesis 3 employs regression analysis to scrutinize the relationship between financial 
inclusion and the socio-economic development of account holders. The analysis yields a substantial R 
Square value of 0.681, indicative of a moderately strong relationship. The p-value associated with the 
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regression coefficient is less than 0.05, leading to the rejection of the null hypothesis. This implies a 
significant positive relationship between financial inclusion and socio-economic development, suggesting 
that an increase in financial inclusion corresponds to enhanced socio-economic development. 

 The research extends its examination through Chi-Square testing, which scrutinizes various 
factors related to financial inclusion, the role of the State Bank of India (SBI), challenges faced by SBI, 
and the impact of SBI's services on socio-economic development, awareness, and perception. Across 
these diverse factors, the Chi-Square test consistently reveals highly significant values, underscoring 
strong associations. Factors such as the positive impact of banking services on financial inclusion, the 
role of SBI in promoting financial inclusion, challenges faced by SBI, and the impact of SBI's services on 
socio-economic development all exhibit strong and statistically significant relationships. 

 In essence, the research findings paint a nuanced picture of the economic landscape in Rajasthan. 
While financial inclusion and economic growth may share a level of consistency, banking services exhibit a 
robust and positive correlation with financial inclusion. Moreover, the positive relationship between financial 
inclusion and socio-economic development, as evidenced by regression analysis, reinforces the potential 
impact of inclusive financial practices on broader economic well-being. The Chi-Square analyses further 
underscore the significance of various factors, emphasizing the multifaceted nature of financial inclusion 
and its broader implications for societal development in Rajasthan. 

Conclusion  

The research study delved deeply into the intricacies of financial inclusion within the regional 
context of Rajasthan, with a primary focus on understanding the pivotal role played by the State Bank of 
India (SBI) in shaping this landscape. Employing a diverse range of statistical analyses, the study 
meticulously unraveled the complex relationships existing between financial inclusion, the functions of the 
SBI, challenges encountered by the bank, socio-economic development patterns, and alterations in 
awareness levels among the populace. The following is an in-depth summary of the principal findings 
derived from the study: 

The paired samples test constituted a fundamental component of the research methodology, 
seeking to scrutinize the potential disparity between financial inclusion (FI) and the growth of the 
economy (GOE). The outcomes of this analysis unveiled a non-significant difference, as evidenced by 
the modest mean difference of 0.01500 and a corresponding p-value of 0.619. These statistical indicators 
collectively pointed towards a lack of substantial significance, indicating that, based on the data at hand, 
there exists inadequate support for positing a noteworthy and statistically significant distinction between 
financial inclusion and economic growth in the region of Rajasthan. In interpreting these findings, the 
study underscores the critical importance of contextualizing the results within the specific parameters of 
the research question. This nuance highlights the nuanced nature of the relationship between financial 
inclusion and economic growth, emphasizing the necessity to consider the unique contextual factors that 
may influence these dynamics within the geographic and economic landscape of Rajasthan. 

 The correlation analysis, scrutinizing the interplay between banking services (BS) and financial 
inclusion (FI), unraveled a robust and positive correlation, as evidenced by a Pearson correlation 
coefficient of 0.731. The associated p-value of 0.000 accentuated the statistical significance at the 0.01 
level (2-tailed). This substantial finding signifies that fluctuations in banking services are markedly linked 
to corresponding variations in financial inclusion within the regional context of Rajasthan. The noteworthy 
correlation coefficient of 0.731 further solidifies the understanding that enhancements in banking services 
act as a catalyst in augmenting financial inclusion in the region. This insight underscores the pivotal role 
of improved banking services in positively influencing the financial landscape, contributing significantly to 
the inclusive financial growth observed in Rajasthan. 

 The regression analysis, designed to uncover the nuanced relationship between financial 
inclusion (FI) and the socio-economic development of account holders (SED), yielded insightful results. 
The findings indicated a moderately strong relationship, encapsulated by an R Square value of 0.681. 
The highly significant F statistic (851.554, p-value = 0.000) emphasized the overall importance of the 
regression model, showcasing its statistical significance. The unstandardized coefficient (B) for FI, 
standing at 0.843, underscored a substantial and positive association between financial inclusion and 
socio-economic development. This implies that an upswing in financial inclusion directly corresponds to a 
parallel upsurge in the socio-economic development experienced by account holders within the region. 
The findings accentuate the role of financial inclusion as a key driver for positive socio-economic 
advancements, demonstrating its potential to uplift the well-being of account holders. 
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 The Chi-Square testing, spanning diverse facets related to financial inclusion, the role of the 
State Bank of India (SBI), challenges faced by SBI, socio-economic development, and awareness levels, 
consistently delivered highly significant results. Factors elucidating the affirmative impact of banking 
services on financial inclusion, the instrumental role of SBI in advancing financial inclusion, and the 
socio-economic development outcomes attributed to SBI's services all manifested robust associations. 
These findings underscore the multi-dimensional and pervasive impact of financial inclusion initiatives, 
with the State Bank of India emerging as a linchpin in steering positive outcomes across various 
dimensions. The comprehensive Chi-Square results validate the effectiveness of financial inclusion 
efforts, with SBI at the forefront of fostering positive transformations in the economic and social 
landscape of Rajasthan. 

 In essence, the study's findings furnish a nuanced comprehension of the intricacies inherent in 
the realm of financial inclusion within the context of Rajasthan. Although the research indicates that 
economic growth may not exhibit substantial variations with respect to financial inclusion, it brings to the 
forefront the pivotal role played by banking services, particularly those facilitated by the State Bank of 
India (SBI), in exerting a positive influence on both financial inclusion and socio-economic development 
within the region. 

 The highlighted correlation between banking services and financial inclusion underscores the 
significant impact that accessible and well-structured banking services can have on fostering financial 
inclusion. Specifically, the pronounced correlation coefficient of 0.731 signifies a robust and positive 
relationship, emphasizing that improvements or fluctuations in banking services correspond significantly 
with parallel changes in the landscape of financial inclusion in Rajasthan. This key insight establishes 
banking services, particularly those provided by SBI, as instrumental catalysts in driving the inclusive 
financial growth observed in the region. 

 The study's discernment of challenges faced by SBI in the pursuit of financial inclusion 
emphasizes the need for addressing operational obstacles to further augment inclusive financial 
practices. Recognizing and overcoming these challenges, such as regulatory constraints, limited 
awareness, and communication barriers, becomes imperative for financial institutions and policymakers 
to fortify and expand their financial inclusion initiatives effectively. By doing so, there is a considerable 
potential to unlock greater avenues for financial accessibility and inclusion, subsequently fostering socio-
economic development. 

 These findings contribute significantly to the broader discourse on financial inclusion, offering 
not only a theoretical understanding but also practical insights for policymakers, financial institutions, and 
stakeholders operating in analogous contexts. The study suggests that an integrated approach, 
combining enhanced banking services, targeted policy interventions, and a proactive stance towards 
addressing challenges, can pave the way for more robust and inclusive financial practices. Ultimately, 
this research serves as a valuable resource for shaping informed decisions, strategies, and interventions 
aimed at advancing financial inclusion and socio-economic development in regions facing similar socio-
economic dynamics and challenges. 
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ABSTRACT 

This study delves into the intricacies of working capital management within Bharat Electronics 
Limited (BEL), a prominent player in the Indian electronics industry. Effective management of working 
capital is crucial for the financial health and operational efficiency of any organization, especially in the 
dynamic and competitive environment of the electronics sector. This research examines the various 
components of working capital, including inventory management, accounts receivable, and accounts 
payable, with a focus on optimizing liquidity, profitability, and risk. Through a combination of qualitative 
and quantitative analysis, this study seeks to identify the current practices, challenges, and 
opportunities in working capital management at BEL. By analysing financial statements, cash flow 
trends, and relevant financial ratios, insights will be gained into the efficiency of working capital 
utilization and its impact on the overall performance of the company. Additionally, comparisons may be 
drawn with industry benchmarks and best practices to assess BEL's competitive positioning and areas 
for improvement. The findings of this research aim to contribute valuable insights to BEL's 
management, stakeholders, and the broader academic and business community. Recommendations 
may be provided to enhance working capital management strategies, mitigate risks, and optimize 
financial resources, ultimately supporting BEL's long-term sustainability and growth objectives. 

 

KEYWORDS: Working Capital Management, Profitability, Operational Efficiency, Financial Analysis. 

_______________ 

Introduction 

Most companies focus their managerial efforts on controlling profits, trying to increase sales 
revenue, reduce production costs, and control their overheads. Working budgets are prepared, standard 
plans are set, and every effort is made to identify and correct deviations in actual results from these 
budgets and standard costs. Management of working capital helps in reducing the chances of business 
failure and helps in its survival. But only a few companies are concerned about the management of 
working capital. Many profitable companies fail simply because their managers are unable to manage 
working capital properly. 

Working capital management is related to the management of short-term assets and short-term 
liabilities. These assets include cash, marketable securities, debtors, stock, prepaid expenses and these 
liabilities include creditors, unpaid wages and other current liabilities. Therefore, the management of 
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working capital of a firm is related to planning, regulation and control of the mix of its current assets and 
current liabilities. Apart from this, it also includes how the assets should be financed. Financing options 
also include a mix of short-term and long-term liabilities. 

The efficient management of working capital may lead to the progress of any organisation. The 
management of working capital includes the management of current assets and current liabilities. 

Although a company can exist without turning a profit, it cannot endure without liquidity. An 
organization's working capital management functions similarly to a person's heart. It is also a crucial 
aspect of financial management. The financial management needs to determine the right amount of 
working capital funds as well as the optimal ratio of current assets to current liabilities. 

Objectives of the Study 

• To understand the existing working capital management practices at BEL 

• To analyze the components of Working Capital Management. 

• To analyze the efficiency of working capital management in Bharat Electronics Limited. 

• To evaluate the impact of improved working capital management on BEL's overall financial 
performance. 

• To ensure that sufficient cash is available to meet day to day cash flow needs. 

• To Assess the effectiveness of BEL's working capital management in terms of liquidity, 
profitability, and risk. 

• To provide valuable insights and recommendations to enhance the company’s financial health 
and operational efficiency. 

Review of Literature 

Subbarayudu.S.et al An Investigation into Working Capital at Ultratech Cements Ltd in the 
Anantapuramu District" (2020): - The financial condition is analysed using a number of methodologies, 
including ratio analysis and a statement of changes in working capital. From 2013–2014 through 2017–
2018, annual reports and P & L accounts served as the main sources of data. This investigation revealed 
that Ultra Tech Cement has a sound financial situation. 

Jain P. K. and Yadav Surendra S. (2001) study the working capital management procedures 
used by Indian, Singaporean, and Thai corporations. The writers of this essay have made an effort to 
comprehend working capital management, current assets, current liabilities, and how they are related to 
one another. Additionally, the authors have provided an aggregate analysis of current liabilities and 
assets in terms of the key liquidity ratios. 

Thappa Sankar (2007) study the working capital management procedures used by Indian, 
Singaporean, and Thai corporations. The writers of this essay have made an effort to comprehend 
working capital management, current assets, current liabilities, and how they are related to one another. 
Additionally, the authors have provided an aggregate analysis of current liabilities and assets in terms of 
the key liquidity ratios. 

Kushwah, Mathur & Ball (2009) The study assessed the working capital management and 
direction of the five largest selected cement companies. Secondary data is used for research, because 
the authors collected the data from financial statements of selected cement companies. Liquidity 
indicators and activity indicators are analyzed for the state of the working capital of companies. The study 
revealed that the truth of the study is that most companies do not maintain their working capital 
systematically, while the overall ACC indicates proper working capital management. 

Dr. Khatik S. K. and Jain Rashmi (2009) argue that Working capital administration is one of the 
foremost important and key assets within the day-to-day operations of an organization. Working capital 
can be used as a source of financing for normal business operations. It is the most important and 
important part of fund management and business profit. The author analyzed the working capital position 
of MPSEB (Madhya Pradesh State Electricity Board) using ratio analysis technique and it was found that 
the position of current ratio, quick ratio, acid test ratio, working capital ratio, inventory turnover 
ratio is not in order to normal control value. 

Manjhi Rakesh Kumar and Kulkarni S. R. (2012) to conduct a study on working capital structure 
and liquidity analysis of textile industry in Gujarat. It turned out that the variability between current assets 
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and working capital was quite large in the industry. The study concludes with the observation that Arvind 
Ltd. and Shri Dinesh Mills Ltd. achieved working capital and inventory sales compared to other 
companies. However, the sample companies had a good current ratio, which also indicates their healthy 
liquidity. 

Gurumurthy N. and Reddy Jayachandra K. (2014) A working capital study of four 
pharmaceutical companies APSPDCL, APEPDCL, APNPDCL and APCPDCL concluded that the current 
working capital management was not up to standard and needs improvement. 

Kishore Kumar Das & Rupsa Mahapatra study “economic analysis study of MSME sector" 
(2021):- MSME is a critical part of Indian economy as it continuously generates more than 70 million jobs, 
produces more than 6000 different products and accounts for more than 45% of industrial production and 
produces 40. % of exports. The purpose of the report is to assess the economic development of the 
MSME sector. The study uses various statistical techniques such as correlation, regression and ANOVA 
analysis to analyze and measure financial performance and trends. Strategies and innovative ideas are 
implemented in this top sector. The analysis revealed that the MSME sector is the most promising and 
growing sector.  

Dr. Seema Pandit, Jash Gandhi “The analysis compares the performance of SBI and HDFC 
Bank. (2021): - Using the CAMEL model, the findings show that HDFC Bank performed well on liquidity 
factors, while SBI Bank showed strong performance on solvency, asset quality and governance. 

Hypothesis of the Study 

• The null hypothesis of working capital refers to a statement or assumption made for statistical 
hypothesis testing that suggests no significant difference or relationship exists between 
variables related to working capital. It assumes that any observed differences or correlations are 
due to chance or random variation. A study examining the relationship between a company's 
working capital and its profitability and Liquidity. The null hypothesis, here is denoted by H0 

H0:  That there is no significant relationship between working capital and profitability and Liquidity. 

• The alternative hypothesis related to working capital typically involves a statement or proposition 
that suggests there is a significant difference or relationship between working capital and 
another variable. The alternative hypothesis denoted by H1 

▪ H1a: Alternative Hypothesis for Working Capital and Profitability: "There is a significant 
positive or negative relationship between the level of working capital and a company's 
profitability, indicating that higher levels of working capital lead to higher profitability& lower 
level of working capital to lower profitability respectively." 

▪ H1b: Alternative Hypothesis for Working Capital and Liquidity: "There hypothesis indicate 
that positive or negative relationship between the amount of working capital and a 
company's liquidity, suggesting that higher levels of working capital result in improved 
liquidity position& lower levels of working capital deteriorate to liquidity position." 

▪ H1c: Alternative Hypothesis for Working Capital and Sales Growth: "There is an expressive 
positive association between the level of working capital and a company's sales growth, 
indicating that increased working capital supports higher sales growth rates or decreased in 
working capital will down sales growth rates." 

▪ H1d: Alternative Hypothesis for Working Capital and Operational Efficiency: "There is an 
effective negative relationship between the level of working capital and a company's 
operational efficiency, suggesting that lower levels of working capital result in improved 
operational efficiency." 

Data Analysis and Interpretation  

The consolidated financial statements typically include a consolidated balance sheet, 
consolidated income statement, consolidated statement of cash flows, and accompanying notes. These 
statements provide a consolidated view of the group's assets, liabilities, equity, revenues, expenses, and 
cash flows. Consolidation is essential for providing a clear and transparent view of the financial position 
and performance of a group of companies. It ensures that related party transactions and intercompany 
relationships are appropriately accounted for and eliminates any duplications or distortions in financial 
reporting. 
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Ratio Analysis 

• Current Ratio 

• Quick Ratio 

• Working Capital Turnover Ratio 

• Inventory Turnover Ratio 

• Inventory to Working Capital Ratio 

• Debtor’s Turnover Ratio 

• Average Collection Period 

• Working Capital to Net Worth Ratio 
 

Current Ratio  

Statement of Current Assets to Current Liabilities Rs (in crore) 

Annual Report 2017-18 to 2021-22 

Year Current Assets Current Liabilities Current Ratio 

2017-18 14304.52 9896.18 1.44 

2018-19 15874.44 10448.75 1.51 

2019-20 18790.64 12865.72 1.46 

2020-21 23754.95 16831.81 1.41 

2021-22 27293.71 19581.04 1.39 
 

 

Interpretation 

Interpreting the current ratio involves assessing the company's ability to meet its short-term 
financial obligations. Generally, a current ratio of 1.5 to 2 is considered healthy, as it indicates a 
comfortable liquidity position. It can be seen from the above graph that the company’s liquidity position of 
the years 2018, 2019, 2020, 2021, 2022 is 1.44, 1.51, 1.46, 1.41, 1.39 respectively. In the year 2018-19 
the company’s liquidity position is healthier.  

Quick Ratio 

Statement of Quick Assets to Current Liabilities Rs (in Crore) 

Annual Report 2017-18 to 2021-22 

Year Quick Assets Current Liabilities Quick Ratio 

2017-18 9725.16 9896.18 0.98 

2018-19 11431.09 10448.75 1.09 

2019-20 14779.79 12865.72 1.14 

2020-21 18747.59 16831.81 1.11 

2021-22 21701.81 19581.04 1.10 
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Interpretation 

 A quick ratio greater than 1 indicates that the company has sufficient liquid assets to cover its 
current liabilities. Generally, a quick ratio of 1 or higher is considered favourable. So that the company’s 
condition is unfavourable in the year 2017-18.  A company which has a quick ratio of less than 1 may not 
be able to fully pay off its current liabilities in the short term. In the other years the quick ratio is fluctuated 
and favourable 2018-19, 2019-20, 2020-21, 2021-22 the ratios are 1.09, 1.14, 1.11, 1.1 respectively.  

Efficiency or Turnover Ratio 

Some ratios under an efficiency ratio are following: 

• Working capital turnover ratio 

• Inventory turnover ratio 

• Inventory to working capital ratio 

• Account receivable turnover ratio 

• Average collection period 

• Ratio of working capital to net worth 

Working Capital Turnover Ratio 

Statement of Net Sales to Net Working Capital Rs (in crore) 

Annual Report 2017-18 to 2021-22 

Year Net Sales Net working capital Working capital Turnover Ratio 

2017-18 10068.72 4408.34 2.28 

2018-19 11854.70 5425.69 2.18 

2019-20 12636.58 5924.92 2.13 

2020-21 13849.71 6923.14 2.00 

2021-22 15084.74 7712.67 1.95 
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Interpretation 

The graph shows that the ratio is constantly decreasing. In 2017-18, the working capital turnover 
ratio was the highest among other years (2.28). A high turnover rate indicates that management is using 
the company's current assets and liabilities very effectively to support sales. Over the years, the ratio has 
increased to 1.95 in 2021-22, which means no working capital in the company, which is not favorable. 

Inventory Turnover Ratio 

Statement of COGS to Average Inventory Rs (in crore) 

Annual Report 2017-18 to 2021-22 

Year COGS Average Inventory Inventory Turnover Ratio 

2017-18 5522.52 4579.36 1.2 

2018-19 5944.3 4511.35 1.31 

2019-20 7097.28 4227.1 1.67 

2020-21 7926.04 4509.1 1.75 

2021-22 8897.16 5299.63 1.67 
 

 

Interpretation 

In the year 2020-21 the company had inventory turnover ratio is 1.75 which was the highest 
compared to the other years. This signifies strong sales and that the company is able to sell its stocks. In 
2017-18, the ratio is the lowest which is 1.2. 

Inventory to Working Capital Ratio 

Statement of Inventory to Working Capital Rs (in crore) 

Annual Report 2017-18 to 2021-22 

Year Inventory Working Capital Inventory to Working Capital Ratio 

2017-18 4579.36 4408.34 1.03 

2018-19 4443.35 5425.69 0.08 

2019-20 4010.85 5924.92 0.67 

2020-21 5007.36 6923.14 0.72 

2021-22 5591.90 7712.67 0.72 
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Interpretation 

Interpreting the inventory to working capital ratio provides insight into the efficiency of inventory 
management and the extent to which working capital is being utilized in inventory holdings. A lower ratio 
indicates that a smaller portion of working capital is invested in inventory. 

A higher ratio, on the other hand, indicates that a larger proportion of working capital is tied up in 
inventory. The ratio declined from 1.03 to 0.08 in the year 2018 to 2019 respectively then after the year 
2018-19 its increase by 0.67 in 2019-20. In the year 2021 & 2022 the ratios are remain same 0.72. 

Debtors’ Turnover Ratio 

Statement of Net Credit Sales to Average Account Receivables Rs (in crore) 

Annual Report 2017-18 to 2021-22 

Year Net Credit Sales Average A/R Debtors’ Turnover Ratio 

2017-18 10596.53 5014.30 2.11 

2018-19 12237.16 5193.98 2.35 

2019-20 13067.07 6048.84 2.16 

2020-21 14233.65 6643.00 2.14 

2021-22 15599.72 6335.04 2.46 
 

 

Interpretation 

In the year 2017-18, the company collected its average receivables approximately 2.11 times in 
a year. A low ratio indicates the company’s collection process is poor. However, this ratio is fluctuating 
and in the year 2021-22 it was at 2.46 which is the highest among the other years. A high ratio is 
desirable as it indicates that the company’s collection of receivables is frequent and efficient. 
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Average Collection Period 

Statement of Average Collection Period 

Year Debtors’ Turnover Ratio Average Collection Period 

2017-18 2.11 172.9 

2018-19 2.35 155.3 

201e9-20 2.16 168.9 

2020-21 2.14 170.5 

2021-22 2.46 148.3 
 

 

Interpretation 

In the year 2017-18, the customer took approximately 172.9 days to repay their debt. This is the 
longest duration among the 5 years. A longer period of repayment is generally not favourable. In the year 
2021-22 had the lowest collection period (148.3days) which indicates that the organization collects 
payments faster. 

Working Capital to Net Worth Ratio 

Statement of Working Capital to Net Worth   Rs (in crore) 

Annual Report 2017-18 to 2021-22 

Year Working Capital Net Worth Working Capital to Net Worth Ratio 

2017-18 4408.39 8015.68 0.54 

2018-19 5425.69 9211.50 0.58 

2019-20 5924.92 10071.53 0.58 

2020-21 6923.14 11059.58 0.62 

2021-22 7712.67 12285.93 0.62 
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Interpretation 

Interpreting the working capital to net worth ratio provides insight into the liquidity and financial 
stability of a company in relation to its net worth. In the year 2021 & 22 the ratio is higher 0.62.A higher 
working capital to net worth ratio indicates that a larger portion of the company's net worth is represented 
by its working capital. This suggests a higher level of liquidity, which can be beneficial for meeting short-
term obligations and managing unexpected financial needs. On the other hand, in the year 2017-18 the 
ratio is lowest 0.54 so, a lower working capital to net worth ratio indicates that a smaller proportion of the 
company's net worth is tied up in working capital. This may suggest a relatively lower level of liquidity and 
potential difficulties in meeting short-term obligations. It could also indicate a higher reliance on long-term 
financing or other external sources of funding. 

Findings 

• The Current Ratio shows the company’s liquidity position. as per the standard ratio 2:1 but still it 
is greater than 1 which indicates the company’s ability to Spay off its current obligations. The 
company’s liquidity position of the years 2018, 2019, 2020, 2021, 2022 is 1.44, 1.51, 1.46, 1.41, 
1.39 respectively. In the year 2019 the company’s liquidity position is healthier.  

• A company shows the ability to fully pay off its current liabilities in the short term. In the recent 
year of BEL quick ratio is fluctuated and favorable. 

• Declining of working capital shows that the company do not manage its working capital 
effectively & efficiently for supporting the sales. 

• In the study year 2017-18 the company highest ratio indicates that a higher portion of working 
capital is invested in inventory.  A lower ratio, on the other hand, indicates that a smaller 
proportion of working capital is tied up in inventory in 2018-19. 

• Inventory turnover ratio, Debtors’ turnover ratio, Average collection period &working capital to 
net worth are show fluctuated trend in the given 5 years. 

Suggestions 

• The Bharat electronic limited have need for improvement in some ratios like Receivables and 
Working Capital Turnover in order to enhance the liquidity and profitability position to the greater 
level. 

• The Working Capital Turnover Ratio can also be improved by maintaining an optimal level of 
working capital without incurring liquidity risks which will be beneficial to the company’s daily 
operations and long term investments. 

• The company can reduce the average collection days by reviewing its credit terms and policies 
with an aim to shorten its Net Operating Cycle. 

Cash Management 

• Implement cash forecasting techniques to anticipate cash needs accurately. 

• Maintain optimal cash reserves to meet day-to-day operational expenses and unforeseen 
contingencies. 

• Invest surplus cash in short-term, low-risk instruments to earn returns while ensuring liquidity. 

• Inventory Management: 

• Adopt just-in-time (JIT) inventory systems to minimize carrying costs and inventory 
obsolescence. 

• Regularly assess inventory turnover ratios and identify slow-moving items for clearance or 
liquidation. 

• Negotiate favorable installment terms with providers to optimize cash surges related to stock 
buys.  

Accounts Receivable Management 

• Implement robust credit policies to evaluate customer creditworthiness and minimize bad debts. 

• Monitor accounts receivable aging reports closely to identify overdue payments and follow up 
promptly. 

• Offer discounts for early payment to incentivize customers and accelerate cash inflows 
accelerate cash inflows. 
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Accounts Payable Management 

• Negotiate extended payment terms with suppliers without compromising relationships or 
incurring penalties. 

• Take advantage of supplier discounts for prompt payments to optimize cash outflows. 

• Streamline invoice processing and payment authorization workflows to minimize processing 

delays. 

Working Capital Financing 

• Explore various financing options such as short-term loans, lines of credit, or invoice financing to 
address temporary cash shortages. 

• Optimize the capital structure by balancing the use of debt and equity financing to minimize 
financing costs and maximize returns to shareholders. 

• Maintain a healthy relationship with banks and financial institutions to ensure access to credit 

facilities when needed. 

Financial Performance Monitoring 

• Implement key performance indicators (KPIs) and financial metrics to monitor working capita 
efficiency and performance. 

• Conduct regular financial reviews and variance analysis to identify trends, anomalies, and areas 
for improvement. 

• Integrate working capital management into overall strategic planning and decision-making 
processes 

Technology Integration 

• Invest in integrated enterprise resource planning (ERP) systems to streamline and automate 
working capital management processes. 

• Leverage data analytics and business intelligence tools to gain insights into cash flows, 
inventory levels, and accounts receivable/payable dynamics. 

• Embrace digital payment solutions and electronic invoicing to enhance efficiency and 
transparency in financial transactions. 

By implementing these strategies, BEL can optimize its working capital management practices, 
improve cash flow visibility, and enhance overall financial performance. It's essential to continuously 
review and refine these approaches to adapt to changing market conditions and organizational needs. 
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ABSTRACT 

The world is changing at a tremendous pace in recent times. With the inclusion of the latest 
technologies, entrepreneurship has come a long way. In today’s scenario, with the help of 
technological tools, everyone can efficiently have access to business opportunities. Social media is one 
of the prominent platforms that provide a new way for women entrepreneurs to start businesses. Social 
media helps women to start their venture with the least cost and optimal approach. Women 
entrepreneurs can create a customer base, approach new customers, display their products in 
innovative ways, and learn a lot of things easily. After the Covid era, through social media women are 
trying to be their own economically as well as socially. This paper tries to review available literature 
related to social media encouraging women entrepreneurs and also highlights the contribution of 
women entrepreneurs. 

 

KEYWORDS: Social Media, Entrepreneurship, Encouraging, Women, Business Opportunities, Literature 
Review. 

_______________ 

Introduction 

“The big secret in life is that there is no big secret. Whatever your goal, you can get there if 
you’re willing to work.”                                                                                    

Oprah Winfrey 

Today’s Women are working to get whatever they are willing. They are willing to be equal 
contributors to the economy. They are willing to stand for the Nation’s Development and Growth. They 
want to explore and give wings to their thoughts. Women’s Dreams are coming to be true with the use 
of social media. Social media which emerged out of technological advancement has taken the front seat 
with digitalization. Women have got great platforms to showcase their entrepreneurial skills and find a 
market for their products, all just because of social media.  

 Boyd & Ellison (2008) define social media as showcasing several websites for creating profiles 
and also providing a picture of the relationship between users.    

Manning (2014) in his study said that the phrase ‘social media’ is frequently used to describe 
new media that allow for interactive interaction. The evolution of media is frequently split into two distinct 
eras: the interactive age and the broadcast age. According to this study, social media accelerated the 

growth of women's empowerment.  

Rani (2021) defined empowerment as a process of transformation that allows weaker or 
powerless people and groups to make decisions that have an impact on their lives. When women gain 

power, have choices, and can live a changed life, these steps move toward women's empowerment.  

News 18 (2023) published an article dated March 5, 2023, on “Women Entrepreneurs Paving 
the Way for a New India” and stated that both government and non-government organizations in India 
are working to empower women but unless women take the initiative, they are powerless, and social 
media makes their job easier. 
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Sankhyayan, (2022) says in an article on DNA Web Desk that in India, if 50% of the women 
could become part of the workforce then India’s growth can rise to 9% from 1.5.%. India ranks 120 
amongst 131 countries in women's labour power contribution rates at the same time rates of gender-
based brutality stay on disappointingly high. As per news published by the end of 2025, the Indian 
Economy could grow to an additional 60%, if there is the same representation of women as men in the 
formal economy of the Country. 

According to the Periodic Labour Force Survey (PLFS), conducted by the National Statistical 
Office (NSO), Ministry of Statistics & Programme Implementation (MOSPI):  

Worker Population Ratio (WPR) Male (%) Female (%) 

2017-18 71.2 22.0 

2018-19 71.0 23.3 

2019-20 73.0 28.7 
 

Looking at the above two news articles we can see that the position of women in business and 
their contribution to the economy is not much, we need to work more on empowering women but at the 
same time, we cannot forget that social media is playing its role in empowering Women.  

Chaturvedi, (2023) anticipated that women-owned businesses will grow by 90% over the next 
five years, directly employing 22 to 27 million people. As per the article Women-owned and controlled 
start-ups can bring about 10% higher revenue in the next five years and such ventures are going to 
produce a more cooperative and healthier workplace environment and will hire more women in 
comparison to men. So now we are in the position to admit that women can pave the path of growth and 
development for the economy as they are independent and ready to move ahead with their business 
ideas.  

The following literature review will try to bring to light the contribution of social media in 
encouraging women in Business. 

Literature Review 

Melissa, Anis and Muninggar (2013) Conducted a study in Indonesia and came up with the 
conclusion that the main reason for women starting online business or in making use of social media is 
the comfort, and flexibility that they gain through online business. Social capital gained through social 
media interaction is another reason for the growing number of women entrepreneurs in Indonesia. 

Merza (2019) came up with the result after doing a study on 250 respondents from Kabul 
(Afghanistan) where he came up with the outcome that easiness and comfort provided by social media 
do not make much difference in women's entrepreneurship and on the other side multi-channel, faith and 
admittance ability of social media boast positive and supposed consequence resting on women 
entrepreneurship. 

Kumari (2020) in her research paper talked about the rural and urban parts of the country about 
women empowerment. She has placed many examples of women who are doing good through social 
media in business.  

• Aditi Gupta is the Co-Founder and Managing Partner of Menstrupedia. 

• Richa Singh acting as Conceptualizer and Co-Founder of YourDOST. 

• Richa Kar, lady behind Zivame. 

• Shradha Sharma, is the name behind Your story. 

• Radhika Ghai Agarwal is the Co-founder of Shopclues.com  

Sudha (2020) in her article “The Role of Social Media in Women Empowerment” surveyed in 
which she asked 200 online activists about the role of social media in women's empowerment and she 
got the following results which we know that women are connected through one or other form of social 
media. She observed that 47.5 percent of respondents have WhatsApp accounts, 25 percent of 
respondents have a Facebook account, 15 percent of respondents have YouTube links and 11 percent of 
the respondents have a Tik-Tok app. 

Such kind of research proves that women are not lagging in the use of social media. We 
assume it when they are good at making use of social media, they must be using it somewhere to their 
benefit also. 
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 Sengottaiyan, Brindha, and Jayaseelan (2020) in their article on “Social Media as a Gateway 
for Accelerating Women Empowerment” talked about the liberty and freedom of women which is gained 
by from the dynamic online medium that is social media. They said that women can have better work-life 
balance through this platform. They also wrote in their paper that social media provides liberty to creative 
women to work from anywhere. 

Olsson, Bernhard (2021) has undergone thirteen detailed interview programs from eleven 
women from nine small businesses and came up with the conclusion that women need to learn always so 
that they can remain in touch with market conditions and technology. They say that of course 
digitalization is a limited resource that poses challenges for women and they always need to be in 
learning mode. In disparity to previous research, they said that they still feel the problem of work-life 
balance but there was no stereotyping based on gender. 

Ians (2022) has very beautifully given examples of two women Entrepreneurs Kriti Gupta from 
Jaipur and Sara Zafar Mir from Karachi, and these two women are doing good business through online 
platforms or say through social media. 

These two ladies have their online business empire, Authors say that they may be separated by 
national boundaries but these two ladies are examples of Booses of the New Generation from South 
Asia. 

Mandal (2022) in a study made on the topic “Study on Impact of Social Media on Women 
Empowerment in India”. He wrote that social media is working as a guide in providing information and 
connections to women across the world.  

Merchant (2023) Co-founder and COO of Arre Voice, wrote in an article on April 29, 2023, in The 
Times of India, “Women are ruling in the digital realm as CEOs in tech and fashion blogs”. She said that 
women are making use of social media in building brands and in providing Brand Power to their products. 
Even Social Sites help women to get connected to their audience and that too on their terms and conditions. 
Further, she says that to be a successful entrepreneur women need not prove themselves or they need not 
be a man or an individual who gets privileges, what is important is the force, unique and value-adding idea, 
and above all one’s ability to connect the audience. She says that it's the best time for women to give speed, 
and wings to entrepreneurial ideas, and that is all possible due to social media. 

Limitation 

• The study is limited to Women only. 

• Only Women Entrepreneurs are included in this study.  

• Online businesses have not been classified.  

• The geographical area is not classified. 

Conclusion 

Looking at different research papers and news articles available we know that social 
media is supporting women to be their boss. Social media has opened the world to women. We 
can see that online platforms are providing their support not only in India but all over the world. 
According to a blog article published at IBEF, on Dec.16, 2022, India is the 3rd largest ecological unit in 
terms of start-ups in the world and also it is the 3rd largest in the unicorn community. Yet only 10% of 
them have women founders. And if we want to improve this percentage and establish equality, we need 
to promote social media use for women positively. If we talk about rural areas, we can give training to 
women about ICT. So that they can also get access to social media platforms and contribute to the 
economy. 
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ABSTRACT 

This paper presents the current scenario of consumer behavior towards online shopping in 
Kachchh district, Bhuj. In Present Online shopping become the part of every market, Online shopping 
allows consumer to buy products from their own convenience. Customer can place their order in any 
time and from anywhere, whether customer is in their home or office. Online shopping provides new 
era of marketing. To study the consumer behavior towards online shopping here surveyed based 
primary data collected.to fulfill the aim and objectives of research literature review conducted. 
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Introduction 

 Online shopping has become a part of all and one person in present. In the current world online 
shopping become popular. It is easy to purchase things from various websites and shopping applications, 
Online shopping platforms gives discounts and another benefit to consumer to gain competitive 
advantages. In India several online shopping options are available, India is developing country where 
new business areas are developing day by day, along with this network facilities and devices are so 
common that very less people might be not using devisesand internet. For shopping, banking, financing 
teaching in every sector Internet is most used today.  

 Online shopping is alternate option of traditional market. to avoid limitations of traditional market 
online shopping is best alternate to buy things on your convenience. It also saves time and money; 
consumer can get alternate options of similar product and brands so that they can compare the product 
and they can purchase wisely. Some online platforms get the reviews of previous consumer that would 
be useful to another consumer to make their purchase decisions.  

E Commerce 

E-commerce is the buying and selling of goods or services via the internet, and the transfer of 
money and data to complete the sales. It is also known as electronic commerce or internet commerce. 

Electronic commerce or e-commerce refers to a wide range of online business activities. for 
products and services – Anita Rosen.  
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E commerce is wide term, in e commerce traditional markets are turned in digital markets. 
traditional sellers are available in digital markets in which consumer can buy their products online. with 
the facilities provided by online shopping people can buy any product from anywhere.  

There are four traditional models of E commerce.  

• Business-to-business (B2B) 

• Business-to-consumer (B2C) 

• Consumer-to-business (C2B) 

• Consumer to consumer (C2C) 

Consumer Buying Behavior 

According to Engel, Blackwell and Mansard, “Consumer behavior is the actions and the decision 
process of people who purchase goods and services for personal consumption.” 

Consumer buying behavior refers to the decisions and actions people undertake to buy products 
or services for personal use. In other words, the actions of consumer before taking buying decision it may 
influence by several factors.  

Review of Literature 

There are several study and work done in this subject. to know and understand the previous 
work literature review plays important role in the study.  

Jagruti B. Kanani (2020) has studied about the online shopping behaviour of student of Gujarat 
state. She found that students prefer to buy goods from their original sources, and they are willing to buy 
through online shopping. it concluded that future of online shopping in India is bright.  

Shyni A (2022) studied about the online shopping behaviour of female, the study suggests that 
in past decades women are under confident to make decisions even they were not aware about the IT 
sectors and lack of information were seen.Man, and women are different in various ways, this study 

presents the various research work done regarding female consumer behaviour.  

 Akbarhusen M. Sidhpura and Abuzar H. Vora (2023) studied on consumer behaviour towards 
online shopping in north Gujarat, they concluded that after covid 19 pandemic people of north Gujarat are 
switching their shopping preference to online shopping, majority of the people are satisfied with online 
shopping, but there are also some limitations like language and safety.  

Objectives of the Study 

• To Identify consumers online buying behavior 

• To study consumers perception for online shopping  

• To identify the most popular online platform among the online buyers  

• To study about the challenges faced by online buyers  

Sample Design  

• Sample Size: Sample for this study are 150consumers fromdifferent age groups and gender.  

• Method of Data Collection: Survey based questionnaire method will be used to collect data.  

• Sampling Technique: Selection of respondents will be done by convenience sampling (non-

probability) 

Source of Data 

The primary data is collected by survey only. The survey was done through a structured 
questionnaire. 

The source of secondary data is in journals, articles, research papers, online sites, websites and 
many more sources which are available on online or offline platform. 

Data Analysis and Interpretation   

Total 150questionnaire sent to online buyers from them 128were filled and returned.  
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• Gender 

63%

37%

GENDER

Female Male 

 

From all the 128 respondents 63% were female and 37% were male.  

• Age Group of Respondents 

23%

26%

22%

16%

13%

AGE GROUP 

Below 20 20-30 30-45 45-60 Above 60 years 

 

From the above data 23% of the respondents are Below 20, 26% are between 20-30 age, 22% 
of respondents are between 30-35 age group, 16% of them are from 45-60 age group, 13% of the 
respondents are above 60 years.  

• Do you compare a product in traditional and digital market before buying?  

46 % of total respondents are compare products in traditional market and online markets.  

• Do you purchase after comparing the products from different platforms?  
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59% of respondents are compare one product on different online platforms before buying the 
products.  

• How often do you purchase in a month from online shopping platforms?  

36% of all the respondents are 1-2 times buying, 16% of them are 3-5 times and 48% of 
respondents are buying more than 5 times from online platforms.  

• From which online platform do you mostly make purchases? 

27%

29%

20%

24%

ONLINE PLATFORM

Amazon Flipkart Jio Mart Other

 

From the data 27% of users using Amazon,29% users prefer Flipkart, 20% of users prefer Jio 
mart, 24% of respondents are prefer other Online platform.  

• Which benefit do you prefer from online shopping platforms? 

27%

17%

21%

13%

22%

BENEFITS

Cpmparison of product Discount and cashback Easy payment less time no travelling 

 

 From the above data we can see that 22% of respondents are taking benefit of comparison of 
various products, 17% of respondents enjoy benefit of cashback and discounts and reward points. 21% 
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of respondents prefer easy payment system, 13% of respondents feels that online shopping is less time 
consuming. 22% of respondents chose option no travelling for shopping.  

• Which kind of products do you like to purchaseonline? 

28%

33%

8%

17%

14%

TYPES OF PRODUCRTS 

Grocery Clothing Books Electronics Others 

 

 From the data 28% of respondents purchase grocery products, 33% of respondents purchase 
clothing, 8% of respondents purchase Books, 17% chose electronics, 14% of respondents chose other 
products.  

• How do you make your payments for online shopping? 

28%

31%

16%

25%

MODE OF PAYMENTS FOR ONLINE SHOPPING 

Cash on Delivery UPI Net Banking Debit/Cresit cards

 

From the data 28% of respondents chose option cash on delivery, 31% of respondents chose 
UPI,16% of respondents prefer net banking and remaining 25% of respondents chose Debit/Credit cards.  
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• What are the things that demotivate you from online shopping? 

 

 From the data 7% of the respondents face Internet issues, 16% of the respondents are feel 
safety and security concern, 15% of the respondents have problems regarding refund policy, 4% of them 
have issues of irrelevant product, 21% of respondents have problem regarding defective or damaged 
products, 20% of the respondents have problem of delay in delivery of product, 17% of the respondents 
have problems regarding after sale services.  

• At present What is your experience from online shopping? 

8%

11%

28%
33%

20%

SALES

Worst Bad Average Good Best 

 

 From the data,the majority of the respondents have a good experience with online shopping, 
28% of the respondents have average experience, while 20% of the respondents have best experience 
of online shopping, 11% and 8% of the respondents have bad and worst experience, respectively.  

Conclusion 

From the collected data, we can say that majority of the people are using online mode of 
shopping in present. Some respondents compare the product from traditional market and online market 
before making their final decision of purchase. Online platform gives wide choices of products so 
consumer can also compare various products, prices, and services.  
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 In present there are several online platforms available for shopping, and all the platform 
provides wide range of services to the consumers for that reason consumers enjoy online shopping. 
Online shopping is convenient and easy, consumers also attract by discounts, coupons, reward points, 
cashback, free delivery services, etc. facilities offered by the e sellers.   

Online shopping provides easy payment options like UPI, cash on delivery, net banking, card 
payment options, so it also convenient for the consumer. Online shopping websites now provide all kinds 
of products in one roof. From the study we can say that people are confident to buy grocery, clothing, and 
other consumer goods but they think twice before buying electronic products from the websites.  

 Each coin has two side, though online shopping is convenient and at present online shopping is 
growing day by day there are some barriers which stop consumers to shoponline. Online platforms 
should provide better and trustworthy services to encourage online shopping. along with this they should 
quickly solve problems of consumers regarding application error, after sale services and refund policy 
etc. some of online shopping applications has started to provide details in regional languages. It focuses 
on consumers who can read only regional languages. In short present trend of shopping is changing and 
online shopping is more convenient in today’s busy world. Online shopping platform should provide easy 
services to the consumers at regional level so that it would be positively affect to the consumers buying 
behavior.  
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 ABSTRACT 

This research paper presents an in-depth analysis of the impact of Reliance Industries Ltd's 
(RIL) demerger, announcing the segregation of its financial services division into Jio Financial Services 
on July 8, 2023.This comprehensive study offers valuable insights into the dynamics of shareholder 
wealth and market behavior in the context of a major corporate restructuring event, with a specific 
focus on the case of Reliance Industries Ltd. by employing event study methodology, the study 
meticulously examines the effects of this corporate event on shareholder returns, focusing on the 
variations in share prices and trading volumes during different time phases surrounding the 
announcement. CAR (Cumulative Abnormal Return) and BHAR (Buy and Hold Abnormal Return) are 
used for abnormal return of share price. However, Mean Adjusted Trading Volume is a key metric used 
for measurement of abnormal trading volume of shares. The detailed analysis of this study suggests 
that there is a significant generation of cumulative abnormal returns around the announcement of the 
demerger event. Purchasing shares, subsequent to the announcement of the demerger and then 
selling it within a brief timeframe of 7 to 10 days is likely to yield either insignificant returns or 
potentially result in negative abnormal returns. The greatest advantages from this event are realized by 
shareholders, who possessed shares, before the announcement was made. 

 

KEYWORDS: Demerger, Spin Off, Reliance Industries Ltd, RIL, Event Study. 

_______________ 

Introduction 

 Strategy, which is synonymous with triumph, has always been at the heart of successful 
businesses; without a well-defined strategy and its implementation, an organization may fail(LISSE, 
2022). The chances of an organization's success are determined by the formulation, implementation, and 
constant update of its strategy. Various company restructuring tactics have been relevant since ancient 
times. According to Kautilya Arthashastra, the ideal strategy is determined by relative power, 
environment, and situational dynamics (Vinay, 2011).Managers frequently choose one of the best tactics 
based on the requirements of the organization.  

 Organizations are aggressively pursuing corporate restructuring techniques such as 
amalgamation, mergers, acquisitions, demergers/spin-offs, and divestitures in order to unlock value. 
However, unlocking value relies on value drivers, with increased focus and the creation of synergy 
standing out as the two paramount ones.In the context of mergers, value is generated through the 
cultivation of synergywhereasin the case of demergers or spin-offs, value is unveiled through the 
sharpening of focus. 
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The present paper highlights onDemerger strategy as a meansof unlocking value. Demerger is 
commonly referred to as "Spin off," "Spin out," or "Starburst" in various regions across the globe. 
According to the Oxford Dictionary, "demerger" means separating one business from another. As per the 
Companies Act, 2013, a demerger involves transferring one or more business undertakings from a 
'demerged company' to a 'resulting company' through a scheme of arrangement. This transfer is done in 
a way outlined in section 2(19AA) of the Income Tax Act. Additionally, shares are allotted by the 'resulting 
company' to the shareholders of the 'demerged company' in exchange for the transfer of assets and 
liabilities. 

 Demerger strategy is employed for various reasons such as enhancing operational efficiency, 
focusing on core competencies, and unlocking shareholder value. Moreover, tax considerations play a 
significant role in demerger strategies by encouraging companies to reorganize without adverse tax 
implications. On the other hand, demergers seek to unleash value for the shareholders of both the 
demerged and resultant companies. Hence, it is very pertinent to study the impact of demerger on the 
shareholders' wealth. However, the impact on shareholders' wealth is contingent on the effective 
implementation and subsequent performance of the demerged entities in the evolving business 
landscape. 

Review of Literature 

 Some selected literature presented below emphasizesthe impact of demerger onthe wealth of 
shareholders.  

 Aggarwal and Garg (2019) conducted a comprehensive analysis of 76 Indian firms that 
announced demergers or spin-offs between 2010-11 and 2015-16. Utilizing event study methodology, 
they observed the impact of spin-off announcements on the parent firm's share prices. Their findings 
revealed the highest average abnormal return on day 0 and the highest cumulative average abnormal 
return on day +1, aligning with the results of previous studies by Hite and Owers (1983), Cusatis et al. 
(1993), Miles and Rosenfeld (1983), and Rosenfeld (1984).Halder and Rakshit (2013) investigated the 
impact of the effective date of demergers on share price growth. Analyzing five companies using a kinked 
exponential model of growth and t-test, they discovered a substantial negative impact on sub-periodic 
stock price growth, daily share price return, and average daily share price return around the effective 
date of demerger.Vyas, Pathak, and Saraf (2015) examined the demergers and price reactions in the 
announcement period of 51 listed Indian companies from 2012 to 2014. Employing event study 
methodology and the market model to calculate abnormal return (AR) and cumulative average abnormal 
return (CAAR), their study indicated a positive impact on shareholders' wealth upon the announcement of 
demergers. 

 Allen et al. (1995) investigated whether the excess stock return observed during the 
announcement period of spin-offs resulted from earlier losses in value during past merger events. They 
focused on spin-offs that had undergone mergers and acquisitions in the past. Employing various 
statistical tools such as average cumulative excess return, value-weighted excess return, market-
adjusted change in aggregate market value, parallel regression, and t-tests, they found a negative 
correlation between spin-offs and earlier acquisition period returns. Essentially, their study suggested that 
managers could partially correct the negative impact of poor mergers or acquisitions by subsequently 
implementing spin-offs to rectify earlier mistakes. 

Research Gaps and Methodological Approaches 

 The existing literature provides valuable insightsinto the announcement effects of 
demergers/spin-offs on stock prices, but there are notable research gaps that this study aims to address.  

 The present study focuses on the detailed and in-depth analysis of demerger eventwith special 
reference to Reliance Industries Ltd. (RIL)by incorporating the entire past one-year stock exchange 
working days for various calculations, offering a more extensive perspective on the impact of these 
events. 

 The majority of the study focuses on the impact of demerger on share prices. However, the 
present study introduces a novel dimension by examining the trading volume effect through the 
application of a mean-adjusted model. This adds an additional layer of analysis, providing a nuanced 
understanding of how trading volumes may contribute to the observed effects during demerger/spin-off 
events. 
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 Furthermore, the research methodology employed in this study surpasses the existing literature 
by conducting a detailed analysis at different temporal phases - pre-period, on the event date, and post-
period, both individually and collectively. This meticulous approach allows for a nuanced understanding 
of how the effects unfold over time, capturing the dynamic nature of the market reactions to these 
corporate events. 

 In addition, the present study goes beyond mere announcement effects by calculating buy and 
hold abnormal returns, thereby exploring the investing perspective. By assessing the returns an investor 
could achieve by buying shares before the event, holding them through the demerger/spin-off, and 
subsequently selling, the study offers insights into the practical implications for investors, contributing a 
unique perspective to the existing body of literature. 

 The methodological approach for the study collectively contributes to a comprehensive and 
nuanced examination of the demerger/spin-off events, addressing crucial gaps in the existing literature. 

Objectives 

 The primary objective of this research paper is to investigate the impact of demerger on the 
shareholders' wealth with special reference to Reliance Industries Ltd. This includes a detailed analysis 
of the effects on share prices and trading volumes resulting from the demerger announcement. The 
specific objectives of the study are as follows: 

• To assess the immediate effect of the demerger announcement on the Share Prices and Trade 
Volume of Reliance Industries Ltd on the date of the event. 

• To scrutinize the Share Price and Trade Volume movements of Reliance Industries Ltd during 
the pre-announcement period. 

• To evaluate the Share Price and Trade Volume movements of Reliance Industries Ltd during 
the post-announcement period. 

Data Collection 

 The research is predominantly grounded in secondary data sources, primarily obtained from 
diverse channels. The principal repositories include the official website of Reliance Industries Ltd., the 
Bombay Stock Exchange portal, and a spectrum of publications. The data compilation also incorporates 
information collection from news sources and events pertinent to the stock market, with a specific focus 
on the demerger event involving Reliance Industries Ltd. 

Methodology 

 The present study has used event study methodology toanalyzethe impact of demerger on the 
share price and trade volume in order tounderstand the shareholders wealth of RIL. 

 The event in this study is defined as the date of the demerger announcement. The original date 
of the announcement was 8th July 2023 but due to the stock market being closed on 08th July 2023 
(Saturday) and 09th July 2023 (Sunday) the event date has been specifically set to 10th July 2023. 

• Event window: It is a specific time frame essential for event study methodology. It comprises 
the pre-event period, event date, and post-event period. In the present case, abnormal returns 
and trade volumes havebeen analyzed during these phases to assess the market's reaction.  

• Estimation window: It is a predefined period before the event date during which historical data 
is analyzed to establish a baseline or normal behavior for the financial metric under investigation 
of share price and trade volume. The present study considers one-year stock exchange working 
days as an estimation window for various calculations.  

 The present studyhas used several models of the event study method to assess the impact of 
the demerger announcement on shareholder returns and trading volume.  

• Return Analysis: It measures the abnormality in the returns for the event date. Abnormal 
returns to be calculated based on constant return model and market model.  

• Constant Return Model: Abnormal return (AR) is calculated as the difference between the 

actual return ( ) and the mean return ( )of the firm during the estimation period. 

Return analysis applying constant return model 
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 Where, 

 = Abnormal return of i at time t 

 = Return of i at time t 

 = Mean Return  

• Market Model: Abnormal return (AR) is computed using the market model, which considers the 

intercept (α), slope (β), and market return ( ) in addition to the actual return ( ). 

Return analysis applying market model 

 

 Where, 

 = Abnormal return of i at time t 

 = Return of i at time t 

 =Intercept and = Slope, of i and m 

 = Return of Market mat time t 

 A case study of Reliance Industries Ltd demerger to Jio Financial Services Ltd is carried out to 
know the effect of demerger event on returns of the shareholders and on trading volume of the company. 
To test for return and volume implications of event, we measured the abnormal return and abnormal 
volume during various days around event date i.e. during different event windows. Normal return of a firm 
is expected return in absence of demerger event which is calculated from data prior to event i.e. 
estimation period return or based on estimation window.  

Difference between actual return or actual trade volume on day t and normal return or normal 
volume of a firm is abnormal return or abnormal volume. Various methods/models are available to 
estimate abnormal return and abnormal volume; amongst all, constant (mean) return model & market 
model (using CAPM) for return/s analysis and constant mean volume model for trade volume analysis 
are employed in current case study. 

For computation of abnormal return, cumulative abnormal return and buy & hold abnormal 
return for a period following formulae are used. 

 The basic difference between BHAR and CAR is the time span over which the returns are 
measured, i.e. in case of BHAR time span/period is typically several months or years versus days in 
regular abnormal return calculations. Another difference is CAR is cumulative effect where as BHAR 
depicts buying and holding effects which normally investors do as a part of their investing strategy/ies. 
Thus, to measure the effect of what will be the return if one person buys and holds a particular stock 
around announcement period BHAR is also calculated. Where CAR is the summation, BHAR is the 
product and uses geometric mean. Thus, buy and hold abnormal return for a company is generally 
calculated by subtracting the geometric return of a market (Rmt) from the geometric return of the company 
(Rit). In a BHAR, expected returns are calculated based on the security returns over a longer time period, 
such as the previous year or several years, as opposed to the daily consideration of regular abnormal 
return calculations. As the present study took the data of return and volume from starting on first day of 
preceding year from date of an event (i.e. data are analyzed for event window starting date on 08 th July 
2022 as compared to event announcement on 08th July 2023 on Saturday.), BHAR is also calculated and 
studied. 

Cumulative Abnormal Return (CAR) 

 The cumulative abnormal return is the summation of abnormal returns over various days within 
the event window. 

 

Cumulative abnormal return 
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Buy and Hold Abnormal Return (BHAR) 

BHAR is introduced as a method to assess the cumulative effect of holding a stock over an 
extended period following the demerger announcement. It is calculated by multiplying the geometric 
returns of the company and the market. 

BHAR is also calculated and studied. 

 BHARit (t, T) =  

Where, 

 = geometric return of the company (Rit) (from t = 1 to T = total time period) 

  = geometric return of a market (Rmt) (from t = 1 to T = total time period) 

 Furthermore, rather than utilizing stock return and market return directly, BHAR is computed 
based on abnormal returns in order to apply the influence of positive and negative returns in net amount 
coupled with the effect of alpha and beta of the market model, which is the ultimate key objective 
underlying the buy and hold investing strategy. 

Thus,  

 BHARit (t, T) =  

Volume Analysis 

Mean Adjusted Model 

 The mean-adjusted abnormal volume is calculated using the logarithmic transformation of the 
ratio of the number of shares traded to the outstanding shares, with a constant added for days with no 
trades. 

Trade volume analysis using mean adjusted model 

  

  

  = the number of shares traded for firm i on day t 

  = is the outstanding shares of firm i on the trading day = 6,765,994,014 Shares 

  = trade volume of security i on day t 

  = mean 

 0.000255 = constant added for no trade day 

Hypothesis 

 Based on the outlined objectives, the following hypotheses have been formulated for the present 
study. 

Objective 1 

To assess the immediate effect of the demerger announcement on the Share Prices and Trade 
Volume of Reliance Industries Ltd on the date of the event. 

H01:  There is no significant difference in Cumulative Abnormal Return (CAR) on event date. 

H02:  There is no significant difference in Buy and Hold Abnormal Return (BHAR) on event date. 

H03:  There is no significant difference in Mean Adjusted Abnormal Trading Volume on event date. 

Objective 2 

To scrutinize the Share Price and Trade Volume movements of Reliance Industries Ltd during 
the pre-announcement period. 

H04:  There is no significant difference in Cumulative Abnormal Return (CAR) during anticipation 
period (i.e. before announcement). 
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H05:  There is no significant difference in Buy and Hold Abnormal Return (BHAR) during anticipation 
period (i.e. before announcement). 

H06:  There is no significant difference in Mean Adjusted Abnormal Trading Volume during 
anticipation period (i.e. before announcement). 

Objective 3 

To evaluate the Share Price and Trade Volume movements of Reliance Industries Ltd during 
the post-announcement period. 

H07:  There is no significant difference in Cumulative Abnormal Return (CAR) during adjustment 
period (i.e. after announcement). 

H08:  There is no significant difference in Buy and Hold Abnormal Return (BHAR) during adjustment 
period (i.e. after announcement). 

H09:  There is no significant difference in Mean Adjusted Abnormal Trading Volume during adjustment 
period (i.e. after announcement). 

Analysis and Interpretation 

 Data analysis depicted in Table – 1to Table – 5 shows effect of demerger announcement with 
respect to cumulative abnormal returns and buy and hold abnormal returns on event day, before the date 
of an event and after an event. An analysis of p-values derived from analysis of data indicates –  

• No significance difference in cumulative abnormal return and buy – hold abnormal return during 
the pre announcement period; thus, null hypothesis holds good which means that there is no 
information leakage or insider information presence in case of reliance industries ltd demerger 
announcement and no generation of abnormal returns during pre announcement period solely. 

• Significance difference in abnormalreturn on date of event at 5% and 1% level of significance 
both. Thus, we reject the null hypothesis in case of event date CAR and BHAR and accepts the 
alternate one. 

• No significance difference in cumulative abnormal return and buy – hold abnormal return during 
the post announcement period in case of post event window of 2 days, 5 days and 7 days 
indicating that a person needs to buy shares before announcement to gain significant abnormal 
return after announcement of demerger; then after there is significance difference in CAR and 
BHAR in case of 10 days post event window which indicates that record date of an event which 
is 20th July 2023 has also significant impact on returns resulting in abnormal returns around 
record date also thus, indicating if one do not holding shares before announcement he can still 
generate abnormal return around record date but in the present case it is significantly negative 
so if one buys shares after announcement of demerger and try to generate abnormal return 
around record date then its likely that he generates negative abnormal returns rather than 
positive and ultimately, losing money. Further, after the effect of record date nullifies i.e. in case 
of 20 days post event window there is no significance difference and market normalized after 
record date. 

• Analysis of total event timeline including pre plus event date plus post announcement period 
indicates significant abnormal return for less than 10 days after an announcement. Thus, if one 
has to reap the benefits of demerger announcement it can be easily done within 7 to 8 days 
after announcement and not then after. Thus, market absorbs demerger event announcement 
news within a week (7 to 8 days) around. 

Table 1: Event Study Analysis using 5 days Event Window 

Particulars Constant Return Model Market Model 

Estimation window 245 245 

Anticipation Window 2 2 

Adjustment Window 2 2 

Average Return 0.04% 0.04% 

Alpha -0.000526476 -0.000526476 

Beta 1.155992174 1.155992174 

Standard Deviation 1.22% 0.86% 
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Particulars 
Constant Return Model Market Model 

Pre Event Pre Event Pre Event Pre Event 

Return (CAR) 1.90% 3.75% 1.07% 6.72% 2.34% 3.72% 1.14% 7.19% 

Return (BHAR) 1.89% 3.75% 1.07% 6.85% 2.35% 3.72% 1.14% 7.37% 

t-stat (CAR) 1.10 3.09 0.62 2.47 1.93 4.34 0.94 3.75 

t-stat (BHAR) 1.10 3.09 0.62 2.52 1.94 4.34 0.94 3.84 

p-value (CAR) 27.10% 0.23% 53.45% 1.42% 5.46% 0.00% 34.93% 0.02% 

p-value (BHAR) 27.17% 0.23% 53.44% 1.24% 5.33% 0.00% 34.79% 0.02% 
Source: Computed 

Table 2: Event Study Analysis using 11 days Event Window 

Particulars Constant Return Model Market Model 

Estimation window 242 242 

Anticipation Window 5 5 

Adjustment Window 5 5 

Average Return 0.03% 0.03% 

Alpha -0.000532124 -0.000532124 

Beta 1.151131527 1.151131527 

Standard Deviation 1.21% 0.85% 
 

Particulars 
Constant Return Model Market Model 

Pre Event Pre Event Pre Event Pre Event 

Return (CAR) 3.16% 3.75% 2.08% 9.00% 2.55% 3.72% 0.28% 6.55% 

Return (BHAR) 3.15% 3.75% 2.07% 9.24% 2.54% 3.72% 0.26% 6.63% 

t-stat (CAR) 1.17 3.10 0.77 2.24 1.34 4.37 0.15 2.32 

t-stat (BHAR) 1.17 3.10 0.77 2.30 1.34 4.37 0.14 2.35 

p-value (CAR) 24.36% 0.22% 44.25% 2.59% 18.13% 0.00% 88.12% 2.10% 

p-value (BHAR) 24.49% 0.22% 44.45% 2.22% 18.28% 0.00% 89.00% 1.95% 
Source: Computed 

Table 3: Event Study Analysis using 15 days Event Window 

Particulars Constant Return Model Market Model 

Estimation window 240 240 

Anticipation Window 7 7 

Adjustment Window 7 7 

Average Return 0.03% 0.03% 

Alpha -0.000531238 -0.000531238 

Beta 1.153382129 1.153382129 

Standard Deviation 1.21% 0.85% 
 

Particulars 
Constant Return Model Market Model 

Pre Event Pre Event Pre Event Pre Event 

Return (CAR) 5.29% 3.75% 3.57% 12.61% 2.47% 3.72% 1.05% 7.23% 

Return (BHAR) 5.36% 3.75% 3.60% 13.24% 2.45% 3.72% 1.03% 7.36% 

t-stat (CAR) 1.65 3.10 1.11 2.69 1.09 4.36 0.47 2.19 

t-stat (BHAR) 1.67 3.10 1.12 2.82 1.09 4.36 0.46 2.23 

p-value (CAR) 10.04% 0.22% 26.64% 0.77% 27.51% 0.00% 64.17% 2.94% 

p-value (BHAR) 9.60% 0.22% 26.28% 0.52% 27.77% 0.00% 64.75% 2.68% 
Source: Computed 

Table 4: Event Study Analysis using 21 days Event Window 

Particulars ConstantReturn Model Market Model 

Estimation window 237 237 

Anticipation Window 10 10 

Adjustment Window 10 10 

Average Return 0.03% 0.03% 

Alpha -0.000459015 -0.05% 

Beta 1.155287564 115.53% 

Standard Deviation 1.22% 0.85% 
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Particulars 
Constant Return Model Market Model 

Pre Event Pre Event Pre Event Pre Event 

Return (CAR) 3.61% 3.75% -9.39% -2.03% 0.70% 3.72% -10.46% -6.04% 

Return (BHAR) 3.60% 3.75% -9.35% -2.57% 0.66% 3.72% -10.31% -6.37% 

t-stat (CAR) 0.94 3.08 -2.44 -0.36 0.26 4.35 -3.87 -1.54 

t-stat (BHAR) 0.94 3.08 -2.43 -0.46 0.24 4.35 -3.82 -1.63 

p-value (CAR) 34.86% 0.23% 1.54% 71.63% 79.52% 0.00% 0.01% 12.47% 

p-value (BHAR) 35.03% 0.23% 1.58% 64.55% 80.86% 0.00% 0.02% 10.52% 
Source: Computed 

Table 5: Event Study Analysis using 41 days Event Window 

Particulars Constant Return Model Market Model 

Estimation window 227 227 

Anticipation Window 20 20 

Adjustment Window 20 20 

Average Return 0.03% 0.000277323 

Alpha -0.000506976 -0.000506976 

Beta 1.148504087 1.148504087 

Standard Deviation 1.23% 0.87% 
 

Particulars 
Constant Return Model Market Model 

Pre Event Pre Event Pre Event Pre Event 

Return (CAR) 4.75% 3.75% -8.23% 0.26% 1.90% 3.72% -7.78% -2.17% 

Return (BHAR) 4.74% 3.75% -8.34% -0.40% 1.85% 3.72% -7.90% -2.72% 

t-stat (CAR) 0.86 3.05 -1.50 0.03 0.49 4.29 -2.01 -0.39 

t-stat (BHAR) 0.86 3.05 -1.52 -0.05 0.48 4.29 -2.04 -0.49 

p-value (CAR) 38.88% 0.26% 13.55% 97.35% 62.46% 0.00% 4.56% 69.61% 

p-value (BHAR) 38.94% 0.26% 13.04% 95.96% 63.34% 0.00% 4.23% 62.45% 
Source: Computed 

Table 6: Volume Event Study Analysis - Mean Adjusted Model 

Estimation window 245 242 

Anticipation Window 2 5 

Adjustment Window 2 5 

Mean Volume ( it) -5.7749 -5.7747 

Standard Deviation 67.66% 67.52% 
 

Particulars Pre Event Post Total Pre Event Post Total 

Volume (CAR) % 214.84 168.07 144.16 527.08 208.93 168.05 343.08 720.05 

t-stat (CAR) 2.25 2.48 1.51 3.48 1.38 2.49 2.27 3.22 

p-value (CAR) % 2.56 1.37 13.32 0.06 16.77 1.35 2.39 0.15 
Source: Computed 

Table 7: Volume Event Study Analysis - Mean Adjusted Model 

Estimation window 240 

Anticipation Window 7 

Adjustment Window 7 

Mean Volume ( it) -5.7758 

Standard Deviation 67.76% 

 

Particulars Pre Event Post Total 

Volume (CAR) % 237.02 168.16 537.23 942.41 

t-stat (CAR) 1.32 2.48 0.00 0.00 

p-value (CAR) % 18.74 1.38 0.00 0.00 
Source: Computed 
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Analysis ofTable 6, Table 7 and Table 8 indicates significant anomalies only in two days event 
window during pre-announcement period according to constant mean adjusted model. It means there is 
an abnormal trading volume during two days prior to announcement. It may be because of systematic 
risk prevalent in market. Further, as this is the mean adjusted model it fails in incorporating effect of 
systematic risk prevalent in the market, therefore, one need to apply volume market model to form a 
robust conclusion. 

Table 8: Volume Event Study Analysis - Mean Adjusted Model 

Estimation window 237 227 

Anticipation Window 10 20 

Adjustment Window 10 20 

Mean Volume (v ̅it) -5.7765 -5.7669 

Standard Deviation 68.12 68.99 
 

Particulars Pre Event Post Total Pre Event Post Total 

Volume (CAR) % 254.96 168.23 769.72 1192.91 16.82 167.27 863.15 1047.24 

t-stat (CAR) 1.18 2.47 3.57 3.82 0.05 2.42 2.80 2.37 

p-value (CAR) % 23.78 1.42 0.04 0.02 95.66 1.61 0.56 1.86 
Source: Computed 

In addition, when we analyzed event day trade volume of Table 6, Table 7 and Table 8, it is 
indicative of significant difference at 5% level, indicative of market efficiency in absorption of demerger 
announcement. On detail study of post announcement period significance difference is observed in trade 
volume after two days of announcement at 5% level in case of five days anticipation window and at 1% 
level after that indicative of positive effect on trade volume as a result of demerger announcement. 

Conclusion 

 In summary, the study on Reliance Industries Ltd.’s demerger announcement highlights key 
insights into market dynamics and investor opportunities. Pre-announcement, the market showed no 
abnormal returns or no signs of information leakage, maintaining its integrity. Significant abnormal returns 
were recorded on the announcement day, indicating a clear market reaction to the event. However, post-
announcement opportunities for abnormal returns were limited, primarily benefiting those who held 
shares beforehand. The market quickly adjusted to the news, stabilizing within 7 to 8 days post-
announcement, particularly after the record date. This research provides a deeper understanding of how 
significant corporate events like demergers or spin-offs can affect shareholder returns and offers strategic 
insights for investors and market analysts. 

Scope for future Studies 

 Based on existing literatures, present study and dynamic environment, further studies can be 
carried out for long run incorporating comparative analysis to include multiple cases industry wise. In 
addition, trading volume analysis can be done incorporating market model. International comparison and 
risk assessment can also be carried out to measure effects of demerger strategy country wide and also 
for increasing understanding of various risk mitigation strategies. Further, investigation of qualitative 
aspects such as changes in corporate culture and investor sentiment can be made to measure qualitative 
impacts of such strategies. One can also investigate the effects of implementing new indexed 
methodologies on stock market listing. 
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Hkhy tutkfr Jfedksa dk iyk;u% ,d lekt'kkL=h; vè;;u 

  

MkW- oky pan ;kno 

 
 
 
 
 

lkj 

izLrqr 'kks/k i= iwjh nqfu;k esa QSys Hkhy tutkfr Jfedksa dk iyk;u% ,d lekt'kkL=h; vè;;u 

dks ysdj gSA iyk;u ,d cgq vk;keh ?kVuk gS] ftldk çR;{k ;k vçR;{k çHkko vkfFkZd fodkl tu'kfä 

fu;kstu] uxjhdj.k vkSj lkekftd ifjorZu ij iM+rk gSaA Hkkjr dh Jfed tutkfr 'kgjh tula[;k dk 

uxjksa ,oa egkuxjkas ls xkaoks dh vksj iyk;u dh çòfÙk esa vçR;kf{kr of̀) gqbZ gSA ftlus u dsoy tula[;k 

fu;kstdksa ,oa uhfr fu?kkjZdks ds le{k pqukSrh çLrqr dh gS] vfirq {ks=h;] lkekftd] vkfFkZd fodkl ij Hkh 

ç'u fpg~u yxk fn;k gSaA 'kgjh {ks=kas ls tula[;k ds vf/kdkf/kd iyk;u ls u dsoy xzkeh.k {ks=skaa dh vFkZ 

O;oLFkk çHkkfor gksrh gS] vfirq rkRdkfyd ifjis{; esa iyk;udrkZvksa ds xarO; LFky dh vFkZO;oLFkk Hkh 

çHkkfor gksrh gSaA Hkhy tutkfr Jfedksa ds :i esa lcls vf/kd ifjokj csjkstxkjh vkSj lk/kughurk ds f'kdkj 

gSaA izotu dh fLFkfr iwjs ns'k esa dkj[kkus] [ksr vkSj Je ds fofHkUu vukSipkfjd {ks= esa volj [kksus dh 

dgkuh dgrh gSA Hkhy tutkfr ds Jfed Lo;a&lgk;rk lewgksa ds tfj;s ifjokj dh vkenuh ds fy;s iz;kl 

dj jgs gSaA Hkhy tutkfr ds Jfedksas ds lkeus u;h fLFkfr vkSj voljksa dh ryk'k mUgs djuh gksxhA reke 

çdkj ds ljdkjh ç;Ruksa ds ckn Hkh ewy fuokl esa Jfedksa dks jkstxkj ds i;kZIr volj miyCèk ugÈ gks ik 

jgs gSaA ifj.kker% iyk;u mudh etcwjh gksrh gSA bl çdkj Hkhy tutkfr ds Jfed ifjokjksa esa iyk;u dh 

çof̀Ùk ik;h tkrh gSA 

 

'kCndks'k% Hkhy tutkfr] Jfed] dksjksuk egkekjh] iyk;u] vkÆFkd fLFkfr ij iM+us okys çHkkoA 

_______________ 

izLrkouk 

 iyk;u ;k çokl ,d lkoZHkkSfed rF; gSA nqfu;k ds çR;sd lekt esa fdUgÈ u fdUgÈ dkj.kks ls 

çokl dh çòfÙk dks vko';d :i ls ns[kk tk ldrk gSA çokl ds dkj.k Hkh vusd gks ldrs gSa] dHkh çokl 

dk dkj.k èkkÆed ;k=k ;k rhFkk±Vu gksrk gS rks dHkh mPp f'k{kk] jkstxkj ;q)] vdky o egkekjh tula[;k 

ds cM+s iyk;u dk dkj.k curh gSA dkj.k ds vuq:i gh gesa bldk çHkko Hkh lekt es ldkjkRed rFkk 

udkjkRed nksuksa gh :iksa esa ns[kus dks feyrk jgk gSA tgk¡ ldkjkRed çokl ds çHkko Hkh ldkjkRed gksrs 

gS] ogÈ foifÙk ,oa vkink esa fd;s tkus okys çokl dk udkjkRed çHkko Hkh lekt ij iM+rk gSA Hkkjr esa 

çokl dh çfr dks vHkh rd ewy :i ls çkfrd vkink] xjhch vkSj Hkw[kejh ls tksM+dj ns[kk tkrk jgk gSA 

bldk dkj.k Hkh okftc gS] D;ksfad Hkkjr dh tux.kuk 2001 ds vuqlkj ns'k dh dqy vkcknh dk 26 çfr'kr 

Hkkx xjhch js[kk ds uhps thou&;kiu djrk gS vkSj çokl dk lacaèk bl cM+s Hkkx ls jgk gSA Hkkjr esa 

 
  mRd"kZ egkfo|ky;] lTtux<+] ckalokM+k] jktLFkkuA 
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tux.kuk 2011 ds vkdaM+ksa ds vuqlkj ns'k dh dqy tula[;k 121-02 djksM+ vkadfyr dh x;h gS ftlesa 68-

84 çfr'kr tula[;k xkoakas esa fuokl djrh gS] tcfd 31-16 çfr'kr dh vkcknh 'kgjksa esa fuokl djrh gSA 

Lora= Hkkjr ds çFke tux.kuk 1951 esa xkaoksa vkSj 'kgjksa dh vkcknh dk vuqikr 83 çfr'kr ,oa 17 çfr'kr 

FkkA vktkn Hkkjr ds N% n'kd ckn 2011 dh tux.kuk esa xkaoksa vkSj 'kgjksa dh tula[;k dk çfr'kr 70 ,oa 

30 çfr'kr Fkk bu vkadMksa ls Li"V gksrk gS fd Hkkjr esa xkaoks ds O;fä;ksa dk 'kgjksa dh vksj iyk;u c<+k gSA 

xkaoks ls iyk;u dj 'kgj igqapss gS vc ;fn ns'k dh 130 djksM+ ls vfèkd turk dks vUu vkjS 

Qy&lCth&nwèk pkfg, rks bu xzkeh.kkas eas ls T;knkrj dks xkoa eas jksd dj xkao dks le)̀'kkyh cukuk gksxkA 

blls budks thus dk csgrj volj feys vkSj ns'k dks Hkh vukt feyrk jgsA 'kgj vkSj m|ksxksa ds gkykr 

cnrj gksrs pys x;sA ns'k esa djhc 46 djksM+ ykxs vlaxfBr {ks=ska esa gSa] tcfd 20 djksM+ ls vfèkd [ksfrgj 

etnwjksa dk cks> igys ls gh {ks= mBk jgk gSA blesa yxkrkj e'khuhdj.k dks c<+kok feyus ds dkj.k etnwjksa 

dh ekax ?kVh gSA Hkkjr esa çokl dk tks Lo:i ns[kus dks feyrk gS] og xzke esa uxj mRçokl eq[; gS] 

vFkkZr~ yksx fofHkUu dkj.kksa ls xk¡o ls 'kgj dh vksj çokl djrs gSaA ,slh fLFkfr esa bldk lokZfèkd çHkko Hkh 

xzkeh.k leqnk; esa gh ns[kk tk ldrk gS] ;fn ge blds çHkko dh O;kidrk ij fopkj djrs gSa rks blls 

cPps vkSj ò) gh lcls T;knk çHkkfor gksrs gSaA ,d vksj tgkWa iwjk fo'o >wt jgk gS] ogh tutkfr Jfed 

ifjokjks dh fLFkfr Hkh cgqr uktqd gks jgh Fkh] ftldk dkj.k Hkkjr esa dk;Z'khy tula[;k dk çfr'kr cgqr 

de gksus yxk gSA Hkkjr gh ugha fo'o ds vf/kdk'ak ns'kkas ds fodYi dks viuk;k x;k gSA ml le; Hkkjr esa 

Jfed oxZ dks iyk;u tSlh xEHkhj leL;k ls nks pkj gksuk iM+k] iyk;u lkekU; fnuksa dh vis{kk gksus okys 

iyk;u ls ,dne myV gS] veqeu geus jkstxkj ikus o csgrj thou thus dh vk'kk esa xkao vkSj dLcksa ls 

egkuxjksa dh vkjs iyk;u gksrs ns[kk gS ijUrq bl le; egkuxjks ls xkoaks dh vkjs gks jgk iyk;u fu%lansg 

fpUrktud fLFkfr dks mRiUu dj jgk gSA bl fLFkfr dks gh tkudkjksa us fjolZ ekbxzs'ku dh laKk nh gSA 

lkekU; 'kCnksa esa fjolZ ekbxzs'ku ls rkRi;Z egkuxjksa vkSj 'kgjkas ls xkoa ,oa dLckas dh vkjs gksus okys iyk;u 

ls gS] bl izoklh ladV dks nwj djus ds fy, ljdkj us vkRe fuHkZj Hkkjr vfHk;ku ds rgr izksRlkgu iSdts 

ds fgLls ds :i esa eujxsk ds fy, 40 gtkj djksM+ :i;s dk vfrfjDr Q.M vkoafVr fd;k gSA iyk;u ds 

dkj.kksa esa [kjkc etnwjh nj&U;wure etnwjh vf/kfu;e 1948 ds vk/kkj ij eujsxk dh etnwjh nj fu/kkZfjr 

u djus ds dkj.k etnwjh nj dkQh fLFkj gks xbZ gSA orZeku es vf/kdka'k jkT;ksa esa eujsxk ds rgr feyus 

okyh etnwjh U;wure etnwjh ls dkQh de gSA ;g fLFkfr detksj oxksZ dks oSdfYid jkstxkj ryk'k djus 

dks foo'k djrh gSA jkT; ljdkj dks ;g lqfuf'pr djuk pkfg, fd gj xkao es lkoZtfud dke 'kq: gks] 

dk;ZLFky ij dk;Z djus okys Jfedksa dks fcuk fdlh nsjh ds rqjUr dke iznku fd;k tkuk pkfg,A bl le; 

eujsxk etnwjksa dks Hkqxrku esa rsth ykus dh vko';drk gS] eq[; :i ls udnh dks Jfedksa rd vklkuh o 
dq'kyrk ls igqapkus dh vko';drk gSA çLrqr vè;;u 'kgjh {ks=ksa ls izHkko ds dkj.k Hkhy tutkfr Jfed 

etnwjksa ds iyk;u ls lacafèkr gS] ftlesa ifjokj ds dk;Z'khy lnL;ksa ¼;qok lnL;ksa½ ds iyk;u ds QyLo:i 

ifjokj esa jg x;s ò)tuksa ;k efgyk vkSj cPpksa lfgr ifjokj ij çHkko dks Kkr fd;k x;k gSA vè;;u 

eq[; :i ls Jfed ifjokjkas ij dsfUær gSA vè;;u es dk;Z'khy Hkhy Jfed ifjokj ds lnL;ksa dk iyk;u 

ls muds lkekftd&vkÆFkd fLFkfr ij iM+us okys çHkkoksa dks 'kksèk ijd <ax ls çLrqr djus dk ç;kl fd;k 

x;k gSA 

lacaf/kr lkfgR; dk v/;;u 

yh ¼1966½ us çokl dks vkd"kZ.k ,oa fod"k.kZ dkjdksa ds vkèkkj ij Li"V fd;k gSA VksMkjks ¼1967½ us 

vius ekMy esa ¼çokl lacaèkh½ pkj çeq[k ckrksa dk mYys[k fd;k gSA xzkeh.k {ks=ksa ls 'kgjksa dh vksj iyk;u 

çeq[kr% vkÆFkd fo"kerkvksa ds dkj.k gksrk gSA iyk;u bl vuqeku ij vkèkkfjr gksrk gS] fd xzkeh.k {ks=kasa dh 

rqyuk esa 'kgjh {ks=kasa esa jkstxkj ds volj ,oa etnwjh vf/kd gksxh] ijarq ;g vko';d ugÈ gS] fd ;g 
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okLrfodrk Hkh gksA 'kgjh  {ks=kasa eas jkstxkj dh miyCèkrk 'kgjh {ks=kas ds csjkstxkjh nj ls lacafèkr gksrk gSA 

VksMkjks ¼1967½ us vius ekWMy esa ¼çokl lacaèkh½ pkj çeq[k ckrksa dk mYys[k fd;k gS fd xzkeh.k {ks=ksaa ls 

'kgjkas dh vksj iyk;u çeq[kr% vkÆFkd fo"kerkvkas ds dkj.k gksrk gSA iyk;u bl vuqeku ij vkèkkfjr gksrk 

gS] fd xzkeh.k {ks=ksa dh rqyuk esa 'kgjh {ks=ksa esa jkstxkj ds volj ,oa etnwjh vfèkd gksxh] iajrq ;g 

vko';d ugÈ gS] fd ;g okLrfodrk Hkh gksA 'kgjh {k=sksa eas jkstxkj dh miyCèkrk 'kgjh {ks=ksa ds csjkstxkjh 

nj ls lacafèkr gksrk gSA 'kgjh {ks=kasa eas csjkts xkjh dh mPp nj xzkeh.k ,o a 'kgjh {ks=ksa eas jkstxkj ds voljksa 

esa O;kIr cgqr cMs varj dk ifj.kke gSA ,l-ds-'kekZ ¼1989½ us jktLFkku eas iyk;u dh leL;k ,oa blds 

dkj.k rFkk iyk;udrkZ Jfedksa }kjk viuk, tkus okys ifjogu ds lkèkuksa rFkk Jfedkas }kjk iyk;u ds 

i'pkr~ fd, tkus okys dk;ksZ dk fo'ys"k.k fd;k gSaA veR;Z lsu ¼1999½ us Hkkjr ds fofHkUu jkT;ksa eas vk, 

vdky] cXakykns'k rFkk bFkkfsi;k esa iMs vdky ds vkèkkj ij bl rF; dks Li"V fd;k gS fd vdky ls 

d`"kdksa ds lkFk&lkFk mu ij vkfJr Hkfweghu Jfedkas dh fLFkfr vkSj Hk;kog gks tkrh gS rFkk ;g fLFkfr bUgsa 

gtkjkas fdyksehVj nwj iyk;u djus ds fy, foo'k djrh gSaA xqIrk ,oa 'kekZ ¼1996½ us vius iyk;u lacaèkh 

vè;;u esa ;g Li"V fd;k gS fd eq[;r% iq:"k gh çokl djrs gSa rFkk efgyk,a lkekU;r% iq:"kksa dk vuqlj.k 

djrs gq, çokl djrh gSA lqUnjh ,ao :[ke.kh ¼1998½ dk vè;;u efgyk çoklh Jfedksa ls lacfèkr jgk gS] 

ftlesa çokl dk çoklh efgykvksa ds cPpksa ij iM+us okys çHkko ij foLr̀r ppkZ dh xÃ gSA vè;;u ls ;g 

Kkr gqvk gS fd çokl LFky ij 'kS{kf.kd lqfoèkkvkas ds vHkko gksuss dh fLFkfr esa cPpsa f'k{kk ls oaÇpr gks tkrs 

gSA dqN çoklh etnjw vius cPpksa dks çokl LFky ds fo|ky;ksa eas i<+kuk pkgrs gSa] rks LFkkuh; fo|ky;kas eas 

mUgsa vklkuh ls ços'k ugÈ fey ikrk gS] pÇwd Jfed eyw :i ls vFkksZiktZu ds fy, çokl djrs gS] ,lsh 

fLFkfr eas os cPpksa dh f'k{kk dks ysdj u rks xHakhj gks ikrs gS uk gh ml Lrj dk ç;kl djrs gS ifj.kker% 
çoklh ifjokjksa esa fuj{kj cPpks dh rknkr c<+rh pyh tkrh gSA 

vè;;u dh vko';drk 

LoLFk 'kjhj esa LoLFk efLr"d dk fuekZ.k gksrk gSA lekt dh bdkÃ O;fä gSA ;g loZfofnr gS fd 

bl bdkÃ dh „<+rk ij lekt fuHkZj jgrk gSA lekt lgh fn'kk eas fodkl djsAa blds fy, vko';d gS] 

fd lekt esa jgus okys O;fDr lkekftd vkfFkZd :Ik ls l{ke gksA lHkh yksxksa dks lkekftd vkfFkZd :Ik ls 

l{ke djus ds fy, flQZ ljdkjh uhfr;k¡ gh lgk;d ugÈ gksrh gS oju~ O;ogkj ds #i esa ldkjkRed dne 

mBkus ls gksrh gSA Je iyk;u djus okys ifjokjksa ds le{k u dsoy vkÆFkd leL;k gS] oju~ lkekftd] 

vkÆFkd] ikfjokfjd fLFkfr ls lacfèkr leL;k,a Hkh vkrh gaS bu leL;kvksa dk mfpr lekèkku ugÈ gks ikrk rks 

os dqaBk ds f'kdkj gks tkrs gSaA bl fLFkfr esa mudh lkekftd vkfFkZd fLFkfr ij udkjkRed çHkko iM+rk gSA 

bl le; mudks lgh ekxZn'kZu dh vko';drk gksrh gS] ij ljdkj dh uhfr;k lgh ugha gksus ds dkj.k 

vFkok vf'kf{kr gksus ds dkj.k ;g gS] fd os vius çkFkfed vko';drk ¼jksVh] diM+k o edku½ dh iwÆr esa 

fnu jkr yxs jgrs gSa vkSj xkaoks Lks 'kgj dh vksj iyk;u djus yxrs gS] ftlls 'kgjksa esa jgdj os viuh 

vko';drkvksa dh iwfrZ dj ldsaA 21oha lnh esa Hkhy leqnk; dh viuh ,d vyx fof'k"V igpku gS tks fd 

budh ijEijkxr lkaLd`frd /kjkgs jks dk thou n'kuZ djkrh gSA xWaojh nf{k.kh jktLFkku eas fuokl djus 

okyh tutkfr;ksa dh ,d fo'ks"k u`R; ukfVdk gS tks budh /kkfeZdrk ,oa lkaLd`frd dyk dk thrk tkxrk 

uewuk gSA vkt O;Fkk ;g gS fd budh vkfFkZd fLFkfr n;uh; gSA lkekftd laxBu detksj gksrs tk jgs gSA 

laLd`fr Hkh laØe.k ds nkSj ls xqtj jgh gSA iyk;u djus okys Jfed Hkhy leqnk; ifjokj tks lekt esa 

esgurh o detksj gSa rFkk jkr fnu etnwjh djus esa yxs jgrs gaS vkSj ;s Je iyk;u djus okys ifjokjksa ds 

thou ds egRo dks Hkyh&Hkkafr le>rs gaSA ysfdu vius vkÆFkd leL;k ds dkj.k vusd mRiUu leL;k dks 

nwj ugÈ dj ikrsA dksfoM&19 egkekjh ds nkSjku Je iyk;u djus okys Hkhy leqnk; ifjokjksa ds thou 
;kiu dh leL;k ,d Toyar leL;k ds #i esa fo|eku gks xbZ gaSA cM+h la[;k esa Jfedksa ds iyk;u ls 
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egkuxjksa dks izkIr gksus okyk jktLo Hkh udkjkRed :i ls izHkkfor gks tk;sxkA vr Je iyk;u djus okys 

Hkhy leqnk; ifjokjksa dh lkekftd vkfFkZd leL;k dk vè;;u vko';d gS] ftlds }kjk mudh leL;kvksa 

dk lw{e vè;;u dj mu dkj.kkas dk irk yxk;k tk lda]s tks ls thou ;kiu djus eas vojksèk mRiUu djrs 

gSa] ftlls bu vojksèkkas dks nwj fd;k tk ldsA vr% mä ckrs vè;;u dh vko';drk dks Li"V djrk gaSA 

vè;;u ds mís'; 

• iyk;u djus okys Jfed Hkhy leqnk; ifjokjksa dh iyk;u djus dh çof̀Ùk dk lekt'kkL=h; 

vè;;u djukA 

• iyk;u djus okys Jfed Hkhy leqnk; ifjokjksa esa muds lkekftd&vkfFkZd fLFkfr ij iM+us okys 

çHkko dk vè;;u djukA 

vè;;u dh ifjdYiuk 

• iyk;u djus okys Jfed Hkhy leqnk; ifjokjksa eas iyk;u djus dh çòfÙk gks ldrh gSA 

• iyk;u djus okys Jfed Hkhy leqnk; ifjokjksa eas muds lkekftd &vkfFkZd fLFkfr ij çHkko iM+rk 

gSA 

U;kn'kZ 

'kk/sk vè;;u grsq ckalokMk ftys ds 'kgjh {ks=kas esa jgus okys iyk;u djus okys Jfed Hkhy 
leqnk; ifjokjkas dk p;u fd;k x;k gS] ftlesa dqy 100 iyk;u djus okys Jfed Hkhy ifjokjksa dk p;u 

fd;k x;k gSA 

midj.k 

çnÙkksa ds ladyu ds fy;s iyk;u djus okys Jfed Hkhy leqnk; ds ifjokjksa ds fy;s LofuÆer 

lk{kkRdkj vuqlwph dk ç;ksx fd;k x;kA  

lkaf[;dh; fo'ys"k.k 

çLrqr vè;;u esa çfr'kr fofèk dk ç;ksx leh{kkRed vè;;u ds fy, fd;k x;kA iyk;u djus 
okys Jfed ifjokjksa ds lkekftd&vkÆFkd fLFkfr ij iM+us okys çHkko dk vè;;u djus ds fy, LofuÆer 
lk{kkRdkj vuqlwph dk fuekZ.k fd;k tk,xk] ftlesa ¼gka@ugÈ½ oLrqfu"B ç'u gSaA blds fy, ladfyr çnÙkksa 

dks lkj.khd̀r fd;k x;k vkSj çnÙkksa }kjk çkIr vkadM+ksa dk ;ksx dj çfr'kr fudkyk x;k gSA blds fy, 

ladfyr çnÙkksa dks lkj.khd`r fd;k x;kA çnÙkksa }kjk çkIr vkdaM+ksa dk ;kxs dj çfr'kr fudkyk x;k gSA 

fu"d"kZ 

vè;;u ls çkIr fu"d"kZ fuEukuqlkj gSa & 

• iyk;u djus okys Jfed Hkhy leqnk; ds ifjokjksa dh iyk;u djus dh çof̀Ùk gks ldrh gSA 

vè;;u ls çkIr fu"d"kZ ifjdYiuk dh iqf"V djrk gS fd vè;;uxr lewg ds dqy 100 ifjokjksa esa 

ls 56-25 çfr'kr ifjokj ls ,dy iyk;u gksrk gS] tcfd 43-75 çfr'kr ifjokj lifjokj iyk;u 

djrs gSA cPpksa ds iyk;u lacaèkh fooj.k ls ;g Kkr gksrk gS] fd 43-25 çfr'kr cPpas ifjokj ds 

lkFk iyk;u djrs gSaA 

• vkÃ,yvks igys gh dg pqdk gS fd dksjksuk ok;jl egkekjh dsoy ,d fpfdRlk ladV ugÈ gS] 

cfYd ,d lkekftd vkSj vkÆFkd ladV Hkh gSA lHkh rjg ds m|kxskas us igys gh dke can dj 

fn;k gS] dkedkt ds le; esa dVkSrh dh gS vkSj deZpkjh gVk, x, gSA vusd NksVh mRiknu 

bdkb;ka vkSj lsok çnkrk] iru ds dxkj ij gS vkSj nqdkukas o jsLrjk¡ pykus ds fy, la?k"kZ dj jgs 
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gSaA ,slh fLFkfr es]a vDlj lcls igys mu ykxsksa dk jkts+xkj [k+Re gks tkrk gS ftuds jkst+xkj 

vfuf'pr gksrs gSa & tSls fd vuqcaèk vkSj vkdfLed Jfed] çoklh vkSj vlaxfBr {ks= ds Jfed- 

• u dsoy Jfed cfYd muds ifjokj Hkh çHkkfor gq;s] D;ksfad jkstxkj ugÈ gksxk rks èku Hkh feysxk- 

fngkM+h et+nwjks a vkSj vukSipkfjd et+nwjksa dh fLFkfr lcls T+;knk ukt+qd gksrh gSA dkedkt o 

jkst+xkj ds voljksa dh vfuf'prrk vkSj 'kgjh {k=sks eas jgus dh mPp ykxr ds dkj.k çoklh 

Jfedksa ij vius ewy fuoklksa ij ykSVus dk ncko cu x;kA 

• çokfl;kas ds iyk;u ls ok;jl ds çlkj esa o`f) dk ,d cM+k [k+rjk iSnk gks x;kaA egkekjh ds yacs 

le; rd çlkj vkjS cus jgus ls lekt esa xj+hch vkSj vlekurk ds pØksa esa ukVdh; :i ls of̀) 

gqbZA blhfy, çoklh y‚dMkmu ds nkSjku iyk;u djus dks etcwj gks x;sA 
• iyk;u djus okys Hkhy Jfed ifjokjksa esa lkekftd vkfFkZd leL;k mRiUu gqbZ gSA vè;;u ls 

çkIr fu"d"kZ ifjdYiuk dh iqf"V djrk gS] D;kasfd izkIr vkadMksa ls Li"V gS] fd 81-25 çfr'kr 

mÙkjnkrkvksa dh lkekftd vkfFkZd fLFkfr cgqr [kjkc gks xbZ gSaA 
bl çdkj mijksä fooj.k ls ;g Kkr gksrk gS] fd çoklh Jfedkas esa çokl dh çòfÙk dk çHkko 

muds vk; o fLFkfr ij cgqr de iM+rk gS vkSj ;g vkSj de gks x;k] ftlds dkj.k çokl LFky ij 

ewyHkwr lqfoèkkvksa dh deh gks xbZA çokl LFky ij vkfFkZd lqfoèkkvksa dh fLFkfr lacaèkh fooj.k ls ;g Kkr 

gksrk gS] fd 38-35 çfr'kr mÙkjnkrk lifjokj çokl djrs gaS] ,slh fLFkfr eas cPps Hkh lkFk gksrs gSaA çokl 

LFky ij Jfed >qXxh esa ;k fQj racw Mkydj dk;Z LFky ds vkl&ikl jgrs gSA vè;;u ls çkIr rF; ;g 

Li"V djrk gS fd reke çdkj ds ljdkjh ç;Ruksa ds ckn Hkh ewy fuokl esa Jfedksa dks jkstxkj ds i;kZIr 

volj miyCèk ugÈ gks ik jgs gaS ifj.kker% iyk;u mudh etcwjh gksrh gSA bl çdkj iyk;u djus okys 

Jfed Hkhy tutkfr ifjokjksa esa iyk;u dh ço`fÙk ik;h tkrh gSA vr% ifjdYiuk dh iqf"V gksrh gSA 
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