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EMERGING DIMENSIONS OF E-COMMERCE DURING PANDEMIC

Mr. Ajay Pramanik

ABSTRACT

Digitalization is found in every field. It includes various sector including business & Service
sector. The concept of digitalization was started by the prime minister of India Shree Narendra Modi on
1st July 2015. Digital technology allows users to make tasks faster and with more accuracy. Digital world
market place continues to grow each and every year. Majority of educated people can make their
business with the use of technology. Digital networking is developing fast too: Facebook, Instagram,
Twitter, Pinterest, and Linkedin. Makes the world connected with each other. Every business wants to
connect their activity with the business world with the help of technology. Digitalization allows the
businessman to connect with the customer at anywhere and they can make development in their
business. Digitalization has positive impact on the business and customers are also having interest in
purchasing of product through Amazon, Flipkart, Paytm mall etc. Therefore, Indian will become a different
nation when various sector including business & Service sector adopts the digital technology. A Digital
interface is convenient to both the businessman as well as the customer also. In our country most of the
business adopts digitalization in the business to make progress. India is now close to cashless economy
and digitalization is the primary requirement in every activity of business. The covid-19 pandemic has led
to an inevitable surge in the use of digital technologies due to the social distancing norms and nationwide
lockdowns. People and organizations all over the world have had to adjust to new ways of work and life.
We explore possible scenarios of the digital surge. Digitalization has positive impact on Indian trade and
commerce in pre & post pandemic times
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Introduction
Over 200 countries and territories in the world were affected by the corona virus pandemic. This

included most urban clusters and even rural regions. With the spread of the pandemic, almost all regions
have implemented lockdowns, shutting down activities that require human gathering and interactions –
including colleges, schools, malls, temples, offices, airport, and railway stations. The lockdown has
resulted in most people taking to the internet and internet based services to communicate, interact, and
continue with their job responsibilities from home. Internet services have seen rises in usage from 40% to
100% compared to pre-lockdown levels. The lockdowns across countries have entailed a rise in the use
of information systems and networks, with massive changes in usage patterns and usage behavior.
These changes have come across most organization, whether in business, society or government. The
changes have also come suddenly, with barely any time for organizations and people to plan for, prepare
and implement new setups and arrangements; they have had to adjust, try, experiment, and find ways
that did not exist before.

The success of any economy depends on its business sector. In 1991, India made changes and
adopt liberalization, privatization and globalization to connect their business with other economy of the
world. The word digitalization has a great impact over the business now a day’s people will adopt

 Assistant Professor, Department of Commerce, Gossner College, Club Road, Ranch, Jharkhand, India.



90 Inspira- Journal of Modern Management & Entrepreneurship (JMME), Volume 11, No. 01, Jan.-March 2021

technological advancement and connect their business globally. Small business also uses different
technology and sells their product online. Customers are also using such facility and spent their finance
to satisfy their need by purchasing products online. So the trend of business now changed from offline to
online. Digitalization has positive impact on Indian trade and commerce in pre & post pandemic times.
Review of Literature

Embracing Digital Technology: A New Strategic Imperative – It shows the effect of digitalization
in business. A resource-based perspective on information technology capability and business
performance: an empirical investigation made to know the performance of business through digitalization.
The shape of digital transformation in information System in a changing Economy and Society, it gives
information about how digital transformation changes the economy and Society. It also focuses on
changing lifestyle of society.
Objectives of Study

The main objective of the study is to analyze the effect of digitalization on the business
performance and how digitalization is useful in the economic development in pre & post pandemic times.
Research & Methodology

Research is a moment from known to unknown. The process to research requires lots of
attention on doing the survey and obtaining the result. It is a careful investigation or inquiry about
searching new facts in any branch or area. The main objective of this research is to find hidden truth.
Research process starts with the defining problem or opportunity and ending with the preparation of
research report.
Data Collection Methods

There are two types of data which will be used for the study. It includes:
 Primary Data Collection

It is the original fact or data collected by the researcher through observation, inquiry,
Questionnaire etc. Usually primary data is more reliable and it is time consuming process.
 Secondary Data Collection

The data which is collected by others and if we are only using such data then it is called
secondary data. In this research paper I have used secondary data for getting an idea about digitalization
and its impact on business and its growth.
Pillars of Successful Digital Business
 Market Insight: The first pillar of successful digital business is market insight. Market insight

discovers the truth. It combines technology and market and gives awareness of customers
about global market. In past customers have no idea about digitalization so first stage is too
aware the customer about digitalization? It generates growth for the business.

 Combined Leadership Team: It is the second pillar of digital transformation of business. Now
business will make team of leaders and engineers to satisfy the demand of customer. Better
understanding among the team members will bring growth in the business.

 Technological Platform: Digital business includes one or more software’s in which best
technology will be used by the company which will suit to the need of the business. This
technology enables the business to complete their goal within predetermined time period.

Role of Digitalization in Business Growth
Digitalizing your business model can give you a competitive advantage by doing things better,

faster, and cheaper than your competitors using innovative digital solutions in your business world and a
proper digitalization plan can help you to, improve quality and promoteconsistency in your business
growth. More than 80% of the organization increases their online budget to improve their sales revenue.
 Useful for all Business: Digital marketing gives equal chance to all kind of business whether

business is small or large. It is comparatively better method to make marketing of the product.
32% of the business advertising their product through social media.

 Cost Effective Techniques: Digitalization promises improvement in public services and it is
also cost effective tools. New launches of the product or innovation in the business or product
can be easily communicated to the society with the help of digitalization. Now a day’s
companies are having their own websites and communicating all their activities with the help of
websites. They also give awareness through social media.
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 Easy Audience Reach: It is the easy way to reach at the audience very quickly. Any company
can directly contact the customer globally. Print media limits the company to reach at certain
place and market but digitalization makes it easy.

 Helping Employees to be more Effective: Employers are looking for different ways to create
improvements in the business with digital technology playing an important role in helping
employees to become more effective in their job responsibilities. Digital technology provides a
valuable opportunity for main business functions, to move away from manual processes and
automated process to transform their work and it also increases involvement of employees.

 Helpful in Strategic Business Partnership: Now a days the demand for innovative product by
customer increasing day by day they require products which have latest technology and product
innovation. So in this situation different business are combine together and makes different
innovative product with the help of technology so partnership and outsourcing in the business
can be easily possible with the help of digitalization.

 Can Start with a Small Budget as Well: The main problem to start business is financial matter
therefore many businesses didn’t promote themselves just because lack of finance facility but
digitalization gives you another advantage of promoting your business with a very small amount
investment. Businessman can promote their business globally.

Digital Transformation Impacted Business Performance
Digital Transformation is not only just transfer and update technology but it gives effective

utilization of resources of company and involves revenue to shareholders. Many companies are confused
to make digital transformation because it requires investment and they have question in their mind
whether this investment will pay off in future or not? Digital transformation can increase stock price and
Revenue in future.
Comparison of Traditional Business v/s Digitalized Business

The following point of Traditional Business v/s Digitalized Business is given below:
 Traditional business provide product and services to the people locally available while

digitalization in business provide product and services to the people who is sitting in any corner
of the world.

 Traditional business have pre defined time to make purchase and sale of products or services
where as digitalization in business can remove the pre defined concept of time can make online
purchase 24*7.

 In traditional market a message may not reach desired Target market while in Digital business
analytical data is available so effectiveness can be easily measured.

 Traditional business requires high investment to reach the desired impression where as in digital
business small investment in promotion can reach up to many users.

 Traditional business focuses on profit where as digitalization in business focus on user
satisfaction and business profit.

 In traditional business Return of Investment is low where as in digitalized business return on
investment is high.

Conclusion
In our country most of the business adopts digitalization in the business to make progress. India

is now close to cashless economy and digitalization is the primary requirement in every activity of
business. Digital technology provides a valuable opportunity for main business functions, to move away
from manual processes and automated process to transform their work and it also increases involvement
of employees. Digitalization allows the businessman to connect with the customer at anywhere and they
can make development in their business. Digitalization has positive impact on the business and
customers are also having interest in purchasing of product. Digitalization in business provides product
and services to the people who is sitting in any corner of the world. Digitalization plays a crucial role in
business on Indian Trade and Commerce in Pre & Post Pandemic Times.

We understand that a pandemic can have severe consequences including changing the political
contour of the world, destroying empires, and creating nations. For the covid-19 pandemic, we envisage
a dramatic shift in digital usage with impacts on all aspects of work and life. How this change plays out
remains largely dependent on our responses to and shaping of emerging trends.
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The lockdowns across countries have entailed a rise in the use of information systems and
networks, with massive changes in usage patterns and usage behavior. These changes have come
across most organization, whether in business, society or government. The changes have also come
suddenly, with barely any time for organizations and people to plan for, prepare and implement new
setups and arrangements; they have had to adjust, try, experiment, and find ways that did not exist
before.
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