
International Journal of Innovations & Research Analysis (IJIRA) 225 
ISSN :2583-0295,  Impact Factor: 6.238, Volume 04, No. 02(II), April- June,  2024, pp 225-232 

 
 

SOCIAL ENTREPRENEURSHIP AND INNOVATION IN INDIA 
 

 Bawel Verma 

Dr. Pragya Singh** 

 
 
 
 
 

ABSTRACT 
 

Social entrepreneurship and innovation in India have evolved as dynamic fields focused on 
addressing critical social, environmental, and economic challenges through creative and sustainable 
solutions. Unlike traditional business models that prioritize profit, social entrepreneurship aims for holistic 
societal development, drawing on India’s rich history of social reform. Modern social entrepreneurs have 
significantly contributed to various sectors, including education, health, environmental protection, women’s 
empowerment, and rural development, by implementing innovative solutions such as solar lighting systems 
and microfinance institutions. Innovation is central to social entrepreneurship, enabling the creation of new 
processes, services, and products that address persistent societal issues. This field has gained substantial 
support from the Indian government, private sector, and non-governmental organizations, with initiatives like 
Startup India and Atal Innovation Mission fostering a conducive environment for growth. These efforts are 
complemented by venture capital funds and incubation centers that provide essential resources and support 
to emerging social enterprises. Key characteristics of social entrepreneurship in India include a mission-
driven focus on creating social value, sustainable impact, community engagement, inclusivity, and 
resourcefulness. Social entrepreneurs also emphasize scalability, collaboration, ethical practices, and 
measurable impact. Theoretical frameworks such as Schumpeter’s Theory of Innovation, Institutional 
Theory, Resource-Based View (RBV) Theory, Social Capital Theory, Triple Bottom Line (TBL) Theory, 
Bricolage Theory, Effectuation Theory, and the Theory of Change help in understanding the dynamics and 
impact of social entrepreneurship in India. These theories provide insights into how social entrepreneurs 
utilize innovation, navigate institutional landscapes, leverage unique resources, and foster community 
engagement to achieve their goals. In conclusion, social entrepreneurship and innovation are crucial drivers 
of sustainable development in India. They not only address societal challenges but also create new 
opportunities for economic and social progress, benefiting all sections of society. As these fields continue to 
grow, they hold the potential to significantly contribute to the nation’s development agenda by promoting 
inclusive and sustainable growth. 
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Introduction 

 Social entrepreneurship and innovation in India have rapidly emerged as key drivers for 
addressing a wide array of societal challenges, including social, economic, and environmental issues. 
Unlike traditional businesses that primarily focus on profit-making, social entrepreneurship aims to create 
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social value and promote the overall development of society. This approach draws on innovative 
solutions to tackle pressing problems, ranging from education and healthcare to environmental protection 
and women’s empowerment (Singh, 2016). The roots of social entrepreneurship in India are deeply 
embedded in the nation’s history, with early social reformers and organizations laying the foundation for 
contemporary efforts. 

 In modern times, social entrepreneurs have continued this legacy by leveraging innovation to 
develop new products, services, and processes that can address the unmet needs of society. For 
example, the introduction of solar lighting systems in rural areas has been a significant innovation, 
providing reliable electricity and improving the quality of life for many. Similarly, microfinance and 
microcredit institutions have played a crucial role in providing financial independence to low-income 
individuals, enabling them to start small businesses and achieve economic stability (Prahalad, 2010). 

 The growth of social entrepreneurship in India has been significantly supported by a conducive 
ecosystem that includes government initiatives, private sector involvement, and the contributions of non-
governmental organizations. Programs like Startup India, the Atal Innovation Mission, and various state 
government schemes have been instrumental in promoting social entrepreneurship by providing 
resources, funding, and platforms for scaling innovative ideas (Tiwari, 2019). Additionally, venture capital 
funds and incubation centers have emerged to support social entrepreneurs, offering the necessary 
mentorship and networking opportunities.  

 As a result, social entrepreneurship and innovation in India are playing a pivotal role in driving 
sustainable development and social welfare, creating new opportunities and possibilities for all sections 
of society. 

 Characteristics of Social Entrepreneurship and Innovation in India: 

• Mission-Driven: Social entrepreneurship in India focuses on addressing social, environmental, 
and economic challenges, with a primary aim of creating social value rather than just generating 
profit. 

• Innovative Solutions: These entrepreneurs use creative and innovative approaches to solve 
problems, such as leveraging technology or developing new business models that can be 
scaled and replicated. 

• Sustainable Impact: Emphasis is placed on creating long-term and sustainable impact rather 
than temporary solutions. Projects are designed to be sustainable both financially and socially. 

• Community Engagement: Social entrepreneurs in India often work closely with local 
communities to understand their needs and involve them in the development and 
implementation of solutions. 

• Inclusivity: Efforts are made to include marginalized and underrepresented groups, ensuring 
that benefits reach the most vulnerable sections of society. 

• Resourcefulness: Social entrepreneurs in India are adept at utilizing limited resources 
effectively, often leveraging partnerships, grants, and community support to drive their 
initiatives. 

• Scalability: Successful social innovations are designed with scalability in mind, aiming to 
expand their reach and impact across different regions and populations. 

• Collaboration: There is a strong emphasis on collaboration with government agencies, non-
governmental organizations (NGOs), private sector companies, and international bodies to 
amplify impact. 

• Ethical Practices: Social enterprises in India prioritize ethical practices, ensuring transparency, 
accountability, and fairness in their operations. 

• Measurable Impact: A focus on measurable outcomes and impact assessment is critical, with 
social entrepreneurs regularly evaluating the effectiveness of their interventions to ensure they 
are making a tangible difference. 

Objectives 

• Promote Sustainable Development: Develop innovative solutions addressing social, 
environmental, and economic challenges for long-term growth. 

• Foster Inclusivity and Empowerment: Support initiatives benefiting marginalized groups, 
ensuring innovation reaches vulnerable populations. 
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• Leverage Innovation for Social Impact: Create and scale innovative solutions to address 
persistent societal issues effectively. 

• Enhance Community Engagement and Collaboration: Strengthen local community 
involvement and promote collaboration across sectors for greater impact. 

• Ensure Ethical and Transparent Practices: Promote transparency, accountability, and 
measurable outcomes in social entrepreneurship operations. 

• Build Institutional Support and Resource Networks: Develop supportive frameworks and 

resources for social entrepreneurs through government and private sector initiatives. 

Stages of Social Entrepreneurship 

Pre-2000 

 

 Stage:- Traditional Philanthropy and Social Work 

Role:- Cultural and religious roots in charity and 
community service 

  

Early 2000s 

 

 Stage:- Emergence of Modern Social Entrepreneurship 

Role:-1. Shift from charity to sustainable, impact-driven 
models 

2. Initial recognition of entrepreneurial approaches to 
social issues 

  

2005 

 

 Stage:- Rise of Impact Investing 

Role:- 1. Establishment of impact investment funds (e.g., 
Aavishkaar) 

2. Focus on combining financial returns with social impact 

  

2008 

 

 Stage:- Growth of Key Sectors 

Role:- Expansion in Education, Healthcare, Agriculture, 
Energy, Financial Inclusion, Example: SELCO India (solar 
energy solutions) 

  

2010 

 

 Stage:- Corporate Social Responsibility (CSR) Initiatives 

Role:- 1.  Increased involvement of corporations in social 
impact projects 

2. Blending business goals with societal benefits 

  

2012 

 

 Stage:- Government Initiatives Begin 

Role:- 1. Launch of the National Social Entrepreneurship 
Forum 

2. Support and networking for social entrepreneurs 
  

2014 

 

 Stage:- Digital Integration and Technology 

Role:- 1.Use of digital platforms for scalable, cost-
effective solutions 

2. Enhanced reach and efficiency of social enterprises 
  

2015 

 

 Stage:- Startup India Campaign 

Role:- 1. Government initiative to promote 
entrepreneurship, including social ventures 

2. Funding, mentorship, and incubation support 
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2016 

 

 Stage:- Atal Innovation Mission 

Role:- 1. Government program to foster innovation across 
various sectors 

2. Support for rural and urban social enterprises 

  

2017 

 

 Stage:- Increased Focus on Rural Challenges 

Role:- Specific initiatives addressing rural infrastructure 
and resource access,Example: Rang De (peer-to-peer 
lending for rural entrepreneurs) 

  

2018 

 

 Stage:- Expansion of Rural Initiatives 

Role:- 1. Rural microfinance programs 

2.Affordable healthcare solutions for rural area, Example: 
Rural healthcare projects providing mobile clinics and 
telemedicine 

  

2019 

 

 Stage:- Ongoing Challenges 

Role:- 1.Continued issues with access to capital, 
regulatory hurdles, and capacity building 

2. Efforts to improve impact measurement techniques 

  

2020 

 

 Stage:- Pandemic Response 

Role:- 1. Social enterprises pivot to address COVID-19 
challenges 

2. Innovations in health, sanitation, and remote education 

2021 

 

 Stage:- Resilience and Adaptation 

Role:- 1.Continued adaptation to post-pandemic realities 

2. Increased digital transformation and remote service 
delivery 

  

2022 

 

 Stage:- Enhanced Government and Investor Support 

Role:- 1. More robust policies and funding mechanisms 

2.Growing confidence in social enterprises’ potential for 
social change 

  

2023 

 

 Stage:- Integration of Sustainable Development Goals 
(SDGs) 

Role:- 1.Alignment of social enterprises with global 
development goals 

2. Focus on long-term sustainability and impact 

  

2024 

 
 Stage:- Future Outlook 

Role:- 1.Prospects for growth in social entrepreneurship 

2. Continued support from government, investors, and civil 
society 

3. Vision for sustainable and inclusive growth models 
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Theories of Social Entrepreneurship and Innovation with Analysis 

 Social entrepreneurship and innovation in India are guided by several theoretical frameworks 
that help in understanding their dynamics and impact. Here are some key theories along with their 
analysis: 

S. 
No. 

Theory Explanation Analysis 

01. Schumpeter’s Theory 
of Innovation By 
Joseph Schumpeter 

Joseph Schumpeter 
emphasized that 
entrepreneurs are 
innovators who drive 
economic progress through 
creative destruction, 
introducing new products, 
services, and processes. 

In India, social entrepreneurs embody 
this theory by disrupting traditional 
systems with innovative solutions. For 
instance, startups providing solar 
energy solutions in rural areas replace 
conventional, less efficient energy 
sources, thereby fostering sustainable 
development. 

02. Institutional TheoryBy 
Douglass North 

This theory suggests that 
organizational behavior is 
shaped by the rules, 
norms, and beliefs 
prevalent in the 
environment. Institutions 
provide the framework 
within which social 
entrepreneurs operate. 

In the Indian context, social 
entrepreneurs often navigate complex 
institutional landscapes, including 
governmental regulations, cultural 
norms, and socio-economic structures. 
Successful ventures like SELCO India 
have thrived by aligning their 
innovations with institutional support, 
such as government policies promoting 

renewable energy. 

03. Resource – Based 
View (RBV) Theory 
By Jay Barney and 
Birger Wernerfelt 

RBV posits that 
organizations gain 
competitive advantage 
through the strategic 
utilization of valuable, rare, 
inimitable, and non-
substitutable resources. 

 

 

Social enterprises in India leverage 
unique resources such as local 
knowledge, community networks, and 
social capital. For example, the 
microfinance organization Grameen 
Bank utilizes community trust and 
social networks to extend credit to 
underserved populations, effectively 
turning social capital into a critical 
resource. 

04. Social Capital 
TheoryBy Pierre 
Bourdieu, James 
Coleman and Robert 
Putnam 

This theory focuses on the 
value derived from social 
networks, relationships, 
and trust within a 
community. 

In India, social entrepreneurs heavily 
rely on social capital to mobilize 
resources and support. Organizations 
like SEWA (Self Employed Women’s 
Association) utilize strong community 
bonds to empower women 
economically and socially. 

05.  Triple Bottom Line 
(TBL) TheoryByJohn 
Elkington 

TBL emphasizes the need 
for businesses to focus on 
three Ps: People, Planet, 
and Profit. This approach 
ensures that social, 
environmental, and 
economic impacts are 
considered. 

Social enterprises in India adopt TBL 
by addressing social issues while 
ensuring environmental sustainability 
and economic viability. For instance, 
Amul, a dairy cooperative, enhances 
rural livelihoods (people), adopts eco-
friendly practices (planet), and 
maintains profitability (profit). 

06. Bricolage TheoryBy  
Claude Levi-Strauss 

Bricolage refers to creating 
something new from a 
diverse range of available 
resources. Entrepreneurs 
use whatever resources 
they have on hand to solve 

Indian social entrepreneurs often 
exhibit bricolage by innovatively 
utilizing limited resources to address 
local challenges. For example, the 
Jaipur Foot project provides affordable 
prosthetics using locally available 
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problems creatively. materials and techniques. 

07. Effectuation 
TheoryBy Saras 
Sarasvathy 

Proposed by 
SarasSarasvathy, 
effectuation focuses on 
how entrepreneurs start 
with their available means 
and continuously adapt 
their goals as new 
opportunities arise. 

Many Indian social entrepreneurs start 
with limited resources and a broad 
vision, adapting their strategies based 
on emerging opportunities and 
stakeholder feedback. This approach is 
evident in ventures like Ziqitza Health 
Care, which began with a few 
ambulances and expanded its services 
based on evolving healthcare needs. 

08. Theory of ChangeBy 
Carol Weiss 

This theory outlines how 
and why a desired change 
is expected to happen in a 
particular context, focusing 
on mapping out the steps 

from inputs to outcomes. 

Social enterprises in India often 
develop a clear theory of change to 
guide their initiatives. For instance, 
Pratham Education Foundation 
outlines specific interventions aimed at 
improving literacy rates among 
children, linking activities directly to 
long-term educational outcomes. 

 

By understanding and applying these theories, social entrepreneurs in India can more effectively 
design, implement, and scale their innovations, ultimately creating sustainable and impactful solutions to 
pressing social challenges. 

Social Entrepreneurship and Innovation in India 

S. 
No. 

Company  
Name 

Introduction  of 
Company 

Objectives of 
Company 

Innovative Work 

01. Lijjat Papad A women’s cooperative 
manufacturing food 

products. 

Provide employment 
and economic 
empowerment to 
women. 

Cooperative model 
allowing women to 

work from home. 

02. Grameen 
Bank 

Microfinance 
organization offering 
small loans to the poor. 

Alleviate poverty 
through financial 
inclusion. 

Microcredit model 
without collateral. 

03. LabourNet Provides vocational 
training and 
employment services. 

Enhance skills and 
employability of informal 
sector workers. 

Skill development 
programs tailored to 
industry needs. 

04. SEWA (Self-
Employed 
Women’s 

Association) 

A trade union for self-
employed women 
workers. 

Empower women 
through employment 
and self-reliance. 

Integrated services 
including microfinance 
and training. 

05. Educate Girls Focuses on girls’ 
education in rural India. 

Improve access and 
quality of education for 
girls. 

Community-based 
solutions and 
enrollment drives. 

06. ImpactGuru Crowdfunding platform 
for medical and social 
causes. 

Raise funds for 
healthcare and social 
initiatives. 

Combining technology 
with social impact 
fundraising. 

07. Milaap Crowdfunding platform 
for personal and social 
causes. 

Facilitate microloans 
and donations for the 
needy. 

Peer-to-peer lending 
and crowdfunding 
integration. 

08. Smile 
Foundation 

Works on healthcare, 
education, and 
livelihood programs. 

Empower 
underprivileged 
communities. 

Holistic development 
programs across 
multiple sectors. 

09. Teach For 
India 

Aims to end educational 
inequity. 

Provide quality 
education to all 

children. 

Fellowship program 
placing teachers in 

low-income schools. 
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10. Udyogini Supports women 
entrepreneurs in rural 
areas. 

Promote economic 
empowerment through 
enterprise development. 

Training and market 
access for women 
entrepreneurs. 

11. Aavishkaar An impact investment 
firm. 

Invest in scalable social 
enterprises. 

Funding and support 
for social impact 
ventures. 

12. Bhumi Engages youth in 
volunteer-driven social 
initiatives. 

Promote volunteerism 
and community service. 

Diverse programs in 
education, 
environment, and 
social welfare. 

13. Araku Coffee A cooperative of tribal 
farmers producing 

organic coffee. 

Provide sustainable 
livelihoods through 

organic farming. 

Biodynamic farming 
methods and a fair 

value chain. 

14. Jal Bhagirathi 
Foundation 

Works on water 
conservation in 
Rajasthan’s arid 

regions. 

Ensure water security in 
desert communities. 

Reviving traditional 
water harvesting 
techniques. 

15. Vatsalya 
Foundation 

Works with street 
children to provide 
shelter and education. 

Rehabilitate and 
empower vulnerable 
children. 

Comprehensive care 
and skill development 
programs. 

 

 This table highlights various social enterprises and innovative organizations in India, detailing 
their objectives and innovative work. These include women’s cooperatives, microfinance institutions, and 
organizations focusing on education, skill development, and crowdfunding, all aimed at empowering 
marginalized communities and addressing social issues through unique models and solutions. 

Conclusion 

 Social entrepreneurship and innovation in India are pivotal in driving sustainable development 
and addressing complex societal challenges. These fields prioritize creating social value over profits, with 
a strong focus on inclusivity and empowerment. Social entrepreneurs engage closely with communities to 
develop tailored solutions that meet their specific needs, thereby ensuring that the benefits reach 
marginalized populations and promote social equity. 

 Innovation is central to these efforts, with initiatives like solar lighting in rural areas and 
microfinance institutions demonstrating the transformative impact of creative solutions. The growth of 
social entrepreneurship in India has been significantly supported by government initiatives, private sector 
involvement, and NGOs, with programs like Startup India and Atal Innovation Mission providing essential 
resources for scaling innovative ideas. 

The success of social entrepreneurship also depends on ethical practices, collaboration, and 
measurable impact. By operating transparently and working with various stakeholders, social 
entrepreneurs can amplify their impact and ensure long-term sustainability. Ultimately, social 
entrepreneurship and innovation are crucial for advancing India’s development agenda, offering a 
pathway to a more equitable and sustainable future for all sections of society. 
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