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ABSTRACT

This journal article examines the motivation factors that drive women entrepreneurship in
India. Women entrepreneurs play a crucial role in the economic growth and development of the
country, but they face unique challenges and barriers. Understanding the factors that motivate women
to start and sustain their businesses is essential for fostering an enabling environment for women
entrepreneurship. Through a comprehensive analysis of existing literature and primary data collected
from women entrepreneurs in India, this study identifies and explores the key motivational factors that
drive women to venture into entrepreneurship. The findings provide valuable insights into the diverse
motivations of women entrepreneurs and shed light on the factors that contribute to their success. The
study concludes with recommendations for policymakers, support organizations, and future research
directions to enhance women's entrepreneurial opportunities and promote gender equality in the
business sector.
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Introduction

India has witnessed a significant increase in the number of women entrepreneurs over the past
decade. Despite facing various social, cultural, and economic barriers, women have emerged as
successful business leaders in diverse sectors. Understanding the motivation factors that drive women to
start and sustain their businesses is crucial for promoting women's economic empowerment and fostering
inclusive growth. This article aims to explore the diverse motivational factors that influence women
entrepreneurship in India, thereby contributing to the existing body of knowledge on this topic.

Theory

The theoretical framework of this study draws upon the concepts of motivation and
entrepreneurship. Motivation theories such as Maslow's hierarchy of needs, McClelland's need theory,
and self-determination theory provide a foundation for understanding the underlying drivers that push
women to become entrepreneurs. Additionally, theories related to women's empowerment and gender
equality are employed to examine the socio-cultural and institutional contexts that influence women's
entrepreneurial motivation.

Data Analysis

This study adopts a mixed-methods approach, combining both qualitative and quantitative data
analysis techniques. Primary data is collected through interviews, surveys, and focus group discussions
with women entrepreneurs across different regions of India. The qualitative data is analyzed thematically,
allowing for the identification of common patterns and themes related to motivational factors. The
guantitative data is subjected to statistical analysis, enabling the measurement of the relative importance
and prevalence of different motivational factors.

* Research Scholar, Department of Management, Radha Govind University, Ramgarh, Jharkhand, India.



Kanchan Kumari: Motivation Factor among Women Entrepreneurship in India 227

Research Methodology

The research methodology consists of three stages: literature review, data collection, and data
analysis. The literature review provides a comprehensive understanding of the existing research on
women entrepreneurship and motivation factors. The data collection phase involves selecting a diverse
sample of women entrepreneurs and employing various research instruments to collect primary data. The
data analysis stage utilizes both qualitative and quantitative techniques to interpret the collected data and
derive meaningful insights.

Results

The analysis of the collected data provides valuable insights into the motivation factors among
women entrepreneurs in India, considering the present scenario. The following factors emerged as key
motivators:

) Economic Empowerment: Economic empowerment is a significant motivation factor for
women entrepreneurs in India. Many women aspire to achieve financial independence,
overcome gender-based economic disparities, and contribute to their family's well-being.
Entrepreneurship provides a platform for women to generate income, accumulate wealth, and
improve their socio-economic status. In the present Indian scenario, where women's
participation in the workforce is increasing, women entrepreneurs are actively seeking
opportunities to leverage their skills and capabilities for economic empowerment.

o Autonomy and Independence: The desire for autonomy and independence is a strong
motivator for women entrepreneurs in India. Entrepreneurship offers them the freedom to make
independent decisions, set their own goals, and determine their work-life balance. This factor is
particularly relevant in the present Indian context, where traditional gender roles and societal
expectations often limit women's autonomy. By becoming entrepreneurs, women can break free
from these constraints and create a professional path aligned with their aspirations.

) Recognition and Social Impact: Women entrepreneurs in India are motivated by the desire for
recognition and the opportunity to create a positive social impact. They aim to build successful
businesses that are not only financially profitable but also contribute to society. By addressing
social issues, such as women's empowerment, education, healthcare, or environmental
sustainability, women entrepreneurs aim to make a meaningful difference in their communities.
The present Indian scenario, with an increasing focus on social entrepreneurship and
sustainable development, provides a conducive environment for women entrepreneurs to
pursue these goals.

. Family Support: Family support plays a vital role in motivating women entrepreneurs in India.
The support and encouragement received from family members, especially spouses and
parents, can significantly influence women's decision to venture into entrepreneurship. In the
present Indian context, where strong family ties and interdependence are prevalent, women
often rely on the support of their families to overcome the challenges associated with starting
and managing a business. Family support systems that encourage and nurture women's
entrepreneurial aspirations are crucial in empowering women entrepreneurs.

. Access to Resources: Access to resources, including financial capital, networks, mentors, and
business development support, is a critical motivational factor for women entrepreneurs in India.
In the present scenario, where various government initiatives and financial schemes are aimed
at promoting women's entrepreneurship, access to funding and support systems has improved.
However, challenges such as gender bias in accessing funding and limited networks still exist.
Overcoming these challenges and ensuring equitable access to resources remain important for
sustaining women's entrepreneurial motivation.

. Role Models: Having role models and successful women entrepreneurs to look up to serves as
a source of inspiration and motivation for aspiring women entrepreneurs in India. Role models
provide a sense of possibility and demonstrate that entrepreneurship is a viable path for women
to achieve success. The present Indian context has seen the rise of numerous successful
women entrepreneurs who have become role models and sources of inspiration for others. Their
stories and achievements contribute to fostering a culture of entrepreneurship among women
and motivating them to pursue their entrepreneurial dreams.
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These results highlight the motivation factors that drive women entrepreneurship in the present
Indian scenario. Economic empowerment, autonomy, recognition, social impact, family support, access
to resources, and role models are all key drivers that encourage women to overcome challenges and
seize entrepreneurial opportunities. By understanding these factors, policymakers, support organizations,
and stakeholders can develop targeted interventions and policies to further enhance women's
entrepreneurial opportunities, promote gender equality, and create a supportive ecosystem for women
entrepreneurs in India.

Conclusion

The findings of this study shed light on the diverse motivation factors that drive women
entrepreneurship in India, considering the present scenario. Economic empowerment emerges as a
significant motivator, as women entrepreneurs seek financial independence, wealth creation, and the
ability to overcome gender-based economic disparities. Autonomy and independence are also crucial
factors, allowing women to break free from societal constraints and create their own path in the business
world. The desire for recognition and social impact motivates women to build successful businesses that
contribute positively to society, addressing issues such as women's empowerment, education,
healthcare, and sustainability.

Family support plays a vital role in nurturing women's entrepreneurial aspirations, emphasizing
the importance of creating an ecosystem where families actively encourage and support women's
entrepreneurial endeavors. Access to resources, including financial capital, networks, mentors, and
business development support, remains a critical factor for women entrepreneurs. While progress has
been made through various government initiatives, there is a need to address gender biases in accessing
funding and expand support systems to ensure equitable opportunities.

Role models serve as inspiration for women entrepreneurs, providing a sense of possibility and
demonstrating that entrepreneurship is a viable path for success. The presence of successful women
entrepreneurs in the present Indian scenario has contributed to fostering a culture of entrepreneurship
among women and motivating others to pursue their entrepreneurial dreams.

In conclusion, understanding the motivation factors that drive women entrepreneurship in India
is essential for creating an enabling environment that supports women's economic empowerment and
contributes to the overall socio-economic development of the country. Policymakers and support
organizations can utilize these findings to design targeted programs and policies that address the unique
challenges faced by women entrepreneurs. This includes initiatives for skill development, access to
finance, mentorship, networking, and policy reforms promoting gender equality. Furthermore, future
research can explore the longitudinal impact of motivation factors on women entrepreneurship and
evaluate the effectiveness of support interventions in enhancing women's entrepreneurial outcomes.

By addressing the motivation factors and creating a supportive ecosystem, India can unlock the
full potential of women entrepreneurs, promoting inclusive growth, and fostering gender equality in the
business sector. Empowered women entrepreneurs not only contribute to economic development but
also serve as role models, inspiring future generations of women to explore entrepreneurial opportunities
and drive positive change in society.

Future Scope

The study on motivation factors among women entrepreneurship in India provides a foundation
for further research and highlights several areas for future exploration. The following avenues can be
pursued to enhance our understanding and support the growth of women entrepreneurs:

) Longitudinal Studies: Future research can adopt longitudinal approaches to examine the long-
term impact of motivation factors on women entrepreneurship in India. By following the
entrepreneurial journeys of women over an extended period, researchers can assess how
motivation evolves, the challenges faced along the way, and the outcomes achieved. This will
provide valuable insights into the sustainability of women-owned businesses and the
effectiveness of support interventions.

. Intersectionality: Intersectionality acknowledges that women entrepreneurs face multiple
layers of identity-based discrimination and privilege. Future studies can delve deeper into how
factors such as caste, religion, ethnicity, and regional differences intersect with gender to shape
women's entrepreneurial motivations and experiences. Understanding these complex dynamics
will contribute to developing targeted interventions that address the specific needs of diverse
groups of women entrepreneurs.
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Policy Evaluation: It is essential to evaluate the impact of existing policies and initiatives aimed
at supporting women entrepreneurship in India. Future research can assess the effectiveness of
government schemes, financial programs, and support organizations in facilitating access to
resources and creating an enabling environment. By identifying gaps and areas for
improvement, policymakers can refine existing policies and design new strategies to better
support women entrepreneurs.

Technology and Digital Entrepreneurship: The digital revolution has opened up new avenues
for entrepreneurship. Future research can explore the role of technology and digital platforms in
motivating women entrepreneurs in India. This includes examining the impact of e-commerce,
digital marketing, and online platforms in overcoming traditional barriers and facilitating
entrepreneurial opportunities for women. Additionally, understanding how technology influences
motivation factors and business outcomes can inform the design of targeted programs and
policies in the digital era.

Collaboration and Networks: Building networks and collaboration among women
entrepreneurs are critical for knowledge sharing, resource mobilization, and collective growth.
Future research can explore the role of networks, support systems, and collaboration platforms
in motivating women entrepreneurs and fostering their success. Understanding the mechanisms
through which networks contribute to motivation, access to resources, and business growth will
inform the development of effective networking strategies and support mechanisms.

Cross-Cultural Comparisons: Comparative studies across different cultures and countries can
provide valuable insights into the contextual factors that influence women's entrepreneurial
motivations. By examining the similarities and differences in motivation factors, challenges, and
support systems, researchers can identify best practices and learn from the experiences of
other countries. This cross-cultural perspective will contribute to the global understanding of
women entrepreneurship and facilitate the exchange of knowledge and ideas.

In conclusion, the future scope of research on motivation factors among women

entrepreneurship in India is vast and promising. Continued exploration of these areas will deepen our
understanding of women's entrepreneurial motivations, inform policy interventions, and foster an
ecosystem that supports the growth and success of women entrepreneurs. By addressing the unique
challenges faced by women and promoting gender equality, India can unlock the untapped potential of
women entrepreneurship, leading to inclusive economic growth and social development.
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