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Abstract 

It is observed that digital marketing is a vital component of modern business 

strategies, and with the rapid advancement of technology, digital marketing is changing 

rapidly. The future of digital marketing is based on various emerging technologies like 

artificial intelligence, big data analytics, automation, influencer marketing, voice search, 

video marketing, and personalized marketing strategies. Organizations are using various 

digital marketing strategies to increase customer engagement, brand awareness, customer 

relationship management, and business performance. Therefore, it is important to know 

future digital marketing trends to remain competitive in the digital world. The present study 

is based on future digital marketing trends and their impact on business and customer 

engagement. The study is based on various emerging technologies and digital marketing 

strategies that can affect digital marketing in the future. The study is based on secondary 

research done on various research journals, books, websites, and industry reports on 

digital marketing, artificial intelligence, customer analytics, and digital marketing strategies. 

The study includes the analysis of various future digital marketing trends, which are artificial 

intelligence in marketing, influencer marketing, video marketing, voice search marketing, 

chatbots, augmented reality/virtual reality marketing, data analytics, and personalized 

marketing. The study revealed that artificial intelligence and data analytics will play a 

significant role in the future of digital marketing by helping businesses understand customer 

behavior and come up with a personalized digital marketing strategy. Influencer marketing 

will continue to play a significant role in the future as a digital marketing strategy for 

customer engagement. Video marketing and voice search marketing will be the future 

digital marketing trends. The research also revealed that automation marketing, chatbots, 

and augmented reality marketing would improve customer experience. The research 

concludes that future digital marketing trends would be personalized marketing, data-driven 

marketing strategies, automation, and customer interaction through digital platforms. 
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Introduction 

Digital marketing has emerged as one of the most influential methods of 

business development, customer engagement, and brand communication in the digital 

economy. With the ever-increasing use of internet technology, social media platforms, 

mobile technology, artificial intelligence, and data analytics, digital marketing strategies 

are changing every day. Businesses are adopting digital marketing strategies instead of 

traditional marketing strategies to reach their customers in a better way, understand their 

behavior, and enhance their level of engagement. Digital marketing trends in the future 

will be based on emerging technologies, customer data analytics, personalized 

marketing, artificial intelligence, and automation marketing strategies. 

 Customer engagement is an important area of interest for digital marketing 

strategies. Digital marketing tools such as social media, websites, mobile applications, 

and online markets help organizations engage with customers and develop long-term 

relationships with them. According to Rasul et al. (2024), customer engagement in the 

digital age has changed dramatically with the introduction of digital technologies and 

online markets, and organizations are increasingly focusing on digital customer 

engagement strategies to enhance business performance and customer relationships. 

Similarly, Mehta and Kaushik (2015) explained that digital marketing has created 

opportunities for brand engagement through social media, online ads, and 

communication tools. The development of new technologies such as artificial intelligence, 

big data analytics, automation, chatbots, and personalized marketing has changed digital 

marketing strategies. Baranikumar et al. (2024) explained that digital marketing trends 

include social media marketing, content marketing, mobile marketing, search engine 

marketing, and data marketing. Okigbo et al. (2024) also explained that customer 

engagement marketing is one of the new advertising trends in digital marketing, where 

companies focus on customer interaction and engagement rather than advertising. 

Magasi (2024) explained that digital marketing strategies and consumer engagement are 

changing due to emerging technologies such as artificial intelligence, automation, and 

data analytics. 

 The future trends in digital marketing will include artificial intelligence, predictive 

analytics, personalized marketing, influencer marketing, voice search marketing, video 

marketing, augmented reality marketing, and virtual reality marketing. According to 

Alshurideh et al. (2025), the future innovations in digital marketing will include artificial 

intelligence, data analytics, and digital transformation strategies. Boboqulov and Abdulla 

(2025) discovered that the incorporation of artificial intelligence in digital marketing 

enhances consumer engagement and improves the effectiveness of the marketing 

strategy. Bhattacharya et al. (2025) described that artificial intelligence predictive models 

are transforming the future of digital marketing and customer engagement by enabling 

organizations to make predictions regarding customer behavior and create a 

personalized marketing strategy. According to Nguyen et al. (2021), digital marketing is a 

dynamic concept that is evolving with time; the future trends in digital marketing will 

include relationship marketing, customer engagement, and digital technology. Moreno-

Munoz et al. (2016) described that mobile social media and digital platforms are 

important tools for customer engagement in the context of digital marketing strategy. 



Future Digital Marketing Trends and their Impact on Business and Customer Engagement 47 

 Thus, it is concluded that future digital marketing trends would be influenced by 

artificial intelligence, data analytics, automation, mobile marketing, social media 

marketing, and personalized marketing strategies. Businesses have to follow future 

digital marketing trends for their growth. The present study aims at exploring future digital 

marketing trends and their influence on business as well as customer engagement. 

Review of Literature 

 The review of literature creates a sense of understanding about previous 

research conducted on the subject of digital marketing trends, customer engagement, 

social media marketing, artificial intelligence in marketing, and emerging digital marketing 

strategies. Digital marketing is a field that keeps on evolving with advancements in 

technology, changes in customer behavior, and digital transformation. Several 

researchers have conducted research on digital marketing trends, customer engagement 

strategies, digital marketing communication, and emerging technologies in marketing. 

The review of literature creates a sense of understanding about the evolution of digital 

marketing and emerging trends in digital marketing. 

 Abdullah and Zeebaree (2025) conducted a study on customer engagement 

strategies in digital marketing. The authors concluded that digital marketing plays an 

important role in e-business growth by using customer engagement and digital marketing 

strategies. Suraña-Sánchez and Aramendia-Muneta (2024) conducted a study on the 

impact of artificial intelligence on customer engagement and advertising engagement. 

The authors concluded that artificial intelligence enhances digital advertising 

effectiveness and customer engagement strategies. Madan and Rosca (2022) conducted 

a study on current trends in digital marketing communication. The authors explained that 

digital communication platforms, social media marketing, and online advertising are 

important digital marketing trends. Srivastava and Sivaramakrishnan (2022) conducted a 

bibliometric analysis of customer engagement in international marketing. The authors 

concluded that digital marketing and customer engagement are major research areas in 

modern marketing. Gabhane et al. (2023) conducted a study on digital marketing trends 

and consumer behaviour in digital platforms. The authors concluded that digital platforms 

play an important role in consumer behaviour. Lakshmi (2022) discussed the digital and 

social media marketing trends and strategies for business growth. Al-Hawary and Al-

Fassed (2022) investigated the role of social media marketing in building customer 

loyalty. Garg et al. (2025) investigated the emerging trends and technologies in modern 

marketing. The study revealed that artificial intelligence, data analytics, and automation 

are significant emerging trends in digital marketing. Bansal and Pruthi (2021) discussed 

emerging technologies and digital customer engagement trends in modern marketing. 

Krutikov (2025) investigated the innovations and trends in digital marketing. The study 

revealed that digital transformation, automation, and data-driven marketing are significant 

trends in digital marketing. Ojika et al. (2024) developed a machine learning-based 

framework for market trend analysis in the context of e-commerce. The study revealed 

that the application of machine learning enhances customer engagement and sales 

growth. The latest strategies in digital marketing for customer engagement and marketing 

relevance were explained by Jusuf (2022). Slijepčević et al. (2020) investigated the latest 

trends in digital marketing. The researchers identified that social media marketing, mobile 
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marketing, and digital advertising are important trends in digital marketing. From the 

literature review, it is identified that the future trends in digital marketing would be artificial 

intelligence marketing, data analytics marketing, social media marketing, mobile 

marketing, automation marketing, customer engagement marketing, and personalization 

marketing strategies. 

Objectives of the Study 

 The main objectives of the study are as follows: 

• To examine the future trends of digital marketing in the digital business 

environment. 

• To examine the role of emerging technologies in digital marketing. 

• To examine the implications of future digital marketing trends for customer 

engagement. 

• To examine the relevance of artificial intelligence, social media, and data 

analytics in future digital marketing. 

• To examine the opportunities and challenges of future digital marketing trends for 

businesses. 

Research Methodology 

 The present study is descriptive and conceptual in nature. The data for the study 

was collected from various sources such as research journals, books, research papers, 

articles, conference papers, websites, industry reports, etc., related to digital marketing, 

artificial intelligence in marketing, customer engagement, digital marketing trends, etc. 

The data collected for the study was analyzed using qualitative analysis techniques. 

The present study is descriptive and conceptual in nature. The data for the study 

was collected from various sources such as research journals, books, research papers, 

articles, conference papers, websites, industry reports, etc., related to digital marketing, 

artificial intelligence in marketing, customer engagement, digital marketing trends, etc. 

The data collected for the study was analyzed using qualitative analysis techniques. 

Future Digital Marketing Trends 

 Digital marketing is a dynamic field, and it will keep evolving further based on 

technological advances, changes in consumer behavior, and digital transformation. 

Future digital marketing trends will be based on emerging technologies such as artificial 

intelligence, big data analytics, automation, augmented reality, virtual reality, and mobile 

technologies. Businesses will be adopting data marketing strategies, personalized 

marketing strategies, and customer engagement marketing strategies. Future digital 

marketing will be more focused on customer experience, customer engagement, and 

personalized communication. The subsequent sections will discuss major future digital 

marketing trends. 

• Artificial Intelligence in Digital Marketing 

 It is expected that in future, artificial intelligence would play a significant role in 

the development of digital marketing strategies. Artificial intelligence assists companies in 

analyzing customer data, predicting customer behavior, automating marketing processes, 
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and developing personalized marketing strategies for their companies. Artificial 

intelligence technologies like chatbots, recommendation systems, predictive analytics, 

marketing automation tools, and customer data platforms help companies understand 

customer behavior and their preferences in a better way. Artificial intelligence is also 

helpful in developing personalized advertisements, product recommendations, and 

customer service support for companies, which increases customer satisfaction for 

companies. In future, one of the most important tools for developing digital marketing 

strategies and customer management would be artificial intelligence. 

• Influencer Marketing 

 Influencer marketing is becoming one of the most popular forms of digital 

marketing strategies in the future. Influencer marketing is a form of marketing where 

companies partner with influencers in order to market their products or services to their 

followers. Influencers have a strong connection with their followers, which enables 

companies to gain brand trust and brand awareness. Influencer marketing is used for 

marketing products or services using Instagram, YouTube, Facebook, or even TikTok. In 

the future, influencer marketing is expected to take a data-driven approach where the 

performance of influencers is measured using analytical tools. Micro-influencers and 

niche influencers will also play an important role in influencer marketing strategies in the 

future. 

• Video Marketing 

 Video marketing is considered to be one of the most popular and fast-growing 

trends in digital marketing. Video marketing is expected to continue to grow in the future. 

Video marketing includes promotional videos, product demonstration videos, live 

streaming videos, storytelling videos, and short video content. YouTube, Instagram Reels, 

Facebook, and TikTok are popular social media platforms that are used for video 

marketing and digital advertisements. Short video content and live streaming are 

considered to be popular video marketing tools for businesses to engage with their 

customers. Video marketing enables businesses to increase customer engagement, 

brand awareness, and product awareness. In the future, interactive video marketing and 

live video marketing are expected to play a significant role in digital marketing. 

• Voice Search Marketing 

 Voice search marketing is a growing trend in digital marketing due to the rise of 

voice assistants like Google Assistant, Alexa, and Siri. Customers are increasingly using 

voice search assistants to look for products, services, and information on the internet. 

Voice search is more convenient and faster than text-based search. Therefore, the usage 

of voice search is growing at a rapid pace. Companies should optimize their website and 

content for voice search using keywords related to voice search and voice search 

optimization techniques. Voice search marketing is a growing trend in the future of digital 

marketing due to the growing usage of smart devices. 

• Personalized Marketing 

 Personalized marketing is one of the most important future trends in the field of 

digital marketing. Personalized marketing is the practice of providing personalized 
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marketing messages, product recommendations, and advertisements based on the 

preferences of the customer. Organizations make use of customer data analytics and 

artificial intelligence tools to create personalized marketing strategies. Personalized 

marketing increases customer engagement, customer satisfaction, customer loyalty, and 

customer experience. Customers want personalized advertisements and product 

recommendations rather than advertisements in general. Thus, personalized marketing is 

one of the most important digital marketing strategies in the future. 

• Chatbots and Automation Marketing 

 Chatbots and automation marketing are emerging as significant tools for digital 

marketing in contemporary digital marketing strategies. Chatbots are software tools that 

are based on artificial intelligence and are capable of interacting with customers. 

Chatbots offer 24/7 customer service, enhance customer interactions, and reduce 

customer service expenses. Automation tools are used for email marketing, social media, 

digital ads, and marketing campaigns for businesses. Automation tools improve efficiency 

in marketing, performance in marketing, as well as customer communications. In the 

future, chatbots and automation tools are expected to emerge as essential tools for digital 

marketing for businesses. 

• Augmented Reality (AR) and Virtual Reality (VR) Marketing 

 Augmented reality and virtual reality are two emerging digital marketing 

technologies that enable customers to have a virtual experience of the products before 

they make the actual purchase. Augmented reality technology enables customers to view 

the products in the real environment using mobile apps. Virtual reality technology 

provides a virtual shopping experience for the customers. Customers can try on clothes, 

furniture, makeup, etc., using augmented reality technology. AR and VR technology in 

marketing provide a better customer experience, online shopping experience, and 

product visualization. Many online businesses are using AR and VR technology for digital 

marketing. In the future, AR and VR will play a significant role in digital marketing. 

• Data Analytics and Big Data Marketing 

 Data analytics and big data will be an integral part of future digital marketing 

strategies. A company collects a large amount of data regarding their customers through 

websites, social media platforms, mobile apps, and online transactions. Big data analytics 

helps companies analyze their customers’ behavior, market trends, and marketing 

performance. Data marketing helps companies make better marketing decisions and 

implement an effective marketing strategy. Data analytics helps companies in customer 

segmentation, advertising, personalized marketing, and performance measurement. 

Hence, data analytics and big data will be integral parts of future digital marketing 

strategies. 

• Social Media Marketing 

 Social media marketing is expected to remain one of the key digital marketing 

strategies in the future. Social media platforms, including Facebook, Instagram, LinkedIn, 

Twitter, and YouTube, are commonly used for advertising, brand promotion, customer 

engagement, and customer communication. Social media marketing is a powerful tool for 
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reaching a wide customer base at a relatively low cost compared to conventional 

marketing practices. Social media platforms enable businesses to collect customer 

feedback and understand customer behavior. In the future, social media marketing is 

expected to become more interactive, personalized, and informative. Social media 

platforms will continue to play a critical role in the future in reaching a wide customer 

base at a relatively low cost. Social media will enable businesses to collect customer 

feedback and understand customer behavior. In the future, social media will become 

more personalized, informative, and interactive. 

• Mobile Marketing 

 Mobile marketing is a growing marketing strategy due to the increased use of 

mobile devices, mobile internet, and mobile apps. Mobile marketing involves mobile 

advertising, mobile apps, SMS marketing, push notifications, and location-based 

marketing. Customers use mobile devices for online shopping, social media, mobile 

payments, and searching for information. Hence, companies are adopting mobile 

marketing strategies to reach their customers through mobile devices. Mobile marketing 

helps companies offer personalized ads, promotional messages, and product 

recommendations to their customers. In the future, mobile marketing will be one of the 

most important digital marketing strategies. 

• Analysis of Future Digital Marketing Trends 

 The digital marketing trends of the future are based on technological innovations, 

consumer behavior, and digital shift. Various digital marketing trends, such as artificial 

intelligence, data analytics, personalized marketing, influencer marketing, social media 

marketing, mobile marketing, and automation marketing, are likely to play a significant 

role in future marketing strategies. The table below indicates the level of importance of 

various digital marketing trends in the future based on literature review and reports. 

Table 1: Future Digital Marketing Trends and Importance Level 

S. No. Digital Marketing Trend Importance Level (%) 

1 Artificial Intelligence Marketing 90 

2 Influencer Marketing 75 

3 Video Marketing 85 

4 Voice Search Marketing 60 

5 Personalized Marketing 88 

6 Chatbots and Automation 70 

7 AR/VR Marketing 65 

8 Data Analytics and Big Data 92 

9 Social Media Marketing 80 

10 Mobile Marketing 78 
Source: Compiled from literature review and industry reports. 

 Table 1 shows the importance levels of different future digital marketing trends. 

From Table 1, it can be seen that data analytics and big data marketing have the highest 

importance level of 92%, followed by artificial intelligence marketing with an importance 

level of 90%. Personalized marketing and video marketing have high importance levels. 

This shows that companies are likely to concentrate more on personalized marketing 

strategies as well as video marketing in the future. Similarly, social media marketing and 
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mobile marketing have high importance levels. This shows that digital platforms as well 

as mobile platforms are likely to play a significant role in future digital marketing. 

Influencer marketing, chatbots, augmented reality marketing, voice search marketing, 

etc., are also important future digital marketing trends. 

 

 Figure 1 indicates the importance of different future digital marketing trends. It is 

observed that data analytics, artificial intelligence marketing, and personalized marketing 

have the highest importance for future digital marketing strategies. Social media 

marketing, mobile marketing, and video marketing have high importance for digital 

marketing strategies. Influencer marketing, chatbots, augmented reality marketing, and 

voice search marketing are different digital marketing trends that would influence future 

digital marketing strategies. Analysis: It is observed that future digital marketing would be 

influenced by different technologies such as artificial intelligence, data analytics, 

personalized marketing, social media marketing, and automation marketing. 

Discussion 

 The discussion section highlights the importance of the future trends in digital 

marketing and their implications for businesses and marketers. Digital marketing is a 

continuously evolving field due to technological advancements, changes in customer 

behavior, and the digital revolution. The research indicates that the future of digital 

marketing will revolve around artificial intelligence, data analytics, automation, social 

media marketing, influencer marketing, video marketing, and personalized marketing 

strategies. The future trends in digital marketing will assist businesses in understanding 
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customer behavior, customer engagement, and the development of marketing strategies. 

Artificial intelligence and data analytics will assist businesses in analyzing customer 

behavior, predicting customer behavior, and developing personalized marketing 

strategies. Social media marketing and influencer marketing will assist businesses in 

developing brand awareness and engaging with customers. Video marketing and mobile 

marketing will also thrive due to the increased number of smartphone users and internet 

penetration. Augmented reality and virtual reality marketing will assist businesses in 

developing a customer experience and online shopping experience. Automation 

marketing and chatbots will assist businesses in developing customer communication 

and marketing strategies. Therefore, businesses must embrace the future trends in digital 

marketing to thrive in the digital business environment. 

Conclusion 

 The study concludes that digital marketing is in a constant state of evolution 

owing to technological changes, digital shift, and changing consumer behavior. Digital 

marketing trends in the future will be shaped by artificial intelligence, data analytics, 

automation, influencer marketing, video marketing, voice search marketing, personalized 

marketing, and social media marketing. Digital marketing trends will be instrumental in 

helping companies enhance consumer engagement, consumer experience, marketing 

effectiveness, and business performance. Artificial intelligence and data analytics will be 

instrumental in helping companies understand consumer behavior and develop data-

driven marketing strategies. Influencer marketing and social media marketing will remain 

an integral part of digital marketing and brand promotion. Video marketing and mobile 

marketing will gain importance owing to digital platform adoption. Augmented reality and 

virtual reality marketing will enhance consumer experience and online shopping 

experience. The study concludes that companies need to follow future digital marketing 

trends and technologies to be competitive in order to enhance business growth. 

Limitations of the Study 

 The study has some limitations, which need to be considered. The study is based 

on secondary data collected from research journals, books, and websites. Hence, it can 

be clearly understood that the study depends on secondary data availability. The study is 

conceptual in nature. It does not include quantitative analysis of digital marketing 

performance. The study does not include analysis of particular industries or 

organizations. The study includes only analysis of future digital marketing trends. The 

results of the study depend on literature review and conceptual analysis. The results of 

the study may vary based on technological changes. 

Future Scope of the Study 

 Future research can be done using primary research to examine the influence of 

digital marketing trends on customer behavior or business performance. Future research 

can be conducted to examine a particular digital marketing technique such as artificial 

intelligence marketing, social media marketing, influencer marketing, or video marketing 

in a particular industry such as retail, banking, education, or e-commerce. Future 

research can also be done to compare traditional marketing with digital marketing. Future 

research can be done using statistical tools such as regression analysis, correlation 
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analysis, or factor analysis to examine the relationship between digital marketing trends 

and business performance. Future research can also be done on customer experience, 

customer loyalty, brand loyalty, or the effectiveness of digital marketing in a digital 

business environment. 
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